
G O D   A R T   U N I V E R S E

D E U T S C H E    C L A S S I C A L

B U S I N E S S STRUCTURE





OPPORTUNITY

• Corona Crisis created the problem of diminishing the desire to attend Major
Concerts and any other kind of open or closed Public Cultural ART Events

• CC Boosted The Fear and Anxiety,  adding More Restrictions and Rules

• There is a Big Demand for Safety, Flexibility, Convenience, and Exclusivity



SOLUTION

• Boutique and Luxury Concert Space :  Limited Audience Attendance

• Customized Services :  Chauffeur,  Bar,  Fine dining, Executive Logging

• Custom Tailored Exclusive Experience : Music Genres on Demand for 

• Selected Audiences, Interest Based Management of  Variable ART Events  



CUSTOMER 
B E N E F I T S

• Full Package of Services: No waiting time, hassle 
with road traffic and parking arrangements, dinner 
reservations, and time restrictions!

• Meet and Greet with Artists and Socializing with 
People of Common Interests and Taste

• Relaxing Atmosphere, Luxury, and Open Space

• ART Program – Custom Tailored to Your Demand



TRACTION
RICH ADVERTISING AND MARKETING ONLINE EXPERIENCE

SOLD OUT ART SHOWS, WITH MAJOR MEDIA ATTENDANCE

EXCELLENT FEEDBACK ON OUTSANDING MEDIA QUALITY,  

INNOVATIVE DESIGN, AND LIVE PERFORMANCE EXPERIENCE





















MARKETING PLAN

• Creative MultipleVehicle Branding – No. 1 Mobile Advertisement

• Focus on Exclusivity – Only Selected Members Can Be Accepted

• Massive Social Media Attendance and Merchandise Distribution 

• Assigning New Members via Attending Special Clubs and Events 

• Rich Visual Contents Online as Marketing Techniques, Displaying 
All Upcoming ART Projects, in order to Add NEW Subscribers 

• One Virtual Concert Experience Sample – The First 50 Members

• Creative Collaborations with Established Media Institutions and 
Commissioning Influential Famous Performing Artists Worldwide



MARKET SIZE

• Upper Class Music and Business Lovers in Bavaria 
and its Vicinity

• Online Music Subscribers and Attendees

• Munich Philharmonic with 18,000 Concert Package 
Subscribers

• Berlin Philharmonic Digital Concert Hall with
Growth of 25 – 30 % of Subscriptions Every Year.  

• Not Restricted to The Classical Music Genre Only!



COMPETITION

List

Traditional and 
Conventional Concert  

Venues and ART Events

Winning 
Strategy

Completely Different and
Creative ART Concepts!!!
•Boutique Luxury - Dedicated VIP Club
•Convenience and Easiness are Default
•Social Events, both Physical and Online
•Complete Packages of Exclusive ART 
Entertainment, Membership Based 



TEAM

• Daniel M. Tringov – Founder and 

CEO: Concert Violinist, Chief Media
Designer, and Senior ART Manager

• Sifei Wen – Managing Director:

Concert Cellist, Financial Advisor
and Chief of Communications



E X I T  V S.   W.  I.  I.  F.  T.

Main Asset: Real Estate, Renovated & Equipped - 45 Million
4 VIP Albums-Full Rights: 7.8 Million 
Exclusive VIP Vehicle Collection -3 Million

TOTAL REIMBURSEMENT: 55.8 MILLION

EXIT

- Passive Income and Real Asset which is not Cash, but Cashflow
- Legacy in Bavaria, Germany, EU, and Later - Worldwide
- Major Influence and Attendance of International Cultural Affairs 
- Open Foundation Benefits – Donations and Funds Distribution
- Refinancing Possibilities and Investor’s Board
- Cheaper Buy In Post Crisis Opportunities

WIIFT
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