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Family Owned and Operated Since 1964

952-473-5577 
www.davidleefuneralhome.com 
1220 East Wayzata Boulevard

Wayzata, Minnesota 55391

Michael Lee
Funeral Director

Mark Arnold 
Funeral Director

Jason Schuck
Director’s Assistant

Where Service is Tradition.

STELLA, is the official greeter at Sun & Slope. 
She loves working in Wayzata and has for many 
years. Certainly a favorite with all customers 
and the children. Owners: Brooke and Ryan Peltoma

Each month, Wayzata Together features furry 
friends around town. Do you know of a picture per-
fect pet? Email a pic: nate@wayzatatogether.com

On The Cover: A print featuring the Wayzata 
Theater by Rich Sladek

Right: Rich Sladek interests for his prints don’t 
end on the shores of Lake Minnetonka.



Sheila Prior FOR
WAYZATA SCHOOL BOARD
Sheila Prior FOR
WAYZATA SCHOOL BOARD

Paid for by the Committee to Elect Sheila Prior, PO Box 254, Wayzata, MN 55391

SheilaPrior.comSheilaPrior.com

Strong schools make strong 
communities. Let’s keep 
Wayzata an outstanding 
place for students to learn! 
Find out more at:

PAID ADVERTISEMENT

2.........Lake Life: Fishing Report 
           Tonka Lifestyle: Lake Life At Its Finest

3.........Community Connections: October Activities

4.........Neighborhood Spotlight: Rich Sladek

7..........Wayzata History: The Wayzata Post Office

8.........Get Ready For Fall by Dr. Barbro Brost         

October is a month that makes it easy to fall in 

love with Wayzata.

Crunching leaves, geese overhead honking along 

southern flight paths, the smell of hot apple cider, 

or fire pits, and of course trees ablaze with colors 

that could almost heat the chilly air.

Of course, that might be said about any city in 

our neck of the woods. But this is Wayzata.

I challenge you to find a more magical spot than 

Shaver Park when the colors are peaking. A walk 

through Klapprich Park and a trek down the Luce 

Line Trail are pretty special too.

Enjoy this special month in this special city.
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From The Editor

Marly LePage
Graphic Design

Editor in Chief

Chairman,
Wayzata Planning 
Commission

Our 
Priorities

  

• Small Town Small Developments
• Balance Resident and Business Interests
• Prioritize local VOICES

jeffparkhillforwayzata.com • f/ @JeffParkhillforWayzata
JeffParkhillforWayzata@gmail.com • 612 - 699 -1051

PREPARED AND PAID FOR BY PARKHILL FOR WAYZATA
229 MINNETONKA AVE S, BOX #6 WAYZATA, MINNESOTA 55391

Call or email for a Yard Sign
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1



2

Lake Life: 
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$3 OFF
When you ship 1 UPS package

$10 OFF
When you ship 3 or more
UPS packages
Expires 11/30/2022. Valid only at the Wayzata
location. May not be combined with any other offers. 

Expires 11/30/2022. Valid only at the Wayzata
location. May not be combined with any other offers. 

The UPS Store Wayzata “Colonial Square Mall”
1161 Wayzata Blvd East, Wayzata, MN 55391 - 952.249.1500

Seasonal Home & Estate Shipping

952-404-1100
giannis-steakhouse.com 
635 Lake Street E, Wayzata

Scan the QR code or visit 
tonkalifestyle.com for 
more information

Specializing in facials, lashes, 
brows, and skincare products.
Our goal is to make skincare 
affordable, approachable and 
accessible to all.
Call 952-479-7151 or book 
online facefoundrie.com
643 Lake St E, Wayzata, MN

Ted Ylitalo
Premier Insurance Agency

(763) 258-6084
801 Twelve Oaks Center Dr. #818
Wayzata, MN 55391
Great coverage at a 
very competitive price.

Help residents and visitors know where 
to find your business & enjoy 
Lake Minnetonka at its finest. 

For advertising information & afford-
able plans, please contact:

 nate@wayzatatogether.com 

Tonka Lifestyle™
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S Wayzata Bait & Tackle
15748 Wayzata Blvd. Wayzata, MN 55391
(952) 473-2227

OCTOBER Fishing Report:
As the water temperature continues to cool, the 
fish are going to move to the deeper edges of 
the weeds in suspended rock piles.

Fish walleye and bass on suspended rock piles. 
Jig fish the walleye with fat heads, crawlers. Bass 
you can throw crank baits & spinner baits. 

Musky fishing is picking up now on the outside 
edges of the weed flats.

Northern are on the weed edges in about 12 to 
15 feet of water and will chase spinner baits 
and a sucker minnow. 

Panfish are on the outside edges of the weeds. 

October is when the temps get down in the 50s 
and the lake will start to turnover. Cold water 
will sink and warmer water will rise. During 
this period, the lake becomes very murky 
making fishing difficult. This typically lasts 
about two weeks. After that occurs, the fishing 
gets good again.

YOUR TRUSTED GUIDE TO 
BAYFIELD AND BEYOND

WindseekerRealty.com

215  Rittenhouse Ave, Bayfield, WI 54814
715-779-5000 • Agent@WindseekerRealty.com

D a n n  T e r v o
S a l e s  A s s o c i a t e

K a t i e  B a r n i n g h a m
S a l e s  A s s o c i a t e

B r a d  D r y e r
S a l e s  A s s o c i a t e

J e n n a  G a l e g h e r
O w n e r  /  B r o k e r

THE BAYFIELD EXPERIENCE

https://tonkalifestyle.com/
https://wayzatatogether.com/bayfield


OCTOBER Activities
WAYZATA MUNI 75TH ANNIVERSARY CELEBRATION

October 1st, 3-7 pm

INDINGENOUS PEOPLES DAY, OCTOBER 3RD

 PUBLIC SAFETY DAY
Wayzata Fire Department, October 3rd, 4:30 to 6:30 pm

SPOOKTACULAR CRAFT & GIFT SHOW
October 23rd, American Legion in Mound

HAUL OUT
October 23rd & 28th, Wayzata Yacht Club

HALLOWEEN AT THE LAKE
October 28th, Parkers Lake Playfield, Plymouth

HALLOWEEN IN EXCELSIOR, OCTOBER 29TH

WAYZATA BOO BLAST, OCTOBER 29TH 

BURWELL SPOOKTACULAR
October 29th, Minnetonka

HALLOWEEN, OCTOBER 31ST
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Have a Safe
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&Fun

Stay up to date on all of the lake area ac tiv it ies at 
tonkalifestyle.com/events. We will continue to add and update 
events. Our QR codes are interactive in our e-mag. Just click to 
access the webpage. Are we missing something? Send an email 
to nate@wayzatatogether.com!

Scan the QR Code for more event information
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Neighborhood Spotlight: Rich Sladek

Artist Rich Sladek is a hometown kid. He grew up just blocks away from Lake Minnetonka. And being 
that close to the water certainly left an impression with him.

“The inspiration comes from having grown up around the beauty of Lake Minnetonka,” said Sladek”.

Growing Up

“I grew up on Benton Avenue in 
Wayzata with six of my brothers 
and sisters,” said Sladek. “As a kid, 
I worked cutting lawns and then 
worked for Homer Martinson, the 
golf pro at the Wayzata Country 
Club, caddying and in the golf shop 
through my college years.”

His creative passion for design devel-
oped early on.

“I was always designing things as 
a young kid. I remember designing 
The Benton Ave Tribune. I typed the 
articles on a typewriter,” said Sladek.

Remember, this was back in the day 
when designing was not yet aided 
by computers. Sladek’s work was 
old school.

“I drew illustrations and incorporated 
photos that I took from Kodak camer-
as, for which I had the film developed 
at the Wayzata Rexall in Colonial 
Square,” said Sladek. “I assembled 
the paper together gluing everything 
on sheets of paper and then rode 
my bike to the Wayzata Library to 
make copies.”

Unfortunately, those gems were lost over the years. Wouldn’t they be fun to see today?

And what’s old becomes new again.

“For years, I had this old 1970s Wayzata Theater photo with the marquee and wanted to do something 
with it,” said Sladek. “A couple years ago, I decided to start drawing it and I tried to make it into a cool 
poster. I liked what I had and started designing other posters.”

“The inspiration comes from having grown 
up around the beauty of Lake Minnetonka,” 
said Sladek”.
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The theater poster was his first and was 
the start of something magical.

Sladek graduated with a degree in Applied 
Design and Visual Communications 
from the University of Minnesota.

“I draw and design everything on the 
computer,” said Sladek. “I’ve been a 
graphic designer for a long time and 
designing on the computer comes 
naturally for me. I use mostly photos 
as reference and work with different 
color palettes for the posters.”

Historic Inspiration

If it feels like his posters have a certain feel 
and look to them, you’re on to something.

He’s always been a fan of those old 
posters of the 1930s. That style was used 
in all those posters used to promote our 
country’s national parks. At that time, 
cars were more affordable, and families 
could travel the country.

Future

So what’s next?

“My plan is to design a Wayzata Beach 
poster, in addition to a cool winter 
scene of Klapprich’s Field,” said Sladek.

Just like his other work, those are bound 
to be breathtaking.

“If these posters bring back memories 
of places you enjoy being around, that’s 
great,” said Sladek. “I’m having fun 
creating them and am humbled by the 
positive response I’ve received.”

“If these posters bring back memories of places you 
enjoy being around, that’s great,” said Sladek.” 

For more info on these images and how to 
purchase one for yourself, scan the QR  code.

https://www.etsy.com/shop/ImageQuestDesign


 •   Be A Pink-Raiser by inspiring your community with a personalized fundraising 
page and sharing your story on social media, email and/or text.  

 •   Share your time as an essential volunteer on our Be Pink committee or at an 
event in October supporting the campaign.

 •   Partner with us! Become a Sponsor or a Pink Partner throughout the month 
of October to help raise awareness and funds to support women in need.

SCAN CODE to check out our 
website to sign up or donate today!

JOIN IN & BE PINK
to support women  

in our local community

A Park Nicollet Foundatio
n

   C
a

m
p

aign Benefiting Women in
 N

eed

Support the Park Nicollet Jane Brattain Breast Center  
mobile Mammo a-go-go Community Outreach Program 

parknicollet.com/BEPINK

BE AN INSPIRATION   |   BE AN INFLUENCE   |   BE A PARTNER
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It’s 1933 and it’s the height of the Great Depression. 
One in four workers don’t have jobs. That’s the 
same year that newly elected President Franklin 
Roosevelt rolled out the New Deal. Essentially, 
it was an effort to stabilize the economy and get 
folks back to work.

Two years later, the Works Progress Adminis-
tration (WPA) was created. WPA put 8.5 million 
Americans back to work over the course of eight 
years. Buildings were built by people eager for 
a paycheck.

One of those buildings is the Wayzata Post Office.

Construction began in 1941 and just in the nick 
of time really. In December of that year Pearl 
Harbor was bombed and our country was thrust 
into World War II.

WPA had served its purpose – now, the country 
immediately needed factory workers to produce 
the equipment needed to win the war– there were 
plenty of good jobs available.

For $70,000, the federal government funded the 
building, land, equipment, and furnishings. It 
opened for business in April of 1942.

The mural inside was created in 1943 by artist Ruth 
Grotenrath. This was a part of the U.S. Treasury 
Department’s Section of Painting and Sculp-
ture. Same idea – get folks working – in this case, 
starving artists.

When you walk into Wayzata Post Office these 
days, you’re immediately propelled to a time 
nearly 100 years ago. The dark wood, the old-
time signs and the pleasant smell of the past.
Whether you have mail to drop off or pick up, it’s 
worth taking a step back in time and checking 
this place out.

We’re lucky to be able to do that frankly.

In 2009, the U.S. Postal Service posted a notice that 
it was considering selling the historical building. 
The charge to prevent the sale of the building was 
led by the Wayzata Heritage Preservation Board. 
Residents Judy Starkey and the late Irene Stemmer 
were at the forefront of the effort.

Fortunately, through hard work, petitioning 
politicians, the campaign worked. The post office 
was not sold.

Last year, the post office was officially named for 
the late U.S. Congressman Jim Ramstad – a longtime 
voice for residents.

Well, nearly 100 years ago, we have a true treasure 
sitting along Minnetonka Avenue just blocks from 
Lake Minnetonka. 

A postal portal to the past.

Construc tion on the Wayzata Post Of f ice began in 1941 and opened 
its doors to residents in 1942. Black and White Photos Cour tesy of 
Judy Starkey
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The summer is coming to an end and it’s time to get ready for fall and the fast-approaching winter. We naturally tend 
to get more sedentary in the wintertime, so planning for physical activity and exercise becomes more important. Join 
a health club, regular exercise classes or, if you are a good self-motivator, schedule your own program at home. There 
are plenty of workouts available online. If you have space, buy an exercise bike or an elliptical machine for rainy or cold 
days, but get outside to walk or ski if the weather allows. Fresh air in our lungs is important too!

Regular chiropractic care to keep 
your body in line is important year 
around, but especially needed af-
ter fall work in the yard. Bending to 
clean out flower beds, raking, etc. 
is tough on the body, so reward 
yourself with a chiropractic “tune 
up” after you are done.

Remember that you are going to live 
in your body for, hopefully, many more 
years and that you need to “service” 
your body to make it last, just like you 
service your car regularly.

Joints that are well aligned move 
freely and pain free. Misaligned joints 
make you stiff and inflexible and in 
time develop degenerative arthritis 
from wear and tear. Regular chiro-
practic care is the best insurance for 
maintaining mobility in the future.

A well-adjusted body is a happy body!

Call the Brost Clinic for an evaluation 
and recommended treatment pro-
gram for your body!

 1421 East Wayzata Blvd. Wayzata, MN 55391
952.473.9637 • TheBrostClinic.com

 1421 East Wayzata Blvd. Wayzata, MN 55391
Shawn Sailer D.C., Caroline Brost-Sailer D.C., Ryan Elton D.C., 

Barbro Brost D.C., Aaron Schulte D.C., Aarti Goyal D.C. Tyler Knutson D.C. 

18

20
 1421 East Wayzata Blvd. Wayzata, MN 55391

WINNER

’21
BEST
OF

Disc herniations
Disc degeneration
Chronic back pain
Sciatica

DRX9000
Non-Surgical 
Disc Decompression
Specialists

Get Ready For Fall
By Dr. Barbro Brost, D.C.

The Brost Clinic
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ABOUT DOCUMATION

Documation is a commercial printer offering world-class solutions for
printing, binding, finishing and distribution services. We work with thousands
of businesses of all sizes across the nation, meeting (and often execeeding)
organizational expectations.

PROUD PRINT PARTNER OF 

Annual Reports
Brochures
Books
Calendars
Certificates
Direct Mail

WE PRINT:

PRINT EXPERTISE BUILT ON QUALITY

Flyers
Magazines
Manuals
Newsletters
Programs
And more!
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