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Burgundy would be added to the colour palette but will be used as an
accent colour very lightly within the media platforms

PANTONE 600003
CYAN 36
MAGENTA 100
YELLOW Q0
BLACK 58

PANTONE  O0O0000
CYAN 91
MAGENTA 79
YELLOW 62
BLACK 97

Will be using a lot black grey and white and hints

of burgundy.
PANTONE fEFFFf
CYAN O
MAGENTA O
YELLOW O
BLACK O

colors
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medaHOLIC

The logo must never be distorted and stretched

HOLIC

Other shades of colors should never be used
on the logotype and icon

»

medﬁ@HOUC

The logo should never be rendered in 3D or embossed

meoiaHOULC

The logo should not be rendered in outlines

meoiaHOLIC

Drop shadows must not be used on the logo.

medoHOLIC

Do not enclose the logo in a box or any other shape,

unless it is outside the required clear space.



regular

ABCDEFGHIGKLMNOPQRS
TUVWXYZ

219876543210

Sans Pons
ABCDEFGHIGKLMNOPQRS

TUVWXYZ
?219876543210

light
ABCDEFGHIGKLMNOPQRS

TUVWXY Z
2190876543210

n tyoography
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HOUC

Mediaholi =
Welcome-to Mediaholic, a digital marketing
agency-based in UAE and Egypt. Our honest
and - transparent _ digital -~ marketing work
speaks for itself. We deliver a personal-
passionate & tallored-service to each and -~ -
everyone of our clents, big or small, based-in:
the region or abrgad, We strongly beliave that
there's rmomerit—in—a__ ‘one=size-fits-all
approach to SEQ, Content-Marketing, Social
Media, SEMor Brand development, Our digital
marketing methods are innovative and always
anticipate the intent-of your. customers and
search engines. If you want clear, honest and
tangible results online with the opportunity
to lear how theyre achieved then getin touch
now to see how we.can help.
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MARWAN ALJABOUR
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MR. LOREM IPSUM

DIRECTOR OF CAMERAS

+070 6754 Te854
+070 6754 TGHES4

YOURMAILEGMAIL . COM
URWEBSITENAME . COM

¥YOUR STREET ADDRESS HERE
STREET CROSSRAD 123
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THE NEW OBSESSION
THE NEW OBSESSION

THE NEW OBSESSION
THE NEW OBSESSION
THE NEW OBSESSION
THE NEW OBSESSION
THE NEW OBSESSION
THE NEW OBSESSION
THE NEW OBSESSION
THE NEW OBSESSION
THE NEW OBSESSION
THE NEW OBSESSION
THE NEW OBSESSION
THE NEW OBSESSION
THE NEW OBSESSION
THE NEW OBSESSION
THE NEW OBSESSION
THE NEW OBSESSION
THE NEW OBSESSION
THE NEW OBSESSION
THE NEW OBSESSION
THE NEW OBSESSION
THE NEW OBSESSION
THE NEW OBSESSION
THE NEW OBSESSION
THE NEW OBSESSION
THE NEW OBSESSION
THE NEW OBSESSION
THE NEW OBSESSION
THE NEW OBSESSION
THE NEW OBSESSION
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mediaholic -~ =

WE ARE HERE";
to make a MAS

Professional dashboard

Share profile

WE ARE....

-)

Brands Projects

WE ARE HERE
to make & MAZ

social media
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