
Ongoing role of Historian & Media Relations: 
Your role is to inform and inspire both our members and 
our communities by bringing the stories of our Auxiliary to 
life and preserving it all for our future generations!  Make 
sure you are consistently communicating what is 
happening to your membership to keep them in the know 
and involved in what is happening.  Continue to use the 
traditional methods of communicating and archiving such 
as newsletters and scrapbooks.  Many of us have already 
been using media outlets as a way to get our 
communications out to a much larger audience.  This year, 
get creative by organizing and presenting a variety of 
items that show your current auxiliary story; use pictures, 
videos, fliers, clippings from news articles, special 
mementos, etc.  The goal is to find a fun and effective way 
for you to record and retain all the special things 
happening in your auxiliary by including all available 
outlets to reach multiple generations. 

 
Auxiliary and District Historians for 
Department of Alabama: 
We know that social media has become one of 
the most influential ways to 
communicate!  Almost all of us, regardless of 
our age, are using at least one social media 
platform like Facebook or Instagram.  It has 
given us all a fun and easy way to learn how to 
use technology.  Video blogs, known as 
vlogging, has proven to be a more interactive 
way to connect with the world.  By adapting 
and learning these trades, we have the 
opportunity to connect the community to our 
programs by giving an inside look of who, when, 
where, and what we are doing.   
 
I would like the Department of Alabama to lead 
the VFW Auxiliary in raising public awareness 
about veterans and veteran’s issues by creating 
a video blog on a social media platform 
introducing new and relevant VFW Auxiliary 
information each month.   
  
You should include video of your current (and 
past) post and community events, interviews 
with program chairs, auxiliary officers and 
members, and members of your 
community.   Think about what gets your 
attention when you are watching videos online 
or when watching news interviews and 
replicate this in your auxiliary!  Remember, you 
can video anytime and anywhere you have your 

           

 
 
smart phone ~ Ladies and Gentleman, let’s 
channel our inner Barbara Walters to show the 
world that The Department of Alabama 
Auxiliary has it going on!!! 
 
Don’t forget to keep your social media and 
other communication outlets updated between 
your monthly video blog with photos, 
schedules, veteran and community information, 
etc.  Be consistent, creative, and intentional 
with your posts!  Social media is a powerful tool 
for building a public audience and can help keep 
your members engaged in programs.   
 
Citation and $10 for each auxiliary that records 
all national programs via video on any social 
media outlet.   
Report should include the date, a brief 
summary, and the platform where the video 
was posted for each national program emailed 
to me by March 30, 2022.   
 
“I Love America” Special Challenge: 
Create a 3-5 minute “I love America” video 
including your auxiliary program highlights of 
the year.  Video must be posted on social media 
and link emailed to me by March 30, 2022. 
 
$25 reward to the video with the most shares 
$25 reward to the video with the most views  
Citation and Gift for each auxiliary that 
participates.   
 

Natalie Woodham   
natalieswoodham@gmail.com 



 
 
 


