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WELCOME  

Workshop Objective 

This workbook is designed to help you improve professional visibility, strengthen trust 

online, create stronger first impressions, position yourself strategically, reinforce 

professionalism, and increase opportunity through profile optimization. 

Core Transformation 

From: “I have a notary profile.” To: “My profile is a professional visibility and credibility 

tool.” 

Core Model 

Visibility → Trust → Opportunity 

 

SECTION 1 — WHY PROFILE OPTIMIZATION MATTERS 

Your Profile Often Speaks Before You Do 

People often evaluate professionalism, trustworthiness, credibility, and preparedness 

before contacting you. 

Important Reminder 

Your profile often becomes your first impression, digital storefront, credibility builder, and 

trust signal. 

Reflection Prompt 

What impression do you think your current profile creates? 

__________________________________________________ 



__________________________________________________ 

__________________________________________________ 

Reflection Prompt 

What do you WANT your profile to communicate? 

__________________________________________________ 

__________________________________________________ 

__________________________________________________ 

Key Reminder 

People often decide whether to trust you before contacting you. 

SECTION 2 — THE DIGITAL NOTARY ADVANTAGE

Modern Professionalism Includes Digital Professionalism 

Today’s clients often evaluate professionalism, consistency, responsiveness, and credibility 

through online presence. 

Strong Profiles Help 

Improve discoverability, reinforce credibility, improve referrals, strengthen trust, and 

support opportunity. 

Reflection Prompt 

How do YOU evaluate businesses online before contacting them? 

__________________________________________________ 

__________________________________________________ 

__________________________________________________ 

Reflection Prompt 

What online factors make YOU trust a business more quickly? 

__________________________________________________ 

__________________________________________________ 



__________________________________________________ 

Key Reminder 

Visibility without professionalism creates hesitation. 

SECTION 3 — PROFILE PHOTO & VISUAL CREDIBILITY

Visual Credibility 

People often decide how professional you are before reading a single word. 

Visual Elements That Affect Trust 

Professional headshot, lighting, background, attire, facial expression, branding consistency. 

Weak vs Strong Visual Credibility 

Weak: blurry selfie, distracting background, poor lighting. Strong: professional headshot, 

clean background, confident expression. 

AI Headshot Considerations 

AI-generated headshots should look realistic, reflect professionalism, maintain consistency, 

and resemble you accurately. 

Reflection Prompt 

What currently helps or hurts your visual professionalism? 

__________________________________________________ 

__________________________________________________ 

__________________________________________________ 

Visual Credibility Self-Assessment 

My headshot looks professional. My appearance matches my business image. My branding 

feels consistent. My visual presentation builds trust. 

Key Reminder 

Your photo should reinforce trust, not create hesitation. 



SECTION 4 — HEADLINES & FIRST IMPRESSIONS

Clarity Builds Trust 

Your headline should quickly explain what you do, who you help, where you work, and your 

specialization. 

Weak vs Strong Example 

Weak: “Notary Public.” Strong: “Mobile Notary & Trust Estate Signing Professional Serving 

Charlotte, NC.” 

Strong Headlines Often Include 

Service type, location, specialization, and audience clarity. 

Reflection Prompt 

What does your current headline communicate? 

__________________________________________________ 

__________________________________________________ 

__________________________________________________ 

Headline Rewrite Exercise 

Write an improved headline. 

__________________________________________________ 

__________________________________________________ 

__________________________________________________ 

Audience Positioning Exercise 

Who are you MOST trying to attract? General public, attorneys, estate clients, businesses, 

real estate professionals, or hospitals/care facilities. 

__________________________________________________ 

__________________________________________________ 

__________________________________________________ 

Key Reminder 



Specificity improves credibility. 

SECTION 5 — ABOUT SECTION / BIO OPTIMIZATION

About Section 

Your About section should sound human, professional, trustworthy, clear, and specialized. 

Strong Bios Often Include 

Professionalism, experience, specialization, emotional intelligence, and audience 

connection. 

Estate Signing Ceremony Positioning 

Professionalism, emotional awareness, calm authority, and being present matter deeply in 

trust and estate signings. 

Reflection Prompt 

Does your bio sound robotic, generic, human, professional, or trustworthy? 

__________________________________________________ 

__________________________________________________ 

__________________________________________________ 

Bio Improvement Exercise 

Rewrite or improve your opening bio language. 

__________________________________________________ 

__________________________________________________ 

__________________________________________________ 

Reflection Prompt 

What emotional tone does your profile currently create? 

__________________________________________________ 

__________________________________________________ 

__________________________________________________ 



Key Reminder 

Your About section helps shape expectations. 

SECTION 6 — SERVICES & SPECIALIZATION

General Profiles Often Create General Impressions 

Specificity improves trust. 

Services You May Offer 

Trust & Estate Signings, Apostille Facilitation, Mobile Notary Services, Loan Signings, 

Fingerprinting, Hospital Notarizations, Jail Notarizations, and I-9 Verification Services. 

Weak vs Strong Positioning 

Weak: “I do notarizations.” Strong: “Professional mobile notary specializing in trust and 

estate signing ceremonies.” 

Reflection Prompt 

What services do you MOST want to become known for? 

__________________________________________________ 

__________________________________________________ 

__________________________________________________ 

Specialization Planning Exercise 

Rank your desired specialization focus areas. 

__________________________________________________ 

__________________________________________________ 

__________________________________________________ 

Key Reminder 

Specificity improves trust. 

SECTION 7 — TRUST SIGNALS & PROFESSIONALISM



People Trust Businesses That Feel Complete And Professional 

Trust signals matter. 

Trust Signals That Matter 

Certifications, reviews, branding consistency, professional wording, logos, professional 

headshots, and experience indicators. 

Reflection Prompt 

What currently builds trust on your profile? 

__________________________________________________ 

__________________________________________________ 

__________________________________________________ 

Reflection Prompt 

What currently weakens trust? 

__________________________________________________ 

__________________________________________________ 

__________________________________________________ 

Trust Signal Audit 

Does your profile clearly display professionalism, specialization, contact information, 

services offered, certifications, and branding consistency? 

Key Reminder 

Professionalism online affects trust offline. 

SECTION 8 — COMMON PROFILE MISTAKES

Common Problems 

Blurry photos, weak bios, vague wording, incomplete information, weak branding, weak 

specialization, and generic messaging. 

Reflection Prompt 



Which issues currently apply to your profile? 

__________________________________________________ 

__________________________________________________ 

__________________________________________________ 

Improvement Exercise 

Which issue should you fix FIRST? 

__________________________________________________ 

__________________________________________________ 

__________________________________________________ 

Weak vs Strong Example 

Weak: “Available for notarizations.” Strong: “Professional mobile notary services 

specializing in trust and estate signing ceremonies.” 

Key Reminder 

Incomplete profiles create incomplete trust. 

 

SECTION 9 — INTERACTIVE PROFILE REVIEW 

Evaluate Your Profile 

Does your profile clearly communicate professionalism, trustworthiness, specialization, 

services offered, audience focus, and contact options? 

Reflection Questions 

What builds trust? What creates hesitation? What feels incomplete? 

__________________________________________________ 

__________________________________________________ 

__________________________________________________ 

 

SECTION 10 — ACTION PLAN 



Immediate Improvement Plan 

Identify immediate improvements, trust signals to strengthen, specialization clarity, and 

biggest profile weakness. 

__________________________________________________ 

__________________________________________________ 

__________________________________________________ 

Final Action Checklist 

Improve headline, bio, professionalism, visual branding, trust signals, specialization 

wording, and audience clarity. 

 

FINAL REMINDER 

Final Reminder 

Your profile should not simply exist. It should help people understand you, trust you, and 

contact you. 

 

ABOUT THE INSTRUCTOR 

Dean Eason-Williams 

Nationwide trust & estate signing professional, mentor and trainer, speaker and educator, 

profile optimization educator, estate signing ceremony advocate, and best-selling author of 

From Trust to Transfer: A Practical Guide for Notaries Conducting Estate Signings. 
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