10. Translating Features to Benehts

JUST THE FACTS: Marketing exscutives translate features uo benefits when they are preparing o sell
products and services.  For example, your cell phone plan offers call forsarding (a feature). This
means you will mever miss ancther important call (a benefit). In another example, e new car you
want to buy has a built-in GPS system (feature). The salesperson probably tells you that with built-in
GP5 you will mever get lost or need to print out Internet. directions agan (benefit). The purpose of this
activity is to help parbcpants List and explain the posithee personality traits (or personal features) they
poszess and how o comimmicate those traits o an employer. Rememiber:  Features t=ll._benefits =il
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Time
30 rmirutes

- Materials

»  Chart paper, white board {or amything on which to write 50 a large group can see),
and markers
= Three to five notecands per participant

Directions

wirite the following statistics on a flip chart or white board:
40 - Attitude
25% - Image and appearance
25% - Communication skills (werbal and non-verbal)
10% - Job ills

According to a vanety of sources, your attitude is the £ factor in getting or losing a jok. On
the chart is how it is often broken down. Take g few minutes to discurss what each of these
Tooks like.™ For example:

«  ARtitude: Do you demonstrate confidence and enthusiasm, are you on time or eary?

« Image and appearance; Do you wear too much perfume or cologne, are your dothes
wrinkled or inappropriate for the work emdironment?

»  Commumcation skills: Do you look the inteniewer in the eye, i your handshake firm,
do you speak clearly?

Ask participants (and discuss) why they think attitude is rated highest? How does an
employer get a sencse of your “attitude™ during an intendew!

Explain that part of a job interdew is actually a sales job. You are “selling™ yourself and
wour skills to an employer. This iz not an easy tak for many of us because we may not b
sure about our skills, lack a bit of self-confidence, or are just plain nervows. This is one

skill that will definitely get better the more it is practiced.
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In order to begin thinking about how we might “s2ll™ oursslves in a job interview,
participants will learm how to tum their personal FEATURES into BEMEFITS for the employer.
This iz where they will be able to tell an employer what they have to offer while also giving
the employer a reason why this feature is good for his or her business.

Take a few minutes to brairctonm some positive personality traits. Ak participants to
yall™ them out while you write them where all can see. Examples of positive personality
traits include, but are certainly mot limited oo frendly, creative, honest, dependable,
trustworthy, enthusiastic, upbeat, patient, polite, helpful, etc.

How, ask participants to think about what these features might mean o an employer. For
example:

»  Honesty (feature) means you can be counted on to do the rght thing (benefit).

+  Friendliness (feature) means you will help customers fesl welcomed (benefit)

Rervview a few of these examples until participants feel comfortable with the activity

Give each participant a set of notecards. On one side of the card participants should draw
a picture of or write a FEATURE they poszess. On the other side of the card, they should
draw a picture of or write the BEMEFIT [or why this feature would be important) to the
employer. Depending on the group, this activity can be done individually or in groups of
WD oF more.

Once complete, ask for wolunteers to read their personal traits and how they might bemefit
a future employer. altematively, you can ask participants to act out their FEATURES and
s if the group can guess both the FEATURE and the BEMEFTT to an emploger.

Conclusion

Discuss with participants the ease or difficulty they experienced with this activity. In

addition, discuss some examples of different features that may be perceieed as

“rhallenging™ and how they may be described positively as benefits. For example:

»  “0ver the years, I"ve leamed what it means to multi-task. " (zomeone who has ADD)

» " arn a great problem solver. sou showld see some of the places 1"ve needed to get
intol ™ [someons who wses 3 wheelchair)

Journaling Activity

Describe hiow it makes you feel talking about yourself in a posithve way. |5 it easy, difficult,
awdoward, etc.? Simoe this is important when it comes time getting a job, what might you
dio to improve your ability to do this? i this i already easy for you, how can you be sure
you don’t come across as “full of yourself™ or conceited?



Extension Activity

Have participants wse their individual Features to Benefits cards to create a “30-5%econd
Commercial ™ Edplain that their goal is to hook an employer on hiring them, just as they
might get hooked on buying something from TV after sesing a commercial for the product
A few ampgestions for this activity include: record participants, allow for multiple takes
and retakes, encourage feedback and suggestions from peers, efc. Encourage participants
to view each of their successive videotapes to look for improvement.

fou may also wish to irvite one or mone employers in o critigue each commencial and

provide feedback and smpgestions. Only bring ermployers into the mix onoe participants
hiave had the opportunity to practice and feel a bit more confident. =selling” themselves.



