Jump Start

Jump Start 1s an energy drink brand that caters to young professionals with a smooth
drink to counter the market saturated with overly sweet or sour beverages. The black can

gives an impression of smoothness before the buyer tastes i1t and the sharp contrast with

the red heart-beats helps 1t stand out on a shelf or in a cooler.
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Nutrition Facts

1 servings per container
Serving size 12 Oz
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Amount Per Serving

Calories 40

% Daily Value*
Total Fat Og 0%
Saturated Fat Og 0%
Trans Fat Og
Cholesterol Omg 0%
Sodium 20mg 1%
Total Carbohydrate 10g 4%
Dietary Fiber Og 0%
Total Sugars 10g
Includes Og Added Sugars 0%
Protein Og 0%

Not a significant source of vitamin D, calcium, iron, and

potassium

*The % Daily Value (DV) tells you how much a nutrient in a
serving of food contributes to a daily diet. 2,000 calories a
day is used for general nutrition advice.

Carbonated Water, Sugar, Dextrose,
Citric Acid, Phosphoric Acid, Vanilla
Extract, Natural Flavorings, Taurine,
Caramel Color, Sodium Bicarbonate,
Caffeine, Sodium Benzoate, Potassium
Sorbate, Vitamin B3, Vitamin B6.

120mg Caffeine per 120z serving.
Consume in moderation. Product not
intended for children, people who are
pregnant or nursing, or people with
heart conditions or who are otherwise
sensitive to caffeine.

Manufactured for
Livewire Beverage Co.
Raleigh, NC, 27606
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Buck’s Outdoor Sports BUCKS |

ROCKCLIMBING

Buck’s Outdoor Sports 1s an outdoor sporting goods store that sells gear for activities like hunting,
archery, hiking, and rock climbing. This twitter campaign features month long sales on all gear
related to a specific sport and encourages customers to tweet with

a hashtag for more savings creating further interaction.

@bucksoutdoor

March in to Buck’s during hiking month for up
to 50% off on hiking gear and tweet your haul
with #GETOUT to unlock even more savings.

Come in and GET OUT!
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LEGO Explorer’s Set

Children have a sense of wonder and curiosity that makes them love exploration, making the LEGO

Explorer’s Set perfect for them. Billboards make a great medium to let younger audiences know
about new products as they’re sure to attract their attention while their parents are driving.



Cookbook

This cookbook 1s geared towards beginning chefs and features recipes common in
American kitchens. To help out starting chefs each recipe 1s ranked in difficulty and each
step includes more detail than a more experienced chef may need to minimize mistakes.

AMERICAN KITOHEN
2 X FAVORITES % %
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BUTTER BASTED STEAK e e (e e s

time for a fraction of the price your favorite steakhouse charges.

DIFFICULTY: PREP TIME:
ACTIVE: <0 MIN
* * f} INACTIVE: 9+ HR

GLUTEN fREF

Recipe:
1.Generously

of your A

refriger:
&.Pull the ¢

night
k out

tting your steal

moisture and season it with salt and peppe

4.0 our pan is hot add your vegetable oil to the pan
rl it around

full minute

et even brx

X h the melted butter
plate and garnish with a sprig

nsfer the

omelet is a classic way to enjoy them. This vegetarian omelet
with a slight kick is the perfect start to any morning.

DIFFICULTY: PREP TIME:
ACTIVE: <10 MIN
* ﬁf {:{ INACTIVE: NA

VEGETARIAN

GLUTEN [REE

them into thin disecs, cut the mushroom caps into quarters.
4. Put your pan on the stove on medium-high to heat up
y with chopsticks
oil and your

6. Add the butter and let it melt by ing your eggs

7. Stir the eggs vigorously with your chopsticks to allow
curds to form and let it set

8.01 set, add your ch
and transfer to a plate

ese and baby spinach, fold it,




lanoshi Sushi

A small sushi restaurant, like any restaurant, needs repeat business. Ads that would run
on websites like Facebook help bring people 1in and things like coaster napkins labeled
with the restaurants logo that customers will look at often during their visit cause the
customers to subconsciously remember 1it.
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Colfer Book Collection

A re-release of three classic Eoin Colfer novels in celebration of the release of the first
Artemis Fowl movie. This collection imntroduces new readers to the Artemis Fowl series as

well as two of Colfer’s other acclaimed novels while the redesigned covers add collector
value to old fans.
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Fender

A campaign that shows how an established brand can use its history to cater to
its current base while using modern design to pull in new chients. The slogan

“Be Loud. Be Legendary.” 1s used to appeal to people i different genres while ?i%?‘w | : ==
. .. . . been hard at work developin d e
maintaining a consistent brand 1mmage. & ?;0%;;;;9;;3;;:@3 CEXXTD = ,, "3?'3"33
weekends or touring the A ==

country, we have the tools
to help dream-chasers like
you be legendary.
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Bz Loud. Bz Coundry

Since 1946 Fender has been
been hard at work developing
the tools of legends. Whether
down at the honkey tonk or
chicken pickin in a sold out
stadium, we have the tools to
help dream-chasers like you
be legendary.

Be Loud. Be Rack

Since 1946 Fender has been _
been hard at work developing e | —_—

the tools of legends. Whether L a ) O & @ ¢ (.)/
you’re playing bars on the R : (g

weekends or touring the ' @ |

country, we have the tools

to help dream-chasers like
you be legendary.
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Uptown Music

Uptown Music 1s a new brand of guitars and basses working 1ts way

into the mid-range market. Uptown Music stands out by focusing
on customer service and mtroducing a smartphone app. This 1s a
series of magazine ads featuring a player focused 1mmage alongside
information on the new app.
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Lux Studio Suites A

A Raleigh business that opened late 2020. In January of that year she a location to : .
work from and a dream to be open 1n less than 4 months. Due to the pandemic
a lot of plans had to change part way through. Her instagram, facebook, and

website were revamped and mockups were made of the construction site where
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the suites would be.

Before After

luxstudiosuites  Epreme {3 [0

luxstudiosuites [EED -

% § Tposts  32followers 14 following

7
L Stucdio Seites Lux Studio Suites ™
Luxury inspired!

6 posts 34 followers 14 following

Lux Studio Suites ™
Be your own boss, and look great while doing it!
www.luxstudiosuites.com

Forever professionalt
Service you can trust!
Beauty Suite Rentals!

Be your own BOSS!! £ POSTS SAVED TAGGED
Spring 2020
www.luxstudiosuites.com
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