SHG Universities

Revolutionizing hospitality education through immersive international
experiences and real-world application.

© by SwissHospitalityGroup
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What is the Swiss Hospitality
Group Corporation

23| Diversified Operations ¢ Swiss Values
SHG spans six key sectors: Every initiative reflects
education, hospitality, Switzerland's dedication to
consulting, real estate, quality, precision, and
agriculture, and investment. world-class excellence
standards.

77 Future Focused

We don't just teach hospitality—we actively shape its future through
innovation. Whether we are training future leaders through our
universities, managing high-end hospitality projects, advising global
partners, or investing in sustainable development, every SHG
initiative reflects the same dedication to world-class standards.




Our Story

The journey of Swiss Hospitality Group Universities began with a clear vision for excellence in education.
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Opening Doors

SHG Universities was founded with a clear mission: to open doors to international learning,
provide truly personalized education, and bridge the gap between academic study and
professional success.

Bridging Gaps

Too often, graduates leave university unprepared for the demands of the job market. At SHG,

we tackle that challenge head-on by integrating real-world experience into every step of our
programs.

Global Vision

Our founder, Eric Gregoire, envisioned a global education model that is both accessible and
practical—one that shapes international leaders in hospitality and equips them with the tools
to succeed from day one.




Our Teaching Philosophy
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Our Research

At SHG, our approach is inspired by decades of research and benchmarking against
the world’s most prestigious institutions. By studying the methodologies of top-tier
business and hospitality schools, we have identified key elements that lead to lasting
educational impact and student success:

Networking Core

Professional connections begin during studies, embedded into classroom and
internship experiences.

Small Classes

Intentionally small sizes ensure every voice is heard and receives full professor
attention.

Applied Learning

Real-world application covering negotiation, finance, legal fundamentals, and effective
leadership skills.




Goals for Our Students

Cultivate Leaders

Develop world-class leaders in
hospitality management with global
perspectives.

Instill Values

Build commitment to professionalism,
integrity, and excellence in every task.

Ensure Readiness

Prepare graduates for demands of
globalized hospitality industry
challenges.




Program Structure

@ First 6 Months

10-15 hours classes weekly. 20 hours paid internship weekly.
Balance theory with real-world application.

E Next 6 Months

Full-time internship in new department. Rotate operations to
broaden experience and management skills.

**You will then carry on with this rhythm throughout your studies for both
undergraduate and master programs.




Class Structure

Daily Schedule

Monday-Friday, 2-5 hours daily,
Modular format: A new module is
introduced every week, allowing
students to focus deeply on one
subject at a time.

Language Learning

1-2 local language lessons weekly for
integration into internships and
country of study
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MBA Sessions

Theory lectures plus advanced
application workshops daily: 1 theory-
based lecture + 1 advanced
application workshop focused on real
business scenarios

Friday Assessment

Written exams and investor pitch
presentations weekly *designed to
build public speaking skills and
business acumen.



Our Internships

Why Internships Matter

At SHG, internships are a cornerstone of our educational model. They offer real-world experience that simply can't be taught in a
classroom.

. Applied Research
Department Rotations

Structured projects during your

Change departments every 6 months for ) ] )
internships to enhance operations and
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360° hotel management understanding tical vsis skill
critical analysis skills

Performance Impact

Work in 4-5 Star Hotels Enhance hotel operations

Our international hotel partnerships are E] Encourage critical analysis of your work
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hotels in Europe. Serve as reusable assets once you step

among some of the most prestigious environment

into leadership roles



Mentorship Excellence

At SHG, your professor is more than a teacher—they are a mentor, a
resource, and a potential ally in the hospitality world.

— Eric Gregoire, CEO




Our Professors

Academic Excellence

= At SHG, our faculty is composed of both academic scholars and industry
(W)
veterans. Every professor is either a PhD in their field or a seasoned
expert in the subject they teach.

Global Expertise

9 Our teachers come from across the world, each selected
for their outstanding specialization in hospitality and
business management.

Real Experience

We only hire professionals with hands-on
management experience. This ensures

@ our students benefit not just from theory,
but also from practical insights and
industry connections that can open doors
in their future careers.




Curriculum

Our comprehensive curriculum is designed to develop well-rounded hospitality professionals with expertise across essential
industry domains.

Hospitality Fundamentals Business & Management Professional Development
e Restaurant Service e Accounting & Cost Control e Leadership

e Front Office e Financial Management e (Career Management

e Housekeeping e Marketing e Communication

e Kitchen Knowledge e Sales & Marketing e Grooming & Etiquette

e Culinary e Human Resources & Recruitment e Inter-Cultural Management
e Beverage e Management of People e Introductory Economics

e Wines of the World e Business Plan ¢ Negotiations

e Events e Law 101



Student Life

Student Life at SHG

At SHG, education is an adventure. Our unique international model allows you to study and work in a different country every six months—

giving you the chance to live, learn, and grow across cultures.
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““Explorifgithe World

Travel Often Global Network International Experience
Explore new cities weekends or visit Forge friendships and professional Each term brings new perspectives,
classmates across European campuses. relationships supporting lifelong career challenges, and unforgettable memories.

SUCCesSS.



Student Perspective

SHG isn't just where you study—it's where you discover the world and
your place in it.

— Maria F,, IHM Student




SHG Campuses
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Global Campuses

From Lisbon to Cancun, experience
world-class education

Lisbon Barcelona
London Greece
Paris Roma

Malta Nice

15

Max Class Size

Personalized attention in every
program

Cannes
Strasbourg
Cancun

Milano
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Partnerships
SHG maintains strategic relationships with Europe's most prestigious hospitality brands
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Our industry partnerships provide students with exceptional internship opportunities and career pathways
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