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EDITORIAL The Blue Moon

The Rise of Fresh Fruit as a
Global Language

Inside the Rise of Fresh Fruit as India’s New Symbol of Wellness, Luxury and
Global Connection

here was a time when the appearance of a Chilean Cherry’s or a Peru’s Blueberry or a
South African apple on an Indian breakfast table was a novelty—an indulgence for the
few. Today;, it’s a quiet revolution.

In this New Year’s edition of The Blue Moon, we trace the evolving landscape of India’s fresh
fruit market, where shifting consumer tastes, rising health awareness and the sophistication
of modern retail have turned imported fruits from rare delicacies into everyday staples. What
began as a whisper of premium consumption has become a confident, growing demand,
stretching from the aisles of luxury food halls to the digital carts of urban households.

At the heart of this transformation is the Indian consumer—well-travelled, nutritionally
curious and attuned to global food narratives. Kiwis from New Zealand, apples from Turkey,
citrus from Egypt—they're no longer foreign luxuries; theyre desired for what they
represent: quality, wellness and global connectedness.

But behind the colour and crispness of each imported fruit lies a deeper story. This edition
explores how global trade dynamics—shaped by climate, innovation, bilateral partnerships
and logistical reinvention—are redefining the way India sources its nourishment. The flow of
fresh produce has become as much a matter of diplomacy and supply-chain artistry as it is
about agriculture. And in an increasingly conscious market, factors like carbon footprint,
traceability and ethical sourcing are no longer afterthoughts—they’re becoming dealmakers.

As you turn through our pages, you'll encounter insights into the global corridors powering
this shift: the storage innovations extending shelf life without compromise, the AI and
blockchain tools ensuring every bite is traceable and the subtle cultural narratives that flow
from orchard to outlet. We've captured not only the data and drivers but also the nuances that
make this evolution one of the most compelling stories in global trade today.

The Blue Moon believes that food is never just food—it is a language, a connection, a
statement of who we are becoming. And in the story of India’s growing love for imported
fresh fruit, we find more than rising numbers. We find aspiration, transformation and a fresh
new chapter in our relationship with the world.

Here’s to a year of thoughtful consumption, global collaboration and ripening possibilities.

Warmly,
Jjuliaa Gangwani
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Suave
Ambassador Unplugged

Diplomacy, Freshly Squeezed
Global Fruit Flavors Stir New Alliances with India

are no longer merely

negotiating contracts—they’re

crafting narratives of shared

heritage, innovation, and

mutual growth that transcend
borders.

While

n an era where commerce
Iand culture converge, fruit
diplomacy has matured into a
symbol of international

connectivity. As India’s demand
for fresh,

\

have yet
to capture
dedicated
“unplugged”
interviews with
each envoy, the
spirit of their mission
is palpable. Across
continents—from
the sun-kissed
orchards of Italy
to the high-tech
farms in New
Zealand—each
nation brings its own
signature fruits that encapsulate
both tradition and
modernity. These
offerings, now
arriving on
Indian shores,
are part of a
broader story
where

high-quality W

produce surges,
ambassadors from
fruit-exporting nations
are reimagining
international trade. They

—

Poland
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by Jjuliaa Gangwani

state-of-the-art logistics,
sustainable
practices and
cultural
exchange

New Zealand
C Y '

join forces in a celebration of
global unity.

A New Epoch in Fruit
Diplomacy

Gone are the days when trade
agreements were sealed in
austere boardrooms filled with
endless legalese. Today’s
diplomatic engagements in the
realm of fresh produce are as
vibrant as the fruits themselves.
Ambassadors are blending local
expertise with innovative
supply chain solutions—Ilike
Al-driven predictive analytics
and blockchain traceability—to
ensure that every shipment not
only meets quality standards
but also tells a story of
environmental commitment
and cultural heritage.

Every fruit consignment is



more than a commercial
transaction; it is a dialogue
between nations. The
ambassadors’ approach is
personified in informal
gatherings and cultural
celebrations, where ideas flow
as freely as the finest wines.
Their efforts bridge the gap
between production and
consumption, turning ordinary
produce into conduits of
international camaraderie.

The Signature Table: Fruits
Connecting Nations

To illustrate this dynamic
interplay, we present a table
that showcases the key players
in India’s import market and
the signature fruits they bring
from home. This snapshot not
only emphasizes the diversity of
global produce but also subtly
hints at the underlying
diplomatic rapport that
transforms simple shipments
into symbols of unity.

Each country featured here
contributes a unique flavor to
India’s vast
market—embodying both their
agricultural excellence and the
diplomatic finesse required to
navigate today’s competitive
global trade landscape.

Crafting Tomorrow’s
Diplomacy Today

The emerging model of fruit
diplomacy is an exemplar of
modern international relations.
It’s a reminder that in a world
where technology,
sustainability and culture are
intertwined, even a humble
piece of fruit can serve as an
emblem of broader economic
and environmental goals.

Ambassadors are stepping
beyond traditional roles, using
innovation and cultural
engagement to pave the way for
a future where partnerships are
not only profitable but
profoundly human.

These shared efforts—from
investing in renewable
energy-powered cold storage to
launching pilot projects for
Al-enhanced quality
control—signal a bold new era.
They are a testament to the fact
that, when traditional
diplomacy is fused with
modern technology and a
vision for sustainability, the
simple act of importing fruit
becomes a story of
transformation, resilience and
international ties.

A Toast to Global Collaboration

As you peruse this edition of
The Blue Moon, let the vibrant
flavors of these imported fruits
remind you that global trade is
not just about numbers and
shipments. It is about
relationships forged over
shared challenges and common
aspirations. The ambassadors of
these nations might not all be
featured individually, but their
collective efforts create an
enduring mosaic of cultural
exchange, innovation and hope.

In celebrating these
connections, we also celebrate a
future where every fruit basket
that lands in India is a gesture
of friendship—a promise of
fresh beginnings and
sustainable growth. After all, in
the realm of international trade,
even the freshest produce
carries the seeds of global

progress.

The Illusion f

]
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5 Efficiency

B Why the Global

[ Fruit Supply Chain

E Needs Urgent
Disruption

by Jjuliaa Gangwani

e celebrate fresh produce
W availability as a triumph
of modern logistics—but is it
really? The global fruit trade,
once rooted in simple
agricultural exchanges, now
operates within a tangled web
of outdated distribution
models, wasteful excess, and
sustainability promises that
often ring hollow. While
innovation is supposedly
revolutionizing supply chains,
many of these “breakthroughs”
remain cosmetic—more about
optics than meaningful change.

The Freshness Paradox:
Logistics vs. Reality

Technology has pushed the
boundaries of food
preservation, yet the fruit trade
is still plagued by waste and
inefficiencies. Controlled
atmosphere (CA) storage,
Al-driven cold chains, and
blockchain tracking have
improved monitoring, but the
fundamental issue remains
unsolved—who is accountable
when failures occur?

Consider this: over 30% of
globally traded fruit still gets
lost due to preventable
inefficiencies. That’s not a
transportation problem—it’s an
operational flaw embedded in

Continue on page 8
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Fresh Fruit Imports vs. India’s Local Harvest
Striking a i)elicate Balance in 2025

by the correspondent

India's Fruit Landscape at a Critical Juncture

India’s domestic fruit industry has long been a source of pride, with regions producing famed Alphonso
mangoes, crisp apples from Himachal and Kashmir and succulent citrus from Nagpur and Punjab. Yet,
as fresh fruit imports steadily expand, international varieties—from Chilean kiwis and Peruvian
blueberries to Tanzanian avocados, South African apples, Chinese citrus and Turkish apples—are
reshaping consumer choices. With the early indicators for 2025 now emerging, a vital question arises:
Are these imports complementing India’s seasonal bounty or are they disrupting the balance for local
growers?

Domestic Production Versus Global Imports: A 2025 Outlook

India’s production follows a distinct seasonal calendar.

Indian Fruit Peak Season Key Production Areas

Mangoes (Alphonso, Kesar) ~ March-July Maharashtra, Gujarat, Uttar Pradesh
Pomegranates Year-round (peak in winter) Maharashtra, Karnataka

Bananas Year-round Tamil Nadu, Andhra Pradesh
Apples August-November Himachal Pradesh, Kashmir

Grapes February-May Maharashtra, Karnataka

Citrus (Oranges) October-March Nagpur, Punjab, Madhya Pradesh

In contrast, imported fruits help fill gaps when domestic produce is out of season or when consumers
seek added variety. The emerging 2025 outlook for imports is shown below:

Imported Fruit Peak Import Months Major Exporting Countries
Kiwi October-March Chile, New Zealand
Blueberries June-December Peru, USA

Avocados April-October Mexico, Colombia, Tanzania
Grapes December-April South Africa, USA, China

Continue on page 12



Continued from page 6

outdated trade policies and
corporate reluctance to invest
in scalable solutions. Exporters
fear upfront costs, governments
stall on regulatory cohesion,
and retailers prioritize margins

over quality preservation.
If logistics advancements were

truly revolutionary, why are we
still dealing with post-harvest
spoilage, last-mile
inefficiencies, and supply gaps
that drive prices higher?

Sustainability: A Marketing
Gimmick or a Genuine Shift?

Corporations love to brand
themselves as
eco-conscious—biodegradable
packaging, carbon-neutral
pledges, flashy sustainability
campaigns. Yet, behind closed
doors, many companies discard
massive quantities of unsold
fruit rather than investing in
secondary markets or creative
redistribution models.

Reality check

Biodegradable packaging
means nothing if supply chains
are still excessive in energy
waste.

Carbon neutrality is
meaningless if discarded fruit
isn’t repurposed into secondary
goods like juices or dried
produce.

Exporters and retailers need to
shift from reactive ‘green’
initiatives to proactive
investment in waste reduction
technologies.

Sustainability can no longer
just be a footnote in annual

reports—it must dictate
operational decisions from
farm to shelf The industry’s
biggest players need to stop
greenwashing and start
restructuring their business
models.

The Future of Fruit Trade:
What Needs to Change?

Smarter Logistics Over Market
Games:

Investing in Al-driven
predictive analytics would
allow suppliers to match export
volumes with actual demand,
reducing excess production and
preventing spoilage.

Genuine Sustainability Over
Optics

Companies must implement
scalable circular economy
models—turning surplus fruit
into secondary products,
biofuels, or food supplements
instead of dumping waste.

Trade Policy Reform Over
Bureaucratic Stalemates

Governments need to simplify
regulatory barriers, allowing
cross-border collaborations to
create smoother supply chains.

Profitability Through
Efficiency, Not Exploitation

Lowering costs should not
come at the expense of farmers,
but rather through operational
restructuring—better storage
solutions, optimized transport
networks, and demand-driven
production cycles.

The fruit trade is ripe for
disruption—but that change

The Blue Moon

won’t come from empty
sustainability claims or isolated
technological upgrades. It will
come from leadership willing to
rethink the fundamentals,
restructure distribution models,
and invest beyond just profit
margins.

If the industry fails to act now,
we’ll continue losing billions in
wasted produce while
pretending efficiency has
already arrived.

The question isn’t whether we
have the technology to fix
it—it’s whether we have the
courage to implement it.

India
Pavilion at

Heimtextil
2025

Bridging Tradition with
Global Innovation

Press Pulse

by the correspondent

RANKFURT, Germany -

January 14-17, 2025 -
Amidst the buzz of Heimtextil
2025 in Frankfurt, the newly
unveiled India Pavilion has
emerged as a powerful symbol
of India’s dynamic textile
evolution. In a spirited opening
ceremony led by Shri Giriraj
Singh, Union Minister of
Textiles, the Pavilion set out to
represent not merely a
celebration of the country’s
artistic heritage, but also its

Continued on page 17
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Frozen and Packaging An Alternative Strategy
to Enhance Agricultural Trade Between
India and Latin America

gricultural trade between
A India and Latin America
remains a nascent sector with
significant room for growth
and expansion. Currently, Latin
America’s agricultural exports
to India primarily comprise
soybean oil, pulses, sugar and
select fruits such as apples and
grapes. Conversely, India's
agricultural exports to Latin
America include rice, spices, tea
and coftee.

Despite the potential for
increased trade, several
obstacles hinder the growth of
agricultural exports between
the two regions. High tariffs
imposed by India on
agricultural imports restrict
market access for Latin
American exporters.
Additionally, stringent sanitary
and phytosanitary measures as
well as other regulatory
requirements create additional
hurdles for Latin American
exporters seeking to enter the
Indian market. The absence of
comprehensive trade
agreements between India and
Latin American countries,
limited market awareness and
insufficient knowledge of
market conditions, consumer
preferences and regulatory
requirements in both regions
hinder trade growth.

Addressing the existing
challenges through
comprehensive trade

agreements, reciprocal tariff
reductions and streamlined
regulatory processes is crucial
to unlocking the full potential
of agricultural trade between
India and Latin America. The
enforcement of these measures
is essential to creating a
favorable trade environment.
However, it is acknowledged
that these processes are often
time-consuming and may take
years to yield tangible results.

In parallel with the long-term
efforts aimed at addressing the
challenges hindering
agricultural trade between
India and Latin America, it is
essential to explore alternative
strategies that can help increase
bilateral trade in agricultural
products, with a specific focus
on the frozen and packaging
trade. The reason for this
disparity is that India's import
process for frozen and
packaged agricultural products
is significantly simpler and
faster than for fresh produce.
This streamlined process
reduces bureaucratic hurdles,
enabling faster clearance and
reducing the risk of spoilage,
which is particularly crucial for
perishable agricultural
commodities. As a result,
Indian importers should find it
more expedient to import
frozen and packaged
agricultural products, which
can be easily stored and

by Jorge Castaneda
Former Ambassador of Peru to India

transported, rather than
navigating the more complex
and time-consuming process
associated with fresh produce.

The increasing consumption of
frozen fruits in India,
particularly in the category of
berries such as blueberries,
currants and raspberries, lends
further credence to this
perspective. This growing
demand is not only driven by
the nutritional value of these
fruits but also by their
versatility in various
applications, including
desserts, jams, juices,
smoothies, ice creams and
cakes. The multifaceted uses of
frozen berries in the Indian
food industry, coupled with
their rising popularity among
health-conscious consumers,
underscore the vast potential
for trade in this segment.

From this perspective, the
Indian frozen and packaging
industry has a compelling
incentive to establish strategic
associations with Latin
American agricultural
producers. The purpose of such
collaborations would be to
secure a stable and high-quality
supply of agricultural products
while also expanding market
access and opportunities for
growth. To achieve this, Indian
companies could explore
various means, such as joint
ventures and partnerships with



Latin American producers, to
develop customized frozen and
packaged products that cater to
Indian market demands.

The Indian food processing
sector can reap numerous
benefits from the freezing and
packaging of agricultural
products in Latin America. One
of the primary advantages is
access to fresh and high-quality
products, which can
significantly enhance the
quality of final products. By
freezing and packaging
products in Latin America,
Indian companies can also
reduce transportation and
storage costs, as they can
import frozen and packaged
products instead of fresh ones.

Moreover, working with Latin
American suppliers can help
Indian companies improve
their supply chain efficiency,
reducing delivery times and
enhancing inventory
management. This
collaboration can also enable
Indian companies to tap into
new markets in the region,
offering products tailored to
local tastes and preferences.
Additionally, partnering with
Latin American suppliers can

allow Indian companies to
diversify their product range,
incorporating new varieties and
flavors not readily available in
India.

Contract farming arrangements
could also be established to
ensure a consistent supply of
high-quality raw materials.
Furthermore, investments in
logistics and infrastructure
would facilitate efficient
transportation and storage of
frozen and packaged products.
Technology transfer and
knowledge sharing would
enhance the productivity and
efficiency of Latin American
agricultural producers, while
market research and
intelligence sharing would
identify emerging trends and
opportunities in the Indian
market.

The Indian food processing
sector can establish
connections with Latin
American agricultural
producers through various
means. One effective way is by
organizing trade missions to
Latin American countries,
allowing Indian companies to
meet local producers, visit
farms and explore business

o

The Blue Moon

opportunities. Participation in
international trade fairs and
exhibitions, such as ANUGA or
SIAL, also provides a platform
for Indian companies to
connect with LAC producers.

In addition, digital platforms
like Alibaba, Thomasnet or
Tradekey can be leveraged to
connect with LAC producers.
Social media platforms,
including LinkedIn, Twitter or
Facebook, can also be utilized
to establish contacts.
Furthermore, collaboration
with Indian and Latin
American Chambers of
Commerce and Industrial
Associations can facilitate
connections and provide
valuable market insights.

These strategic associations
should play a vital role in
facilitating connections
between Indian food processing
companies and Latin American
producers. They will provide
market research reports,
industry insights and
information on LAC producers
to Indian companies. Moreover,
they organize trade fairs,
conferences, webinars and B2B
meetings to facilitate business
interactions. They also offer
guidance on regulatory
requirements, tax laws and
trade policies in LAC countries,
making it easier for Indian
companies to navigate the
market.

Ultimately, the goal of these
strategic associations should be
to promote trade between India
and LAC for mutually
beneficial trade relationships.
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Chile’s Kiwi Strategy
Navigating Global Markets and India’s Rising Demand

or decades, Chile has been a
F global player in the kiwi
market, adapting to evolving
trade dynamics and consumer
preferences. As the demand for
fresh, premium-quality
produce grows, Chile’s kiwi
industry is exploring new
frontiers, with India emerging
as a strategic destination.

Global trade in kiwis is
increasingly shaped by tariff
structures, market preferences,
and competitive branding
strategies. With New Zealand’s
Zespri dominating key markets
such as China, Chilean
exporters are positioning
themselves for growth in
alternative regions. India’s tarift
advantages and shifting
consumer preferences present a
unique opportunity for Chilean
kiwis to gain stronger footing.

Market Dynamics: Adapting
to a Changing Landscape

The 2024 season has been
particularly complex, with
challenges ranging from
weather disruptions to supply
chain bottlenecks. Frost, rain,
and logistical hurdles have
tightened export volumes,
prompting Chilean producers
to reassess strategies and
prioritize markets that offer
stability and growth potential.

In the past, China posed

i o =

significant challenges due to
consumer expectations for
low-acid, hyper-sweet fruit—a
preference largely cultivated
through Zespri’s aggressive
marketing campaigns.
However, Chile’s Hayward kiwi
continues to hold a unique
place in global markets,
benefiting indirectly from
SunGold’s rise as an alternative
choice for price-sensitive
consumers.

India’s Growing Appetite for
Kiwis

India’s evolving fruit market
presents a valuable opening for
Chilean kiwis. Lower import
taxes compared to competitors,
coupled with a decline in
Iranian supply, could set the
stage for a strong season. The
shift in consumer preferences
toward nutrient-rich, premium
fruits aligns well with the
Hayward kiwi’s positioning,
offering an excellent
opportunity for Chile to
capitalize on growing demand.

While export numbers dipped
in 2024, Chile remains focused
on expanding its footprint in
India, leveraging its ability to
provide consistent quality and
reliable supply. As new trade
policies emerge and
distribution networks
strengthen, Chile has the

by the correspondent

potential to solidify its presence
in the region, moving beyond
opportunistic exports toward a
structured, long-term strategy.

The Road Ahead: Strategic

Growth vs. Short-Term Gains
The next phase of Chile’s kiwi

industry will depend on how
well producers align their
strategies with changing
consumer expectations.
Mass-market adoption of
yellow pulp kiwis is reshaping
what consumers perceive as
premium fruit, prompting
exporters to rethink pricing,
branding, and quality
standards.

Sustainability will play a critical
role in market positioning.
While the industry has long
relied on volume-driven
exports, the future of Chilean
kiwis lies in balancing
consumer trust, product
consistency, and global trade
realities.

India’s market represents a
significant opportunity, but the
key to success is not just
entry—it’s longevity. As Chile
refines its approach, the focus
must remain on building a
reputation that extends beyond
seasonal surges and into a
continuous, sustainable
partnersh.
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Continued from page 7

Imported Fruit Peak Import Months2 Major Exporting Countries

Dragon Fruit Year-round Vietnam, Thailand

Apples October-March USA, Turkey, South Africa, China
Oranges November-April South Africa, Egypt, Spain, China
Plums May-October Chile, USA

Pears October-March South Africa, China, USA

&

Benefits and Challenges
Why the Imports Are Valuable

o Off-Season Assurance

When local produce like apples
or citrus is limited,
imports—such as South African
or Chinese apples and
oranges—ensure year-round
availability. Historically, Turkey
is a major supplier of apples,
contributing up to 1.16 lakh
tonnes in 2024. Such volumes
helped bridge supply gaps.

o Expanding Consumer
Palates

Urban, health-conscious
consumers are driving a

fc
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demand for diverse options.
Exotic imports like Tanzanian
avocados, Vietnamese dragon
fruit and Peruvian blueberries
have enriched the market mix.

o Market Diversification and
Global Integration

A robust network of trading
partners—from Chile to China
and Turkey—stimulates
improvements in supply chains
and elevates overall quality
standards. This global mix
encourages competitive
innovation and consumer
choice.

Where Concerns Emerge

e Pricing Pressures on

g -

Domestic Farmers

Imported fruits, particularly
competitive items like Chinese
or South African apples and
grapes, often enter the market
at lower price points. These
competitive pressures can
challenge local growers who
face higher production costs
and seasonal risks.

o Retail Shelf Space
Competition

Modern retail formats are
increasingly favoring
high-margin, premium
international produce. This
trend may marginalize locally

Continue on page 14
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Navigating Trade Crossroads
The Future of India's Imported Fresh Fruits

ndia’s fresh fruit import
I market is undergoing a
dynamic transformation, fueled
both by rising consumer
demand and by the complex
realities of global trade. While
international produce
continues to captivate urban
palates, importers face a
number of systemic challenges
that shape the landscape of this
burgeoning sector.

Trade Challenges:
Regulatory and
Logistical Hurdles

Despite the booming demand
for imported fruits, several
factors create headwinds for the
industry:

1. High Import Duties:

Certain fruit categories face
steep tariffs that not only drive
up prices but also introduce
volatility into the market. These
duties can force importers to
either absorb higher costs or
pass them on to consumers,

impacting affordability.

2. Stringent Quality Control
Regulations:

Indiad’s strict food safety and
quality standards, while
essential for consumer
protection, often result in
delays at customs and increased
compliance costs. This added
friction can disrupt the smooth
flow of shipments into the
country.

3. Seasonal Logistics and
Refrigerated Shipping
Constraints:

The perishable nature of fresh
produce necessitates robust
cold chain infrastructure.
However, seasonal logistics
hurdles—particularly in
refrigerated shipping and
warehousing—can compromise
product freshness and widen
the gap between supply and
demand.

Industry experts suggest that a
more structured trade policy,

by the correspondent

combined with targeted
investments in logistics
infrastructure, could help
reduce these barriers. By
streamlining processes and
harmonizing standards,
exporters would experience
smoother entry into Indian
markets, ultimately benefiting
both retailers and consumers.

Looking Ahead: The
Road to a Thriving
Market

Projections indicate that India’s
fresh fruit import market could
grow by as much as 25% by
2027. This optimistic outlook is
underpinned by several
emerging dynamics:

1. Expanding Global
Partnerships:

Countries such as Ecuador,
Vietnam and Portugal are
actively exploring new trade
agreements with India—each
aiming to capitalize on the
market’s substantial consumer

Continue on page 15




Continued from page 12
grown fruits.
o Infrastructure Limitations

India’s current cold chain and
storage infrastructure often
struggles to keep pace with
efficient global supply
networks. Without significant
investment in modern storage
and logistics, local produce may
lack year-round viability and
cede market ground to
imported alternatives.

APEDA’s Role: A Call for
Strategic Balancing

The Agricultural and Processed
Food Products Export
Development Authority
(APEDA) has long supported
Indian exports of fruits like
mangoes, grapes, pineapple,
pomegranate, watermelon and
bananas. However, its remit
could be expanded to help
mediate the balance
between rising
imports and local
production. By:

o Implementing Protective
Measures

APEDA could advocate for
policies that shield domestic
growers from predatory
pricing—especially important
in the context of competitive
imports from countries like
China, South Africa and
historically from Turkey.

o Enhancing Infrastructure
Support

Investing in modern cold
storage and logistics would
extend the shelf life of Indian
produce, allowing local farmers
to compete more effectively
against year-round imports.

‘o Pioneering Trade Policy

The Blue Moon

Innovations

Collaborating with government
policymakers to create a
framework where imports
complement rather than
cannibalize domestic markets.
This might include measures
like regulated import quotas or
targeted support to boost
indigenous fruit quality and
competitiveness.

Toward a Harmonious
Fruit Ecosystem

The outlook for 2025 suggests
that India’s fruit market will
increasingly be defined by the
interplay of domestic
production and international
imports. While global products
bring diversity and year-round
availability, it is crucial that
these gains do not undermine
the livelihoods of local farmers.
A balanced
approach—anchored by
strategic policy interventions,
robust infrastructure
investments and a recalibrated
role for regulatory agencies like
APEDA—can ensure that
India’s rich agricultural heritage
coexists with the dynamic flux
of international trade.

By embracing both global
trends and local strengths,
India can craft a resilient,
equitable fruit ecosystem where
imported and domestic fruits
not only coexist but
complement each
other to create a
vibrant market
landscape.



Continued from page 13

potential. These alliances could
diversify supply sources and
enhance market resilience.

2. Evolving Distribution
Models:

As importers refine their
distribution and supply chain
models, consumers will likely
gain access to an even wider
selection of fruits year-round.
Innovations in logistics and
e-commerce are setting new
standards for efficiency and
quality in fresh produce
delivery.

3. Integration of
Global Supply Chains:

India’s agricultural
trade policies are
expected to evolve
in order to

better

accommodate the growing
integration of global supply
networks. Enhanced
infrastructure and smarter
regulatory frameworks could
not only sustain current growth
but also foster the
competitiveness of local
produce within a global
marketplace.

A Changing Culture: Beyond
a Trade Trend

The transformation of India’s
fruit market is A more
than a mere
shift in

The Blue Moon

supply chains or pricing
strategies—it is a reflection of
an evolving food culture. As
imported fruits blend with
indigenous favourites, they
create a vibrant culinary mosaic
that mirrors the country’s
urban sophistication and
expanding global outlook.

In summary, by addressing
regulatory hurdles and
investing in modern logistics,
India can ensure that the influx
of imported fresh fruits
continues to enrich consumer
choices without undermining
the integrity of the domestic
market. With the right policies
and infrastructure in place, the
future points toward a
harmonious ecosystem where
global flavors and local
traditions coexist and
complement one another.
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Glamour and Connections
Luxury Club Rings in the New Year with Style

Dr. Madhavi Advani and Dr. Sandeep Marwah posing with Club Members

K icking oft the new year in
grand style, the Luxury
Club, led by the dynamic Dr.
Madhavi Advani, hosted an
exclusive Meet & Greet event
on January 17th, 2025. Held at
the prestigious Automobile
Association of Upper India, the
evening brought together a
distinguished assembly of
members, associates and
esteemed guests for an elegant
networking experience over
High Tea.

The event was graced by the
presence of Luxury Club

Patron Mr. Navin Kumar Jaggi,
a senior lawyer and AAUI
President. The evening's Chief
Guest, Dr. Sandeep Marwabh,
owner of Filmcity Noida and
Marwah Studios, further
elevated the event with his
inspiring presence. Attendees
included notable figures from
various sectors such as media,
NGOs, CEOs, company
owners, senior civil servants,
designers, the beauty industry,
art and international
organizations, reflecting the
club's diverse and influential
network.

The atmosphere was electric
with conversations spanning
women's empowerment,
current affairs, and industry
trends. Attendees engaged in
meaningful discussions,
introductions and the
opportunity to forge new

connections and collaborations.
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by the correspondent

The event provided a vibrant
platform for business exchange,
fostering a spirit of
collaboration and growth.

Dr. Madhavi Advani expressed
heartfelt gratitude to Mr. Navin
Jaggi for his warmth and
hospitality and to Dr. Sandeep
Marwah for his unwavering
support, encouragement and
inspiring words. The event was
hailed as a resounding success,
marking a positive and
collaborative start to the new
year for the Luxury Club and
its esteemed members.

The Meet & Greet showcased
the essence of luxury and
elegance, bringing together the
creme de la creme of various
industries. It highlighted the
importance of networking and
collaboration, setting a tone of
optimism and growth for the
year ahead.

e g T—
(L-R) Dr. Madhavi Advani, Edunder of
Luxury Club, Dr. Sandeep Marwah,
Marwah Studios and Mr. Navin
Kumar Jaggi, AAUI President.




India Pavilion got inaugurated by Shri Giriraj Singh, Hon’ble Union Minister of Textiles, Govt. of India by Ribbon cutting in the presence

of Shri B. S. Mubarak, IFS, Consul General, Consulate General of India, Frankfurt; Shri Rohit Kansal, Additional Secretary, Ministry of

Textiles, Govt. of India; Dr. Rakesh Kumar, Chief Mentor in a role of Director General, EPCH & Chairman, IEML; Senior Officials from
Textiles EPCs, Messe Frankfurt; Shri. R. K. Verma, Executive Director - EPCH and participating member exporters during Heimtextil

Continued from page 8

progressive stride towards
sustainable and cutting-edge
textile solutions.

During the inauguration, the
Minister emphasized that the
Pavilion reflects India’s journey
from longstanding artisanal
traditions to the integration of
modern, eco-friendly
production techniques. His
invitation for global buyers to
experience the rich tapestry of
innovations on display was met
with keen interest,
underscoring a renewed
ambition to position India as a
key player in the global textiles

arena.

Industry leaders have lauded
the initiative for the fresh
vibrancy it brings to the world’s
premier textile show. Shri
Dileep Baid, Chairman of
EPCH, noted that while the
event vividly displays India’s
remarkable blend of tradition
and technology, there remains a
vital need to streamline support
for emerging collaborations. He

2025, Frankfurt, Germany.

pointed out that enhanced
synergies between
time-honored craftsmanship
and contemporary
manufacturing could further
solidify India’s competitive
advantage on international
markets.

Dr. Rakesh Kumar, Chief
Mentor and Director General
of EPCH, highlighted
Heimtextil as an essential venue
for unveiling breakthrough

designs and sustainable
products. According to him, the
fair offers an invaluable
platform for showcasing
“Incredible Textiles of India”
that resonate with global
trends. Yet, he acknowledged
that elevating these innovations
will require consistent
investment in research and
development, as well as policy
recalibration, to better integrate
India’s unique expertise with
evolving consumer

Visitors doing business enquiries with EPCH exhibitors at EPCH India pavilion
during Heimtextil 2025, Messe Frankfurt, Germany.




expectations.

Adding another layer of insight,
Shri R. K. Verma, Executive
Director of EPCH, observed
that India’s growing
representation—evident from
the participation of 18 member
exhibitors across multiple
halls—mirrors the steady
progress of Indian exporters
aligning with global standards.
However, he also noted that
persistent issues—such as
regulatory bottlenecks and
export cost challenges—must
be proactively addressed to
sustain momentum and fully
leverage the international
opportunities that events like
Heimtextil offer.

While the impressive export
performance figures, including
multi-billion-dollar
achievements in the handicrafts
sector, remain a testament to
India’s potential, the fair
ultimately serves as a call for
introspection. Market experts
assert that further reforms,
enhanced logistical
coordination, and strategic
investments are essential to
support India’s artisans and
manufacturers in meeting the
rigorous demands of the global
marketplace.

Heimtextil 2025 thus not only
casts a spotlight on India’s rich
textile legacy but also clearly
delineates the road ahead—a
journey where harmonizing
age-old traditions with
innovative practices could
transform challenges into new
opportunities for international
trade and collaboration.

Closing Notes
& A Look
Ahead

Fresh Perspectives
A‘\'—. + 1

s we wrap up this edition of

The Blue Moon, one thing
is clear—India’s fresh fruit
market is not just expanding; it
is evolving. What once seemed
like a niche demand has now
transformed into an
interconnected trade story,
balancing consumer aspirations
with global supply chains,
sustainability concerns and
diplomatic finesse.

Yet, this is only Part I of our
exploration into the rise of
imported fresh fruits in India.
The next chapter unfolds in our
June-July edition, where we
take a deep dive into
international trade relations,
the people behind the produce
and the next frontier of fruit
diplomacy shaping the
industry.

What'’s Next? A Preview of Part I1

Exclusive Ambassador
Interviews

« with key diplomats from
leading fruit-exporting

The Business Behind the
Flavor

« Insights from importers,
retailers and logistics experts

®

Spotlight on New
Collaborations

« We showcase brands, trade
initiatives and supply chain
disruptors leading the fresh
fruit revolution

The Future of India’s Fruit
Import Market

« India’s relationship with
imported fresh produce is no
longer simply about
consumption—it is about a
shift in identity. What we eat,
how we source it, and the
standards we demand are
defining the next phase of
international trade, where
quality, innovation, and
sustainability are intertwined.
The fruit trade is no longer just
a business—it is a diplomatic,
economic and cultural
exchange, one bite at a time.

With new dialogues unfolding
and deeper insights ahead, The
Blue Moon remains committed
to capturing this remarkable
evolution. As we continue to
explore the world of global
trade, fresh produce and
market dynamics in the coming
months, we invite you to stay
engaged. Until next time, may
your markets be colorful, your
choices bold and your trade
stories ever fresh.

See you in June-July for Part II
of this fresh fruit feature, with
deeper insights, Ambassador
perspectives and the next
chapter of India’s evolving
import landscape.
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