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Logo and Brand Design: Vantage Wealth Management
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Client Spotlight: Malikzada Financial Planning
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Zohul Malikzada

Afghan lady in finance. Jargon free financial education.
partnership.sjp.co.uk/partner/zohulmalikzada

York House, 23 Kingsway, London, United Kingdom
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Client Spotlight:
Malikzada Financial
Planning

Client: Self-employed female
financial advisor.

Platform: Instagram.

Brand Brief: Providing education and
advice to inform and empower
women. Feminine, clean, modern,
bold and relatable.

Target audience: Women and
mothers who lack financial
confidence ad want to achieve
financial independence.
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Client Spotlight:
Malikzada Financial
Planning

Client Strategy: Engage and interact
with  target audience. Provide
informative and educational content
in order to build trust and credibility
as an industry expert. Open
conversations that could hopefully
lead onto business prospects.

YOU'RE INVITED

lax Planning
Virtal Event

TUESDAN 22 FEBRUARY 2022 10:00 GMT

DREAY

Set Your Weekly Goals

Tackle Hardest Tasks First

Switch Off External Triggers

m m m m

Apply 20/80 Rule

Finish What You Start

of mothers surveyed
revealed that their
request for flexible
working had been at =Sl
least partly refused [

Today's Reminder

Take care of yourself first so that you
can take care for others later,

Noted!

@MALIKZAIDA_FINANICAL_PLANNNING

@MALIKZADA_FINANCIAL_PLANNING

7 Casy Ways o
Nanage Finances

International
Women's Day

@MALIKZADA_FINANCIAL_PLANMING

1. Evaluate your income
2. ldentify wants and needs

3. Set out goals

4. Plan and budget your monthly shop

5. Avoid purchasing items in installments
6. Reduce you spend on food delivery

7. Prepare for the future with investment

EMALIKZADA_FINANICAL_PLANNNING




Client Spotlight:
Southover Wealth

Client: Wealth management firm with a
team of 5.

Platforms: Instagram, Linkedin.

Brand Brief: London, city workers, easy
to digest, eye-catching, high level
educational content. banking, finance,
green, trustworthy, relatable, modern,
skyscrapers, windows, offices.

Target audience: City professionals who
are money rich and time poor. Earn a
high income, 45% tax payers, high
bonuses, benefits in kind, etc who need
relatable financial advice to mitigate tax
penalties, invest their surplus income
and maximise their retirement
strategies and investment portfolios.

Client  strategy: Increase brand
recognition and brand awareness.
Provide educational content. Generate
prospects. Have a searchable and
recognisable online presence.

BEAT THE 60%

TAXTRAP

2021-2022 TAX
ALLOWANCES

» £20,000 Personal ISA Allowance

» £40,000 ISA Allowance Between Two Spouses

» £9,000 Junior ISA (JISA) Allowance

» £12 300 Capital Gains Tax (CGT} Allowance

» £2,000 Tax Free Dividend Income

» £3,000 Gift Allowance

OVERWEALTH.CO.UK

CONSIDER INVESTING IN & STOCKS AND SHARES 154 AS
CASH I5AS WILL FAIL TO COUNTERACT INFLATION

= TN

ENMCOURAGES TRUST, IDENTIFYING ¥YOU AS A
PROFESSIONAL IN YOUR INDUSTRY

03 KEEPS YOU GROUNDED TO THE VALUES AND
PERSOMALITY OF YOUR BRAND AND BUSINESS

CLIENT

oo

| was seeking better pension planning and

Jason

to tidy up my financial affairs, William
helped by giving clear and concise advice,
and has taken over the management of
my pension. The service is top drawer.

THE TAX-SAVVY WAY
TO GIVE THE NEXT
GENERATION A
FINANCIAL HEAD
START
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Client Spotlight: Seven Miles Financial Planning

Client: Independent financial advisor.

Platforms: Facebook, LinkedIn.

Brand brief: Traditional, prestige, credibility, trust, integrity, safe pair of hands, milestones,

guide.

Target audience: There are seven milestones of life which require financial planning or

Home

Services

Seven Miles Financial
Planning

@sevenmilesfp - Financial service

Groups

Events

Mare =

2" Edit Book Now

protection: funding higher education/leaving higher education;
marriage/divorce; children; homeownership; retirement;
incapacity/illness; end of life. Audience would fit into one of these
categories.

Client strategy: Establish a brand and demonstrate the provision
of a lifelong financial planner - there for every stage of your life.
Use content to highlight need for financial planning at different
stages of life. Generate leads through post engagement and
networking through Facebook and Linkedin groups.

Seven Miles Financial Planning
4h - A

4 tips to help you counteract the rise in cost of living:

1. CHECK YOUR TAX CODE
Many UK employees are on the incorrect tax code. Meaning
be paying too much tax. ... See more

Tips for

improving

vour cost of living

¥

e Find lost assets and pensions

I "EETES 9O57T

Review vour interest rates T
1 i
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£ la i e T Client Spotlight:
e e Ventura Wealth

. Management
importance of

ey arranging a
nav e \ . power of

attorney

: Client: Socially conscious wealth
Have you considered what i - : management flrm

would happen if you could no

longer manage your financial

affairs yourself, or make other = e :

important decisions concerning ' o Platforms: Instagram, Linkedin

your health and welfare?

Brand brief: Green, trees, planet,
climate change, ESG investing, using
wealth/investments to fight climate
change. Social, and environmental
RETIREMENT awareness.
Target audience: Investors who want
a professionally managed wealth
portfolio with a strong desire to
invest sustainably, e.g. in green funds.

How Green is

Client strategy: Increase brand
Having a Green Pension is one of the most effective ways P reCOg nition an d b ran d awareness.
of reducing your carbon footprint. Ensuring your funds are £ 3 - Enfo rce the message that investment
being taken care of and invested into organisations that / ) ; .
aim to invest in the protection of our climate can be done _ame Strategies and investing can benefit
by "greening your pension”. { : .

the planet. Educate audience on

green investments.




Client Spotlight: Harding Green

Client: Property Consultants, Real Estate Agency

Platforms: Instagram, Facebook, LinkedIn, YouTube,

Tiktok, Website Management (WordPress)

HardingGreen

LETTINGS BUYING AGENTS

Barnes

Barnes, in London Borough of Richmond upan Thames, i an afflusnt residential area with

lerge, imposing Victorian and Edwardian houses.

Barnes Village is home te a number ofindependent boutiques and bistios, including the

Ulympic Studics which has two cinema screens a lounge bar and a fine-dining restaurant.

Admin tools .

| | | o
e

J

(¢ Share Page )

Harding Green Franchising
Launch your broker model franchise in partnership with Harding Green
l ] 64 followers

\ !-:g Harding Green Franchising
3w v Edited » @
FIVE BEMEFITS OF OPENING A HARDING GREEN PARTNER OFFICE;
1. Training - We provide regular training for franchisees and their teams, from
business generation to anti money laundering compliance plus ongoir ..see more

LOCATIONS CONTACT

SB



Client Spotlight: Castell
Wealth Management

Client: City based wealth management
firm with a team of 19.

Platforms: Instagram, LinkedIn, Facebook.

Brand brief: Green, trees, planet, climate
change, city professionals, workers, using
wealth/investments to fight climate
change. Social, environmental and
humanitarian awareness.

Target audience: High earning or
otherwise wealthy city-based investors
who want a professionally managed
wealth portfolio with a strong desire to
invest sustainably, e.g. in green funds.

Client strategy: Increase brand
recognition and brand awareness.
Enforce the message that investment
strategies and investing can benefit the
planet. Educate audience on green
investments.

Castell Wealth = .+
Managementhas
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SPORTING CHALLENGE
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TOM.WOOD@SJIPP.CO.UK
07591 142 373

Industrial ENVIRONMENT
Whaling

has decimated the waHdS
whale population from
around 5 million tc
1.3 million today. = §
Before that whalas
bringing up to 1.9 m
tonnes of carbon pe
the ocean bottom.
This is the equivalentc
taking 410,000 cars
road each year

Why should | get pre-approved
for a mortgage?

By getting prp approved for a
e, putting yourself in a
better n'—'gr)tl ating position for when
you find the perfect property.
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Blog Post

-
6 MONEY SAVING TIPS

BROUGHT TO YOU BY M WWM MONEY MENTOR AND
FINANCE COACH
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Consider setting up a baby sitling circle

with your mum friends. This means date

night or going out with the girls doesn't
have to blow the bank.

REUSEATLE
| W%fgkj,ﬁ.?’{ﬂﬂg &

Although it might be daunting. you could
trial cotton nappies or wipes. It doesn't
have to be all or nothing though. Fven if
you just use them a few limes a week while
you're at home instead of out and about
you'll be saving pennies and the planet.
You could adopt the same approach with
sustainable feminine products.

Every family can and should apply for
child benefit. You are eligible for
L21.15 per week for your first child and
L 14 per week for each child after that.
(If you or your partner earn over
£50,000 then your child benefit will be
subject to tax so check your eligibility on
www.gov.uk/childbenefit).

- 1) SWAP OR BORROW

You may consider buying baby
equipment such as baby baths. bouncers
and buggies second hand or accepling
hand-me-downs but better still. why not
borrow from friends who might not be
ready to sell their stuff just yet. Also
consider a toy swap once your baby
oulgrows or gels bored of his or her toys.

With little ones il's ineveitable you will
be using your washing machine a few
times a week. But by banishing the .
tumble dryer you could save up to £30 a

month.

UNIOR [SA

You can invest up to £9.000 per year
into a cash JISA for your child and the
interest and growth is completely tax
[ree. You can also ash friends and
relatives to contribute for birthdays and

Christmasses instead of buying toys or

clothes they will outgrow. The child can

access their little nest egg at age 18.




Logo and Brand Design: Bluebird Holidays
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