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Client: Self-employed female
financial advisor.

Platform: Instagram.

Brand Brief: Providing education and
advice to inform and empower
women. Feminine, clean, modern,
bold and relatable.

Target audience: Women and
mothers who lack financial
confidence ad want to achieve
financial independence.
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Client Strategy: Engage and interact
with target audience. Provide
informative and educational content
in order to build trust and credibility
as an industry expert. Open
conversations that could hopefully
lead onto business prospects.
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Client: Wealth management firm with a
team of 5.

Platforms: Instagram, Linkedin.

Brand Brief: London, city workers, easy
to digest, eye-catching, high level
educational content. banking, finance,
green, trustworthy, relatable, modern,
skyscrapers, windows, offices.

Target audience: City professionals who
are money rich and time poor. Earn a
high income, 45% tax payers, high
bonuses, benefits in kind, etc who need
relatable financial advice to mitigate tax
penalties, invest their surplus income
and maximise their retirement
strategies and investment portfolios.

Client strategy: Increase brand
recognition and brand awareness.
Provide educational content. Generate
prospects. Have a searchable and
recognisable online presence.
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Client: Independent financial advisor.

Platforms: Facebook, LinkedIn.

Brand brief: Traditional, prestige, credibility, trust, integrity, safe pair of hands, milestones,
guide.

Target audience: There are seven milestones of life which require financial planning or 

protection: funding higher education/leaving higher education;
marriage/divorce; children; homeownership; retirement;
incapacity/illness; end of life. Audience would fit into one of these
categories.

Client strategy: Establish a brand and demonstrate the provision
of a lifelong financial planner - there for every stage of your life.
Use content to highlight need for financial planning at different
stages of life. Generate leads through post engagement and
networking through Facebook and Linkedin groups.
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Client: Socially conscious wealth
management firm.

Platforms: Instagram, Linkedin

Brand brief: Green, trees, planet,
climate change, ESG investing, using
wealth/investments to fight climate
change. Social, and environmental
awareness.

Target audience: Investors who want
a professionally managed wealth
portfolio with a strong desire to
invest sustainably, e.g. in green funds.

Client strategy: Increase brand
recognition and brand awareness.
Enforce the message that investment
strategies and investing can benefit
the planet. Educate audience on
green investments.
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Client Spotlight: Harding Green

Client: Property Consultants, Real Estate Agency

Platforms: Instagram, Facebook, LinkedIn, YouTube,
Tiktok, Website Management (WordPress)



Client Spotlight: Castell

Wealth Management

SB

Client: City based wealth management
firm with a team of 19.

Platforms: Instagram, LinkedIn, Facebook.

Brand brief: Green, trees, planet, climate
change, city professionals, workers, using
wealth/investments to fight climate
change. Social, environmental and
humanitarian awareness.

Target audience: High earning or
otherwise wealthy city-based investors
who want a professionally managed
wealth portfolio with a strong desire to
invest sustainably, e.g. in green funds.

Client strategy: Increase brand
recognition and brand awareness.
Enforce the message that investment
strategies and investing can benefit the
planet. Educate audience on green
investments.
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Logo and Brand Design: Bluebird Holidays
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