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SOCIAL MEDIA - FOLLOW, ENGAGE & SHARE
f X ® [n d

TOP PERFORMING PLATFORMS

Impressions across
all Sl social media

accounts
I - — e Apply Today :
Followers across all - - R L. i —
Sl social media — e
accounts
FACEBOOK INSTAGRAM LINKEDIN
@Shrinersinternational @Shrinersinternational @Shrinersinternational
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SHRINERSINTERNATIONAL.ORG

PRIMARY ONLINE RESOURCE FOR SHRINERS

Attention Fraternal Leaders: Find New Tools and Resources in the WebFez Library. Visit Library >

MAIN MENU

Who We Are, Join, Chapters, News &
Events, Member Center, and Education

MEMBER CENTER

View important member-only

content. Manage contact information e e A e
and view dues and payment options. B - PR

Children’s and makina lifelona friends.

CHAPTER DIRECTORY PAGES

Chapter details and contact

information to support search A

marketing and recruitment.
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MEMBER CENTER LOG IN

UPDATE AND VIEW MEMBERSHIP INFORMATION

>
g

For help logging in please find

helpful
link.

SHRINERS

INTERNATIONAL

Log In with WEBFEZ Username

Member Center access is
based on your membership

records in WebFez, including

your membership status.

Necessary: If you’ve never
signed into WebFez, you will

need your ShrinelD to create

an Account.

links below the “Sign In”

Forgot Username >

Forgot Password >

Create an Account with ShrinelD >

Account Help >

8 Locin O, SEARCH

‘ asumnms

HELLO
Melvin
REFER AMAN >

CONTACT MY CHAPTER >

Update My Profile >
Change My Password >
View Member Card >

Log Out >

A

UINERS

NATIONAL

Log-in to Shriners
International

Please Login now using your WebFez username
and password.
Click on Account Help below, for login instruction

and assistance.

USERNAME

melbowerjr@aol.com

PASSWORD

SIGN IN >

uuuuuu




TEMPLE/CHAPTER DIRECTORY

LANDING PAGE FOR TEMPLES ON SHRINERSINTERNATIONAL.ORG

TO UPDATE THE TEMPLE PAGE:

Please visit the Contact Us page on Shrinersinternational.org and submit a
webform. Choose the option "UPDATE TEMPLE/CHAPTER DIRECTORY™".
Contact information, address, and website address are sourced by
WebFez database sync.

The MarCom digital team and Membership team will reach out to facilitate
changes.
Clubs and Units:

PAGE SECTIONS o Get In Touch
® Director's Staff FIRST NAME
Each Directory Page Includes: e = * Mini Patrol . dre
e ContactInformation (Sourced by WebFez Data Sync) sioiric o e Mt « Ceremonial Cast

54

*  Website Link (Sourced by WebFez Data Sync)
* About

e Clubs Units List

* Image Gallery (10 Photos)

* Map

* Contact Web Form (Recipientis Temple Recorder)

SHRINERS

INTERNATIONAL

PHONE

e Provost Guard

‘ Acca Shriners’ Center Q . EWAR
" e Oriental Band

e Motor Patrol PURPOSE FOR CONTACTING OUR CHAPTER:

9 e Cer o Hillbillies

PLEASE INCLUDE A MESSAGE OR ASK A QUESTION:
v

) o
v Q e Manchester Shrine Club

. 3 / Q B e Valley Shrine Club
4 2023 Google  Terms of Ue Regort » map emor

e Million Dollar Band



BEASHRINERNOW.COM

Shriners International Recruitment Tool — ePetition

DIGITAL RECRUITMENT TOOL

BeAShrinerNow.com streamlines the

membership application process by

PATH TO
. . . MEMBERS] SHRINERS :
offering clear, user-friendly steps, reducing INFERNATIONAL
MASON TO SHR
friction for prospective members and bl e i WHY JOIN?
qualify and are invited ti
i i o Wwal Wondering what Shriners are all 4
bOOStI ng conversion rates. _ about? It's simple. Being a Shriner is Ne
— a life choice foremost to have fun
i
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IMPERIALSESSION.COM

EVERYTHING YOU NEED TO KNOW ABOUT IMPERIAL SESSION

Shriners
International
IMPERIAL SESSION

2(4)'275 Schedule of
Events

FRIDAY SATURDAY SUNDAY MONDAY
June 27, 2025 une 28, 2025 e 29, 202 une 30,2025

TUESDAY WEDNESDAY THURSDAY

Hit i
E HOTEL INFORMATION (COMING SOON)

® 2-5p.m. + ] Friday, June27 . @ HyattRegency

Representative Registration

® 2-5p.m. « ] Friday, June27 - @ HyattRegency
Colorado Member Registration

ocation: Hyatt Regency, Lenox Roor

SHRINERS

INTERNATIONAL




IMPERIAL SESSION

FUN AND FELLOWSHIP

s %Rl&

Shriners Inter;
Foundagion |

nan?nal Education
Qarning Center
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o e Richard |
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8 Be a leader |, i
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€rnational Education Found; el the
Ndation,

n of Shrine
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st Imperial “ited 1o join Impec

151
Gatready for 08 e familes are

A nobles,lasies 30

ar
raterity's biggest event of the

‘CAPITAL CITY
ENIOY THE CAPTIE S e

IMPERIAL § For more informatio,

RICHARD G. BURKE ' (cC SIS, st

IMPERIAL PAGEANT | JULY 3,2024
RENO, NEVADA

<V
~

Imperiai Session

JUNE 29 - 3

imperialsession.éom
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SUPPORT MEMBERSHIP INITIATIVES

Multimedia & MarTech Support for SIEF, Campaigns and Programs

Copywriting & Creative
Design:

* Promotional Collateral

* |Internal/External
Communications

* Publication Production:
Shriner Magazine

Video Production Support:
* Live Studio Production &
Editing

 Event Coverage: OG/AR
Conference, Membership,
Marketing Conference, and
Imperial Session

a SHRINERS

Email Marketing Support:
* FezCast

e SIEF Programs and
Membership Campaigns

* Temple Dues Notices

Marketing and
Communications Technical
Support

Ticketing platform for events
Virtual Event Solutions
eCommerce Tools

Survey, Polls, and Contests




SUPPORT MEMBERSHIP INITIATIVES

SI BRANDING AND COLLATERAL SUPPORT

CATEGORIEs-
Websites « Face

ceb .
Email Commum(at?Ok Instagram

‘ 5 3 I
; & l A
e A ) | "R ¥ NEXTGEN

@ SHRINERs
25 SHRINERS

INTERNATIONAL

Ranier Vipee.
Aloha Shrine Incent Dy

Stll Annuﬂ/ Eﬁe;tiw; b;;mb‘;r

3 : y MEMBERSH'P omcumbers s ship Coaching

| ‘ & MARKETING
1 — ~ . Virtaal Event Series
ﬁSHRINERS | E J
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SHRINER MAGAZINE

PRIDE AND TRADITION

DeMol

Olay: T

Shaping FUthe Youth Oreani

MEET cotg ure Shrinersgaanatl'OH

SHE

e RINER LEADING 7"::':&
i
e

THE 21-1EA
X1 GEvERAT

oo howis gl oo
: : _’;‘%ymmﬁjf tojoin

o ooty o,
[oined " wove all 0 'S two.
- Dutdoleyy deMolay mem

ow
older bro

by st
i

% 9. By th

ol
daate
e deaton 1y
impacton hs ey Sl
" s iy

o1 10 g
ransgemens. =

o et story 32
ots - e eston
S 2P o s Detween Dobcloy st heper e £
ey d Fvers. Ao g e e
o P roles, U Young men fie o2

e decicated, pass

i i
ning % o e .
! — Yo, g ogether, Pt the S Ss00ate youn
i) g, deccatet, ageher 't making o Shviner i Young men
e orvnasags misson s
W oo Bhorrce e g

fron »
o e sl s e
0rkd vees Incracag 1o a5 10.con e
. prect
wi [ griromet
. pa

Cole
30 Dt :
olay Inter e
— ure 10 e N, and u
it oyt
g

Tons{ Mastor
ouncilor

e

thes w3 DeMolay ok Shanmoge . e
monsc path, <Ruemen . wondararn sions s o
R “ e " : ol crectvncy S en
g i manned 3 o . it dre, o . -
- ath e oot o e eyt ol e
(e i s S oo evisge Cola . 1

o Bcntion
ing,” Copers o e

iest the Govghe, from o= 1o youngest

foonind STEVE GOUOH. 38 11 < sty whenhe w30 10 Moty
,Q-u-m.m«w,m.,mm 30, medical shodt

, 91, became 8 SH0EC ¥ s,
e residency 880 OB YN hept

e atatnity. His DO

NORMAN GOUSH

nerations
milial,

sy be

" amdnly O
e e te PR e o amyieg S

i the LS. Air FOrCE

pos -
|Bonds o where one e e Potertate o 0 "G e v ST,
b Pl oy e SO 0 et
e ied wpon oM e T —

S arthis ifan med<al P

et

cendt e points to e critdren b g 22

g e, “That 121 ety be secves 8
Jsatugatunde et

e
elping s snd we'Te %  eing 8 go0d Ue:

T s what vl M

st being & M
by 9

aned jourmeys
" aaty.

 when he was 19

- vhen 8
 uais, Thatswwe $of
had

e the bonds for™
N Denolay were [0S &

(o, thery 5

v—os o g "
Crer et " had 8 90 Dedclay.
ks et o syHETS ot when. unm:.ﬂr‘;‘r‘)")rvl)nrywmmzwa‘n
ot - e e g
e it 1 Ot e ey o e
e e AL

Ueited o5 8 forrh

. g’ paths 10 METDEE
o i e 1 M- Dl share much the 30T

anyose Stnens

oned

Shriners h\u-m'.nioml\ Awareness Day A e or o
e aucheat T moved to Vi

“an aver. “The w0
L e i e have 10 603D
e ed conectons 03T

\ ‘Bobbecene o
ﬂ‘“‘" s Posentae
\ Ty he had et f0ne and  whetherwe
k futonce apecialy o3 curd™S o
2 e, move o ¥t

-
o caase o was DY
o hecame potentate: he s prod

Wear yout fez (shes w‘-_i#-‘,hm .ydmmuann,m.v.ﬂ, \ :‘d_r
i inorerits Ry emgle.®

o comuty o O

Celebrate 8
special Mileston®

e to support i

‘fuad moro about DEMOI pages 89

Q = sociol media b osha g a St T
osts cesbiaing 12 & \ayospersanal Y YO DT
frgtermal EPEAETRE- e, and o g0 38 oble and

o o temple e TR

SHRINERS

INTERNATIONAL

SHRINERS INTERWATIONAL LEGACY MONTH 1% ceLeBRATED IN JUNE. °F g
e Doy FUe S el e rites!
g i

v
o0 - welcom o, uncies

iners Ineamabon?

gy ot

P
Cabers who have (¥
o promote membe”

e e baterosl e
Tl nephoen, im0
O tamgles re encoueIS

o | SRNRMEAINE pRIOE AND TRADTION



CRISIS COMMUNICATIONS

HELPING IN TIMES OF NEED

m Shriners SHRINERS

Children's® INTERNATIONAL

Dear Fellow Nobles,

We are heartbroken to share with you that one of our patients and her
mother were aboard the small plane that crashed in Philadelphia
yesterday. The young girl had received care from our Shriners Children’s
Philadelphia team, and they were on their way home to Mexico, via air
ambulance, when the crash happened. Because of patient privacy
concerns, we cannot say any more about the patient and her family at this
time.

The tragic loss of the young patient and her mother is devastating, and we
can only begin to imagine the sorrow our Philadelphia hospital staff are
experiencing. They provided this child and her family all the love and care
that Shriners Children's is known for, and they are deeply grieving. We
want to express our gratitude for the unwavering kindness, compassion,
and hope they selflessly gave to this little girl and her mother during their
time in Philadelphia.

Words can't adequately convey the sorrow we all feel at this tragic loss of
life and promise. Our philanthropy’s extraordinary mission brings us
together to serve children, and today we are mourning together.

Yours in the faith,

o & et

Richard G. Burke,
Imperial Potentate, Shriners International

,//Kc A M.

Leslie D. Stewart, M.D.
Chairman, Board of Trustees, Shriners Children's

SHRINERS

INTERNATIONAL

SHRINERS

INTERNATIONAL

Nobles don’t hesitate to help as ]
wildfires spread

Dear Fellow Nobles,

Like you, we have been watching the news out of Southern California with a
growing sense of care and concern. Wildfires in Los Angeles County continue to
burn and are proving very difficult to contain and fight. Our thoughts and prayers
are with our fraternity members and all residents of the area.

Our local temple, Al Malaikah Shriners, is near downtown Los Angeles and out
of harm's way. But Potentate Dario Gamboa has advised that they do have a few
members who lost their homes and are currently staying with relatives. So far,
we have not received any reports of fatalities among our membership, and we
pray it remains that way.

Itis no surprise that Al Malaikah has stepped up to support the community. Their
efforts are ongoing and include deliveries of food, water and coffee to the first
responders working tirelessly under extremely difficult conditions. We are so
proud of our nobles, who are making the time and effort to assist others.

While our Shriners Children's Southern California location was not threatened by
the flames, it was closed for three days last week due to severely hazardous air
quality in the area. Thankfully, the medical center has reopened today. Many
staff members were forced to evacuate, while others were standing ready for
evacuation orders to be called in their neighborhoods. We are distressed to
report that a few staff members have lost their homes, as did the family of one of
Pasadena’s patient ambassadors. Chief Nursing Officer Beverly Bokovitz told us
thatas Shriners Children’s leaders and staff members in Pasadena navigate the
wildfire challenges, we should rest assured that patient and employee safety are
the first priority.

As a fraternity, we are called to stand together as brothers and to do all we can
to help make the world a better place. We congratulate the efforts of our Al
Malaikah brothers and commend them for their service. And we continue to send
our best wishes and deepest concen to all who are impacted by this horrific,
historic disaster.

Yours in the faith,

A

Imperial Sir Richard G. Burke
Imperial Potentate, Shriners International

//—Za A A

Dr. Leslie D. Stewart
Chairman of the Board of Trustees,
Shriners Children’s

SHRINERS

INTERNATIONAL

Dear Fellow Nobles,

| am sure you have seen pictures and videos of the devastation caused by
the back-to-back hurricanes, Helene and Milton.

First the massive Helene slammed into northem Florida with Category 4
winds, bringing record-breaking storm surge and an enormous amount of
rainfall along the entire West Coast of the state. But that was just the
beginning. States north of Florida also experienced Helene's brutal power.
Communities all the way up to western North Carolina experienced some
of the most severe impacts of this natural disaster. Many are still facing
extreme hardship as colder weather is setting in.

Then, just days later, Milton zipped across the Gulf of Mexico to smash
Florida again. With landfall just to the south, the Tampa Bay area was
spared the worst of the storm surge, but hurricane force winds raged in
already vulnerable communities, a series of deadly tornadoes tore through
South Florida, and inland flooding affected areas far from the coast.

Not surprisingly, Masons, Shriners, and their families have been severely
impacted. The Grand Masters of North Carolina, South Carolina and
Florida have sought disaster assi from the Masonic Service
Association of North America” to provide urgently needed financial aid to
many families who have lost their homes and possessions due to the
forces of wind and water. | have personally spoken with all three of these
Grand Masters and assured them of Shriners' strong desire to stand by
them through this disastrous occurrence.

Shrine Masons are proud to have the opportunity to come to the relief of
their brothers and families. Your immediate response to this need is vitally
important to our brothers in those states and satisfies the high calling and
obligation that each of us has to respond with fraternal charity. Your

ions are being g y by check or online.

Please take action right now to provide aid and comfort to our Brother
Masons and their families who are relying on us. We can take the edge off
of their pain. The word “fraternity” is defined by the action we take in this
hour of need.

DONATE NOW ©

Yours in the Faith,

P

Richard G. Burke
Imperial Potentate

* The Masonic Service Association of North America, which is registered with the United States
federal government as S01(c)(3) non-profit organization, is a charitable organization dedicated to
providing relief 1o Masons and Masonic entities.

SHRINERS

INTERNATIONAL

Our Brothers in California need our help

Dear Noble Brothers,

Devastating wildfires in Southern California have left scenes of unimaginable
destruction in their wake. While some neighborhoods stand untouched, others
have been reduced to ashes — a stark reminder of nature’s indiscriminate force.

Many of our own — fellow Masons, Shriners, and their families — have lost
everything. The Grand Master of California has requested emergency assistance
through the Masonic Service Association of North America to provide crucial
financial aid to these families. This is more than a call for help: It's an opportunity
to demonstrate what our fraternity truly stands for.

DONATE NOW

Our Nobles are already on the front lines, working tirelessly to provide immediate
relief. Most Worshipful Arthur Salazar, Jr., Grand Master, and member of El Bekal
Shriners in Anaheim, has reported countless families in desperate need of basic
necessities. Al Malaikah Shriners of Los Angeles are distributing meals and
essential supplies, but the need far exceeds current resources.

Most Worshipful Salazar shared a story relayed to him from the Al Malaikah
Shriners about a 5-year-old girl who had lost everything. Her only wish? To return
home for her teddy bear. This single moment captures the heart-wrenching
reality our ity faces. In resp , the temple an

teddy bear drive alongside broader relief efforts.

YYour donation today to Masonic Service Association of North America fund can
provide immediate relief to those who have lost their homes and possessions. As
a501(c)(3) i all i through the Masonic Service
Association of North America are tax-deductible for your 2025 tax return.

To contribute by check, please make checks payable to MSA Disaster Relief
Appeal and write “California Wildfires” on the memo line. Send checks to:

Masonic Service Association
813 First Ave SE, Suite 357
Cedar Rapids, |A 52402
Brothers, this is what we mean when we speak of fraternal bonds. This is why we
are Shriners. When our community hurts, we respond. When our Brothers need
us, we act. Your immediate support will show these families they're not alone in
their darkest hour.

The true meaning of fraternity isn't found in words — it's found in actions. Let's
take action today.

Yours in the Faith,

PO

Richard G. Burke
Imperial Potentate

DONATE NOW



ANNUAL REPORT

YEAR IN REVIEW

A History of Compassion,
Brotherhood and Innovation

—— 2021-2022 YEARIN REVIEW, —=

J) Shringrs

% y doing MORE

in 2023-2024

a‘}%‘:

G i

year in
review

Shriners
Children's

SHRINERS

INTERNATIONAL




* Why aren’t our ads tagged locally like they used to be?
i.e. Shriners Children’s “Facility Name”

FAQS  Canwe track when a marketing ad response
becomes an encounter?

* Don’tall of our new patients come from physician
referral?

* Whydon’t we have a phone number on our ads?
* Whydon’t|ever see any of our ads?
« Can’twe have more local control over marketing?

* Does accessreally matter that much?

E SHRINERS
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Consumer Focus Groups:

* Females ages 25-54 with at least one child

2025 MARKETING & °

between the ages of 2 and 12.
COMMUNICATIONS e Children established with a pediatrician or
STRATEGY family medicine doctor.
Research Component * Family has health insurance through an

employer or self-purchased (Not Medicare or

Medicaid).

* Annual household income of $75K or higher.
* Atleast some college completed.
* No negative pre-disposition to Shriners.

* Not employed in healthcare.

a SHRINERS
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KEY TAKEAWAYS

Consumer Focus Groups  The most important proof points center
around excellent care and “doing what
Is right for the patient " without
restriction by insurance or family
finances. Doctors who “pioneer” the
latest techniques bolster the hospital’s
Image as innovative and a leader.
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KEY TAKEAWAYS

Consumer Focus Groups

Notable:

* There were no barriers or reasons why they
would not consider or seek care at
Shriners Children’s...

 Butanniversaries didn’timpress them-
lack of innovation/societal implications.

a SHRINERS




Voice of the
parent...

h more innovative; the
otfors are not just following

the standard steps or protocol;
they will work to figure out
exactly what my child needs.




O

This study highlights the
importance of consistent follow-up
communications from the
specialists. Not “being kept in the
loop” by the specialist is a key
barrier for future referrals.

PROVIDER FOCUS
GROUPS

Key Takeaways

Pediatricians and family medicine
physicians have favorable
impressions of Shriners Children’s.
There were no hesitations or
barriers to making referrals to
Shriners Children’s, if appropriate
for their patient.

a SHRINERS
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Voice of the
provider...

a SHRINERS

As soon as | see something that is
of yp¥ realm, either if diagnosis
tr ent. It’s as simple as that.

ld be skin, it could be
orthopedics, it could be neurology.

As soon as | can’t diagnose it or |
can’t treat it, | refer.

cfer to Shriners when it’s a
ging diagnosis or due to the
ity of the illness because

insurance
you have.

(ill refer patients to Shriners
| don’t have confidence in

the medical groups that their
insurance wants them to use.
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2025 MARKETING &
COMMUNICATIONS
STRATEGIC GOAL

To leverage our powerful and well-recognized international brand, coupled with targeted creative that strongly
informs audiences of our care offerings, to achieve 10% growth in patient volumes in 2025.

a SHRINERS
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WHAT ARE THE
COMPONENTS OF
OUR STRATEGY?

EARNED
MEDIA
STRATEGY

BRAND STRATEGY




EMPOWERING THE
EXTRAORDINARY

SHRINERS CHILDREN’S

* 6 New Broadcast Spots
* New graphic treatment evolving the “circle theme”

* Theribbonineach designis completely unique to
the patient featured. A single row of pixels stretched
wide and twisted, it’s meant to be a visual
representation of that child’s unique and
extraordinary DNA strand.

* Visually, each patient is meant to appear emerging
from a circle “portal” representative of the protective
O circle of the Shriner’s Children’s logo. This is dually
symbolic of the encompassing care they receive and
representational of the new life they lead as a result
of their care.

ﬁ SHRINERS



THE MOST

AMAZING CARE

s h ANYWHERE

m Shriners
@ Childrens



THE MOST

AMAZING CARE

ANYWHERE

m Shriners
é Children's




m Shriners m
Children's

INNOVATORS IN LEADERS IN

Shriners
Children's

| SPORTS INJURY PEDIATRIC

CARE

Shri Shri
(@ e ' it
LEADERS IN LEADERS IN

PHYSICAL COMPLEX WOUND
THERAPY & SKIN CONDITIONS

CARE CARE

m Shriners
Children's

LEADERS IN

PEDIATRIC ORTHOTIC
& PROSTHETIC

SERVICES




Shriners Shriners
@ Ul @ Children's-
WORLD-CLASS

ORTHOPEDIC WORLD-CLASS

i ORTHOPEDIC
A CARE

SCHEDULE APPOINTMENT

ORTHOPEDIC CARE

Shriners
Children's®

@
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