
BROADCAST NETWORK SHOW PRODUCTION GLOBAL DISTRIBUTION

A corporate sponsorship of Wobworld offers a fantastic opportunity to place your brand on PBS which 
is, according to the Roper Opinion polls, the most trusted national institution in the United States. Each 
month, nearly 100 million people through television and 33 million people online explore the worlds of 
science, history, culture, great literature and public affairs through PBS’s trusted content.

By becoming one of our corporate sponsors, you’ll be able to be one of the pioneers to reshape our country’s 
future by properly preparing our children today to face the many challenges that lie ahead. Together we 
can prepare them to become an empowered society that will be the inspiration for future generations to 
come.

PARTNERSHIP
PRESENTATION

A MULTIMEDIA 
LEARNING EXPERIENCE
Designed for preschoolers
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COMPANY NAME:      Wobworld, Inc.

TYPE          Nonprofit Corporation 
      501(c)(3) 
          EIN 82-5394006

ADDRESS:        6621 Natalia Ct.
                                                                                     Las Vegas, NV 89130

TELEPHONE:       310-923-2911 or 702-556-7223

EMAIL:        rosalind@wobworldnp.org

WEBSITES:        www.wobworldnp.org (Corporate Website)
          www.wobsmob.com (currently under construction)

WOBWORLD EXECUTIVES   Rosalind Goly - Chairman of the Board

          Sam Stevens, Chief Executive Officer
          Frank Chmielewski, Chief Operating Officer
          Christopher Mitchell, President
          Dorina Wanko, Executive Assistant to the President 
          Nicole A. Mitchell, Senior Vice President 
          Dino V. Marks, Vice President 
          Derek Chmielewski, Senior Vice President of Promotions  
         Peg Chmielewski, Managing Editor
      Ben Naff, Director of Animation
      Chris Widlowski, Web Developer

OPERATIONAL OVERVIEW   Our Organization supplies all schools worldwide with  
      educational content derived from teachers and educators, 
      accessible through our website, this content is offered at  
      no cost whatsoever to all schools and day cares. 

MISSION STATEMENT   EDUCATE: To offer an innovative children’s program that  
      harnesses the latest technology to teach science,   
      mathematics, reading, and social skills through 
      entertainment and fun.

      EMPOWER: To elevate one’s pride by inspiring each child  
      with a greater sense of oneself while teaching mutual  
      respect and equality.

      MOTIVATE: To inspire each child to go out into the world as  
      an ethical member of society and be a productive and kind  
      role model for future generations.



21300 Oxnard Street, Suite 100, Woodland Hills, CA 91367
Phone: +1(818) 999-0062 | Fax: +1 (818)  999-0172

SplashEntertainment.com

Dear Potential Sponsor:

Opportunities to become a part of something great, something that will benefit children not only in the 
USA but around the World, do not come around as often as one would like. Therefore, it gives me 
great pleasure to announce that the newest addition to Splash Entertainment’s award winning lineup 
is the animated series “Wobworld.” With “Wobworld,” we intend to produce a completely new and 
innovative animated children’s television show that targets the important core demographic for early 
education of the 2 years to 6-year olds.  This series will follow in the tradition of our PBS TV series 
“Clifford the Big Red Dog,” “Jakers: The Adventures of Piggley Winks,” and “Clifford’s Puppy Days,” 
shows that featured the talents of Mel Brooks, John Ritter, Henry Winkler and many other celebrities.

To insure a successful series, we are contracting the five-time Emmy Award, three-time Humanitas 
Award winning animation writer specializing in edu-tainment and preschool projects, Sindy McKay. 
Sindy has written (including those mentioned above) animation projects in coordination with the 
National Science Foundation, UNESCO, Children’s Television Workshop, Jim Henson, Disney 
Television Animation, Marvel, Film Roman and many more.

Unfortunately, the “Wobworld” cast cannot be disclosed at this time. We are currently in negotiations 
with some very well-known character actors, music composers, and performers that will be part of the 
series.  

Splash Studios, a leading worldwide production, distribution, brand management and entertainment 
company, specializing in children’s entertainment, and the winner of numerous awards including, 
14 Daytime Emmy Awards, 12 Parents Choice Awards, and a BAFTA Award, will render services, 
as Producer and exclusive worldwide distributor of all rights in the Series for a term of 10 years. 
Kabillion will promote the Series, this subject to the agreement of the eventual US broadcaster (PBS 
discussions have already began), on the Kabillion Cable VOD and OTT TV Network for a term of 
4 years renewable. The show will, subject to contract, air 5 days a week nationally on the Public 
Broadcasting System. Each season will be made up of 40 half-hour episodes plus 40 one minute 
standalone webisodes and an educational mobile video game. Time slots to be determined by the 
PBS Network.

Please keep in mind that Wobworld is a Nonprofit Corporation and there are considerable tax benefits 
for sponsoring a nonprofit corporation.

Yours truly,

Mike Young, Chairman/Co-CEO
Splash Studios LLC/Kabillion LLC
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Non-Disclosure and Confidentiality Agreement 

The Recipient hereby agrees that all financial and other information (“Information”) that it has and will receive 
concerning Wobworld is confidential and will not be disclosed to any individual or entity without prior written 
consent. 

The Information shall remain the property of Wobworld and shall be returned to Wobworld promptly at its re-
quest together with all copies made thereof. 

Recipient acknowledges that no remedy of law may be adequate to compensate Wobworld for a violation of 
this Agreement and Recipient hereby agrees that in addition to any legal or other rights that may be available in 
the event of a breach hereunder, Wobworld may seek equitable relief to enforce this Agreement in any Court of 
competent jurisdiction in the State of Nevada, Clark County.

_____________________________ 
Signature (Recipient)  

______________________________ 
Name

_____________________________ 
Date  

______________________________ 
Company
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What is Wobworld?
Wobworld Inc. is a 501(c)(3) nonprofit organization that has developed an extraordinary children’s 
interactive educational cross-platform multimedia experience. We incorporate core curriculum 
lessons and appropriate social behaviors into a colorful and captivating 3D animated television 
series, which will broadcast on the prestigious PBS television network worldwide; an interactive 
game-based app; and a revolutionary, fully interactive, high-tech learning website that surpasses 
every other educational website available. Our demographic is children ages 2-6. We are raising the 
bar by producing story lines that integrate the educational standards for literacy, social skills, and 
STEAM—science, technology, engineering, arts, and math—into learning activities.

What Children Learn in Wobworld
Wobworld is fun and entertaining for children to watch, while teaching them early childhood skills as 
described by the best state standards in the country. Wobworld offers a promising program that can 
bridge the learning between home and school, supporting the key readiness skills that children are 
expected to master.

STEAM standards demand high levels of inquiry-based learning focused on the five disciplines used 
in everyday activities, which promote problem solving and creative and analytical thinking. Each 
STEAM discipline is introduced in Wobworld, from life and natural sciences, to exploring coding, 
robotics, and mathematical practices, while simultaneously integrating arts education through song 
and dance. Wobworld learning activities also focus on the critical areas of early childhood literacy 
education, including letter formation, phonological and phonemic awareness, vocabulary, and 
fluency and comprehension strategies.

WobWorld’s game-based learning activities reinforce math, science, and technology concepts, 
while children learn socially and emotionally appropriate interaction skills. These “soft skills” are the 
foundation of the national 21st century life and career skills that support young learners in becoming 
responsible, creative, and collaborative citizens, who use critical thinking skills to make sense of 
problems and persevere in solving them, and who learn to act ethically and with social responsiveness 
as they grow into young adults.

But children don’t just watch Wobworld: they are encouraged to move along with it! Characters 
engage viewers in different dance movements—twisting, bending, leaping, sliding—and encourage 
viewers to experience creative movement and dance performances. Episodes provide music from 
different cultures and genres, from classical to jazz, rock to salsa, reggae to rap. Storylines connect 
movement and dance to curriculum themes and domains, especially fine- and gross-motor skills 
and coordination. Wobworld provides children and parents with an innovative multimedia experience 
that brings together next generation education products across traditional and interactive platforms. 
Today, because of the multitude of informational sources, it is extremely important that a child has a 
positive and safe “attachment” site that is fun, entertaining, and educational, while preparing children 
for the upcoming growing years. Wobworld provides exactly that!

Why Early Childhood Programming?
The educational platform of Wobworld was designed for children, ages 2 to 6, and their parents by 
a team of educators and certified child psychologists. Wobworld offers early childhood education 
for preschoolers with a fun cast of animated characters, solid story lines, and several learning 
environments that have been proven to be successful.

Wobworld has tapped into a niche that allows for an early developmental stage of learning coupled 
with a strategic approach to spatial thinking. After a child completes the Wobworld curriculum, they 
are fully prepared and ready to complete kindergarten with a positive mindset. Wobworld prepares 
students to begin a lifetime of learning with an appreciation for knowledge and success.
Wobworld Includes Everyone!
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In Wobworld, everyone is included. Children with disabilities, including those with cognitive, hearing, 
or visual impairments, can fully enjoy the easily accessible and highly engaging content. 
Wobworld has turned to highly trained deaf educators, psychologists, and technical engineers to 
ensure that the best curriculum is being offered by a state-of-the-art method of delivery. Wobworld 
provides essential lessons and activities developed specifically for children with different degrees of 
hearing loss.

We are also consulting educators and ensuring that the website design is accessible to children with 
visual impairments. All instructions and information are 100% audible. Enjoyed by all visitors, but 
created especially for children with visual impairments, Magic the Cat reads books out loud at the 
child’s request.

Additionally, all vision-impaired website members can use Magic’s Lending Library to borrow real-life 
braille books. By visiting Magic’s house and requesting books, each member can receive two braille 
editions of our published books for free. When the child is finished with the books, the parents can 
simply return them and “check out” new titles at no charge!

Wobworld is a place without borders. The animated television series, website, and mobile app will 
all be featured in multiple languages. Wobworld is delighted to present their education curriculum 
globally to all preschools and elementary educators at no cost.

THE TELEVISION SHOW
The Wobworld Animated Television program was officially introduced publicly at the 2019 Kidscreen 
Summit in Miami Beach, Florida, in February 2019 by Mike Young, CEO of Splash Entertainment. The 
introduction generated enormous interest in bringing Wobworld to the PBS Television Network along 
with a distribution contract with Kabillion, a free children’s network available in every cable package.
Splash Entertainment’s endorsement of Wobworld has propelled this amazing children’s experience 
to the mainstream digital entertainment market with worldwide distribution quotes from European 
and Asian Markets. In all, Wobworld will air in the United States, Canada, Mexico, and 43 additional 
countries. Wobworld will reach over 200 Million households.

Our main characters live in the “real world,” but they visit Wobworld through the Learning Tree portal. 
Wobworld consists of places that mimic our real world in all ways but one: there are no humans in 
Wobworld. Instead, there are other animal-like creatures who are almost human and who know their 
environments inside and out. 

AWARD-WINNING ANIMATION WRITING

Sindy McKay, an Award-Winning Animation Writer
Sindy McKay is three-time Humanitas-Award- and five-time Emmy-
Award-winning animation writer specializing in edutainment and 
preschool projects. She has written animation projects in partnership 
with the National Science Foundation, UNESCO, Children’s Television 
Workshop, Jim Henson, and many more. She has authored more than 30 
children’s books, and she works as an in-house story editor for Treasure 
Bay Publishing. For many years, she worked as a stand-up comic and 
co-created an all-female improv group called All Those Women. She 
has worked for the animation studios Moonscoop, Disney Television 
Animation, Marvel, Hanson, Film Roman, and more. Sindy will be using 
her award-winning writing skills to draft our 40 television episodes.



8PARTNERSHIP PRESENTATION

THE FEATURED CAST OF CHARACTERS

The Wob is a adorable raccoon-tailed ball-of-energy who sprang to life, fully 
formed, after a happy accident in Dr. Fooie’s laboratory. Though Wob looks, 
moves, and reacts like an older child, he is as innocent and unlearned as a 
newborn baby. He knows almost nothing about himself or the world around 
him—so he’s bursting with questions and eager for answers! A bit cautious by 
nature, he is able to take risks because he knows Dr. Fooie is always there to 
catch him if he falls. Wob is the heart of the show. 

Dr. Fooie is a brilliant, though slightly scatter-brained, scientist. He loves taking 
Wob on adventures where they can explore science and society. Part teacher 
and part parent, he is wise enough to know that hands-on learning and the 
freedom to make mistakes in a safe environment are the some of the best 
learning tools a child can be given. Dr. Fooie is the only actual human that Wob 
will encounter on his adventures. 

Magic the Cat She speaks with a soft tone but her real magic comes from the 
ring she wears. A turn of the ring’s red stone and wonderful things happen. 
Magic is a mother figure to both Wob and Dr. Fooie. However, she is strict when 
it comes to good manners and proper social behavior.

Chepi the Chimp was created by Dr. Fooie’s friend Dr. Frankie Flimflam. Chepi 
is modeled after a chimpanzee but has been genetically designed to be almost 
indestructible. Chepi has no fear and no filters. He charges into every situation 
with reckless abandon! He will provide much of the slapstick comedy for the 
series—as well as being the most fun playmate Wob could ever want! 

The Learning Tree The tree is a large sturdy Apple Tree. The Learning Tree can 
talk. His voice and character is that of an endearing old grandfather type his 
“schtick” is old bad puns. The learning tree provides transportation magically 
to all of the cities in Wobworld.
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Jim Cummings As The Wob

Brimstone

Pamela Bach-Hasselhoff as Magic The Cat

Chris Judge

BRINGING THE CHARACTERS TO LIFE

Our voiceover talent is nothing less than world class. 
We have the amazing Jim Cummings as the voice of 
the Wob and the Learning Tree. Mr. Cummings is a 
voice actor and singer who has appeared in nearly 
400 roles and is best known as the voice of Winnie 
The Pooh and Tigger. Mr. Cummings has performed in 
several Disney films including Aladdin, The Lion King, 
Hercules, Pocahontas and The Princess and the Frog. 
His Universal/DreamWorks roles include All Dogs Go 
to Heaven 2, Balto, The Road to El Dorado, Antz, Jimmy 
Neutron and Shrek, to name a few. His voice-over work 
for video games include World of Warcraft: Legion, and 
Star Wars: The Old Republic and Fallout.

We also have the incredible Pamela Bach-Hasselhoff as 
the voice of  Magic The Cat. Internationally recognized 
actress, Pamela Bach-Hasselhoff is the recipient of 
Germany’s Otto Award (in recognition of her status 
as one of Germany’s favorite actresses). Pamela is 
among just a handful of actresses who have done two 
television series, concurrently. Pamela is best-known 
for her roles on Baywatch (1989) and Sirens (1993). 
Pamela managed to create two significant different 
characters and make them believable on these two 
series for several seasons (10 years on “Baywatch”).

Brimstone has had a successful and rewarding career 
spanning well over three decades; participating in 
numerous entertainment fields; and boasting a list of 
titles that include: professional wrestler, radio host, 
actor, voice actor, author, musician, philanthropist, 
and comic book/animated/children’s book/video 
game hero.

We are proud to announce that we have a newcomer 
to our voiceover talent and that is Mr. Chris Judge. He 
will be making his debut as a character of Wobworld.
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A 3D ANIMATED TELEVISION SHOW

Each season will consist of 40 half-hour episodes. Each exciting episode is packed with essential  
educational content through fun and entertaining animation. Animation creates mental 
representations of phenomena, promoting better understanding. Computer animation is highly 
effective in demonstration of processes that cannot be viewed naturally or that are difficult to 
demonstrate in the classroom or even in the laboratory. In this world, children’s imagination and love 
of learning are sparked. In addition to animation, the scientific process is used to promote learning. 
Once Wob has defined his question, Dr. Fooie takes him into the Learning Tree where he can transport 
Wob to different environments to guide his exploration in an age-appropriate way. 

THE FRAMEWORK FOR SUCCESS

First: The Scientific Process 
The question is posed
Each episode is inspired by a fun observation made by one of our lead characters. Why can some 
animals breathe underwater? How does a seed turn into a tomato plant? What is a rainforest? What 
makes the sky blue? When Wob and friends see a hawk flying in the sky, Wob is excited and wonders 
when he will be able to fly like that! Most important of all—how and where do you get answers to 
these questions?

The question is explored
Once the question is posed, Wob and friends set off through the Learning Tree to explore and 
experiment and discover as much information as they can. In this case, they visit Park Ranger Rusty 
in the woods and collect data on birds then experiment with ways they might imitate their flying. This 
is the “meat” of the episode. 

Answers are considered
Along the way, the gang will sometimes stop and consider what they are experiencing. Each time 
they stop to contemplate, Wob will clearly identify the hypotheses and may address the viewing 
audience, asking them what THEY think. 

Interest is stimulated
Absolute answers may not always be given in Wobworld. Rather we hope that each episode will 
stimulating interest and provoke MORE questions. Parents—be prepared! 

Second: Music and Movement
Music helps solidify concepts—and movement further cements it. Featured in every episode of 
Wobworld will be at least one of several signature songs. Episode-specific lyrics may be written, but 
the chorus and accompanying dance moves remain constant to encourage viewers to dance and 
sing along! 

Third: Social Interaction
Exploration and discovery aren’t accomplished in a bubble. They must be taken out into the real 
world, with real interactions and relationships. Learning how to navigate the social world is one of 
the biggest tasks for a preschooler. What is acceptable and expected when it comes to manners and 
morals? Young Wob gets frustrated, impatient, and overly excited, and then he learns about how 
to deal with such strong emotions. In every episode of Wobworld, he will face a social interaction 
challenge. 

Fourth: One Final Experiment
At the end of every episode, Dr. Fooie and Wob perform a simple science experiment designed to 
stimulate curiosity. Some examples are cleaning a dirty pan using catsup, using the static electricity 
of a balloon to move things, refracting light through a water bottle, writing invisible messages, and 
making slime! Of course, Wob and friends don’t think of any of this as “science.” To them, exploring 
and discovering is just plain fun.
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ACCOUNT NUMBER CATEGORY DESCRIPTION Total

900-1100 WRITING & STORY $16,150

900-1200 PRODUCTION STAFF $32,760

900-1300 CAST $37,680

900-1400 STORYBOARD $25,634

900-1500 VOICE DIRECTION  $9,465

900-1600 MODELS & COLOR KEY $8,866

900-1700 KEY LAYOUTS $9,135

900-1800 KEY BACKGROUNDS $8,197

900-1900 DIRECTION/TIMING $20,385

900-2300 ANIMATIC $8,077

900-2400 SHIPPING/TRANSPORTATION $500

TOTAL PRE-ANIMATION PRODUCTION $176,849

900-3100  OVERSEAS PRODUCTION $110,000

TOTAL ANIMATION PRODUCTION $110,000

900-4100 MUSIC $9,288

900-4200 EDITORIAL $24,801

900-4600 VIDEOTAPE $5,000

900-4800 VIDEO REFERENCE $6,875

TOTAL POST PRODUCTION $45,964

900-5100 MISCELLANEOUS  $5,450

TOTAL OTHER  $5,450

900-6802 PRODUCTION FEE $14,763

TOTAL PRODUCTION FEE $14,763

900-6801 PRODUCTION OVERHEAD $35,432

TOTAL PRODUCTION OVERHEAD $35,432

TOTAL PER EPISODE $388,458

GRAND TOTAL PER SEASON $15,538,320

WOBWORLD 
40 HALF HOURS (80x15 minute episodes includes two 1 minute clips)
CGI Per half hour cost

Wobworld The Television Show Production Costs
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THE FUN AND LEARNING CONTINUES AFTER THE SHOW

The Wobsmob.com Website
The Wobmob website is a revolutionary, fully interactive, high-tech, dynamic learning website that 
surpasses all others, working in tandem with the Wobworld television show. Wobworld’s interactive 
website has been developed with Universal Design for Learning (UDL) in mind. Children of all abilities, 
including those with cognitive, hearing, and visual impairments, can fully engage with the content in 
a manner that is easily accessible and highly engaging. 

The interactive website provides an educational program designed for children aged 2-6 and their 
parents by a team of educators and certified child psychologists. Information is partitioned so that it 
is challenging without being overwhelming. For example, when a 3-year old is signed in, they will not 
have access to the same lessons as a 5-year old.

We are raising the bar by producing material that integrates the premier Pre-K educational standards 
in literacy, math, social studies, family life skills, and integrated STEAM (Science, Technology, 
Engineering, Arts, Math) learning activities. The website is updated with new material every two 
weeks, making Wobworld a dynamic place without boundaries, where there’s always something new 
to learn. 

There are several cities within Wobworld which contain buildings that children can explore. From 
Magic the Cat’s home, where children can listen to audio books Magic reads, to the Wobworld Movie 
Theater, where children can watch 7-10 minute live-action shows featuring Wobworld characters, the 
site is endlessly interesting.

To achieve our mission of bringing free educational materials to all children, the Wobworld website is 
free for all schools, teachers, and educators—worldwide. Wobworld is proud to present its education 
curriculum globally to all preschools and elementary educators at no cost. If families would like to 
use the Wobworld website themselves, membership is only $2.99 a month.

The Wob, who speaks when the cursors is moved over the various figures and/or sites, explains to 
the viewer what the particular site has to offer. This way it allows the very young participants to 
understand the commands in an auditory way and without the requirement of the reading ability. 
Throughout the website, both auditory and written commands are provided to attract all required 
viewers age levels. The founder, Rosalind Goly maintains an easy to use environment without too 
much “over stimulation” to the viewer.  This is extremely important for this age group as the attention 
span is still in a developmental stage and thus requires minimal interruption when offering one 
subject at a time.  Many of today’s websites developed for children such as the Disney sites are over 
stimulated with flash scripting and attention grabbing images which can be confusing and frustrating 
to young viewers.  In addition, the home page is designed to appeal to numerous age groups ranging 
from young children to teenagers.  The Wob is strategically designed to only appeal to age group 2 
years to approximate 7 years. 

Above and beyond the aforementioned places, the websites grand expansions include experiences 
from city view, to state view, to country view to world view. 

Website Functionalities
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NEW WOBWORLD CITIES WILL BE ADDED EVERY MONTH

Victory Island

THE WOBWORLD WEBSITE HAS MANY CITIES TO VISIT
Wobworld is made up of a series of cities that children can explore and learn about. We offer our sponsors the opportunity 
to have a building in a Wobworld city that will show them in the best light. Inside of every building in Wobworld there is a 
Wob-TV. The TV will show a video that will explain the purpose of that building and what you can participate in. For outr 
Sponsors Wob-TV helps to bring their business to life in Wobworld. All in all, Wobworld is a happy, bright, and colorful world. 
Learning becomes an amazing and fun journey that  kids and their parents will want to experience over and over again.  
Below are some artists renditions .

City of Creative Arts
The sounds and visual effects here in the City of Creative Arts is truly amazing. 
Children can come here and learn about colors, drawing, painting, and 
photography. Children will learn all about art and art history in a new and exciting 
way. In addition they will learn about sound and music. In the Music Hall they will 
learn all about different cultures and their musical instruments and styles.

Wobfalls
Wobfalls is the first city you go to when you enter Wobworld. The main attractions 
of Wobwalls are Dr. Fooies Lab, a place where children learn about science and can 
partcipate in some fun experiments; Magic The Cat’s House, Children can visit and 
choose a book of their liking and Magic will read the book to them; The Wobfalls 
School House, like every school, there is so much to learn here and so much to 
do; The Wobfalls Bank, children can enter the bank and learn what money is, how 
to use it, and how to save it; and The Wobfalls Movie Theater, the informational 
hub of Wobworld. Stop in and see a video of what’s new in Wobworld. Start your 
learning journey by entering the Learning Tree and adventure off to discover new 
and exciting things in other parts of Wobworld! 

Fun Town
Fun town is just that but with some learning mixed in. This town is more like a 
video game. Go to the motor cars building and you can take a car out for a ride but 
before you do that you’ll learn what makes that car move! Take a hot air balloon 
ride and learn what makes them fly! 

Victory Island
Within the interactive website, wobsmob.com, visitors can travel to Victory Island. 
This is a unique place where leading by example is all important. Children with 
special needs will learn from other children, like themselves, who have already 
overcome learning challenges and are achieving amazing results. 

Wobworld is all about imagination and it was designed to inspire creativity and 
imagination. This will certainly aid those with autism and other learning and 
behavioral disabilities who typically do not participate in childhood play. 
Soothing rolling hills of green grass cover the surface which signals that this is a 
safe place for them. The blue buildings and roads throughout Victory Island act as 
instant de-stressors for children with autism.

City of Creative Arts

City of Wobfalls

Wobworld’s Fun Town
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Analytics of Competition

The Following are the up-to-date results of our market competition:

 1. abcya.com
  A. $9.99/month, $44.99/6 months, $69.99/12 months for a family plan up to 6 devices  
       Teachers $25/year for 30 devices
  B. 5,213,808 visitors/month organically
  C. 3,173,262 purchased the family plan at $69.99 totaling: $222, 096,607.38

 2. Starfall.com
  A. 1,100.000 visitors/month organically
  B. Annual memberships available:
   I. Family membership $35,
   Ii. Teacher membership $70
   Iii. Classroom Membership $150
   IV. School Membership $270
  C. 2,319,725 purchased the family plan at $35.00 totaling: $81,190,375
 
 3. ABCMouse.com
  A. $59.95/Year or $9.95/Month
  B. 615,000 Site Visitors
  C. 5,000,000 Visitors in paid search $9000+/Month

  D. 16,745,580 purchased the family plan at $59.95 totaling: $1,003,897,521.00

The lowest price above is a monthly sign up fee for $9.99. We are asking for $2.99 per month. Please keep in mind that schools 
and educators are charged as well. Wobworld is delighted to present our education curriculum globally to all preschools and 
elementary educators at no cost.

Unlike the above websites, which were designed as far back as 20 years ago, are stale and dated. Wobworld’s digital learning 
campuses are exciting places where children’s imaginations are ignited to explore scientific and technological phenomena, 
while integrating real life math skills and creative multi-modality artistic expressions (dance, movement, vocal music, and 
more.) Wobworld’s game-based learning activities reinforce math, science, and technology concepts, while children learn 
socially and emotionally appropriate interaction skills with their peers. These “soft skills” are the foundation of the national 
21st Century Life and Career Skills that support young learners in becoming responsible, creative, and collaborative citizens 
who are capable of communicating and collaborating with others, who use critical thinking skills to make sense of problems 
and persevere in solving them, and who learn to act ethically and with social responsiveness as they grow as young adults.

The competition does not have a television program to promote their product so it stands to reason that Wobworld’s income 
will be considerably greater.
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The Wobworld App
The Wobworld App is a state-of-the-art, fully interactive mobile app that redefines education through entertainment. We are 
raising the bar by producing a game format with storylines that integrate the premier Pre-K educational standards in STEAM 
(Science, Technology, Engineering, Arts, Math) plus social skills. According to The Entertainment Software Association , 94% 
of parents pay attention to the video games played by their child, 70% of parents say video games have a positive influence 
on their child’s life, and 67% of parents play video games with their child at least once weekly. 

Wobworld’s commitment to mobile apps place it on the cutting edge of a rapidly growing market among all gamers. According 
to market research from Clairfield International , as a result of the shift from traditional PC or console games to mobile 
games, companies that are committed to the development of mobile games will become highly coveted. Consequently, 
mobile games will gain importance in the future, which will in turn lead to the emergence of new mobile game developers 
and companies.”

The Wob Game
Wobworld follows the fun-filled adventures of the adorable, curious, and imaginative little creature known as the Wob who 
discovers wonderful new things with each adventure.

The game opens up at the laboratory of the Wob’s creator, Dr. Fooie.  Here he is joined by Magic the Cat, Chepi the signing 
chimp, and six of the Wob’s best friends known as the Wob Mob. Here they get to pick an adventure to explore. Each ad-
venture takes place in Wobfalls, a magical place made especially for the Wob and his friends. You can only get to Wobfalls 
by entering the Learning Tree. A pull of the big lever and you’re on your way to Wobfalls. The Wobworld game will provide 
young children with endless hours of fun and set them on engaging adventures into the inspiring world of Wobfalls. 

The game will be a Freemium mobile adventure, available through the iOS and Android stores for all smartphones and 
tablets. Free to play, the game will derive its revenues from in-game purchases to unlock new adventures for each of the 
six Wob Mob characters. This also opens the game to some never seen footage or experiences and specials messages from 
the Wob. Players will be able to select from any of the shows characters and engage in journeys specific to that character. 
This provides endless replay-ability and new revenue opportunities along the way. It’s another exciting day of discovery and 
learning in Wobfalls. Select the character you wish to play. Following an introduction by the Wob, players will gain access to 
the learning tree and choose a tool that the game will offer them, this will help them along their journey. 

Each tool opens a new adventure. As a premium upgrade, players can even purchase accessories and other tools which will 
provide them added benefits and rewards during their adventure. If they don’t wish to purchase the game will send them 
on a mission to find the right tools. 

Players will let the game select the ‘Wobfalls secret mystery’ or if they prefer they can override this and decide which 
mission they desire. The game is set with multiple levels to accommodate all ages. Each adventure comes with a lesson 
learned and it serves to inspire children. The game teaches young players that they can successfully accomplish goals and 
work alone and as well as a team - it will truly be an inspirational game experience that any parent would wish their child to 
play. The game presents fun challenges to the player, who is given standard tools for the task.

If they purchased special tools for the job, they can progress faster. If they don’t have tools in their inventory, they can go 
on an easter-egg hunt in the game to find the right tool for the job. Points are scored for selecting the right tools for the job, 
but also encourages the player for their creative thinking if they select an alternate.

Magic the Cat is always there to lend useful tips. Mini-games extend the fun and keep it interesting and educational 
too learn as they go. We can even integrate a fun AR component to bring Wobworld to life in the player’s own room. The 
Wobworld Game further stimulates early learning skills while always promoting socially accepted behavior. The game also 
illustrates several ways to build self-confidence to embrace and deal with life’s many challenges and to discourage nega-
tivity. The Wobworld Game provides children and parents with an innovative multi-media experience that brings together 
next generation education products across our smartphones or tablet.
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Base-Case Revenue Projection

The forecast model we use for Wobworld is the market average for all games according to Games brief. Given the educational importance of Wobworld, we expect to 
exceed these numbers dramatically. Based on market-average assumptions, in Year One Wobworld can easily generate $4.1 million in net revenue.

Realistic Upside Revenue Projections

These projections assume we have a game which engages the audience and is well balanced to encourage ‘stickiness’ and conversion to spending. Even under this upside 
scenario, we are generating less than half of the current successful kids titles meaning there is upside of 100%+ to our projections. Our target is $18 million per annum.
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Development Costs

The Wobworld mobile game will take 8 months to develop at a cost of $403,780. Pixel Lyft at Work will co-develop Wobworld with Splash Entertainment. Post launch 
the game will require a ‘live support’ development team of $225,700 per month.

The video game industry is not only the largest entertainment industry at $109 billion, but also the fastest growing. Games are twice the size of the music and film box 
office industry combined. Mobile games will represent over 50% of the game market by 2020 - $64.9 billion.

The Video Game Development 
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WOBWORLD IN THE REAL WORLD

The Wobworld Learning Center

Wobworld’s Learning Center will house four main initiatives: our corporate headquarters, The 
Wobworld Center for the Arts, Wobworld Media Center, and our educational center. We are currently 
in negotiations for land and in consultation with an architect in Henderson, Clark County, Nevada. 

We plan to conduct all our business in one facility. Our corporate offices will contain executive 
offices, administration, finance, and IT network operations, plus media, a recording studio, 
preproduction, production, and post-production. The Wobworld Corporate Office will bring 
approximately 150-200 new jobs to the Las Vegas area. 

The Wobworld television show and the interactive website come alive at the Wobworld Learning 
Center— a one-of-a-kind, high-tech, multimedia learning center. The brightly colored learning 
center will be a state-of-the-art multimedia center that employs the latest in technology. The 
Wobworld Learning Center will also provide high-quality, free educational programs that will help 
narrow school readiness gaps, which is particularly important for children of low-income families.

The planned center will have separate rooms for ages 2 years old, 3-4 years old, and 5-6 years old to 
accommodate the different levels of learning. There will also be a section for children with special 
needs, with classes in American Sign Language and braille. Finally, we will have a special room built 
for children who are on the autism spectrum that accommodates their learning and interaction 
styles.
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WOBWORLD GIVES BACK!

WOBWORLD TAP
(Teachers Assistance Program)

We are excited to announce the launch of our new privately funded program, Wobworld TAP. This 
is our Teachers Assistance Program for the State of Nevada. This program will make it possible for 
Preschool, Kindergarten, and First Grade Teachers to purchase school supplies without spending 
their own money. 

Based on the report from the U.S. DEPARTMENT OF EDUCATION / NCES 2018-097 / Published in 
MAY 2018. This report  revealed that among teachers who spent any of their own money on classroom 
supplies without reimbursement, the average (mean) amount spent was $479, and the median 
amount spent was $297. About 44 percent spent $250 or less, while 36 percent spent from $251 to 
$500.

The average Day Care Center Teacher salary in Nevada is $32,144 as of February 28, 2019, but the 
range typically falls between $29,062 and $38,137. Salary ranges can vary widely depending on 
the city and many other important factors, including education, certifications, additional skills, the 
number of years you have spent in your profession.

Wobworld Inc. is a 501C(3) Nonprofit Organization that has developed an extraordinary Children’s 
Interactive Educational Multimedia Experience. Wobworld  incorporates  core curriculum lessons with 
appropriate social behaviors into a colorful and captivating 3D animated television series. Wobworld  
will broadcast on the prestigious PBS Television Network Worldwide. As a Nonprofit Organization 
we are obligated to extend funds to those who give unselfishly to educate Preschool, Kindergarten, 
and First Grade students. 

Wobworld TAP is open to all Preschool, Kindergarten, and First Grade Teachers within the State of 
Nevada. If you are in need of school supplies email your list of supplies and the approximate cost of 
these items. First we try to find the items for you and have them shipped to you. If we can’t locate the 
items from one of our partners or sponsors then we will ave you purchase them. After you purchased 
the items please forward us the receipts and we will reimburse you up to $500. 

To request funds please email Rosalind@wobworldnp.org

Please include your full name, grade assigned to, name, address, and telephone number 
of the school. Please include your itemized list of supplies needed. Please use your school 
email address. We will not respond to personal email addresses. 

Thank you

Rosalind Goly
Chairman of the Board
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Nevada’s Report Card 2019
According to Quality Counts 2019 Grading the States report, published on September 3, 2019, Nevada ranks 50th on 
the Chance for Success Index. Nevada was outranked by all other states in both postsecondary participation and parent 
education.

Chance for Success: Gauging Educational Opportunities
The Education Week Research Center developed the Chance-for-Success Index to better understand the role that 
education plays in promoting positive outcomes across an individual’s lifetime. Based on an original state-by-state 
analysis, this index combines information from 13 indicators that span a person’s life from cradle to career. Those indicators 
fall into three sub-sections: early foundations, school years, and adult outcomes. 

The index evaluates each state using a range of measuring 
sticks, including:

How educated are parents?
What share of 3- and 4-year-olds are enrolled in preschool?
Are K-12 students proficient in reading and math?
What’s the high school graduation rate?
What percentage of adults have steady employment?

Diving into the findings, Nevada earns a C- in the Chance-
for-Success category and ranks 50th. The average state 
earns a C+.

Early Foundations: 
Are Kids Getting Off to a Good Start?
For early foundations, which examines factors that help 
children get off to a good start, Nevada earns a C and ranks 
50th. The average state posts a B.

School Years: 
How Are Students Faring in School?
Nevada receives a D for the school years, a sub-category 
focusing on metrics related to pre-k enrollment through 
postsecondary participation. It finishes 50th in the nation in 
this area. By comparison, the nation as a whole earns a C+.

Adult Outcomes: 
Are Adults Finding Opportunities for Success?
In the area of adult outcomes, based on postsecondary 
educational attainment and workforce indicators, Nevada’s 
grade is a C-. It ranks 47th in the nation. The national 
average is a C+.

Early Childhood Education is Critical
On average, each year a staggering 63% of all kindergarten students begin school unprepared for their lifelong journey of 
learning. More alarming is that this number that will total more than 9,000,000 children over the next five years alone. The 
fact of the matter is that early childhood, ages three to five, is not only an ideal time to build a solid foundation in literacy 
and critical thinking abilities, but a crucial one. The human brain develops so rapidly that children lacking early literary and 
mathematic stimulation will more than likely sustain educational difficulties later in life. The economic strain of these 
difficulties has been measured, totaling an estimated cost of around $260,000 per high school dropout.

D+FAIL
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Exclusive Worldwide Sponsorship!
We will carefully prepare a one-of-a-kind, exclusive worldwide sponsorship package for your 
company that aligns with your vision, values and goals—specifically your desires to build lifetime 
relationships with customers, to provide them with exceptional service, guidance, and to make a 
positive contribution to communities through philanthropy and leadership. 

On the Wobworld television show:
• The opening and closing 45-second commercial—the only commercials during the entire 

episode—of every Wobworld television episode, running 5 days a week, nationally and in 
46 countries worldwide. In the United States alone, PBS reaches more than 100 million 
households. 

• Of the 40-episode television season of Wobworld, one episode storyline can center on your 
type of business. 

On the website wobsmob.com: 
• A building branded with your company’s name can appear in one of our Wobworld cities for 

one year.  

• Your Company-branded building will be interactive. Children can “walk” inside and view a 
series of videos that will broadcast on our own WOB-TV®.

In the real world:
• The videos that are mentioned above will feature a company representative of your 

choosing.  All videos will be filmed, edited, and produced in a professional film studio  
in Las Vegas, NV.  
 
We also can offer:

• Two videos will be produced especially for children.

• Two videos will be produced for parents and adults.

• You can receive licensing rights for selected Wobworld branded merchandise (for 
example a Wobworld co-branded piggy bank.)

• A Wobworld co-branded educational packet written by our educational specialists and 
designed by our graphic designers for cohesiveness with the Wobworld brand.

• T-shirts featuring the Wob standing outside your Wobfalls branded building. 

• Your company name and logo will be included on all coloring books, multimedia DVDs, 
fliers, and pamphlets created by Wobworld for one year.

• One of our picture books can feature your company name and logo.

• The back cover of every eBook and printed book produced by Wobworld for one year 
will be a full-page advertisement.

• We can create a custom 60 second Wobworld/(your company) animated 
advertisement to be used repeatedly during a dedicated social media campaign.

• Your company representative can be featured in a 60-second video distributed on our 

YouTube channel and broadcast across all of our social media channels.

We offer sponsorship package’s ranging from $10K to $10M.

Please contact us at 310-923-2911 or via email at rosalind@wobworldnp.org


