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PORTLAND NEEDS 
PR?





IF YOU DON’T TELL YOUR STORY, 
SOMEONE ELSE WILL. 
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HERE’S WHAT WAS MISSING





EARNED IN 
ACTION

PLACEMENTS WITH PURPOSE 

● 24 Earned Placements 
●  488m Potential Readers 
● More than half of these stories drove key storylines

HOSPITALITY IN HOSTING 

● 3 Press  Visits 
● 27 Hospitality Partners Engaged 



➔ New Brand becomes our North Star 

SUSTAINING THE 
MOMENTUM
➔ Storytellers are our superpower 

➔ Enhancing outreach in target fly and drive markets 

➔ Continue to engage national media 
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2  Building the Map 

MADDEN | One West MarTech Summit 2026


