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ANDREW SILSBY 
PRESIDENT & CEO
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www.motpartners.com

www.mainetourismconference.com

http://www.motpartners.com
http://www.motpartners.com
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C T M  M E D I A  G R O U P  

D I N E  I N  N E W  E N G L A N D  

F L O AT  H A R D E R  

F L Y T E  N E W  M E D I A  

F O C U S  P H O T O G R A P H Y   

H U M A N  I N T E R E S T  

K E N N E B E C  S A V I N G S  B A N K  

K N A C K  F A C T O R Y  

L O C A L I Q  

M A I N E  L I F E  

M A I N E  T O U R I S M  A S S O C I AT I O N  

M A I N E L Y  T R A I N I N G  

M A I N E  O F F I C E  O F  T O U R I S M  

O P U S  C O N S U L T I N G  

R E A L  M A I N E  W E D D I N G S  

R O C K  R O W  

S P +  C O R P O R AT I O N   

U N I V E R S I T Y  O F  S O U T H E R N  M A I N E  

W O H L E R  &  C O .   

Y A N K E E  P U B L I S H I N G  
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Jon King



BOARD OF DIRECTORS
T E A M

MATTHEW NOLAN 
PRESS HOTEL 

CHAIR

SARAH DOBBINS 
TOWNSQUARE MEDIA 

VICE CHAIR

JOHN SCHULTZEL 
OLYMPIA COMPANIES 

IMMEDIATE PAST CHAIR

SAM BROWN 
PORTLAND REGENCY 

TREASURER

JEFF LIDINSKY 
WESTIN HARBORVIEW 

MICHAEL ERICKSON 
HOLIDAY INN BY THE BAY 

KEVIN PAGNANO 
MAINE COURSE HOSPITALITY 

DAVID TURIN 
DAVID’S RESTAURANT 

GREG WATSON 
CITY OF PORTLAND 

CASEY OAKES 
PORTLAND OVATIONS 

PAM LASKEY 
MAINE DAY VENTURES 

NATALIE BOGART 
AMTRAK DOWNEASTER 



163 LOYAL PARTNERS

(43) 10+ YEARS 

(29) 15+ YEARS 

(38) 20+ YEARS 

(53) 30+ YEARS  

(126) NEW PARTNERS IN LAST 2 YEARS

(91)

(72)
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MOT Grant
10%

Tourism District
55%

Visit Portland
35%

BUDGET: VISIT PORTLAND + TOURISM DISTRICT
23 Portland Hotels 

•  AC Hotel 
•  Aloft  
•  Cambria  
•  Canopy  
•  Courtyard Downtown 
•  Embassy Suites 
•  Fireside Inn & Suites 
•  Hampton Inn West  
•  Hampton Inn Downtown  
•  Hilton Garden Inn Downtown  
•  Holiday Inn by the Bay 
•  Hyatt Place  
•  La Quinta  
•  Motel 6  
•  Longfellow Hotel  
•  Portland Harbor Hotel  
•  Portland Regency  
•  Ramada Plaza  
•  Residence Inn Downtown  
•  The Press Hotel  
•  Westin Portland Harborview 
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VISIT PORTLAND STAFF



JUST A FEW HIGHLIGHTS



REIMAGINED DESTINATION GUIDE



GREGG DANIELS PRESS TRIP:  
BOSTON RADIO CAMPAIGN

• Mix 104.1 serves the Boston area, the 10th largest 
U.S. radio market, reaching approximately 4.4 
million listeners. 

• Hosted DJ’s family in Portland February 8-10 

• 6-week radio promotion (Feb. 17 - April 11)  

• Two weeks of on-air radio vacation giveaways  
(15 total packages)  

  

“It’s been over 25 years since we’ve 
been to Portland!”



WINTER WEDNESDAYS

• In and effort to help with recent restaurant closures  
• Partnered with the Chamber of Commerce, Portland Downtown, and HospitalityMaine 
• Created Winter Wednesday Campaign  

  

 

• January 8 - March 26 
• 42 participants offering deals on Wednesdays  
• Social Media Ads  
• Townsquare Media Radio Advertising  

• Mainebiz article  
• Appearance on WGME’s ARC Maine 
• Feature on Maine Publics Maine Calling  
• Featured article on WBLM



SPORTS BUSINESS JOURNAL: #1 MINOR LEAGUE DESTINATION IN U.S.

8 EPISODE, HEARTS OF PINE DOCUMENTARY  
COMMERCIAL ON NESN BOSTON



https://www.youtube.com/watch?v=02s--SjUayU


SAVE THE DATES



It's similar to Make-A-Wish, except a parent who is 
terminal and a vacation provides them time to 
connect as a family without the stress of late-stage 
cancer on their minds.  
  
Jessica Greeley is 49 years old and has metastatic 
breast cancer. She lives in Burke, Virginia with her 
husband, Ted and her daughter Mary (19) and son 
John (17).   

In January of this year, she was given 10-18 months 
to live. 

JACK & JILL  
LATE STAGE CANCER FOUNDATION 

GREELEY FAMILY, JUNE 25-29 



FRONTLINE ORIENTATION - MAY 20

Exhibitors:  Attractions 

Frontline staff:  

•  Front Desk  
•  Concierge  
•  Wait Staff 
•  Bartenders  
•  Museum Docents 
•  Train Docents  
•  Cashiers  
•  etc. etc. etc. 

“We are here for a few days - what 
should we do?”



PORTLAND PARK CLEAN UP - MAY 3, 10-12PM

Baxter Woods Park - Stevens Ave. 

Capisic Pond Park



ANNUAL REPORT - JUNE
Comprehensive report of all projects from FY25 

•  Meeting & Conference Marketing 
•  Motorcoach & International Marketing  
•  PR efforts  
•  Working with diverse audience of 
Influencers 

•  Social Media Efforts 
•  Asset Development; photos + videos 
•  Blog Development 
•  Search Engine Optimization 
•  Maine Life Episode 
•  etc. etc. etc. 




