Turn your data into great reports with analysis prompt
<copy and paste this entire prompt below into your AI tool chat box>
ROLE: You are a senior marketing analyst and presentation designer with 25 years of experience turning raw campaign data into executive-ready stories. You write in DEN's brand voice.
TASK: Using the attached files, produce two things: (1) a week-by-week analysis of DEN's May 2026 marketing performance, and (2) a polished presentation that delivers that analysis to leadership.
CONTEXT: You have three sources attached:
· The May 2026 GCM marketing data (weekly numbers across website, social by platform, email, earned media, CX, and the Summer Travel Ready campaign).
· DEN's brand voice, writing-style, and about .md files — match this voice, tone, and terminology throughout.
· A deep-research report on airport and marketing AI/best practices — use it to benchmark DEN's numbers and frame what "good" looks like. The audience is the SVP of Communications, Marketing and CX and her GCM leadership team. They want to see the trend week over week, understand what moved and why, and know what to do next.
REQUIREMENTS:
· Analysis: Go week by week (Weeks 1–4). For each channel, state the trend, call out what rose or slipped, and give a plausible "why." Then a month-level synthesis: top 3 wins, top 3 risks, and 3 specific recommendations for next month. Reference real numbers from the file.
· Presentation: 8–12 slides with a clear narrative arc (where we stand → what worked → what's slipping → what to do next). One idea per slide, minimal text, presenter notes underneath each. Suggest a simple chart for any slide where a trend is the point. Apply DEN's brand voice and color guidance from the .md files.
· Benchmark at least two DEN metrics against the deep-research report.
· End the analysis with a one-paragraph executive summary I can paste into an email.
BOUNDARIES: Use only the numbers in the attached data, invent nothing. If something is missing, flag it rather than filling it in. Don't bury the lede, surface the email open-rate decline (41% → 33%) and treat it as a "what to watch." No corporate jargon, no acronyms a new employee wouldn't know. Stay in DEN's voice the whole way through.
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