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THINK YOU KNOW THE OLD FARMER’S ALMANAC?
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The Old Farmer’s Almanac
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guide to daily living.
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ABOUT OUR COMMUNITY

OUR ASSETS REACH FAR AND WIDE:
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THE AVID GARDENER

* 86% are active gardeners.

® To find their gardening
supplies, 1/ 3 of our gardeners use
mail-order catalogs and nearly
half purchase online.

« 54% of our audience tend a
garden 200 square feet or larger.

® Gardening is one of our MOST
POPULAR areas of content.

» 81% of our audience spend
6+ hours a week in their garden.

JUNE 2022

Source: Audience Survey

THE NATURAL HEALTH
ENTHUSIAST

0 .
e 11% of our community
members are environmentally
conscious.

o 68% take care of themselves
and their family with regular use
of vitamins/supplements.

o NEARLY HALF buy organic and

nontoxic/biodegradable items.

-'-

MEET SOME OF OUR FOLLOWERS

THE COOK/BAKER

o 11% of our audience seek
information on kitchen gadgets/
tools and 98% look for cooking/
baking ingredients.

2 0UT OF 3 readers preserve/
pickle their garden harvest.

o 43% of readers have
referenced a food article and
48% have cooked a recipe.

¢ 61% of our audience invest in
organic food/products.

THE D.L.Y.-ER

® Qur audience rolls up their
sleeves. 98% are more likely than
the average adult to be a DIYer.

e Our members are I WICE
AS LIKELY as the average
adult to take on summer
home improvements.

® Qur audience is interested in
arts and crafts, indexing 27%
higher than the average adult.

THE ORIGINAL FARMER'S ALMANAC
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PILLARS OF CONTENT

| |
GARDENING WEATHER
|
As one of our most We know it. We
sought-after areas predict it every year,
of information, our with traditionally

gardening content
makes us a natural
advertising fit for
businesses in the
home/property
maintenance and
improvement sector.
Our gardening
resources focus

on traditional
practices, combined
with unconventional
customs and
modern methods for
the rural, suburban,
and even urban
container gardener.

o

*

ASTRONOMY

Moon phases,
Mercury in
retrograde, the
night sky. Our
website is a
highly sought-
out astronomical
resource.

80% accuracy. Each
year, millions of
North Americans
turn to our pages
and website to
view the long-
range weather
predictions,
especially for the
winter! Some
brides even plan
their big day based
on our predictions.

>

FOOD

We are the original
“farm-to-fork”
resource. From our
cookbooks to our
website, we focus
on approachable
and honest dishes
for holidays, picnics,
and every day.

NATURAL
HOME
& HEALTH

Living naturally,
from natural
remedies to
household and
health tips, we
share ways in
which nature and
the world around
you can help you to
live a healthier and
more fulfilling life.

o,
\

PETS

Our treats bowl

is full of feed

and care tips,
breeding advice,
and inspiration
for house pets

and farm animals,
including dogs,
cats, chickens,
pigs, horses, cows,
goats, sheep, birds,
and more.

JUNE 2022 THE ORIGINAL FARMER'S ALMANAC
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RESPONSE
CONVERSION
CAMPAIGNS

We focus on converting
our community to become
your customer with our
most responsive assets
(native advertising, focused
messaging, premium
placement digital ads,
print exposure).

HEOLD
FARMER'S ALMANAC
COMPANION NEWSLITTER

JUNE 2022

PARTNERING WITH US

The Old Farmer’s Almanac Media Group’s marketing and new media teams collaborate with our business partners
on custom programs, connecting you to our audience of 84 million (online, 1in 6 Americans and 1in 5 Canadians).
Our diverse suite of opportunities means that we can tailor the program to your specific needs through proven performers such as:

BRAND AWARENESS
CAMPAIGNS

This campaign style aligns
your brand alongside

our content, introducing
your brand through a
number of media assets
(native content, social
media, engaged readers
and subscribers) to ensure
vast reach.

4 The Ol Farmers Aimasse
~ ISy

ViTen you look at seed packs, 13 sasy 10 gat overvieimed. Hewbonm™
ybees? nats the Serecce’? Which is bomer? Our frasde & Jusg Seod
s £ MOt AIDAS 0NO-DACE WEN DIOCONS 304 & SN0 i1 of Ve
hescom ant hybed vegges. Jang Sees Cc

INTEGRATED
CAMPAIGNS

We combine the best of
our Response Conversion
and Brand Awareness
campaigns into one
customizable campaign.

o
FARMER'SALMANAC
FOCUs Phodias y

" by Nanure

CREATING AN EASY-CARE COTTAGE GARDEN

CUSTOM CAMPAIGNS

When you are looking for
anew way to market your
brand to our community,
our marketing team is
equipped to develop a
customized campaign.
Choose from options

like Trigger Messaging
Programs, Custom Articles,
Video & Content Marketing
Campaigns, and more.

5 WAYS TO STRING CLEAN YOUR YARD AND GARDEN

CALAN 57 AND ATRESN TR TARD 198 THE CHONING SEANSE

PRODUCT AND
BRAND LICENSING

The Old Farmer’s Almanac
brand is one of the
longest-running and most
trusted brands in America.
We selectively license

our brand and products

to companies in ways that
we believe make sense to
the general public.

THE ORIGINAL FARMER'S ALMANAC
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WORK WITH THE BEST

Work with the Original Farmer’s Almanac, since 1792

RECORD DIGITAL . ‘ WE'VE STOOD

GROWTH THE TEST OF TIME

« Newsletter subscriber n WHAT YOUR NEXT n FOR A REASON.
ratebase: 475,000 CUSTOMER (OUR AUDIENCE) IS SAYING:

* The Old Farmer’s Almanac
appeared on the

* New newsletter subscribers . . .
in 2 30-day period: 68,000 €(Please acclzept- my .smc-ere thanks and apprec1at1.on BEST-SELLER SHELF at
for all the joy, inspiration, and knowledge you bring Barnes & Noble
* Almanac.com traffic: : : :
into my life every day. In these crazy times, you have chosen
10.4 MILLION uniques in Y y Ay, T IHCSE cTany LImes, you & - #1 BEST-SELLING
30 days to stay true to your mission and enrich the lives of Non-fiction List-Trade
everyone you reach. » Publications (The Boston Globe
* 2021 vs 2022 Almanac. September 2019)
comtraffic: 37% INCREASE -
b e pepes iy €A good reliable friend, who tells it like it is, doesn’t - #9 Publishers Weekly
msle\ajioaﬁ ?l Kﬁ%rﬁie stﬁoé sfor flatter or tell lies, a straight shooter. ) Rarked #175 on A
° rhanke on Amazon.com
including CNN, People, Best Seller list out of 2 million
Newsweek, USA Today, €€ Thank you for continuing to print the almanac. titles (September 2019)
sl We believe that a return to the ways of our ancestors is ® 6 0 O

our only real hope for the future... )

€€ 'm not sure when I first picked up an Old Farmer’s Almanac,
but I know that I've been hooked ever since.
The Almanac is a goldmine of important, entertaining and
trustworthy information. )

30 30 3
30 30 3
30 30 3
30 30 3
30 30 Je

Wiy
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IN PRINT: THE OLD FARMER’S ALMANAC

INDEPENDENTLY MINDED. TRUSTED BY MILLIONS.

Our 2023 print edition marks 231 years of continuous
publication. The Old Farmer’s Almanac in print acts as an annual
resource for millions of readers who turn to the book continually
throughout the year. Our readers are active, informed,
resourceful, and independently minded individuals. They value
our content and trust our brand and advertising partners.

YOUR MARKETING MIX

Adding the print edition
to your marketing mix
establishes not just brand
awareness but also brand
credibility. We know that our
readers seek out information
on advertisers across a
number of industries,
including but not limited to:

Gardening products & tools

su. 82%

Home appliances & décor

57%

Kitchen tools/gadgets/canning
0

=< 1%

Cooking & baking ingredients

58%

JUNE 2022

Source: Audience Survey

DISTRIBUTION

2.6 million copies in key outlets
continentwide:

¢ ACE hardware stores
¢ Albertson’s supermarkets
* Amazon.com

® Barnes & Noble

® BJ’s Wholesale Club

¢ Books-A-Million

* CVS

¢ Independent bookstores
¢ Indigo/Chapters

® Kroger supermarkets
® Loblaws supermarkets
® Lowe’s

® Meijer supermarkets

e Safeway supermarkets
e Sam’s Club

e Shoppers Drug Mart

e Target

e Tractor Supply

¢ True Value hardware
e Walgreens

* Walmart

CONTRACTS DUE:
MAY 5, 2023

MATERIALS DUE:
MAY 12, 2023

ON NEWSSTANDS:
AUG. 29, 2023

©

OUR SECRET
SAUCE

There’s no secret to
centuries of success.
We just publish the
content that millions
of Americans and
Canadians seek.

ADVERTISING
OPPORTUNITIES

e 4C and B&W ads

e Full-page: Cover
& Premium
Placement

e Fractional Pages
(ROB)

e Y-page and Y-page
Marketplace

® Almanac Shopper
° Home Resource

® General Store

Custom in-book
programs available
upon request.

nnnnnnnnn

FLOWER

WITH A
FACE

PANSIES ARE NO SHRINKING VIOLETS!

THE

ualif
L
seed provider.

neseed.com

THE ORIGINAL FARMER'S ALMANAC
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IN PRINT: THE GARDEN GUIDE

“ad X ;
i Sk o . . :
o i anc, £ Our community is full of avid gardeners, so each year at the start of spring, THE OLD TAKNER'S ALNANAC

Garden Guide

arden Guide

ey we come out with our annual Garden Guide magazine. Distributed through

: major retailers and garden centers, the Garden Guide is THE resource

that hundreds of thousands of gardeners rely on each spring for inspiration,
do-it-yourself ideas, and practical solutions for every experience level.

If your future customer is someone interested in gardening or maintaining
his/her home, the Garden Guide is essential to your marketing campaign.

ADVERTISING DISTRIBUTION
OPPORTUNITIES 275,000 annually
e 4C ads at major retailers:
e Full-page: Cover & e ACE
Premium Placement o Agway
e Fractional Pages (ROB) e Albertson’s
e BRC cards e Barnes & Noble
Custom in-book programs ® Books-A-Million
available upon request. e CVS
® Kroger
nnnnnnnnnnn I . s
Sy ® Meijer
HousemLanTs | KRN SRR | e 6 o0yy | e
e X i i MATERIALS DUE:
e Target

DEC' 20' 2022 e Tractor Supply
ON NEWSSTANDS: ¢ TruValue
FEB. 14’ 2023 e Walgreens

o Walmart

JUNE 2022 THE ORIGINAL FARMER'S ALMANAC
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DIGITAL: ALMANAC.COM & SOCIAL MEDIA

AUTHENTIC CONTENT. MODERN ENVIRONMENT.
Powered by The Old Farmer’s Almanac and the Garden Guide, Almanac.com remains the authoritative resource
on factors that impact our daily lives: home & gardening advice, homemade recipes, weather predictions, astronomy
and the phases of the Moon, and more. It is the ONLY SOURCE that delivers this type of information in one place.
Maybe this is why more than 79 million people visit us time and time again.

| WHO WILL SEE OUR MOBILE AUDIENCE ]

YOUR AD?
LI, o 58 MILLION USERS

CONTENT OUR AUDIENCE

OLD FARMER'S STORE LOGIN THE OLD ) have a powerﬁﬂ
IS SEARCHING FOR ONLINE MILLION | f |©)|?|o]in] FARMER'S ALMANAC I’ reach and level
Agricultur‘e: GO FOUNDED IN 1792 ‘Qx"lo z) of engagement—
users annuall WEATHER ~ | ASTRONOMY ~ | GARDENING ~ | CALENDAR ~ | FOOD v | HOME & HEALTH ~ | STORE ~ T .
3113 INDEX (online, 1 y this is a social
. online, 11n every As old as the dirt we'll help you grow vegetables in... .
Home & Garden: 6 Americans THE OLD FARMER'S ALMANAG, SINCE 1792 | community
601 INDEX and 1in every you’ll want to be
Fishing; 5 Canadians!) AUGUST 8, 2019 a part of.
362 INDEX e s
Weather: 1 6 1 LATEST NEWS
317 INDEX GARDENING August 3, 2019

Food & Drink: MII_I_ION 1-6 M"-I-ION
262 INDEX pageviews annually

Pets: 5 3 — | ' '
(g“ 205 INDEX Eo—— PSR 136K

DIY: WHERE DO THEY i e e
190 INDEX R RESIDE? - @
Green Living: ﬁ% V) ‘_ : — = s o
167 INDEX 72/0 - 4 .l w; _____ S S=2 Anning tps. 311K
United States F = I

NAL ALMANAC FANS
Health & Fitness: inited 35
\ p 152 INDEX 9%

Canada

O

30.1K

THE ORIGINAL FARMER'S ALMANAC

JUNE 2022

Source: Google Analytics May 2020-April 2021; Quantcast
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LEVERAGING OUR DIGITAL ASSETS: STANDARD OPTIONS

STRATEGIC TARGETING OUTPERFORMS “SET IT AND FORGET IT” AD PLACEMENTS.
We get it. You can buy more impressions for a dollar when you work with a programmatic network.
But every marketer knows that the best marketing campaign is diversified and

includes strategic approaches to talk directly to your future customer. That is where we come in.

Yes, we have banner ads and newsletter sponsorships that act as the ideal introductory package or the
foundation for a more seasoned digital ad campaign. However, what we specialize in is integrating your
product/brand within some of our most powerful digital tools not commonly found on the Internet.

RUN OF SITE &

TAKEOVERS

e 3 standard ad units

e ROS ads: Minimum of
200,000 impressions a month
are recommended for an
effective share of voice.

/

i G 10 AN

JUNE 2022

THEOLD
FARMER'S ALMANAC

COMPANION NEWSLETTER

THEOLD

FARMER'SALMANAC

wonzon

Introducing Our Newest Product

Beautiful Green Lawns
¢ with Less Water!

- I Quick and Easy - Works Fast
TumaIron Will Not Burn Grass

| Huma-dron” will never burn
grass and can safely be applied during
extreme heat... This stuff works!

CLICK HERE TO LEARN MORE

THEOLD

FARMERSALMANAC WECHDO

WEED CONTROL TECHNIQUES

MHaw 1o Get Rid of Weeds

JHECHL wi SALES EVENT
VB
"” \ B4 DD
-

Whie i’

it i

e red AT 00 T

gi,:él” ‘ o )

1

NEWSLETTERS

CompANION (7x/week)

e Over 475,000
subscribers

e Newsletter Sponsorship
(300 x 250 premium
placement) or native ad
(image, text, link)

Focus

e Over 475,000
subscribers

® Dedicated to the
advertiser

SHoPPE

e 235,000 or 475,000
subscribers

e Ideal for encouraging
purchase of a product

THE ORIGINAL FARMER'S ALMANAC
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LEVERAGING OUR DIGITAL ASSETS: CUSTOM OPTIONS

We work closely with each advertiser to develop a campaign specific
to their needs. Why? Because we can . .. and it works.

CONTENT SPONSORSHIP
PACKAGES

Select from popular Almanac articles
that align with your product/brand
or ask our editorial team to develop
a custom article on a topic that will
complement your brand.

We wrap your brand around the
article on the website along with
all of the promotional elements used to
drive audiences to the article and
your website.

OLD TARNTN § STORE 10GIV

= THEOLD
OEE0n - FARMER'SALMANAC e |

[ wvg

WEATHIK + | ASTRONONY - | GANDENING + | CALINDAK « | 1000 + | NOMCA MLALTH + | STORL +

= o
E\"l*'lllil'i |

| |\(om(na GARDEN GUIDE.

=m0 @0 @ vmrEemeQ:

B — ., e

THE ALMANAC WESCAY

SOCIAL MEDIA PACKAGES

We are equipped to run a custom
social media campaign on our
social platforms. Opportunities are
limited and available for select
product categories.

( .4\ The Old Farmers Almanac @ with ECHO USA.

Publishod by Catherine Hicks Boeckmann 121 - Paid Partnership -

Not sure how to shape up the shrubs in your yard? You're not alone. But
pruning is one of the most important things you can do for a garden's health
and beauty. We'll tell you the right way —and the right time— to prune a
shrub and small tree. It's not difficult and doesn't take long. Read these tips
1o become a confident pruner...

ALMANAC.COM
Pruning 101: The Clean-Cut Facts About Pruning

Pruning directly benefits the heaith and visual appeal of shrubs and trees

i e -
. Boost Post
People Reached Engagements

0%

il Like ) Comment £ Share -

wd 817 othors 60 Cormments 5563 Sharos

TRIGGER PROGRAMS
& DEALER LOCATORS

Timing is key to a successful marketing
message. We have a number of tools on
our site that deliver timely information
depending on the user’s geography.
Whether it is the first frost date or
upcoming weather events, the tool

can deliver to the user a specific
message about your product (including
promoting the local area dealer!).

FROST DATES FOR LYNN, MA
SEE FROST DATES FOR YOUR LOCATION
ooz
ECHO
GARDENING SEASON 1S BACK! USE WHAT THE PROS USE

LEARN MORE ABOUT ECHO

Nearest Cimate Staticn Miitode  LastSpringFrost  FirstFallFrost  Growing Season
PEABOCY, MA T Ap 3 0ct9 161 deys

FROST DATES FOR LYNN, MA

SEE FROST DATES FOR YOUR LOCATION
01502
ECHO

NEARBY ECHO DEALERS
RENT AL OF BOSTON
CALLI(617) 2960500 DORCHESTER, MA
ADVANCED ALIGNENT & AUTO
CALL (781) 347777 WETNIOUTH, MA

Nearest Climate Saton Atiude  LastSpingFrost  FiestFallFrost  Growing Seasen

PEASODY, MA 0 Apr 30 oetd 161 days

FULLY
CUSTOMIZED

Want to reach
the Almanac
audience but
need something
not mentioned
here? Our team
will brainstorm
custom solutions
for your next
digital marketing
campaign with us.

OUTDOOR POWER EQUIPMENT
Quiz
ECHO's National Sales Event is
1y an ECHO PAS
chment and get a
v Atachment FREE

LEARN MORE

d but don't have

7 Take our quiz.

IECHO

Tveamt mny yard tool o have great fexdbility,
st periormmance, tad s (s eategh
power?

Porwering different tooks with oae reliable
“power head would be a big help.

happening right now
unit with 2

Speed Feed

Swapping out tooks and startisg a gas motor
‘Should be 160% simple and relable.

Aove  EEEECDES  Ouoe

JUNE 2022 THE ORIGINAL FARMER'S ALMANAC
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LEVERAGING OUR DIGITAL ASSETS:
EXTRA! MONTHLY DIGITAL MAGAZINE

EXTRA!is a monthly digital publication with an average of 16,000 readers per month with content exclusively from
The Old Farmer’s Almanac. EXTRA! provides advertisers the best of two worlds: the convenience and interactive experience of a website,
PLUS the high-impact, professionally designed environment of a magazine. Your brand stands out with a full-page ad in the front
of EXTRA!before the Table of Contents. Your interactive ad connects directly to your site.

e : ;
f > W y Ry o
_— ‘ ‘
e P 3 SN Ly AR & TP, -
7y TRy wl

Love Talk for Pigs

EXTRA!

FROM THE OLD FARMER'S ALMANA

SPRING
BRUNCH
RECIPES

Burpee’s 2018
New Products

YES! Send my FREE Exclusive Offer!
Save $20 off orders 3
$50 or more ¢ & h

e The Beauty o:
Gleaning

JUNE 2022 THE ORIGINAL FARMER'S ALMANAC
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ADVERTISING SIZES: THE OLD FARMER’S ALMANAC

Designers must remember that the Almanac has a
%" hole in the top left corner. It is a unique feature

that adds to the charm of both the book and your ad.

BLEED ADS
Allow 5/8" safety from top and side trims on both
top corners for any live copy or art.

NONBLEED ADS AND PARTIALS

The top corner may get clipped by the hole from
variation in the mechanical process, but generally
the hole does not touch the nonbleed ads when
made to our specs. Overly tall ads may get a top
corner clipped by the hole.

Even following our specs, some ads may get a
corner clipped by the hole due to the mechanics of
the process. But don’t worry. Ads are placed so that
the Almanac’s hole never interferes with presenting
the advertiser’s message in the best possible way.

JUNE 2022 THE ORIGINAL FARMER'S ALMANAC

PUBLICATION INFORMATION
Publication trim size: 556" wide x 8" deep
Printing process: web offset

Binding method: perfect-bound

PAGE SPECIFICATIONS

Ad page size (including covers): 412" x 71/g"
Depth of column: 71/8"

Width of column: 21/8"

Safety area: 3/3"

Inside trim all around: 4%6" x 71/4"

Bleed: 3/16"outside trim all around

UNIT SIZES
Full-page bleed: 51/16" x 83/8"
Double-page-spread trim size: 10%/8" x 8"
with bleed: 11" x 83/3"
live area: 97/8" x T1/4"
(allow 3/8" on both sides of gutter for type)
Full-page ad size: 41/2" wide x 71/8" deep

%/3 page: 41/2" x 5"

1/2-page horizontal: 41/2" x 31/2"
1/2-page vertical: 21/8" x 71/g"
1/5-page vertical (5" single column): 21/8" x 5"
1/3-page horizontal: 412" x 21/4"
/4 page: 21/8" x 31/2"

3" single column: 21/8" x 3"

21/2" single column: 21/8" x 21/2"
2" single column: 21/3" x 2"
1'/2" single column: 21/8" x 11/2"
1" single column: 21/8" x 1"

CONTRACTS DUE:
MAY 5, 2023

MATERIALS DUE:
MAY 12, 2023

ON NEWSSTANDS:
AUGUST 29, 2023
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ADVERTISING RATES: THE OLD FARMER'’S ALMANAC

With an ad in the 232nd print edition of The Old Farmer’s Almanac, your brand is associated with one of
North America’s most trusted and beloved brands, with a print distribution of 2.6 million copies!

FOUR-COLOR MARKETPLACE (NO ONLINE IMPRESSIONS)

/> Page

$7,540

PRINT HWII’LAELQSIONS) RATE
FOUR-COLOR COVERS & PREMIUM PLACEMENT BLACK & WHITE RUN OF BOOK
Full page $16,250
Cover 2 500,000 $44,025
/3 page $13,000
44,02
Cover 3 500,000 $44,025 Vs page $9.750
Cover 4 500,000 $47775 /3 page $6,550
Full Page (pg 2, 3,7,9) | 400,000 $38,305 /4 page $4,900
FOUR-COLOR RUN OF BOOK
Full Page 350,000 $21,400
1/» Page 250,000 $13,100 BLACK & WHITE

GENERAL STORE

For clients who run a %-page or
larger 4C ad in The Old Farmer’s
Almanac, we’ll automatically
include a digital package
to capture the attention of
the vast audience that seeks
our content online. Online
advertisers receive an average
.22% click-through rate . . . over
twice the online average!

/1 Page

$5,025

HOME RESOURCE & E-NEWSLETTER TEXT AD (NO ONL

INE IMPRESSIONS)

Home Resource Ad &
e-Newsletter Native Ad

$2,300

*Digital packages include both ad sizes.

MEDIUM RECTANGLE: 300x250

LEADERBOARD: 72890

(see Ad Material Requirements for file specs)

JUNE 2022 THE ORIGINAL FARMER'S ALMANAC

3" single column $2,930
2" single column $2,350
2" single column $2,195
1%" single column $1,465
1" single column $1,175

CONTRACTS DUE:
MAY 5, 2023

MATERIALS DUE:
MAY 12, 2023

ON NEWSSTANDS:
AUGUST 29, 2023
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ADVERTISING RATES & SIZES: THE GARDEN GUIDE

With an ad in the 2023 print edition of The Old Farmer’s Almanac Garden Guide, your brand is associated with one of
North America’s most trusted and beloved brands, with a print distribution of 275,000 copies!

COVERS

COVEY 2ueeieereiereereeeseevesesssssesesssssesssssssessssenes $5,800
(0701723 2 S $5,800
(070172 S S $6,400

Full page.....ceeeeeeeeceeeceeneneneeeeeeeeene $3,500
/3 PAGE et aesnaes $2,800
/2 PAZE wvvvreeeeeereririeeeessesessssesssessssssssesenans $2,100
U3 PAZE cevvrveereerrerirtreseeseneassssessssssssssssssesesnes $1,500
UG PAZE wvvrvreeeeerreririeineeessasasassssssesssssssssssssanns $850

SINGLE COLUMN (ROB)

3" COIUIMI ettt erennens $800
21/2" COIUMN e $700
AR €10) 111 2's1 0 W $550
1" COIUIMN ettt esaeseeseane $300
BRC CARDS

BRC cards are available. Please call for pricing.

PUBLICATION INFORMATION
Publication trim size: 8'45"W x 107"D
Printing process: web offset

Binding method: perfect-bound

PAGE SPECIFICATIONS
Ad page size: 7" x 9%/,"
Column depth: 9%,"
Column width: 2"

UNIT SIZES
Full-page bleed, trim size: 84" x 107"
with bleed (3/16" all sides): 8'/2" x 11'/4"
live area: 734" x 105"
safety distance from trims: 34"
Double-page spread, trim size: 16 /4" x 107"
with bleed: 164" x 11Y/4"
live area: 154" x 10"
safety distance from trim and

on both sides of gutter: 3"

*1/2 island is the same size as a full page in
The Old Farmer’s Almanac.

NON-BLEED UNIT SIZES
Full page: 7" x 9%/4"

%3 page V: 414" x 9%,"

o page H: 7" x 41"

% page island*: 414" x 7"
s page V: 25" x 93/4"

15 page square: 41/-" x 41"
s page V: 21/5" x 41/5"

s page H: 414" x 21"

3" single column: 2%" x 3"
214" single column: 23" x 214"
2" single column: 21" x 2"

1" single column: 24" x 1"

CONTRACTS DUE: DEC. 16, 2022
MATERIALS DUE: DEC. 20, 2022
ON NEWSSTANDS: FEB. 15, 2023

JUNE 2022
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QUESTIONS

¢ Phone: 800-736-1100, ext. 168

* Fax: 603-563-8516

* Email: janets@yankeepub.com

MATERIAL REQUIREMENTS

Ad materials must be in digital form.

ACCEPTABLE FILE FORMATS

¢ Print-resolution PDF (Adobe Acrobat v10 or
higher)*

* Adobe InDesign (CC or below)

e Adobe Illustrator (CC or below)

* Adobe Photoshop (CC or below)

Technical Specifications

e All color images should be supplied CMYK
(no RGB or PMS)

e Line art should be supplied at 1,200 dpi at 100%
placement

e 4-color images 300 dpi or higher at 100%
placement (EPS, TIFF, or JPG)

* Minimum reproducible dot size is 3%

PROOFS
* Color—Kodak Approval, Laser print at 100%
* B&W—Laser print at 100%

AD MATERIAL DELIVERY OPTIONS
SHIPPING ADDRESS

Yankee Publishing Inc.

Attention: Advertising Production

1121 Main Street

P.O. Box 520

Dublin, NH 03444

Phone: 800-736-1100, ext. 168

EMAIL
* File size 4 MB or under: janets@yankeepub.com

TO UPLOAD TO YANKEE FTP

All information must be entered in lowercase

* From the Web, sign on to:
http://mx0lyankeepub.com
(mx “zero one” yankeepub.com)

¢ User Name: advertising

* Password: yankee04 (yankee “zero four”)

* Place ad materials in: Advertising_Folder

* Confirm to Janet Selle at: janets@yankeepub.com

that the ad has been uploaded

COMMISSIONS AND CASH DISCOUNTS

1. Agency commission: 15% discount. Material

must be supplied camera-ready to earn the discount.

2. Terms: 2% 10 days, net 30 days.

3. 1%% monthly interest charged on all accounts
over 30 days.

AD MATERIAL SPECIFICATIONS & REQUIREMENTS:
THE OLD FARMER’S ALMANAC & THE GARDEN GUIDE

GENERAL INFORMATION

Types of advertisements not accepted: alcohol,
tobacco, money for photographs submitted, and
weapons and guns with barrels under 18 inches
that fire live ammunition.

Yankee Publishing is not responsible for repercussions
or loss of revenue resulting from mistakes in
advertising. In the case of an error, Yankee’s
responsibility is only to make good on its original
commitment to the advertiser and nothing more.

THE OLD FARMER'S ALMANAC:
CONTRACTS DUE: MAY 5, 2023
MATERIALS DUE: MAY 12, 2023

ON NEWSSTANDS: AUG. 29, 2023

THE GARDEN GUIDE:
CONTRACTS DUE: DEC. 16, 2022
MATERIALS DUE: DEC. 20, 2022
ON NEWSSTANDS: FEB. 14, 2023

JUNE 2022 THE ORIGINAL FARMER'S ALMANAC
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ADVERTISING RATES & SPECIFICATIONS: DIGITAL

EXTRA! MONTHLY DIGITAL MAGAZINE
Full-page, four-color: $2,000/per page
2 sizes required:

® Smartphone Ad Size: 2.5" x 4.447"

™HEOLD
FARMER'SALMANAC
COMPANION NEWSLETTER

RUN OF SITE/TAKEOVERS
Leaderboard 728 x 90 or 970 x 90

(mobile 320 x 50): $15/cpm
Medium rectangle 300 x 250: $15/cpm * Tablet Ad Size: 5.8191" x 7:7559"
Half-page 300 x 600: $19/cpm * Resolution: 300 dpi
e * PDF with RGB color
NEWSLETTERS U e URL for linking
CompaNION (6x/week) ==
e Sponsorship (300 x 250): $2,000 net CUSTOM PROGRAMS

« Native Ad (Thumbnail image, ® Trigger Programs, Article Sponsorships,

40 words text, URL link) = Social Media Campaigns, etc.
1x insertion: $3,000 net e — ® Vary per program.
Focus . “""" ALL AD PLACEMENTS IN OUR DIGITAL ASSETS
L4 Sponsorshlp of Almanac.com o o MUST DO THE FOLLOWING:
article (300 x 250): $3,000 net e Include URL link
e Advertiser-owned article o Maximum size: 200K
(300 x 250 plus article): $3,500 net « Supplied as JPG or GIF file
?};(;gpf 580 Display Ad: $3.500 Net S Sl LI ¢ Rich Media: Accepted with prior approval, premiums
ISPy A ’ ¢ Sl apply. Backup GIF must be supplied for browsers
(200,000 subscribers)

unable to detect rich media. Flash is not accepted.

e Ads served through Google Ad Manager, third-party
ad serving accepted.

e Contract is considered complete when delivery is
within 1% of purchased impressions.

JUNE 2022 THE ORIGINAL FARMER'S ALMANAC
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DIGITAL HOLIDAY GIFT GUIDE

From the team at The Old Farmer’s Almanac and The Garden Guide

Our digital Holiday Gift Guide is
distributed to more than 570K subscribers in a dedicated
Shoppe newsletter. Plus, each participant receives 2 native ad
insertions (one of our most popular and responsive
ad units) for an additional 1.2M emails.

PACKAGE INCLUDES TIMING

¢ 1 Native Ad insertion in Early November
Daily Companion Newsletter

e 1 ad space in Shoppe Newsletter Mid November

(8 advertisers max)

Late November-
Early December

e 1 Native Ad insertion in
Daily Companion Newsletter

e SPECIAL RATE: $500 VALUE: $1,440

BE SEEN BY UP T0
1.7 MILLION EMAIL SUBSCRIBERS
THIS HOLIDAY SEASON.

Holiday Gift Guide is limited to 8 participants

View in Browser | Almanac.com | Geta Copy.

- DAILY ALMANAC

MONDAY, JULY 26, 2021

Who was born on this day?
What happened today in history?

Autumn begins in 66 days

QUESTION OF THE DAY
What's the best way to clean my
aluminum siding? - Answer

PUZZLE OF THE DAY

When a person falls out a window,
what doces he always fall against?
Answer

How many songs, O summer wind,
How many songs you know
Of fair, sweet things in your wanderings,
As over the earth you go.
Ina Donna Coolbrith (1841-1928)

ADVFRTISEMENT

THE OLD FARMER'S GUIDE TO
HOLIDAY GIFTS

STUNNING WEATHER PHOTOS FOR
EVERY MONTH OF THE YEAR!
The 2022 Weather Calendar brings
out Mother Nature's splendor with
striking photos from around the
world and timeless weather lore.

LEARN MORE

WHAT'S A GREAT ORGANIC
FERTILIZER FOR MY VEGGIES?
Almanac Tomato & Vegetable Plant
Food 1s OMRI-listed granular plant

food for robust tomatoes, vegetables,
fruit, herbs, trees & shrubs!

LEARN MORE

ENCHANTING LUNAR PHOTOS AND
FOLKLORE!

Spend a year with the Moon! “Photos
ARI gorgeons! Love knowing the
name and background of each Full
Moon." Tracey Uhthofl

LEARN MORE

BUY 2 OR MORE AND GET $3 OFF
EACH TOTE BAG!

Show support for local farmers with
these convenient and sturdy tote
bags!

LEARN MORE

MATERIALS: Headline 2-lines (45-50 characters); Text 4 lines (20-22 words); URL and Image 720w x 500h
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