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EVERY DAY,  
our audience connects with us,  

OUR ADVERTISERS,  
and each other through a number of 

PLATFORMS:

THINK YOU KNOW THE OLD FARMER’S ALMANAC?

Founded more than 

234 YEARS AGO,
The Old Farmer’s Almanac  

is the original guide to daily  
living—and the longest running.
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We are much more than a brand or a publication. We are an active community of 

64 MILLION ADULTS.  On Almanac.com, we reach  1 IN 6 AMERICANS (and 1 in 7 Canadians).

We value an 

AUTHENTIC 
CONNECTION  
to our families, our friends, and our environment, 
which is becoming increasingly more important 
in our modern, technology-driven world. 
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Mean age: 46

ABOUT OUR COMMUNITY

LAND OWNERSHIP

OUR 
AUDIENCE 
is a cross-section of  
North America itself. 
From the small 
farmer in the Midwest 
to the suburban 
family focused on 
sustainability, to 
retirees and recent 
grads alike who 
care about the 
environment, our 
community members 
have one thing in 
common: They seek 
to lead informed lives 
honestly, valuing 
innovation, durability, 
reliability, and 
trustworthiness.

1.7 MILLION
likes/followers

218K
followers

142K
followers

Source: Google Analytics, July 2023–June 2024; Digital  Audience Survey

OUR ASSETS REACH FAR AND WIDE:

GEOGRAPHY:

57%
Female

43%
Male

$74,000
Mean HHI

58%
Married

60%
College-educated

South:

28.2%
Northeast:

18.7%
Midwest:

23.8%
West:

18.3%
Canada:

8.4%

Home owners: 

80.6%
Live in an urban/
suburban area: 

38%
Live in  

rural area: 

28%

Own less 
than an 

acre: 

45%

Own 1–3 
acres: 

19% Own 4+ 
acres: 

25%

Live in 
exurban 

area/small 
town: 

34%

59 MILLION
unique visitors on 

Almanac.com

2.65 MILLION
copies distributed
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MEET SOME OF OUR FOLLOWERS

THE AVID GARDENER

• 86% are active gardeners.

• To !nd their gardening supplies, 
ONE-THIRD of our gardeners use 
mail-order catalogs and nearly 
HALF purchase supplies online.

• 54% of our audience tend a 
garden 200 square feet or larger.

• Gardening is one of our MOST 
POPULAR areas of content.

• 41% of our audience spend  
6+ hours a week in their garden.

THE NATURAL HEALTH 
ENTHUSIAST

• 77% of our community 
members are environmentally 
conscious. 

• 68% take care of themselves 
and their family with regular use 
of vitamins/supplements. 

• NEARLY HALF buy organic and 
nontoxic/biodegradable items.

THE COOK/BAKER

• 71% of our audience seek 
information on kitchen gadgets/
tools and 58% look for cooking/
baking ingredients.

• 2 OUT OF 3 readers preserve/
pickle their garden harvest.

• 43% of readers have 
referenced a food article and 
48% have cooked a recipe.

• 61% of our audience invest in 
organic food/products.

THE DIY-ER

• Our audience rolls up their 
sleeves. 58% are more likely 
than the average adult to be  
a DIY-er.

• Our members are TWICE AS 
LIKELY as the average adult to 
take on home improvements.

• Our audience is interested 
in arts and crafts, indexing 27% 
higher than the average adult.

Source: Audience Survey

M E G A N  B E T T E R I D G E / S H U T T E R ST O C K
A Z M A N J A K A / G E T T Y  I M A G E S

D A M I R C U D I C / G E T T Y  I M A G E S
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OUR  
SECRET SAUCE

There’s no secret to 
centuries of success.  
We publish valuable 
content that millions  
of Americans and 
Canadians are seeking.

Gurney’s Seed & 
Nursery Co. 
Since 1866,  

gardeners have  
come to respect  
our selection of  
better-tasting  

varieties backed  
by our no-risk  

guarantee. 
Gurneys.com

Southern Exposure 
Seed Exchange  

Heirloom • Organic  
• Non-GMO

Specializing in heir- 
loom seeds. Our 

700+ varieties offer 
remarkable flavor  

and superior disease  
and pest resistance. 

Southern 
Exposure.com1

A G A R D E N P A T C H . C O M / F F  •  8 0 0 - 5 1 9 - 1 9 5 5

ALMANAC.COM/CONTENT/GARDEN-SEED-CATALOGS-MAIL

Jung Seed  
Seeds • Plants 

Bulbs • Supplies
From our garden  

to yours for  
115 years.

Take 15% Off  
with code:  

ALMANAC23 
JungSeed.com 
800-247-5864

Botanical Interests 
Inspiring home  

gardeners for 29 years. 
Over 650 non-GMO 

Project Verified 
organic and heirloom 

seed varieties, plus 
eco-friendly gardening 
supplies. Find expert 
growing tips inside  

our packets!
BotanicalInterests.com

877-821-4340

Breck’s  
Direct to you from 

Holland since 1818
Gardeners have 
trusted Breck’s  
for more than  
two centuries.  

We offer affordable, 
top-quality Dutch 
bulbs, perennials, 

and more.
Brecks.com

From Our Farm to Your Garden
Irish Eyes is a small-scale 

family-owned garlic 
and potato farm 

established in 1989 
and located just 

east of the Cascades 
in Ellensburg, 

Washington. Strict 
non-GMO policy.
IrishEyesGarden

Seeds.com

FALL & WINTER
20232023

E S S E N T I A L  S E E D S ,  P L A N T S  &  S U P P L I E S 
F O R  FA L L  &  W I N T E R  G A R D E N I N G

40+ Years of Hands-on 
Growing Expertise!

Family-owned since 
1979 and based in 

Cottage Grove, OR. 
We offer essential 
seeds, plants and 
supplies. Order a 

free catalog today, or 
check it out online!

TerritorialSeed.com

K. van Bourgondien  
Quality Bulbs  

& Perennials at 
Wholesale Prices

Our money-saving 
landscape quantities 

and exceptional  
customer service keep 

landscapers and serious 
gardeners coming back. 

DutchBulbs.com 
800-552-9996

THE OLD FARMER’S GUIDE TO
S E E D S ,  P L A N T S ,  A N D  B U L B S

IN PRINT: THE OLD FARMER’S ALMANAC 2026

ALMANAC  MARKETPLACE

Cape Cod Cupola, Ltd.

View our quality, one-of-a-kind Azek 
(PVC) cupolas & handcrafted copper 

weathervanes & finials at:
www.capecodcupola.com

78 State Rd, Dept. OFA24 • N. Dartmouth, MA 02747
Phone: 508-994-2119  

Teach Your Dog 
to Ring the Bells 

to Go Potty!

Order Today!
www.NewEnglandBells.com

$54.00 
plus $10 shipping

Instructions 
Included!

Suggested 
Strap Shown: 

#2-6 Bell Strap

New England BellsNew England Bells
A New England Tradition
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 SAUCES - SOPRESSATA - ASIAGO - PROVOLONE - OLIVES - CHEESE 

FAMILY RECIPES PASSED DOWN FOR OVER 130 YEARS  
MAKING THE BEST ALL-NATURAL, NITRATE-FREE SALAMI!

800-42SOUPY(800-427-6879)

SAUCES - SOPRESSATA - ASIAGO - PROVOLONE - OLIVES - CHEESE 

 ITALIAN SAUSAGE - PASTA - SAUCES - SOPRESSATA - ASIAGO - PROVOLONE - OLIVES - CHEESE - SALAM
I 

SAUCES - SOPRESSATA - ASIAGO - PROVOLONE - OLIVES - CHEESE 

Best Online Italian Market 
FortunaSausage.com
Best Online Italian Market 
FortunaSausage.com

Shop online 
24 hrs a day! 

Shipping Nationwide Daily

Wholesale Inquiries 
Welcome 
sales@fortunasausage.com

Enjoy the Enjoy the comfortcomfort you   you  
deserve with the deserve with the energy  energy  

efficiency efficiency you need!you need!
Innerglass® Window Systems 

Glass Interior Storm Windows 
800-743-6207 

Stormwindows.com 
Easy DIY Installation

Don’t Replace. . .Don’t Replace. . .
Double GlazeDouble Glaze

Don’t Replace. . .Don’t Replace. . .
Double GlazeDouble Glaze

ADVERTISING 
OPPORTUNITIES
• 4C and B&W ads

•  Full-page: Cover 
& Premium 
Placement

•  Fractional Pages 
(ROB)

•  Marketplace 
"-page and ¼-page

•  Almanac Shopper

•  Home Resource

• General Store 

Custom in-book 
programs available 
upon request.

T O  P A T R O N S

H ello, friends! Since its start in 
1792, this Almanac has had 
only 13 editors. This is about 

to change, as yours truly, number 
13, steps aside after nearly 23 years. 

Our founder and first editor, 
Robert B. Thomas (depicted on the 
cover), stated in his first edition that 
his mission (and hence that of every 
ensuing editor) was to be “useful, 
with a pleasant degree of humor.” I 
will leave you to judge whether my 
contributions have been practical and 
amusing, but we all must acknowl-
edge that this oldest continuously 
published North American periodical 
owes its longevity also to a consider-
able degree of luck—as do I.

One of my first assignments was to 
read every edition. In so doing, I saw 
how each of my predecessors had 
made his mark. I learned, for exam-
ple, that in 1938—for reasons known 
only to himself—Roger Scaife, aka 
number 10, replaced the full weather 
forecasts with weather “averages.” 
He needed no small amount of luck 
for the publication to survive his un-
intended impact, as sales of copies 
dropped precipitously.

I thought that I had a good idea in 
2005, when I transposed the weather 
forecasts (usually in the back) with 
the Calendar Pages (always up 
front). For giving the predictions 
prominence, I expected a windfall 
of reader appreciation. Instead, 

I raised a windstorm of criticism, 
such as: “The Almanac is a calendar; 
weather should never supplant the 
calendar! Don’t you know your job?!” 
Luckily, circulation held steady and 
I endured the tempest.

Another idea that could have sunk 
me was eliminating the tide times 
and heights in 2018. Your requests 
to reinstate the data showed me once 
again how much you care about this 
annual—and that again I had been 
pushing my luck.

Fortune has thus favored me even 
from the beginning. In the moments 
between being offered this job and 
accepting it, I was told that if I had 
any fear about being number 13, 
arrangements could be made for 
someone to sit in for a while so that 
I could start as number 14 without 
qualm or trepidation. Luckily for 
me—and, I hope, for you—I declined 
that proposition. Thank you for your 
abiding loyalty, trust, enthusiasm, 
and generosity. Join me in a cheer 
to the years! 

            –J. S., June 2023
However, it is by our works and not 
our words that we would be judged. 
These, we hope, will sustain us in the 
humble though proud station we have 
so long held in the name of

Your obedient servant,

4

VERY LUCKY 13

6 Yea
rs

SAVE 15%
with Code

ALMANAC24

800.247.5864

From Our Garden To Yours Since 1907

Animal Art/Garden Elements

www.ditarando.com  •  860.614.2704

Roger’s sculpture covers the gamut from fine art to whimsy, including functional garden  
elements, weathervanes, birdbaths, gates, fountains, and more. Given the sculptures’  

unique eclectic qualities, they work in sophisticated to comfortable environments. 

CONTRACTS DUE:  

MAY 2, 2025
MATERIALS DUE:  

MAY 9, 2025
ON NEWSSTANDS: 

AUG. 26, 2025

RELIABLE CONTENT, TRUSTED BY MILLIONS
Our 2026 print edition marks 234 years of continuous publication. 
The Old Farmer’s Almanac in print acts as an annual resource for 
millions of readers who turn to this book continually throughout 
the year. Our readers are active, informed, resourceful, and 
independent-minded individuals. Readers value the Almanac’s 
content and trust our brand; as well as our advertising partners. 

20262026
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YOUR MARKETING MIX
Adding the print edition 
to your marketing mix 
establishes not just brand 
awareness but also brand 
credibility. We know that our 
readers seek out information 
on advertisers across a 
number of industries, 
including but not limited to:

Gardening products & tools             

82%
Home appliances & décor 

57%
Kitchen tools/gadgets/canning 

71%
Cooking & baking ingredients 

58%

DISTRIBUTION
2.5 million copies in key outlets 
continent-wide:

• ACE hardware stores 
• Amazon.com
• Barnes & Noble
• BJ’s Wholesale Club 
• Books-A-Million 
• CVS
• Independent bookstores 
• Indigo/Chapters
• Kroger/Albertson’s 
    supermarkets
• Loblaws supermarkets 
• Lowe’s
• Meijer supermarkets
• Safeway supermarkets
• Sam’s Club
• Shoppers Drug Mart 
• Target
• Tractor Supply
• True Value Hardware 
• Walgreens
• Walmart

Source: Audience Survey
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WHO WILL SEE 
YOUR AD?

59
MILLION 

users annually 
(online, 1 in every  

6 Americans  
and 1 in every  
7 Canadians!)

116
MILLION

pageviews annually

OUR SOCIAL 
CHANNELS 

have a powerful 
reach and level 

of engagement—
this is a social 

community 
you’ll want to be 

a part of.

DIGITAL: ALMANAC.COM & SOCIAL MEDIA
AUTHENTIC CONTENT. MODERN ENVIRONMENT.

Powered by The Old Farmer’s Almanac and the Garden Guide, Almanac.com remains the authoritative resource  
on factors that impact our daily lives: home & gardening advice, homemade recipes, weather predictions, astronomy  
and the phases of the Moon, and more. We are the ONLY SOURCE that delivers this type of information in one place.  

Maybe this is why more than 59 million people visit us time and time again.

WHERE DO THEY 
RESIDE?

74% 
United States 

8% 
Canada

218K
followers

142K
followers

1.7 MILLION
likes/followers

OUR MOBILE AUDIENCE 

56.6 MILLION USERSOUR AUDIENCE IS SEEKING  
YOUR COMPANY’S PRODUCTS.

CONTENT OUR AUDIENCE  
IS SEARCHING FOR ONLINE

Agriculture: 
571 INDEX

Landscaping: 
540 INDEX
Astronomy: 
244 INDEX

DIY: 
241 INDEX

Green Living: 
232 INDEX

Winter: 
191 INDEX

Recipes: 
179 INDEX

Food & Drink: 
173 INDEX

Health & Fitness: 
154 INDEX

Source: Google Analytics July 2023–June 2024; Quantcast
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NEWSLETTERS
COMPANION (7$/week)
•  Over 475,000 

subscribers
•  Newsletter Sponsorship 

(300 % 250 premium 
placement) or native ad 
(image, text, link)

FOCUS

•  Over 475,000 
subscribers

•  Dedicated to the 
advertiser

SHOPPE

•  235,000 or 475,000 
subscribers 

•  Ideal for encouraging 
purchase of a product

LEVERAGING OUR DIGITAL ASSETS: STANDARD OPTIONS
STRATEGIC TARGETING OUTPERFORMS “SET IT AND FORGET IT” AD PLACEMENTS.

We get it. You can buy more impressions for a dollar when you work with a programmatic network. Key to success is diversifying 
your marketing campaign to talk directly to your future customer. While programmatic networks o&er cost-e&ective impressions, 

strategic approaches are crucial. Our unique digital tools and ad solutions—including banner ads, newsletter sponsorships, and 
custom integrations—can be tailored to meet your speci!c needs, helping you reach and engage your target audience e&ectively.”

RUN OF SITE & 
TAKEOVERS
• 3 standard ad units
•  ROS ads: Minimum of 

200,000 impressions a month 
are recommended for an 
e&ective share of voice.
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LEVERAGING OUR DIGITAL ASSETS: CUSTOM OPTIONS
We work closely with each advertiser to develop a campaign speci!c  

to their needs. Why? Because we can . . . and it works.

TRIGGER PROGRAMS  
& DEALER LOCATORS
Timing is key to a successful marketing 
message. We have a number of tools on 
our site that deliver timely information 
depending on the user’s geography. 
Whether it is the !rst frost date or 
upcoming weather events, the tool 
can deliver to the user a speci!c 
message about your product (including 
promoting the local area dealer!).

SOCIAL MEDIA PACKAGES
We are equipped to run a custom  
social media campaign on our  
social platforms. Opportunities are 
limited and available for select  
product categories. 

CONTENT SPONSORSHIP 
PACKAGES
Select from popular Almanac articles 
that align with your product/brand 
or ask our editorial team to develop 
a custom article on a topic that will 
complement your brand.

We wrap your brand around the 
article on the website along with  
all of the promotional elements used to  
drive audiences to the article and  
your website.

FULLY 
CUSTOMIZED
Want to reach 
the Almanac 
audience but 
need something 
not mentioned 
here? Our team 
will brainstorm 
custom solutions 
for your next 
digital marketing 
campaign with us.
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PUBLICATION INFORMATION

Publication trim size: 55⁄16" wide % 8" deep 

Printing process: web o&set 

Binding method: perfect-bound

PAGE SPECIFICATIONS

Ad page size (including covers): 41⁄2" % 71⁄8"

Depth of column: 71⁄8" 

Width of column: 21⁄8" 

Safety area: 3⁄8" 

Inside trim all around: 49⁄16" % 71⁄4"

Bleed: 3⁄16"outside trim all around 

UNIT SIZES

Full-page bleed: 511⁄16" % 83⁄8" 

Double-page-spread trim size: 105⁄8" % 8" 

with bleed: 11" % 83⁄8" 

live area: 97⁄8" % 71⁄4"

(allow 3⁄8" on both sides of gutter for type) 

Full-page ad size: 41⁄2" wide % 71⁄8" deep 

1⁄2-page horizontal: 41⁄2" % 31⁄2" 
1⁄2-page vertical: 21⁄8" % 71⁄8" 
1⁄4 page: 21⁄8" % 31⁄2" 

3" single column: 21⁄8" % 3" 

21⁄2" single column: 21⁄8" % 21⁄2" 
2" single column: 21⁄8" % 2" 
11⁄2" single column: 21⁄8" % 11⁄2" 
1" single column: 21⁄8" % 1"

Designers must remember that the Almanac has a 
¼" hole in the top left corner. It is a unique feature 
that adds to the charm of both the book and your ad.

BLEED ADS
Allow 5⁄8" safety from top and side trims on both 
top corners for any live copy or art.

NO BLEED ADS AND PARTIALS
The top corner may get clipped by the hole from 
variation in the mechanical process, but generally 
the hole does not touch the nonbleed ads when 
made to our specs. Overly tall ads may get a top 
corner clipped by the hole.

Even following our specs, some ads may get a 
corner clipped by the hole due to the mechanics of 
the process. But don’t worry. Ads are placed so that 
the Almanac’s hole never interferes with presenting 
the advertiser’s message in the best possible way.
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ADVERTISING SIZES: THE OLD FARMER’S ALMANAC 2026

CONTRACTS DUE:  
MAY 2, 2025

MATERIALS DUE:  
MAY 9, 2025

ON SALE:  
AUGUST 26, 2025

CONTACT: 
Stephanie Bernbach-Crowe  

at 914-827-0015 or  
Stephanie@RBAdvertisingReps.com
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PRINT NATIVE AD* 
(INSERTIONS)

RATE

FOUR-COLOR COVERS & PREMIUM PLACEMENT

Cover 2 1 $44,000

Cover 3 1 $44,000

Cover 4 1 $47,500

FOUR-COLOR RUN OF BOOK

Full Page 1 $21,400

1⁄2  Page 1 $13,000

FOUR-COLOR MARKETPLACE (NO NATIVE AD)

1⁄2  Page $9,000

1⁄4 Page $6,000

Full page $15,000
1⁄2 page $9,750
1⁄4 page $4,900

BLACK & WHITE RUN OF BOOK

*Native Ad in the Daily Companion
(headline: up to 7 words; image: 720 ✕ 720 px; 

text: 40 words; URL link) 
(see Ad Material Requirements for !le specs)

Clients who run a "-page or 
larger 4C ad in The Old Farmer’s 
Almanac receive a bonus ad in 

our Daily Companion newsletter, 
reaching an additional 475,000 

engaged readers

With an ad in the 234th print edition of The Old Farmer’s Almanac, your brand is associated with one of  
North America’s most trusted and beloved brands, with a print distribution of 2.6 million copies!

ADVERTISING RATES: THE OLD FARMER’S ALMANAC

CONTRACTS DUE:  
MAY 2, 2025

MATERIALS DUE:  
MAY 9, 2025

ON SALE:  
AUGUST 26, 2025

CONTACT: 
Stephanie Bernbach-Crowe  

at 914-827-0015 or  
Stephanie@RBAdvertisingReps.com
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Adjacent to Editorial Content

Placed Within Ad Bank
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AD MATERIAL SPECIFICATIONS & REQUIREMENTS

QUESTIONS
• Phone: 800-895-9265, ext. 168 
• Email: janets@yankeepub.com

MATERIAL REQUIREMENTS
Ad materials must be in digital form. 

ACCEPTABLE FILE FORMATS
•  Print-resolution PDF (Adobe Acrobat v10 or 

higher) 
• Adobe InDesign (CC or below)
• Adobe Illustrator (CC or below)
• Adobe Photoshop (CC or below)

Technical Speci!cations
• All color images should be supplied CMYK 

(no RGB or PMS)
• Line art should be supplied at 1,200 dpi at 100% 

placement
•  4-color images 300 dpi or higher at 100% 

placement (EPS, TIFF, or JPG)
• Minimum reproducible dot size is 3%

AD MATERIAL DELIVERY OPTIONS
SHIPPING ADDRESS

Yankee Publishing Inc.
Attention: Advertising Production  
1121 Main Street
P.O. Box 520
Dublin, NH 03444
Phone: 800-895-9265, ext. 168

EMAIL

• File size 4 MB or under: janets@yankeepub.com

TO UPLOAD TO YANKEE FTP

All information must be entered in lowercase 
• From the Web, sign on to:

http://mx01.yankeepub.com
(mx “zero one”.yankeepub.com)

• User Name: advertising
• Password: yankee04 (yankee “zero four”)
• Place ad materials in Advertising_Folder
• Con!rm to Janet Selle at: janets@yankeepub.com 
   that the ad has been uploaded

GENERAL INFORMATION
•  All insertions are subject to the General 

Provisions on the insertion order, which can be 
furnished upon request. 

•  The publisher reserves the right to refuse or 
cancel advertising at any time for any reason

•  Yankee Publishing is not responsible for 
repercussions or loss of revenue resulting from 
mistakes in advertising. In the case of an error, 
Yankee’s responsibility is only to make good on 
its original commitment to the advertiser and 
nothing more.
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DIGITAL ADVERTISING RATES & SPECIFICATIONS

RUN OF SITE/TAKEOVERS
Leaderboard 728 ✕ 90 or 970 x 90  
    (mobile 320 ✕ 50):  $15/cpm 

Medium rectangle 300 ✕ 250: $15/cpm 

Half-page 300 ✕ 600:  $19/cpm 

NEWSLETTERS
DAILY ALMANAC (6$/week)
• Sponsorship (300 ✕ 250):  $1,000 net

• Native Ad (headline: up to  
    7 words; image: 720 ✕ 720 px;  
    text: 40 words; URL link)  
   1x insertion:    $1,000 net

FOCUS

• Sponsorship of Almanac.com  
    article (300 ✕ 250):   $3,000 net

• Advertiser-owned article  
    (300 ✕ 250 plus article):  $3,500 net

SHOPPE

•  580 ✕ 580 Display Ad:          $3,500 Net 
(200,000 subscribers)

EXTRA! MONTHLY DIGITAL MAGAZINE
Full-page, four-color: $2,000/per page
2 sizes required:

• Smartphone Ad Size: 2.5" ✕ 4.447" 

• Tablet Ad Size: 5.8191" ✕ 7.7559" 

• Resolution: 300 dpi   

• PDF with RGB color

• URL for linking

CUSTOM PROGRAMS 
•  Trigger Programs, Article Sponsorships,  

Social Media Campaigns, etc.

• Vary per program.

ALL AD PLACEMENTS IN OUR DIGITAL ASSETS 
MUST ADHERE TO THE FOLLOWING:
• Include URL link

• Maximum size: 200K

• Supplied as JPG or GIF !le

•  Rich Media: Accepted with prior approval, premiums 
apply. Backup GIF must be supplied for browsers 
unable to detect rich media. Flash is not accepted.

•  Ads served through Google Ad Manager, third-party 
ad serving accepted.  

•  Contract is considered complete when delivery is 
within 1% of purchased impressions.  


