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Trusted & Valued 
SINCE 1902, motorists across the U.S. have relied on AAA 
for roadside assistance, travel planning, driver safety 
and child passenger safety programs. Today, AAA is 
a federation of a!liated motor clubs with 60 million 
members nationwide. 
Member benefits include access to automotive 
services, travel planning and resources, discounts and 
rewards, a prescription savings program, and insurance 
and financial services. 

AAA Northeast
AAA NORTHEAST is a not-for-profit motor club with 
nearly 70 branches and 6 million members in 
Connecticut, Massachusetts, New Hampshire,  
New Jersey, New York and Rhode Island.

Your AAA
YOUR AAA is the o!cial member publication mailed 
to AAA Northeast members in Connecticut, 
Massachusetts, New Hampshire, New Jersey, New 
York and Rhode Island. The publication has 15 regional 
editions to allow us to reach areas of interest to your 
business.

THE AAA BRAND
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Combined Your AAA 
Circulation

 2 Million 

2,000,000 
Total Your AAA Print Circulation

4,000,000  
Total Your AAA Print Audience

FREQUENCY

February
Spring

Summer
Fall

Winter

AT A GLANCE

EDITION
Bristol County, Mass.   . . . . . . . . . . . . . . . . . . . . . . . . . . 80,200

Central & Western Mass.   . . . . . . . . . . . . . . . . . . . . . 128,100

Essex County, Mass.   . . . . . . . . . . . . . . . . . . . . . . . . . .  113,800

Middlesex County, Mass.   . . . . . . . . . . . . . . . . . . . .  220,900

Norfolk County, Mass.  . . . . . . . . . . . . . . . . . . . . . . . . 158,500

Pioneer Valley, Mass. . . . . . . . . . . . . . . . . . . . . . . . . .  120,000

Plymouth County, Mass.  . . . . . . . . . . . . . . . . . . . . . . 126,600

Fairfield County, Conn.   . . . . . . . . . . . . . . . . . . . . . . . .  81,600

New Haven County, Conn.  . . . . . . . . . . . . . . . . . . . . 107,000

Rhode Island  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 178,000

New Jersey . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  263,800

Nassau County, N.Y.  . . . . . . . . . . . . . . . . . . . . . . . . . . . . 84,800

NYC & Upstate N.Y.  . . . . . . . . . . . . . . . . . . . . . . . . . . .305,200

Queens, N.Y.  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 63,500

Su"olk County, N.Y.  . . . . . . . . . . . . . . . . . . . . . . . . . . . . 88,000

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

11.

12.

13.

14.

15.

CIRCULATION
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2 Million
Combined Your AAA Print Circulation

YOUR AAA DETAILED COVERAGE AREA

1 Million
Combined Your AAA Digital Circulation
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*Editorial subject to change.
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YOUR AAA EDITORIAL

Your Roads
Vehicle technology, research, 
reviews, driving and tra!c safety 
tips, maintenence and repair

Your Life
Home improvement trends, 
ideas, advice, insurance, healthy 
living, food and dining

Your Travel
Around the Northeast and 
around the globe

Your Calendar
Places to go and things to do 
close to home

Celebrity Interviews
Big names tell us about their first 
cars

In
Every
Issue
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Your AAA readers travel more, 
stay longer and spend more.

Engaged and Loyal Readers

Number of trips lasting 1+ days in the past year
 5.9 Your AAA readers
 2.7 Average U.S. adult (219 index)

Average paid hotel nights per year
 13 Your AAA readers
 7 Average U.S. adult (180 index)

Average amount spent on domestic vacations  
per year
 $3,900 Your AAA readers
 $1,500 Average U.S. adult (261 index)

62% of our readers take action as a result of reading   
            the publication
 48% visited AAA.com or contacted AAA 
 26% became aware/used/received AAA discounts
 9% visited an advertiser’s website
 6% traveled to a destination advertised or written 
 about
21.8 MINUTES Average minutes spent reading Your AAA
62% are regular readers (read 3-4 of past 4 issues)
41% of readers pass on the publication to at least one  
            other reader
56% prefer receiving the digital publication via email 
53% prefer receiving the printed magazine in the mail

AUDIENCE PROFILE

Demographics Total Audience Print Subscribers Digital Subscribers
Average Age 57 57 58
Female 51% 51% 51%
Male 47% 47% 47%
College Degree 70% 68% 73%
Employed 60% 60% 59%
Retired 29% 27% 34%
Married 51% 52% 49%
Average household income $123,000 $125,800 $117,700
Own home 68% 68% 68%
Rent home 29% 28% 29%
Average value of home $491,100 $498,900 $475,900
Average length of AAA membership 11 years 11 years 12 years

Source: July 2020 Your AAA Reader Profile Study, MRI | SIMMONS
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Top 5 Theme Parks Visited
47% Walt Disney World (Fl.)
28% Six Flags Great Adventure (N.J.)
26% Universal Studios (Fl.)
14% Six Flags New England (Mass.)
12% Hershey Park (Pa.)

Top 5 Attractions Visited
15% Boston Freedom Trail 
14% Boston Museum of Science 
13% Mystic Aquarium/Seapor
12% New England Aquarium
11% Newport Mansions (R.I.)

Vacation Activities

59% Dine Out
52% Beach
45% Outdoor Adventure/Sports
40% Historic Sites
36% Museums
29% Music Performances/Concerts
28% Celebrate Special Occasions
25% National Parks
24% Live Theater
22% Casino Gambling
22% Zoo/Aquarium
22% Wine Tasting and Brewery Tours
22% Shopping
20% Theme Parks
19% Sporting Events (e.g. NFL, NBA, 
MLB, NHL)

Source: July 2020 Your AAA Reader Profile Study, MRI | SIMMONS

Readers Love to Travel

70% of our readers took a continental U.S. trip in the past 
            year (124 index)
82% of our readers who took a domestic trip used their 
            personal vehicle (137 index)
72% stayed in a hotel in the past year (145 index)
13 Average hotel nights per year (180 index)
5 MONTHS Average time in advance our readers  
            plan their travel
74% of our readers travel with their spouse/partner/children
28% of our readers gamble at casinos (196 index)
46% of our readers took a trip outside of the  
            continental U.S. (145 index)
$3,300 Average amount spent on foreign vacations  
            (193 index)

Top 5 Casinos Visited
36% Foxwoods Resort Casino
27% Mohegan Sun (Conn.)
19% Encore Boston Harbor
13% Caesars’s Atlantic City
11% Twin River Casino (R.I.)

Top States Visited
44% New York
39% Florida
39% Massachusetts
33% Connecticut
26% Pennsylvania
26% New Jersey

TRAVEL HABITS
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YOUR AAA ADVERTISERS INCLUDE:

FREE SLOT PLAY CODE: 1111354 | OFFER EXPIRES: 7/31/20
HOTEL PROMO CODE: CT20 | OFFER EXPIRES: 5/31/20
Problem gambling programs work. Call 1.800.522.4700.

Must be a new Momentum member with no prior Player’s Club membership. Visit any Player’s Club booth 
for official rules. Valid photo ID required. Valid at Mohegan Sun Connecticut location only. Hotel Offer is 
valid on stay dates between NOW and 6/30/20. Based on availability. Blackout dates may apply. Credit 
card deposit of one night’s room and tax is required upon booking. Rates are exclusive of all taxes and 
fees. Cancel by 11:59pm two days prior to arrival date to avoid penalty charges or forfeiture of deposit.

For more information, visit mohegansun.com.
For room reservations, call 1.888.777.7922.

WIN BIG WITH $25 IN FREE SLOT PLAY
AND 30% OFF YOUR HOTEL ROOM RATE.
When you sign up for a Momentum card, every time you play you’ll earn Momentum 
Dollars to spend on world-class dining, shopping, hotel stays, concert tickets, golf 
and more. Membership is free. Join today to indulge in the thrills of Momentum. Just 
mention NORTHEAST at any Player’s Club booth to take advantage of this offer.

FIRST IN
THRILLS

PROUDLY MADE IN THE USAPROUDLY MADE IN THE USA

“A fascinating insight into what
China’s culture used to be and what I hope

one day will be restored to China.”
—Edward McMillan-Scott, former Vice-President 

of the European Parliament 

“It is breathtaking! 
I am walking away deeply inspired

 and profoundly moved!”
   —Rita Cosby, Emmy Award-winning journalist 

—Donna Karan, creator of DKNY

“Mesmerizing! 
I encourage everyone to see 
and all of us to learn from.”

“The highest and the best 
  of what humans can produce.”

 —Olevia Brown-Klahn, singer and musician

MARCH 5–29  LINCOLN CENTER  |  APR 23–29  NJPAC
GET TICKETS TODAY:  Online ShenYun.com/NY     Hotline 888.90.SHOWS 

“A Life-Changing 
 Experience.”

—Stage Whispers

David H. Koch Theater Newark, NJ

® I LOVE NEW YORK is a registered trademark and service mark of the New York State Department of Economic 
Development; used with permission.
Major League Baseball trademarks and copyrights are used with permission of Major League Baseball. Visit MLB.com.

RELIVE YOUR TEAM’S  
HISTORY IN COOPERSTOWN

!e Hall of Fame Starting Nine challenge is a new way for fans of every MLB team to explore 
the National Baseball Hall of Fame and Museum. !e Museum’s curators spent countless hours 
mining the Hall of Fame’s vast collection of baseball treasures, selecting the nine must-see artifacts 
on display for each team. It’s a scavenger hunt built for you. Plan your trip to the Museum now 
and experience the thrill of "nding your team’s Starting Nine.

BASEBALLHALL.ORG/NINEBASEBALLHALL.ORG/NINE
Plan your visit now

Through  
December 2020

Wearing these spikes, Boston pinch-runner Dave 
Roberts stole second base in Game Four of the 
2004 ALCS against the New York Yankees.

*Discount will vary depending on location, date, length of rental and other factors. Benefits available at participating locations in the U.S. and Canada. AAA CDP# must 
be included in reservation. Advance reservations required. Additional Driver must be a AAA member and meet standard rental requirements. Savings based on a five (5) 
day rental. Taxes and fees excluded. © 2020 Hertz System, Inc. All rights reserved. CS 1119101

Click: AAA.com/hertz  |  Call: 1-800-654-3080  |  Visit: Your local AAA branch

Additional Driver
$67.50

Child seat
$69.95

$0 with Hertz

$0 with Hertz

Plus, I used my exclusive
AAA members rate.

Save on the car rental and spend 
more on what matters most.
My AAA member benefits* allow me to enjoy 
vacation even more.

HISTORY LOVES COMPANY.

EXPLORECHARLESTON.COM

In Charleston, the tides tell the time. Dawn dances on the ocean and through the palmetto tree fronds—a glimpse into the 
day ahead. The past shines brightly on monumental architecture, and cobblestone streets lead to cutting-edge cocktails 

poured by a new friend. Some call it hospitality. We call it the endless welcome. 

 SHOW YOUR AAA CARD TO SAVE!

SUNGLASSES*

When you purchase a complete pair*

PRESCRIPTION
SUN LENSES

For locations nearest you, visit bedbathandbeyond.com and click on Find a Store or call 1-800 GO BEYOND® (1-800 462-3966)

OFFERS
MY ONLINE OR IN-STORE? YOU DECIDE.

UPLOAD IT INTO MY OFFERS TO USE IT ONLINE.
GO TO BEDBATHANDBEYOND.COM/MYOFFERS TO GET STARTED.  

TO KEEP THE SAVINGS COMING ALL YEAR LONG  

Visit  bedbathandbeyond.com/Magazine 

EMAIL

Text MAG to 239663
Message and data rates may apply. Mobile internet access required.
Up to 8 msg/month. Text STOP to 239663 to cancel.
http://www.bedbathandbeyond.com/tcp for Terms, Conditions, and Privacy.

TEXT

SIGN UP FOR EMAIL & TEXTS 
First-time subscribers get a 20% o!  one single item o! er!

Need. Love. Buy. Save.

Take 20% off one single item.
Present this coupon.

Coupon Expires 8/3/20
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Learn how at bedbathandbeyond.com/myoffers
Copies not accepted. Limit one coupon, Savings Certi! cate, special offer, or discount per item; cannot be combined with a price match. Coupon valid for one use only; electronic copies of physical coupons 
are treated as one coupon. Any return of purchase will reduce your savings proportionately. The costs of shipping or delivery; taxes or gift cards are not counted toward any minimum purchase required, 
and coupon cannot be applied to such items. Not valid for wholesale, ! nal sale or resale purchases; no discounts or other offers can be applied to payment of membership program fees or home and 
furniture installation services. Company reserves the right to limit quantities. Valid only in the U.S. Offer excludes the following: Arlo, AS IS, August Home, Baby Jogger®, Babyletto™, BABYZEN™, Belkin 
WeMo, Beyond Deal, BOB®, BOXED Products, Bric’s, Breville®, Britax®, Bugaboo®, Canary, clek®, Coravin™, Cybex® Platinum, DJI, DockATot®, doona™, Dyson, Elvie, Ember Brands, Gillette Labs Heated 
Razor, Global Cutlery, Google Nest, Graco® 4Ever® Car Seats, HALO® Bassinest®, Infant Optics, iRobot® i7 Series, iRobot® S9 cleanbase, Joolz, Jura®, Kai Wasabi, kate spade new york, Le Creuset®, 
Luma, Magnolia Home, marimekko®, Miku, Mima®, MIYABI, Nanit, Nespresso Branded Capsules, Nursery Works™, Orbi™ By NETGEAR®, Owlet, Peg Pérego, Purple® Mattresses and Bases, Ring, Roku®, 
ScanPan®, Sealy™ Hybrid Mattresses & Bases, Segway®, Shun, Silver Cross®, simplehuman®, Staub, S’Well Brands, Tempur-Pedic® Mattresses, Thule®, TP-Link, UGG®, UPPAbaby®, Vebo®, Vera Bradley®, 
Vitamix®, Weber, Willow®, Wüsthof®, Zwilling J.A. Henckels Cutlery, diapers, wipes, formula, baby food, or portrait studio services. Not valid on the purchase of alcoholic beverages. Brand exclusions subject 
to change without notice; See www.bedbathandbeyond.com/exclusions3 for most recent list and additional online only exclusions.

10193600000000020216

MO: VYDD-7DMT

ONE SINGLE ITEM ONLINE OR IN-STORE.

Autumn Is In the Air

*Prices & Discounts are exclusive of applicable service and shipping charges and taxes. Items may vary and are subject to availability, delivery rules and times. Offers available online and by phone. Offers cannot 
be combined, are not available on all products and are subject to restrictions, limitations and blackout periods.  Offer valid through 12/31/2021. Prices and charges are subject to change without notice. Void where
prohibited. © 2020  1-800-FLOWERS.COM, INC. 

YOUR AAA DISCOUNT IS VALID AT THE ENTIRE 1-800-FLOWERS.COM FAMILY OF BRANDS

VISIT 1800FLOWERS.COM/AAASAVES

MSK Nassau 

With MSK’s brand-new Uniondale location, you’re connected 
to over 130 years of innovation and thousands of people 
focused entirely on cancer. That means you have access to 
the most advanced treatment options and care teams that 
guide you every step of the way.   

This is MSK Nassau.
Uniondale, NY

The future of cancer care. 
Right here in Nassau County.

MORE

SCIENCE.

LESS

FEAR.

Whether you’re on the water or on the shore,  
Fulton County is full of adventures for the whole family.

® NYSDED

FULL OF FUN.  
FULTON COUNTY.

FULL OF ADVENTURE. FULL OF ADVENTURE. 



S A L E S . N O RT H E A ST. A A A .C O M   |   9YourAAA  |  2 0 2 1  M E D I A  K I T

Sign up for 
Informed Delivery® emails

packages arriving in your mailbox!

Learn more at informeddelivery.usps.com

If your residential address isn’t 
eligible for Informed Delivery 
services, you may enroll in Informed 
Delivery services using a PO BoxTM

address. Images are provided for 
address-side of letter-sized mail pieces 
from a facility using scanning technology.
©2020 United States Postal Service®. 
All Rights Reserved
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TIME SHARE
No contracts, no annual fees. 

�%"�,+)6�1%&+$�6,2h/"� ,**&Ż&+$�1,�&0�"� %�,1%"/�9�9�9 

and endless amenities.

1-800-458-7373 / 304-292-5081
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smaller.
faster.
stronger.

Exclusive AAA Member deals
at SimpliSafe.com/aaane19

Meet the all new SimpliSafe. It’s smaller, 

faster, stronger than ever. Engineered 

with a single focus: to protect. More than 

easy to use—downright delightful. All at 

prices that are fair and honest. 

Untitled-204   1 1/7/20   10:28 AM

North Shore Animal League America’s Vehicle Donation Program 
is fast and easy — free towing! A great way to help homeless pets! 

&RPSOHWH�GHWDLOV�DERXW�GRQDWLQJ�YHKLFOHV��WD[�EHQHƓWV�DQG�GRQDWLRQ�WLSV��
1-800-752-6462 or visit animalautos.org

DONATE YOUR CAR 
FOR HOMELESS PETS!

25 Davis Avenue • Port Washington, NY • 516.883.7575 • animalleague.org
FOLLOW USFOLLOW US::
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VISITNATCHEZ.ORG
800.647.6724
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Mention this ad and save 800-441-6287
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Made in USA

Whether you’re connecting with family or protecting your vehicle, we have 
the high-quality, American-made products that perfectly fi t into your life.

Seat Protector

FloorLiner™

DeskFone™

FIT FOR YOUR LIFEFIT FOR YOUR LIFEFIT FOR YOUR LIFEFIT FOR YOUR LIFE

© 2020 MacNeil IP LLC
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TAKE A DIFFERENT ROUTE TO NOVA SCOTIA THIS SUMMER.
Book your 3.5-hour voyage from Bar Harbor, Maine, on The CAT high-speed ferry  
and earn CAT Cash — redeemable for onboard dining, drinks, and local souvenirs.
To book your road trip, visit or call your local AAA o!ce or book online using  
promo code CAT20. 
* Some conditions apply. Earn $10 CAT Cash per person, to a maximum of $20 for one-way  

and $40 for round-trip reservations. Vouchers will be distributed onboard. ferries.ca
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Need dental 
insurance? 

Get the best coverage for 
as little as $36* a month.

• Exclusive offer for AAA members

• Affordable, comprehensive plans, now 
   with a higher calendar year maximum 
   of $1,750

• Cleanings, exams, x-rays covered at 100%

• Access to the nation’s largest 
  dental network

Enroll now at DeltaDentalRI.com/AAA.

  *Rates vary by age and are based on a 12-month policy year.
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Derek Jeter’s 1996 World Series jerseyDerek Jeter’s 1996 World Series jersey
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RELIVE YOUR TEAM’S  
HISTORY IN COOPERSTOWNHISTORY IN COOPERSTOWN

!e Hall of Fame Starting Nine challenge is a new way for fans of every !e Hall of Fame Starting Nine challenge is a new way for fans of every 
MLB team to explore the National Baseball Hall of Fame and Museum. MLB team to explore the National Baseball Hall of Fame and Museum. 
!e Museum’s curators spent countless hours mining the Hall of Fame’s !e Museum’s curators spent countless hours mining the Hall of Fame’s 
vast collection of baseball treasures, selecting the nine must-see artifacts on vast collection of baseball treasures, selecting the nine must-see artifacts on 
display for each team. It’s a scavenger hunt built for you. Plan your trip to the display for each team. It’s a scavenger hunt built for you. Plan your trip to the 
Museum now and experience the thrill of "nding your team’s Starting Nine.Museum now and experience the thrill of "nding your team’s Starting Nine.

March to  
December 2020

BASEBALLHALL.ORG/NINEBASEBALLHALL.ORG/NINE
Plan your visit now

Major League Baseball trademarks and copyrights are used with permission of Major League Baseball. Visit MLB.com.Major League Baseball trademarks and copyrights are used with permission of Major League Baseball. Visit MLB.com.
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Find What You Love in New York State. ILOVENY.COM

Hike the majestic spectacle of 
enormous rock formations at 
Rock City Park

EMFun.us/RCP
1-800-331-0543

Naturally Yours to Enjoy this Spring!
THE ENCHANTED 
MOUNTAINS of Western 

New York has many wonderful attractions for visitors 
to enjoy like Allegany State Park, Rock City Park, Gri!  s 
Sculpture Park, and the NY Amish Trail.

Watch the fl owers bloom and birds soar at Allegany State 
Park, New York’s largest State Park. Rock City Park 
o" ers spectacular views to see the new leaves forming 
on the treetops. The grass is always greener at Gri!  s 
Sculpture Park, where nature combines with art. Hike 
along the trail to come upon over 250 enormous sculptures. 
The snow has melted along the back roads of the NY 
Amish Trail where you can venture out to fi nd unique 
handiworks and learn about the Amish Culture.

Request a free Activities Guide at 
EnchantedMountains.com/Request.

CHAUTAUQUA-ALLEGHENY

Where Style & Fun Collide
WELL, THIS IS DIFFERENT. A family 
getaway that’s just as much for the 

adults as it is for the kids.  New York’s newest indoor 
waterpark.  Modern and stylish suites created for family 
fun.  Hi Tech Adventure Zone with over 100 arcade games, 
the USA’s most advanced laser tag, 4D Virtual Reality 
experience, rock walls, mini bowling and more.  7 eclectic 
eateries.  Luxury Spa.  The Kartrite Signature S’mores 
experience.  And much, much more.  All just a short walk 
to the spectacular Resorts World Catskills Casino Resort. 
Relax. Enjoy. We’ve got you covered. 

The Kartrite is a short drive away in Monticello, NY. 

To learn more, visit thekartrite.com. 

THE CATSKILLS

Find What You Love in New York State. ILOVENY.COM

Feeling really small 
never felt so great. 
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V I S I T A D I R O N D A C K S . C O M

Your Gateway to Endless Outdoor 
Recreation

THE ADIRONDACK REGION
is an outdoor lover’s paradise, 

where towering peaks and verdant valleys are dotted 
with thousands of lakes, rivers, streams, and ponds. From 
hiking nature trails to summiting a mountain peak, you’ll 
fi nd a hiking trail to match your ability and fi nd yourself 
immersed in the landscape. Explore the rural country 
routes that crisscross the Adirondacks on a road bike as 
you travel along rivers, and through fi elds dotted with 
wildfl owers. For fi shing enthusiasts, spring is the perfect 
time to cast a line. With world-class fl y fi shing and deep 
waters teeming with fi sh, you’re sure to fi nd a great spot to 
reel one in. 

Start planning your adventure today!

To learn more, visit VisitAdirondacks.com.

Welcome to the Land of 44 Lakes
WHETHER YOU SEEK an active 
vacation, or just want to relax–

Fulton County o! ers the ideal location for both. We’re 
40 minutes from Albany, and just a few hours from New 
York City, Syracuse, Montreal and Boston – located in the 
foothills of the majestic Adirondack Mountains, truly a 
four-season vacation destination. 

To learn more, visit 44lakes.com.

THE ADIRONDACKS

CAPITAL-SARATOGA

Find What You Love in New York State. ILOVENY.COM

SullivanCatskills.com
#SullivanCatskillsDoveTrail

�-|_;u�ļuo�m7�|_;�1-lrCu;�-m7�u;-7�
love stories or ghost stories. Then 
snuggle up and dream your cares away 
under a cozy quilt at a resort, B&B, inn, 
1-lr]uo�m7�ou��-1-ঞom�u;m|-Ѵĺ
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Read by candlelight
in the great outdoors.
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Adventure Awaits You in the Sullivan 
Catskills Great Outdoors

AMERICAN FLY FISHING was born 
in the waters of the Beaverkill, the 

Willowemoc and The Delaware. Go rafting or tubing 
with family and friends and camp under the stars after 
a long day. Take a hike. We have dozens of trails perfect 
for beginners to experienced hikers. Work on your short 
game at our 9 and 18-hole golf courses. In winter, ice-
fishing, snowmobiles, and snowshoeing will get your heart 
pumping. There’s so much to do here, you’ll come back 
again and again.  

To learn more, visit SullivanCatskills.com. 

Fun Ways to Make Your Waves in 
Cayuga County

NEW YORK’S FINGER LAKES region 
takes its name from 11 freshwater lakes 

placed like a handprint between Lake Ontario and the 
Pennsylvania border. While visiting, enjoy:
• WINERIES – Touring vineyards and tasting the 

famous Finger Lakes wines has become one of the most 
popular activities for visitors.

• WATERFALLS – Visit Fillmore Glen, just south of 
Owasco Lake, and see five beautiful waterfalls.

• OUTDOOR ADVENTURE – Our three State Parks, 
three State Forests and eight lakes provide excellent 
hiking, biking, boating, and fishing.

• HISTORY– Cayuga County was a hotbed of change, 
innovation, and progressivism in the 19th century. 
Museums and historic sites pay tribute to these movers 
and shakers.

To learn more, visit TourCayuga.com.

FINGER LAKES

THE CATSKILLS

YOUR AAA ADVERTISERS INCLUDE:
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Segmentation fee: $1,900.  
Back cover available upon request.

Rhode Island:  178,000  
New Jersey:  263,800  

STATE CIRCULATION
Massachusetts:  948,100  
Connecticut:  188,600  

New York:  541,500  
AAA Pioneer Valley: 120,000

*Circulation subject to change 

EDITION FULL 1/2 H 1/3 SQ 1/6 V

CPM EST. CIRC.* $23.10 $13.86 $8.79 $4.84

ALL EDITIONS  2,000,000  $46,200  $27,720  $17,580  $9,680 

1. BRISTOL, MASS.  122,000 $1,853 $1,112 $705 $388

2. CENTRAL & WESTERN 
MASS.  483,000 $2,959 $1,775 $1,126 $620

3. ESSEX, MASS.  199,000 $2,629 $1,577 $1,000 $551

4. MIDDLESEX, MASS.  188,000 $5,103 $3,062 $1,942 $1,069

5. NORFOLK, MASS  170,000 $3,661 $2,197 $1,393 $767

6. PIONEER VALLEY, 
MASS.  120,000  $2,772  $1,663  $1,055  $581 

7. PLYMOUTH, MASS.  266,000 $2,924 $1,755 $1,113 $613

8. FAIRFIELD, CONN. 81,600 $1,885 $1,131 $717 $395

9. NEW HAVEN, CONN. 107,000 $2,472 $1,483 $941 $518

10. RHODE ISLAND 178,000 $4,112 $2,467 $1,565 $862

11. NEW JERSEY 263,800 $6,094 $3,656 $2,319 $1,277

12. NASSAU, N.Y. 84,800 $1,959 $1,175 $745 $410

13. NYC & UPSTATE N.Y. 305,200 $7,050 $4,230 $2,683 $1,477

14. QUEENS, N.Y. 63,500 $1,467 $880 $558 $307

15. SUFFOLK, N.Y. 88,000 $2,033 $1,220 $774 $426

YOUR AAA PRINT ADVERTISING RATES
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Advertising rates are non-commissionable. Positioning not guaranteed. Invoice sent on issue date of publication. Payment terms net 30. AAA Northeast reserves the right to accept or decline any advertising 
or insert at its sole discretion. Advertiser assumes liability for all advertising content (including text, representations and illustrations of advertising printed) and also assumes responsibility for any claims 
arising thereof made against AAA Northeast. Advertiser shall indemnify and hold harmless AAA Northeast, its a"liates, and its and their directors, o"cers, employees and agents from and against all losses, 
liabilities, judgments, awards, settlements, damages, fines, injuries, penalties and costs (including legal fees and expenses) to or in favor of others and all claims, causes of action and suits by others, including 
without limitation, employees, subcontractors or agents of AAA Northeast and its a"liates arising out of the advertisement and/or insert including publication of the same and any claim that AAA Northeast or 
its a"liates’ use or possession of advertisement infringes or misappropriates any intellectual property rights. An advertisement which simulates editorial content will be prefaced by the word “Advertisement.” 
When a change in copy is not received by the material due date, copy run in the previous issue will be inserted. Late fees may be assessed for copy received after the due date. Publication of an advertisement 
demonstrates acceptance by the publisher. Prior to publication, there is no obligation or liability upon the publisher. No credit for positioning unless agreed to in writing. Actual mailing circulation is subject 
to change. Cancellations will not be accepted by the publisher after the closing date. Cancellation must be in writing. No terms and conditions on any advertiser or agency insertion order will modify these Ad-
vertising Terms and Conditions or add any additional or inconsistent terms for any reason or any purpose whatsoever, regardless of any statement in any insertion order to the contrary. Credit card payments 
will be subject to a 3.0% service charge. E$ective May 1, 2020, AAA Northeast has contracted with Hour Media LLC to handle all invoicing and payment processing.

Ad Unit Trim Size** [WxH]

Full Page* 7.875" x 10.5"

1/2 Horizontal 6.875" x 4.625"

1/3 Square 4.5" x 4.625"

1/6 Vertical 2.125" x 4.625"

Back Cover* 7.875" x 8.625"

*Add .125" bleed to all sides

**Live copy no less than .25" from trims

Issue Space Materials In-Home
February 11/9/2020 11/23/2020 2/14/2021 - 2/18/2021

Spring 1/13/2021 1/27/2021 4/14/2021 - 4/18/2021

Summer 3/15/2021 3/29/2021 6/14/2021 - 6/18/2021

Fall 6/2/2021 6/16/2021 9/1/2021 - 9/6/2021

Winter 8/18/2021 9/1/2021 11/17/2021 - 11/21/2021

2021 DEADLINES

Ad Prep and Submission
High-resolution PDF/X1a files are preferred. Resolution should be 300 dpi at 100% finished size. All four-color images should be 
supplied CYMK or grayscale (no spot colors, RGB, LAB, or ICC color profiles) with a maximum density of 300. Fonts should be 
embedded. All marks including trim, bleed, center and color bars should be included in all colors and outside of the bleed area with 
o$set at .1667 inch.

All ads must be sent to advertising@aaanortheast.com (FTP upload available for large files). 

AD
PREP

Reader Service will be available in the Spring and Summer issues, 
and year-round on AAA.com/ReaderService.

*Issue names, space and material deadlines are estimates and subject to change. In-home 
delivery dates are an estimate and subject to USPS postal delivery time.

Full Page 

Full Page
(Floating)

1/6  
V

1/2 Horizontal

1/3 Square

Back Cover
7.875" x 8.625"

YOUR AAA PRINT SPECIFICATIONS

UPLOAD PRINT ADS HERE
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YOUR AAA NETWORK, with its daily web stories, digital 
events calendar and mobile-friendly HTML magazine, 
o"ers a way for advertisers to reach the most digitally 
engaged members of AAA Northeast. We have built a 
roster of approximately one million AAA members 
who have opted-in to this multi-platform experience. 
They are hungry for regular travel tips, money-saving 
ideas and trustworthy digital content from the same 
brand they’ve been relying on for more than 100 years.

This means your brand and messaging are aligned with 
best-in-class digital content produced by AAA Northeast 
and consumed by our most motivated and engaged 
members.

“Fulton County Tourism is very pleased with our AAA 
email campaign results. There was a noticeable spike 
in our website tra!c, and a noticeable increase in 
direct requests for visitor information resulting from 
the email.

Gina DaBiere-Gibbs
Tourism Director, Fulton-Montgomery County Tourism

“Sprint is impressed with the engagement driven by 
the customized editorial content. What a unique way 
to provide relevant information and helpful tips to 
AAA members, positively impacting them without 
an overly ‘salesy’ approach. The increase we’ve seen 
in open rates and readership, along with the resulting 
visits to Sprint.com/AAA to explore the benefits of our 
a!nity o"er are exciting. 

Alan McVay
Director of A!nity Partners, Sprint

WHAT OUR CLIENTS ARE SAYING

Source: Campaign Monitor, 2020 US Email Benchmarks

Emails
Your AAA's average open 
rate of 25% exceeds the 
industry average

Your AAA's average CTR of 2.4% 
outperforms the industry average

Your AAA Your AAA 

24% 2.4%

Industry average Industry average

16% 1.7%

290K  
average visitors/month

1.1M+ 
average page views/month

Website

YOUR AAA DIGITAL ADVERTISING
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SPONSORED CONTENT ARTICLE
Our experienced editorial team will write an SEO-
optimized, 1,000-word article that provides high-

quality editorial content for our readers while 
positioning you as a thought leader in your industry.

AVG PERFORMANCE 
2,000–20,000 PAGEVIEWS/STORY

Align your brand with best-in-class digital content 
produced by AAA Northeast and consumed by our 
most motivated and engaged members.

MARKETS: CONNECTICUT, MASSACHUSETTS, NEW 
JERSEY, NEW YORK, RHODE ISLAND

AUDIENCE SIZE: ONE MILLION

» ARTICLE PROMOTION
EMAIL EXTRA
Have your sponsored content featured in a 
dedicated Your AAA email promotion that is sent to 
approximately 1M engaged AAA members. The only 
items in this email are your custom piece of content 
and your text ad.

EMAIL EXTRA SPECS TEXT FROM 1,000-WORD 
ARTICLE

AVG PERFORMANCE 24% OPEN RATE • 1.2% CTR

AAA.com/YourAAA

» BRAND EXPOSURE

EMAIL NEWSLETTER TEXT AD
In-line, native text ad within a Your AAA email 
newsletter that is sent to 1M engaged AAA members 
during campaign month.

SPECS IMAGE 123 X 123PX • HEADER 6 WORDS, MAX 
• COPY 15 WORDS, MAX • CTA 2 WORDS • URL

AVG PERFORMANCE 23% OPEN RATE • 2.3% CTR • 
200-600 CLICKS/TEXT AD

WEB CHANNEL SPONSORSHIP
Exclusive sponsorship of a relevant category on AAA.
com/YourAAA. There are 29 categories available; first 
come, first served. Receive leaderboard and medium 
rectangle ads on all articles within category.

SPECS LEADERBOARD 728 X 90PX • MEDIUM 
RECTANGLE 300 X 250PX • URL • TRACKING PIXEL 
OPTIONAL

AVG PERFORMANCE 75,000-150,000 IMP/MO. • 
0.07% CTR

Online reader service is included with all ad buys. AAA Northeast does not guarentee 
performance or leads for any digital ad.

YOUR AAA DIGITAL PACKAGES
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DASHBOARD WILL INCLUDE 
THE FOLLOWING METRICS:

Article: users, sessions, pageviews, 
outbound links, time on page, age, 
gender, device, location, trending. 
Email: total sent, total open, unique open, total clicks, unique clicks, open rate, CTR, CTO, clicks on individual links
Display Ads: impressions, hovers, clicks, CTR
Social: reach, engagement, clicks

» DIGITAL AUDIENCE

» METRICS

Live dashboard will be 
provided at the end 
of the first campaign 
month and updated each 
month through the entire 
campaign. 

56%
FEMALE

44%
MALE

TOP CITIES
1. New York, N.Y.
2. Boston, Mass.
3. Providence, R.I.
4. Worcester, Mass.

52%
MOBILE

41%
DESKTOP

7%
TABLET

65+

45-64

18-44 26%

38%

36%

58
Average Age

73%
Have College Degree

62%
Take action as a 
result of reading

$118k
Average 

Household Income

YOUR AAA DIGITAL METRICS & AUDIENCE
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YOUR AAA SPONSORED SOCIAL POSTS

 » Included with all digital packages
 » Gain new followers to your social media accounts
 » Leverage AAA’s brand legacy & social media reach 

100,000

1,700

6,000

107,700
TOTAL AUDIENCE SIZE

65+

55-64

35-54

18-34 13%

42%

26%

19%

Social Audience Overview

72%
FEMALE

28%
MALE

TOP CITIES
1. New York, N.Y.
2. Boston, Mass.
3. Providence, R.I.
4. Worcester, Mass.

AGE

GENDER

NEW FOR 2021

EACH PACKAGE 
INCLUDES BOOSTED:
• Facebook Post
• Facebook Story
• Instagram Post
• Instagram Story (with ‘Swipe Up’ link)

• Twitter Post

All posts run on a single day

TOTAL POST REACH IN 2019

Video

Link

Photo

ENGAGEMENT BY FORMAT

5MM

3%AVG ENGAGEMENT PER POST

@aaanortheast
VERFIED ON ALL PLATFORMS
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SAVE BY BUNDLING

25% DISCOUNT
when you bundle any digital package with any print ad

2
MONTHS

2 Custom Stories

2 sends Email Extra

2 sends Email Newsletter Text Ad

2 months Web Channel Sponsorship

2 months Enhanced Lead Generation

2 sends Boosted Social Media Posts

$40,884 Digital-Only Rate
$30,663 Bundle Rate

Titanium
TWO-MONTH CAMPAIGN

1 Custom Story

1 send Email Extra

1 send Email Newsletter Text Ad

1 month Web Channel Sponsorship

1 send Boosted Social Media Post

$23,364 Digital-Only Rate
$17,523 Bundle Rate

1
MONTH

Bronze
ONE-MONTH CAMPAIGN

3 Custom Stories

3 sends Email Extra

3 sends Email Newsletter Text Ad

3 months Web Channel Sponsorship

3 months Enhanced Lead Generation

3 sends Boosted Social Media Posts

$63,100 Digital-Only Rate
$47,325 Bundle Rate

3
MONTHS

Gold
THREE-MONTH CAMPAIGN

6 Custom Stories

6 sends Email Extra

6 sends Email Newsletter Text Ad

6 months Web Channel Sponsorship

6 months Enhanced Lead Generation

6 sends Boosted Social Media Posts

$110,425 Digital-Only Rate
$82,819 Bundle Rate

6
MONTHS

Platinum
SIX-MONTH CAMPAIGN

12 Custom Stories

12 sends Email Extra

12 sends Email Newsletter Text Ad

12 months Web Channel Sponsorship

12 months Enhanced Lead Generation

12 sends Boosted Social Media Posts

$189,299 Digital-Only Rate
$141,974 Bundle Rate

12
MONTHS

Diamond
TWELVE-MONTH CAMPAIGN

YOUR AAA DIGITAL ADVERTISING RATES
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Month Tier 1 Materials Due Tier 2 Materials Due Campaign Launch
January 12/01/2020 12/15/2020 1/01/2021

February 1/01/2021 1/15/2021 2/01/2021

March 2/01/2021 2/15/2021 3/01/2021

April 3/01/2021 3/15/2021 4/01/2021

May 4/01/2021 4/15/2021 5/01/2021

June 5/01/2021 5/15/2021 6/01/2021

July 6/01/2021 6/15/2021 7/01/2021

August 7/01/2021 7/15/2021 8/01/2021

September 8/01/2021 8/15/2021 09/01/2021

October 9/01/2021 9/15/2021 10/01/2021

November 10/01/2021 10/15/2021 11/01/2021

December 11/01/2021 11/15/2021 12/01/2021

2021 DEADLINES

Web Channel Sponsorship
• LEADERBOARD 728 X 90PX
• MEDIUM RECTANGLE 300 X 250PX
• URL
• TRACKING PIXEL OPTIONAL

Email Newsletter Text Ad
• IMAGE 123 X 123PX
• HEADER 6 WORDS, MAX
• COPY 15 WORDS, MAX
• CTA 2 WORDS
• URL

Lead Generation
• EMAIL ADDRESS TO SEND LEADS

TIER 2 MATERIALS

• Custom content generation story topic/theme

• 3-4 images to be used within story

TIER 1 MATERIALS

Ad Prep and Submission
Allowed file types: .jpg, .png, .gif, .html. 150K max file size. Ad unit 
content must be clearly distinguishable from publisher or unpaid 
content on the page (for example an ad unit may have clearly defined 
borders so it is not confused with normal page content). Ads should be 

developed to perform smoothly and not interfere with site performance. 

Animation supported. Length of animation must not exceed 15 seconds. JavaScript 
used for animation must be executed as asynchronous load and CSS used must be 
inline. Flashing, high contrast, fast moving and bright color animations are not allowed.

All ads must be sent to advertising@aaanortheast.com or uploaded.

AD
PREP

YOUR AAA DIGITAL SPECIFICATIONS & DEADLINES

UPLOAD DIGITAL ASSETS HERE
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SOCIAL SPECIFICATIONS

FACEBOOK & INSTAGRAM IMAGE & STORY
File Type: jpg or png
Minimum Width: 500 pixels
Image Aspect Ratio: Minimum 400x500 • Maxium 
191x100
Recommended resolution: Upload the highest 
resolution image available.
Images that consist of more than 20% text may 
experience reduced delivery. 
Primary Text: 125 characters

LINK
Headline: 25 characters
Link Description: 30 characters
URL
Call to Action: Book Now • Call Now • Contact Us • 
Download • Learn More • See Now • Shop Now

PROMOTED TWEET
Tweet Copy: 280 characters 
(Note: Each link used 
reduces character count 
by 23 characters, so for 
example, using one link 
would leave 257 characters 
for Tweet copy.)
File Type: jpg, png, or gif
Max Image File Size: 3MB
Max GIF File Size: 5MB
Image Width/Height:  Recommended minimum width 
of 600x335 pixels, although larger images will be better 
optimized for when people click to expand images. Any 
height is acceptable, but if the height exceeds the width, it 
will crop to 16:9
For GIFs: Any height is acceptable, but if the height 
exceeds the width, it will crop to 1:1

UPLOAD ASSETS HERE
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