Newsy Brand Studio Presents

MODLERN METROFOLIS

Preparing today’s cities

or tomorrow’s challenges
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An inflection point is an event that results in a significant change in the
progress of a company, industry, sector, economy or geopoli tical situation and
can be considered a turning point after which a dramatic chan ge, with either
positive or negative results, is expected to result.












Story Mix



The Story Arc



Advanced Theory

1. There are only 7 basic plot lines

* Overcoming the Monster
 Rags to Riches

e The Quest

* Voyage and Return
« Comedy
 Tragedy

* Rebirth

2. The Meta-Plot
» Referring to itself or to the conventions of its genre; self-referential
3. Theme & Variation

e Systems Biology

e Cultural Habit Change

e  Community/Collaboration
e Innovation

* Docu-style
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Concept Art





















To date

e 300k in funding etc.....

e Trying to sign on remaining founding members. As of
have 1 signed on.

» Looking to move into Established District by the en

« Still looking for a brand to sponsor the film, so i
that’s looking for a 30-60 minute documentary on st
sustainability district in a mid-west city...

» Because we're still writing this story. It continue
very much a work in progress, but we're headed in t

this presentation we

d of 2018
f you know anyone
arting a

s to evolve, and is
he right direction.



This is us right now
























