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Building Engagement and Buy-in
for Energy and Sustainabllity Initiatives
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ideas that stick



Beth Robeson

Co-owner Robeson Marketing & Design




“The sustainability space is
littered with great ideas that
never saw the light of day
because no businessperson
could figure out a way to sell
and profit from them.”

Aaron Chatterji,
Duke University School of Business



4 Critical Success Factors




Trends In High Performance Buildings

 Leveraging Data and Technology
e Focus on Building Resiliency
e Increasingly Flexible Buildings

* Impact on Wellness and Performance
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Improved Air Quality

* Increase worker productivity by 5%-6%

e Save businesses $200 billion dollars annually



Indoor air
pollutants and
the brain



High Performance Buildings




4 Critical Success Factors




Benchmark effectively



Consider total Impact




18%

The majority of Millennials see climate
change and the environment as a top
concern, in fact, 78% said they are
willing to change their lifestyles to
protect the environment.

-World Economic Forum, 2017








































