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Visit: www.cushmanwakefield.com or follow us on Twitter: @CushWake
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Why Clients Choose Cushman & Wakefield
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Value creation
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Global resources, 
local expertise
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Visit: www.cushmanwakefield.com or follow us on Twitter: @CushWake
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Leading Global 
Real Estate Firms
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Mark Sixth Year 
of Improved
Sustainability



ULI Greenprint Center for Building Performance

Focuses on reducing carbon footprint of existing 
buildings – 1/3rd of all global carbon emissionsbuildings – 1/3rd of all global carbon emissions

Led by an advisory board, which shares the 
performance results with the public through the 
GREENPRINT PERFORMANCE REPORT
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“LEED is seen as an important 
attribute for tenants when 
considering a building. However, it 
may be a tie breaker, but never THE 
reason that a tenant chooses a 
building. It is an important 
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building. It is an important 
marketing/recruiting tool for 
companies in today's market, but 
again not THE tool that companies 
use to recruit.”

Mike Hartmann,
Executive Managing Director
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“My experience in selling 
properties is that not much 
consideration is given by 
investors for buildings with 
LEED certification. I’m 
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LEED certification. I’m 
sure some buyers might be 
more in touch with that 
concept than others but in 
large part we don’t see it 
too much.”

Mike J. Sullivan, CCIM 
Senior Vice President



“I very rarely see, hear or 
discuss anything that is 
related to the LEED or 
Energy Star related 
classifications.
We make sure that it is part 
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We make sure that it is part 
of our listing material when 
we have it but most buyers 
either take it for granted or 
ignore it totally.”

James P. O'Connell, CCIM 
Executive Managing 
Director
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“We have not seen a large 
emphasis for industrial buildings. 
The sale value of real estate in our 
market is still driven by the 
traditional measures, age, 
condition, functional utility and, of 
course, location. High 
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course, location. High 
performance features help to 
protect values, but rarely increase 
it.”

Thomas M. McCormick, SIOR, 
CCIM 
Senior Vice President



“That said, developers, investors 
and users are implementing high 
performance principles (lighting, 
construction materials, exterior 
surfaces, water control, solar) 
where it is affordable and the 
positive results are quantifiable. The 
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positive results are quantifiable. The 
impact can be felt throughout our 
market. Two examples for industrial 
users are the conversion to high 
efficiency lighting in warehouses 
and production area and the 
addition of walking trails for large 
new developments. Owners that 
install these features see a quick 
pay back and employees have a 
better work environment.”



Local 
Market
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Results
Are
Mixed



Douglas Bolton
Market Leader
Douglas.bolton@cushwake.com

513-910-2584


