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OV for Everylibrary conducted o moss quontitative survey, in-depth qualitative
interviews, ond g focus group.
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PROBLEM STATEMENT
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Opportunity #5: Pocition EvenyLibrary as a strong aly for students by highiighting its impact
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Strategy ¥ Engage students, faculty, staff
and community members through
Interpersonal communication initiatives
Rationale: Face-to-face interactions
strengthen connections with EveryLibrary,
increas v\a" brand recognition and Sign-ups
while bu' NG suppornt at OU and in
Neeman 10 longevity,

Tactics:

« Event Tabling: Engage students and
comMMuNIty Mambars at Koy avents in
NOEman and surnounding areas.
Business Partnerships: Collaborate
with high-traffic restaurants and
busingsses to promaote the OU for
EverylLibrary <Jmpaa&1
Campus Outreach: up tables in
busy campus areas with snacks,
glvoawtyt. and materials about

vcryl.tbvmy

thietic Events: Interact with fans at
oevents, offering snacks and

it Cards 10 DOOST nwareness
Strategy 2 Online £ men
Rationale: A dedicated online platform
enhances accessibility, credibility, and
engagemant while driving sign-ups

Tactics:
Website: Develop a site

:pon

« Ca
with clear calls-1o-action for sign-ups
ond CAMPEGN updates

ital Content: Publish blogs,
nfographics, and interactive content to
cduc.uo and enCOoUage Participation

ORJECTIVE 2: To achiove 500 subscribers
;cu:nddun‘.ph&nubym

Strategy ¥ Use social media to expand
the Campaign’s reach via Cen 7's

engagement, . '
R.glonll‘: Focus group Interviews with

Cen Z revealed that social media is one of
the most offectne wiys 10 engage and
SUSLAIN Their involvement beyond in-
person imeractions

Tactics:

o Expand reach through paid, eamed,
shared and owned meda on social
media platforms

o Pald Medla: Use targeted soclal
Media ads 10 exXpand reach, attract
followers, and drive campaign
engagement.

S

o Shared Medix Run targetod sockl meda
PORtS O Instagrarn, Facatook and TikTiok
8 speciically gain Cen-Z's attention

o Blog Posts Host a regularly updated blog
foatring Stones about cCampagn
Dy ove for Ry acvocacy.

o Eamed Mediie Srure rrpactiul media,
such a5 our PSA OP-ED, news release and

Strategy ¥: Use meodia relations to spread

ey MEsSases 10 targeled audences
lonlhc Medis cutreach ampifies the

campaign’s reach across platforms and

enhances visibility alongside social media

efforts

Tactics:

* Public Service Announcement (PSA):
Dovelop a ragdio PSA with visuals to
highhgh library acdvocacy and ways 1o
get involved
Earned Medla: Distrbute a news
release. feature stones, PSA and &
national op-ed 10 eNGIgEe SURPOITens
and drive awareness

St Z Strategic Partnerships
Rat Collaborations expand
audience reach, turming passive
supporters into active advocates

actics:

* Public Speaking E
Parines with university faculty, student
groups, and campus departments to
amplify messagl
Partnership Toolkit: Droviae stucent
organizations with key messa?
presentation materials, and talking
POInts for CONSIStent advocacy,

for Outreach: Devign and

distribute fiyers 10 student groups for
broader ¢ ment

+ Local Covernment E Moot
with the Mayce of Norman 10 secue
public support and advocacy
messaging

OBJECTIVE 4: Have 50 attendoes ot in-
person events by March J.

Strategy k incentivize in-person

Rationates
Ra In-person events create
MeMOorabie SCVOCaCY expotiances

theough prizes, interaction, and
hands-on particpation

-
—
‘8




Tactics
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Strategy  Partnes with Jocal busiresses for mutual prormoton
Rationale: Busines colbborations expandod outreach and added crocibiny
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o Business Partnershipe Offared Oft Card Noanthes and Dromotonad Seals 1 echanoe o
AN T e exlos e
¢ Cross-Promotione Reguestod burinessss 1o iy irs 8 share CamEsian cortent on ook
moca '

OBJECTIVE 5: Generate 2,000 interoctions on social media posta promoting
Everylibrary's mission and progroms by March J.

Strategy t Use pad onine advert=ing
Rotionaies Paicd ks ensre precse Largeting, I iz resch, enGosermenit, o rmessace control
Toctice:
» CroundTruth M Taroet oot at1encons araach, O] with EvenryLDrary's msson
for Pghampact engagorment
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Ty ouah rivtes
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SECONDARY RESEARCH

The secondary research analyzed public perception of lbrarkes and advocacy
organizations, such as EverylUibrary, and the developing purpose of in community
and dgital spaces. This overall analysis was the foundation for OU for EverylLibrasy's
carmpaign and was supported by a number of sources, including OCLC's 20M From
Awareness to Funding studies, Pew Research Center's 2006 Libraries study, EveryUibrary
Instiute's 2022 Voter Perceptions of Book Bans in the United States analysis, and The
Aspen institute's 2017 The Role of Libvaries in Advancing Community Coals review.

Ubtrary Engagement and Perception Studies

o OCLCs From Avvareness 1o Funding [20W)
o Support for lbrares & decreasng, With average Vistation ranes decreasing by 9% over
U pat decacke
0 Francial Suppont for B M Seciined by BN, shown g the notable putic
o Mot Armerican voters bebeve Morares are eociusively foderally funded, when, in fact,
most recohve funding from maostly local sources
o Pow Research Conter's Libearies Rapont Q06
o Cognithve dEscranon S Growing and remans rcreasngly gy, as wihle most
Armencans express support for lorares, vory few actively acivocate for thermn
o T of Arnericans Doleve ibvares provide arucial resources, but engagemant from
therm s passhve

Ubvary Advocacy Challenges

o Everylibracy irstitute’s Voter Percoptions of Book Bars [2002)
o Over 75K of American voters are againet book banning, but only a srall percentage
CNGIGE N ACNVOCHCY aCThaly.
0 mm»mMGMHW&MMMM
acheocacy initiatives fad in rmckalzing thr supponmens effectiely.
o The Aspen Inetitute’s The Role of Libranes in Advancing Community Coals 2077)
o Ubrares are soen Dy most a6 orucil Comemunity CoOmerstones, Dut they struggie to
SOCLID CONGETent funding and rernain relevant in the ayes of socety.
0 Programs suppontng ickeas of diagtal rnchusion snd rior leracy programs are
recognied 10 e wickely supported but neglected

Ubrary Advocacy Comenunication Aucits

o Everylibrary Onlne Presence and Communicaton Channets
0 EvenylLibracy strugohes with Consisient engagement and rotakzation, with most of the
o Everylibrary's socal media presence and messaging ok the urgency and relstablity
that Jracts and enNgages YOUNQE! SUckences most.




PRIMARY RESEARCH

Pre-Survey Qualtrics Data

U o EveryLOr ey COMOUEINS 3 s 2oy 'wiit i dverse ooriaapanis 10 Gty oorer s

SOTRITOrES: AN DorOBDbOns ON ARranes and oy aovocacy grouns

gty Vermidas
. Iumewt ot it

Q Are you familar with the organization
EveryLibvary InstRute and its mission to
support librarkes through advocacy,
resoarch and funding initiatives?

Cormw e’y ucromee
[ S

Q. Do you think lbraries effectively
communicate their value to the public
{engaging on social media, program

"o
-~

™" Ban, T vy e

Q Are you aware of any of the
funding challienges faced by
braries?

1'v@ Y00 4 oher * b Sap e
s

A2



Q What, If any, are the main —
barriers for you when it comes to i
donating to ibrary couses?

| memr N smart Wt @ rem e G g
™

L e I e e R i B L e 3
s

Q. How likely are you 10 advocate for
ibrarkes in your community?

Q. Which social media platform
do you use most often to
engage with social couses?

‘o o



PRIMARY RESEARCH

In-Depth Interviews

OU for EveryLibrary conducted in-depth intenrviews with diverse participants to discover ey
motivations and deeper insights from general trends found in the mass survey,

The Gen Z Perspective
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PRIMARY RESEARCH

In-Depth Interviews
OU for EveryLibrary conducted in-depth intenrviews with diverse participants to discover ey
motivations and deeper insights from general trends found in the mass survey,

The Librarian Perspective
.— Cesideron Cidehon




PRIMARY RESEARCH

In-Depth Interviews

OU for EveryLibrary conducted in-depth inenvews with diverse participants to dscover key
motivations and deeper insights from general trends found in the mass survey,

8 The Bicultural Perspective
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PRIMARY RESEARCH

In-Depth Interviews

OU for EveryLibrary conducted in-depth inmenvews with diverse participants to dscover key
motivations and deeper insights from general trends found in the mass survey,

The Baby Boomer Perspective
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Q How have braries changed over time?
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Focus Groups
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MESSAGING - CAMPAIGN NARRATIVE

Supporting EveryLibrary sn't about politics, it's about libraries. NO matter your views,
ibraries matter 10 everyone, and they need our support,

o Dvverse audences noed 1o be R that they Gont Nead 10 be akgned with a specihc
POItCal 5oenchs Of "pack & 9" 1o suppon EveryLbrary and other achvocacy Groups .

e QU E .\-(,t..lv st ooitical ey f'.dnp-umfuq.« 100 1 COMUmINse AL
'l‘. o]
2
)

CHanNMels, CONtering rMdssaging on overadl love of Sbraries
Ubraries aren't guaranteed like police stations or hospitals, they on public support.
it's time to act before it's too late. 0 £aiton

o ALHONCHS 400 INOENL of how T anes recer funding 8nd Suppon, assuming they
ahadinys Do around, rogandess of DUDEC SUPDOT, HOWSwer, they'1e ¢ ALIGY woly MOR vated
Dy themes of urgency and mmemadiate 2Chon

o OU for EverylDrary oreated content, such &% sociy media posts and blogs, ermphasning
the ek of longenvity St nnes have and the Gitical need 1o iImmediale engagerment

Ubraries have always been there for us, through our childhoods and across
generations, as sources of knowledge, support, and nostalgia it's time to give back.

¢ Ingraduals across the board Noted Hhow Shvares Nodd a spocal 2ot of Nostaloa Nt
POANS aCtNg 3% MO SOUNCES 106 VanNous nesourcoes for tham and thow loved ones
o O for Everylibrary Created content, Such a5 500l meda posts andd Bloges, emphasiong
U DOSLAG rrrOnes of v ious HOORCY SCVOCH ANd SLLGONLE, rdating wWith e st [Q
A\

LMo JLUORNCES “'

A

advocate doesn't need nd love. the
et e e b e b e ey e

o Murry' SUcimncmt, ss0ecaly Con J e Thatt notabie Sner ol susort o et Lo rmdan &

-,.:;v;",- a1 Ergact on acivocacy efforts, deterring them hrom CONING WEN BchOCaCy oIS
Such s EvenyLUbrary

o DU EveryLDrary used N -D0rsdn ©wires and onine COnLent 10 showCass 1M Dovwer of
L] G0N, Dromcrg Oooor v o Mot thiex /;".‘ IO SO En el s

MOOa OOy

Ubraries do more than lend books; offer 50 many free resources, technology.,
mmnym)‘m‘:m"mv know, the stronger our libraries become.

o Libranes are often mesuncierstood as outd )ful and brreted 10 smiply Book lending, bt

thay CONSIANUY ovoig 1O SUIt MOdrn NS Ciferng & Wi range of vakuabie rsources
s SENVORS
o OU for EveryUibrary oreated meda, stecfically biog posts and socal meda posts to
Promote the Vanous resouroes COmemonty u]/_1_1 that BNorary d‘r_w", ®\,'®
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Objective 1: Generate 300 signups on the
OUforEverylibrary.com website by March 3.
STRATEGY'1

Strategy T Engage students, faculty, stalf and community mesmmbers through interpersonad
m- :\"‘I.<V\;_'.|"O"f,'fl'. } IO DRSO COMT YO wiey v il Yy

2wl a2l O PO ral g vl asrPe 5 2al’ s an SUEROLCTVAE ' O /e ees
O U000 rorm Uhe Urnvense fF OO L0 o e Droaciey NOrnmman
Tactics

Personally interact with audiences through tablings at ey events in Norman, Oldahoma

and surrounciing aress.

o Business Collaborations Harires Withn DOooular neet s ranits, 30wt Dz, that Doy
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OBJECTIVES, STRATEGIES + TACTICS

Objective 1: Generate 300 signups on the
ibrary.com website by March 3.
STRATEGY 2

Strategy 2 Create an onfine presence for data collection and inforrmation sharing.
Rationales Fincnas hom our permary resoarch indcated that our campaan neecked a decdicated
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¢ Emotional storytelling: THrough biog posts and nteractive content, we reinforoed the vital role
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OBJECTIVES, STRATEGIES + TACTICS

TACTICS FOR OBECTIVE |, STRATEGY 2
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OBJECTIVES, STRATEGIES + TACTICS

TACTICS FOR OBECTIVE | STRATEGY 2
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Who Are We?
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OBJECTIVES, STRATEGIES + TACTICS

Objective 2: Generate 500 subscribers across

social media platforms by March 3.
STRATEGY1

Strategy T Use social media to expand the campaign’'s reach via Cen Z's engagement
wm.mwwmmum
fRationalee Socwl meda 4 cotrertore of Gen 2 st o O] 1) PeOemtiengg o e
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OBJECTIVES, STRATEGIES + TACTICS

TACTICS FOR OBECTIVE 2, STRATEGY 1
Social Media Content

LA SOOH] rrweciey Sl Macy ORrienncs Dermdedy O INSRBGgram, Uhe pAat SO rronll e by Our
prmary aucience - Gen Z occordng i pd'narymhw"* be we oo Ltired
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OBJECTIVES, STRATEGIES + TACTICS

OBJECTIVE 2, STRATEGY 1
Social Media Content - EDUCATE

By 3 with i L. we reintroduced followers 10 Bbraries not just as
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OBJECTIVES, STRATEGIES + TACTICS

OBJECTIVE 2, STRATEGY'1
Social Media Content - ENGAGE

Engage
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OBJECTIVE 2, STRATEGY 1

Social Media Content - ACTIVATE

ANtlranie

Our octvate cortont was 3bout movirsg from awarene=z 1o action After educating and
COIDONG OUN FUCTENCE W GIVE T oo, 1IOW DaNmey wanys 10 supeont Svernylibrnry Fosts
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OBJECTIVES, STRATEGIES + TACTICS

Objective 3: Increase awareness of
Everylibrary’s mission and initiatives by 15%
by March 3.

STRATEGY 1

Gamer camed media with Cumulus Media radio stations in Olkdahoma Clity. Earn on-air mentions
on top-rated radio stations’ alrwaves and promotion on each station’s important digital spaces.
Rationale: To fether the message of OU for BEveryUbrery while seaching each OC Curraius Medis
propertys speciic auchence, tracitionally and Gigially
Public Service Announcements and Dightal Assets
o 50 Ao emotionally connects OURrBvenySrany with the Crganation’s overall mission and
ST
o Doy ammets faith QR coce) 10 proerote the Campasgn on each Oklahorma Cy Curmuius station
e 50 LAe iner generc PSA pvomoting OU for EveryLibrary
Media Relations
« Expand reach through paid, earned, shared and owned media on social media platforms.
creating » Produced radio PSA and wrote script for Bners. Sert two press releases to station
program directors and the general manager to introduce the campaign in detall
& KATT FM Rock 1005 The KATT {Active Rock)-Canerc OR coded graghics agpeaned on the
STAUON wabsite (U7 deact pade Viws) and all Meta plionrs
o KYIS FM 909 KISS FM (Mot Adult Contermporary)- (00 O B Brer jock st et 10
am- 7 pm n February, Generic QR coded Graghcs appeaned on the station webste (T/ drect
POOe Viewwsl and af Meta plationms
o WWLS FM 98] The Sports Andmal (Sports Talk) £0 racdto ared e trres lom 657 pm o 7
R I Felruary Bafore the ESPN o national simuicast, Conieic QR-Coded graghics
B0 ecd On The SEAGON webite (421 drect page views) arxd 88 Meta platSormma, (5 Live onv-ae
talere lner roadis Sam 207 prmy Mondary through Frclay
o KKWD FM ALICE 104.9 (Aduits Hits)<Conenc O codked graphecs appeaned on the ssaton
WS §5 CHact Dacd views] Mata platioerns, (51 Lve On-ar Talrg Brvie s S am 207 pm,
Moy through Frickiey in February

EARNED MEDIA ON FM RADIO & DIGITAL PROPERTIES




OBJECTIVES, STRATEGIES + TACTICS

Objective 3: Increase awareness of
EverylLibrary’s mission and initiatives by 15%

by March 3.
RADIO PSA
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OBJECTIVES, STRATEGIES + TACTICS

Objective 3: Increase awareness of
Everylibrary’s mission and initiatives by 15%
by March 3.

Enrmed Modis: Virite a0t dstrboute & ovevys reseiese, Toature S800ie, 8 DUl peeaos SOrouncerrert
and a ol O E0 about the carmpanan 1o Create 3 Dorsonal connecton with supportors. The
COrRent WAl eNCOoUaoe Surther endagoment and word-of-mouth promotion, heiping soread
FPANSONSS Croanetily SO COMIDNM S Lo and Sate rmacha B in penckx

dents return to pu
competitio
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Objective 3: Increase awareness of
EverylLibrary’s mission and initiatives by 15%
by March 3.

STRATEGY 2

Mzwwwwmmmwm

Rationabe: Partrer ey abow e s My O 1A OeE racie SUCHErCes Arc O SO0 Iroem Sxvac sy
WO IRy NOR P LD A Pl eracied with The cymipaan 'n._,_,‘r. raenbom cofaborathore
URFEOMTTNG DOSSVE SUDDOMENS M0 2CTve DIToDaris iIn the Evenyl Dy Cause
Tactics
« Public Speaking Engagements with MMMMW
Lo wWiin unie r,'_,".,‘.: Ry ary 1 Orgar I ahons that v W NN DN CIrTaan s mesaon
1hE Inciudies pantnNerng with Caiond student Organabions and CarmoLUs departments that can
HOD aMDly the CamDaan's Messaon
. MOMYMMMWFH POADS S R A LOONE 10 DOV
RS OrGANCEAt IO WD) resourons W Dresertrg On Bt of the Cormpian. Thas inchuckes
MY TSSO, DRSS AR onN Malenaes and 1Al DOrs S0 S0 COMMIUINCILON CONSEtency
aNd XANOCHCY effociveness
. mmwwm Xy And SERnDURE Byers for stuchent
FIMELNOES L0 Shdre In thasr rtwonss, o for Broacsr outreach ol (Lawt s Lag g}
+ Engage with Local Government Officials: Moot with the Mayor of Nomman 1o decuss Forary
SCNVOCACY AN SO0 DUDEC SUPDO. CORaDOAe ON COMMSYR 10 Showoasse the iImportance of

EVOryLIDaey InCuond SEaterm e s of SLUID0ONM and DeomOotonad Mmssaong

TACTICY
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OBJECTIVES, STRATEGIES + TACTICS

TACTIC 2 FOR OBJECTIVE 3, STRATEGY 2

« Develop a Partnership Toolkk for Student Groups: Create ard design o ookl 10 provice
Studient onganizations with resources when presenting on bebal of the campasign. Ths includies
MRy MESS00%S, PIesentation Materials and 1aldng DOINS 10 SURDO CONMYTILINICALION CONSEEnNCy
MO OGRSy SROCTve s,

0. Foedend Our Impact and creste & suatainable rippke ofect across Carmpus, we deveoped 4
Partnership Tookdt —a customizable resource desgned 1o halp student organzations, pee-
professional groups and community alkes QuICkly and oasly shane Our CAMPagN MeRRoNg
EveryLiteany. andd Gucianos on how 10 Host miri-activations O Deomate The Bic Book,

o Our goal v shrmpler make advocacy accessiie. By efirminating the guesswork, we
ermpowered our partners 10 take ownernship of the Carmealgn In ways that fek organic to thes
COMMUNTIos

0 Theougsh thiss SOOe0ach, we sLoCessiuly Dartner et With) 1hees Campus Soronte, who ampified
Cur rressase through soci Mmecks shares, word-of-mouth, anc] Group Signings of the Big
Book everes We a0 tearmed up with Canlord Ambaszaadions, a student networking and pre-
professional organization; the Pubiic Relations Studont Sockety of Armenca [PRSSAL the Dean's
Loadership Class . Cindordt Women in Caylordt and the Cldahorma Cry chapter of PRSA,
JOKC-PRSA}—sach of which halped reinfonce the campaign's Crecibity st entend s reach
N0 keyy stucient and profiessional networks,
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OBJECTIVES, STRATEGIES + TACTICS

TACTIC 4 FOR QRIECTIVE J, STRATEGY 2

Thark yous Mayorsl Cancicite Mokmar, foryour
Rpoors
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OBJECTIVES, STRATEGIES + TACTICS

Objective 4: Connect with 50 attendees at in-
person events by March 3 to drive in-person
relationships and action.

STRATEGY 1

Incentivize in-person engagement to drive active participation,

Rationale: In-porson events offer a2 spochl and tangibie way for tarpet Sucdkonoes to enNcgane with

EveryLDrary and RS messon, INCOonporating SD0Cts SUOh 25 DIDES Meracinve aCIvEes and persona

SO SALONS 1N DRSO s !
« Big Book Interactive Events: Utloe engagng elements, such as the "5g Book " to encourage

LS 10 DIWSCHRY S0 Ty NS 1O SUROOR T CONOOOt OF SOy aovocacy. oo

UL ACOVOCESY TR0 MOENELNG NG MMy iiowm Soesmrmroes

RTINS & TaNg D0 OO Tatlrmer L.

~ mwwz‘v.!r:-.'»-(nfr...n I Carcss Froem vanous IO Dusineaies) sarh sy 10

C SCEalrg Slerooes
« Personalized Engagement: £ngage N ONe-on-one INteracions Dot ween Campagn memmbes

A0 ALLNONGS 0 CHEOLUSS FOrary acOCaCyY and taltalae DarsOray AanaCdotes in a ahthaarted

N O 1A

« Emall Newsietters & Fliyers Sond ormais 1o Indhaduals who opt n for campasy
DITETANCRIONS NCucing a Gampas-wicke ormad to reach 28,551 studienss. Aodtional,
RN 0 DO “,r:f', ound O3V Camous ard INCIITIN 1O Orve 30N e g v ers,




TACTICS FOR OBJECTIVE 4, STRATEGY 1

The g Book—A Bokd Visual to Spark Conversation

LNd OF the MOSL IMMOratig GRS Of OUr CRMIPSION WS T B0 BOOs-4 COmecaly Ovarsaad
PANCHTRCOR DOOK Tt MeaCiiridd DWW fTcr varis O TG On The SOt Ol 4 O

OOlbraory with O Wormen s Blasiontband of 1 OLU) WS Al md G

VYO S0l SO Wk DUCINGg 1he DOOK LG evanyclary IMmaterians e 1oorm Doarcls, poster paper, Lape
NG IS, TLENING SO SL0ies M0 sormathung Dol oAl and imposstse o gnoe. The Ba
BO0s st v 35 3 A0l WSS OO SOt Feng Lmioec e andd Nosiakend thal rmacihe pecoie

WO, ST, NG Do N

AL e 1O of The DOOM, v Coaned & m m check-out caed JER B0 e ONes Mary Deoes
TN B0 e chiciihoed Rorary vises THant e et ad—he (acsad Ines, ThHe "o ove’s rnarre”
SCDOM U Sorme of shared] GO Ry DG 10 3 DUDEC OO —avosnd rel omohon, YWe e
peopie 1o “sign into the ‘Love EveryLibrary’ chapter,” tapping mio ther memones of borrowrg
DOOKS and dCOVeNng LOres It wasn't JUst 2 200 1L I Was 3 Wary 50 reconnect Deooie with winy

SOCANeS Matiened 1O tharm 1 the frst Dl

1he Bag Book ssgn@ficanty noonssd engaoorment af our (abiing everts, Stucients vwars orawn n by
e 220 and serntmentaity staved 1o the Comar=aanon, and ol they Narmes and persondd Mmessaoes
FHOOUL W RO s rmdart 10 1harm £ a0 Sarvad 26 8 DOWETUL VISLEE SLON0eENg e Sarsang
g oG Mound EveryUitraey’s rmsson. The Book became & symibol of collective care, &
nostalgic conversation starter, and a iving artifact of our campaign's iImpact. In o space where
advocacy often fecks abstract, it gave people something they could touch, contribute to, and
rermember
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TACTICS FOR OBJECTIVE 4, STRATEGY 1

O carnpans, we Ltk the Caylord College digital screens 10 run o senes of eye-catching shaes that
toasad the ovent, Pared with DO visuaks and] Our Carmpangn Dranding, these a0 ran In the s
DONg LD toour South Ol LaDaNG, 10aching Our 2O aucsence Of SLCents Dassng theough one of
e oSt Gy trafficheedt Dulchings on Camens.

SIMURANeOUSH. WO Lsad INStacgram-our pomary soc piatforrm-—-to share snoalk poeks,
countdown posts, and event detalls leading up to each Big Book appearance. 1heso posts were
Craftad 10 either o Cate FOROWErS ON T IMmPortance of Sbrary achocacy. anNga0e therm with phyful
VIS AN CRRECOS, O ACTVINE THern 10 SHhowy U0 BNd SO0 thaer Names nto the “Lowe BEvenryLibeary”
chapter. We Nnciuced the NOstEOC CHeck -Out card IN OUr 300 s 10 SHark emotions connecton and
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OBJECTIVES, STRATEGIES + TACTICS

TACTICS FOR OBJECTIVE 4, STRATEGY
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OBJECTIVES, STRATEGIES + TACTICS

TACTICS FOR OBJECTIVE 4, STRATEGY 1

Reaching 20,000+ Through
Strategic Mass Email Outreach

A8 it of OUr IEGratec] CRrTEaar Strategy,
we utized mass emal to esdend our mesage
beyond socal medha and ON-Campus events,
FRaChing a broadier and Mo chverse udwncs
Theough cooecinatad offonts with camas
COMImMUNICation charmess and crganczational
ermad lets, we reached over 20000 people with

targetedd, Indormative messaging about
WNNWM
pubiic ibrares

These ermals senved MUtiphe purposes

o Eoucate Our emadls inciucied quick,
chgestibie focts about wiy oriey schocacy
MSRiorns NOW Mone than ever.

o Engage Each mesage was wekten ina
corversational,. mothating tone that rveed
roaciers 1O foud Rart of & movement. We
Inchucked stocies, vesusls, and fnda to kearm
more about the Campaign and our
Sudent od efforts

o Acthvine Every ermad inciucied] a clovr ol 1o
SCUON, Whnti s 1 was 0O sign into the Bg
Book, attend an evert, folow uson
rezagram, o visk Evenytbrory's websto 1o
get rvoived

-
Thes forrn of custréach allowed us to connect
with members of the OU community whia may
00K Nave ONCoUNSernd OUF CREYEgr N Parson
O On sOck roacia. By rrieting pecple in thesr
Irbcoest Wit nedevanil, Cormpeding cornent, we
successiuly tumed pessive narenes Feo
SCIVE ENQAgEMENt—armpifing our impact
A SANG SLDEO ACroms MuUtinke platioerrs.
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OBJECTIVES, STRATEGIES + TACTICS

Objective 4: Connect with 50 attendees at in-
person events by March 3 to drive in-person
relationships and action.

STRATEGY 2

Leverage local businesses by developing strategic partnerships for mutual promotion and
mﬂ:l'l.h‘¢l.-l 10 WA KOG DN i T riOies Uy oncH 50 vyl visaety e
SOOI MODSLON SO SLeNOoes and INCrensod] OooeDaty f'or the Campaxr
Tactkes

. Mwo SEADES CORBCE LGNS W OCH] DSt 10 O DeormOtonmd Oeas

o"\:-;." RO 10 o .-.'\:-,;:.;,;.4 ¥ U ST I e . DU ses O G o dsuee

theouah the CamEaan's acvertsng and everrs

o Buniness Cross-Promotions Pecruest that ol Dusirwsses dardiny Mpers and Gve social media
OLEOULS 10 DD SO WSS AL The CarT s N fanvIE LEOOmmend anis Wik

LIOMORND DUSEGSES ON SO0 Madial DAaTionms and weatas
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Y
T\ s
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Objective 5: Generate 2,000 interactions (shares, clicks,
views or reactions) on social media posts promoting

Everylibrary’s mission and programs by March 3.
STRATEGY 1

Depiloy paikd online achvertising to increase reach, drive engagerment and spread awareness.
Rationale: Paid soc rmedia advertEing allows for subrantial control of key messages reachng
SOOCHC LAnget audenoes With the Rgheal eNCROeMment. SUtegicaly nvesiing N pad acks grants

POOEES 10 OORL -G Mah roaCh and NGt 0O e ra ots, mMadung Theam a Derfect

SN S5 gy

Tactics
¢ GroundTruth Ceoflendcing: LUtiae ocamon Dased achartisng at a0 ovent With audhonoes aroacly
O 10 SLDOOIT Evny LD ay's rYsson, Secun Q) NG fNNANCH and eNCROeMInt
« Meta Business Advertisements Dovedon takored and commpeiing achert somonts, s ng in
TArOeted o DAACRTTIAS ON FaCeDOOK 3Nd INsladr arm 10 MM TaDe ITeresonrs, reach,
SO TN ] St RS




OBJECTIVES, STRATEGIES + TACTICS

Objective 5: Generate 2,000 interactions (shares, clicks,
views or reactions) on social media posts promoting




OU for EveryLibrary conducted 3 post-Survey 10 moasune avareness shits in gonesdl audhences,
with apperosdimately 60 participants comeriang of Noemnan O students and ganeral Noorman
rescionts,

gy b
"

Q. Are you familiar with
EveryLibrary or any affiliated
organizations such as
OUforEverylLibrary and the
EveryLibrary Institute?




Measuring Impact

Ultimately, OU for EvenyUibrary successfuly coliected ST valid sign-ups, induding names, phone
rumbors, 210 coces and emad adaresses. The full 52 i avadaibio bolow

Nore Emad Postal Code Motwe
03 s @roous com 70
D00 844Ggmad com 715%
MO AT CAIOG A0 0ot 0%
Tastecoomad com

angel whamson@gmad com m»
cece 7 W0Gomad com

cactyselirs I0Ggmad com

Wan detrch@ecions com

chratonty 1 0@gmad com

rarganyork- 1 @ou ey

Eaouks ol asth ' Qou ey

weiora young T TE@cious com
whepw Q4 Qgrman com

mackersm wilarmaon@gmad com
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et O@nertagetall com
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esch?7@act com
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