
Voice of
Customer
Starter Kit
Learn how to gather, interpret,
and act on customer feedback.
Strengthen decisions across
product, marketing, and
experience - especially in
complex or regulated
industries.
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Why Voice of Customer
Matters

1.

Build a Feedback Process
That Works

2.

Great decisions start with listening. Customer
insights reveal pain points, highlight gaps, and
surface unmet needs you can actually address.

Asking the right questions is only the beginning.
Learn how to structure conversations, capture
insights, and keep feedback loops consistent.



Turn Listening Into Strategy3.

Analyze and Prioritize
What You Hear

4.

Insights are only useful if they lead to action.
Connect feedback to product plans, marketing
messages, and service improvements.

Not all feedback is equal. Learn how to find
patterns, avoid bias, and highlight what matters
most to your team and customers.



Get Buy-In Across the
Organization

5.

 Learn from Wins and Friction6.

Voice of Customer isn’t just for marketing. Use
feedback to influence decisions in product, sales,
support, and leadership alignment.

Positive feedback confirms what’s working. But
friction points are where growth happens. Learn
how to surface both and respond with intent.



Go Beyond Surveys7.

Speak Their Language8.

 Formal surveys aren’t your only tool. Explore
methods like interviews, call reviews, online forums,
and frontline conversations.

Customer words are powerful. Use them to inform
copy, shape campaigns, and connect more directly
across every channel.

Ready for Growth, Change, or
Launch?

9.

Whether you're scaling a product, entering a new
market, or shifting strategy - customer feedback
should shape your next move.


