Put people first i \\3

*  Know who you want to talk with (NQ\’C '
not talk to — listening is part of the deal) and-

understand their situation and cultural context. v — ours a lot more by doing
e (Side note: ‘the general public’ and ‘'stakeholders’
are not helpful definitions.) Stay positive
*  Focus on what people can do, rather than what
Be precise they can’t.
* Being specific helps understanding, action and :
metrics. Often, the word ‘sustainability’ is unlikely A

For more on sustainability communications

to be your best choice. i N
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