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Welcome
Your brand voice is what sets you apart—it’s how you

communicate, connect, and build trust with your

audience. This workbook will guide you in defining and

refining your unique brand voice so you can market your

business authentically and effectively.

“The CEO in me walked
into my cubicle each
day with a mindset that
could not be changed
or discouraged.”  

THE VIRTUAL HAILEY GROUP  

Founder, The Virtual Hailey Group

Nadine Hailey

Brand Voice Workbook



Section 1: Discovering Your Brand Voice

1.1 What Makes You Unique?

What inspired you to start your business?

What values do you want your brand to represent?

How do you want people to feel when they interact 
with your brand?



Exercise: Write 3 words that describe your brand’s
personality (e.g., Bold, Empowering, Friendly):
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1.2 Understanding Your Audience
Who is your ideal customer? 

(Age, interests, struggles, goals)

What problems do they face that your business
solves?

How does your audience prefer to communicate?
(Casual, formal, fun, professional?)

Based on the top 3 write a short paragraph
describing your ideal customer.
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Section 2: Crafting Your Brand Messaging

2.1 Your Brand’s Story

People connect with stories! Write a short version of your brand’s 
story using this structure:

Before: What was life like before your business existed?
The Problem: What issue did you or your audience face?
The Solution: How did you solve it?
Now: How does your business make life better?

Exercise: Fill in the blanks to create a simple brand story: "Before
____________, I struggled with ____________. I realized that

____________, so I created ____________ to help others
____________. Now, I help people ____________ by ____________."

Write your brand story.



Section 3: Branding with Social Media, Email, Website, 
and Offline

3.1 Social Media Strategy

How often will you post, and on which platforms?

What type of visuals shows your brand? (Colors, fonts,
photography style?)

3.2 Email & Website Messaging

Does your website reflect your brand voice?
Are your emails consistent in tone and messaging?
Exercise: Write a short email introducing yourself and your business to
new subscribers.

3.3 Offline Branding Strategies

How does your brand voice carry over into print materials (business
cards, brochures, flyers)?

Exercise: List three ways you can bring your brand voice into offline
marketing.



What’s the first thing you’ll implement from this workbook?

Set a deadline for updating your branding materials.

What support or resources do you need to stay consistent?

Section 4: Bringing It All Together

Now that you’ve identified your brand’s personality, tone, and messaging,
summarize it in a quick reference guide:

Brand Personality (3 Words): ____________, ____________, ____________

Tone of Voice (Casual, Professional, Fun, etc.): __________

Common Phrases/Words You Use: __________

Key Message You Want to Share: __________

4.1 Your Brand Voice Guide

4.2 Action Plan

Final Exercise: Write a commitment statement: 
"I commit to showing up authentically in my marketing by _________."

💡 Bonus Tip: Your brand voice may evolve over time, and that’s okay!
 Keep refining as you grow. 🚀



Brand Voice Workbook

You’ve taken a big step in defining your brand voice.
Keep this workbook handy and refer back to it
whenever you need clarity or direction in your

marketing.

📩 Want feedback? Looking to learn more about
marketing join our Business Bootcamp private group

ChallengeBusinessBootcamp

 Sign up today and start receiving valuable business insights right
in your inbox!

CLICK BELOW
 Monthly Business Newsletter 

🎉 Congratulations! 🎉

https://www.facebook.com/groups/ChallengeBusinessBootcamp
https://lp.constantcontactpages.com/sl/tyWF6P8
https://lp.constantcontactpages.com/sl/tyWF6P8
https://lp.constantcontactpages.com/sl/tyWF6P8


Contact Me!
nadine@thevirtualhaileygroup.com

www.thevirtualhaileygroup.com


