Unibloom

Our vision:

Every business decision shall benefit the people,
planet & profit equally, across the value chain!
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Join us on our journey, become a PILOT PIONEER!"
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PLASTIC CREDIT
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8,700,000,000
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ATLEAST 5%
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THERE IS MOMENTUM TOWARDS
A CIRCULARPLASTICECONOMY

CONSUNMER EXPECTATIONS

50-60% of consumers buy items with eco-friendly or less
packaging - up from 37% in 2019.

VOLUNTARY CORPORATE ACTION

6 of 10 Top FMCG companies have made commitments to
reduce plastic waste packaging.

REGULATORY TAILWINDS

35+ countries have Extended Producer In 2022, representatives from 175 In 2022, the Philippines introduced the
Responsibility (EPR) schemes. countries endorsed the UNEA resolution most aggressive EPR policy for
to end plastic pollution. plastics in the world.
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PLASTIC
CREDITS

Transactable environmental asset representing a unit of
weight, typically 1,000 kilograms or 1 metric ton, of plastic
waste from documented and verified plastic offsets and
registered in the blockchain ledger.
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PLASTIC WASTE
REDUCTION THROUGH
CREDITS:

IMPACT SCALES
WITH CREDIT
MARKET GROWTH

COMPANIES
PURCHASE
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PROJECTS -
USE FUNDING TO ? it
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PLASTIC CREDITS

- DELIVERIMPACT,

GROWTH AND
TRANSFORMATION.

DELIVERS IMMEDIATE TANGIBLE IMPACT

« Deliver verifiable reduction of plastic entering nature
« Accelerate progress on ESG targets related to carbon,
biodiversity, and DE&I

ACATALYST FORLONG-TERM TRANSFORMATION

o Invest effectively in necessary infrastructure across projectsin
a market-based mechanism

« Shift economic incentives toward circular value chains and
innovation

AFAST-GROWING MARKET

« PPRS and Verra with mature, aligned standards

« Fully engaged with key NGOs - WWF, EMF, etc.

« Measurable immediate and long-term additionality

« Blockchain enables traceability of physical material

« Broad set of pricing drivers — geography, plastic type,
collection/processing type, etc.

« Drives value of pricing analytics and transparency

The information contained in this document is confidential and intended only for the person(s) or entity(ies) to which it is
addressed. If you are not an intended recipient, you must not read, copy, store, disclose, distribute this message, or actin
reliance upon the information contained in it.



WE ACCELERATE THE TRANSITION

TO ACIRCULAR ECONOMY AND
BUILD A FUTURE WHERE NO

PLASTIC WASTE ENDS UP IN NATURE.




PLASTIC
CREDIT
EXCHANGE

WELCOME TO THE MIOVEMENT TO SOLVE
THE PLASTIC POLLUTION CRISIS.

WELCOME TO PCX

The information contained in this document is confidential and intended only for the person(s) or entity(ies) to which it is addressed. If you are not an
intended recipient, you must not read, copy, store, disclose, distribute this message, or act in reliance upon the information contained in it.


https://drive.google.com/file/d/1eBTjFYnWJuCYlGMiDvDUzOU4yKUbQ0Ts/view
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https://drive.google.com/file/d/1S6J6jmU15iT1pUWpcD4Yl15IXZkszj5h/view?usp=sharing




WE HAVE THE WITH2M+ TONNES
PROJECT PIPELINE
. CAPACITY.
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Awailable Capacity : 124 MT

S Y e Countries

— 53500 MT

“ecyelng hound}

1 23

Verra PWRS accredited PCX PPRS

T project (of only 2 to date) accredited projects
~;"j 'J|. s1r§-:ln.-rnr N

= ADDTO CART VIEM DETAL 3

L W E345.00/ MT

2+ 54+

v R Metric tons of capacity in New countries in three
| our project partner pipeline continents in the pipeline

Available Capacity 1 1MT

. LEARN MORE ABOUT OUR SUPPLY OF CREDITS HERE
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http://www.pcxmarkets.com/

WE ARE ATRUSTED LEADERIN THE FIGHT
AGAINST PLASTIC POLLUTION.
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FOUNDER NANETTE PCX NAMED 2023 REAL BI-PARTISAN PCX ECOSYSTEM OF
MEDVED-PO AWARDED LEADERINIMPACT US SENATORS PARTERS INCLUDES 5 OF
ASIA SOCIETY 47M+ KG PLASTIC DELEGATION SUPPORT THE10 TOP FMCG
GAMECHANGER 2022 WASTE DIVERTED FROM PCX"ALING TINDERA + BRANDS

NATURE TO DATE USAID PROJECTS

EHE%IHC The information contained in this document is confidential and intended only for the person(s) or entity(ies) to which it is addressed. If you are not an intended
EXCHANGE recipient, you must not read, copy, store, disclose, distribute this message, or act in reliance upon the information contained in it.


https://www.linkedin.com/feed/update/urn:li:activity:6977525764686577664
https://asiasociety.org/asia-game-changer-awards/asia-society-honors-inspiring-climate-leaders-game-changer-awards-gala
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THE ROAD TO CIRCULARITY: HOW PCX WORKS

AUDIT ACTIVATE VERIFY & REPORT NET ZERO

FOOTPRINT ECOSYSTEM IMPACT PLASTIC
LABEL

Q7

%69 RECYLCE

UPCYCLE

COLLECT

(P:Iﬁpé%.ll-lrc The information contained in this document is confidential and intended only for the person(s) or entity(ies) to which it is addressed. If you are not an intended
EXCHANGE recipient, you must not read, copy, store, disclose, distribute this message, or act in reliance upon the information contained in it.


https://drive.google.com/file/d/10fr439IcBkyRSS9YGYMkr3xaDcvBtqq7/view?usp=share_link
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PCXCASE STUDY:

PLASTIC
CREDIT
EXCHANGE

PEPSICO

PROTECTING NATURE,

EMPOWERING WOMEN

PCX has created a growing network of women
micro-entrepreneurs in the Philippines to
enable community clean-up and improve
livelihoods through the

ALING TINDERA NETWORK

8 IECENT WORK AND
ECONOMIC GROWTH

As an Aling Tindera, | buy used
sachets and plastic bottles.

SUSTAINABLE
DEVELOPMENT
5

ND GENDER 6 CLEAN WATER
POVERTY EQUALITY AND SANITATION
* s 8 &
ek i)
L

The information contained in this document is confidential and intended only for the person(s) or entity(ies) to which it is addressed. If you are not an
intended recipient, you must not read, copy, store, disclose, distribute this message, or act inreliance upon the information contained in it.
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PCXCASE STUDY:

PepsiCo drives its sustainability goals by offsetting its plastic footprint and becoming Net Zero R
Plastic Waste certified. The company continues to share its milestones online as seen in the post WE'VEPARTNEREDWITH @ PO coovioy oot
below by Lays Philippines. | PHILIPRINES BASED NOO

PLASTIC CREDIT EXCHANGE

INQUIRER.NET

F Pasig micro-entrepreneurs get boost
through waste-to-cash program

MANILA, Philippines — Women micro-entrepreneurs in Pasig City may now
exchange their collected plastic waste tor cash as the local government
signed a memorandum of agreement (MOA) on Thursday for the program’s
implementarion.

= Nitin Bhandari General Manager, PepsiCo

Plastic Credit Exchange launches el
‘Aling Tindera’ waste-to-cash PHILIPPINES BASEDNGO,_ DIGITAL

PLASTIC CREDIT EXCHANGE

program AL; J |
The Plastic Credit Exchange, the country's first homegrown !

alobal non-profit plastic offset organization, together with the
City of Manila and with the support of the PepsiCo Foundation

recently introduced the Aling Tindera Waste-to-Cash

program to address the mounting plastic waste crisis. ‘
' . . NITIN BHANDARI | GENERAL MANAGER, PEPSICO PH
Waste-to-cash proaram launched in Manila PLASTIC CREDIT EXCHANGE, PEPSICO PH LAUNCH
The project, which will be done in partnership with the support of the PepsiCo WASTE_TO_CASH PR OG RAM IN PAS] G
Foundation, aims to incentivize women-owned sari-sari stores to become RPN NN S ON TWITTER D8 FIND US: ANC 24/7 ON FACEBOOK D08 TO THOSE WHO #

collection points for post-consumer plastic waste.,
It also wants to establish community infrastructure for the aggregalting. storing,

and efficient transport of plastic waste to partner processing facilities. PreSS Coverage on PepSiCO'S A||ng Tindera
sponsorship included articles and video interviews
highlighting the program’s environmental and
social impact.

EXCHANGE intended recipient, you must not read, copy, store, disclose, distribute this message, or act in reliance upon the information contained in it.
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BUILDING CONSUMER TRUST
THROUGH ECO-LABELING
Brands can flex their commitment to
plastic responsibility through the on-
pack badge once they pass
certification. This can also be used in
digital assets for consistent
messaging across all channels.

VYAPOR DISTILLED

S i

FOOTPRINT » VERIFICATION FLAUNTING THE
ANALYSIS & CERTIFICATION BADGE
w— — - PCX helps you assess Take responsibility for an Show the world and tell the
e P e B A S your plastic footprint and amount of plastic waste story of the sustainability
@' 6 ﬁ/‘ QO 1 ¢ B determine goals. from your footprint. journey.

I I Elﬁ%%-ll-!rc The information contained in this document is confidential and intended only for the person(s) or entity(ies) to which it is addressed. If you are not an
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PCXCASE STUDY:

Since receiving its certification, ZenWTR continues to share its status online to educate

audiences about its impact.
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Zen'WTHR becomes first
beverage brand to receive
plastic negative certification

ZenWTR's
announcement

of its
PlasticNegative
certification
caught the
attention of
online
audiences, the
press, and
celebrities. Itis
the first
beverage in the
world with this
status.
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FORTUNE

Hathaway recently made an investment in a company with a purpose close
to her heart and sustainable lifestyle. ZenWTR touts itself as the world's
first and only beverage with bottles made of 100% recycled ocean-bound
plastic. And the brand just reached its goal of becoming plastic-negative-
certified, making it the first beverage brand to do so0. As a plastic-negative
brand, ZenWTR says it will be able to offset at least twice its annual plastic
footprint.

E“ie Goulding fr:ld 13 Other Celebs Just Funded ﬁg‘;‘g‘} tg:fjvl;'f:i;gggf;}: L
This New Bottled Water

By Asla Sherma D
The stars are out for Earth Month with a first-of-its-kind, eco-friendly water.

I

Hathaway recently shared more with Fortune about her decision to invest in
the company.

ZenWTR Sets New
Sustainability Milestone As
World's First Beverage Brand To
Receive Prestigious Plastic
Negative Certification

Celebrities have - ' The premium alkaling water brand will rescue and recycle at least
endorsed or shown "I believe we all need to act to address the climate and nature 200% of its annual plastic footprint

support for ZenWTR crisis," says singer and investor Ellie Goulding in an exclusive . . '
g ivpepn its commitment statement to Eat This, Not That! "Each year, millions of tons of ZenWTR Receives Plastic Negative
to reducing plastic plastic made from virgin fossil fuels enter waterways and blight the ~ Brand Certification

lives and landscapes of people who live in coastal regions."

waste—from its "ZenWTR's mission is to reduce future ocean pollution," says

recycled packag INg Goulding. "They've created a bottle that is made from 100%

to its bold step of recycled ocean-bound plastic—plastic recovered from at-risk
goi ng Plastic coastal environments preventing it from reaching and polluting
N egat ive. the ocean. Behind the scenes of this everyday product is a joined-

up plan designed to enable major change that has inspired me and
made me excited to invest in the company.”

EXCHANGE intended recipient, you must not read, copy, store, disclose, distribute this message, or act inreliance upon the information contained in it.
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LET'S GET
TO WORK!

Nils Knoop
Director Marketing & Communications

Nils.Knoop@plasticcreditexchange.com
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