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Operational climate actions, optimised financial allocation.
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And corporates



Only 0.3 % out of  7 667 committed corporate CEOs, 

have an actionable budgeted climate plan to hit 
their science based targets by 2030.

                                  
                                                       

*CDP/SBTi 2023

Unibloom  wants to help change that..





HOW CIRCULARITY WORKS & CORE PRINCIPALS

The circular economy is based on 
three principles, driven by design:

● Eliminate waste and pollution

● Circulate products and materials (at 

their highest value)

● Regenerate nature

https://www.ellenmacarthurfoundation.org/eliminate-waste-and-pollution
https://www.ellenmacarthurfoundation.org/circulate-products-and-materials
https://www.ellenmacarthurfoundation.org/circulate-products-and-materials
https://www.ellenmacarthurfoundation.org/regenerate-nature


❏ Targets must be in line with what the latest climate 
science deems necessary to keep global warming 
well below 2°C above pre-industrial levels. 
Companies are encouraged to pursue greater 
efforts towards a 1.5°C trajectory.

❏ The use of offsets cannot be counted as emissions 
reduction.

❏ Avoided emissions do not count toward 
science-based targets.

❏ Publicly reporting on progress against targets is 
required annually.

A FEW OF KEY REQUIREMENTS FOR SBTi LINKED TO CIRCULARITY



Targets relating to the circular economy and 

resource use: 

❏ circular design, circular material use rate

❏ reduction of virgin nonrenewable materials

❏ sustainable sourcing 

❏ use of renewable resources and waste 

management (E5-3).

REQUIREMENTS FOR CIRCULARITY IN CSRD FROM 2025



https://amsterdameconomicboard.com/en/news/makers-unite-and-patagonia-open-united-repair-centre/

MEET THE PIONEERS OFFERING CIRCULARITY FOR HUMAN & MATERIAL



KEY TAKE AWAYS - INTEGRATE CIRCULARITY IN YOUR BUSINESS MODEL



BOOK US FOR A DEMO: 
calendly.com/anna-sandgren

anna.sandgren@unibloom.world
vineet.ahuja@unibloom.world
https://unibloom.world

Seamless financed  climate actions, everyday.



PRODUCT DEMO (video)- activity based, financial & predictive

Key Differentiators

1. Modelled bottom-up 
per activity and resource.

2. Financing included in 
the model for Climate ROI 
evaluation

3. Specifically aligned with 
1.5C pathways for 
credibility

https://docs.google.com/file/d/18ejt_YciCKCj1f3OG0Jc7GWtdJNA_bdz/preview


HOW TO SET A SCIENCE BASED TARGET



Winning with People, Planet & Profit for Science Based Success
Impact innovators in Zinc VC - Anna Sandgren
Anna Sandgren: “in 2050, every business decision will benefit people, planet and profit equally”
AI in sustainability: generative or regenerative?
Women Leadership in the Renewable Energy Space" 

Our positionThought leadership from Unibloom

https://img1.wsimg.com/blobby/go/213b71bb-01a6-46ad-b970-d6b11f9e9d13/downloads/Unibloom%20Whitepaper%20Winning%20for%20People%20%20Planet.pdf?ver=1695101360743
https://www.zinc.vc/blog/impact-innovators-in-the-zinc-ecosystem-anna-sandgren-unibloom/
https://www.linkedin.com/pulse/anna-sandgren-2050-every-business-decision-benefit-people-havers/
https://www.linkedin.com/pulse/ai-sustainability-generative-regenerative/
https://www.linkedin.com/feed/update/urn:li:activity:7106916430138232832/

