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INTRODUCTION



CLIENT OVERVIEW
Journey Juice originally opened in April of 2012 and closed in March of 2015. Amy
Lawrence and her husband purchased the store and became the new owners in June of
2015. Journey Juice is located on 1428 Prince Ave., Athens, Ga in the heart of the
neighborhood, Normaltown.
 
Journey Juice is known for offering over 22 fresh, cold-pressed juices along with three
flavors of homemade almond milk. All products are pressed from local, organic produce
grown by Athens farmers and farmers in the surrounding area. 
 
Journey Juice has partnered with local Athens businesses like Fuel Hot Yoga, Cheeky
Peach, Shakti Power Yoga, Pure Balance Pilates and others to bring fresh juice to events
and teach people about why juice is so great. The business hopes to spread knowledge to
the Athens community about the importance of healthy living and proper nutrition.
 
The goals of this media kit are to provide Journey Juice with tools to increase engagement
on social media platforms, encourage more people to participate in juice cleanses, provide
information on health and wellness and inspire people to make their health a priority.  
 

THE TEAM
Journey Juice is a family-owned business. Amy Lawrence and her husband, Barth, are the
owners. Amy is very involved in day-to-day activities in the business and does things from
washing produce to paying the bills. Barth is more focused on the big picture and helps out as
needed. Their children, Jessica and Griffin, are also part of the Journey Juice team. Jessica is
a part-time employee and Griffin is a full-time employee and he also helps with juice
deliveries. Amy's brother, Alex, is a full-time employee and works as the main juicer. The only
non-family member is Cassie. She is a part-time employee and works in the store on the
weekends and helps at the Athens Farmers Market on Saturdays. The team works together to
provide Athens locals with the best juice possible.



TARGET AUDIENCES

SECONDARY  -  HEALTH  ISSUES

TERTIARY  -  HEALTH -CONSCIOUS  COLLEGE  STUDENTS

PRIMARY  -  REGULAR  JU ICERS

The second target audience focuses on those dealing with health issues such

as pain, inflammation, cancer and autoimmune diseases. These are people

of any age that are wanting to try to get their health to a good place. They are

interested in making diet and lifestyle changes to help their health issues

improve. This is our secondary audience because we understand the benefits

juicing can have on one’s health and we want to be the go-to juice place for

those struggling with their health.

The first target audience focuses on people that are already regular

customers with Journey Juice. These are Athens residents between ages 25

and 40 that appreciate health and fitness. They enjoy going to the farmers

market, purchasing organic foods and understand the importance that food

has on the body. They also enjoy working out and taking yoga classes and

enjoy juicing because of the health benefits. This is our primary audience

because we believe that creating a strong relationship with Athens locals that

already support Journey Juice is beneficial to maintaining a positive image.

The third target audience focuses on the health-conscious college students

living in Athens. These are students between ages 18 and 24 attending one

of the universities in the area. They enjoy working out at places like

Orangetheory Fitness and Fuel Hot Yoga and they like keeping up with

health trends. They shop primarily at Trader Joe’s and Earth Fare and like to

eat healthy foods. This is the tertiary audience because college students are

in and out of Athens and may not be customers of Journey Juice for very long

but we still understand the importance of targeting this group.



SWOT ANALYSIS

STRENGTHS

THREATSOPPORTUNITIES

WEAKNESSES
All produce is grown

locally

Farmers market

presence

Offer home delivery

 

Arden's Garden

Grocery store juices

Relying on local

farmers for produce

Opportunities with

media outlets

Partnering with local

businesses

Health is trendy

Social media

High price for college

students

Location



SWOT ANALYSIS
Strengths
Journey Juice has several strengths that allow them to stand out as a business. First, they

purchase all produce used in their juices from local, organic farmers. Additionally, they

attend the Athens Farmers Market on a weekly basis. Journey Juice also offers the ability

to deliver fresh juices to their customers’ homes which especially helps them stand out

from competitors.

 

Weaknesses
There are a few weaknesses that Journey Juice faces. First, their social media is lacking

in variability across all social platforms. Their Instagram and Facebook are linked so the

same posts are on both of these platforms. The juice also is priced relatively high for

college students. The location is also in Normaltown, which is far drive away for people

living on the opposite side of town.

 

Opportunities
Journey Juice has several opportunities to continue growing as a business. They have

been featured in articles with Flagpole and The Red & Black before and have gained

positive press. They also have potential working with local companies and organizations.

Journey Juice has worked with UGA organizations before and could continue doing this

and they could also reach out to work with local fitness studios. Another perk is that health

is very trendy right now. Juicing, eating organic and eating locally grown produce are all

trendy things to do right now which is beneficial for Journey Juice.

 

Threats
The most obvious threat for Journey Juice is the competition. Arden’s Garden is another

popular juice spot in Athens with a more favorable location. Grocery stores also carry

juices that are cheaper and more convenient. One of the biggest threats Journey Juice

faces is that since they buy all of their produce from local farmers there are times when

farmers will not have the produce needed for certain juices. 



KEY MESSAGES

Journey Juice
encourages healthy
living and fitness.

Journey Juice supports
local, organic farmers.

Journey Juice offers
customizable juices and
delivery options.



DELIVERABLES



ITEM DESCRIPTIONS
Fact Sheet
The fact sheet was created to provide quick and easy information on Journey Juice. It
contains additional information about the company that may not be found in the press
release. 
 
Biography
The biography provides background information on the Journey Juice owner, Amy
Lawrence. The information can be included in stories journalists write about the company
and it allows the media to learn a bit about the owner.
 
Media List
The media list contains contact information for five potential media outlets Journey Juice
could pitch stories to. Some of the contacts have worked with Journey Juice before and
others have created content for audiences with interests related to the company.
 
News Release
The news release was written as an example of a story that could be pitched to media
outlets and journalists. The news release also includes a boilerplate about Journey Juice
that could be used in future news releases and on the website.
 
Email Pitch
The email pitch was written as an example for what could be sent to contacts on the media
list for potential stories. The pitch includes a brief overview of the newsworthy topic and is
tailored to the media outlet that could potentially cover the story.
 
Blog Post
The blog post is an example of what could be posted on the Journey Juice website. The
goal of the blog post was to inform readers about something they would be interested in and
increase search engine optimization through the inclusion of popular keywords. 
 
Social Media Plan
The social media plan was made to provide examples of future posts to be used on the
Journey Juice Instagram and Facebook. The posts were created with the intention of
maintaining a positive brand image, increasing engagement and building a community on
social platforms.



GET  CONNECTED

 

FACT SHEET

VIS IT  US

 

HISTORY
After teaching for 15 years, Amy Lawrence, decided

to become the owner of Journey Juice after being a

loyal customer for three years. Lawrence had many

health issues that led her to try juicing and she found

that it helped her body recover from both rheumatoid

arthritis and stomach problems. Upon changing her

diet, she learned that she had not been consuming

enough of the vital nutrients we need to survive and

she has been juicing ever since she has felt the

benefits.

INTERESETED  IN  JU IC ING?
Juicing offers many benefits such as balancing blood

sugar levels and strengthening the immune system. It

can be difficult to eat 6-8 servings of fruits and

vegetables daily, and the nutrients provided by these

foods are a necessity. Many people are unaware that

they lack certain nutrients, and juicing allows for an

easy way to make sure your body gets what it needs

to be feeling great. Processed foods and sweets have

been proven to destroy the good bacteria in the gut

and raw juice allows for live nutrients to be absorbed

right back into the body.

ABOUT
At Journey Juice, we strive to provide the Athens

community with healthy, cold-pressed juices that

have been made from locally grown produce. We

encourage people to learn about what is going into

their bodies and we offer information and resources

for those interested in living a healthy lifestyle.

www.journeyjuice.com
 

770-850-0707
 

@JourneyJuice

@journeyjuice

@JourneyJuice

1428 Prince Ave., Ste.

B, Athens, GA 30606

 
 

Mon-Fri: 7 a.m. - 7 p.m.

Sat: 9 a.m. - 5 p.m.

Sun: 12 p.m. - 5 p.m.

 
 

FOR  MORE  INFORMATION
To learn more about the benefits of juicing,
visit our website or email Amy at
amy@journeyjuice.com for all of your juicing,
cleansing and detoxing questions.



BIOGRAPHY
Amy Lawrence and her husband bought Journey Juice in June 2015

shortly after it closed in March under the previous owner, Nabil Abouharb.

Since becoming the owner of Journey Juice, Lawrence has created new

juices, helped hundreds of people participate in juice cleanses and

benefited local farmers through purchasing all produce within 45 minutes

of Athens, Ga. 

 

Prior to owning Journey Juice, Lawrence worked for 15 years as a third

grade teacher. She spent the last few years of her teaching career at

Gaines Elementary located in Athens. Before teaching in Athens,

Lawrence taught in Savannah and worked in a restaurant where she met

her husband.

Lawrence graduated from the

University of Mississippi in 1998

with a bachelor’s degree in

elementary education.

 

When she isn’t at Journey Juice,

Lawrence enjoys participating in

Orangetheory Fitness and

practicing yoga. 

 

Last Updated: Dec. 1, 2019

Lindsay Nance

Photo credit: journeyjuice.com.



MEDIA LIST

Media List Justifications:



 

NEWS RELEASE



EMAIL PITCH



BLOG POST







SOCIAL MEDIA PLAN



Photo credit: dmnews.com























NOTES
This media kit was created as an assignment for professor Tom Cullen's class at the

University of Georgia. The public relations class challenged us to work with a client all

semester while learning how to create pieces for this media kit. It was a pleasure working

with Amy Lawrence from Journey Juice and I am pleased to have worked with a business I

am passionate about. All photos in the media kit were taken by Lindsay Nance unless

otherwise noted beneath the image.

 

 

If you have any questions regarding the media kit please contact me via email at

ltn19511@uga.edu.
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