
(770)  366-6236

LTNANCE@YAHOO.COM

WWW.LINDSAY-NANCE.COM

CONTACT

Facebook Business Manager

Copywrit ing

Email  Market ing

Account Management

Salesforce

Adobe Creat ive Suite

Microsoft  Off ice Suite

Social  Media

Google Analyt ics Cert i f icat ion

HubSpot

6sense

Account-based market ing

SK I LLS

L INDSAY
NANCE

UNIVERSITY OF GEORGIA  

2016-2020

BACHELOR OF ARTS, MAJOR

PUBLIC RELATIONS

EDUCAT ION

SPRINGBOT

PAID MEDIA SPECIALIST |  MARCH 2021 -  APRIL 2022

Maintained communicat ion with over 70 cl ients to ensure

goals are met

Generated over $1 mil l ion in ad revenue across 23

Facebook cl ients in 2021

Contr ibuted to company's overal l  increase in revenue

through sell ing addit ional  services to cl ients

Discussed strategy with cl ients for email  campaigns to

generate sales 

Wrote compell ing ad copy with a focus on dr iv ing

conversions and site traff ic

SENIOR PAID MEDIA SPECIALIST |  APRIL 2022 -  JULY 2022

Conducted frequent strategy cal ls with cl ients to ensure

that goals are met

Provided performance reports and recommendations for

cl ients based off  of  KPIs such as CPC, CTR, and ROAS

Curated strategy for Facebook ads including audience,

budget and creat ive type

EXPER IENCE

ANNUITAS

STRATEGY CONSULTANT |  JANUARY 2023 -  JUNE 2023

Owned the off-s i te user experience strategy for our

cl ients specif ical ly focused on their  paid media

init iat ives in relat ion to the overal l  strategy

Conducted customer/internal  interviews to aid in the

curat ion of consumer and industry insights that translate

into a broader demand generat ion strategy for our

cl ients

Developed the strategy for demand generat ion programs

centered on market ing processes

LEADCOVERAGE

SR.  ACCOUNT COORDINATOR |  OCT 2023 -  PRESENT

Develops strategic plans for B2B account-based

market ing campaigns al igned with overal l  business

object ives

Implements mult i-channel market ing strategies involving

channels such as email ,  paid media,  social  media and

out-of-home

Coordinates cross-funct ional  teams and manages project

t imel ines to execute campaigns effect ively

Identi f ies and segments target accounts based on

var ious cr i ter ia such as industry,  company size and

buying s ignals


