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Digital Marketing Course Content

Module 1: Introduction to Digital Marketing

e What is Digital Marketing?
o Definition and Importance
o Traditional Marketing vs Digital Marketing
o Key Components of Digital Marketing
e The Digital Marketing Ecosystem
o Online Presence: Websites, Social Media, and SEO
o Customer Journey in the Digital Age
o Key Digital Marketing Channels
= Organic vs Paid Strategies
= Inbound vs Outbound Marketing
e Trends in Digital Marketing

o

Al and Automation in Marketing
Voice Search and Visual Search

Video Marketing Trends
Mobile Optimization

o

O

o

Module 2: Website Development and Optimization

e Building a Digital Presence
o Choosing a Domain Name and Hosting
o Introduction to Web Development Platforms.
e Search Engine Optimization (SEO) Basics
Whatis SEO?
On-page vs Off-page SEO
Technical SEO
Tools for SEO (Google Analytics, SEMrush, Moz)
e Website Analytics

o

o

O

o

o Google Analytics Setup and Overview

o Monitoring Traffic and Conversion Rates
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Module 3: Content Marketing

What is Content Marketing?
o Importance of Content in the Digital Era
o Types of Content: Blogs, Infographics, Videos, Ebooks

Content Strategy Development
o Creating a Content Calendar
o Audience Segmentation and Targeting
o Storytelling and Brand Voice

SEO and Content Marketing
o Keyword Research and Integration

© Long-Form Content vs Short-Form Content

o Content Distribution Channels

Measuring Content Effectiveness
o Content Performance Metrics (Shares, Likes, Comments)

o Conversion and Lead Generation
Module 4: Social Media Marketing

e Overview of Social Media Platforms
© Facebook, Instagram, Twitter, LinkedIn, TikTok, Pinterest
© Choosing the Right Platform for Your Business
* Social Media Strategy
© Building a Social Media Calendar
© Engagement Techniques
o Social Media Advertising: Facebook Ads, Instagram Ads, LinkedIn Ads
e Content Creation for Social Media
© Visual Content: Photos, Graphics, Videos
o Writing Effective Social Media Posts
o Influencer Marketing
* Measuring Social Media ROI
© Social Media Analytics Tools (Sprout Social, Hootsuite, Buffer)
o KPIs for Social Media Campaigns
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Module 5: Search Engine Marketing (SEM) and Paid Advertising

Introduction to SEM
o Difference Between SEO and SEM

© Google Ads (PPC) Overview
o Campaign Structure: Keywords, Ads, and Bidding

Google Ads Campaign Types

o Search Ads vs Display Ads

© Remarketing Campaigns

o Shopping Ads
Other Paid Advertising Channels

© Facebook Ads, Instagram Ads, LinkedIn Ads, YouTube Ads
Measuring Paid Campaign Effectiveness

© Understanding CPC, CPM, CPA, and ROAS

o Conversion Tracking and A/B Testing

© Optimizing Ads for Better Results

Module 6: Email Marketing

Introduction to Email Marketing
o Importance and Benefits of Email Marketing

o Types of Email Campaigns (Newsletters, Promotional, Transactional)

Building and Segmenting an Email List
o Collecting Emails Legally (GDPR Compliance)
o Creating Segments for Targeted Campaigns

Email Campaign Creation
© Email Design Best Practices
o Writing Effective Subject Lines and Copy
o Call-to-Action (CTA) Optimization
Email Marketing Tools

© Mailchimp, ActiveCampaign, ConvertKit

© Automating Email Campaigns

Metrics and Analytics
© Open Rate, Click-through Rate (CTR), Conversion Rate
o A/B Testing for Email Campaigns
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Module 7: Affiliate Marketing

What is Affiliate Marketing?
o Key Players: Merchants, Affiliates, Networks
o Types of Affiliate Marketing Models
Setting Up an Affiliate Program
© Choosing Affiliate Networks
o Commission Structures (Pay-per-Click, Pay-per-Sale, Pay-per-Lead)

o Recruiting Affiliates

Managing and Tracking Affiliate Campaigns
o Tracking Sales and Referrals
o Tools for Affiliate Marketing Management
* Measuring Success in Affiliate Marketing

o Key Metrics: EPC, Conversion Rate, ROI
o Tips for Optimizing Affiliate Partnerships

Module 8: Influencer Marketing

Understanding Influencer Marketing
© Types of Influencers: Micro, Macro, Mega

o The Role of Influencers in Brand Promotion

Finding the Right Influencers
o Tools for Influencer Research (BuzzSumo, Upfluence, AspirelQ)

© Evaluating an Influencer’s Audience and Engagement

Creating Influencer Campaigns
o Negotiating Contracts and Deliverables

o Content Collaboration and Promotion

Measuring Influencer Campaign Success
© Engagement Rate, Impressions, ROI
© Managing Long-Term Influencer Relationships
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Module 9: Mobile Marketing

Understanding Mobile Marketing
© Mobile Apps vs Mobile Websites

o SMS Marketing and Push Notifications
Mobile Optimization

o Importance of Mobile-Friendly Websites
o Accelerated Mobile Pages (AMP)
Location-Based Marketing

o Geofencing and Geo-Targeting
© Proximity Marketing Strategies
Mobile Advertising
© In-App Advertising
© Mobile Display Ads and Mobile Video Ads

Module 10: Data Analytics and Reporting

* Introduction to Digital Analytics
© Understanding the Importance of Data in Digital Marketing
© Google Analytics Overview
o Tracking Traffic, User Behavior, and Conversions
* Key Metrics in Digital Marketing
o Traffic Metrics: Sessions, Users, Pageviews
o Engagement Metrics: Bounce Rate, Time on Site
o Conversion Metrics: Leads, Sales, ROI
® Using Data to Optimize Campaigns
o A/B Testing
© Heatmaps and User Flow Analysis
© Funnel Analysis and Retargeting
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Module 11: Digital Marketing Strategy and Planning

* Creating a Digital Marketing Strategy

o Setting Objectives and Targeting

© Budget Allocation and Resource Planning

© Integrating Multiple Digital Marketing Channels
* Campaign Planning and Execution

© Developing a Campaign Timeline

o Creative Briefs and Collaborations
* Optimization and Scaling

o Campaign Tracking and Refining

o Scaling Successful Campaigns

o Continuous Testing and Iteration

Module 12: Legal and Ethical Considerations in Digital Marketing

* Understanding Digital Marketing Laws
o GDPR and Data Protection
o CAN-SPAM Act
o Copyright and Trademark Issues
* Ethical Marketing Practices
© Transparency in Advertising
o Consumer Privacy and Consent
* Building Trust with Your Audience
o Ethical Use of Data
o Avoiding Deceptive Marketing Tactics

Final Project:
* Develop a Full Digital Marketing Plan for a Business
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