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Hwang Jini is a legendary
Korean icon symbolizing
timeless beauty, intellectual

depth, and refined femininity.

Reimagined today, she
represents the global Golden
Senior — a woman who
chooses luxury as self-
respect, not indulgence.

The HWANG JIN Pr'ojeot
transfo ' egacylntoa
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Redefining the Standard of

K-Luxury HWANG JINI

An Ultra-Luxury Lifestyle Platform for

the Senior Generation

Korean Heritage x Al x Global Luxury
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Problem: Luxury Is Ignoring the
Fastest—-Growing Consumers

e Consumers aged 60+ hold the strongest
purchasing power

e K-Beauty is largely mass-market and price-
driven

e Global luxury is facing innovation stagnation

e No brand truly speaks to senior elegance <
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Market

The $15T Golden Senior Market

Rapid global population aging

Highest lifetime value (LTV) and brand loyalty

Luxury mindset, but no dedicated senior

luxury brand

A clear structural gap in the global luxury
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Solution
HWANG JINI = A Luxury IP Platform

- Not a product brand
- A new definition of aging
- Beauty x Lifestyle x IP
- Korean heritage reimagined as
e

modern luxury a
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Ecosystem
A Total Vertical Luxury Ecosystem

- Beauty - High-performance anti-aging solutions
« Wellness - Premium health supplements

- Fashion - Couture designed for mature bodies

- Jewelry - High-end jewelry for the senior market
« Tourism - Myungwol Pavilion Resort

. Digital - Al-driven personalization B>
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RED MUGSA

Knot Ritual Stick Perfume

Pomegranate - Sandalwood - Symbol Musa

RED MUSA is a solid perfume inspired
by ritual, where fragrance is applied in
moments of intention. Infused with
the warmth of pomegranate and the
deep calm of sandalwood, it melts
softly onto the skin, leaving an
intimate, sensuous impression behind.
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THE RED INK

Ink  Mist Ritual

Pomegranate - Sandalwood - Black Rice

This ink-mist formula layers
depth and translucency, just like
brushstrokes on rice paper. It

refines the skin’s tone while | I ' TALLTILL LA LR 1)1 ]
leaving behind a soft, E* . e i y_ff'll\’JHD 1IN
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At its heartlle =18 eﬂwood calm

and g er;;;%img, blended with the
m‘ lity of Pomegranate

e refined softness_ of Blaghk
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Not loud. Not fleeting.
But deeply present.

NJ11 N7NX .971N N7 .WYIN N7
PNV



Technology
Al HWANG JINI

- Areal-person-based Al brand ambassador
- 24/7 global customer interaction
- Al-powered skin diagnhosis and personalized

rituals
« Over 70% reduction in marketing costs
« Maximized customer lifetime value (LTV)
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Business Model

High Margin X Recurring Revenue

- Beauty & Wellnhess - Monthly subscription model

- Fashion & Jewelry - High-ticket bespoke sales

« Tourism - VIP membership experiences

 Digital & IP - Lifetime customer value (LTV) expansion
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Expansion

Myungwol Pavilion - Brand Apex

- A 5-star Korean heritage resort

« Not for volume, but for authority

« The ultimate luxury brand experience
- Anchors global VVIP clientele
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Global Strategy

Different markets, different entry points

- Middle East - Prestige and immersive brand
experience

« North America - Subscription model and DTC
expansion

- Europe - Fashion and jewelry-led positioning
- One brand, multiple go-to-market strategies
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Roadmap

2026-2030

« 2026 - Flagship launch in Korea and North
America

« 2027 - Expansion into the Middle East and
Europe

- 2028 - Myungwol Pavilion resort completion

« 2030 - Fully integrated global luxury IP platform
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Financials
Valuation Target: #100B+ Within 3 Years

e Year1 - W10B in revenue
. Year 3 - W50B in revenue

« Operating margin - 25%+Use of Funds:

« R&D - 40%

- Global marketing - 30%

 Infrastructure & resort development - 30%
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Vision
Aging is not decline. It is depth.

We do not erase age.
We elevate dignity..
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Contact Information

Heewon Jun
Founder & CEO, HWANG JINI Project

Email | kwonglobalceo@gmail.com
Website | kwon-global.com
Phone | +8210-8328-2766

For partnerships, investment
iInquiries, or global collaborations,
please reach out via email.
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