o M N I sc I E N T(Eye Specialist)

Reel Idea and How It Will Help

Reel: “A Day in the Life of an Eye

Specialist” showcasing the clinic and

daily operations. Boost: Yes, for 5
days. Why: Provides a personal
touch and builds trust.

Reel: Quick tips for maintaining
eye health and preventing
common problems. Boost: No.
Why: Provides valuable
information and engages viewers.

Reel: Showcase patient
testimonials and their positive
experiences. Boost: Yes, for 4
days. Why: Builds credibility and
trust through social proof.

Reel: Feature a tour of the clinic’s
state-of-the-art equipment.
Boost: No. Why: Highlights the
clinic’s modern facilities and
builds trust.

Reel: Share a quick overview of
common eye problems and their
symptoms. Boost: No. Why:
Provides educational content and
raises awareness.

Reel: Highlight the importance of
regular eye exams and what to
expect during one. Boost: Yes, for
3 days. Why: Encourages regular
check-ups and demystifies the
process.

Story Idea and Its Benefit

Story: Behind-the-scenes
of the clinic and
introduction to staff.
Benefit: Familiarizes
potential patients with the
clinic environment.

Story: Share daily eye health
tips and ask followers to share
their own tips. Benefit:
Educates followers and
encourages engagement.

Story: Share snippets of
patient testimonials and their
stories. Benefit: Reinforces
positive feedback and builds
trust.

Story: Share details about the
advanced equipment and its
benefits for patients. Benefit:
Showecases the clinic’s
commitment to quality care.

Story: Discuss common eye
issues and symptoms. Ask
followers if they have
experienced any. Benefit:
Increases awareness and
engagement.

Story: Share what happens
during an eye exam and why
it’s important. Benefit:
Reduces anxiety about eye
exams and promotes regular
visits.

Banner/Hoarding Idea

Banner: Eye-catching
design with the doctor’s
name, clinic’s logo, and
a tagline like “See
Better, Live Better.”

Banner: “Protect Your
Vision” with a call-to-

action to schedule an

appointment.

Banner: “See What Our
Patients Are Saying”
with a quote from a
satisfied patient.

Banner: “Advanced
Technology for Superior
Eye Care” with images
of the equipment.

Banner: “Do You Have
These Symptoms?” with
a list of common eye
issues.

Banner: “Time for Your
Eye Exam? Book Now!”
with an easy-to-spot
call-to-action.

Innovative Marketing
Idea

Run a “Meet the
Specialist” contest
where participants
win a free eye exam.

Offer a free eye health
check-up for new
patients who book an
appointment within
the month.

Host a “Patient
Appreciation Day”
with special offers for
existing and new
patients.

Offer a “Tech Day”
promotion with
discounts on advanced
diagnostic services.

Run a “Symptom
Checker” event
offering free
preliminary eye
assessments.

Offer a “Free Eye
Exam for New
Patients” promotion
with a limited-time
discount.



Reel: Feature a Q&A session
answering common questions
about eye health and treatments.
Boost: No. Why: Engages viewers
with valuable information and
builds authority.

Reel: Showcase a unique or
specialized treatment offered at
the clinic. Boost: Yes, for 4 days.
Why: Highlights specialized
services and attracts those
interested in specific treatments.

Reel: Feature a fun “Eye Fact
Friday” with interesting and
lesser-known facts about vision.
Boost: No. Why: Engages viewers
with intriguing facts and
encourages shares.

Reel: Share tips for protecting
your eyes during different
activities (e.g., screen time,
outdoor activities). Boost: No.
Why: Provides practical advice
for everyday life.

Reel: Showcase a “Patient of the
Week” and their story about their
experience at the clinic. Boost:
Yes, for 3 days. Why: Builds
emotional connection and trust
through real stories.

Reel: Feature a quick guide to
choosing the right eyewear for
different needs (e.g., reading,
driving). Boost: No. Why:
Provides useful information and
engages viewers.

Story: Share answers to
common questions and
encourage followers to ask
their own. Benefit: Provides
useful information and
encourages interaction.

Story: Share the benefits of
the specialized treatment and
success stories. Benefit:
Attracts patients interested in
specific treatments and
showcases expertise.

Story: Share a series of eye
facts and ask followers if they
knew these facts. Benefit:
Provides engaging content and
encourages interaction.

Story: Share tips on eye
protection for various
activities and ask followers to
share their own tips. Benefit:
Educates and engages
followers with practical
advice.

Story: Share the “Patient of
the Week” story and their
positive experience. Benefit:
Reinforces credibility and
personal connection.

Story: Share tips on selecting
the right eyewear and ask
followers about their eyewear
preferences. Benefit: Educates
followers and encourages
engagement.

Banner: “Got Questions
About Your Eyes? We
Have Answers!” with a
contact number for
inquiries.

Banner: “Specialized
Treatments for Your Eye
Health” with details on
unique services.

Banner: “Did You
Know? Eye Facts You
Might Not Know!” with
intriguing facts about
vision.

Banner: “Protect Your
Eyes: Tips for Everyday
Activities” with easy-to-
follow advice.

Banner: “Meet Our
Patients: Real Stories of
Improved Vision” with a
testimonial quote.

Banner: “Find Your
Perfect Eyewear” with
images of different
eyewear options.

Run a “Q&A Live
Session” with the
doctor to answer live
qguestions and offer
special promotions.

Offer a discount or
free consultation for
new patients
interested in
specialized
treatments.

Run a “Fact Quiz” on
social media with
small prizes for correct
answers.

Offer a free pair of
protective eyewear
with a purchase of eye
care services.

Launch a “Patient of
the Week” feature
with a special discount
for participating
patients.

Offer a free eyewear
consultation with
special discounts on
eyewear purchases.



