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..>- How to Create a Customer Avatar Using ChatGPT

You can use the prompt below with any AI tool: ChatGPT, Gemini, Perplexity, or your
preferred Al platform. Just copy and paste it, fill in your details (like your business or
product), and let the AI generate a complete, actionable customer avatar for you.

Tips for best results:
o Ask the Al to format the output with headings or bullet points for clarity.

« If needed, follow up with clarifying questions (like sample customer questions,
micro-moments, or objections).

o Check the output for accuracy: does it reflect your audience?
« Add any missing details or examples based on your own knowledge.

» Reference it whenever you create content, write prompts, or generate
campaigns.

« Pair it with the brand compass and creative brief workflows for a strong, reliable,
repeatable AI content system that clearly speaks to your target audience in your
unique brand voice.

» Treat the avatar as a living document. You can refine it over time as you learn
more about your audience.

One-Prompt Outline

Copy and paste this prompt into an Al tool like ChatGPT or Gemini and replace the
bracketed sections with your own details:

Prompt Starts Here:

"Create a detailed AI-informed customer avatar for my [business/product/servicel.
Include the following:

1. Demographics: age, gender, location, occupation, and other relevant basic
info.

2. Goals and Problems: What they are trying to achieve and the problems they
are trying to solve.

3. Key Questions: 5 real questions they might ask Al tools or search engines
before buying.
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4. Buying & Research Behavior: How they search for information, evaluate
options, and make decisions, including micro-moments across Al, social media,
and communities.

5. Trust & Influences: What sources, reviews, or systems they rely on; how Al
recommendations affect their decisions.

6. Content Preferences: Types of content they engage with most (videos, FAQs,
summaries, short guides, community forums, etc.).

7. Objections & Concerns: Common hesitations or barriers to purchasing.

8. AI-Specific Behavior: How they interact with AI tools like ChatGPT, Google AI,
YouTube summaries, TikTok, or community answers.

Format the output as a single, clear customer avatar profile with sections labeled for
easy reference. Make it specific, actionable, and human-sounding, not generic. At the
end, provide a short summary paragraph describing why this customer avatar is critical
for creating Al-generated content that resonates and improves visibility in AI-powered
platforms."

(end of prompt)

: How to Use the Customer Avatar

Now that you have your Al-informed customer avatar, it's time to put it into action. Pair
this avatar with your Brand Compass and Creative Brief to create a strong, repeatable
Al content system.

This combination will help you:
o Generate Al content that truly resonates with your audience
» Write prompts that produce clear, relevant, and human-sounding outputs
« Improve visibility and credibility across Al-powered platforms

Keep your avatar handy as it will guide everything you build moving forward in your Al
marketing workflow.
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Disclaimer:

The content provided by Al Marketing Edu, LLC within this workbook/worksheet is designed to
provide general knowledge and insights about Al marketing and podcasting based on current trends,
tools, and strategies. The information is not intended to serve as professional, financial, legal, or
technical advice, nor is it a substitute for paid consulting with qualified professionals in those fields.

At AI Marketing Edu, LLC, we strive to provide accurate, up-to-date, and actionable content.
However, Al Marketing Edu, LLC makes no representations or warranties regarding the outcomes or
results you may achieve by applying the information, strategies, or techniques presented in our
educational materials. Success in AI marketing and podcasting depends on numerous factors,
including but not limited to your skills, effort, resources, market conditions, and execution. We do not
guarantee specific results, such as increased revenue, leads, conversions, or any other business
outcomes.

AI Marketing Edu, LLC makes every effort to ensure the accuracy and relevance of the information
provided. However, the field of AI marketing is rapidly evolving, and tools, platforms, algorithms, and
best practices may change over time. AI Marketing Edu, LLC does not warrant that the content is
completely error-free, complete, or up-to-date at all times. We are not responsible for any
inaccuracies, omissions, or outdated information in our materials.
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