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Alcoholic Beverage Legislation
Å Statewide Bills ςPassed the Maryland General Assembly 

ï SB72/HB324 ςThis bill requires the Governor's Office of Small, Minority, and Women Business 
Affairs to conduct a study regarding minority participation in the State of Maryland's wineries, 
distilleries, and breweries industry. The study is to be performed and issued for the purposes of 
creating "legally supportable mechanisms to increase the participation of minorities in each tier of 
the alcoholic beverages industry" by "State set aside, by preference, by economic development 
ŀǎǎƛǎǘŀƴŎŜΦά

ï SB476/HB550 ςDirect shipping ability was granted to Maryland manufacturers (beer, wine, liquor) 
via emergency legislation in MGA 2021. This bill granted an extension to manufacturers to 
continue direct shipping to consumers until 6/30/23. 

ï SB569/HB924 - This bill will extend the termination date for the extension granted until 5/1/24 for 
a waiver issued to Class 4 limited wineries by the Secretary of Agriculture to specific license 
holders that do not meet the 51% rule for Maryland grown grapes. 

ï SB594ςThis bill would create a Winery and Vineyard Economic Development Grant Program. This 
program would be to provide financial assistance to establish new wineries or vineyards in the 
State or complete capital improvements at an existing winery or vineyard. 

ï SB698/HB854 - This bill creates the Maryland Alcohol Manufacturing Advisory Commission 
(MAMAC), which is to replace the Advisory Commission on Maryland Wine and Grape Growing 
(ACMWG). The MAMAC advises and recommends to the Secretary of Agriculture for approval the 
allocation of money from a "Maryland Alcohol Manufacturing Promotion Fund" which is also 
created by this legislation.  The Fund itself is to be a non-lapsing fund that is made an annual 
appropriation each year. The purpose of the Fund is to issue grants that promote the advantages 
and attributes of State Breweries, Wineries, and Distilleries. 

ï HB1253- This bill provides clarifications within the Alcoholic Beverages and Business Regulation 
Articles that properly transfer over the duties and responsibilities to provide regulatory oversight 
over certain tobacco products, PACT Act submissions, and Fire Safe submissions to the State of 
Maryland. This bill also provides authority to the ATC and Executive Director to enter into 
MOUs/Agreements with other State, Federal, and/or local actors 6



Alcoholic Beverage Legislation
Å Statewide Bills ςDid NOT Pass the Maryland General Assembly 

ï HB506/SB603ςThis bill, if passed by 3/5s of the legislature would propose that the general 
public would vote on a constitutional amendment during the 2022 general election to 
authorize the legislature to "provide a regulatory and policy framework governing the 
ƛǎǎǳŀƴŎŜ ƻŦ ōŜŜǊ ŀƴŘ ǿƛƴŜ ƭƛŎŜƴǎŜǎ ǘƻ ǊŜǘŀƛƭ ƎǊƻŎŜǊȅ ŜǎǘŀōƭƛǎƘƳŜƴǘǎΦά This bill did not make 
it out of committee.

ï HB858 ςThis bill allows local boards across the state to issue Class A BWL licenses to 
grocery stores that meet certain requirements. The bill identifies three jurisdictions that 
have chosen to opt out of the grocery store exclusion legislation as stipulated in 4-205. This 
bill did not make it out of committee.

ï SB793/HB867 ς¢Ƙƛǎ ōƛƭƭ ǿƻǳƭŘ ŘŜŦƛƴŜ ŀ άǊŜŀŘȅ ǘƻ Ǝƻ ŎƻŎƪǘŀƛƭέ ŀǎ ŀ ŘƛǎǘƛƭƭŜŘ ǎǇƛǊƛǘ ƳƛȄŜŘ 
with non-alcoholic beverage and may contain wine, which is less than 12% ABV and 
packaged in a 12 oz container. In doing so, this bill also applies an excise tax ςa tax charged 
when a wholesaler sells product to a dealer ςof 40 cents for each gallon or 10.57 cents for 
each liter. Currently, this product is taxed at $1.50 for each gallon if spirits based and 40 
cents if wine based. This bill did not make it out of committee.

Å Local Bills ςDid NOT Pass the Maryland General Assembly 
ï HB1117ςWashington County ςThis bill would have created a permit issued by the local 

board to allow Class B, Class C, and Class D licensees to purchase alcoholic beverages from 
a retailer. The bill was stripped of this language and outdoor café portion of bill was 
allowed to pass.

ï HB239ςMontgomery County ςAllowed MOCO liquor board to issue a Class D BW license 
to a Class 8 Farm Brewery. 
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Tobacco Related Legislation

Å Statewide Bills ςDid NOT Pass the Maryland General Assembly 
ï HB447/SB99 - This bill allows local jurisdictions in the State of Maryland to draft and 

enforce local laws as it regards to regulating the sale and distribution of cigarettes and 
ESDs. This bill did not make it out of committee.

ï HB1227ςThis bill defines for the purposes of regulation the term "synthetic nicotine." 
Specifically, the bill defines nicotine as "nicotine from any source, including synthetic 
nicotine." It does this in various provisions of State Law, including Business  Regulation, 
Health, Criminal, and Local Government Articles. This bill did not make it out of 
committee.
Å aŀǊȅƭŀƴŘ 5ŜǇŀǊǘƳŜƴǘ ƻŦ IŜŀƭǘƘ ŀƴŘ !ǘǘƻǊƴŜȅ DŜƴŜǊŀƭΩǎ hŦŦƛŎŜ ŎƻƴŎǳǊ ǘƘŀǘ ŎǳǊǊŜƴǘ ŘŜŦƛƴƛǘƛƻƴ ƻŦ άǘƻōŀŎŎƻέ ŎƻǾŜǊǎ 
άǎȅƴǘƘŜǘƛŎ ƴƛŎƻǘƛƴŜΦέ

Å Local Bills ςDid NOT Pass the Maryland General Assembly 
ï HB1341ςtǊƛƴŎŜ DŜƻǊƎŜΩǎ /ƻǳƴǘȅ ςThis bill empowers Prince Georges county to enact and 

enforce laws concerning the sale of OTP. It specifically, calls for laws that limit the issue of 
licenses, establishes requirements, and creates zones where OTP licenses may not be 
issued. Creates an automatic denial clause for the Clerk of Prince Georges County to issue 
an OTP retail license to a retail applicant, if certain conditions are met. The bill did not 
make it out of committee.

ï HB442/SB249 - This bill allows Baltimore City to draft and enforce local laws as it regards to 
regulating the sale and distribution of cigarettes and ESDs. This bill did not make it out of 
committee.
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Cannabis Related Legislation

Å Statewide Bills ςPassed the Maryland General Assembly
ï HB001 - This bill places the following Constitutional Amendment to the voters on the November 
нллн ōŀƭƭƻǘΥ ά5ƻ ȅƻǳ ŦŀǾƻǊ ǘƘŜ ƭŜƎŀƭƛȊŀǘƛƻƴ ƻŦ ǘƘŜ ǳǎŜ ƻŦ Ŏŀƴƴŀōƛǎ ōȅ ŀƴ ƛƴŘƛǾƛŘǳŀƭ ǿƘƻ ƛǎ ŀǘ ƭŜŀǎǘ 
нм ȅŜŀǊǎ ƻŦ ŀƎŜ ƻƴ ƻǊ ŀŦǘŜǊ Wǳƭȅ мΣ нлноΣ ƛƴ ǘƘŜ {ǘŀǘŜ ƻŦ aŀǊȅƭŀƴŘΚέ
ï LŦ /ƻƴǎǘƛǘǳǘƛƻƴŀƭ !ƳŜƴŘƳŜƴǘ ƛǎ ŀǇǇǊƻǾŜŘ ōȅ ǘƘŜ ǾƻǘŜǊǎ ǘƘŜ aŀǊȅƭŀƴŘ DŜƴŜǊŀƭ !ǎǎŜƳōƭȅ ǎƘŀƭƭ άǇǊƻǾƛŘŜ ŦƻǊ ǘƘŜ ǳǎŜǎΣ 

distribution, possession, regulation, and taxation of cannabis within the State.

ï HB837ςThis bill contains several provisions that address cannabis in Maryland, however, most of 
these provisions are linked to the passage of the referendum set forth in HB001.
ï Requires the Maryland Medical Cannabis Commission to conduct studies on adult use
ï Provides for tax reduction on expenses related to Medical Cannabis grower, processor, and dispensaries for Tax Year 

2022 
ï Amends the Criminal Law Article regarding penalties for possession and distribution
ï Creates a Cannabis Business Assistance Fund, Cannabis Public Health Fund, and a Community Reinvestment and 

Repair Fund to fund various initiatives to support and develop businesses and impacted communities
ï Requires the ATC and MMCC to make recommendations to the MGA to transfer personnel and job function to allow 

the Office of the Executive Director of the ATC to become the successor agency to the MMCC.

Å Statewide Bills ςDid NOT Pass the Maryland General Assembly 
ï SB833 ςSen. Feldman - This bill would have legalized cannabis, created various funds, amended 

criminal laws concerning cannabis, and regulated, taxed, and create policy for the distribution of 
cannabis. This bill did not make it out of committee.

ï SB692 ςSen. Carter - This bill would have legalized cannabis, created various funds, amended 
criminal laws concerning cannabis, and regulated, taxed, and create policy for the distribution of 
cannabis. This bill did not make it out of committee.

ï HB1342 ςDel. Acevero - This bill would have legalized cannabis, created various funds, amended 
criminal laws concerning cannabis, and regulated, taxed, and create policy for the distribution of 
cannabis. This bill did not make it out of committee.
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Questions?
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RESIDENCY REQUIREMENTS

David Mister, Esquire

Founding Partner

Mister, Winter & Bartlett, LLC



WHAT WEõLL BE DISCUSSING

I. The constitutionality of alcoholic 

beverages license residency 

requirements

II. Subsequent Maryland Remedial 

Legislation 

III. Voter registration / U.S. Citizenship

IV. Opinion of the Maryland Attorney 

General



FOR MORE INFORMATION

David F. Mister, Esquire

Mister, Winter & Bartlett, LLC

dmister@mwblaw.net

Co-Author:

Amy K. Finneran, Esquire

Legal Counsel, Harford County Liquor 

Control Board

(afinneranesq@gmail.com

mailto:dmister@mwblaw.net
mailto:afinneranesq@gmail.com


LOCAL 
MANUFACTURERSõ 
ROUNDTABLE

Å Judy Crow : Owner ðCrow Farm Vineyards 

& Winery

Å Monica Pearce: Founder & òBoss Ladyó ð

Tenth Ward Distilling

Å Judy Neff: Owner & Brewer ðCheckerspot 

Brewing

Moderated by Kevin Atticks ðFounder

Grow & Fortify



UPDATE ON MARYLANDõS 
CRAFT ALCOHOL PRODUCERS

Kevin Atticks, DCD

Founder & CEO



About Grow & Fortify

ÅG&F was launched in 2015 to create, 

build & strengthen organizations and the 

businesses they support

ÅClients include craft beverage industry 

associations and various value-added 

agricultural businesses

ÅG&F team includes full-time operations, 

events, marketing and government 

affairs staff

ÅThe team: Kevin Atticks, Janna Howley, 

Kelly Dudeck, Abby Casarella, Jim 

Bauckman & Jalita Boffman

Cultivating an 

environment where 

value-added agricultural 

producers, startups, 

operators and growers 

innovate and thrive.



But what do we do?

ÅAssociation managers

ÅProponents of value-added agriculture

ÅTroubleshooters

ÅPromoters

ÅAdvocates

ÅSmall and busy!



Economic Analysis

ÅFull report available at 

www.growandfortify.com

ÅIndustry supports nearly 74,000 jobs and 

brings a total economic impact of over 

$20.6 billion annually to the stateôs 

economy and $875 million to the Stateôs 

fiscal resources.

ÅIndustries include agritourism, grain, 

fruits and vegetables, spices, hemp, 

forestry, nursery, animals and dairy, 

poultry, small and large animals, 

compost and manure, equine, seafood 

and aquaculture, wineries, breweries, 

distilleries, marketing characterizations 

and labeling.

http://www.growandfortify.com/


What®s an Alcohol 

Manufacturer in MD?

ÅAn alcohol manufacturerðby definition in 

lawðis a manufacturer, wholesaler and 

retailer of products it produces.

ÅMay be located on a farm, in 

industrial/warehouse area or on main 

streets.

ÅAre incredible drivers of economic 

development, tourism, agriculture, jobs.



The industry has grown in 

scale and breadth¤
with dozens of new 

entrants each year!





Some stats

ÅBreweries: ~120 licensed breweries. More 

than 25 in-planning. 

o n FY 2020, Maryland breweries sold 

10.5M gallons, $141 million in sales.

ÅWineries: ~100 licensed wineries in 

Maryland. 15 in-planning. 

o In FY 2020, Maryland wineries sold 

437,000 gallons. Annual sales of 

Maryland wine in 2020 estimated at $45 

million. 

ÅDistilleries: 40 operating distilleries plus 

15 in the licensing process.



Why we want to support the 

industry

ÅSkilled jobs

ÅAgricultural preservation

ÅProfitable agriculture

ÅSupport other farmers

ÅTaxes (taxes, taxes)

ÅTourism

ÅEconomic Development

ÅQuality of life



Industry®s Top Goals

ÅCreate laws that bring parity among 

classes of manufacturers.

ÅCreate parity with neighbor states.

ÅDo so while continuing responsible 

alcohol promotion, sale and serviceé



In other words¤

ÅOur producers are currently restricted at a 

variety of levels, depending on license 

classé production, sale, distribution. 

Different classes have different restrictions.

ÅOur producers are currently restricted in 

ways that prevent growth and 

marketability.

ÅEvolution of the laws doesnôt mean 

deregulationðall product sale and service 

would still be strictly regulated.



How you can help

ÅSupport local producers 

ÅAppreciate the current market/context 

when interpreting old law

ÅVisit, purchase, enjoy

ÅDownload (and use) 

our Maryland Craft Beverages App

ÅSpread the word!



NATIONAL 
INDUSTRY 
TRENDS

ÅChris Swonger : President & 

CEO ðDISCUS

ÅLester Jones: VP,  Analytics 

and Chief Economist ð

NBWA

ÅJohn Bodnovich : Executive 

Director ðABL

Introduced by Kathie Durbin ðDirector, 

Montgomery County Alcohol Beverage 

Service & VP-MALA



DISCUS Background for MALA Meeting

28

Chris Swonger

President & CEO
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WHO WE ARE
The Distilled Spirits Council of the United States (DISCUS) is 
the leading voice and advocate for the U.S. spirits industry.

ÅWk ^ªk ®rk «§sªs®« s|i¯«®ª·í« ®~§ ^i´~g^®k s| W^«rs|q®~|Ï ~¯ª |^®s~|í« 
state capitals and around the globe.

ÅWe are the voice of spirits producers, craft distillers and supply chain 
partners in the halls of power, making sure key policymakers hear their 
stories and know their policy agenda.

OUR VISION
Our vision is to enable a market in which consumers are:

ÅMaking informed, responsible choices about distilled spirits

ÅAble to purchase what they want, when they want and how they want, 
while leveraging the collective responsibility efforts of the industry.



DISTILLED SPIRITS COUNCIL

DISCUS Director Members & Board of Directors

Maribel Delgado
Senior Association 
General Counsel     

(EJ Gallo)

Rick Wilson       
Senior Vice 
President

Clarkson Hine      
SVP, Corporate 

Communications & 
Public Affairs

Jim Perry           
Senior Vice President 

of Global 
Government Affairs

*Ugo Fiorenzo  
Managing Director, 

US

Matt Deegan   
Senior Vice 

President, Sales

Debra Crew  
President Diageo 
North America

Paul Ross     
President & CEO 

Edrington Americas

Dan Leese              
CEO & President

*Jeff Popkin         
CEO Mast-

JägermeisterUS

*David Colo 
President and CEO

John 
Beaudette                                     

President and Founder

Seth Kaufman 
President & 

CEO,NA

Robert Hall 
President & CEO

BrianChevlin
SeniorVice President & 

General Counsel, NA

Ian McLernon
President and CEO 

Americas

Paul Basford
President & 

Managing Director

Jason Drook
VP Consumer & 

Industrial

Philip McDaniel Co-Founder & CEO (Craft Advisory Council, Chair)



Mission

Vision

The Distilled Spirits Council of the United States (DISCUS) is the 
unifying and leading advocate for distilled spirits in the US.

Fair competition, satisfying consumers, social responsibility.

Equal Treatment Social Responsibility
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Goal #1:

Adult consumers can access 
distilled spirits where they 
want, when they want and 
how they want.

DISCUS advocates on 
legislative, regulatory and public 
affairs issues impacting the 
distilled spirits industry at the 
local, state, federal and 
international levels.

Goal #2:

Spirits are treated fairly and 
equitably relative to beverage 
alcohol, cannabis and other 
regulated consumable 
products.
DISCUS promotes the distilled 
spirits sector, raising awareness 
and opening markets in the 
united states and around the 
globe.

Goal #3:

The distilled spirits sector is 
a leader in advancing 
responsible alcohol choices 
informed by evidence - based 
research.

DISCUS encourages responsible 
alcohol choices based on 
evidence - based research and 
policy.

Goal #4 Invest in the infrastructure needed to support the plan 
and organization

Consumer Convenience



DISTILLED SPIRITS COUNCIL

32

Organizational Strategy

Mission: The Distilled Spirits Council of the United States (DISCUS) is the
unifying and leading advocate for distilled spirits in the US.

Vision: Fair competition, satisfying consumers, social responsibility.

Consumer Convenience: Adult consumers can access distilled spirits where they want, when 
they want and how they want.
Å DISCUS advocates on legislative, regulatory and public affairs issues impacting the distilled spirits 

industry at the local, state, federal and international levels.

Equal Treatment: Spirits are treated fairly and equitably relative to beverage alcohol, cannabis, 
and other regulated consumable products.
Å DISCUS promotes the distilled spirits sector, raising awareness and opening markets in the 

United States and around the globe.

Social Responsibility: The distilled spirits sector is a leader in advancing responsible alcohol 
choices informed by evidence-based research.
Å DISCUS encourages responsible alcohol choices based on evidence-based research and policy.

Invest in the infrastructure needed to support the plan and organization.



DISTILLED SPIRITS COUNCIL

UNITY 
EFFORTS & 
INDUSTRY 
PARTNERS



Responsibility.org Overview
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COMMITMENT TO RESPONSIBILITY

Leading efforts to eliminate 
drunk driving and working 
with others to end all 
impaired driving.

Leading efforts to eliminate 
underage drinking.

Empowering adults to make 
a lifetime of responsible 
alcohol choices as part of a 
balanced lifestyle.

Responsibility.org members have invested nearly $300 million in 
policydevelopment, educational programs and public awareness 
campaigns to fightdrunk driving and underage drinking.
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RESPONSIBILITY.ORG PARTNERS
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New coalition to address multiple substance impaired driving

Å Advocate Members: Abbott, Alkermes, Drager, Ford Driving Skills For Life, Intoxalock, ONUS, Smart Start, US Cannabis 
Council (USCC)

Å Allied Members: GHSA, AAA, AAMVA, ITSMR, National Sheriffs Association, National District Attorneys Association, 
MADD, MAAD Canada, RADD, SADD

Å Managed by Responsibility.org 
Å Ongoingrecruitment for members and funders, steering committee
Å Leadership opportunity on emerging issue
Å Formal launch:2021 Summit July 29-30 in Arlington, VA + Adobe Connect
Å Coalition activities to include:

o Federal and state legislativeefforts 
o Program development
o Training, technical assistance,and thought leadership
o Public awareness and education efforts



2021 Economic Overview

ÅU.S. revenue grew 12 percent

ÅU.S. volume grew 9.3 percent

Å12th straight year of market share gains

ÅGrowth driven by gradual reopening of 
restaurants, and consumers trading up to 
super-premium spirits for at-home occasions

ÅUneven economic impacts of COVID-19 on 
U.S. hospitality industry continue
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Spirits industry is a major contributor to 
U.S.economy

Second largest market in the world

Generates $200 billion in U.S. economic activity 

annually

Supports around 1.7 million jobs through the 

production, distribution and sale of distilled spirits 

in the U.S.

In 2020, used 2.2 billion pounds of grains in 

production of U.S. whiskey, brandy, rum, gin and 

vodka
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Marketplace Trends
2021 strong industry growth, return of on-premise sales & rebounding hospitality 

industry


