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GoList Will Anchor B-to-C  
Social Media Style Advertising to 
Local Journalism Outlets

Regional, local, college, niche, broadcast journalism cater 
to specific audiences that advertisers want to reach


They have a historic knowledge of their communities and 
should get paid for it


Keeping digital ad-dollars local has benefits far beyond 
supporting local journalism
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Businesses are Desperate to Reach Their 
Communities

• Demographics have scattered across a 
dozen social media sites making direct 
outreach ineffective for small and mid-
sized businesses


• Local businesses became accustomed 
to direct posting to an audience and are 
looking for a straight forward reach their 
neighbors
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Business’s need a 
permanent home for  
B-to-C promotions

Businesses can post events and promotions directly 
to the e-edition in one or multiple news outlets with a 
user friendly interface


They can target their audience via online/print/
broadcast journalism outlets


Their posts appear on the GoList App which 
consolidates all posts from the region and provides a 
complete picture of what is happening in town


Push notifications are available to keep their 
customers in the loop 
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Journalism outlets are the 
center of local commerce with 

GoList
GoList provides print/online/broadcast 
journalism outlets with an easily installed, 
advertiser updated ‘Business Classifieds 
Section’


They set their monthly subscription price and 
will receive payments directly via Stripe. 


GoList provides, dynamic content, subscription 
revenue. 


Mobile advertising that is nationally connected 
is a crucial part of a comprehensive 
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Event View List View
 Business Listing


The GoList App 
consolidates all posts from 
all participating news outlets 
internationally so non-
readers and the traveling 
public can find out what is 
happening around them

Consumers Can Tune in to their Communities
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Business Model

GoList takes 30% of subscription 
Revenue


4000 businesses at $100

A month = 


1 million gross for GoList yearly
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TAM  
(Assuming $200 a month average subscription rate)

 Small Businesses in St Louis 

88,000


$63 Million Annually

34 Million Small Businesses in the 
USA $9.8 Billion yearly

30.6 Million Have Used Social 
Media as Advertising $8.8 Billion

8



Go To Market
Partnering With:


Newsgroups

Chambers of Commerce

CMS

Existing Marketing Companies

Press Associations
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Founder

Dan Olson

Entrepreneur

Launched Local Events 
Magazine 

and 

Online Calendar for Local Events 
and Activities
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Current Status

We have piloted locally and are 
looking to work with existing 
companies to customize and 

refine the product.
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Ask:
Our goal is to refund the press.

It’s ambitious and very doable.

Partnership:

We can attach to a hungry media company 
facilitate a broad launch.

Ideally we work with an existing mapping 
company. Google would be ideal. 


Investment:

We will use an investment of $50-100,000 to 
modify UI, UX market and travel for a 
successful launch
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