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E‘:‘: d';oe:;ﬂr:remuﬁal SELLING ‘MEANING’ The newest luxury hotel
vision of my g7 and spa amenity transcends such pampering
grandfather”  as the six-hands massage and 1,000-thread-
Mol count sheets. In fact, it goes beyond the

Toeae s et physical plane altogether: It’s called a

At el “meaningful experience.”

e e gl exp Uta Birkmayer, founder
B alo of a business in San Luis
fucker sl Obispo, Calif, called
money today tha Xsense Experiential De-
before” sign, explained the con-

P e cept at the New York Spa
ek om e Alliance’s annual confer-
oo Conm ence recently at the Cor-
A e e ¥ nell School of Hotel Ad-

— J ministration in Ithaca, N.Y.

|I Lild It’s an experience that

| — _< “gives you the energy to

| el W surge to the next level of
|, e self,” she told an audience
| P of 75 spa, hospitality and
fa am service industry repre-
| 3 - 8

sentatives. “More material
stuff doesn’t get you
there.”

Her company develops a
“core storv” based on re-
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search of the client’s history and regional
traditions or folklore. The client then creates
and incorporates sensory elements of the
“story” into its design, programs and serv-
ices. The hope is that the resulting sights,
smells and sounds inspire lasting and, yes,
meaningful memories.

For example, working with developers of
Smugglers Run Plantation, a 1,000-acre com-
plex of condos and hotel rooms in Belize,
Xsense drew on the history of a Scottish sea
merchant living in the late 18th century.
Walking the grounds of the colonial estate,
guests are meant to have a multicultural ex-
perience that integrates swashbuckling his-
tory, Mayan culture, rain-forest landscaping
and a Scottish-style golf course.
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