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 HWF SURVEY: SHORT DESCRIPTION 
 
 

the United Kingdom 
General sample size 945 

Conventional sample∗(*) 941 

Method of interview Personal face-to-face interviews with trained interviewers. 

Field agency NFO World Group (formally System Three Social Research) 
Wembley Point, Harrow Road,  
Wembley Middlesex HA9 6DE, UK 

Date of the survey February 19, 2001 – May 8, 2001 

 
The Netherlands 

General sample size 1007 
Conventional sample (*) 1007 

Method of interview Telephone interviews with trained interviewers. 

Field agency Desan market research 
Stoas PO box 78, 6700 AB Wageningen, The Netherlands 

Date of the survey March 12, 2001 – April 9, 2001 

 
Sweden 

General sample size 2292 

Conventional sample∗(**) 1284 

Method of interview Survey was conducted by using postal method. 

Field agency Statistics Sweden SCB 
S-701 89 ÖREBRO, Sweden 

Date of the survey February 19, 2001 – May 8, 2001 

 
Slovenia 

General sample size 1008 
Conventional sample (*) 839 

Method of interview Personal face-to-face interviews with trained interviewers. 

Field agency Public Opinion and Mass Communication Research Center (CJMMK), 
Faculty of Social Sciences, University of Ljubljana, 
Kardeljeva ploscad 5, 1000 Ljubljana, Slovenia 

Date of the survey April 20, 2001 – June 12, 2001 

                                                           
∗ Conventional sample includes only persons aged between 18 and 65. 
∗* For Sweden, the Conventional sample does not include IT workers. 
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Czech Republic 

General sample size 1556 
Conventional sample∗(*) 1556 

Method of interview Personal face-to-face interviews with trained interviewers. 
Field agency STEM - Centre for empirical research 

Jilska 1, 110 00, Praha 1 

Date of the survey January 03, 2001 – June 10, 2001 

 
Hungary 

General sample size 1116 
Conventional sample (*) 1116 

Method of interview Personal face-to-face interviews with trained interviewers. 

Field agency THE TÁRKI GROUP 
TARKI, Budaörsi út 45, 1112 Budapest, Hungary 

Date of the survey January 31, 2001 – February 07, 2001 

 
Bulgaria 

General sample size 1864 
Conventional sample (*) 1806 

Method of interview Personal face-to-face interviews with trained interviewers. 

Field agency Fact Sociological Agency,  
Sofia 1000, 6th of September Street, No. 6B, Bulgaria 

Date of the survey February 1, 2001 – March 5, 2001 

 
Romania 

General sample size 1864 
Conventional sample (*) 1524 

Method of interview Personal face-to-face interviews with trained interviewers. 

Field agency The Institute for the Study of the Quality of Life,  
Bucharest, Sector 5, Calea 13 Septembrie, No. 13, Romania 

Date of the survey February 1, 2001 – March 5, 2001 

 

                                                           
∗ Conventional sample includes only persons aged between 18 and 65. 




