
Social	  Media	  Research	  Ethics	  Workflow	  
Does	  your	  research	  involve	  social	  

media	  data?	  	  

Have	  you	  consulted	  the	  terms	  and	  
condi=ons	  of	  the	  specific	  

plaAorm?	  

Have	  you	  consulted	  the	  relevant	  
disciplinary,	  funding,	  legal	  or	  
ins=tu=onal	  guidelines?	  

Can	  the	  social	  media	  user	  
reasonably	  expect	  to	  be	  observed	  

by	  strangers?	  

Are	  the	  research	  par=cipants	  
vulnerable?	  (i.e.	  children	  or	  

vulnerable	  adults)	  

Is	  the	  subject	  maMer	  sensi=ve?	  

Will	  the	  social	  media	  user	  by	  
anonymised	  in	  published	  outputs?	  

Can	  you	  publish	  or	  share	  the	  
dataset?	  
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Privacy	  and	  risk	  

Re-‐use	  and	  
publica=on	  

Legal	  etc.	   Points	  to	  sub-‐
sec=ons	  of	  
document	  
with	  advice,	  
best	  prac=ce	  
and	  case	  
studies.	  E.g.	  if	  
there	  is	  an	  
expecta=on	  of	  
privacy	  (such	  
as	  closed	  
Facebook	  
groups	  or	  
password-‐
protected	  
forums)	  	  then	  
the	  
researcher	  
may	  consider	  
seeking	  
consent	  from	  
each	  social	  
media	  user,	  or	  
not	  using	  the	  
data.	  	  
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