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What is Little Red
Book?
Little Red Book, known as Xiaohongshu (小红书) in China, is a fast-
growing social media and e-commerce platform that has gained
immense popularity, particularly among younger Chinese consumers. 

Initially launched in 2013 as a space for users to share overseas
shopping experiences, it has since evolved into a major content-
sharing platform centered around lifestyle, fashion, beauty, travel, and
product reviews.
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Little Red Book:
Where millions of
voices shape
trends daily.
As of 2023, Little Red Book (Xiaohongshu) has approximately
312 million monthly active users, marking a 20% increase from
the previous year. *

This demographic is primarily concentrated in affluent cities,
making Little Red Book an effective marketing platform for
brands targeting high-spending consumers.
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*Reference: Financial Times

https://www.ft.com/content/1716fcfd-31fd-4dc3-9475-f04283fe3eaf?utm_source=chatgpt.com
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Key features of
Little Red Book
For international businesses, Little Red Book
offers a unique opportunity to connect with
China’s highly influential young consumer base,
build brand awareness, and drive sales through
both content and commerce.

Social Media Aspect

Users can follow accounts, like, comment, and share
posts, fostering a sense of community.

01

E-Commerce Integration

Little Red Book allows users to purchase products
directly through the app, bridging the gap between
social engagement and online shopping.

02

User Base

The platform is particularly popular with Chinese
women, typically aged 18-35, who are interested in
lifestyle and beauty content.
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Understanding Little
Red Book’s Algorithm
Little Red Book’s algorithm prioritizes posts that drive early
engagement and resonate with user interests.
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Engagement is key

The more interactions (likes, comments, shares) a post
gets early on, the more it will be shown to others.

01

Hashtags

Use a combination of trending and niche hashtags to
expand reach.

02

Relevance

Tailor content to the platform’s primary audience —
typically younger consumers interested in lifestyle,
beauty, fashion, and tech.

03
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How to Win with
the Algorithm



The Importance of
Covers and Titles on
Little Red Book
On Little Red Book’s dual-column feed, covers and titles serve as the first
impression. If done right, they can significantly boost your click-through rates and
spark curiosity. But it’s not just about being attractive — your cover and title must
resonate with your target audience and align with their expectations.
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Key Factors that
Drive Clicks
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Tapping into trending topics0 1
Align your titles with what’s currently trending to increase
visibility.

Emotional resonance0 2
Use emotional triggers in titles to connect with users.

Clear expectations0 3
Your titles should communicate value right away.

Aesthetic appeal0 4
An attractive, well-designed cover grabs attention
instantly

Curiosity hooks0 5
Tease information, leaving the user wanting more.

Remember: Every click is driven by a combination
of these factors, so balancing them is crucial.



Ultimately, your cover and
title should highlight the user’s

key interests.



Practical Tips for
Optimizing Covers
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3:4

Use the Right
Aspect Ratio

Recommendation: Stick to a
3:4 aspect ratio, as it

dominates screen space in
the feed, making your post

more visible. Pro tip: Create high-
resolution visuals to
maintain quality on both
mobile and desktop views.
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Color and Visual Consistency
Recommendation: Choose colors that align with your brand
identity while ensuring contrast for readability.

Pro tip: Create high-resolution visuals to maintain
quality on both mobile and desktop views.

Leap The Wall - China Social Marketing Experts



Collage Covers for Multi-
topic Posts
Recommendation: Use grid-style collage covers to
highlight multiple themes or elements, but keep the
focus clear.

Pro tip: Place your main theme at the focal point so
users understand the central message at a glance.
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Text on Covers
Recommendation: Add minimal text to highlight the main
point of your post without overwhelming the cover.

Pro tip: Position text in areas with blank space or
along the edges to avoid hiding key visuals.
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Consistency for Series
Content
Recommendation: For ongoing series, maintain a
consistent cover style. This helps users recognize your
brand and anticipate upcoming content.

Pro tip: Use subtle variations in color or text placement
to differentiate episodes or parts in the series.
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8 Proven Formulas for
Title Optimization
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Here are nine proven title formats that you can tailor to your Little Red Book
content
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0 1

Question-based Titles ：Use curiosity-
driven questions

Example: 
“Is Your Morning Routine Killing Your Productivity?”
“难道XX的秘密在于XX？”

0 2

Number-driven Headlines: Lists attract
attention by promising quick, digestible
content
Example: 
“5 Skincare Hacks You Need for Glowing Skin”
“XX个技巧教你XX！”
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0 3

Problem-solving Hooks: Address a
common pain point and offer solutions.

Example: 
“Struggling to Stick to a Budget? Try This Simple Trick.”
“告别XXX，完美学会XXX”

0 4

Emotional Appeal: Tap into emotions to
drive engagement.

Example: 
“How to Feel More Connected in a Busy World”
“求求了，8-9⽉去XX的友友⼀定要注意！”
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0 5

Curiosity Triggers: Use mystery or
surprise to draw users in.

Example: 
“What This Entrepreneur Did to Double Their Income in
30 Days”
“颠覆认知，⼏乎是跪着读完这本书的”

0 6

Exclusive Tips: Make the user feel like
they’re getting insider knowledge.

Example: 
“Top Secret: Travel Hacks Only Frequent Flyers Know”
“XX内⾏⼈说点真话”
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0 7

Personalized Recommendations: Tailor
titles to the user’s specific needs.

Example: 
“Best Study Techniques for Visual Learners”
“在澳洲的华⼈吃了XX，留下了思乡的泪⽔”

0 8

Direct Calls to Action: Encourage
immediate action with clear commands.

Example: 
“Start Planning Your Dream Vacation with These Easy
Steps”
“减脂期跟着这个⻝谱吃准没错！”



Engage in the comments

Reply to comments promptly to foster relationships
and improve post ranking.

01

Use interactive features

Polls and Q&A boost participation

02

Encourage user-generated content

Invite users to share their experiences or tag your
brand

03
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Best Practices for
Engagement Beyond
Titles and Covers



Collaborating with
Influencers
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Collaborating with influencers can significantly boost your Little Red Book
presence. Partner with micro-influencers to reach niche communities or larger
influencers for broader reach.



Brand Awareness

Partner with influencers with a broad reach

01
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Collaborating with influencers on Chinese social media
platforms can be a powerful strategy to expand your presence

and connect with local audiences. 

Targeted Engagement

Work with niche influencers aligned with your
content or business

02
Sales or Conversions

Use influencers skilled in driving traffic and
measurable actions

03
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Identify Suitable Influencers
Look for influencers who match your brand values and resonate with your target

audience

KOLs (Key Opinion Leaders)
These are industry experts or public figures with a large following,
ideal for boosting brand awareness.

Pros: High brand visibility, broad reach.
Cons: Higher costs, possibly lower engagement rates.

KOCs (Key Opinion Consumers)
Regular users on platforms like Little Red Book, Douyin, or
Weibo with smaller but highly engaged audiences.

Pros: More affordable, greater trust among followers.
Cons: Smaller reach, requiring partnerships with more KOCs to
achieve similar impact.
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How to effectively connect with the right influencers
Finding influencers on Chinese social media platforms requires leveraging both

tools and strategies tailored to the market.

Use Dedicated Tools and Platforms

NewRank (新榜)
Little Red Book’s Creator Hub
KOL Agencies

01
Search Manually on Social Media Platforms

Search keywords related to your industry or product. For example, if
you’re in beauty, search terms like "skincare tips" (护肤) or "makeup
tutorials" (化妆教程).
Look at trending hashtags and explore top posts.
Check the engagement on posts, as high-quality influencers often
receive a lot of comments and likes.

02



Tracking Your
Performance
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Tracking Your Performance is an essential part of personal and professional
growth. By keeping a record of your achievements, challenges, and progress, you
can gain valuable insights into your strengths and areas for improvement. 



Views

How many people have seen
your post.

Engagement Rate

The percentage of viewers
who like, comment, or share

your post.
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Follower Growth

Measure how your content is
contributing to your audience

growth



Extra Bonus：
Little Red Book’s Best Posting Times



5:00-7:00 Niche Time Slot

Rush Hour Window

Mini Golden Hour

Busy Zone

Mini Golden Hour

Evening Golden Hour

Prime Time Golden Hour

For disciplined users who wake up early. Ideal for
content related to learning, thinking, and productivity.

7:00-8:00

Office workers are getting ready or commuting, so
quick and easy-to-consume content works best.

Users are likely having breakfast or commuting. A
great time to reach users during their short breaks.

Work hours when people are busy and less
likely to check their phones.

Lunch break, a high engagement period. People
are browsing content during downtime.

Late afternoon, a brief period when users take a
break from work for light browsing.

After work and dinner time, users are more relaxed
and tend to scroll through social media.

Peak relaxation time for most users, making it the
best opportunity to increase engagement.

8:00-9:00

9:00-12:00

12:00-14:00

15:00-16:00

18:00-20:00

20:00-22:00

Midday Golden Hour



Thank You
www.leapthewall.com
hello@leapthewall.com

Contact us to learn more


