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Purpose of Proposal
• The current CD advertising budget is $250 per unit, and with nine units, 
this equates to $2,250

• This new line item would be an additional opportunity to get some help 
from the District to advertise your unit’s program locally, using a direct-to-
consumer campaign

• Qualifying units would need to submit a receipt to prove purchase

• A reimbursement cap of $500.00 per unit entity, per year

• At the last meeting, the CD Board accepted the proposal of $3,000 to 
be budgeted annually to help our units recoup the expenses of a direct-
to-consumer type program

• Two examples of how to advertise your programs are enclosed

• We are open to other ideas if proposed in advance of reimbursement
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• Lynda Filipello tested this vehicle about a decade ago at Sokol Naperville Tyrs

• Spent approximately $250 for a one-time distribution in south Naperville 

• Gained five new students that season because of the direct marketing

• We’ve been in contact with a rep from Clipper Magazine and have shared 

details so that units could run their own campaign – see contact info below
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Clipper Magazine

Unit Program Marketing 
Case Study: Sokol Naperville Tyrs

Clipper Magazine, America’s most trusted local advertising

Eric Birtch

Manager, Sales

Clipper | LocalFlavor.com

Mobile: 708-705-5885

Office:  717-569-5100

https://clippermagazine.com/


• The Clipper Magazine is their flagship 
product and allows the lowest cost per 
home delivery.  They've learned that 
repetition and consistency in the 
magazine are essential for successful 
redemptions, so a minimum of 4 
mailings is required.

• The map to the right shows all of their 
local book coverage areas and mailing 
dates at the bottom for 2023.

• Magazine pricing: (may vary)

• Half Page Local (25k homes) $430 per 
mailing.  1.7 cents per home

• Half Page Core (50k homes) $670 per 
mailing  1.3 cents per home

• Full Page Local (25k homes) $730 per 
mailing  2.9 cents per home

• Full Page Core (50k homes) $1120 per 
mailing  2.2 cents per home
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Clipper Magazine
There are many options from which to 
choose depending on budget and 
coverage area. See example map, dates, 
and pricing below. This is an example; 
similar packages are also available for 
the Milwaukee and St. Louis areas. 



• Their postcard (see example to the right) is a 
5x9 two-sided, full-color card.  This is mailed 
to the same homes and on the same day as 
the magazine but with first-class mail. A 
minimum of 10k for each mailing at 26 cents 
per card.

• The 8-panel flyer (see example below) allows 
for multiple pages of content to help show 
your business' many programs.  This is 
inserted into the magazine for delivery and 
then the consumer pulls it out for a great 
marketing message. A minimum of 15k for 
each mailing at 14.5 cents per piece.
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Clipper Magazine
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Clipper Magazine
More Advertising Examples
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Clipper Magazine
Advertising Testimonials
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Other Similar Products

Direct Mail & Digital Advertising from Valpak®

Best Deals, Coupons and Promo Codes Online USA - Money Mailer

https://www.valpak.com/advertise?_gl=1*hyqcp3*_ga*MTExODQyMTIxLjE2OTQ1Njc1MDc.*_ga_3YR1T6YS4H*MTY5NDU2NzUwNy4xLjAuMTY5NDU2NzUwNy42MC4wLjA.
https://moneymailer.com/


Create a program that includes your local park district. Contact the park district’s publication 

director/advertising manager for details. District qualifications vary, check their website.

1. See if can outright advertise in their pub/guide/program and what are costs

2. Register the Sokol class or program with the park district

3. Contact your immediate local and surrounding areas for opportunities

Pleasant Dale Park District - Advertise (pdparks.org)
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Park District Partnership
Case Study: Sokol United

https://pdparks.org/pages/advertise.php


Pleasant Dale Park District Summer 2023 (pleasantdaleprogramguide.com)
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http://pleasantdaleprogramguide.com/


11

In conclusion

• The CD Board has already approved $3,000 be budgeted 

annually to help our units recoup the expenses of a direct-to-

consumer type advertising of their fitness program(s)

• Qualifying advertisement purchases will require a receipt for 

proof of use in their community

• A report of how the investment panned out in your unit would 

be appreciated for statistical research

• The reimbursement cap would be $500.00 per unit entity, per 

year (Tabor counts as one)

• If the budget is approved on Sunday, this program is active

• Feel free to reach out with questions     Nazdar!
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