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Purpose of Proposal

* The current CD advertising budget is $250 per unit, and with nine units,
this equates to $2,250

* This new line item would be an additional opportunity to get some help
from the District to advertise your unit’s program locally, using a direct-to-
consumer campaign

* Qualifying units would need to submit a receipt to prove purchase
* A reimbursement cap of $500.00 per unit entity, per year

* At the last meeting, the CD Board accepted the proposal of $3,000 to
be budgeted annually to help our units recoup the expenses of a direct-
to-consumer type program

* Two examples of how to advertise your programs are enclosed

* We are open to other ideas if proposed in advance of reimbursement



Clipper Magazine

Unit Program Marketing
Case Study: Sokol Naperville Tyrs

Lynda Filipello tested this vehicle about a decade ago at Sokol Naperville Tyrs

Spent approximately $250 for a one-time distribution in south Naperville

Gained five new students that season because of the direct marketing

* We’ve been in contact with a rep from Clipper Magazine and have shared
details so that units could run their own campaign — see contact info below

Clipper Magazine, America’s most trusted local advertising

Eric Birtch
Manager, Sales

Clipper | LocalFlavor.com
Mobile: 708-705-5885

Office: 717-569-5100


https://clippermagazine.com/

Clipper Magazine

There are many options from which to
choose depending on budget and

coverage area. See example map, dates,

and pricing below. This is an example;
similar packages are also available for
the Milwaukee and St. Louis areas.

* The Clipper Magazine is their flagship
product and allows the lowest cost per
home delivery. They've learned that
repetition and consistency in the
magazine are essential for successful
redemptions, so a minimum of 4
mailings is required.

* The map to the right shows all of their
local book coverage areas and mailing
dates at the bottom for 2023.

* Magazine pricing: (may vary)

» Half Page Local (25k homes) $430 per
mailing. 1.7 cents per home

* Half Page Core (50k homes) $670 per
mailing 1.3 cents per home

*  Full Page Local (25k homes) $730 per
mailing 2.9 cents per home

* Full Page Core (50k homes) $1120 per
mailing 2.2 cents per home

WJMAGAZINE,

lllinois
01955 Chicago Region

Mailing to 1,088,000 homes
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Clipper Magazine Local Data Postcard (LDP-C)

* Their postcard (see example to the right) is a
5x9 two-sided, full-color card. This is mailed
to the same homes and on the same day as
the magazine but with first-class mail. A
minimum of 10k for each mailing at 26 cents
per card.

* The 8-panel flyer (see example below) allows
for multiple pages of content to help show
your business' many programs. This is
inserted into the magazine for delivery and
then the consumer pulls it out for a great
marketing message. A minimum of 15k for
each mailing at 14.5 cents per piece.

LOCAL DATA POSTCARD (LDP-C)

CENTER-BOUND 8-PANEL INSERT SAMPLE

BACK « Stand-alone postcard
«Size: 8.5" x5"

» Full-service marketing: Every campaign
includes design, printing and mailing.

«Target by ZIP Code based on publication.

« Exclusive: only one advertiser
per household per mailing

» Minimum quantity: 10,000 per magazine

PRICE PER HOME

9x + 24.5¢
5x-8x |25¢
4x 26¢

Price varies based on market.
Matwrial & hanching fees apphy Prices effsctive Joly 10, 2023. Paper spece mey vary slightly:

Oliptotrm. | **Faror..| Wintto. | REACH | GREATDEALS | market

4008 Fox Valley Center Drive - Aurora
630-825-KICK (5425)
VISIT OUR OTHER EAGLE ACADEMY
OF MAR

{ www.aagleama.com - www.mygym.com/aurora

5.1 230772028 Clpper Mugazie

5



Clipper Magazine

More Advertising Examples

Stand Alone Postcard Magazine Advertising

LOCAL DAETA POSTLARD SAMPLE HALF-PAGE SAMPLE
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Clipper Magazine

Advertising Testimonials
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“Best local advertising

“We have increased
traffic volume and
reached new customers
with Clipper Magazine.”

option along with
digital/social.”

Q. What return or response did you receive when you used

our products/services? Q. How would you rate your satisfaction with the return on
A. “The CCO program has been great for bringing in your investment?
eople who have never been here before. Many of RS
el = A. “We are satisfied.”

those people have become multiple time users.
Great way to pay for our advertising.”

_ o _ Q. Do you plan to continue advertising with us?
Q. Do you plan to continue advertising with us? A. “Yes, because the trade deal works for our business.”
] (1
- Jordan Turner, Clifton Park, NY
Shai Shahista, Marietta, GA



Other Similar Products

Direct Mail & Digital Advertising from Valpak®

money mailer-

Best Deals, Coupons and Promo Codes Online USA - Money Mailer



https://www.valpak.com/advertise?_gl=1*hyqcp3*_ga*MTExODQyMTIxLjE2OTQ1Njc1MDc.*_ga_3YR1T6YS4H*MTY5NDU2NzUwNy4xLjAuMTY5NDU2NzUwNy42MC4wLjA.
https://moneymailer.com/

Park District Partnership
Case Study: Sokol United

Create a program that includes your local park district. Contact the park district’s publication
director/advertising manager for details. District qualifications vary, check their website.

1. See if can outright advertise in their pub/guide/program and what are costs

2. Register the Sokol class or program with the park district

3. Contact your immediate local and surrounding areas for opportunities
Pleasant Dale Park District - Advertise (pdparks.org)

Pleasant Dale
Park District

Advertise J

Your ad will be part of our Program Guide that is delivered to 11,000 households within the Park District, which includes Countryside, Burr
Ridge, Indian Head Park, Willow Springs, and some unincorporated areas of LaGrange and Hinsdale. We also have a large number of
participants from Western Springs, LaGrange and Willowbrook. Our Program Guide is also posted on this website, which is visited daily by
residents and interested parties.

2023 Program Guide Advertising Rates

Size Price

Full Page $175 per ad
Half page $125 per ad
Quarter Page $100 per ad
Business Card $88 per ad
Inside Cover $200 per ad
Inside cover half $100 per ad
Back cover half $150 per ad

Program Guide Advertising Deadlines for 2023

Guide Deadline

Winter 2023 October 1, 2023
Payments in full and ad copy must be received by the due date indicated above. Pleasant Dale Park District will provide a 10 percent discount
with a commitment for ads in three Program Guides. For information, please contact us at 630-662-6220.



https://pdparks.org/pages/advertise.php
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Pleasant Dale Park District Summer 2023 (pleasantdaleprogramguide.com)

SOCCER SHOTS BS

Soccer Shots is an angaging children's soccer program with a focus
on kil buliding and character dewelopment Our caring team
pasitively impacts chidvan's bives on and off the fieid through best
n-class waching, communication and cumiculum. Each program
level features age-appropriate lessom that dlgn with childhood
educaton standards

Day Taesday
fee SIISRSIEINR
S160R/S20BNR (5-8)
Instrucioe Socrer Shots
Location Walker Park Soccer Field
M/ Max Age2 48
Age 3-4-5/10
No Class b

CGER S 4305059 i3

S N ) A S—
#1388 SS5430P 35

_SAN 57309 58

GIRLS FAST PITCH SOFTBALL BS
Fun, Team Friendly Competiton

The BRW REC league ts for girls § 10 12 years of age. All skifl levels
% weicome. from never playing the game to more acvanced
players

Games will be played st Burr Ridge felds 2s well as Danen,
Westmont, Woodndge. fieids.

For more information and 1o register pleass vt

warw bresoftball com
Day Monrday Wednesday, and Sunday
fee 210
Location Vanous
V271015 Various &12

SWIM SCHOOL

Survival of the Litthest

INFANT THROUGH ADULT SWIM

LESSONS

We start teaching children as young as 3 months ol o the way
though adults. Our gentie and progressive methods facus on
making learming fun for students The program focuses healy
an water safety and survival shily, before moving on To stroke
deveiopment Parents partcipate i casses for swimmers under 3

years old. British swim school also has

NEW PROGRAM

4

SOKOL
* UNITED

Bamty bmeen &
1OR AL ACTY

TUMBLING

Whether your tumbler is just
skills for cheer or dance, ourinstructors will help them improve and
achieve their qoals mw = morduleed approach with over

o

hmmmnmﬂmnw-mhm 50 years of comb 9 ‘Aﬂm

on British Swim School, each of the class levels, and to register follow us on more i

class. british o our organization!

Days Tuesday, Wednesday & Thursday

Fee $13%month (lessons are ongoing! TUMBLETOTS BS

Loaatior ampton lon Sutes Designed for children ages 3-5 years to leam introductory
100 Harvester Dr. Burr Ridge tumbiing skifs paired with fun games and activities. Our classes

Summer 2023 | Pleasant Dale Park District

aim to enhance your child's sccial skils, coordnation, strength,
flexibility, and overall confidence all while having fun! Tumblers
will prepare a short performance on the last day of dass for family
&friends ta enjoy.

Day Thursday
Fee SH4RISBINR
Location fec Center Gym
Instructor Sokol United Coaches
Min/Max 120
DATES TIME AGE
687127 6:15-7P 35

BEGINNER TO ADVANCED

TUMBLING BS
This class Is designed for ALL skill levels ages 5 and up. Sokol
United focuses on the tumbler’s progression and Improving
mmgrh ﬂzﬂnhty d ll conf Each new achi

with ited's " ‘tradition leading to
Mudcmﬁd«m.damnmmun and a desire to continue to

Improve, the last day
dzmmwommmmmmm&mmmm

Day Thurscay

fee SI2IRS157NR
Location Rec Center Gym
Instructor Sokol United Coaches
Min/Max 1720

687127 6157!5P 518

Summer 2023 | PdParks.org
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http://pleasantdaleprogramguide.com/

In conclusion

* The CD Board has already approved $3,000 be budgeted
annually to help our units recoup the expenses of a direct-to-
consumer type advertising of their fitness program(s)

* Qualifying advertisement purchases will require a receipt for
proof of use in their community

* Areport of how the investment panned out in your unit would
be appreciated for statistical research

* The reimbursement cap would be $500.00 per unit entity, per
year (Tabor counts as one)

* If the budget is approved on Sunday, this program is active

* Feel free to reach out with questions Nazdar!
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