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Design Guideline for a Branded, World-Class Golf Course and Clubhouse 

Brand Strategy 

Brand Identity: 

▪ Name: ........ Golf Club 
▪ Tagline: Ex - "Where Excellence Meets Elegance" 
▪ Logo: A sophisticated emblem featuring a golden golf club crossed with a laurel 

wreath, symbolizing victory and prestige. 
▪ Color Palette: Deep green, gold and white, evoking a sense of luxury and nature. 
▪ Typography: Elegant serif fonts for headings (e.g., Baskerville) and clean sans-

serif fonts for body text (e.g., Helvetica). 

Brand Vision: To create a premier golfing destination that epitomizes luxury, exclusivity 
and excellence, attracting wealthy individuals from across the globe. 

Brand Values: 

▪ Exclusivity: Catering exclusively to high-net-worth individuals with impeccable 
taste. 

▪ Excellence: Providing world-class facilities, services and experiences. 
▪ Elegance: Ensuring every detail, from design to service, exudes sophistication 

and style. 
▪ Sustainability: Incorporating eco-friendly practices and technologies without 

compromising on luxury. 

Brand Experience: Guests will experience unparalleled service, state-of-the-art 
facilities, and a sense of community among like-minded individuals. The golf club will 
offer bespoke experiences tailored to the preferences of each guest, ensuring a 
memorable and personalized stay. 

World-Class Golf Course Design 

Course Layout: 

▪ Signature Holes: Design unique and memorable holes that stand out, such as 
an island green or a cliff-side tee shot. 

▪ Terrain Utilization: Incorporate natural landscapes, such as seaside views, 
rolling hills, and lush forests, to create a visually stunning and challenging 
course. 
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▪ Sustainability: Use eco-friendly turf, irrigation systems, and maintenance 
practices to ensure the course is both luxurious and environmentally 
responsible. 

Facilities and Amenities: 

▪ Practice Facilities: State-of-the-art driving range, short game area, and putting 
greens. 

▪ Golf Academy: Offer professional coaching and training programs with top golf 
instructors. 

▪ Caddy Service: Provide professional caddies trained to offer insights and 
assistance to enhance the golfing experience. 

▪ Golf Cart Fleet: Equip with the latest luxury golf carts, featuring GPS and other 
high-tech amenities. 

Clubhouse Design 

Architecture: 

▪ Style: Blend modern elegance with classic charm, using high-quality materials 
such as marble, hardwood, and glass. 

▪ Interior Design: Create a warm and inviting atmosphere with plush furnishings, 
ambient lighting, and tasteful art and decor. 

Facilities and Amenities: 

▪ Grand Lobby: A luxurious entrance with high ceilings, a chandelier, and a 
concierge desk. 

▪ Pro Shop: Stocked with high-end golf equipment, apparel, and accessories from 
premium brands. 

▪ Dining Options: 
o Fine Dining Restaurant: Offer gourmet cuisine with a focus on locally-

sourced ingredients. 
o Casual Bistro: Provide lighter fare and refreshments in a relaxed setting. 
o Bar and Lounge: Serve premium beverages in an elegant and 

comfortable environment. 
▪ Event Spaces: Elegant ballrooms and meeting rooms for hosting private events, 

weddings, and corporate functions. 
▪ Locker Rooms: Spacious and luxurious, with private lockers, showers, and 

relaxation areas. 
▪ Spa and Wellness Center: Offer treatments, massages, and wellness programs 

to help guests unwind and rejuvenate. 
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▪ Fitness Center: Equipped with the latest exercise equipment and personal 
training services. 

▪ Swimming Pool: An infinity pool with stunning views, complemented by 
cabanas and a poolside bar. 

▪ Business Center: Provide office facilities and services for guests who need to 
work during their stay. 

▪ Kids Club: A safe and entertaining space for children, with activities and 
programs designed to engage young guests. 

Services: 

▪ Concierge Service: Assist with bookings, reservations, and personalized 
itineraries. 

▪ Valet Parking: Offer convenient and secure parking services. 
▪ Butler Service: Provide personalized assistance and support to meet the needs 

of each guest. 
▪ Transportation: Arrange luxury transportation options, including airport 

transfers and local excursions. 

Security and Privacy: 

▪ Gated Entry: Ensure a secure and exclusive environment with controlled 
access. 

▪ Surveillance: Implement a state-of-the-art security system to ensure the safety 
and privacy of all guests. 

Landscape and Surroundings 

Gardens and Landscaping: 

▪ Botanical Gardens: Feature a diverse array of plants and flowers, creating a 
serene and beautiful environment. 

▪ Water Features: Incorporate lakes, streams, and fountains to enhance the 
aesthetic appeal and provide a calming atmosphere. 

▪ Walking Trails: Design scenic paths and trails for leisurely strolls and nature 
walks. 

Sustainability Initiatives: 

▪ Renewable Energy: Utilize solar panels, wind turbines, and other renewable 
energy sources. 

▪ Water Conservation: Implement advanced irrigation systems and water 
recycling practices. 



 
 THE GOLF CLUB 

 

Copyright @belgraviacollection   
 

▪ Waste Management: Adopt comprehensive recycling and waste reduction 
programs. 

By adhering to this design guideline, the Golf Club will establish itself as a top-tier 
destination, attracting affluent guests from around the world and offering them an 
unparalleled golfing and luxury experience. 
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