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PROBLEMS

In an increasingly virtual world, we have had a significant impact
on how we communicate, make friends, and relate to others.

* New generations (Gen Z and Millennials) face challenges in RECENT NEGATIVE PHENOMENA.
making friendships.

*Dating Burnout (on dating apps)

Remote work, distance education, they all end up limiting social circles and have
affected the ability to form new friendships.

*Social Media Fatigue/Burnout (on social media

* People from other generations (Gen X, Boomers) also face platforms have become more Media than Social)

challenges due to lifestyle changes and/or social circles ] _ _
(work, family, new residence). Doomscrolling (Constant scrolling affecting mental

health) *4nd Brain Rot’ named Oxford Word of the Year 2024

This can result in a reduced number of opportunities for in-person interactions and
limit their exposure to new ideas and perspectives.

* Paradox: Despite so much connectivity, the global population
today feels more lonely than ever.

According to a study by the Gallup Institute and Meta, approximately 1 billion
people report feeling lonely * (excluding numbers from China)

PERTALKS

*Sources: BBC, Toronto Metropolitan University, Forbes, Harvard Women’s Health Watch, WEF, Sogolytics



Real PROBLEM right now? Yes!

MIND & MOOD

Doomscrolling dangers

Constantly consuming distressing news can take a toll on our

health. Learn how to safeguard your well-being.

September 1, 2024

By Maureen Salamon, Executive Editor, Harvard Women's Health Watch

Power Down: > Ways
To Fight Digital
Burnout

Learn about the connections between screen time and mental health and
how you can recognize warning signs of digital burnout

TIME

Digital burnout, or the feelings of anxiety, exhaustion, and apathy caused by
spending too much time on digital devices, is a growing problem.

As technology makes us more interconnected and more of us rely on
computers, tablets, and smartphones for work or school, the risk of burning
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Why Gen Z Is Ditching Dating Apps
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how can we stop it?

Jul9,2021

Reviewed by Toni Golen, MD, Editor in Chief, Harvard Women’s Health Watch; Editorial Advisory Board
Member, Harvard Health Publishing; Contributor
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Preventing Social Media
o Burnout
Stephanie A. Sarkis Ph.D.

Hara Thara and Protect vourself from constant bombardment.
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Mental health: What is doomscrolling and

Can online dating burnout be stopped?
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‘Brain rot’ named Oxford Word of the Year
2024

( Sign Language and Literacy 2 December 2024 @ 2 min read

NOUN

brain rot

Dating Burnout: saiba o que € e como nao se
frustrar na paquera

Pesquisa aponta que vontade maior de namorar no frio pode ser catalisador do

esgotamento mental nas relagoes

& Jilia Flores
17jul 2023 - 16012 e d U S Exibir comentérios
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Dating burnout: o rang¢o provocado
por apps de paqueracomo o Tinder

O cansago que muitas pessoas sentem em relagdo a esses programas ganhou nome e ele pode
estar estragando a nossa capacidade de investir no amor

Por Nathan Fernandes
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OPPORTUNITY

Perhaps that person in the same place as you, even sitting nearby, has
the knowledge you've been longing to learn.

* That group enjoying a drink at the same bar might be fluent in a
language you’d love to practice.

* Visiting a new city or country? How about checking into a nearby
spot/hotel to connect with locals for tips on food, tourism, and culture.

* Explore diverse, culturally enriching conversations sparked by curiosity.

+ Attending a major event? Easily connect in person with like-minded
individuals in your field.

And sometimes...
* You just need clarity on a subject or idea.
* You just want to expand your professional or social network.

* You simply seek good conversation, laughter, and the chance to make
new friends.



Real OPPORTUNITY right now? Yes!

Despite online methods, most young people still value face-to-face

interactions.

Trying to build friendships based on shared interests and hobbies
has become a popular approach for the new generations.”

*SHRM & Montreat College

*Crowd DNA strategy and insights consultant

(In Real Life);

Life).

* 92% of young people aged 18 to 27 (Gen Z +18)
* 93% of adults aged 28 to 43 (Millennials)

Approve the idea of an app promoting social interaction IRL

The survey was conducted By PERTALKS GROUP in October 2024 with 1,050 respondents in S&o Paulo.
Findings reflect a significant shift in expectations among these generations.
Aligns with the growing demand for authentic, in-person experiences (commonly referred to as "IRL" - In Real

People are searching for friends.

Volume de busca no Google para os seguintes termos, ao longo dos anos:

100

Moreover, search volumes
have recently spiked for
queries such as:

2009 2014 2019 2024 2009 2014 2019 2024

How to meet (new) people,
Where to Make Friends,
and feeling lonely

FINANCIAL TIMES

US COMPANIES TECH MARKETS CLIMATE OPINION LEX WORK & CAREERS LIFE & ARTS HTSI

Technology sector ( + AddtomyFT

Dating apps search for users who want to be
‘just friends’

“The appeal of digital disconnection has never been higher, and it
comes at a time when we’ve never been more online,” says Dr Zeena
Feldman, Senior Lecturer and Associate Professor in Digital Culture
at King’s College London

< ..

your next interaction

A'shortcut




SOLUTION - VALUE PROPOS/TION

Pertalks is the social interaction app for IRL (in real life) connections.
It brings people together, in real time, in person to:

» Share their knowledge and interests,

* Make new friends,

» Discuss ideas and exchange tips,

« Networking, and even

* Practice or converse in another language.

All of this at their current location, whether it's at a bar, restaurant,
café, museum, hotel, coworking, gym or anywhere you check in
through the app.

Unigue Concept: the app offers a unique concept of in-person social interaction, which sets it apart
from existing social networking apps and dating apps that primarily or predominantly focus on
online interactions.

The app is designed to bring people together in meaningful,
in-person social interactions based on shared interests,
knowledge, and a desire for connection through engaging
conversations.

PERTALKS

Social =~ '
Interactions 4
made edsier

From_ Virtual to Personal

Using technology in-a simple way to
facilitate personal interaction and
exchange of knowledge and experiences.




UNDERLYING MAGIC...

With a simple concept and intuitive usability.

Onboarding:

Quick and easy! Create your login, select your knowledge, interests, and
topics you'd like to learn, know more about, or practice.

Add a photo, and you're all set. Your main profile is complete!

And so you can.

Check-In and Floating Topics:
Check in at your current location using your main profile. Add "Floating”
interests or topics specific to that moment to interact with others nearbu.

You can also personalize your check-in by adding a selfie, a phrase for the
moment, and your exact spot.

Explore the Map:

Discover places around you where people have already checked in and
shared their interests or knowledge. Use filters for interests or
establishment types to narrow your search.

Search and Discover:
Use the homepage or the "Explore” feature to check your current location
or search for places you'd like to visit.

Location Details:

Click on an establishment to view more details, including the number of
check-ins, and what knowledge, interests, or languages people are open to
sharing at that moment.

Engage and Connect:

After checking in, access detailed profiles of people at the location. See
their interests and their exact spot, and use the "MEET" feature to start a
real conversation.

*The main profile can also be edited at any time.
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UNDERLYING MAGIC...

Business Rules
(Aiming for Better User Experience and Safety)

Location-Based Check-In:
Users can only check in when physically present at the location.

View Profiles After Check-In:
Only after checking in can users see who else is at the location and
access complete profiles.

Control Your Availability:
When checking in, users can choose to share their exact spot within the
venue as:

* Open to Meet (visible to others), or

* Ask to Meet (requires permission to share).

Check-In Visibility:
Your check-in is visible only while you're present at the location, and you
can disable it at any time.

Group Indication:
Users can indicate if they are accompanied by a group during check-in.

Sponsored and Private Events:
Check-in at special locations using invite-key access, enabling precise
meets and networking.

"Any location, any moment, any mood
- connect with new people and dive
into engaging conversations.”
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BRANDING

Content
Connection |

PERTALKS is a combination of PERSONAL TALKS.
Thinking about the connection, we developed and
integrated the initials and perfect sunergu, making
them consistent with each other, following the
same line that strengthens the clear and consistent
identity following minimalist traits that refer to
communication between people.

P+ T+ +UD+0

The letter P The letter T Speech/Talk

Brand

The creation of this brand takes into account 0
the main success factors for the visual identity
of Pertalks, where we highlight legibility, easy
printing, scale awareness, balance of colors
and shapes to favor the originality of the logo,
to emphasize the ariginality and that make
the brand memorable and true.

DESITNL .
Pertalks %

Connection Location

PERTALKS

30 A

frotsy

e Brand colors

cvi 18/0/50/0 anv/s/0/0 i r/r5/0/0
G8: #3047 AGS: #656e05 G #96ecs
e The colors for the brond are part of the
| companys visual identity ond must be aligned
with the organizational culture and business
values. They were chosen to represent
technology and the connection between people
represented by the gradient of color unions.
i 0/0/0/20 cavc0/0/0/50 cmrco/0/0/100
5. 499651 HGB: £000000
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Quitksand Light
Quicksang Regular

Quicksand Medium

Quicksand Seyi&old
Quicksafid Bold

(CERTHE)
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PERTALKS

For texts, backgrounds and sober applications,
we prefer monochromatic use. We can use color
percentages in transparency,

Corporate typography

Quicksand is @ modern sans serif typography with rounded edges with a geometric
touch that reflects the brand’s graphic style. It was chosen to work in every context,
with an emphasis on digital projects for its elegant and easy-to-read shapes.

The quick brown fox jumps over the lazy dog.
The quick brown fox jumps over the lazy dog.
The quick brown fox jumps over the lazy dog.
The quick brown fox jumps over the lazy dog.

The quick brown fox jumps over the lazy dog.

Color versions

Color application

PER hERTALKs



MARKET SIZE - References

(REVENUE)

Relationship/Dating Market

Brazil

Online Dating Market Report Scope

Report Attribute Details

Market size value in 2023

USD 10.49 billion

Revenue forecast in 2030

USD 17,281.28 million

Growth Rate CAGR of 7.4% from 2023 to 2030
Base year for estimation 2022

Historical data 2017 - 2021

Forecast period 2023 - 2030

Quantitative units

Revenue in USD Million and CAGR from 2023 to 2030

Report Coverage

Revenue forecast, company ranking, competitive landscape,
growth factors, and trends

Segments Covered

Platform, Revenue Generation, and Region

Regional scope

North America, Europe, Asia Pacific, South America, and
Middle East & Africa

Country scope

U.S.; Canada; U.K.; Germany; France; China; India; Japan;
Brazil; South Africa

Key companies profiled

Inc., Spark Networks, Inc., The Meet Group, In¢, rsvp.com.au
Pty Ltd., Coffee Meets Bagel, Cupid Media Pty Ltd., Elite
Singles, The League App, Inc. among others

Match Group, LLC (Tinder), Bumble Inc., Grindr LLC, eHarmony,

Sources: Grand View Research, Statista.com

Global

GROWTH RATE

(estimated until 2030)

GLOBAL CAGR 7.4%

BRAZIL CAGR 10,2%

“Digital Detox App” Industry

Predicted to grow to around

by 2032

18.20% CAGR (2024-2032)

‘Digital Detox’ industry, which offers consumers goods and services to help
them log off - apps to technology-free wellness retreats.

The age group is segmented into 18-25 years,
26-34 years, 35-50 years, and above 50 years.
The 18-25 age group accounted for the
largest share of revenue, with 36% in 2022,
followed by the 26-34 age group

Global Digital Detox Apps Market Size, 2018-2032
{USD Billion)

-------------------- Revenue (USDMn/Bn) ~~~ -~~~ " oot

CAGR : 18.20% 19.44 Bn

[ . . I l | | I I

source: zionmarketresearch.com ZI @ n

Market.Research

Enterprises value reference: USD:
Match Group (7inder, Hinge)
Value: 12.8 Bi

Bumble inc: 3.6 Bi

Digital Detox Apps Industry Prospective: The global digital
detox apps market size was worth around USD 0.39
billion in 2023 and is predicted to grow to around USD
19.44 billion by 2032 with a compound annual growth rate
(CAGR) of roughly 18.20% between 2024 and 2032.
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\ ; Tier 1
Generation Z: *18 - 28 y.o.

Digital natives

University students (On-campus, flexible, and online)
Entering or recently entering the workforce and preferring
flexible work models. They may be digital nomads.
Engaged in causes and connected.

Influential.

" /;;; -
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, 1 Generation Y, Millennials: 29 - 43 y.o.
“ 4 * The new majority in the workforce.
e ‘ + Postgraduate and continuing education students, mostly online
B or flexible.
\ : ;( Young executives and entrepreneurs.
Value knowledge and career progression.

Tier 2

Generation X: 44 - 57 y.o.

* Seeking new interests, have hobbies.

* Enjoy teaching, good conversations, and meaningful

connections.
* Enjoy traveling and culture.

ﬁ\ )\ \
A'shortcut ' to
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GO-TO-MARKET

THINK GLOBALLY, START LOCALLY

GTM FOCUS

Urban areas with a large population and high connectivity: Cities with
dense populations tend to have a higher demand for social interaction and a
larger number of potential users.

Communities with specific interests or hobbies: Segmenting communities
with specific interests, such as art, sports, technology, or cooking, will help
build a niche user base and cater to specific needs.

Educational institutions: Colleges, universities, and learning centers can be
ideal places to launch the app as students and learners often seek
opportunities to connect and share knowledge.

Professional networking events: Launching the app in markets where
professional networking events are common to attract professionals looking
to expand their networks and share industry knowledge.

Partnerships with local establishments and chains: Collaborating with
bars, hotels, restaurants, and museums to create dedicated spaces for in-
person interactions facilitated by Pertalks. These partnerships will also serve
as promotional opportunities, drawing users to the app and providing
physical venues for connecting over shared interests

Following also the principles of "network effect” and
multi-sided platforms and communities' design.

2.5% 13.5% 34% 349 16%
Innoveators  Early Early Late Laggards
Adopters Majority hzjority

Focusing on acquiring our first couple of thousand
users to analyze our Early Customer Profile (ECP),
refine our Ideal Customer Profile (ICP), and build
sustainable growth from there.




COMPETITORS

Even with different purposes and styles, we can analyze competitors, even if indirectly, in four app/platform purposes:
Dating, Languages, Friendships, and Location Check.

DATING

Tinder:
Strengths: Popularity, large user base, intuitive interface.
Weaknesses: Casual users, limited features for free users.

Bumble:

Strengths: Female initiative, option to seek friendships and professional
networking.

Weaknesses: Smaller user base, focus on professional networking may
interfere with dating experience.

Happn:

Strengths: Location-based connections, attractive and easy-to-use
interface.

Weaknesses: Dependency on location, smaller user base.

Grindr:
Strengths: LGBTQ+ community, considerable user base in urban areas.
Weaknesses: Casual encounters, app availability may vary.

Par Perfeito (Perfect Match):

Strengths: Old and popular, profile matching based on interests, security
features.

Weaknesses: Outdated design, inactive profiles.

Inner Circle:

Strengths: Strict member selection, exclusive offline events, elegant and
intuitive interface.

Weaknesses: Smaller user base due to restricted new member entry,
geographically limited offline events..

FRIENDSHIP

Bumble BFF:

Strengths: Similar to Tinder, women initiate conversations, safer and
more controlled environment.

Weaknesses: Main focus on dating, but it's possible to find people
interested in friendships.

Meetup:

Strengths: Finding groups with common interests, participating in
events.

Weaknesses: Checking availability of groups and events in your area.

Badoo:

and relationships.
Weaknesses: Known as a dating app, it may take time to find people
open to genuine friendships.

Patook:

Strengths: Exclusively focused on making platonic friendships, scoring
system to find people, safe environment free from unwanted flirting.
Weaknesses: Smaller user base compared to popular apps, limiting
friendship options.

LOCATION CHECK

Swarm (Foursquare):

Strengths: Integration with social networks, gamification features such
as achievements and sticker collections.

Weaknesses: Less popular than in the past, fewer social features and
interactions compared to the original Foursquare.

Yelp:

Strengths: Focus on detailed reviews and user opinions, information
about restaurants, bars, and other businesses.

Weaknesses: The check-in feature is not as prominent and may not
have as many social features as other apps.

Strengths: Finding nearby people, options for friendships, conversations,

LANGUAGES

Duolingo:

Strengths: User-friendly interface, gamification (scoring,
achievements), interactive exercises, wide variety of available
languages.

Weaknesses: The approach can be overly simplified and may not
provide a complete immersion in the language.

Babbel:

Strengths: Content focused on conversation practice, interactive
exercises, emphasis on vocabulary useful for everyday situations.
Weaknesses: Doesn't offer as many languages as other apps, may
require a paid subscription to access all features.

HelloTalk:

Strengths: Connection with native speakers of the language you're
learning, possibility of voice calls, text messages, and text corrections.
Weaknesses: The quality of interactions may vary as it depends on the
users you connect with.

Tandem:
Strengths: Opportunity to practice conversation with native speakers,

R | e caiaiens, elss eliel Meee eells

Weaknesses: Depending on user availability, it may be difficult to find
language partners in certain less popular languages.

Memrise:

Strengths: Focus on vocabulary memorization, use of mnemonics and
spaced repetition to reinforce learning.

Weaknesses: The approach may be more limited in terms of practicing
conversation and listening skills.




BUSINESS MODEL

» Sponsorship: Sponsorship of the app, sections within the app, interest categories, and even
topics/issues to talk or trending topics (and brands). Exclusive Branding opportunities in interest
Brasil topics

3
= VPERTALKS

o PERTALKS

» Advertising: Pertalks will become an attractive environment for advertisers. The app may
display ads in different formats. Ads can be targeted based on user preferences,
knowledge/interests, timing, geolocation, and languages, thus increasing the relevance and
effectiveness of advertising campaigns.

» Partnerships and promotions: Pertalks can and aims to establish partnerships with brands,
companies, establishments, and events, offering special promotions to users.

+ Features Add-On (purchase of extra functionalities)
* In-app Purchases (Boosts, Badges)

+ Gamification : Introduce levels, badges, or rewards for achieving milestones like "Top
Connector” or "Most Helpful in [Category]”. Tied into “in-app” purchases for upgrading or
unlocking exclusive badges. Plus, special brand sponsored games to help interaction.

UMA NOVA FORMA

DE COMPARTILHAR + Special B2B for Events, Congresses and private events

CONHECIMENTO DE COMPARTILHAR

CONHECIMENTO

COMECAR A future analysis will also include the study of implementing a premium subscription, such as a
Business Subscription, more refined for business networking. COMECAR

We have a varied, valuable, and organized model of B2C, B2B2C, and B2B.




AS A BUSINESS

Accessible, Adaptable,

SCALABLE

“NETWORK EFFECT”

The product generates more value as more people use it.

We don’t just design our product, design our communities too.

&

“DATA NETWORK EFFECT”

Product-in-use data generating valuable and rich datagraph

Extensive and Diverse data (from every user - frequently)
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LUIS QUADROS
CO-FOUNDER & CEO

A. LONDON MET, MSc ESCEM FRANCE,
M.L.T. Certificate
Former
BRAND NEW BRANDS & Fashionline
+ STARCOM MEDIAVEST (PUBLICIS)
JELLYFISH AGENCY- SKYPE GLOBAL
*First European Unicorn*

PERTALKS

ANTONIO CARLOS MACHADO
CO-FOUNDER & CFO

Office company MACHADO & BARBOSA

Education: B.A. Law; M.A. in Corporate Law

& Mergers and Acquisitions (M&A)

Experience in Finances & Legal

VICTOR REUTER
EMEA REPRESENTATIVE
& ADVISORY BOARD MEMBER

Based in Amsterdam, NL.

 PACCA TECH Board

* WILD AT LIFE Board
« ELOGROUP B.D.

Former: Zimmer Biomet & AkzoNobel GBS

DONIZETE BARBOSA
CO-FOUNDER & CLO

Office Company MACHADO & BARBOSA
Education: B.A. Law; M.A. Tax law,
Litigation Law & Financial Lawx

Experience in Legal & Finances

TECH SQUAD

Experience in projects for

« HEINEKEN
* ITAU bank
« REDBULL

* VOTORANTIM

* Dr.Conecta
* NFT BRASIL




Non-Exec ADVISORS & MENTORING

FERNANDA CAMPOS RENATO PAIVA EMANUEL SPYER
CHRO, ESG, COM. - EXECUTIVE BOARD CEO & FOUNDER STRATEGY DIRECTOR, MBA
BNP Paribas Cardif Webedia Portugal Vibra Digital
Former Former Former
+ C&A, VP * JELLYFISH Portugal * FLAGCX
+ AMAZON, Dir * WEBEDIA BRASIL * ISOBAR
* MOTOROLA, Dir *+ HAVAS DIGITAL + KANTAR
» CITIBANK, Dir * OMELETE GROUP + BBH GLOBAL
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Luis Quadros
Co-Founder & CEO, PERTALKS

Expertise:

Innovation, Startups, Scaleups, Digital Marketing, Digital Transformation, Business Development and
Technologu.

Professional Highlights:
*Brand New Brands (2011-2022): Founder and former CEO of a branding, project management,
and tech consultancy.

*Fashionline by C&A (2021-2022): Co-created and led an on-demand startup for C&A Brazil, the
retailer great: digital ecosystem for fashion, edtch and traning, leading projects in ESG, analytics,
and social networking.

«Jellyfish Online Marketing (UK): Managed Skype’s Global Account with campaigns across 174
countries in 26 languages; Also served as an Executive in the international multilingual team and
'Lead Generation’; Skype, one of the first European "Unicorns".

*Starcom MediaVest Group, Publicis Groupe (UK): Led global SEM account for UBS; worked on
campaigns for eHarmony (Dating), Procter & Gamble (Vicks VapoRub), and others.

*PROFIL - Philanthropic Promotion (2002 -2006): The first non-profit advertising agency dedicated
to social impact campaigns and supporting other non-profit organizations. We create
advertisements in collaboration with students seeking their first work experience. (created and built
yet during my colleges years)

Education:
*MIT: Certificate in Technical Innovation (Strategy & Application).

*ESCEM Ecole Supérieure de Commerce et Management (France): MSc in International Marketing
Communications.

sLondon Metropolitan University (UK): MA in International Marketing.

*FAAP (Brazil): Bachelor’s in Advertising and Marketing.

Antonio Carlos Machado de Andrade Jr. - Co-Founder of
PERTALKS

* Lawyer and partner at the law firm Machado de Barbosa since
2009.

* Graduated in Law from Universidade Paulista.
* Specializations:
* Tax Law from Mackenzie University

» Corporate Law, mergers and acquisitions from Pontifical Catholic
University of Sdo Paulo - PUC

* Social Security Law from UNISAL

Knowledge and experience in Financial and Management areas

Donizete Aparecido Barbosa - Co-Founder of PERTALKS

* Lawyer and partner at the law firm Machado de Barbosa since
2009.

* Graduated in Law from Universidade Braz Cubas.
* Specializations:
* Tax Law from Mackenzie University,

» Tax Litigation from Pontifical Catholic University of S&o Paulo -
PUC,

* International Financial Law from Fundag¢do Getulio Vargas.

Knowledge and experience in Financial and Management areas.




FIRST TRACTION & VALIDATION

University Partnerships: Collaborations with major universities in Brazil, including UNIP,
FMU, and Cruzeiro do Sul—among the largest private institutions—for user acquisition and

research, alongside international partnerships.
Validated MVP: Fully operational on iOS and Android, supporting English and Portuguese.
User Growth: Over 1000 users with a churn rate below 5.5%.

Engagement and Research: Direct feedback and insights from users, students, and event

participants.
Media Coverage: Featured in the news for innovation and impact.
Event Recognition: Selected to participate in major industry events.

Brand Collaborations: Partnerships with brands and advertisers to enhance user

experience and visibility

Legal Protections and Assets: Copyrights registered with the U.S. Copyright Office,
Brand is registered with INPI (Brazil's Trademark Office). The company operates under a
formal Company Identification Number. Additionally, we own the necessary domains to

protect our online presence and brand identity.

One of the most disruptive startups showcasing at Web Summit

www.youtube.com/@PERTALKS
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The social interaction app that connects
people who want to share their
knowledge, interests and make friends
at their current location.

7 \[" Startup
\ ‘ Showcase.
PERTALKS ‘

websummit
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MODA ARTE = CULTURA

Aplicativo conecta
viajantes a moradores
locais para troca de

Pertalks promove bate-papo durante PP Week,
MCXP e Live dos Flamingos

CEO de startup responsavel por rede de interacéo social, Luis Quadros trouxe convidados para dialogar
sobre cultura organizacional e novidades do mercado publicitério

experiéncias

MM MARCAS & MERCADOS Procurar..
Aplicativo facilita interacoes e
amizades em bares, cafés e
restaurantes

Diferente dos apps de relacionamento, em ¢

ainteracgao online, Pertalks conectz

interesses em comum



FIRST TRACTION & VALIDATION

Projeto Draft

®

& Em vez de apaziguar a solidio. muitas vezes as redes sociais aumentam esse
sentimento entre seus usuarios.

] Mas & possivel usar a tecnologia para promover conexdes reais. O Pertalks
aposta em um aplicativo que incentiva encontros presenciais em cafés e
restaurantes, conectando pessoas com interesses em comum através de um check-
in no local..

Saiba mais sobre a proposta da empresa no Draft Pitch gravado pelo CEQ e
fundador Luis Quadros, MSc.

#draftpitch #pertalks #conexdespresenciais #interacdespresenciais #xonexdesreais
#aplicativosderelacionamento #appsderelacionamento #appsdenamoro #appsdea
mizade

Show translation

trocam conhecimento.

FX@@d40

=3 -

Noticias+ Apps ~Ciéncia Dispositivos ~ Celular  Criptomoedas ~ Software~

Techz > Apps  Conheca quat aplicativos combter 3 5ol e conhcer essoas

Apps
Conheca quatro aplicativos combater a soliddo e conhecer
pessoas

Por Luciano Rodrigues ~ Publicado 27/07/2024 (@ Compartithe. X® 4 S

Fique por dentro das
dltimas noticias de
tecnologia, ciéncia,

criptomoedas, inteligéncia

artificial e universo.

Mais Lidas

Antidoto pode ser a busca de amizades reais

Segundo uma pesquisa realizada pelo aplicativo Snapchat com a consultora de estratégias e insights Crowd DNA, 80% da
Geracdo Z querem mais contato presencial aps a pandemia. Também conhecida como “Zoomers” ou “Gen Z°, essa geracio
& composta por pessoas nascidas entre 1997 e 2012,

Em uma sociedade com relacionamentos liquidos, como o fil6sofo Zygmunt Bauman ja comentou em suas obras, mesmo.
que fazer amigos na idade adulta seja dificil por natureza, nunca houve tantos obstéculos como agora.

Por isso, a demanda por conexdes genuinas e realmente significativas tém impulsionado uma nova tendéncia: plataformas
configuradas para fazer amigos. O Dating Burnout, d4 espaco a aplicativos para amizades saudaves.

Diferente dos aplicativos de namoro, que tém como objetivo facilitar os encontros romanticos e resultam no Dating Burnout,
os apps com intuito de fazer amigos oferecem um espaco para que as pessoas encontrem companhia para atividades
cotidianas. Nesse contexto, as ferramentas que facilitam os encontros presenciais e as interades entre individuos com
afinidades comuns se popularizaram.

11 O Pertalks é um aplicativo que proporciona encontros locais para
o compartilhamento de conhecimento e experiéncias entre
desconhecidos. Sistemas como este estdo ganhando destaque e
transformando a maneira como as pessoas cultivam amizades
Luis Quadros, fundador da Pertalks.

Aplicativo ajuda pessoas proximas a fazer
amizades e tirar dividas na academia

11/09/2024 12:57

APLICATIVO CONECTA VIAJANTES A MORADORES
LOCAIS PARA TROCA DE EXPERIENCIAS

27 de agosto de 2024

A startup brasileira Pertalks, que lancou uma soluc&o inovadora para promover encontros presenciais em hotés
bares, restaurantes e cafés, conectando pessoas com Interesses compartiinados, J4 esta disponivel para download
nas lojas de I0S e Android. A plataforma tem o objetivo de equilibrar a comunicago digital com interagdes sociais
auténticas e significativas, e esta disponivel em qualquer cidade do mundo.

Fazer amizades fora da reqido de origem pode ser um desafio para muitos, pesquisa da InterNations, a maior

STARTUP

Redes Sociais via IRL crescem e comeg¢am a ganhar espacgo

Dating Burnout impulsiona crescimento de apps
voltados para amizades

Estudo do Snapchat revela que 80% da Geragdo Z deseja mais contato presencial

Por Redagdo - 23 ce Julho de 2024

< compartihar @ o 0| x| f =2 a8 PESQUISAR

ULTIMAS NOTICIAS

Nova colegao ‘Fit The Game’ une Fil
em homenagem  cultura Y2K

Filhotes de caes: Especialista ensinz
da alimentagdo canina

Estudo aponta beneficios para satid:
entre pets e tutores

FreeBrands langa hidratante labial in
Arequina

Inicio » Noticias »

Startup busca promover networking
corporativo além de eventos

mentos » Startup busca promover networking corporativa além de eventos

157 por Redagio E-Commerce Uptate  outuora 29, 2024 o
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It's not just a VALUE PROPOSITION,
irs PURPOSE WITH VALUE.

Scaling good things! Purpose-driven.

Encouraging a culture of sharing knowledge and making meaningful new friendships at
a bar, restaurant, museum, during travels, etc.

Creating the healthy habit of checking in for knowledge and friendship and good social

interaction.

PERTALKS. MEET KNOWLEDGE!

PERTALKS

"Pertalks develops an app to foster more human connections and interactions.”

START

PERTALKS DESENVOLVE APLICATIVO
PARA FOMENTAR CONEXOES E
INTERACOES MAIS HUMANAS

10/11/23 | Publicado por Redagao Start

A plataforma estara disponivel para uso em novembro de 2023

PERTALKS

Pertalks, o aplicativo

de interacao social que
conecta pessoas, presen-
cialmente, que queiram
compartilhar seus conheci-
mentos e interesses ou,
simplesmente, praticar ou
conversar em outra lingua.
Tudo isso no local atual, seja
em um bar, restaurante, café,
museu, hotel, em qualquer
lugar pelo App.

Vamos
conversar?

hitps://wWww ph

Foto: Arquivo pessoal - Luis Quadros, CEO da Pertalks




OBRIGADO!
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