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INTRODUCTION OF THE LAND & BUSINESS CONCEPT

ASEAN BUSINESS CENTRE

KCSB Konsortium Sdn Bhd (KCSB) is an affiliate company of Al-Hidayah Group of Companies, was incorporated on 22nd

August 1996 with paid-up capital of RM11.0 million to carry out property development and construction activities. The

company currently owns 313.97 acres of land, comprising two lots which are located at Lot 1876(251 acres) under the

district of Plentong, Johor and Lot 139(63.1 acres) under the district of Tebrau, Johore Bahru, Johor. The lands have been

officially acquired by KCSB Sdn Bhd via the Privatisation Agreement signed between KCSB Konsortium and the Ministry of

Defence (MINDEF) in 1997 to construct the Skudai Army Camp. The Tebrau land is located about 10 km away from the

causeway to Singapore, and gazetted as part of Iskandar Development Region (IDR). The current market price of Tebrau

Land is estimated at RM220 per square feet equivalent to RM3.01 billion in value.

KCSB intend to develop Lot 139 and Lot 1876 of Tebrau land to be as new ASEAN Business Centre(ABC) for Johor Bahru. The

ASEAN Business Centre consists of three main development zoning known as Asean Commercial Centre at Land Lot 139,

Asean Market Place at Land Lot 1876, and the Retirement Home Services at Services Apartment component in the Land

Lot 139. The new ASEAN Business Centre will house the head offices of Malaysia’s financial industry governing bodies and

agencies, private local and international financial institutions, banks and related commercial and businesses comprising

signature office suites, designer duplexes and modern lifestyle retail units, conference, hotel, high rise residential,

educational institutions and parking space. It will be the throbbing arteries of Johor trade and investment/commerce,

creating the second financial district of the capital.

For the Lot 1876, we propose to transformed the place to become the hub and center of economic and commercial

activity to be known as Asean Market Place. We will become the centre to market Asean products based on Furniture,

Food & Agriculture, Sports & Entertainment, Textiles & Apparel, Electrical & Electronic, Machinery & Equipments,

Automobile, Services, Healthcare, Mineral and Energy product.
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EXECUTIVE SUMMARY

PROJECTS OWNER

KCSB Konsortium Sdn Bhd is the owner of 2 parcels of land approximately measuring 320.66 acres in Johor Bahru, i.e. Mukim
Tebrau (63.16 acres) and Mukim Plentong (257.5 acres). The lands, being gazetted under commercial development by the
Planning Department. The lands are located within the prominent area of Johor Bahru, Southern Peninsular Malaysia which is
regarded as one of the busiest city in Malaysia after Kuala Lumpur.

Johor Bahru is set to emerge as the leading prospering city, where elements of business, education, entertainment, environment

and living shall seamlessly converge within the vibrant metropolis. The city of Johor Bahru has its own unique advantage of

being strategically accessible within the proximity to leading ASEAN economic growth corridor, inviting the influx of discerning

corporate investors seeking high business growth potentials.

Considering the lands’ high development potentials, this paper intends to highlight the land owner’s offer for the purpose of

Joint Land Development.

LOCATION – HEART OF JOHOR BAHRU

❑ Strategically located near to Johor ‘s Prestiques residential and industrial development Iskandar Malaysia

❑ Surrounded by International tourist destinations and sport facilities, including shopping and healthcare

❑ 20km to the city of Singapore within 45 minutes driving

ASEAN BUSINESS CENTRE
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EXECUTIVE SUMMARY
KCSB Konsortium Sdn Bhd, a member of Al-Hidayah Group Of Companies is the owner of 2 plots of land, measuring approximately 382.156 acres,

comprising Lot 1876 (310.7515 acres) under the district of Plentong, Johor and Lot 139 (71.406 acres) under the district of Tebrau, Johore Bahru,

Johore. To-date, Al-Hidayah group of companies has completed major government projects locally amounting to approximately RM1.1 billion worth

of government contracts particularly with the Malaysia's Public Works Department, Ministry of Defense and the Ministry Of Education. Al-Hidayah

group of companies has also registered their presence at the international level by establishing its vast global network and G to G partnerships with

various governments by way of privatization related projects abroad.

VISION
Our vision is to create new integrated developments, centralizing our developed lands as the commercial focal point, encapsulating Johore,

Singapore and Indonesia as the regional renowned commercial and financial center.

MISSION
Our development shall beacon the new 21st century of Johor Bahru outlook, in line with the ASEAN & SIJORI Growth Triangle Economic Growth,

development agenda, promoting the location as the most preferred place to live, work, study and play, well equipped with sophisticated amenities

and infrastructure with assured security, harmoniously blending mankind with nature, promising sustainably perpetual return on assets for astute

investors.

LOT 139 & LOT 1876 
The land is strategically located within 10km radius from Johor Bahru causeway to Singapore. Lot 139 is set for the new southern landmark city & Lot

1876 is set for the new ASEAN market place, whereby KCSB Konsortium is please to invite any interested party ( ies ) to jointly develop the land.
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WHY INVEST IN MALAYSIA

BACKGROUND OF MALAYSIA

Malaysia covers an area of about 330,803 square kilometres, consisting of 16 states. It lies entirely in the equatorial zone and
the average daily temperature throughout Malaysia varies from 21oC to 32oC. Malaysia is a multi-ethnic country. It practises
a system of Parliamentary democracy with constitutional monarchy. The Malaysian Parliament is made up of His Majesty
Yang Dipertuan Agong, the Senate with 70 members and the House Of Representatives with 222members.

MALAYSIA FOREIGN DIRECT INVESTMENT (FDI)

During the 1980s, the industrial sector grew significantly driving the economy forward and achieving strong growth rates
where there was a significant rise in FDI with many foreign industrial players being attracted to Malaysia’s strong workforce
and infrastructure. Despite the Asian Financial Crisis in 1997-1998, the country continued to attract investment from abroad
and has generated significant private sector investment locally in recent years. Foreign Direct Investment (FDI) flows in
Malaysia expanded to RM31.7 billion in 2019 as compared to RM30.7 billion in the previous year. Foreign Direct
Investment in Malaysia averaged 7334.04 MYR Million from 2005 until 2020, reaching an all time high of 19388.96 MYR Million
in the first quarter of 2019 and a record low of -1982.56 MYR Million in the fourth quarter of 2009.

MALAYSIA MY SECOND HOME PROGRAMME (MM2H)

Malaysia My Second Home Programme is promoted by the Government Of Malaysia to allow foreigners who fulfill certain 
criteria, to stay  in Malaysia for as long as possible on a multiple entry social visit pass. Malaysia has been ranked as the top 
retirement destination in ASIA by  international living.com. The Malaysia My Second Home (MM2H) is a program promoted by 
the Malaysia Tourism Authority and the Immigration Department of Malaysia, to allow foreigners to stay in Malaysia for a period 
of ten years. Foreigners who fulfill certain criteria may apply, and a successful applicant is allowed to bring a spouse, an 
unmarried child under the age of 21, and parents who are over 60 years old. Since the program started in 2002, a total 40,000 
applications have been approved.

ASEAN BUSINESS CENTRE
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JOHOR BAHRU

Johor Bahru is set to emerge as the leading prospering city, where elements of business, education,

entertainment, environment and living shall seamlessly converge within the vibrant metropolis. The

city of Johor Bahru has its own unique advantage of being strategically accessible within the

proximity to leading ASEAN economic growth corridor, inviting the influx of discerning corporate

investors seeking high business growth potentials. It is one of the most developed states in the nation

and is bounded by Melaka, Negri Sembilan and Pahang in the north, South China Sea in the east,

Straits of Johor in the south and Straits of Melaka in the west.

Considering the lands’ high development potentials, this paper intends to highlight the land owner’s

offer for the purpose of Joint Land Development.

LOCATION – HEART OF JOHOR BAHRU

❑ Strategically located near to Johor ‘s Prestige residential and industrial development Iskandar

Malaysia

❑ Surrounded by International tourist destinations and sport facilities, including shopping and

healthcare

❑ 20km to the city of Singapore within 45 minutes driving

LOT 139 – LOT 1876
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ADVANTAGES 

ADVANTAGES

CLOSE PROXIMITY TO LARGEST MARKETS IN ASEAN

RM93.7 BILLION GDP IN 2014

3.61 MILLION PEOPLE

3 MAJOR SEAPORTS

10  UNIVERSITIES

2 ACCESSIBLE INTERNATIONAL AIRPORTS

6 HOURS FLIGHT RADIUS TO MAJOR ASIAN CITIES & MARKET

STRONG, MULTILINGUAL, DIVERSE TALENT POOL

BE PART OF THE NEXT GROWTH CENTRE

ENJOY THE ADVANTAGES OF A DEVELOPED STATE WITHOUT ITS BURDEN

MOST LIVEABLE DEVELOPED STATE IN MALAYSIA

HOME TO TWO ECONOMIC CORRIDORS

GREENFIELD DEVELOPMENT FOR NEW GROWTH IDEAS & INNOVATIONS

LOT 139 – LOT 1876
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LAND INFORMATION

ASEAN BUSINESS CENTRE

LAND OWNER KCSB KONSORTIUM SDN BHD

TOTAL LAND SIZE 320.66 ACRES (SUBJECT TO FINAL MEASUREMENT)

LAND STATUS LEASEHOLD 99 YEARS

LAND CATEGORY COMMERCIALLAND

LOT 139

LOT 1876



ASEAN BUSINESS CENTRE

A. Lot 139 – ASEAN COMMERCIAL 
CENTRE 

(63.16 Acres) 

B. Lot 1876 – ASEAN MARKETPLACE
(257.5 Acres)

Land Info:

Land Use: Commercial
Restriction of Interest: NIL
Type of Holding: Leasehold 99 years 
(Ended in the year 2121)
Type of Holding: Mixed Development 
for Commercial with a Plot Ratio 6. 

Land Info:

Land Use: NIL
Restriction of Interest: NIL
Type of Holding: Leasehold 99 years (Ended in the 
year 2121)
Type of Holding: Mixed Development for Commercial 
with a Plot Ratio 4. 
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SIGNIFICANT – POINT LOCATION

ASEAN BUSINESS CENTRE

JOHOR BAHRU TOTEBRAU

Population – 802,489

Tourist arrival –16.6M

Ranked at No.3 in terms 

of attracting  foreign 

and domestic tourists

Connected by air to 11 

domestic cities in  

Malaysia and 8 

international cities  

(Bangkok, Ho Chi Minh,

Jakarta, Surabaya,  

Guangzhou, Macao,

Kolkata and Seoul)

TEBRAU TO WOODLANDS CHECHPOINT,SINGAPORE

28 Min (13.7km)

Tourist arrival –3.76 

M11,640 or 1.01 M people

passenger

Serves as the aviation gateway

for Iskandar Malaysia and  

southern region

Connected to Shanghai, China, 

its newest  international route in

the fourth quarter of  the year

International passengers

rose by  36.9% from 297,660

to 407,468

Domestic passengers increased  

from 1.77 million to 1.85 million

SENAI AIRPORT TO TEBRAU

30 Minutes (22.4km)SENAI 

AIRPORT

TEBRAU

TEBRAU TO SINGAPORE 55 Min (37km)

Population – 5,815,044  

Tourist arrival – 5,381,566  

Tourist receipt – RM11.56
TEBRAU

SINGAPORE

1
1
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CONNECTIVITY & ACCESSIBILITY

ASEAN BUSINESS CENTRE

LRT ROUTE AIR ROUTE

MAJOR HIGHWAY
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OUR OFFER TO ASEAN BUSINESS COMMUNITY

ASEAN BUSINESS CENTRE

A. ASEAN COMMERCIAL CENTRE B. ASEAN MARKETPLACE
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ASSOCIATION OF SOUTHEAST 

ASIAN NATIONS
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ABOUT ASEAN

ASEAN BUSINESS CENTRE
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THE ASEAN ECONOMIC COMMUNITY

ASEAN BUSINESS CENTRE
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THE ASEAN ECONOMIC COMMUNITY

ASEAN BUSINESS CENTRE
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THE ASEAN ECONOMIC COMMUNITY

ASEAN BUSINESS CENTRE
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THE ASEAN ECONOMIC COMMUNITY

ASEAN BUSINESS CENTRE
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THE ASEAN ECONOMIC COMMUNITY

ASEAN BUSINESS CENTRE
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THE ASEAN ECONOMIC COMMUNITY

ASEAN BUSINESS CENTRE

Malaysia is recognized as the one of the world’s investment destination due to its

compounded annual investment growth rate, backed by sound economic

fundamentals and conducive business environment.

It is indeed the time when ASEAN is poised to seize the moment where investors

look forward to utilize as their market destination or as the regional gateway with

myriad of abundance opportunities. Located at the heart of ASEAN, the country

attracts a gateway to a regional market of over 600 million people, surpassing

the population of the US and Japan.

MAJOR TRADING PARTNERS
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WHY INVEST IN ASEAN

ASEAN BUSINESS CENTRE

Reasons for Investing in ASEAN

ASEAN is a choice destination for ASEAN and international investors.

Investors enjoy profitable operations and commit to deeper engagement

in the region as shown by strong reinvestment and sustained growth in

foreign direct investments (FDI). FDI stock in the region has quadrupled

within a little more than a decade. In 2011, FDI stock exceeded US$1

trillion compared with only US$266 billion in 2000.

BENEFIT

ROBUST MARKET

ACTIVE CONSUMERS

GROWING MIDDLE CLASS

GOOD LIFE IN ASEAN

INTEGRATED SUPPLY CHAIN

INFRASTRUCTURE SUPPORT

PREFERRED WORKFORCE

SUSTAINED ECONOMIC GROWTH

BEST PRACTICES IN INVESTMENTS

HIGH RETURN ON INVESTMENTS



p
ro

je
ct

/    K
C

SB
 K

O
N

SO
R

TIU
M

 SD
N

 B
H

D
/    TEB

R
A

U
, JO

H
O

R
 B

A
H

R
U

, JO
H

O
R

E

GROWTH TRIANGLE

(SIJORI)
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INDONESIA-MALAYSIA-SINGAPORE GROWTH TRIANGLE ( SIJORI ) 

The SIJORI Growth Triangle is a partnership arrangement between

Singapore, Johor (in Malaysia), and Riau Islands (in Indonesia) that

combines the competitive strengths of the three areas to make the

sub-region more attractive to regional and international investors.

More specifically, it links the infrastructure, capital, and expertise of

Singapore with the natural and labour resources and the

abundance of land of Johor and Riau.

The SIJORI Growth Triangle was first publicly announced in 1989 by

Singapore Deputy Prime Minister Goh Chok Tong. The 'triangle of

growth' was envisioned to be a key component of the Singapore

regionalisation scheme of the 1980s and 1990s, relocating labour-

intensive industries to neighbouring places such as the Malaysian

state of Johor (known as the Iskandar Development Region) and

the island of Batam in the nearby Indonesian province of Riau (at

the time, before splitting off as a part of Riau Islands province in

2004).

As more Malaysian and Indonesian states joined the grouping, the

IMS-GT was formed to formalise the new grouping. A

Memorandum of Understanding (MOU) was signed on 17

December 1994 by the representatives of the participating

countries; Singapore's Deputy Prime Minister Lee Hsien Loong,

Malaysia' s International Trade and Industry Minister Datuk Seri

Rafidah Aziz and Indonesia's Coordinating Minister for Trade and

Industry Hartono.

Even with the low wages on Batam, some companies find

themselves struggling with rising costs. Nidec, a Japanese

conglomerate, has moved its factory from Batam to Vietnam due

to labour costs.
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INDONESIA-MALAYSIA-SINGAPORE GROWTH TRIANGLE ( SIJORI ) 

1. Regional Progress in Retrospect
2. Resources, Redistribution , Industrial Relocation & Infrastructure Reconstruction 
3. Capital & Labor Flows
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PROPOSED GROWTH TRIANGLE ECONOMIC COMPLEMENTARY ( SIJORI ) 

✓ Regional Progress in Retrospect

✓ Resources, Redistribution , Industrial Relocation & Infrastructure Reconstruction 

✓ Capital & Labor Flows

Logistics Manufacturing 

Capital
Skilled Labour

Access to World Markets
Advanced Technology

Advanced  Infrastructure
Advanced Commercial Infrastructure 

Land

Natural Resources

Semi Skilled Labour

Intermediate Technology

Basic Infrastructure

Unskilled Labour

Basic technology

Natural Resources

Undevelopment Land

Commercial 

Development  
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INDONESIA-MALAYSIA-SINGAPORE GROWTH TRIANGLE ( SIJORI ) 

SIJORI PREVIOUS YEAR OF GDP IN 1994 - 2017 
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INDONESIA-MALAYSIA-SINGAPORE GROWTH TRIANGLE ( SIJORI ) 

UNSOLVED PROBLEMS & EXPLANATORY FACTORS ( SIJORI ) 
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INDONESIA-MALAYSIA-SINGAPORE GROWTH TRIANGLE ( SIJORI ) 
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INDONESIA-MALAYSIA-SINGAPORE GROWTH TRIANGLE ( SIJORI ) 

“ JOHOR GO GLOBAL 2022 “
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A DEVELOPMENT PROPOSAL

BY KCSB KONSORTIUM
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ASEAN BUSINESS CENTRE 

A HOLISTIC DEVELOPMENT COMPLEMENTING SIJORI GROWTH TRIANGLE & ASEAN COMMUNITY 

LOT 139
63.16 ACRE – ASEAN 

COMMERCIAL CENTRE

Development Components:

1. Financial District Zone

2. Office Tower

3. Hotel

4. Shopping Mall

5. Convention Centre 

6. Amphitheater

7. Automotive City

8. Transportation Hub

9. Apartment (Service & Exclusive)

LOT 1876
257.5 ACRE – ASEAN 

MARKETPLACE

Development 

Components / Sectors: 

1. Automotive

2. Retail

3. Food & Agriculture

4. Furniture

5. Energy

6. Electrical & Electronics

7. Machinery & 

Equipment

8. Services

9. Sports Facilities & 

Entertainment

10.Mineral

11.Textile
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ASEAN BUSINESS CENTRE

• ASEAN MARKETPLACE
1. Automotive
2. Retail
3. Food & Agriculture
4. Furniture
5. Energy
6. Electrical & Electronics
7. Machinery & Equipment
8. Services
9. Sport facilities & Entertainment
10. Mineral
11. Textile

• ASEAN COMMERCIAL CENTRE

1. Financial District Zone
2. Office Tower
3. Hotel
4. Shopping Mall
5. Convention Centre
6. Automotive City
7. Transportation Hub
8. Apartment (Service & Exclusive)

Benefits : 

1. Access to local talent
2. Increased business growth
3. Improved finances
4. Entry new markets
5. Regional center
6. Foreign investment opportunities
7. Job opportunities & lower unemployment
8. Increase research & development
9. Economic development

KCSB CONSORTIUM 
OFFER:

1. Land 
2. Development Concept with 

Approval
3. Basic Infrastructure
4. Facilities Maintenance
5. Business Operation Management
6. E-Commerce Platform 

Complementing
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PLOT 139

DEVELOPMENT PROPOSAL

ASEAN COMMERCIAL CENTRE
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ASEAN COMMERCIAL CENTRE

TEBRAU - PLOT 139
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ASEAN COMMERCIAL CENTRE - COMPONENTS

TEBRAU - PLOT 139
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HOME RETIREMENT CENTRE

PLOT 139

APARTMENT 



p
ro

je
ct

/    K
C

SB
 K

O
N

SO
R

TIU
M

 SD
N

 B
H

D
/    TEB

R
A

U
, JO

H
O

R
 B

A
H

R
U

, JO
H

O
R

E
HOME RETIREMENT CENTRE 

TEBRAU - PLOT 139

OBJECTIVES

• Providing professional senior care services to our  residents with a personal touch

• Treating our residents with respect at all times

• Encouraging residents to be as independent as they  wish

• Helping residents to lead an active lifestyle that suits their individual needs

PHILOSOPHY OF CARE

• Creating a safe, secure and homely environment

• Delivering the highest standards of care services

• Preserving the dignity, individuality and privacy of all  residents

• Building trust and respect with family members and  friends of residents

The concept of retirement home / assisted living is relatively new in Malaysia. The thought of entrusting paid-strangers to 
care for elder members of the family is something not culturally rooted in most Asian societies.

In this model, home like environment is created for personalized retirement home / assisted living, where residents age with 
dignity, respect and self-reliance.
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Percentage of Space 
Provided 

• 51% - Married

• 31% - Single

• 18% - Luxury Mix

APPARTMENT 1

• Married

• 850 sqft.

• 2,000 units

APPARTMENT 2

• Single

• 700 sqft.

• 1,215 units

APPARTMENT 3

• Single & Married

• 1,000 sqft.

• 690 units

FOCUS ON RETIREMENT HOME 
FOR MALAYSIA & SINGAPORE 

COMMUNITY

Total numbers of Apartment = 3905 units
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• Providing professional senior 

care services to our  residents 

with a personal touch

• Treating our residents with respect at all

times

• Encouraging residents to be as 

independent as they  wish

• Helping residents to lead an active 

lifestyle that suits

their individual needs

• Creating a safe, secure and homely

environment

• Delivering the highest standards of care

services

• Preserving the dignity, individuality 

and privacy of all  residents

• Building trust and respect with 

family members and  friends of

residents

FOCUS ON RETIREMENT HOME 
FOR MALAYSIA & SINGAPORE 

COMMUNITY

MALAYSIA & SINGAPORE RETIREMENT HOME

• Malaysia & Singapore Citizens ( 3,905 Units )

• Single & Married

Home Facilities

1. Indoor

• Jacuzzi

• Multi - Function 
room

• Library

2. Outdoor 

• Pool

• Forest Garden

• Yoga Deck

3. Health Services 

• ALC

• RCS

• ADC

Corporate

1. IT Services 

2. Financial

3. Marketing & 
Sales

Government Roles

✓ Singapore

Provide citizens, capital & 
expertise.

✓ Malaysia ( Johor Bahru )

Provide land, infrastructure, 
building & facilities.

✓ Indonesia ( Riau )

Provide man power & goods 
amenities.
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PROPOSED DEVELOPMENT PROGRAMME

TEBRAU– LOT 139
DEVELOPMENT
COMPONENTS / YEAR

2022 2023 2024 2025 2026 2027

Qtr 1 Qtr 2 Qtr 3 Qtr 4 Qtr 1 Qtr 2 Qtr 3 Qtr 4 Qtr 1 Qtr 2 Qtr 3 Qtr 4 Qtr 1 Qtr 2 Qtr 3 Qtr 4 Qtr 1 Qtr 2 Qtr 3 Qtr 4 Qtr 1 Qtr 2 Qtr 3 Qtr 4

JLDA Agreement

Planning, submissions and
approvals

Master plan
Parcel Development Order
Parcel Building Plan
Land subdivision
Land temporary title
Land final title
Subdivision of Building (Block Titles)

Construction Works
- Shopping Mall

P
h
a
s
e
 1- Service Apartment

- Apartment 1A,1B,1C
- Hotel 1
- Office tower 1

- Automotive Centre

- Finance Tower

P
h

a
s
e

 2

- Office Tower 2
- Hotel 2
- Transportation Hub
- Iconic Tower

P
h
a
s
e
 

3- Convention Centre

- Amphitheatre

Infrastructure Works
- Site Clearing & Earthworks
- Road & Drainage
- Water Reticulation
- Sewerage Reticulation
- Power Supply
- Telecommunications
- Landscaping Works

Others/Consultancies
Consultancy
Sales & Marketing
Legal
Strata Title

Land Contribution
Land Cost
DO Cost
MBSB
MINDEF (5years)
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PLOT 1876

DEVELOPMENT PROPOSAL

ASEAN MARKET PLACE
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ASEAN MARKET PLACE

LOT 1876

We propose to transformed the place to become the hub and center of economic and commercial activity

to be known as ASEAN Market Place. We will become the center to market ASEAN products based on Food

& Agriculture product, Textiles/Apparel, Sports & Entertainment, Machinery & Electronics, Digital, Automobile,

Mineral and Energy product and help to boost the population's local economy and providing quality

essential products and services to the surrounding ASEAN communities with minimal prices and making it an

iconic tourism destination worldwide.

CONCEPTS OF ASEAN MARKET PLACE :

• One Stop Center /OSC – One terminal of all ASEAN related products. (Imported or Local Products)

• Sales center that provides a wide variety of goods and services products

• Advisory and referral center service based on product

• The strategic location of the focal point for the convenience of customers to obtain goods

• Variations of products readily available at an affordable price.

• Central wholesale products from overseas that offer items that can serve as substitute and complementary

products

• Planned Zones/plot – Divide into different zoning or plot.
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MASTERPLAN–ASEAN MARKET PLACE–LOT 1876

SITE VIEW
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ARIAL VIEW

MASTERPLAN–ASEAN MARKET PLACE–LOT 1876
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ARIAL VIEW

MASTERPLAN–ASEAN MARKET PLACE–LOT 1876
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MASTERPLAN COMPONENTS

ASEAN MARKET PLACE – LOT 1876

LEGEND

Automotive 9%

Retail 2%

Food & Agriculture 7%

Furniture 6%

Energy 10%

Electrical & Electronics 7%

Machinery & Equipment 3%

Services 4%

Sports Facilities & Entertainment 9%

Mineral 24%

Textile 19%
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MASTERPLAN COMPONENTS

ASEAN MARKET PLACE – LOT 1876
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LIST OF SECTORS & PRODUCTS

ASEAN MARKET PLACE – LOT 1876

No Sector Country Business Component/Product Plot Land Area

1 Automotive Malaysia
Thailand

Auto-city
Spare-part Product

Plot 1
Plot 2

10.5 acre
8.9 acre

2 Retail Malaysia Halal Food / mix retail Plot 3 4.0 acre

3 Food & Agriculture Malaysia/ 
Indonesia
Thailand
Myanmar
Laos

Food & Coconut Oil

Food Product
Food Product
Rubber Product

Plot 4

Plot 5
Plot 6
Plot 7

6.0 acre

2.6 acre
27 acre
3.3 acre

4 Furniture Malaysia Furniture hub / mix retail Plot 8 12.9 acre

5 Energy Singapore
Brunei
Laos

Energy
Petroleum Product
Energy

Plot 9
Plot 10
Plot 11

8.2 acre
7.2 acre
6.3 acre

6 Electrical & Electronics Malaysia
Singapore
Vietnam

Electronic & Digital Product
ICT / Digital Product
Telecommunication & Gadget

Plot 12
Plot 13
Plot 14

4.7 acre
6.8 acre
3.2 acre

7 Machinery & Equipment Malaysia / 
Thailand

Machinery Product Plot 15 7.4 acre
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LIST OF SECTORS & PRODUCTS

ASEAN MARKET PLACE – LOT 1876

No Sector Country Business Component/Product Plot Land Area

8 Services Malaysia /
Singapore

Medical Product Plot 16 9.0 acre

9 Sport Facilities & 
Entertainment

Malaysia Recreational Park – Aircraft & 
Helipad
Sport Facilities, Recreation Centre & 
Entertainment

Plot 17

Plot 18

5.9 acre

12.6 acre

10 Mineral Malaysia
Indonesia
Laos

Mineral
Coal
Copper

Plot 19
Plot 20
Plot 21

15.0 acre
17.0 acre
18.0 acre

11 Textile Thailand
Vietnam
Myanmar
Cambodia

Apparel/Clothes
Textile/Footwear
Cotton Base Product
Textile & Apparel

Plot 22
Plot 23
Plot 24
Plot 25

7.8 acre
10.7 acre
13.0 acre
9.6 acre

Total Area 227.5 acre

55’ Road Surrender 14.2 acre

Reserved Lot 30.0 acre

Grand Total 257.5 acre
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AUTOMOTIVE
PROPOSED BUSINESS CONCEPT PLOT LAND AREA TOTAL GROSS FLOOR AREA

MALAYSIA AUTOCITY PLOT 1 10.5 acre 50,000 sqft

THAILAND SPAREPART PRODUCTS PLOT 2 8.9 acre 50,000 sqft

GRAND TOTAL: 19.4 acre 10,000 sqft

PLOT 1PLOT 2
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RETAIL
PROPOSED BUSINESS CONCEPT PLOT LAND AREA TOTAL GROSS FLOOR AREA

MALAYSIA MIX RETAIL & HALAL FOOD PLOT 3 4.0 acre 50,000 sqft

GRAND TOTAL: 4.0 acre 50,000 sqft

PLOT 3
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FOOD & AGRICULTURE
PROPOSED BUSINESS CONCEPT PLOT LAND AREA TOTAL GROSS FLOOR AREA

INDONESIA FOOD & COCONUT OIL PLOT 4 6.0 acre 50,000 sqft

THAILAND FOOD PROCDUCT PLOT 5 2.6 acre 50,000 sqft

MYANMER FOOD PRODUCT PLOT 6 2.7 acre 50,000 sqft

LAOS RUBBER PRODUCT PLOT 7 3.3 acre 50,000 sqft

GRAND TOTAL: 14.6 acre 200,000 sqft

PLOT 4PLOT 7 PLOT 6

PLOT 5
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FURNITURE
PROPOSED BUSINESS CONCEPT PLOT LAND AREA TOTAL GROSS FLOOR AREA

MALAYSIA FURNITURE HUB / MIX RETAIL PLOT 8 12.9 acre 50,000 sqft

GRAND TOTAL: 12.9 acre 50,000 sqft

PLOT 8
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ENERGY
PROPOSED BUSINESS CONCEPT PLOT LAND AREA TOTAL GROSS FLOOR AREA

SINGAPORE ENERGY PLOT 9 9.2 acre 50,000 sqft

BRUNEI PETROLEUM PRODUCTS PLOT 10 7.0 acre 50,000 sqft

LAOS ENERGY PLOT 11 6.4 acre 50,000 sqft

GRAND TOTAL: 22.6 acre 150,000 sqft

PLOT 9PLOT 11 PLOT 10
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ELECTRICAL & ELECTRONICS
PROPOSED BUSINESS CONCEPT PLOT LAND AREA TOTAL GROSS FLOOR AREA

MALAYSIA ELECTRICAL PRODUCT PLOT 12 4.7 acre 50,000 sqft

SINGAPORE ICT PLOT 13 6.8 acre 50,000 sqft

VIETNAM TELECOMUNICATION & GADGET PLOT 14 3.2 acre 50,000 sqft

GRAND TOTAL: 14.7 acre 150,000 sqft

PLOT 14PLOT 12 PLOT 13
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MACHINERY & EQUIPMENT
PROPOSED BUSINESS CONCEPT PLOT LAND AREA TOTAL GROSS FLOOR AREA

MALAYSIA/ 
THAILAND

MACHINERY PRODUCT PLOT 15 7.4 acre 50,000 sqft

GRAND TOTAL: 7.4 acre 50,000 sqft

PLOT 15



p
ro

je
ct

/    K
C

SB
 K

O
N

SO
R

TIU
M

 SD
N

 B
H

D
/    TEB

R
A

U
, JO

H
O

R
 B

A
H

R
U

, JO
H

O
R

E

SERVICES
PROPOSED BUSINESS CONCEPT PLOT LAND AREA TOTAL GROSS FLOOR AREA

MALAYSIA / 
SINGAPORE

MEDICAL PRODUCT PLOT 16 9.0 acre 50,000 sqft

GRAND TOTAL: 9.0 acre 50,000 sqft

PLOT 16
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SPORTS FACILITIES & ENTERTAINMENT
PROPOSED BUSINESS CONCEPT PLOT LAND AREA TOTAL GROSS FLOOR AREA

MALAYSIA RECREATIONAL PARK PLOT 17 5.9 acre 50,000 sqft

SPORTS FACILITIES & ENTERTAINMENT PLOT 18 12.6 acre 50,000 sqft

GRAND TOTAL: 18.5 acre 100,000 sqft

PLOT 18 PLOT 17
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MINERAL
PROPOSED BUSINESS CONCEPT PLOT LAND AREA TOTAL GROSS FLOOR AREA

MALAYSIA RUBBER PLOT 19 15.0 acre 50,000 sqft

INDONESIA COAL PLOT 20 17.0 acre 50,000 sqft

LAOS COPPER PLOT 21 18.0 acre 50,000 sqft

GRAND TOTAL: 50.0 acre 150,000 sqft

PLOT 21PLOT 19 PLOT 20



p
ro

je
ct

/    K
C

SB
 K

O
N

SO
R

TIU
M

 SD
N

 B
H

D
/    TEB

R
A

U
, JO

H
O

R
 B

A
H

R
U

, JO
H

O
R

E

TEXTILE
PROPOSED BUSINESS CONCEPT PLOT LAND AREA TOTAL GROSS FLOOR AREA

THAILAND APPAREL/CLOTHES PLOT 23 7.8 acre 50,000 sqft

VIETNAM TEXTILE/FOOTWEAR PLOT 24 10.7 acre 50,000 sqft

MYANMAR COTTON BASE PRODUCTS PLOT 25 13.0 acre 50,000 sqft

CAMBODIA TEXTILE PLOT 26 9.6 acre 50,000 sqft

GRAND TOTAL: 41.1 acre 200,000 sqft

PLOT 23PLOT 25 PLOT 26 PLOT 24
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DEVELOPMENT PROGRAMME

ASEAN MARKET PLACE – LOT 1876



A
SEA

N
 M

A
R

K
ET P

LA
C

E 

Promote Local 

Tourism Industry & 

Increase Tourist 

Arrivals

Entreprenuer

Development 

Programme

Generate employment 

opportunities

Empowering Asean

entrepreneurs at 

international level

Commercialization & 

promotion of local 

HALAL products at 

international level

Enhancing Asean

Trade Market Place at 

Tebrau as the Iconic 

Tourist Attraction

Promoting active & 

healthy lifestyle
Investment & 

Financing

Appreciation of  local 

& global culture, 

heritage and 

environment

ECONOMIC IMPACT

The Generating Economic Growth
The Volume of Business Turnover within 10 years, Estimated 15 - 20 Billion MYR

ECONOMIC IMPACT
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POTENTIAL MARKET REPORT BY 

SECTOR

New Southern Financial District For Golden 
Triangle Economic Growth
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ASEAN was founded in 1967 by Indonesia, Malaysia, the Philippines, Singapore and Thailand. Later Brunei, Cambodia,

Laos and Myanmar were also added to this economically motivated organization. Its prime goal is to increase trade and

investments in the region and bring peace and prosperity. ASEAN is a global hub of manufacturing and trade, as well as

one of the fastest growing retail markets in the world.

Together, the ASEAN countries are the 7th largest economy in the world, with a combined GDP of US$ 2.4 trillion in 2013.

Most important factor apart from strongly growing manufacturing sector and trade sector is ‘Low Inflation’. Inflation

adjusted at just 2.8% in ASEAN in 2013, which is one-third of India and lower than world average. ASEAN has surpassed the

world in GDP growth, with an average growth of 5% year-on-year. Some members have shown exemplary growth, like

Vietnam which doubled its GDP per capita from US$ 1300 in 1995 to US$ 2600 in 2006 in just 11 years.

The ASEAN countries are very different from each other. Singapore’s GDP per capita is almost 30 times more than Laos

and more than 50 times higher than Myanmar and Cambodia. Indonesia alone accounts for 40% of the GDP among

ASEAN countries, and is also a member of G20.

FDI in ASEAN in 2013 continued to surge and was about on par with that in China, for the first time since 1993. FDI inflows

exceeded US$ 122 billion pushing the inward FDI stock to US$ 1.6 trillion. ASEAN attracted more than 16% of global FDI

during the same period.

ASEAN is home to more than 600 million people (larger than the EU and North America) and has the third-largest labor

force behind India and China. Since its inception, the bloc has seen growth in myriad sectors, such as manufacturing,

retail, transportation, and telecommunications. The bloc is expected to become the world’s fourth largest economy by

2030 with domestic consumption expecting to reach US$4 trillion.

However, the onset of the COVID-19 pandemic has severely impacted ASEAN states as protracted lockdowns resulted in

sharp downturn in industrial production, exports, and consumptive expenditure. In response, ASEAN members have

quickened the pace of key reforms to improve the ease of doing business and attract foreign investment in new areas,

such as high-value manufacturing capabilities and digital technology. These new growth drivers, among others, will

make ASEAN attractive to foreign investors, including for those looking to move a part or all of their manufacturing

activities from China.

LOT 1876

POTENTIAL MARKET REPORT BY SECTOR
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POTENTIAL MARKET REPORT BY SECTOR

LOT 1876

Regional economic integration under the AEC necessarily demands

greater connectivity between ASEAN Member States as well as within the

countries.

The key sectors of ASEAN countries are Agriculture, Banking & Finance,

Dairy, Meat, E-Commerce, FMCG, Healthcare, ICT, Manufacturing, Mining,

Transport & Logistics, Tourism and Water & Sanitation.

Additionally, other sectors such as food, forestry, fisheries, science and

technology all play an important and complementary role to achieve an

integrated market under the AEC.

As ASEAN continues its transition to greater economic integration with the

implementation of the ASEAN Economic Community in 2015, the region is

seeing strong growth in a number of industries. Among the key business

areas are electronics, information and communications technology, textiles

and apparel, and medical devices. Foreign investors seeking to find the

next manufacturing destination after China, would be well advised to look

closely at this dynamic region. In this article we provide a snapshot into

each industry and provide context within the wider ASEAN region.

Based on our research and analysis, we propose to transformed the place

to become the hub and center of economic and commercial activity to

be known as Asean Market Place. We will become the centre to market

Asean products based on Food & Agriculture, Sports & Entertainment,

Textiles & Apparel, Machinery & Digital Electronics, Automobile, Mineral

and Energy product.
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AMP IMPLEMENTATION SCOPE 

WORK INCLUDE DEVELOPMENT, 

SERVICE, MAINTAINANCE

New Southern Financial District For Golden 
Triangle Economic Growth
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Investment 

• Members may participate in the program

• Market for product & services  through 

monthly events @ Asean Trade Market 

Place

• Another source of funding 

• Deliver Asean Trade Market Place 

program

• Source of funding

• Promote Economic & Financing 

initiatives on Malaysian success stories

• Enhance economic cooperation for a 

shared prosperity 

Consumer

• Spend & contribute

• Members & affiliates

Land owner/ PDP/Organizer

• Provide a land or basic structure of building and infrastructure (drainage,

road, site clearance) as where is basis;

• Get masterplan approval from relevant authorities:

• Will assist the operator / tenant in acquiring the approval from relevant

authorities

• Monitor performance of the operation;

• Sets a minimum standard, need statement and guideline;

• Marketing the place

• Via IT Platform

• Via Embassy/Travel agents

• Monthly events

• Revenue from monthly rental

• Create branded  Asean market place

• Invest & deploy IT platform 

• Marketing

Asean Trade 

Market Place

Asean

Members/Operator

Asean

Country 

Member’s

Operator/Vendor

• Setting-up the site location as per the 

minimum need statements and 

parameters provided by AHG;

• Operator / tenant should, in their best 

capability, manage the business as per 

what agreed and do not cause any 

misconduct which against the law.

• Coordinate and manage the set-up and 

production of the operations & events 

on site, ensuring high quality delivery;

• Plan and propose daily operational 

workflows all-year-round;

• Ensure consistent smooth operation;

ROLE OF PARTIESROLE OF PARTIES
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LAND OWNER MANAGEMENT COMPANY / PDP VENDOR / OPERATOR SCOPE OF WORKS

▪ Provide a land or basic structure of building and

infrastructure (drainage, road, site clearance) as

where is basis;

▪ Get masterplan approval from relevant authorities:

▪ To provide a land free from encumbrances

▪ Create branded Asean market place

▪ Invest & deploy IT platform 

▪ Will assist the operator / tenant in acquiring the

approval from relevant authorities for temporary

building permits, licenses, water and electricity

supply.

▪ Monitor performance of the operation;

▪ Sets a minimum standard, need statement and 

guideline;

▪ Responsible for the management, maintenance 

and to secure the tenant or any potential 

business to generate rental revenue of the 

property.

▪ The Company also shall taking care and 

responsible to liase with the authority or other 

parties interested for this property that shall 

benefit to the Parties.

▪ Marketing the place

• Via IT Platform

• Via Embassy/Travel agents

• Monthly events

▪ Have the authority to act in engaging business 

activities or performing services for or on behalf 

of the Land Owner.

▪ Rental rate – will be determine subject to the

discussion

▪ Setting-up the site location as per the 

minimum need statements and 

parameters provided by AHG;

▪ Operator / tenant should, in their best 

capability, manage the business as per 

what agreed and do not cause any 

misconduct which against the law.

▪ Coordinate and manage the set-up and 

production of the operations & events on 

site, ensuring high quality delivery;

▪ Plan and propose daily operational 

workflows all-year-round;

▪ Ensure consistent smooth operation;

▪ Logistics management and inventory 

control of all equipment, materials and 

any other items;

▪ To pay a monthly rental to AHG (land 

owner). 

ROLE & SCOPE OF WORK OF PARTIES
ROLE & SCOPE OF WORK PARTIES
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Asean
Members/Operator/Vendor

82

BUSINESS STRUCTURE – ASEAN MARKET PLACE

PDP
Al Falah Sejati SB

Land Owner
KCSB Konsortium S/B

SECTOR

EnergyFurniture Mineral
Services & 
Healthcare

Machinery
& 

Equipment

Automotive Electrical & 
Electronics

Food & 
Agriculture

Retail
Sport & 
Facilities Textile

Service Management / 
Operating System

Leasing/Commercial 
Account & 
Collection

IT Platform 
system -

E Commerce
Maintenance

Promotion/
Marketing

Asset 
Inventory

Parking 
System
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ORGANIZATION STRUCTURE – ASEAN MARKET PLACE

 

 

Site Manager 

(Kapt Amri) 

Technical & 

Maintenance 

Wireman/M&E 

Work 

 

1. General worker – (Locmanudin) 

                                -  3 workers 

2. Cleaner - 4 workers 

3. Security Guard – 2 workers 

Clerk 

Admin/Account 

  

CEO 

 ( Hj Zahari Abu Yazid) 

Sr,Manager 

(Roslila Mamat) 

Administration/Asset 

Inventory 

Maintenance 

C & S Work 

Account & Collection 

Clerk 

 
Asst.Marketing  

(Khairi) 

 

 

Marketing & 

Promotion  
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E-COMMERCE PLATFORM FOR A 

DIGITAL ASEAN MARKET PLACE 
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E-COMMERCE PLATFORM FOR A DIGITAL  ASEAN MARKET PLACE 
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This information memorandum was prepared for the KCSB Konsortium Sdn Bhd.

Enquiries:

KCSB Konsortium Sdn Bhd,

Level 11, Menara Hidayah, Jala 3/27A, Section 1,

Wangsa Maju, 53300 Kuala Lumpur,Malaysia

Telephone +6(03) 4142 4780

Disclaimer:

This document has been prepared solely for the purpose of providing initial information to potential 

investors on property development within the Region. This document is intended to assist potential 

investors in deciding if they are sufficiently interested in proceeding with further investigations into 

such an investment.

Please note this publication may be of assistance to you but KCSB Konsortium Sdn Bhd does not 

guarantee that the publication is without flaw of any kind or are wholly appropriate for your 

purposes and therefore disclaims all liability for any error, loss or other consequence which may 

arise from you relying on any information in these publications.
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ASEAN BUSINESS CENTRE, JOHOR.

Thank You


