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Who is AtomicB[a{e?

Product
Tke ultimate pre—workout energy drink

Price Place

The price per container is $2.50. United States being sold at local stores,

gyms, d}’ld co[lege campuses.

Prowmotion
Usz’ng socicz[ media cmd social mec{id

Peop[e

Males ranging from 17-2'7 years old.
collars.




What makes AtomicBla{e.

Atomz’cBa[{e IS an energy drinkproa’ucing
company.Our care for our customers and
lz’stening to their needs is what makes us. We
/wa that our target customer in tod@/’s world
are very inﬂuenced to workout 19) social media
and inf[uencers. And we understand that
energ) drin/g are not c})ed[) and cost a pretty

penny.

Solution!

Atomicb[a{e energy drin/&s are made
dz’sntinctly for males 17-27 years old in
toc{@l’s society. We know that everyone
[oves caffienne, so we made each a’rin/(_
300mg. We also know that most males

[ove m/(_ing creatine, so we added smg to
each drinkas well. Thats not all, we also
added 2 § grawms of protein to each drink

as well thats essentially tasteless. All that

for an affordalole price 0f$2.5'o.




No other

company does
it [z'/(g Atomic
Bla{e does.
We are the
fz’rst company
to combine an
energy drink
with caszeine,
protein and

creatine.

AtomicB[a{e Kickoff Flavors

Caffeine

Falvor Ingredients (mg) Sugar Calories Protein Creatine
WaterMel
ALErVIeton watermelon (sweet) 300 0 10 25 5
Wave
t&
Mango Madness mango(swee 300 0 10 25 5
tangy)
Green Apple
Fusion Green Apple (tangy) 300 0 10 25 5
Citrus Blast lemon, lime, 300 0 10 25 5

orange(zesty)

Can’t beat
those flavors!!!



Pricing: $2.5o

Our pricing per can of AtomicB[a{e (s $2.5o. Most companies bave their drin/@ listed at $ 3.50,
and sowme even up to $5.oo. This is because there is no otbher competitor in the mar/@t. ch'vz'ng
our drinklz’sted at our price will proc{uce successful sales for two speczfic reasons. Our dznk
offers a variety of substances within the drinktk@t no other company bas even done ' yet. And
now it’s and affordalole price that teenagers, co[lege, and gma’uate students can cszord without

b[owing their money each time t})gl 192@1 an energ) drin/(_. /\
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Buyer Persona Profile

About

Why is Wor/q’ng Out becoming Popu[ar? Age: 17-27 years old

1. Influencers (Sam Su[eke’y* David Goggins) Gender: Male
> Social Media Location: United States
3. Trending
68% 8.7%
About 68% of men Wor/&z’ng out since
17-27 years old 2020 grow 8.79% more

workout. every single ' year




Sawm Sulekis a social media We will have posters and drin/(.s for We will use tiktokas well as tiktok
z’nﬂuencer Known as a P/venom in sell in local popular gyms as well as inf luencers to proweote our drin/(_since
the workout world for being only co[[eges. it is the bl'ggest social media Pldtf orm

21 years old. tod@i.



Spread the News

Having local stands on
co[[ege campuses will bel P
bring this to our younger
male audience even more.

We can team up with
col[eges and local 2yms
across the country to reach

our auc{z’ence.




Atomic Partners]oz’ps

These Partners]vips
will allow us to
furt/ver reach our
_younger male andience

on social medz’a.




Social Media Collab

Sylvester Stallone X Atomic B[d{e

1.Very active on Social Media

\2. Has a young male audience

ike a “God’

3. Known to train and loo

4. Often seen in the Zym everyday



Social Media Collab

David Goggins X Atomic B[a{e

1. Known for “Who’s going to carry the boats and the
logs?”

2. Has a great impact on the  younger male audience

3. TV&Z'UB[S dozng d[l races andfitness events

4.1sa former navy seal



Brand Essence Wheel Template

How would the
customer describe
the brand/product?

What does
the brand/product
do for the customer?

a /Q%d Feel li/@ a Goa
Train lz'/@ a God

Loo/&[z’ke a God

How does the
brand/product make
the customer look?

How does the
brand/product make
the customer feel?



