
Pay-Per-Click Marketing
Reach Ready-to-Buy Customers-Exactly When They're Searching

Pay-Per-Click (PPC) is a form of online advertising where your ad appears 
at the top of search engine results (like Google), and you only pay when 
someone clicks. It’s one of the fastest and most cost-efficient ways to drive 
high-intent traffic to your website.

How It Works:
• Keyword Targeting - Choose the words and phrases your ideal customers are typing into Google 

(e.g., “livestock trailer for sale” or “Oregon ranch property”).
• Ad Placement - Your ad appears at the top of the search results page—above organic listings—for 

relevant searches.
• Cost Per Click - You set a budget, and you’re only charged when someone clicks your ad. No clicks? 

No cost.
• Landing Page - Clicks are directed to a specific page on your site designed to convert—like a 

product page, contact form, or quote request.
• Real-Time Results - Track every click, call, and conversion so you can optimize performance and ROI.

Why PPC Works
• Hyper-targeted: Reach people searching for exactly what you offer
• Budget-friendly: Set your spend and only pay for clicks
• Fast results: Ideal for promotions, launches, or high-competition markets
• Smart data: Optimize performance with live metrics and reporting

Where Your Ads Can Appear:
• Google Search Results
• Google Maps
• Google Display Network
• YouTube Ads (search-based)
• Across mobile and desktop

Perfect For:
• Local businesses
• Ag & real estate services
• Event promotions
• Product launches
• Seasonal campaigns

Want to be found when people are looking?
Let’s build a keyword-driven campaign that drives traffic—and results.




