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A. MARKETING CAMPAIGNS & STRATEGIES

Ideas for the Summer
(Issue 20242) Source: Oregon Fedf Square & Round DancElubs Newslettet, NEAA RSy 4 Qa / 2NYSNE

A Challenge. A Challenge. A Challenge. Please ask your newer dancers these questions:
1. Why did you start square/round dancing?
2. Why did you stay with it?
3. What would you recommend that owlub/council/state do to attract and keep dancers?

Take these answers, think about, discuss and maybe make some chadgesie are heading into a slower/down
season for many of our clubs, now is the time to discuss and maybe set in place changesatdytdferra new season of
lessons/dances in the fall.

What are some fun things that your club can do over the summéiBw is the time to start planning. Afternoon
BBQ/potluck and social? An extra long mystery trip? A visitation that is a bit of a longet Bance in a parade? Have a
booth at a local summer event? Dance at your county fair? What normally happens in the summer in your area that yc
O2dzZ R LI NIAOALIGS Ay IyR 3S0G &2dz2NJ Of dzoQa yIF YS 2dziK

If you are planning to travel over the summer is therectub that will be dancing where you are going that you could
visit? Can you explore the square dance community and maybe bring some new ideas back? Are you going to one of 1
large conventions/festivals where you can meet dancers from other states/cegnaémd talk about what works for
them?

As you are out and about please be a good visitor, a good club member, be positive and not negative. Promote our
state, your club, your council and encourage people to visit and maybe try square dancing.

Benefits of Square Dancing Rate Highest
(Issue 20233) - Excerpt from the ARTS Recruiting Plan .

9 R A (Nat&Edethe complete 58lided w S O NHzA {présgrifiation, fgd ty’ & ey
https://www.arts-dance.org/ARTS _Recruiting_Plan.ptie following slides were chosen because the \
AVF2NNIGA2Y A& NBESOHyid G2 | yevel grovidiabol dayomkl. @fm

THE ARTSDANCE RECRUITING PLAN

This Plan was approved on October 16, 800Revision A October 23, 2005)andwas developed by the CALLERLAB
RPM AeHoc Committee (March 2005) Tom RudehdCkhairmanand Mike Hogan Facilitator.It has been presented to
The ARTS for use fimarketing The ART8ancef2 N & & { |j dzt NB dinlthis @lanysTisetb lidantifydziySand

all the dance forms representday The ARTEommittee Members: Vernon Jondsyle & Jean BeclOtto Warteman
Patty GreenBill HeymanRon Countslim MaczkpJim Mayg Patty Wilcoxand Terry Wheeler

g KS (K
E

The Plarwas approved by the ARTS Governing Bdard. available to dance Clubs, Associations, Federations, or any
other organization.This plan may be modified for use by any dance organizatiomésketing andpromoting the
dance forms represented by The ARdIR opies of this plan are availabd: www.ARTS$ance.org

Slide 2: TARGET DESCRIPTION
Seven committee members responded to specific questions about who our target shoulal beisf project. The
committee agreed on the following target description:
1 5059 year old males and females, married and single, with children that have recently left home. They are
middle class with household income from $50,00875,000 per year.



https://www.arts-dance.org/ARTS_Recruiting_Plan.pdf
file:///C:/Users/Claudia/Documents/www.ARTS-Dance.org

Slide 13:BENEFITS SOUGHT BY TARGET:

Seven committee members responded to specific questions about the benefits square dancing offers. Those benef
are:

Leadership Opportunities

Make new friends/Socialize/Fellowship/Find a Partner
Travel Opportunities

Affordable

Camping Opportunities

Have Fun/Laughter/Joy of Success

Learn Something New/New Challenge

Clean Environment

Family Activity

Physical Health Benefits

Mental Health Benefits

Music

Ability to Dance all Over the World

Easy to Learn

New Activity to do vith Partner

I R B I B |

Slide ¥: BENEFITS SOUGHT BY TARGET:
Eight committee members ranked the benefits listed in terms of the most important to least important to the target.
The top five benefits desired in order are:

1. Fun/Laughter/Joy of Success

2. Make New Rends/Socialize/Fellowship/Find a Partner

3. Physical Health Benefits

4. New Activity to do with Partner

5. Mental Health Benefits

Slide 5: COMPETITION
COMPETIVE ANALYSISStrang; 2Neutral; 1-Weak

Activity Fun Social Physical Partner  Mental
1. Sgare Dancing 3 3 3 3 3
2. Movies/Theater 3 2 1 3 2
3. Cards/Games 3 3 1 3 3
4, Health Club 1 1 3 2 1
5. Television 2 1 1 1 2
6. Casino's 3 2 1 2 2
7. Bar/NightClub 3 3 1 3 1
8. Internet 3 1 1 1 3
9. Travel 3 2 1 3 1

Conclusion: Square Dancing is the only entertainment choice that offers all five benefits sought by the target
customer!

The ARTS Alliance is made up of nationally recognized dance organizatisnsurrent members are: All Join Hands kaation
Ltd, CALLERLAB, CONTRALAB, International Association of Gay Square Dance Clubs, National Square Dance Campers Ass
National Executive Committee, ROUNDALAB, United Square Dancers of America and, USA West Policy Board.
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The Alliance for Rawd, Traditional and Squaifieance (the ARTS) was formed to bring together the diverse groups making up the
'greater’ American Folk Dance community. This coalition offers all dance organizations a chance for affiliation on a dathnced
representative basisThe ARTS provides effective public education of the square dance image, the health and fitness benefits ¢
related dances to obtain corporate sponsorship, without diminishing any of the autonomy, or unique qualities and progaams of
individual affilide member.

Tips on Marketing To Age Groups

(Issue 2022-3) - by Caller/Instructor Mike Hogan, 2014

O9RAG2NRDA WXBSYWAamn /! [[9w[!. [/2y@SyiAaz2y aAlS 123ty L
al N SiAy3éo aAlS Aa tasdRcAlinghaythekagedof 18 &oyddls adgo.l Helwghlk fulktime as
General Manager of Rutledge Integrated Marketing, a full service marketing, advertising and public relations agenc
Mike was instrumental in putting together the Square Dance Markdilagual. Below are excerpts from his handout on
marketing as it applies to square dancing.

ADULTS 60 to 70

Profile: This age group is semi retired, does light physical activity, and are willing to join a group and make longe
commitments. They are slowédearners. They want exercise that helps them stay healthy. They will dance in churches.
They are okay with, but not excited about, dancing in senior centers. They are very family and church oriented.

Music Preferences: f | 4 & A O KR & & > oungyRegdslf coinhity, and classic rock.
Recommendations:

Very few changes needed.

We use their favorite music.

They will join a club and make a longer term commitment and will dance in the halls we use(ﬁ
They will dance with our current generatiofidancers.

Emphasize our health benefits.

Involve travel opportunities if possible.

Shorten your class time and possibly add a second night each week to increase retention.

52y Q0 aSdi I NBIdZANBR FAYAaAaK RIFIGS F2N) 282dzNJ 6S3IAYY SN
Market to them through word of mouth, church bulletins and cause marketing events.

=A =4 =4 =4 =4 =4 -8 -8 -4

ADULTS 50 to 60

Profile: This age group is full time employed and they are beginning empty nesters. They want exercise to stay your
They are new grandparents. They are easily baned impatient. They want to feel young. They will dance in a church.
tKSe R2y Qi YAYR &SyA2N) OAGAT Sy RA&aO2dzyiasz odzi R2yQi
R2y Qi oyl (G2 ¢KS& | NS SYoNlakoyFaceloSkOKy 2f 238 d ¢KSe& KI
Music Preferences! f I a3 A OpKQ&ES OYZREANY O2dzy iNEZ OfFaaAo NRO| =
Recommendations:

Minor changes needed.

Use more modern country and classic rock music.

Move your dance out of the senior center if possible.

Emphaize the ability to re&eonnect with their life partner.

Once a week classes work fine.

Emphasize square dancing as a way to stay young and healthy.
Mix in travel opportunities, dinners, additional social activities beyond just square dancing.
Changehings up to keep their interest.

Use club websites and club Facebook pages, as well as email to stay connected with them.

= =4 =4 =4 =8 =4 -4 -8 A
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ADULTS 40 to 50

Profile: This age group works full time and has middle school and high school aged children at home. They are ve
I OGADS YR @OSNE o0dzaed ¢KS& INE a20Alftfte O2yySOUGSR® ¢
OFNB 2F OKAfRNBY FYR LINByldlaoe ¢KSe oSftz2y3a G2 | 3Jevd
technology. They havaptops, smart phones, iPads, are on Facebook and text message friends and family.

Music Preferencea 2 RSNY O2dzy i NE-dn Q&b 3 AR YR KNE Q] Wi Rd m ¢ GSYLR2N
OO/
<=

Recommendations:

1 Moderate changes needed.
1 Use more modern country and adult cemiporary music. -
1 Keep using the classic hits music but cut back on classic country and adult standards.
. 2dzQff ySSR (2 2FFSNI Ydzf GALIX S GAYSa FT2NJ RFyOAy3a | &
1 Get out of the senior centre.

1 Deemphasize dress code.

1  When marketing to them, tryot to use pictures, videos or live performances with dancers over the age of 55.

1 Communicate with them through email, club websites and Facebook pages.

Start capitalizing on social media.

Get Crackin 0 !
(Issue 2021) - by Editor Claudia Littlefair

Take advantage of this downtimgLJt | y & 2 dzNJ Of dzo Qa F RSNIAaAy3a O YLI A3y
STEPONB.S G | & KA y2) 3 oli hoyelmémbars) . ASklaie advertising ideas and suggestions. Get some creative
juices fowing.

STEP TWO: Get informe@here are all kinds of online help, examples and advizefree!

fStartwith/ ! [ [ Qw[-LJ. D& d@fnljdzZ NE 5+ yO0S al NJSliAy3a alydzZ ey
(http://callerlabknowledge.org/callerlalsquaredancemarketingmanuall).
A comprehensive, easy to use guide on putting together an effective campaign. Covers all aspects of advertising.

fVisit / I Y RALY {2 OASG e Q attpst/vvwh.pidteNsStxaicanddinSpatpd/(GYaranteed there is
something for everyone! Hundreds and hundreds of posters, news releases, brochures, photos, memes, newslettel
history, and general information on all of our d&nforms. Get inspired, borrow ideas!

1 View theB.C. Square Dance Federation Youtube chaf@ NJ -G K2 6 A RS2 a8 2y LINRY2GA2YY
https://www.youtube.com/channel/lUCK7iAGys3NKCbC8YNV1svPQIt includes recorded Zoom sessions designed to
help usimprove our advertising. Sessions on topics like: Image; Using Social Media; Promoting Teamwork as a Bene
Writing Press Releases.

STEP THREGet your Game Plan togethef! 2 YS Of dzoa YA3IKG KIF @S | aaz2Fd adl »
January, or some might do heavy advertising for the fall. Whatever your timeline, be ready to roll out your advertising
plan.


http://callerlabknowledge.org/callerlab-square-dance-marketing-manual/
https://www.pinterest.ca/canadiansquarea/
https://l.facebook.com/l.php?u=https%3A%2F%2Fwww.youtube.com%2Fchannel%2FUCK7iAGys3NKCbC8YNV1svPQ%3Ffbclid%3DIwAR2w76ENR6PYhqYrjfvn3VeKDTKls8q_GYY7C5_xIQw0e1rtP1HJQPKHiOo&h=AT3J42p7pVcm_7cgWYmkro1rbSSxKE3vgCCDJyi_sx2M8Z77VsWB1faAoOw_JshvOM4aM0sBy4SGIJuEpXnyJronliVf7mkc9QPx2_F2rImu6qwpml-PtYF3Z1SeVMPM-Q&__tn__=-UK-R&c%5b0%5d=AT2Sp_CyEykKVGZmAH2uEZ7JRaCatiPocbx7hj63lIUmXBmwwbyRFMZ3r4DbPmAXPuAFVCeY0I5S5mktwHLOuzuCSqtZJLFJKKo5pZkucV6TESxo2pc-wXaDZ5BH8aNd4lBLiaNcvYmLMWARvT_nsHlIJLd09AGwetfsKPGOK57aibo

ALL Advertising Works
(Issue 201%) - by Editor Claudia Littlefair

| @S @2dz S@SNISKIASNR NANRE IBGBINRASK A ¥ > d NY¥ BR GKI G tFad @
ye FSSG 22/Nihgirdly thing tha? wakks is word of mouth Ly Y& 2LAYyA2YysS (KSa
like them are not true, because every time a member of the general public 6deS 62 NR & alj dzt NB
advertisinghasworked!

The first step in successful advertisingrist NS ONXzA G YSY 2 A (G Qa Agedplelard nofiadvaraiof & &
LINE RdzOGzZ GKS& ¢2y Qi 0dz& LA RNRY QO aple Bl agkafelknidoed. ¥ 5 NIRA R QK S
that square dancing was offered hegke. ¢ K2 &S aidl 6SYSyGa FINB | NBFEtSOGAzy
public (the thousands of people outside of our circle of family and friends) have no cluetabddodern Square Dance

LINE ANT YO alye 2F 2dzNJ Of dzoa KI @S IAGSY dzZLl 2y | ROSINI A :
LIS2LX S R2y Qi 1y26 | o2dzi dzas ySOSNI YAYR gltylGAy3a (2 227

So this fall, advertiselLet people know weexist through posters, flyers, postcarsized handouts, business cards,
GNF RS TFIFANRZI T NS N&bs ayvtondubity aalls, dattdhidh foaaid Lsigng, Na2gy rental magnet
board signs, lawn signs, banners on fences, public service announcesnemtradio and TV, ofine Facebook ads,
websites and Facebook pages, and any other way you can thinkUske print material that feature happy people
0SOIFdzaS LIS2LX S INBE RNIgy (G2 aFdzyé FyR TFdzy Aalfywadaed NB
something you like, copy it. Use economic;lioe sources like Vistaprint to create attractive handouts and flyers. For
examples of print materials, images, dance memes, news articles, and more, go to Canadian Square & Round Da
{ 2 OA Snieeg2 dccoudt:https://www.pinterest.ca/canadiansquarea/

azalt 2F tf% R2yQl 3IAGS disthuse it worksSedn andl &vENY MR IS NI A 2 SZ | |

ina different? ” )
SOU ARE Ready for something different?  Bored?? Need a challenge:

Looking for something FUN to do?

Sample of
double e Mead Peopie e YouU
sided WHAT TO EXPECT
handout * MODERN SQUARE DANCE is FUN!' Most frequent

comment, ‘Y had no idea it would be THIS much fun!”

* FRIENDLY PEOPLE - Mixed ages, singles, couples.

* CASUAL ATMOSPHERE - No dress code.

* MEET NEW FRIENDS!

* GREAT MUSIC - Rock, Pop, C&W, Latin, Blues and more.

* EASY! “Two left feet"? No problem! No fancy footwork or
lead/follow partner. If you can walk and listen at the same
time, you can do this!

* Light REFRESHMENTS & SNACKS

* ACTIVE - Same benefits as low-impact aerobics.

* NO EXPERIENCE NEEDED - Step-by-step instruction

* First Time FREE! See if it's a fit FOR YOU.

TWO WedneSda S EsE “We were new in town and it

H SEPTEMBER18&25 IS

i 7. have so much fun an
Westmount S(.?hOO' Gym [EH 4 “Patient instructors - 'm not much
B | 220 Wheatland Trail, Strathmore v the pertetnightout - rea exeri, 0f 2 dancer bt tis i iferent,

ANY WEDNESDAY 7pm @ OCTOBER to APRIL ® 86 (1°'time FREE!) 110 9 ol s ontho g+ m actuallyhaingfunl”
www.StrathmoreSquareDance.com  Dave 403-620-5131 "] LOVE the music - everything from country to rock, even salsa.”

"

d | always leave smiling.
e

“)t's my stress relievi



https://www.pinterest.ca/canadiansquarea/

Plan in the Spring for t he Fall
(Issue 2013B) - by Editor Claudia Littlefair

The best time to start planning promotion for your fall stattp is NOWL spring time Now is the time to plan out your

fall strategyq where can you advertise? what mediums will you use? who wilgdegour material? who will volunteer

to help distribute posters/handouts in the fall? who has the skills to look after online advertising thru Facebook or you
Of dzo ¢So0aAlGSK ¢gK2 Oly &ALISYR GAYS 2yt AyS Ligclénafs? what2 dzN
jobs can be done now before everyone disperses for the summer months? what public demos can be done over tl
summer? is it possible to have a table at a craft show, farmers market, or tradeshow? and what other new avenues ci
you exploré&

5

Remember thafailing to plan, is planning to fail. Waiting until mid! dz3dza &4 6KSy Yl ye& | N ¥
a1 N

Y2RS¢3 2NJ {SLIWESYOSN) gKSy GKS aSlazy Aa loz2dzi G2
carefully plan out promotional campaign will ensure its success in the fall.

Q)¢ bj)

There are several valuable online resources that can help you with ideas and suggestiBafore planning your

campaign, spend some time visiting these sites:

1. CSRDS Pinterest Accountps://www.pinterest.ca/canadiansquarea/ Explore hundreds of pins (files) about our
dance activity square, round, line, contra and other types of danckeok for current dance graphics and images,
memes, copy ideas and wording for your own posters, print ads, and newspaper articles. Get inspired by looking
what other clubs are doing to promote our activity.

2. CALLERLAB has an excellert®#13 S NI & 2 dAL0e$e D¥rice/Niatkdting dManigakb . thMdigh & &nd
choose ideas that suit your club. Find itletp://callerlabknowledge.org/?p=1736

3./ [ [9w[!. Yy2gf SRIAS. | sgBareObnie Markeidg i AR AR O2 ¥ { ISRynig A y 7
to the promotion of the square dance activity in gener&ke: http://callerlabknowledge.org/?page id=437

4. [ V[ [9w[!. Yy2¢f SRIAS. I a8 Winiding vay&Kd tilis categadykolleStd foNés shéredibfy S R
callers and dancers who have tried something out and are willing to share their experience for the benefit of others.
See: http://callerlabknowledge.org/?page_id=202

Be prepared for summer demos by having print materials ready to hand o8everal clubs use online print companies
such asVistaprint to design attractive and appealing flyers, business cards and banners, all for an economical price.

{ 23 R2y opportiindyito di oBe valuable planning pass your club bflan out your promotional campaign
V26 Ay G(KS ALINAYIT &2 GKIG e2dz-uply NBEf AdG 2dzi Ay GA)


https://www.pinterest.ca/canadiansquarea/
http://callerlabknowledge.org/?p=1736
http://callerlabknowledge.org/?page_id=437
http://callerlabknowledge.org/?page_id=202

Making Square Dance Less Square: Do-SaDo In Denver Pivots to Attract New

Members

(Issue 201g) - Article by Mark Jaffe, The Denver Post, August 13, 2018

¢KS aiGNIAya 2F ' RStSQa awz2ffAy3a Ay (0KeSK SNSXL3E - NEA NBdzf S30AFyNEIZA
FSOSNI LA GOK I g &i Al RAleBaN®IeH Dggao, Xl8mande left, weave thering { SS K2¢ L €SI @
LASOS 2F SNERIRYXYGE dpkR s KEAY A RL LBRIYSYRREE X

3 Yes, as the dark bluesy song pumped out of the speakers, the
dancerst in a flurry that snapped into patterns were
square dancing. Just another Saturday night at the square
dance club.

Sixtyfour dancers, mostly having forgone traditional crinoline
prairie skirts and Western shirts for shorts and polo shirts,
packed the fhor at the Maple Grove Grange in Wheat Ridge
Fa GKS OIFftfSNE w20SNI a. SINE
b20 &2dzNJ INI yYRY2GKSNRa&a 4aljdzr NB
Aazx aAyoOS GKSNB gta | 3I22R O
was out there on the dance floo

This is the Denver squatkancing scene circa 2018. In an

Couples dance togethen Aug.14, 2018 at Maple Grove
effort to keep it fresh, sound systems have replaced fiddlers angsranger in Denver. (Shaban Athuman, The Denver Post)
banjos, and squardance callers are using blues, jazz and pop. It

is as likely these days to dance to Bruno Mars or Micleedsdn as Garth Brooks.

GC2NJ I 6KAEST aljdzad NS RIFEYyOAy3d 320G adadzO] Ay GAYSI Ay lérkndo mdp
OFftta F2NI w2ffAyQ 2KS$a K R (XKEK YMEHn@id didsddsd kefidgsgfaye O iNdBayer, and
working hardt with various degrees of successto recruit new members.

t I NI 2F GKS OKFftfSy3asS Aa GKIFIG Ad OFy GF1S Y2y(iKa 2 Withfth8a a2y
complexityt YR &LISSR 2F (KS @ARS2 3ALYS a/dzi GKS w2LISoé

GLIQ&a a2YSOKAY3 F2N) LIS2LX S K2 NBFffte fA1S LdzZiftSazéandl AR
owner of Square Dance Etc., which provides entertainment, lessons and workshops.

In the 1970s, Denver was a squatancing hotbed with more than 70 clubs and thousands of dancers, as well as teen and college
clubs.¢ KA& gl a Ay LINIH GKS t£S3r0e 2F [f28R atl LILRE {KIFGgZhoiKS
in the 1930s and 1940s traveled the country collecting square dances and calls and organizing teaching pRlggantseated a

high school squaredance team, which toured more than 50 cittleK S & lj dzZ NB RI yOS A& / 2f 2N} R2Qa

The Universit T 5SY@SNR& / F NB2Y . NASNI& DAFTFAY 5FyOS [ A0NINE OdzNJ
American West from the Lloyd Shaw Foundation archives.

The number of squardance clubs in the Denver area, however, has dwindled to 18, pérhaps 900 dancers, including a good
number who have danced for decades, according to the Colorado State Square Dance Assacit®® { G | y& 3 NP dz
026t Ay3 tSIF3AdzSaX ONARRIS INRIzLIA X ¢ -offidh JCIKEA &8  MERYMQ (a ¢CIKASRdAID SA |ji- dizlf |
Odzt (G dzNBIBE NR LRt AGAOFT aO0OASyGAad w2o0SNI tdziylYZ Ay KAWhile 2 2
you can bowl alone, you cannot square dance alone, so the Demder @bntinue their battle.

One big hurdle is learning the stepk. i A & yTQditraditibnal&pproach has been a lesson a week for 24 weeks, with sessions
costing $5 to $10 each (often with discount8asic square dancing involves learning 50 movdsge Mainstream program, which is
what is primarily danced, uses 70 calls, and Plus takes it up to 100. Advanced adds another 90 calls.

aLG asSSya a2 O2YLX SExX odzi aS@SnRR @2 & yOIlgy  RZ RiyG&Ead Olryiiha i NS
GSIOK a ¢Sttt a OFLtfts FINB SIFIOK (NBAy3 G2 O02LIS ¢A(Kaldayj dzI N
sessions or a learat-your own-pace program.



The lessons are often sponsored by clubs, and effortsvade to adjust for costs, so
y2 2yS Aa (Gdz2NYySR Fgled aLT Y2ySe A& GA3IK

Dancers work in groups of eight, or four couples, called a square. (GeTlit?)caller
moves the dancers around, changes their partnersingea their direction.& , 2 dz I NJ
trying to create patterns, throw an unexpected call, a little surprise and get them back
G2 GKSANI LI NICSANW K Sa AGIH ESEINS NiBF AARIP A a | wadz

Each dance ends with dancers exchanging handshakes andohageb well done.

! FS¢6 yAIKGEA FFGEGSNI
Bear Miller calls a dance on July 14, 2018 a Wheels, Miller was at the Washington
Street Community Center calling for the Maple Grove Grange in Denver. (Shaban Rockya 2 dzy' G Ay wl Ay o St dza 2
club.  When Miller shifted from Athuman, The Denver Post) Mainstream to Plus, accompanied by
Jerrod N yyQa o[ 20SNE [ 20SNEE  (GKS intensity in the room ratcheted up, the
dancing punctuated with claps and shouts as Miller called the Acey Deucey, Peel the Top and Explode th&/MaRainbeaus
have a reputation as a lively, sometimes raucous group, maviag t £ dzi KIR GKS &l YS STFFSOG 2y

Rainbeaus is the biggest club in the area, with 94 membérdhry S NBIF a2y Aa G(GKSe | O0O0OSLIi S@SN
SOSNEBO2RezXé &alFAR thkdzZ I YIdZFFYIl yI eihg narih NI78 @&rs old daReYMcWiliams, K@ a 2 &
transgender man who has been dancing with Rainbeaus for three years, sali
GL GKAY1l 6SQNB | ff 3Si RainpehusimaytaSaibe
successful because of its $5 lessons, with a apéend to help defray the
cost for those who need a little financial help.

[AGGEt Sti2yQa az2dzyil Ay SSNEIub fplesident Rag
DeAngelis said financially, the goal is just to break everK S Of dzo
dues are $20.The cover for attading a dance is $6 a person for membef
and $7 for noamembers. Most clubs also provide refreshmentsit is a very
FTF2NRFIO6fS yAIKG 2dzizé 5S! yasStara

There is a dance someplace in Denver almost every niglhbuntaineers
dance the first, third ad fifth Saturdays of each monthRainbeaus dance

Mondays, Tuesday and Thursdays, though some of the sessions are advan%Eguﬁg%%;]tggz:sag;E?f;zlﬁbmoenr?:jé Oi;zc;%kfs in

w2ffAyQ 2KSSfa RIyOS (KBenitie@ugRel5y R iz
others clubs.

ok A

Li AayQid oe tdinkdrsys®l&gelclébl; sincikdas Baén aggressive in its recruiting.t I NI 2 F 2 dzNJ NB O NXz
ONAY3I (GKS 3S RABFYSS éRARS ILyNBSitirea ga8SHARS® | a0 & S|k NIé

nkh SRR nierb &y

In luring more people, age can be an impedimerit.tb 26 2 Reé g+ yia GANRYROS( K& NKMoilidgBd NS N
O2y iSYLRNINEB YdzaAO YR &d2dzyR deaidsSvya Aa 27hémusidlia$ty halie alstbonga K |
walking beat of 110 to 130 beats a minute, good phrasing, a@bR44 time, Riggs saidd / 2 dzy G NB YdzaA O 02YSa
Still, he has called to jazz and the Hustle.

But not everyone isafanf @t S DAf f SGGS 2F [AGGf SGz2y OFYS 2FF GKS ¥Ff22NJ
boots. His badge (each club has @wn badge) showed he was a visiting Mountaineér{ lj dz N3 Rl yOAy 3 g a 7
YdAAOsé AFAR DAftSGASST ak22 KS 40 IotSISYNIR FiyKIYT (TS odi y@ &3 $UB &2
& dzNB @ ¢

Miller, however, saidthda a lj dzt N6 RIyOAy3a Aad 2dzad FAYRAYy3I | aySg ARSyuGAGe

Interested in finding a square dance club near you or square dance lesson&iier area council of the Cololo State Square
Dance Association can connect you. Manyslbegin offering lessons in September. Email middlebrook.mb@gmail.com or call 303
3324212



0Sellingd Square Dance to New Peopl e
(Issue 2018!) ¢ by Bernie Coulthurst, Coordinator, WI Intern Group Email Service

Our marketing subject for this month iISELLING, the most important part of marketing the benefits of square dancing
FUN, FITNESS & FRIENDSHIP SET TO MUSIC!

We will cover the common mistakes most square dancers make as they talk to a prospect who called them in respon
to one of their ads or pblicity efforts.

The first mistake is calling your new dancer dances LESS@NSIS g2 NR Wi Sdaz2yaQ AYLX e |
interpreted as a negative experience. Please call them what theyrae dancer dancesbecause that is what the

are in the real world. A good square dancer teaetedter will have the new dancers dancing to a popular song within
ten minutes of being on the floor for the first time. A caller from Wausau, Butch Danielski, is an expert at this. He he
the rare tdent of being able to call a singing call with only the calls that he has taught within the first ten minutes of
being on the floor. His emphasis with the new dancers is to have loads of fun learning how to dance. Each new dan
dances has to be a furxperience for your new dancers!

The second mistake most square dancers make when talking to a prospect is that they talk too nflehsecret is to
get the prospect to talk what is important to thernot what is important to you. Often, the best way amswer a
guestion from the prospect is to ask a relevant question.

Your job is to truthfully answer their questions and concerns with as few words as possible as you try to determine wh:
their HOT BUTTONS are, namely what is their desire and whatastamipto them. The most common need of your
prospects is the desire for a positive social experience! Take a close look at your club dances and you will see that
social aspect of your dances is as important if not more important than the actuaihdanc

Your goal is to get their name, phone number, email address and street address (for your attached Dancer Prospect D
Sheet) and to close the sale by inviting them to your next new dancer dance or your club dance to see the fun th
happens at youclub dances.

¢KS UGKANR YAadl1S GKFG Yz2ad aldz NBE RFEYOSNAR YIS 6KSy
when to stop selling. Again, most square dancers talk too much when talking to a prospect. When you realized tha
0KSe tRE &adz agAUO0OK Ayid2 GKS ONRAST AYyTF2NXIGA2Y Y2RSO

The fourth mistake that most square dancers make when talking to a prospect is that they are not prepared to answer
the questions coming from the prospectHere are a few of the more common questions anchoments that you will
receive from your prospects:
1 My husband or wife does not like to dance.
I have two left feet.
Is square dancing hard to learn?
How long does it take to learn to square dance?
Do I have to wear those old fashioned square dance costames
Can we bring our kids to the dances?

=A =4 =4 =4 =4

| am sure that you can think of more possible questions and comments. The key to successful selling is to be preparec
FyasgSNI GKS LINRPaLISOGQa ljdzSadAazya | yR 02 yusionyandcommestsiz ¢
C2NJ 0K2aS ljdzSadAz2ya e2dz oAttt KFr@S G2 aoAy3d AGéE odzi | f
As always | welcome individual questions and commeatthis marketing memo and its contents. Thanks for reading
this marketing tips for March 2017.



What 6s | n? A Name
(Issue 2018) - by Tom Gray, Leduc

Naming a business or an organization is an important step that can be part of the difference between success and

failure, according to some business source® y i NELINBY SdzNJ aSRA I Ua acay/Biaa @{ KN

suggestions:

1 Ideally, your name should convey the expertise, value and unigueness of your product or service.

9 Choose a name that appeals not only to you but also to the kind of customers you are trying to attract.

9 Choose a comforting damiliar name that conjures up pleasant images so customers respond to your business on at
emotional level.

9 Don't pick a name that is long or confusing.

9 People prefer words they can relate to and understand. That's why professional namers universiginestrings
of numbers or initials as a bad choice (IBM and BMW only became recognizable after their success).

i Stay away from cute puns that only you understand.

1 Suggestive names that focus on what the business is about can be quite effective: UtalldbmseBoatAbout.
DeLightFul. Shoperific. Note also that these names carry emotional connotations.

How are ballroom or other dance studios named? 322 3f SR G Rl yOS &aiGdzZRA2¢ | yR KSI
two (they are from the Edmontonraa because Google read my location):
w /[ 2YyySOGAGAGE 5 yOSw {GH2RA202GSa 51 yOS

w 9ftAGS 51 yO0S ' OFRSY® . IffNR2Y YR /2dzyGNEB 51 yO0S {{dzR
w {20AFt 91Fa&S 51 yO0S o GbdeRAIZAY2 . FffNRB2Y 51 y0S {20ASie@
w {dAINI gAy3 51 yOS /d dgodzal NJ CHénte . | f f NB2Y

w [SiUa {6Ay3I 9RY2Yy(i@Yy9I¢206y {Ifal

What do these have incommon@ KS@ UNB |t f NBfFGAGSt e akKz2NIo alyeé | N
of dance on which they focus. In fact, with most, even if you take away the words dabcer @ance studio, you still
know what they teach- salsa, swing, country, social. Sometimes the name indicates the city where the group is found
These factors are all important to a business or organization. You want your name to stand out, ot lzmdltatchy

and easy to grasp. You want prospective customers to be easily able to tell at a glance that your studio offers what th
want and that you're in their area.

b2g £8GQa t221 Fi &2YS 20t &ljdz NB RIFIyOS Otdmoay
@ / 2dzy i NBE { dzy & KA Y63 MER @yUdine® w 5234 YR 51 4KS84
w 2830 9RY2Y(2Yy toNBLIUBHBSNEH I Y2y R&w {(® t SGSNHE v E n4

w .dzid2ya FyR . 248 b2NIKSNY ¢6AadSNA

'3 AYyTE GKS&AS Ofdzoa OFYS dzaJd Ay (GKS ¥ A NA iExcépuf@ oneJhath& do 2 F
you have any idea where they areWithout the full name of sanda 2 & { ljdzt N 5 yOS / f dzoé¢ >
gKIFEG GKS& R2K a2zald Ofdzo ylIYSa FNRY G(KS WYWpna |YyR W
O2YYdzyAtGied awaRBNEET (R SAFULM2 o Sw 3 O-YadedrKunlés thel tibk of couly 3 &
NRE O] YdzZAAOALlIYyAaAUL D Lba FdzZt yIFIYSY aw2RS@OAfES [ Stft26 w:
0S GNXzyOFGSR Ay 42YS ILNBy&sl YyOAOSNRAYAASKAGHN2RSHAL X QX { A &
both location and activity.

Yes, your club has been in existence for 20, 40, 60, whatever years and tradition is hard to break, especially for the
folks who have been there from wéaack when.But if your club is dying, and if you want to infuse it with new life
(and new dancers), perhaps it's time to consider a new name.
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Same Image Problem 70 Years Later
(Issue 2018) d by Claudia Littlefair

2 KSy L g1 & NBAsRSeebal ItBoISOsgoaeR |0>A Glinpsé of the Past 2y LJ- 3S poI L
NEFR GKFG aljdzz NS RIFIyOAy3a adzFFSNBR (KS akandstyoSenrslaterdS
. 20 h &322 2(re coridmintHr&nueatly vaed was about the image square dancing was getting from magazines,
newspapers, and especially, from motion pictures. Square dancing of sorts was portrayed in many Maosied.

them were Westerns, where a bunch of pioneer types would get up and, & ¢burse of telling the story, do
a2YSo2ReQa O2yOSLIi 2F | &ldad N RIFIyOSo

Many times these cinematic views involved knowledgeable individuals, real callers, or dancers. But many times,

dancing depicted tended to irk the new dancers just coming oute$,cand the callers whose responsibility it was to
steer clear of the old barnyard feeling

Fully aware of this, we started early in the game looking for some individuals or organizations who might depict squa
dancing in a favorable way, and makeviadlable onfilm2 S g SNBy Qi @22 &dz00Saafdz o

Crad F2NBINR (2 GKS SIFENIe& wnnnQasx ¢KSy /! [[ 9 wlhefocusk A N
INRdzLJA 6SNB o0l 0@ 022YSNEI LINAYIFNAE @ Ay ummerRedRy Stamwaris inl y |
the following statement, and it is this negative image that we are still up against.

G{ljdz2r NB RIYyOAy3d KlFa |y AYIF3AS LINRo6tSY Ay GKS 3ISy
empty nester Baby Boomer age group. Thisdget population seesquare dancing as out of date, country
oriented, for hicks and hillbillies, using ofishioned music and patronized by senior citizens in fluffy dresses
gAUK 6A3 KFEFANF 0A3 o0Stda FyR wxQaod

Gazad LIS2LX S al & (udedncihgNdst theil fafmilidrity ks With éraditioikal sijljare dancing, not with
modern western square dancinds a result, their [baby boomers] image of square dancing is strongly influenced by the
traditional square dancing and does not reflect thelitess of modern western dandes

So Whatodos Solution?

EDUCATE THE PUBILHEery time we put out a poster, a newspaper ad, a brochure, a leaflet we have an opportunity to
educate the public about who we are, what we do, and what we look like! Many chuestheir own Facebook pages

or websites. These are ideal places to show the general public who we are and what modern western square dancing
all about.

EDUCATE YOURSERE:dancers, we should be able to explain the difference between traditionaligh®R | @ Q& & |
dancing (see ad on next page for more information). More importantly, be ready and prepared to describe how danc
personally benefits you.

ASK THE MEDIA FOR HEIL#ke some time to explain to the news reporter about the negative imlagewe are trying

to dispel. Once they understand our problem, they can help by addressing it in theirupsitend photos. Radio ads

can use something more current than the traditional hoedown music in the background. Alternatively, submit your owr
news articles and weave information in that supports the image we want. Get help from the expedk the
ySéalld LISNRa RSaAay RSLINIYSYyd G2 YIFT1S dzLJ @82dzNJ | R .
News, and the final ad as desaghby their department. Note the photo shows all ages, casually dressed and smiling
dancers.
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DRAFT COPY OF AD FINAL AD DESIGNED BY METRO CALGARY NEWS
DARE to SQUARE! |

Introductory Dances in Caigary and area, starting in September

and they are free! No previous dance experience
necessary and no partner needed.

_A_‘UJJ" I S| -\:~.]||! 4 .
‘-‘:.n{:)le& pare) rt.].]jlﬂ_:)"l“ ‘
‘:q‘::::mw.cde.go:’:;lblevel. ' N ’

jith Its'
ophisticated program, wi
:ogts in traditional square dancing.

Five Things About
Today’s Square Dancing ’
1

www.squaredance

calgary.com 3. Dress is your choice - casua)
g ry western or traditional coslume,‘d'essy‘

Dress is your choice — casual,

4. Easy as walking. This is team
dancing in groups of eight, with no fancy
footwork or lead/follow partner. Painless for
people with ‘two left feet'.

5. Beats the
aerobics plus
learning somet

gym! Same benefits as [ow Impact
more! Meet new friends. Have FUN
hing new. Qualified dance Instructors,

[(—

So, whenever and wherever possible, give peopleeav and unexpected imagef who we are. Let thismage conflict
with the preconceived negative image, so people can see square dancing in a different light.

Sep One: Creating Awareness

(Issue 201P) o Claudia Littlefair, Editor

The decline in the number of square dancers has been discussed, reshadetiated, hashed out and talked over
many times over many years, with the hopes that by understanding the decline, the problem can beEfieedin the

MPT NQa 6KSYy &ljdz NS R y&@entodratewas onlg SOBakonce dbnde grablmtetPRI &N A
probably less than 50% returning the second year, and a further 50% decline by the third year.

One proven way to increase our numbers, is to increase the number of people who are exposed to our activity.
Statistics show us thatineverlN@ ¢ R> (G KSNBQff 0SS a2YS 6K2 FINB gAffAy3
GKSNBQft 0SS | aYlFffSN INRBdzZLI K2 | NBI MNP AYES NIRQ (afA 36/S
group who will stay the course for several years.

For example, the Timberline Toppers in Colorado have often had new student classes numbering 30 plus studen
0SOlIdzaS 2F (GKSANI 2adz00SaaFdzZ NBONMZA GAYy3I LI | yo 6{8S vy
100 good prospectp n G2 Ttn gAfft GGSYR (GKS GOKAfA RAYYSNESIZ Hn
active after 6 months.So think BIG!!If we apply that same formula to a list of 1000 prospective dancers, this would
translate to between 60 and 100 ao¢ dancers. Exposure to our activity through demos, open dances, ongoing
advertising, and signage will bring in prospective dancers.

Most clubs do demos and advertise prior to the fall and then disappear from the public eye for the remainder of the

dane season.This time period, October to April, offers many valuable opportunities to showcase our activipme

ideas to consider:

1 Write letters to local churches and community groups offering to host a free dance.

1 Contact businesses and offer reasongtriged Christmas party entertainment.

1 Getinvolved in community affairs like Christmas markets, farmers markets and trade shows.

i Participate in the community and make the news. For example, make monthly club food donations to the Foo
Bank, or put on aahce and donate proceeds to a local charity.

1 Write regular updates on dance activities, and submit them to your community newsletter.

f tdzii dzLJ I &AA3Jy SOSNER ¢SS] 2y (KS RIFIed @&2dz K2f R RIyO0OSa

YSSLI I ftAald 2R 0890 SQaAyRFEFSXIEHY2y K2 aAK2g AYyaSN y

the fall. So, think BIG actively work on your 100iName Prospect List ALL YEAR LONG.
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Growing Clubs, The Timberline Toppers Plan
(Issue 201P) Source: Excerpts from http://timberlinetoppers.org/education2.html

The word is that square dancing is dying all over the country. Not hEne. Timberline Toppers have often had new
student classes numbering 30 plus studentéfter a few years, nearby clubs began to try i€ Plan, and they too
have had success. Now clubs in other Colorado councils have begun to try the plan. On seeing a Timberline Topy
badge at a dance in Utah, a southern Colorado dancer exclaimed, "You saved our club!"

Preparing the Soil

Existing clb members must have a positive attitude toward all other dancers, especially new studestsiling,

friendly, welcoming. Reminders and practice may be necessary before any new students arrive. For example:

1 No pushing other dancers

f No frowning at mistakes

1 No chatter (students need to concentrate)

1 No death grip on thumbs, hands, or arms. (Thumb twisters, finger crimpers, and arm pullers are usually unaware
these habits. They need to be told. If that doesn't work, try an entire dance with no touchawged| which is
actually kind of fun.)

Planning the "Chili Dinner"

The basic plan involves:

1 Generating a list of prospects. (Friends from other social groups, neighbors, civic groupsvoenessociations.
Strangers reached by newspaper articles aosters. Yes, this step takes work.)

1 Plan a party dance with a fun caller. Try to get everyone on the floor learning and dancing a few calls.

1 An enticement helps convince reluctant prospects to show up. For several years we conducted a chili dinne
Unfortunately, after a few years, a large bunch of repeaters came and then left immediately after eating. So we
switched to ice cream, which was far less work, but also effective.

1 Invite prospects on your list with a friendly phone call, email reminder, lbest, an oldfashioned invitation. (But,
leave it open to walins that respond to posters or ads.)

1 Greet people at the door, and welcome them. Check them off on your invitation list. (Knowing which prospect:
came helps in future years.)

1 Serve your cliior ice cream and make sure club members mix with guests. (An hour fensigd eating is typical,
but depends on the food and the number of guests.)

1  When the caller is ready, club dancers should look for reluctant prospects and encourage themer Banvith
prospects.

1 As part of the evening, a demonstration tip with club dancers can highlight the fun, flow, and variety involved. (B
careful to not intimidate prospects with anything that looks "way too complicated to learn".)

1 Explain the lesson Bedule and cost. Invite prospects to sign up, or, at least, think about it, and perhapgsagn
the first lesson.

1 Be prepared to get names, phone numbers, email addresses, and money.

1 Thank everyone for coming.

1 Smile.

The key features are finding prospts, getting them to come, giving them a fun evening, and showing them a very

friendly group.
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No 6One Shot Wondersdo in Advertising
(Issue 2012) 9 RAG2NN& b2GSY ¢CKS F2tft26Ay3 I NUAOES
Marketing Planput together by Mike Hogan. Mike lives in Omaha, Nebraska, and has been calling
over 40 years. He has a marketing background and happily shares his expertise to help build up g
activity.

The goal of a marketing campaign is frankly to sell somgthifor square dancing, our goal is to move
individuals through the funnel until we receive the outcome of them joining our activity by learning to dance and then
participating on a regular basis.

Often, we attempt to recruit new dancers through various e@ans and the result is disappointing.A potential
customer goes through several steps before purchasing a product as shown in the sales funnel below. A well thouc
out marketing plan should address all stages a customer goes through on their way t@ragkirchase.

Dance groups sometimes execute a marketing tactic with high expectations and then give up when those
expectations are notmet.C2 NJ SEI YLX ST tSiQa aleé @&2dz2NJ 2NBFYAT FGA2Y

You putasignoti KS &aARS 2F (GKS Ft214G |062dzi aldz NBE RIFEyOS €8S
SELSOGIFGA2ya INB GKIFIG &aSOSNIt LIS2LX S Attt &aK2g dzl) (2
parade was unsuccessful and should not bealm the future.
The research from Starworks tells us that the community is
A unaware that the activity exists, is unaware of the benefits
wareness our activity offers, and has an outdated image of square
dancing. The float in the parade begins to address the
\ cOnsideration/"]terest / AWARENESS phase of the buylng CyCle, but onIy that phase.
It takes multiple impressions on the consumer before they
. move to the CONSIDERATION/INTEREST Seaneing the
\ Evaluation / awareness and understanding of our activity should be the
first stepin your marketird LJ | y ® LGQa @Al
\ Commitment / The sign on the side of the float announcing where and
when a beginner class is starting, is a call to action message.
It is asking the consumer to make a commitment. It is
\ Referral / possible that someone viewing the parade hasoegh
knowledge about square dancing to react to the sign and

show up for lessons, but that is extremely unlikely.
b2g tSGQa GF1S GKAA &lYS 0O02yadzySNE fSiQa OFff KSNJ W
ways. Imagine this: ahe has now seen your parade float four times. She also saw a square dance exhibition at th
ballpark. Twice now, Jane was handed a flyer that talked about square dancing. In each case, there was a mess

about beginner classes and a website where sbeld learn more. She now knows the activity exists, has heard the
music, and witnessed dancers having fun. She knows that there is a club near her that offers lessons, and she knc

GKSNBE Aa I ¢6So0aAiridsS akKS Ol y 3 2nced2Hefcaukh dchedudardodiak eefitdhat
AyOf dzZRSR &ljdz2t NB RIFIyOAy3dIs FyR a2 aKS GiSyRSRO® l b5%
YIEYSo {25 &aK$S 3223f SR daldz NB Rl y Oy Facehogk, shd 35k 3/ mdst A ¢

about beginner lessons starting. She also got an invite through Nextdoor.com to go to a square dance party to kick
GKS t20Ft OfdzoQa fSaazyao {KS T GG§SYRSR I yR aricipaing hdzy ®
GKS OftdzoQa 06S3IAYYSNI Oflaa YR aKS al AR KKK

In this example, Jane witnessed five exhibitions, received two flyers and participated in a beginner event before going

a website to learn more. Then a Facebook post and a Nextdoor.com gotiteer to sample the product again. Now,
came the close! Someone she had danced with asked her for the commitment to learn the dance. And she said YES!

The point here is that there are NO one shatonders. Moving your prospect from completely unawai your
product to a purchase takes aongoingmarketing strategy designed to engage them at every step through the sales
funnel.
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In My Humble Opinion
(Issue 201B8)-by Jean Wood, Caller & Editor, o0The Well R

Jean and Bill @duated as Square Dancers in April of 2013 and graduated Plus Dancing
December 2013. Jean began writing and editing TheRéelhded Square Magazine for
the Thompson Shuswap Region in September of 2013 and expanded the coverage are
include the Okiaagan Region in 2014. Both Jean and Bill are very active in the Square |
Dance Community. Bill is 1st Vice President of the BC Square and Round Dance Fedg
and President of the Thompson Shuswap Square and Round Dance Federation. Jean
Webmaster fotwo Regions as well as Chairperson of the Chase the Fun Jamboree and
Chairperson for BC Festival 2019. Jean is Caller for her own Club, 4 Ways Family Dance,
and occasional Caller for other Clubs.

REMEMBER, in order for Square Dancing to live on, eedmew dancers, new callers and new cuers!

28§ 1S8SSLI) GNBAY3 G2 aSttz daaz2RSNY { |jydar chliresang/yOur grahdchildretzii
LINPOolFofe NRff GKSANI SéeSa ¢gKSy @&2dz YSy A 2 eat{whydad dp&End 5 |
guality time with the family. To get away from the habit of sitting on the couch watching the tube or being glued to that
computer screen or video game. Social Media is great for some things but people need tactile contact, notda menti
the physical activity that is healthy for all of us. Our brains will turn to mush if they are not exercised and challenge
Stress can drive us insane! But then, everybody already knows this, right?

LY&AadSFR 2F LlzaKAy3 sk fe finSabpeciilka oS SFRIIE 6 K &S G &Adz LA I NI
fun. Way back when, did someone tell you that it was good for you? Let others know that things change as time
change. If we can get younger dancers, we can work around their likediglikes. The only way we can know what
they want is if they come out and tell us what makes them happy.

| am one of those dancers who is under 60. My children and grandchildren like to dance. They like the crinolines &
R2y Qi o6tyld @865 IKEMOSReKSEE 5hbQ¢ tA1S GKS YdzaiOH L
who do not want to dance with the young dancers or blame the new dancers when the square breaks down. Is that fe
to them? Does it make them want to come back?

When | first started Square Dancing, | almost ran out the door before | even got on the flédiny? | was not used to

I t20 2F LKeaAOlf O2ydaloOd I'yR GKSNB gSNB |ttt GKSasS |
complete strangers Should we be giving new dancers time to acclimatize before we start mugging them?

Are we being considerate of our new callers and cuer&fe we encouraging them to continue with a very challenging
course of action? | am a new caller and there &&t&a S K2 O2YLX F Ay F062dzi (GKS Ydzi
6AGQa adGAtft mMHy OLIYO hw GKS FIFOG GKFG L fA1S G2 0GdKNP
who refuse to give me a chance to show what | can do becausetd ldeemore upto-date. There are even those who
have said that they would rather quit a club if their current caller or cuer retires. Sorry guys and gals, but | find that
little insulting.

Doing demos is great IF you remember that the poufy skirttdayeehaw music is NOT the way to attract younger
dancers.L 1 Qa4 @SNE yAOS (2 6 0K odzi y2dG G2 06S I LI NIAOAL
gets their feet going and makes them want to dance. Use easy moves so that yiowvitathem to join in and find out

that it IS fun. The best way to learn is to DO.

¢t22 2F0GSYy L KSIFENE GC¢CKAZYyASE OKZX A& SN Gd S\ R Ol &1a sRBXS Ao08ds
of their advanced ages and the fact thatthey@an Y2 @S & Frad a GKSe& dzaSR (2o
same old, same old? So much so that they can at least dance the repetitive moves in their sleep?
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We need to seriously rethink how we approach recruiting new dancers.S i Q Zorgef thai soffie of those new
dancers could become new callers and cuers. So where do we start? How about talking about possibilities within yc
clubs and your region. What are other regions successfully doing? Talk to your delegates so they imtalkntedhe

./ CSRSNIlGAz2y® 2 K2 ly2¢ax GKIG tAGGES ARSEF 2F @&2d2NA
GKS LISNR2Y YI1{Ay3d (KS &adza3SaidAizya <cliyadaverytiingJakdithei RQ y |
SOMETHING!

As | See It
(Issue 2012) dby Caller Nick Turner

(Reprinted with permission from Mary Anne & Nick Turner, editors of The Cariboo Connection Region 5, BC Newsletter)
One of the biggest obstacles to keeping Square Dancing alive is the AgeV@athe current club dancers in B.C. are
almost all over 60, many are in their seventies. We have a badge for the 80 year olds and now an additional dangle for
the over 90. Good for us!

Square dancing has kept us youBgt - and there is always a butwhere are the 20, 30 40 and 50 year olds who could

be dancing with usSquare dancing needs to be migénerational. We need the majority of our club dancers to be
between the ages of 40 and 80 with a healthy sprinkling of 20 and 30 year olds and familiesisviged 12 to 19 and

yes, the active over 80s. Problem is, we mostly talk to people who are watching our demonstrations and we talk t
FNASYRA |yR I Oli-ozv2gzi K@OSazl ODOSWESRRI & GKS o0Sad gl e :
Do you really think 20 40 yearolds are going to be enthusiastic when a piplanted octogenarian or an elderly lady

Ay | 6A3 Ft2dzyOe &a1ANL (20GSNE dzLJ I yR ( S fAfdalo youktiSnK thei 2
20 to 40 year olds will be enthused by the @idtdate music- especially Hoedownsthat many of us play? Take a look at
{ljdz2k NE 5FyOAy3a a a2 2F0Sy LR2NINIrXreSR 2y ,2dz ¢dzo6S I yR
60 or 70 tottering with them.

The Image we portray of our favoust activity does not enthuse the 2050 group.So what can we do? First of all, if
S INBE 7n YR 2fRSNE R2y Q0 NBONHzZA G FTNASYRa |yR I Oljdz
younger. If you are 60 and younger, recruit only peoph®\are at least ten years younger than yourself.
[ FfEtSNARZ FT2N KSIGSyQad aK$SEQYy OPAlKAYIAa@NBY FSHA ¥Kzad O
dzAS Y2RSNY AYyailiNHzYSyidldAz2y YR 2f RSN K23RENEE HNR KA
available. A lot of old songs have been newly released with modern sounding instrumentation. Prices range frol
US$6.00 $9.00- pay with PayPal. Find new music on iTunes at $0%1929 a tune that you feel comfortable ugifior
your patter- easy immediate download to your digital device using an iTunes card. Treat your dancers to somethin
new! Entice the nolet dancers with something exciting! Spice up your entertainment value.

L1 R

i

Live Lively
Square Daiice

o rutgerspromenaders.org

- - i
Promoting Dance Using Our Slogo h 11
(Issue 2@7-2) - by Roy Gotta, North Brunswick, New Jersey

GKIFIG t20FGA2yT YR | ¢gSoaAaasS G2 32 (2 m——
had it made at a cost of $27.83, including shippingvioyv. SickersBanners.com
L YIRS (KS adlyRZ gKAOK 0O02YSa LI G St
people the design. The second photo is of a sign | had made up for a charity golf | Bejimee Dankal

Each year | sponsor one hole at a charity golf even¢ in NJ and a sign is placed near t e
tee box for that hole. This year | decided to promote square dancing.

[a}Y2
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Would Square Dancing Be Your First Choice ?
(Issue 20171) Source: cedar.net/articlecop ¢ by John Fogg

Contrast these 3 situations:
1. You walkinto a bar where they line danceYou never line danced before, you don't have a partner. They walk you
through one specific line dance that night, and you dance that dance off and on all night. You don't need a partner.

2. You walk into the Contra dancerou never Contra danced before, you don't have a partner. They teach you each
Contra dance before they dance it, and they have a half hour walk through on contra dancing basics before tf
dancing starts. Since the custom is to change partners with evergedsou don't have a problem finding a partner
all night long, and you end up dancing with every person in the hall by the time the night is over.

3. You walk into a square dancé&.ou've never square danced before you don't have a partner. Unless you wkye lu
enough to hit the beginning of a beginners' group, they tell you, you have to wait for a new beginners' group tc
form, take lessons for several months, you have to arrange your own partner situation and we'll see you in |
months, 10 months or whateveX.ou don't dance at all that night.

Now after those 3 experiences, where do you gB@member that this is the age of instant gratification. You may not
like that, but it's true. Can square dancing compete with those other dance scenarios? Or with rténgiement
scenarios, of which we have many. Finally, does it have to be this way with square dancing?

| don't think so. It wasn't always that waymagine a fourth scenario You walk into the square dance, you don't have a
~ LI NIy SNE @& 2adz@ah&ed hedrd. STNdress k lalf hour with very basic instruction
a X g S | [ like swing your partner dsido, maybe 10 calls maximum. There's other people there
attempting to without partners and the old time club members try to line you up with a partner, maybe
] dancing with pu themselves if they can't find somebody. Brand new dancers and old
force them into  timers all dance, and the more experienced help the less experienced.

the mold that The second dance is announced as mainstream, plus, A2 or whatever, and the people wh
most of us fit can and want to dance at adfier level do so. The next dance is back to beginners.

into inthe late Square dancing, in the present incarnation, started after World War 1l with married
. couples looking for fun and socializing without spending much moneyost of that has
Wn nQa I Y changed. Many couples arémven married any more, and there are many, many more
W p N Q3 dé singles. There's a lot more money around, and a lot more variety in how to spend it
entertaining yourself. Square dancing is still fun and a great way to socialize. We just aren't
reaching our poteril members. Why we are not is because we are attempting to force them into the mold that most
of us fit into in the late '40's and early '50's. We will not be successful in doing that. Unless there is a drastic chanc
square dancing as we know it wdlisappear in 10 years or less. If we insist on dancing at rarefied levels that require
years of training and insist that beginners be part of a couple, square dancing will die with us.

Summer-The 0Off Seasonbod
(Issue 20184 O by Editor Claudia Little fair

Does your club take a vacation during May to August? Or do you capitalize on this time by
creating a presence in your community? Open dance nights are not new, but consider holding

one or more Summertime Dance Parties. Advertise in area churshgisesses, community (o

clubs/associations, and ask members to bring family and friends. Keep the dances easy and —
fun, serve ice cream with sundae toppings, and invite your guests back for the next Dance Party. Most of all make it
FUN!
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New Dancer Survey d SquareUp BC
(Issue 20171) A survey of 220 new dancers was undertaken by SquareUpBC in the fall of 2015. The purpose of the
survey was to learn how advertising and promotion efforts influenced people to join. Of the 220 new dancers,

92 (42%) were soldancers.

50% of the 220 people were Baby Boomers (ages 51 to 69)
24% Silent Generation/Traditionalists (70 to 80 years)
Remaining 26% split between 20 to 50 years old.

= =4 =4 =4

The following are the results of the promotional elements that influenced new dasession attendance.

2 - Advertisement on Facebook
6 - Advertisement on Google when searching
19 - Own search of internet
5 - Promotional brochure or single page flyer
19 - Community calendar announcement in media
27 - Advertisement in local nespaper
12 - Poster on display
0 - Twitter message (tweet)
21 - Display of dancing in the community
124- Friend, relative or other person recommended the dancing (52%).

Selling the o0Whyo
(Issue 2016.) O By Editor Claudia Littlefair

The following &cerpts are from an article from thBaskatchewan Business Magazi®&eptember 2015. The article,
a{Stf W2 Kaer KS2 (I N¥2 K2 i Qa | iNdvriten by GEO .Rgay BoWwneiddaander of the Calgary
advertising and marketing compariilliam Joseph Communications

GLYIF3IAYS (62 | ROSNIA &-SideSofsies aSttAy3a GKS &1 YS F2dzNJ
The first ad shows an attractive picture of the toastdgllowed by the technical specs and purchasing information.

The second ad is an image of a brighlitykitchen table with a smiling family of four, each with their own slice of
goldentoast. ¢ KS O2LR ¢2dzdZ R NBIR 42YSOKAYy3I fA1S ab2 Y2dide TA
G2Fa0SNE @2dzNJ Y2NYyAy3a gAftt 0SS LISHEOSTdzA 2y O0OS 3L AYydé

Although thefirst ad serves a purpose for those looking for specific information about the prothecsecond ad has
broad emotional appeato those in the market for a larger toaster to keep up with the family.

The second ad is an example of marketing the benefitthe product or servicenot the features. To break it down:
the features of the toaster (such as four slices, settings and technical specs) do not address any specific emotiol
FLIISEE X &adzOK Fa GKS aSO2yR FRQdy)OFft F2NJ OFLEfY Y2NYAY:

Emotional appeal is an important thing to focus on in advertisirag, it uses psychological drivers to make the audience
Sy3r3sS ¢gA0GK @2dzNJ YFENJ] SGAy3Id X{StftAy3a GKS a2l  ¢3x y2i

Once you know what is importainto your customers, you can better market the benefis¥ & 2 dzNJ LINE R dzO
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Applying This Information to Dance Ads

Instead of simply advertising when our next classes are being held, we
an opportunity to tell nordancers WHY they shouldijous. Do your
homework! Take the time to research and define:

1 The benefits of dancing (they are numerous).

1 The needs of prospective dancers (also numerous).

1 The WHY (the emotional appeal) between the benefits and need "

C2NJ SEI YLX ST wdboNBeallowing:LJ2 8 G SNJ 61 &
1 Benefits¢ new friends, new skills, fun.
1 Needsg companionship, new interest, activity.
1 WHYc happiness, interaction, learning, value.

The picture conveys emational appeal (happiness, interaction, having {
and the words reinforcé.

. This black and white picture features our activityt it lacks
\ emotional appeab LG R2SayQd 3Si

Vo
) WEDNESDAY 7:30 PM

SEPTEMBER 21
w5 A SEPTEMBER 28

Westmount School Gym
220 Wheatland Trail, Strathmore
< 403-934-5966
P £ StrathmoreSquareDance.com

’J reader, or make them smile, or make the reader won
what the ad is about.

dance club.

What Sells d Facts or Benefits ?

So, figure out what people are looking for, ands@ your ad to answer WHY they can find it at your

(Issue 20181) Kim T. Gordon, a top U.S. marketing specialist, has numerous marketing articles available on her websit

and much of what she talks about can belLJLJt A SR (2 2 dzNJ I RO SANEkddoAcededa bengfiK S
2NASYGSR YSaalr3asS GkKIaG gAaftft OFLIWNdNE GKS FGGSyaazy 2F
2Kl R2Sa- Ia9RSySaanasSqQ 221 tA]SK

9 Iltis the heart andoul of what is offered.

9 Sales increase when this message matches up with what the customer wants to buy.

9 Itis simple, direct and easy to remember.

1 It talks about the benefits the buyer will enjoy.

T LGQAa ALISOATFTAO (G2 GKS 0 dzBRENIT MNBILDENE QA oF SEZNRE £f AT Kd 2
T LG FYyasgSNBR (GKS 0dz2SNRA ljdzSadAzy agKFEGQa Ay AG F2N Y
La , 2dzNJ { lj dzr NB 5k yGS RER 26NT Sil SIBNESFATIF O

¢KS TFT2ft26Ay3
{ljdzt NB RIyOS

618 6NAGGSY o8

Sdlirfg th&Behelitd @ & SNJ { Kdz] | & NE
I ROSNII-6 B A& §HE A@INIISBHabvéritse taeGFACTitdaNsBuare dancing is

good exercise. Instead, we should sell the BENEFIT that people will look and feel good because of square dancing.
advertise the FACT that square dancing is a social activity. Instead we should sell the BENEFIT of lifetime friendships.

While our advertising needs to briefly explain tfemature and advantage the main selling point needs to be the

BENEFIT! Can you igiee an ad with the benefit screaming out in hugm@htall letters?

ale&osS AdQft
{GF NIAyYy3

62 NJ

| g2y Qis
{22yéd |

8t fAy3

y

YE&06S Al

R
iaQ G NI
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In a sales course they teach you about FAB. F is Feature, A is Advantage, B is Benefit. In sales, F.A.B. liwirtigortant
main thing you SELL is BENEHFGdr example:

Feature:a g a Qa KI NR 2dzi SNJ akKSff (1SSLlA (KS OK202fl 4GS AyaiRr
Advantige The chocolate is less messy, and it stays intact in the shell.
BENEFITMelts in your mouth, not in your hand.

€Ny

b2iS (KS@QNB aSttAy3a GKS I OGdzrt dGFraGdSkGSEGdINSE 2F GKS
Feature: AlkaSeltzer dissolves qekly in water.

Advantage: It goes to work faster than other brands.

BENEFITPlop Plop, Fizz Fizz, Oh what quick relief it is.

b23GS (KS@QNB aStfAy3d NILAR NBftASTO ¢KIFiQa G4KS . d9th9Cl
g2N]a C!{¢ YR ONARYy3Iad &2dz NBtASTOD CKS@QNB aStftAay3a G
126 /Yy hdz2NJ ! Ra {Sff aCdzyT CAlySaas CNASYyRa&¢
Using this information, how can we create a Benefit 8 SR aS&aal 38 F2NJ aCdzy>z CAlySaa
Where Friends havEUN getting fit!

Where Friends, Fitness & FUN Happen!

ThreeWay Win: You Make Friends, Have FUN, and Feel Great!

Reduce Your Stressaugh More Connect with Friends.

Enjoy Dancing Your Calories Away with New Found Friends!

= =4 =4 =4 =4

Todayds SquabDoéVe BaaenAn bniage Issue?

(Issue 20138) The CALLERLAB Foundation is an international professional organization of callers, whose purpose is
preserve and promote square dancing. In 2000 they appointed caller Jim Hensley, their current marketing didctor,
KAa YIFENJ] SO NBaASEFENODK O2YLIlye G2 RSUOUSNNAYS (KS Llzft AOQ:

The research showed we have badinder-estimatedthe image issue we have!

Information about our image from the survey include these comments:

aG! tyzad Fff F20dza 3ANRBdzZL) LI NIAOALI yGa OfFAYSR G2 0S 71
familiar is NOT modern western square dancing howevilrey know abouttraditional square dancing Just a few
actually were aware o 2 RSNY ¢SaiGSNY aljdz NBE RIyOAy3Ide

G¢KS AYIF3SAa GKAOK LIS2LX S KIFI@S 27F &dljdzr NB RIFEFYyOAy3a | NB -
G22NRa IyR AYIFI3Sa dzaSR (2 RSAONROGS AlY

1 Country, hillbillies, hokey, cowboys

1 Barns, grange halls, hayesis, rural scenes, old fashioned and not with it.

1 Fluffy dresses, plaid, big hair, big belt buckles and bolo ties, matching clothes.

9 Older people, seniors, RVs and motor homes.
1
)l
a !

Out of date music.
Primarily for people who do not have a lot of other optigh® NJ SY 4 SNI F Ay YSyd o6So®3ad LIS?2

F S-dancgr® were intrigued by descriptions of modern western square dancing and claimed they might give it :
0 NBE ®¢
G a 2 NBdanters/were not intrigued, however. What did not appeal:

1 The clahing, especially for womenthey want casual, jeans, no dress code.
T 'y dzyakKl(1+rotS AYF3IS GKFEG AG A& F2NJ 2f RSNJ LIS2LX S3 |y
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Tony Oxedine, a professional traveling caller, gave the keynote address at the 2003 U.S. National Stpeare Da
Convention, titleddSquare Dancingls It Broke? Can We Fix I€?In his address, he, too, talks about our image.

Gt S2LX S SAGKSNI {y2¢ y2GKAYy3I | o2dzi dza 2NJ GKS& TFA3IdzNB
R2Yy Qi R2I wazNBRSEI BSAHY GKAA& NBII NRDE

G2S KIFEgS (2 dzyRSNRUOFIYR GKFG G2 GKS WNBIFIfQ ¢2NI RXI 2 dzN
odzii (12 WOAQDAfAlI YyAaQKKKKKKE

G{2 AF &2dz2QNB R2AY 3-CONSIDEE fohhaving dveryonesd ya fulli Kire bade® fefjalln. Have
some of the dancers wear western attire, or heaven forb&len casual clothes. Show the people watching you that
@2dz NBFff& NS y2N¥If LIS2LX Soé

G2S KFE@S G2 0SS I ¢ NB -weKdokifunily2 Or@atkré recariimesdatibrs aré dimwbackd to the
nnQa FtyR pnQae .01 GKSYS AT 82dz t22(18R G s2YS8yQa
woretogodancingedza i F RR ONAy2f Ay So | 2yaSljdsSyiate GKS&@ RARYQ

20K GKS {dzZNBSe |yR ¢2yé& hESRAYSQa ! RRNBaa O20SNI Yd«
feasible suggestions that would help to promote our dance activity.

How Can Our Promotional Ads Help Our Image?
Keeping in mind that 90% obn-dancers see us as country bumpkins dressed in funny clothes alleAvandeft to
fiddle music, these suggestions can help our image:

1. Use pictures or photos of dancers in modern, casual dragsicture is worth a THOUSAND words

2. Eliminate wording ire 2 dzZNJ | ROSNIA&dAy 3 O00NBOKd2NBasx LRAGSNEXEI ySg:
RFEYyOAYy 3¢S RGO & yYRKAF 2t 1 RIFIyOSQo

3. .01 6KSy aljdzz NE RIFIYyOAYy3 gl a GFdAKI Ay &aokKz22fa 27F0:
danceg A 1 K G KS 3IANI &H l P2AR g2NRa fA1S wotraasSaQ |yR

4. Focus on what square dancing can give to the-dancer, ie. fun, fitness and friends. In other worgsll the
benefitsof square dancing agpposed to the lessons.

5, CAyFftesx YI1S adzNB -wBodedat) Whére, Wiea, VSt theik e How.2 Q &
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Successful Square Dance Recruiting - Does It Exist?

(Issue Pr&0132) An article written by Alabama Caller Patrick Demerath in tblaer, 2012 American Square Dance
al AT AyS tAada FALS LINRPGSYy YSiK2Ra G2 NBONMzZAG ySé RI
one single thread in common. The club members and callers wanted to bring in new .dawititsut ths intense
RSaAaANBZ (GKS&AS I NS YSNBfe YSOKFIyAayvya 2N Y2iAz2ya 27F NI

What are these methods? Could they work for your club? Have you already tried them, and how successful were th
b2 A& G(GKS GAYS (2 4&dgrdunNd neldflahcgry. ACymBideFuBinglone SHEAIL oBtiseMdathods, anc
see if it helps your club to grow.

Front Lawn & Car Signs

One group of clubs pooled their resources and put signs in their cars and signs on their front lawns. They merely s
G { §relDance23p on p ¢ ¢KS LISNAR2Y lyasgSNAYy3a GKS (SfSLK2yS S|
directions to the dances. The result was a large new and enthusiastic turn out of new dancers for square dance lessor

Sunday School Classes

Several clubs reported that they asked their members and friends if a club representative or even a square could vis
Sunday school classes of the various churches. They explained square dancing and left flyers/brochures. The result
again a large nundy of new dancers for lessons.

Club Invitation

{ SOSNI t Of dzoa RS@St2LISR IyR dzaSR | Q2K2 52  2dz YYy2§¢
attend the free open houses for new dancers. The club members supplied the club presidem@atidoron each
LISNR 2y ® ¢tKS Ofdzo LINBAARSY(G Lizi SIFOK LISNER2YyQa ylFYS 2
telephone and written invitations. The club president continued to follow up prior to and throughout the recruiting
period. he result was a large number of new dancers to the club.

Lunch Hour Dances at Businesses

A fourth club started an innovative approach where the club dances in a commercial business building once or twice
$SS1T 2O0SN) KS f dzy OK K 2sdiéIthis in DUt Busir@ss WiSticts?¢ The &swérSs we tadeo This
approach results in an often untouched supply of new dancers who want to join the fun.

Internet Advertising

Some clubs and callers are reporting success by advertising or having a siteioternet featuring the clubs, square
dance lessons and contact information. People who may never learn about square dancing have surfed their way
dancing.

Any of these proven methods may need to be tailored to suit your club. The most impthtagtis to start your
planning NOW. We know we have an excellent producttoeffe6 1 Q&4 FAYR GKS o6Said sl & G2

ORAGZ2NRXKSb2 NS AOf SQa FdziK2NE tFGNAO]l 5SYSNIYGK FYyR KAaA
his first Ar Force tour. In 1973, they transferred to Taipei, Taiwan where he started calling and introducing square
dancing to the Taiwanese people. They continued to call and teach wherever they were relotexed, Spain, Guam,
South Korea, Hawaii, and fihaMontgomery, Alabama. In 2000 Patrick earned a doctorate in Marketing, and is active
inthe! YSNRA OF y / I f { BhidEARociht@riwhOfdunded i2 tife fh@P0s to create a simpler square dance
program with less calls (to replace the currentinsream and plus programs) so that everyasn dance in one hall
together.
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B. CLUB SUCCESS STORIES

Square Dance Club Thrives Post -Covid
(Issue 20241) - by Nancy & Brent Daignault, President, Queens & Jacks, Calgary

Queens & Jacks Square Dance Glyp / I £ 3 NB (221 GKS &l YS WYKWwdldtaboat 1592 &
2F 2dz2NJ al AyadNBFY YSYOSNEO® .dzi S KIF @S 6SSy lofS G2

During COVID we stayed in touch with our club membbyscontinuing © publish a monthly newsletter which instead
of featuring square dance events highlighted what club members were doing in their extra free tire@ hobbies.
During the first summer we met monthly for lunch in a public park, and during the second sumenmeet for coffee.

As soon as we coulgin November 202X, we started back with lessons to try to get our new dancers from before
COVID up to the Mainstream level. We took a hiatus at the beginning of 2022 and then started up again in March. Th
we did an unprecedented thing we held new dancer lessons in May and June of 2022. We had 14 people start those
lessons.

In the fall of 2022 we attracted 34 people to try out square dancing during the two free introductory dance evenings
that we held¢ 8 new dancers joined the clubWe ran two levels of dancing a night so that we could begin teaching the
new dancers the Basic programme and get the dancers who had started in the spring session up to speed wi
Mainstream.

In the fall of 2023 we attractedver 70 people to try out square dancingg S RAR (KA & o0& GKIFy3IA
the Calgary & District Square & Round Dancers Association summer promotions

campaign and by running our own promotions campaign in August and September. TRY MODERN SQ.DANCE
Our club ppmotions campaign consisted of MagnetSign boards, our website and J\I:g_m FREE
online advertizing- where | look for and post to online calendar and events sites. We 2“;‘:30 ™

benefited from the Intro Hours and an 520 - 27w AVE NE
Introductory Dance Party that were
sponsored by Calgary & Distri This is
an example of a MagnetSign board.

Twenty-five people signed up for our lessons programmgencluding a
family of 5¢ and 20 of those are still coming out in the third quarter of
the season. We have 6 squares out on our lessons night.

Youth & Square Dancing
(Issue 2024-1) Source: FaceBook- Donoca Fouts, Oregon, December 6, 2023

Recently | had someone ask me why | thought our Silver City Square Dance club has attracted and sustained so mar
youth.| SNB Aa | o0AG 27F 0 onm@ichodihgbmduy 6f 4 & ffiesertEeKagerst TYiey lall Ide to dance at
our club. My 2 older kids joined our club in 2021, my other 2 joined in 2022 and have loved every minute of it.

But how did they get involved?

Not far from our grange hall is a church ganMly kids had close friends that they spent all summer with as camp staff,
who also happened to be square dancers. Their friends dragged them to square dancing. At that time there was enou
youth for about 3 squares in our club.

Prior to the next falldssons, another homeschooling parent and | decided to post videos and information on the 2 huge
homeschool families facebook pages and we had a significant response. Our club is now bursting at the seams.

L Y &KFENAYy3 G§KAA& ¢ A GKavednor® sutceskfd clubs adiing oufil@velykseitel8ntl gronioe
square dancing further.
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Here are a few suggestions to get teens to co0me

1 It might be a great opportunity for local callers to see if there are any church camps near your sajegectlibs.
Call them in January and ask them if they would ever be interested in having a team building square dance event f
their staff. | encourage you to keep it to the staff in their off hours during the summer because campers do not carr
thesameSy G Kdza Al aYy a OFYL) adlrF¥FF R2® /YL {GFFF t20S 0S8

1 Find homeschool families that can advertise on their homeschooling facebook pages!

Here are a few things |1 06ve | ear naskkeptbur dumstrong and e e n <

growing.

{2YS 2F (KSAS YAIKG o

G2 FTS8St | o0AG 2FFSYyRS

through the lens of our youth

1. When new youth come to new dancer lessons, try not to split them up. 1 Y 2 & %
customary for an angel to be with a new dancer as a partner, but this breed of &
R2Sa y24 tA1S (2 aLISyR (KS yA3aIKIG Rby
their friends. Instead put a couple of energetic adults in the square with them and sjg
we all know that the women are circulated through the square, eventually they
have an angel as a partner. Allowing the teens to start out in the same square
holding hand with the partner of their choice, lowers their inhibitions and prevents
L12aaArofS NBlLazy gKeée GKSe ¢g2yQi olyd G2 ‘ -
adult couples too. My husband stopped attending lessons with me 10 years ago because tme cttended
insisted that we could NOT start out in a square dancing as partners with each other. He hated having the lesso
GAGK a2YS2yS KS RARYQU gtyid G2 RIFEIYOS 6AGKZI ljdzA G GKS

iKAy3a &2dz I £ NB

S ,
R LG Aa y2i Yé A

2. Letthem try and dance witwhomever they wanttoinasquare, I ¥ G KS& gAff &ONBg dzLdd L S&ax
they will be much more willing to have a mixed square with angels who are older, because they will learn that they réally don
know much and need help. Itilvtake their arrogance down a few notches by their failures.

3. 52y Qi Lizi LINBaadaNB 2y (KSY ( Kidsjustdént t hade fiBsonie IwshOté welripéiticddls |
and skirts and collared shirts. Some just want to come and not dgesBhere is an added stress of

4. wondering how they look and the possibility of feeling like they have to spend $$ on anetfén if it is a gently used item.

Or wondering if they will be the only teen there that put on the square dance attire andvtioed then feel stupid and like an
outcast. Give freedom for teens to choose to wear their normal street clothes.

5. Let kids go bare foot if they wantto, S&a> 6S (1y26 t]KSe Oy KI @S GKSANI 7
problem not the personwhd & ¢S NAy3 GKS o622Gad L R2y Qi (y26 oK
LINBTFSNJ RFYyOAy3 o6FNBE F220SRo 2§ RzyQﬂ OFNBx 6S I NB 2

6. 52y Qi 0SS 2FFSYRSR AT (SSya R2y Qi Tadteeis aitdo dimteyinSheik y
FTNASYRA FYR 6KAES AlG A& y20 GKS O2RS 2F 02y RdzOG F2N
will warm up to dancing with adults, but most feel they have the most fun with their pgéng?

(#1)Theirpeers 2 S G2 R2 Fft GKS FlryoOe agiydaazr FyR (G6ANI A
GKAOK | RdzAf Ga GKS& KI@S (G2 62NNE AT (KSe& KIF@S ol R &
teens practically run/skip while travelilgy | OANDf S® ¢KS& R2y QU glyd G2 32
(#2)Honestly, they are single kids, with lots of hormones, they are looking to dance with their crush. Lets let them

7. LG YAIKG &a2dzyR ONI T eXodzi F2N a2Y32ASIERY darexadik § iAyREK
LT @2dz Lizi NMz 63 G8ffAy3a GKSY GKFG (GKSe OFyQli REYyO
gKe GKS& LINRolofe R2yQil ¢l yld G2 O02YS ol Ol ® ¢Kaly f 2¢
negative history for kids, and is the butt of many square dance jokes.

lyegleXxikKz2asS NS Yeé ¥S¢ (K2dAKiGad L K2LIS Ad AayQdi 27

grow more youth.
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Rebuilding A Square Dance Club Post Covi d
(Issue 20236) - by Tom Gray, Leduc Square Dance Club

COVIBRL9 hit our club hardWe had no one down with the virus, but it shut us down for two years. Our club missed its
40th anniversary and two of our founding members passed away. We lost theythardof a threeyear city grant when
the shutdown caused a break in communications.

We had been declining even before the pandemic, hitting a low of 21 members in 2Bl 4sometimes barely
managing one squareThe grant application in 2017 was for réling and by 2019 we had doubled to 40 members,
seven of whom were new dancers. When we resumed in 2022, we again had 7 new dancers, but our overall numbe
had declined by 40%. The low numbers led us to cancel our annual Homesteader Night dinner andaldristoric

first.

To rebuild the club, we invested what was left of the grant money, roughly $1200, into marketing using a-stitdind
approach that included summer community events, posters, street signage, and online promotion.

1. Community Event s & Posters

The club has previously attended 'community awareness' nights in nearby towns, with varied results. With so fe\
members available, we decided to focus on Leduc even®ummer in the City on July 29 and VolunteerFest on
Sepember 10 . Nothingnusual here: a booth with volunteers to smile and greet and hand out information.

Different this year: we skipped our costly-told brochures in favor of a
smaller, less expensive doukd@led postcard as a handout, 250 for $13(
at a local printer (jus another 250 on hand for our January intake fo A
that much again.)

One of our outgoing new members would approach couples, smile at
lady, and ask,When was the last time he took you out dancihghe
would give her guy a dirty look and saiever! Our member would tell
him, "You really should take her out dancing. Ladies like"tht'd give
herour post card and explain about square dancing. Don't know that a
of them came in, but his humor gave a lot of couples the idea.

FRIENDSHIP, FITNESS, & FUN
That's Modern Square Dance

We gave out about@ postcards at the two events, and the
remaining 50 were slipped under windshield wipers around

Do you like Fun, Music & Dancing?
We do!!

YOU'RE INVITED to

the Happy Homesteaders’ OPEN HOUSE!!
(aka Leduc Square Dance Club)
Telford House, 4907- 46 Street, Leduc.

Wednesday September 13 @ 6:45pm
$8/dance. FREE to new dancers!

Friendly Dancers of all ages & skill levels. Fun Callers, Great
musicll Easy Steps to Learn. Western wear not required.

For more info,
Call or Text 780-718-2733

Visit www.leducsquaredance.ca
Email us at info@leducsquaredance.ca
Come join us !!

2. Street Signage

town.

Printed posters cost about $120. Most of this was for special
dances that will go to other square dance clubs, but we did
print up 50 promoting our staup (left, using traditional
theme so we hit all bets)Perhaps 25 went into local
businesses and the rest went under windshield wipers.

As far as | knowwe got no new dancers from these events or
posters, butit is low-cost promotion that got more peple
aware that we exist.

The bulk of the budget went to road signs, which ppandemic had given us good resulté/e wanted to get away
from the traditional image of square dancing to show something exciting and fun. Two large asthalesign on

major city
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routes cost about $700 through a local signage firm. We make a point of buying local whenever we can. | believe tt
image was used by the CDC{@Aapital Dance Community Dance Associaiioan earlier campaign.

Sputtopug A
SGUAREM~h¢f
DANCE | A

STARTING

Wed. Sept 13, 2023
6:45-8:45 PM
Telford House
Ledues’qgax&dance.ca 780-991-9827

We added five doublesided coroplast signs designed for pedestrian traffiddS)Some of these wound up along traffic
routes where they were less effective, too hard to read from a speeding vehicle, but the club website was prominen
and the signs still got us notideOddly enough, one of these was stofewm a pedestrian location.

Tmg
=

The third form of street signage we used wasFsame or

Come Learn to Square Dance £ sandwich board signéRHS)The club had used these years ago
at Telford House E blut thedythhad b;en jlmo(:ttfodrgtcr)ltten i_lr_lhsome(t)ne;'s g;r?ge. We
- cleanedthem off and updated them. The cost of updates was
: 4907 46. Street Leduc b oot 59 P P

LEDUCSQUAREDANCE A |

Starting Wednesday Sep. 15w

Contact

Ron - 780-991-9827

One Aframe was too badly damaged to use, so we replaced it with a sign t
simply said "Square Daneé&un!" with an arrow pointing to the side. This o
we put out on the sidewalk by ouadility on dance night. It actually brought in
man who walked by, stopped in out of curiosity, had a good time, signed up {0
lessons, and joined the club. :

@leducsquaredanceca ‘\f “

3. Online Promotion ‘
Although our websiteleducsquaredance.ézbadly needs an overhaul, we still
get inquiries through the site. The most recent was a pastor who wants to brjia
a group of young adults to our next open house in Januaty.also worked a E&¥i
little harder on our Facebook and Instagram accounts. We budgeted $10
two paid ads (promoted @sts) on those social media sites, which led
considerable engagement and a dozen enquiries.
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4. Word of Mouth

Our membership is always our best avenue of promotiddur new VP is a gregarious soul who knows a lot of people,
and invited most of them toame to our open house. A lot of them came, and some joined us. We also had the week
after our opening night asBring a Friend Nightwith a draw for small prizesa $5 Tim Hortons gift card for someone
who brought a friend, with gift cards for the friemdJust a fun thing to get more people onto the floor. We had 60
people that night and it was a lot of fun.

About Grants

People ask about how we got the grant. We noticed on the city website that grants were available, worked hard o
doing a good applican, and did a presentation to a city board. We were fortunate to be accepted for the grant. We've
reapplied this year (though the maximum grant amount is roughly $1000, a fraction of what it was in 2017). We als
found we could apply for a County of Ledwacreation grant, but missed the deadline.

Check with your municipality or county to see what grants might be available and amly. But take care that you
provide all the information required on the application, and go beyond the minimum.

Rebuilding

We're still rebuilding.We have a lively executive (two of whom started in January 2023) who, because they don't know
"how things were done for the last 40 yeaese willing to try new ideas. Having Gary Winter as our club caller has
added to the funWe have 17 returning members and 29 new members, of whom 24 are new dancers, which has
made things a little hectic!

A Season of Rebuilding
(Issue 20232) - - by Claudia Littlefair, Editor

Asthe2024H 0 RIyOS aSlazy O02YSa IbagkahdyeviGwiie FearAWhex &vas\ioné wieNWhat {
could be improved? Like many clubs, our goal this year was on rebuiltfiegnade an atbut effort to put more
emphasis on having fun dancing, and less emphasis on learning a long list of calls.

lthelJSR (2 a6AGOK TNRBY al AyadNBrY ocy OFftao G2 GKS {2
R22ND LR{AORT HKSNB LIS2LIX S O2dzA R 22AYy 2dzNJ INRBdzLI I y@

We held our first ever crafts
& games day, as a way {q
include nondancig
LJ- NIy S NE& 'y
dancers. And we held a
Open Mic Night (amateur
night with trophies) for the &
first time in 10 years with "
8 participants! =8

2S500S I RRSR (62 aljdza NBa 2F yS¢é RIFIyOSNR (2 2 dzCovdBeBtdzLIz
2F Lt (GK2dAKI ¢S KIR Fdzy® ! yR (KIFIGQa GKS NBIFf NBI 2
what will bring them back in the fall.
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Cuesteps Round Dance Club Bounces Back After the Pandemic
(Issue 20233) - by Cliff Dunn and Jane McKee Round Dance Instructors, Cuesteps Club, Calgary

We are trying something different at CueSteps this coming FEiline was when our beginner classes were often 10 or
more couples and we had the luxury of spending 2 dance seasons teachingithoestep and Waltz. There was even a
time when there were 2 similar classes running consecutively. Additionally at that time, the more advanced classes
the club were much bigger. As we all know times have changed, and particularly with the Cowchasdich that our

class numbers have declined and beginner classes are much smaller. In short, it is no longer sustainable that we hay
new dancer intake every one or two years.

There has been a trend in the Square Dance world to try to enable moegdent new dancer starts by creating
shortened basic courses to allow more flexibilitWe have also read of similar attempts in Round Dancing although it is
not easy to reduce the figures needed since so many basic figures are needed to do many aftiwetyrebsier dances.
However, we will be trying toreate more frequent new dancer entrance points by taking a new class every semester
September and JanuaryVe will rotate the initial rhythm which the new group starts through Waltz, -Btap or Cha
cha/Rumba and the new dancers will join with previous groups to learn together in a larger group.

For instance, we currently have a group of newer dancers which now know the basics otiGiRumba and Twe

step. This coming September new dancers will pith them and everyone will learn the Waltz basics together. Then in
January 2024 a further intake of new dancers will start with -@t@Rumba. Those dancers who have already
completed one semester in their first rhythm then stay for a second class fitrefuinstruction on the rhythms they
learned earlier. After cycling through these classes for abeus8mesters dancers will be proficient enough to join the
general Phase 2/3 dance class. If you are interested in more information or would like Rogind Dancing a try, check
2dzii / dz§{ GSLA &/ KIyOS (G2 51 y0Sé |  FNBB23AYy (i NRRdzOG 2 NBE  NJ

For more information on Round Dancing in your area checkvawt.squaredancecalgary.cam
www.rounddancecalgary.cowr the Alberta Square and Round Dance Federatiowatv.squaredance.ab.ca

About CIiff Dunn and Jane McKeeOver the past ten yas, Cliff and Jane have
developed their keen interest in round dancing through their lessons with CueSteps.
From their home in Lacombe, Cliff and Jane have already accumulated 10 years of
cuer/instructor experience in Central Alberta with clubs in Lacor®eeky Mountain
House, and Innisfail. In addition, they have been cuer/instructors at the 2018
Canadian National Convention, the Alberta Square and Round Dance Federation
1 conventions, as well as various workshops and round dances in Alberta. To
contribute to their skill level, Cliff and Jane have attended ROUNDALAB conventions
and training sessions, and dance weekends such as the Western Ontario Workshop ir
London, Ontario. They are active members of ROUNDALAB and the International
Choreographed Ballroom Dee Association.
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Summer Promotion Pays Off
(Issue 20232) - Source: CALLERLAB Knowledgebas& entral Ohio Council of Dance Clubs, 2009

At the meeting of the Central Ohio Council of Dance Clubs (COCDC) on May 4, 2009, it was announced to the coun
representatives that we were forming a group to try to promote square dancing, recruit more new dancers for our
classes in the fall, and ultimately to increase membership in our clubs.

Mary Galentine agreed to chair this committee. We gave the odpbesentatives information of when and where the
first meeting was going to be held. We alsent out this information by email to dancers from all of the clubs and
announced it at each of thelub dances we attended for the remainder of the spriB@ncers repesenting eight
different Central Ohio clubs attended the first committee meeting in May.

We were successful in getting CLUB MEMBERS involved, even though towards the endishenéy a hand full of us
that really were left with getting the ball rollingn these meetings wdiscussed ways to increase the numbers of new
dancers recruited and the importance of wsrking together to make this happen.

We decided to purchase polo shirts with the logo on themdsk Me About Square Dancihgin all, from Augist to
October, we sold over 160 shirt§ hat is160 bill boards of advertisement. We also created a business type card that
had the same logooA 1 @ ¢ KS o6 O1ANRdzyR 2F GKS OFNR ¢l a GKS ! {
email address as jits of contact. The back of the card was a coupon for two free dessens with the locations of
where they were being held in two different parts of town. We adsated on the card that if those locations did not
work for the person, to please call erof thenumbers on the other side of the card for information of clubs in "their"
area. The two of us listedad already agreed that we need dancers and that it did not matter what club they .chose
know several people were referred to clubs that did pairticipate in our campaign just becaudet was the closest
club for the new dancer. We put these cards on bulletin boards in libraygosery stores, post offices, anywhere we
were allowed.

All during our summer dances we reminded our dancers efehmeetings and encouraged them to join lrslate
August and early September we wore our polo shirts and went to street dances and demos to do our best to get new
dancers.We passed out flyers to anyone who might be interested, giving them informakiont square dancing and

the health benefits received from square dancing as well as listinggations where they could go to learn. We had
potluck open beginner dances at two differdotations to help get people interested. There was also a potluek st
2yS 3IANEP dzLIReginneFdlassi & FNB S

Other promotional activities included writing articles and sending them, along with photos, to local publications, and
posting dance class information on a number of free-tine listings of community activies. Some clubs added or
improved their web sites. All the attentioplaced on recruitment seemed to energize the dancers to talk to people
about our wonderfuhctivity.

| believe the combination of all of these things as well as the efforts of those thate involved on the committee is

why our classes have increased as much as they have this YWarare startingo really work together to keep our
culture alive. We have 98 new dancers who started clatisssfall (25 at Bucks & Does Singles, 18 indbmabined
Orbiting Squares/Friendly Ties class,at4srove City Squares, 13 at Little Brown Jug, 13 at Westerville Promenaders, 8
at BunkhousdReelers and 7 at Hicks & Chicks. One club, Rhythm Reelers, will be starting their class Nov 10.)

I would just ike to say THANK YOU to everyone who helped with this campaign, even if you were not able to attend
every meeting. Your efforts are seen in our results
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How We Attracted 16 New Dancers in the Middle of a Pandemic

(Issue 20236) - By Eileen Smitisdmaton - November 26, 2021

In the Edmonton Alberta area, we have suffered the effects of COVID, just like everywhera &sptember 2021 our
provincial health authority rolled out an opportunity for our square dance activity to resume, albeit with certa
requirements. We embraced that opportunity and started our programs for experienced dancers wsepittmber,

with a requirement of proof of double vaccination, and the wearing of masks at all times. We also encouraged the us
of hand sanitizer, and siancing when possible when off the dance floor, and we required the signing of a liability
waiver.
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numbers.In midSeptember 2021 we resumed SO 't H A GK | ¢ 6SS1 WwW. 01 (2 °

for experienced dancers. We were getting 10 to 12 dancers out, but we really needed more dancers to make

sustainable, and our roots as a new dancer club were reaching out to usOafiadberwe made the alin decision to
promote a new dancer program starting November 1, 2021! We told our participating Mainstream dancers of the plan

and encouraged them to join us as experienced dancer helpers. We also told them that if we did

not get a minimm of 8 new dancers, we would not go ahead, and we would remain a

Mainstream group. =y L

HOW DID WE PROMOTE? »

It was a multifaceted approachh § KSNJ G KFy | FS¢ y oy - wmmé L

a small batch of ¥4 page handout flyers printed at Staples, vagl no out of pocket expenses. ,

Our promotion included: BN

1. Using our parent association CDCDA (Community Dance Capital District) website andrgsrttily email,
we made sure that our existing dance community knew we were offering a new dancer program.

2. We spoketo the dancersh y 2 dzNJ Of dzo 4> Ay Of dzRAYy 3 W{ljdzZa NB ! LHHQ I YR
their friends who might be interested to try square dancing.

3. We used free odine classifieddor local and regional publications. We alsousell GjA = I YR / NI A 3Qa

We used free odine events calendars Ay Of dzZRAYy 3 (GKS / Adeé 2F 9RY2y G2y |\

5. We researched and posted on Facebook group sitks.Edmonton our city has many community leagues with
Facebook sites. We found those closest2t@zNJ KI f £ = FyR LI2a0SR 6KSNB S O2
Facebook page. We asked CDCDA to post on their Facebook. We posted on our personal Facebook, and our frie
Wi A1TSRQ YR a2YS WakKlINBRQ®
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simply did a lot of copy and paste. | will also add here that | think it is importarake down your postings, in a
timely fashion. This way we are not adding to internet litter, which can detract from our messaging.

7. We visited area fitness centres, and senior recreational centrédge asked to post a poster, and/or leave some
flyers. Someefused, but some allowed it.

8. We posted a poster, and left flyers at a popular indoor farmers mark@t/ith permission, and we also offered to do
a future demo on their stage, once the COVID situation allows for it.)

9. We followed up with every possible leawe ever had including those who danced with us for a short time-pre
COVID. Everyone received a friendly email. Any phone calls we received were handled in a friendly welcomi
manner.

SO WHERE DID OUR NEW DANCERS COME FROM?

1 2 ¢ Were referred by othedancers in our dance community.

1 2 ¢ Were friends/family of another dancer in our club.

1 3¢ Two were on our prospect list because they had danced with us before, or had expre
interest in dancing with us before, and one of those brought a friend.

1 4 ¢ Had done some square dancing, or had taken a few sessions with other clubs in 9‘
community, and wanted to restart with a group ofbeginners, they knew of our program
because of friends and our association communications.

T 5¢WLYGUSNYSGIQ 2R2WGB0RYASQSERQI &P
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In numbers, most of the new dancers came to us through traditional methods; however the five who had no prio
connections to our dance community came to us because of our online promotions.

WHAT FACTORS WORKED IN OUR FAVOR?

Really, wewere the only game in town, and that may have been part of it. We have a webpage with our parent
F3a20AFGA2YY YR (KFd 3AO0Sa dza €t SAAGAYI Oed 2SS | AES NI
YSaal3dS sl a WO2YSS5RPWwzOAYFIRI IARBI{ FdzyRB2dzi AF AG A& |y
minimum commitment.

We welcomed singles and coupldsowever for singles | asked them to call first to see if | had other singles. Our pricing
was $60/single, or $100/couplfor the program. (For comparison purposes, in our market dancers pay from $7 to $8 for
a two hour club evening.)

| had a number of singles reach out, and | encouraged them to bring a friend, and then | could charge them the
O 2 dzLJ S Qrhat stitdgy@éemed to work. Two women brought gentleman friends, and one woman brought a
girlfriend, and since we had more men at that point, that worked perfectly.

OKAY, SO WHAT ABOUT THE MASKS?

I honestly believe that in these COVID times, people are desperateaf safe, active, social activitfyVe have always
emphasized our COVID safety measures. Our dancers feel more comfortable when wearing masks; several have told
that they would not come out unless the masks were a requirement.

| know there are dancersut there who are adamant abounot wearing a mask to dance, and they are waiting for the
COVID situation to improveL dzy RSNEGFYR GKFGX L R2yQid €tA1S G2 oS|I
emotionally more comfortable wearing one, and | wouldhet be dancing than not dancing. | know there are others,
with breathing difficulties, who simply cannot be physically active while wearing a mask.

In our experience of dancing with masks, including our programs this fall and two months in SepteMtermber 2020, plus
ASOSNIt 2dziaARS WRIYyOAyYy 3 Atie tyjpekod mash ydlijwear dakes ¥ Siffieleriddeyh8v8 found tifat  H J
the disposable blue medical or nenedical masks are pretty easy to wear. Others prefer multiple layer clottksnagh an air
pocket around the nose and mouth, or those wanting a little more protection wear an N95 mask. A style with an air pockébseem
improve comfort.

L Y |f&a2 LX I yyAy 3 The2anyardNdnnécts tHertivaidar efadtiof &ith MdRiSable strap at the back of the
head. It keeps the ear elastics off the ears, reducing pressure there, and holds the mask more securely on the face.

NOTES ON MASKS FOR CALLERS AND CUERS

My caller husbandsary Smithstarted his COVHera calling bywearing a face shield and holding the microphone up
dzy RSNJ 4G KS FI O0S &aKAStR® wSOSyidfte DFNEB KFa adlNISR dza?
t NEINI YQ yAIKG KS OFy 3ISG o0& 6A0GK 2y SdN¥W Bahcerngupd, he isS @
performing a lot of singing calls and must replace his mask at least once during the evening. The mask seems to h
minimal effect on sound quality. Distancing from the caller is important, but that is usually easy to dté#woa stage,
and/or a decent sized hall.

WHAT®8S NEXT?

At the time of writing, we have three weeks remaining in our seven week new dancer proghafa.have 9 dancers

who have indicated an interest in continuing with us after the winter break. Two dandkrsenheading south for an
SEGSYRSR 6AYGSNI K2EARIE FYR 62yQi 08 otS G2 02YS o (
are some of the most enthusiastic, so we expect at least a few more will stay if they can. We are alsmg fanni
another new dancer intake in January.

The COVID situation is in constant flux. A few of our dancers have received their third vaccine dose, others are hoping
receive one soon. As long as COVID case numbers and health restrictions allownibras, lang as our dancers feel
safe, we will continue our dance programs. As for Gary and |, and all of the dancers coming out to danceywith us,
can see the smiles in their eyes!
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A Success Story Growing Classes
(Issue 2019) - by Caller Don Wood, Lacey, Washington

Much like many other areas, five years ago we were failifQur classes were small, if we had enough for a class at all,
YR Ofdzma ¢SNB adl3ylridAay3da AT y20i ReAy3Io CA@S & SonNa
FYyR OFffSNAR 320 (023SGKSNIJFYR OFYS dzZLJ 6AGK | Y2RAFAOL
Our success did not happen overnight. It took a couple of years and some tweaking. More importantly, it tool
cooperation betweercallers and clubs. Frankly, it was change or die as an activity. Thankfully we chose to change.

| should mention this amount of attendance is not an anomaly, it is fairly typical; at least it has been for the past thre
years or 18 classes. In any eid thought you might enjoy seeing a success. We had 9 squares last night. What fun
ag& O02ftftSlI3dzS 6DfSYyy wlkAKFIO gla GSFEOKAy3I: FyR L FGdSy
What a joy it was to see a full hall of happyiling faces.l do hope that others will consider what we are doing and be
able to take something positive away from this. Please feel free to contact me should anyone want more
information. 52y Qa SYIlF AfY RG22RMpc X02YOl alddySied

| recently read a pogfid FNRBY F OFff SN LINRPLRaAy3a | (GSy $SS1T O2dzN
opinion, require the removal of some calls and the addition of others; specifically some Plus calls. This was from an A
(American Callers Association) membAs you are aware, | am a member of both organizations. What prompted me to
write to you is this.

Without respect to the Plus calls, this is close to the program we run in our area. | work with another callers (
CALLERLAB member) and we run a progtctured as follows. To begin witthere are six start dates in our
program over a given year. We have class on Monday or Thursday.

1. In September, a ten week program from 6:30pm to 9:00pm on Thursday; the Basic 51 program is taught.
2. Five weeks aftestarting the Thursday class, a Monday class begins; the Basic 51 program is taught again.

3. Once the Thursday class has completed the ten week course, another Basic 51 class is started. Basic is taught f
6:30pm to 8:00 pm and Mainstream from 8:00pm t0® pm.

4.5 yYOSNER ¢K2 O2YLX SGSR GKS . FaA0 pm LINRBIANFrY OFy OK2;:
the Mainstream portion.

5. This scenario is duplicated for the Monday night class.

Generally, this structure is working well. It is relaly standard for me to have between five and eight squares
attending every Monday or Thursdaylhis is our fifth year, and we believe the program is working. Many of the
dancers will go thru the program multiple times to get comfortable with the call§hey are actively joining clubs; and

in our area, square dancing is growing.

About the Author: A Washington native, Don has been fortunate to have traveled wadd
calling square dances. He has called in England, Australia, Mexico, Canada, GibeaGasas well as
most of the United States. Recently Don and his wife Marie were awarded the Almond F. Parker
Washington State's most prestigious award for a caller couple. He attributes this to Marie fo
constant support and council. Don caMainstream through C1 and is the club caller for several Ig
clubs. He is also emvner, producer and recording artist for Lblac Records, recording many populs
square dance tunes.
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New Dancer Promotion Brings in Over Two Squares !
(Issue 2019) by Cuer Bill & Marge Webb, Brecksville Squares, Ohio 2009

How do you make a club grow and how do you invigorate a club? By getting new darBatdiow do you do thatAs
Ffglreaz AGQa o0& lFalAy3ad LIS2LAS (2 02880821 af85R2FDSNFR
got no takers. So then what?

¢KS flrad o2 2N GKNBS &8SINAR 6SQ@S KFER GKNBS 2NJ F2dzNJ
decided we could do better. | talked to some of our more recent gragkiand invited them to my house in November
(before Marge & | went to Florida for the winter) and tossed around some id&asdecided to meet once a month
after we got back from Florida to come up with names of people that might be interested. We encadadl of our

club members to get involved and put names into a prospective new member W promised we would draw a
name out of this box in July and give the lucky club member a special prize. That was the start.

Starting in May, we gathered and tadid about ways to advertise our club and lessons. General calling cards were
made and given to all club members to give to anyone they talked to who had any interest in square dafdirggwas
just general information with two contact names, the person vgave out the card and mine. We had a nice article in
the local paper and we did a demo at a summer concert on our town square.

At the end of July we sent out a general letter to all those names we had collected telling about the value of square
dancing,our local club, etc. and emphasizing that lessons start only once a year in September at almost all clubs
I NRPdzy R [/t S@StlyRe® 2SS YIRS ySg OFNRa 6KAOK LINRBY2GSR
started dancing. In August we sent anothégtter out emphasizing that it now was only two weeks away and be sure
they had it on their calendar. Finally, we had the club member who solicited the new dancer, call and get their
reaction and interest in coming. This initial mailings had 98 names. Wtived this with personal calls and we had
about 40 who were interested. The first night we had 29 show up and about 40 angels. It was an exciting beginning.

The numbers have fallen off to about 15 to 18 showing up each week. | have made a poinbhgftecatie who miss to

see if everything is alright and encourage them to come back. We have a short 15 minute review before our regular cle
to catch up anyone who missed. Each week | have come up with a saying on a business size card and a treatfor the
RFYOSNAR (2 GF1S K2YS® LGQa OaAfkynine vedkd now, ks dre varsdiedsedititat itf 2
looks like we will have almost 20 who should graduate in April.

This effort took some time and the committee of seven couples hetdpgkeep us all excited about the end goal but no
one killed themselves and we had a lot of fulthe primary effort was to talk to anyone, wherever we were, about our
great activity and if they showed any interest, get their name, address, and phone nsmbigat we could follow up. It
certainly was worth the effort and we hope we can do it again next year.

Using Yard Signs to Promote Square Dancing

(Issue 20181) www.swinginsugarsquares.com

When Darlene Kulpa, president of Swinging Sugar Squares, &veigark, lllinois, put out yard signs at intersections around where
her club meets, the reaction came soon. "We put out about 25 signs on a Friday," Darlene says. "By Sunday we'd recgeived se
calls from people interested in learning."

Darlene's groughas targeted about 50 intersections in her sowthChicago town, bounded by Archer on the north, Tinley Park on
the south, and LaGrange on the west, and Ashland on the East. "More than 10,000 square blocks," Darlene says.

The club rotates target interstions each weekend. They put out their signs on a Friday afternoon and pick them up Sunday
afternoon. (A few have already vanished, Darlene says.) Darlene has even affixed one sign to the back of her Toyota.

The club purchased their signs online at 8&phics.com. The wording is simple: "Learn to SQUARE DANCE" plus a phone numbe
Under a special currently offered by AGEGraphics.com, they bought one hundred 11"x22" signs, with wire stands, for 2% inclu
shipping and handling. That's $2.75 pigmns Such a deal!
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North Shore Squares & Starting a New Square Dance Club

(Issue 20184) - By Bruce Holmes- A personal narrative, because those make the best stories

From CALLERLAB Knowledge Bagreamble:Bruce Holmes is the caller for a new clubvar&ton, ILL called North

Shore Squares, which at the time of this writing has been in operation for about 18 months and now has 50+ membe

This story is an inspiring personal narrative that charts his journey through the process of using the SuStgirsable

Dance (SSD) system as a tool to dig their club out of @acatibmmon hole. All the clubs in the area danced Plus or

0S82yR IYyR @&2dz OFryQl NBFrtAaGAOIffte GIF1S GKS | @SNI 3S

student ntake a year, sparse student numbers, and heavy attrition. Club membership was falling. Along the way, tf

group faced all the usual hurdles: resistance to change, demoralization, lack of resources, reluctance to do the hard wc
NHzOS Q& vy I dliNdroligh B théylstiekauddled®their way through the obstacles and grew their club.

ORAG2NNE b2iGSY ¢KS F2ft26Ay3 I NBE SEOSNLIIA 2F 6KI
Forthe entire article go to:http://callerlabknowledge.org/?tag=startinga-club)

| scheduled three classes to start in September, each with an intro party. | figured at least one of the classes was bou
to get cancelled. But at least one of themwit happen. | created a flyer and put up fifty of them. For the flyer | needed

I LIAOQGdAINBE® L ¢l yGiSR I LAOGAINE 2F NBflIGAGSte &2dzy3 LIS
looked for hours on the web and finally found a pigty Brian ElImer of some dancers up in Canada. The background
KFR a2YS8S LISGGAO21Gax o6dzi GKS F2NBINRdzyR 61 & oSGISND |

| felt the flyer needed to break down some sterotypes to even get them in dloe. o the text read:

ofodayds Sglutabrse nDoatn cveh at y pibday®i nK 1 ticcheSorew
ing a real-time puzzle with seven

Altds teamwor ktime pdzzle with eevewmherkpeamlgqua;re DABCE | oter people, and when vournilthe
s not what you Ihm itis outcome, it's really quite pxhilgrating,
And when you nail the outclo : f‘mos reﬂy
Todaybés Squar e nbuasnicci,n gf riisl Inyo tc |hogt
even dancing. eXxXPphersesd s nnad narotl srye
ltdos a little Iike football, e x:
Youdbve got a teegatpiaysisemnulvycﬂhetyaltleuThedﬁailen
is, can you run your route succegs
featur e. I f you enjoyed geometr
music you walk torangesfemtBeat | es t o moder n
is great exercise for the body
mind will be challenged.

Free Intro Parties

3:30 pm

6:45 10 8:30 pm é’/,)

Obviously, with both the picture and the text | was trying to appeal to
guys. And | was kg for what | wanted. People who enjoyed challenges - : :
and had certain mental apitudes. Later Roger Peterson was able to tgke awimette Park bistrict _ skokie Park District

Classes begin Monday, lanuary 7 Classes begin Wednesday, January 16
picture with my own dancers that | liked. But the background in the pict ré" - 3°°°“§;:;je°j:fo"j;'::§: Nm’h"s"mi:;;:a;’s";;;“"'"5'-'5““2
is less than ideal. Getting great pictures of peogdiare dancing is jus

To p. pate you luslbaubolnﬁw a fast walking pace.
plain difficult.

130 t0 9:00 pm

No desscode No experi ddN o partner required.

53 :Nor th Shore Squares SRR

The intro parties had about 12 or 16 people eadithen they showed up they found my partner and | dressed in normal
clothing. The first music they heard was EDM (Electronic DanceMiisiea 324G | 352 R Fo SdiQ al yjR
R2y QG RAZEA1S O2dzyiNB VYdzaAOs odzi L R2yQd d&aS Fya 27
G§SIFOK 52{F52 40 GKS AYyiNRB LINIASaAad L R2y Qi ¢l yid GKSY
LQ@S ¥ A SrdethiBgRsiné dlzén. Niot having angels may have help@dten the angels at our clubs are in their
seventies or eighties. But when people in their forties or fifties show up, the potential students may feel the activity is
only meant for older people. Thuisk S& R2y Q4 GF 1S G4KS ARSI 2 T 22AYAYy3 (K
YS FYR LQY 2y GKS FGKtSGAO aARS® 'yR a GKS GSIF OKSNI

34


http://callerlabknowledge.org/?tag=starting-a-club

One park district cancelled its class a week before the schedweddstte because only one person had signed up. My
SELISNASYOS aayOS GKSy Aa GKFEG yvz2ad LS2LXS R2y Qi aaA3dy
other classes both happened with seven or eight people. | had a head mic that | hadeleftom my days as a singer
songwriter. That allowed me to call from the square. So seven students was not a prébjem.have two classes a
semester and two semesters a year, you can have maybe 30 graduates by the end of eByetire summer of that

first year | sent out an email asking if people wanted to start a club. By September we had 28 people signed up. By the
following summer (2018) we were above 50 members and one of the students was now a caller.

The two classes in the fall of 2018 havetpur numbers to about 70 members. From now on | foresee being able to
add at least 30 members a year.

XWhy did | succeed? 1 Q& y 284 06SOldzasS L KIFI@S | ALISOAILE ailAatft asSa
teacher. Plus | have tia 61 O1 ANRdzy R Ay YdzaAOX FyR GKFG GNXHz & KSft L
I 002 YL AAKSR OFft SN L KFER 2yte 688y OFttAy3d F2NI | ¥

for doing this. Except it worked.

2 AGX GKSNBQa &2 YSildet peale SontdbSte ftom th&foof. | let the su@ents I&fp Badh other

at the breaks. | let the angels teacB&ure |1 listen in and correct when needed. But corrections are so rarely needed. The
more advaced dancers will even hold weekend practice sessions which fosters friendships while providing more floc
GAYS® LQR tA1S G2 GKAy]l (GKS adGddzRSyida ¢K2 fSIFR adzOK
even be on their way to becomingltersL. R2y Qi Ayairaid G(GKIFG LQY (GKS 2yteée 2y
L Q @ ®duf witR a very involved clubEverybody pitching in and helpingt the students.

| will also admit to getting lucky. The talent and organizational aldliteL Q @S RA & 02 3SNBR 6A (KA
YS® 2S5SQ@S ONBIGSR @ARS2a 2F GKS OFrfta ¢gKAOK 6SQ@S YI
distribute these as the students begin lessons. We have flashcards we pass out. Werhakable people handling
0KS AYONR LI NIASaz tSaazyasz Rl y OSwith dhifdhd daficidzpon ndafieyhdod o
later this month; the annual picnic, you get the idea).l really do not believe | was essential to our susuesseded
0S50ldzaS L | @2ARSR (GUKS yS3Iir@dSas yR 0SOFdzaS (KS L&

Success with SSD (Social Square Dance Program
(ssue2022)-9 EOSNILII FNBY {O2iid .NRé6yQa LRPagez al NDK TXI HAHHI
https://www.facebook.com/groups/319491818505954

| realize that | haven't posted anything here in a whili|nce my last post in this group, we have been very busy here in
Western Pennglvania. The SSD Community in our T8tate corner continues to grow, with new dancers joining all the
time. | wanted to take this time to provide a bit of an update from our community.

The SSD Community in our region, now consists of around 14 sguafe
dancers across four clubs and we are currently in the process of opening

a fifth group soon.

We have multiple dancers of all ages who are learning how to dail.

fact, this Saturday, we will be having a callers workshop with CALLERLAE
Accredited C#r Coach: Ed Foote.

s Also, while it is encouraging to see callers and dancers across the country
using SSD to rebund thelr own groufise need for training new callers is more important than eveis the activity
grows, more callers will be needed tossain that growth.
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Promotional Ideas from Johnny Appleseed Club
(Issue 20181 Mansfield, Ohio April, 2015 www.appleseedsquares.com

1.

10.

BUY¥IN FROM CLUB MEMBER®he officers got a commitment in wrignfrom club members about what, if
anything, they would be willing to do to help their club thrive. They gave them a checklist with a number of things
on it from passing out business cards, distributing flyers, putting up/taking down signs, postingabnsedia,
making phones calls, sending reminder postcards, putting notices in papers/bulletins, cooking chili (for first night
angeling, etc. Nearly EVERYONE in the club got involved. This was not a "let Harry put up a flyer in Krogers" thi
It worked because EVERYONE WORKED

TIMING: The club started advertising in AUGUST for the January class and then kept in touch with reminders
people didn't forget or lose interest. Different types of advertising were passed out at different tirsigas
business cards, flyers. It was done in stages.

MATERIALS, GRAPHICS, FLYHERSnaterials they used to advertise were attractive and professional looking with
bright colors to get attention. No black and white stuff printed at home. The flyers pemraanent ink on nice
glossy paper, the business cards were laminated (no dat& time and place), and the signs were yellow and black
with the president's phone number on them. In other words, it looked professional and not cheap. But the
coordinabrs shopped around and bought smart. The graphics on the flyers and cards did NOT haivdateit old
fashioned, country stereotypes. They were modern and very attractive and professional. Club business card desi
should be SIMPLE AND BRIEF. Clule,remmail address, telephone number. Designs can be distracting.

YARD SIGNSbout one month prior to lessons, the club distributes 'yard signs' to advertise. (Black and gold color:
are the best from a PR & marketing viewpoint.) CAUTION: Check lnitlursitipalities regarding where the signs
can be legally placed. road medians, street corners, between the sidewalks and curb (parkway). The signs should
BRIEFAND SIMR{E[ 9! wb ¢h {v]!w9 5!b/9¢ 3 ¢9[9t1l hb9 btha. 9w
sign as they drive by. REMEMBER: collect the signs and put into storage one week after lessons begin.

PROGRESS REPORPR&igress reports were given to members weekly to let everyone know their efforts were
paying off. This kept people excited aibavhat they were doing.

CLUB INVOLVEMENWe actually handed everyone a number of business cards (I gave everyone 5 at class on
night) and asked them to find creative ways to pass them-detve with a tip, hang on bulletin board, put by
register, t in Christmas cards, etc. People may not pick them up if you just announce it. They can't ignore yo
when you put them in their hands.

ENCOURAGEMENWe had good people who organized it and kept people motivated. Barry & Peggy Carney anc
Cyndi & Dk Bennett.

GROUP EFFORWe can't emphasize this enough. It worked because everyone got involvalry & Peggy have
promoted in the past without these results. So have Dale & Cyndi. They never had these results. We got the
results because everye pitched in.

INTEGRATING NEW DANCERS INTO THE CLUB DANSHSSdances beginning in January are structured as 'hi
low'. The tips alternate between mainstream & plus during each dance. That gets the students from the fall sessic
into active danimg and encourages: (a) membership; (b) improving dancing skills; (c) improving confidence; (d
getting acquainted with all the club members; and (e) learning etiquette and structure of dances.

hel 9wQ{ { | / / Bdbifi Rageh'b efftrtd fithl ¢hFairfield lowa Square Dancehs the past 2 years, they
went from 4 dancers in a garage to adding nearly 200 dancers to the activity. We believed if THEY could do it,
could we. That club was my initial inspiration. | also spoke with Nasser Shbkayithe multicycle classes that he

did which had similar results.
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A New Face For An Old Dance Club
(Issue 2018) - by Doreen Guilloux, President, Rocky Whirlaways Square & Round Dance Club

The Rocky Whirlaways Square and Round Dance Club celetivaiie@5" year of dancing this year. We started ouf"65
year off with our first dance of the year celebrating all that has been. The club was started by a group of ambitiou:
forward-thinking, funf 2 Ay 3 LIS2LX S YR 6SQOS rédsoBp/thaf hdsCarded tBay adiidk
through to the present. Without that solid core of values and objectives we may not be the successful group we ar
today. Over the years changes have been made to our club in an attempt to attract new peopte groavtwith the

times. We have welcomed single people, changed our dress code to allow people to dance in whatever they a
comfortable in (we draw the line at pajamas) and changed some of the ways we do things so we could become mo
welcoming and moret&ractive to a broader range of people.

Today too, our Club is made up of ambitious, forwtnichking, furtloving people. We have club members who are
creative thinkers and this brought about the idea that we started the year with celebrating our pdhsoandation so

f SGQa O2yliAydzsS gAGK I o0A3 OStSONIXdA2Yy 2F 2dzNJ ay26¢é |
dancing are fun, physically enabling, community mindedffw @A y 35> a20Alf 200l aAiAz2yao
welcomirg, we have a lot to offer and that we love seeing new people come and join us. The celebration we planne
was not only for our Club Members, but was open to the public and was held at the Leslieville Hall to honor the mar
people from that area who havjeined our club and to show Central Alberta that we are welcoming, that we are here to
have fun, that we listen to new ideas and that we are more than a square dance club, we are a modern dance club th
gets together to support each other, to dance anchewve a bunch of fun.

After the initial idea for the event was planned, a lot of work was done to apply for a grant from Alberta Culture anch Tourédp

us celebrate our 65 Anniversary and to bring our recreation to the public. Until we knewsfoe we would get the grant we
O2dzZ RYyQl LINBOSSR G22 FI N® ¢CKS SyidKdzZaAl &Y &ALINBFIR (KNP dIK2
whole event. One couple chaired the event and did all the serious leg work, did the bookiragszedgticket sales, planned and
executed the decorating and put a tremendous amount of work into it. Nearly our whole club promoted, sold tickets, bought
supplies, helped at the hall, and did everything that was needed to make it a success. This yua$ aotevent put on by the
executive or core group, it was a united affair that brought in 150 people. Some of these people came mostly to try ithgg danc
some because we had a special entertainer, some because supper was part of the package, aogt £froeriosity. Many came
because of the enthusiastic salesmanship of our members. It was critical in our view, to get the whole club involveelwslt re
enthusiasm, presents an opportunity for ownership, and helps to get the entire club to show tiefevent.

The event itself consisted of a fylarticipation square dance in the afternoo
The dance was for newdefore dancers and lorgerm dancers. We had 17
squares up on the floor and 30 of the dancers had never danced before in
lives. We had people as young as 1 year old to 92. We hired a topnotch @&
(seems that all the callers these days fit that category) who knew how toj :
everyone up on the floor dancing with enthusiasm and confidence in
minutes. People kept asking wihe¢he next dance was. Of course, we will |
obliging with another dance in April.  After the square dance we had a i@
ceremonial things to attend to like a cake cutting and a short talk about
Of dzo Qa TFdzidzNB 'y R K2g LIS dithitg to seb B
new face. Then a delicious catered supper was served by the Leslieville |
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The chairs were set then for a presentation by Ben & Jessica Crane. Ben igan, ~. .o Cutting by MLAason Nixon

artist, a musician, a singer and a comedian and much loved by all in Centrand theyoungest club membeFayva,

't OSNI I & | A4 RFdzZZAKGSNI WSaaaol A& | withyagaska@aDargf Knoppy R & «
enough, we followed that up with an evening of social dancing with a few square

dances thrown in for fun.
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The benefits of going out into the community and presenting a reme fire countless. This, of course, not only became
a 63" celebration the entire club could be proud of, it became a promotion. Even if none of those people ever come
dancing with our club, they have seen that there is a new face to square and rousthgldhese days. They have

experienced firsthand how much fun it is and how easy it is to learn. They all went home and told their friends@bout it
Fff mpn 2F G(KSYO® . 2dz OFyQid 3ISG o0S3G0GSNI I ROt dldekva angf 3
discuss the needs of the community regarding dancing. It opened our eyes to all kinds of ways we can improve
program.

Now the challenge is to pick up on what we learned by this event. We must take some advice from all the commen
andtry to provide more open dances and to try and be more flexible with how we present our dance program, more
open about when people can join, provide more than one way of becoming a dancer with our club and to try and hav
more events such as this. We tirad that there are several people who can only come to a dance like this once in a
GKATS RdAd2NAYy3I (GKS @SINIFYR OFlyQda O2YYAG G2 | gK2fS @S
down the road they might become full time members? Wéetainly have a lot to think about and we want to act on it
right away. Strike while the iron is hot (as they say). One of the first steps we took was to welcome all those 150
come and dance with us anytime whether to drop in or to take lessons.algéegave out some Lesson Certificates as
prizes. Next we held a meeting with the two callers who do our lessons for us to help us formulate a way to implemer
some of what we learned.

We do have another Open/Promotion Dance in April and next fall ikémyplement a few different ways to present our

RFEyOS LINPRINI YD hdzZNJ ARSFa 2y GKA&a NS adgAftt oSAay3a ¥

changes:

1 Have three open dances next yegropen to the public, to people who have nevesnted before, to long term
dancers and to those who have already experienced dancing and want more.

1 Have lessons starting twice a yewith the option to take a full year or half year of lessons.

/| 22NRAYIFGS 6AGK 2dzNJ OF f faSadub mathstrdain &ntryiiks®ad @fhe full 6B.f f t NP

1 Revamp our mainstream program so that our turnover of callers can present new challengaesh as the
remainder of the mainstream calls, in a sequential manner. We are working with callers and usiegtbédiise to
help us with this project.

1 Welcome people whenever they drem to dance.

This is a start. Wish us luck!!!!

=
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New Marketing Strategy Attracts 40 New Dancers !
(Issue #2019) - by Tom Kahnert, Club Promotions, Strathroy, Ontario

The Townof Strathroy has a population base of about 8,500, located ab
35 km west of London, ONThe Town is part of the Municipality of Strathro

t Our secretisnowout ........

Looking for something FUN to do?

Caradoc which takes in a number of surrounding rural and sm
communities (total population base of 21,500¢luding Strathroy).

Ilﬁ{erested in something that allows you to

« Laugh
« Keep fit (easy as walking!)
« Feel good

« Enjoy a great social activity
* Meet new friends
« Relieve stress

We have had a very successful program with 40 pajinew dancers (ie. 5
squares),just finishing Week #4 of 8 at the time of writing this article. Edch
evening is a dedicated 1.5 hour program with repetition to the key call
well as introducing new ones.

Our main promotional item was our flyer. All promotional items were

WE WANT YOU!!

Igggduction to Modern Square Dancing

« NO experience required
« First evening FREE!!

* Casual attire

« Under $6/night % %“ ‘
« Professional Caller / Instructor ‘/‘,W r
4 g

professionally printed (not through Staples which uses a photo copy systefm):

Tuesday Evenings, 7:30 pm to 9:00 pm ¢
October 17th to December 5th, 2017

In addition to the 8.5" X 11" flyers, we used post cards as well as busindsg car, . .. @ oot
size promotional/handouttems. We also relied upon press releases gnd g on tes of parking
some paid advertising to community newspapers (ie. not Big City newsp

or radio). The target market was the town of Strathroy (our Club locatip

and the surrounding smaller oamunities in SW Ontario within a one hour drive of Strathroy. Thank Alierta
Chatter, for the tips, and for sharing the experiences of some Alberta Clubs.

Our marketing did not refer toBasic Teachor anything related to Basic call§ hence, Introduction to Modern Square
Dancing. We all know that the basic calls form the ongoing foundation of square dancing from Mainstream, Plus an
higher.

We found that the three main avenues that attracted the new dancers included: Press Releases ¢supp@bme

paid advertising) 40%; Woif-Mouth from our members (supported by the various promotional items) 33%; Flyers
(located in chiropractors offices, post offices, grocery stores, libraries, hockey arenas and any other location whel
people will notce) 23%.

Our Club dances on Monday evenings at the Seniors Centre in Strathoasever, one key aspect of this new program
is that we are holding the program at a separate location (Church Hall) and different night (Tuesday evening).

Our structure forthe program in each of our promotional items was to encourage any interested people tegister

by calling one of two people listed on the promotional items, which everyone did. We stressed 'looking for somethin
fun to do', casual attire, stress ref, professional caller, under $6 per night, no experience need®dr key message

was "WE WANT You!!"

Prior to the first evening, we sent out a reminder email indicating location, time, dates, etc. and confirming that the firs
night was free and thathe $40/person fee was to be collected in Week #2. We have used emails as a key
communication format weekly to keep in touch with each new dancer, an important component which many have really
appreciated.

Our Club, similar to so many, has experiencedl@vntrend in members as health challenges set in over tim@ur
previous everyother-year programs to attract new dancers were 'fair' at best, as we endeavoured to do "Basic Teach'’
for 30 minutes before our main dance evening and include a couple ofti@sicAs an example, four years ago we had

5 couples join, three of whom are still here. Two years ago, we had 4 couples join, with no one staying around. As'y
can see, a paradigm shift in our thinking and the way we offered the program had to occur.

39



With the addition ofthe new dancers to our Clulhere will be avery serious boost to our numbers in the futurk.all

of the new dancers join our Club, it should grow the Club by over 50Ridwever, we will take a more conservative
view, given thatsome may not have our regular Club night free in their personal schedules at this@ifrmourse, we
should plan on doing thislritroduction to Modern Square Dancinggain possibly every year instead of every two

years.

Recognizing different target nt&ets, we were able to design a marketing strategy that fit our target market afea
empty nesters, people with teenaged children, people wanting to do something fun other than the usual 'bowling,
curling, church group, watching TV,' etcAnd it paid off for our needs! My guess is thathe main portionof the new
dancersrange in age from 45 to 65, with a few over that age limit.

Given that Convention 2018 (to be held in London) will most likely have a separate room for New Dancers, we hope to
enoourage these new dancers to attend(As a matter of fact, many of our callers have encouraged everyone to visit
that room as theysay that everyone has a blast!)

B. C. éssyda\5quares Increase by 29 Dancers in One Year
(Issue 20171) Westsyde Squaresgentral Okanagan, purchased advertising starting late August and sought free media
publicity wherever possible. The club purchased display ads in one of their free local newspapers that had wide

RAZGNRGAziA2Y O

¢ KS | R ¢l &l dhedrsthiglvastracted abrivd thrae squiarésadedi p €

resulted in 12 paiaip newcomers for 12 sessions in the West Coast Program at $120/person. The lesson day and time
was Wednesday,-8:30 pm (the regular club dancers came at 7:30pm).

Discover a great dance experience.

Introduction to...
Today’s ),
Square ;
Dancing

with modern music
* Fun, laughter, fitness

* Great social activity

* Easy as walking

* Lively, young instructor

* Singles welcome

Westbank United
Church Hall * 3672 Brown Rd.
FREE PARKING!

12 exciting sessions follow every Wednesday
by registration

* Casual attire l |
I

Call to say “I’'m joining the fun!”

Ron & Jerry 250-769-5546 * ron_mcmullen@telus.net
Lynda 250-763-0084 * lyndabj@shaw.ca

Video: www.DancingKeepsYouYoung.ca

www.WestsideDanceFun.info
Hosted by: The Westsyde Squares

In January2016 the club purchased newspaper ads again and added paid Facebook
ads. Apart from the paid strategy, press releases with photos were sent to the

media and every opportunity was exercised to place a community calendar event

announcement on radio, TV, wspaper and online websites.

As newcomers came through the door on the first free night, some said they saw it
in the paper, some said it was advertised on their Facebook page, and one woman
gSYyid a2 FINlFa G2 SEOfFAY GKFG aAd oI a

Results: T dancers joined in January, for a total of 29 new dancers during the 2015
16 dance yearMost influential elements given for attending:
- Fun with partner/spouse
- Was away from dancing and
- Looking for fun
missed it
- Loving dancing & music
- Socialhspect
- Square danced in earlier years
- To meet people
- Socializing, fun, exercising
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Rocky Mountain Houseds Success Story
(Issue 20163) - by President Doreen Guilloux

The ROCKY WHIRLAWAYS SQUARE AND ROUND DANGIa €xditig, positive and groimg group of dancers.

Being President of the Rocky Whirlaways Square and Round Dance Club is so much fun, and so exciting. The exec
we have right now is full of wonderful ideas, enthusiasm and commitment to making the Rocky Whirlaways Square at
Rouwnd Dance Club the very best club possible. Our executive meets and talks often to keep up with the many facets
the club. The bottom line is to keep positive, keep dancing exciting, keep the club growing and keep the dance
coming. Our club saw a heigurge in membership this year, 20 new people joined. Our publicity people consitied
Claudia who has gathered a portfolio of great ideas and worked hard to make sure the advertising was inviting and th
it showed that our club is where people wantbe.

We are lucky to have a Casino that can support the type of club we have. We are gniguether club has
mainstream square dancing with a rotation of excellent callers, full year square dance lessons with their own caller, ar
a round dance grup that meets regularly with a special caller. Right now, our round dance group is as big as our squal
dance group!

Other dancers love coming to our club because we are warm, friendly and welcoming and our dances are always ft
tKAad R2SayKQGOMKRIJIBY oG GlFr1Sa I ¢62yRSNFdzZ INRdzL) 2F LXK
Fff @2NIK AGO 2SS KI@S (KS 2LIRNIdzyade G2 0SS |y Ayy
proud of that.

This year we have adddulis tours with the idea of supporting other clubs and providing a convenient and fun way of
getting to other club dances. Not only has this been great for us but the clubs we visit are excited to see such a lar
group of people walk into their halls. &hkfully, we have two drivers who can share the driving and others who are
thinking of getting qualified as well. Our secretary works hard to coordinate buses, drivers and passengers.

We have a rotation of callers at our club. This gives our dancetseiteexposure to calling possible. Callers come from
all over the province and feel at home at our club and enjoy being here. In fact, we have callers who contact us askin
they can be put on the roster. They are supportive of what we are tryirdptand helpful with ideas. We have one
person in charge of contracting the callers and setting up our dance schedules and other person contacts the calle
SIFOK ¢SS17 o0ST¥2NB (KS& 02YS (2 S GKSY (y2¢ aKwejicanRl y
do to make the next dance a good one. We also arrange for billets for callers who need to stay overnight.

We have one caller who teaches our lessons each week and ouPKs®lent is in constant communication with him
and the dancers tanake sure our lessons are the best they can be and that the wishes of the club are adhered to. A
the year progressed and the new dancers were exposed to more calls, they joined the mainstream dances every nic
for at least one tip. They also join theamstream dancers every night at announcement time and for our friendship
circle at the end of the night.

Our Treasurer has taken on a big job and does it so well. She pays the bills including all the calldrs, lwhrddgng,
deals with AGLAyith the casino money and keeps the executive informed about financial matters.

Our secretary helps to keep me organized and keeps track of all the ideas and work lists that the executive comes
- GAGKOD LGQa y2G 2dzad F aAyYLi S 220 2F GF 1A

I We have map people volunteering to open the hall, put on coffee and greet the callers and
next year this process will be made easier for the executive because two people have taker
on the job to make sure all the dances have someone to be the host and put on fee.cof
We also ask our members to take turns being hosts for special theme dances. They com
up with decorations, special foods, special dancing and other ideas to make the dances fun.
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We recently asked for a round and a square dance representativedaditxecutive meetings. The idea is for them to
be a liaison with club members and to take on some executive tasks.

Another big deal is our plan to open our dance year with a super caller and special dance with the Harvest Hoedown a
end the dance ygawith a bang with our Graduates Ball and special caller. We wanted to make sure there was
something exciting at both ends of the year. Next year both these dances will be for the entire club, round and squa
Ry OSNA & 2 S FSSt risiihatdie theentie blib kogetheri 2 K @S S @S

Another innovation this year is the promotion dances. These have been a huge success. We find that promoting t
dance at this time of year (March & April) while our present dancers are still dancing and exbigggighan waiting

until the fall to promote and recruit. Our dancers take invitations and hand them out to friends and relatives inviting
them to a special social event. We have social dancing, mixer dances and introduce them to square and roogd danci
We make sure they are up on the floor most of the evening and are having a good time. Our decorations are elaboral
our caller excited and exciting and our club welcoming. We offer these guests a special deal to sign up for lessons
the following year. We already have enough dancers signed up to continue with lessons next year for both square ai
round dancing. A big part of this is this y@adancers are so enthused that they do the advertising for us, they are
excited to bring their friendsito the group. Your enthused dancers are your best advertising tool.

But the most important part of any club is the members. Their commitment to the club through coming to every
dance they can, volunteering to do all the many tasks, and being so fri@ehd welcoming to the guests makes our
club a special community. The key to all of this is positivess. Get rid of the negativity in your club and work hard

to get everyone involved in the club, that they feel ownership and that they want the clubstecceed. Be open to

new ideas. Allow people to wear what they feel comfortable in and welcome singles or couples or two ladies or two
gentlemen. Make sure your club members interact with new people and are up dancing when lessons are being given
to new dancers.

Make your physical environment friendly as well. If you have a large dance floor and a small group of dancers, move t
chairs in to form a smaller space so there is interaction between the dancers on the floor and those on the sideline
Doy QG GFf1 lo2dzi 6KIFG &2dz OFryQil FOKAS@GS a F Ofdzmsz

modern and inviting.

hdzNJ Of dzo A& | 62y RSNFdzZ 3INRBdzL) 2F LIS2LX S gK2 YIS dz
proud to be given the opportunity to be the President of the Rocky Whirlaways, Square and Round Dance Club.
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0N nning Waysd Success Story

(Issue 201®) 9 RAG2NN& b2GSY ¢CKS F2tft2¢gAy3 at2NE A& 2yS 27
club that was failing and how they were able to turn things aroufol more such stories, go to
www.knowledge.callerlab.orgunder the Winning Ways Stories section.

NEW JERSEY RUTGERS PROMENADERSR8yik@n March 2, 2015

Here are a few things that | think helped turn the club around:

1.

We moved our dances from Thursday evening (which worked well when the club was still a college club) to Sund
afternoon. The original thought was that we would ¢@milies with young kids to come then. Initially, that didn't
work; we got senior citizens who didn't want to drive at night.

The club always encouraged families with young kids to come to the dances, even if the kids didn't dance. The
was alwaysah Rdzf & G2 6 GOK (4KS {ARAT Ylyeée 2F G(K2&aS 1ARa |
club.

About six or seven years ago, a family of with home schooled kids showed up at one of our dances and asked wt
we were starting lessons. We hadplanned on doing lessons that year, but we said "Today"; that was the start of
0KS Of dzo Qa 3ANRGUKD ¢KS 1ARA& Ay GKIFG FrYAfe 3F28 GKS
of the teens got their parents to learn!

We hold our lessonbefore our regular dance. One hour of lessons and then there are class level tips during oul
regular dance. This way the class members feel like they are in the club from Day One. They also get used
coming to the dance on our regular dance day, some other day/time. We don't quite get through the
Mainstream program by the end of the dance season, but we graduate the class anyway and encourage them to g
out and dance. Our retention rate has been very good over the last few years. | don'exestefigures, but |
would guess that it's on the order of about 90%.

Although we are technically a "couples" club, we do not require people to be coupled up before getting into a
square. There are almost always people who are willing to fill a sposduare, and many of our regular dancers
can dance either part.

Since almost everyone in the club has ama&il address, communication is done viaail.

We dance the Mainstream program and welcome dancers who are coming back into the activity. Weseaaniead
members ask if we would dance any Plus tips at the dance and both Betsy and Dan have said "No Way"!

We are a fun club to dance with and we dance with our visitors! We moved to a nice facility with no steps, a goo
floor, and good lighting. It warore than double the cost of our old dance hall, but the increased attendance at our
dances more than paid for the move

Here are a few things we don't do:

1.

We don't require any specific dress code. While personally, | don't think this matters athdicat I've noticed that
teens like to dress up and the new dancers love to buy square dance outfits.

We don't have committees and require members to be on them.

We don't require members to bring refreshments, but almost everyone does. We have one wdupleas been
refreshment chairs for years and they set up the punch bowl and some refreshments, but there's-np shgets.

We don't push new dancers into leadership roles. For example, a few years ago a new graduate came up to me a
asked what her jolwas for the following year. 1told her that her job was to come to dances and have fun!

We don't discourage rowdiness in the squares. If the kids (and those of us who never grew up) want to hors
around in a square (dancing as couples, nine pin, topdetween squares), we let them.
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C. RESOURCES

Free! Square Dance Artwork
(Issue 20226) Source: https://squaredancetech.com/artwork/

Square Dance art work for flyers, brochures, etc., has been stuck in the 70s and8dgraphics someone may have
scribbled out and word processor graphics have been passed along for decades.

hy GKS ySEG FS¢ LI 3Sa @&2dzQff FAYR ySENIeé cn 3JLftSN
over380500images in the galleries.

Every single image isiginal art. It was created by describing a scene, in plain English, to a computer program. The
computer then analyzed thousands, if not millions of images from around the planet, then combined and mixed thos
images with its style instructions, to creatd ehich did not previously exist.

With an eye towards general marketing pieces for flyers, brochures, avatars, and websites, most images contain a m
YR F 62YFyd 6¢KSNB IINB | F¥S¢ aalyS &aSEé¢ 3l f taSWaSa o
cowboy hat wearing gentlemen.)

Some of the galleries are whimsical. (Blueprints of square dancers? Ice carvings? Marble statues? Origami? Pla

figurines? Huh.) These galleries are interesting and amazing to look at . . . but they may hagechamces to be used
AY YEN]SGAYy3 OFYLIAIyad ohy (GKS 20KSNJ KFYyRZ GKS@QNB

The gallery names are horizontal across the thumbnails. Click on the thumbnail to open up the image at full size. Y
may right click ontheimagey R al @S Al (2 @2dz2NJ RSOGAOS® oOLF &2dzQNB 2
on a tablet / mobile device. Check your device operating instructions.)

You may use as many of these images as you wish at no cost. You may manipulate them woy wish. You may use
them in any media you wish, in any marketing campaign. You do not have to provide credit to Square Dance Te
Bottom line: you are free to use any image in any way you wish.

Hopefully these images will help make our marketingtenials more attractive and modern looking.
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New & Improved -CALL ERL ABBOWI eoedKgebaseo
(Issue 2022-6) Source: CALLERLAB Committee News, by Barry Clasper, KnowledgeBase Chair

If you haven't visited the KnowledgeBase lately, go and check ughtipts://knowledge.callerlab.ory We have a new
look, improved performance, and some new featurdsor instance,

A new Social Connections category houses material on promoting sociability and bonding keetwkib members,
between the club and its members, and between cluBsS QNB S&LISOAl ff & f221Ay3a F2N
your club putting a special emphasis on social elements and connections? How are you doing it? How is it working
you?Please let us know &nowledgebase@callerlab.arg
A new Statistics page documents activity in the KnowledgeBdsehas charts showing

&> visitors and views as well as tables of the 50 most viewed artelesa number of S@ay

L periods going back to March 20, 2021. You can view it at;
https://knowledge.callerlab.org/statisticsThere is also a link to it at the bottom of the
ayzaid OAShéRebarfoh évéry KhglivledgeBase page. So far in 2022, traffic has
been making or meeting record highs. Over the past year SSD items have by far attractec
GKS Y2ad AyiSNBads gAGK GKS a¢SFOKAY3 DdzA
every9O-RI &8 NBLRNIAYy3 LISNA2R aAyOS al NODK HAHM
: 'y ARSI ¢KIFEGQa Ay GKS Yy2¢f SRIAS. aSzT GAaA
la Ftgléeaxr 6SQOQNB |fglea f221Ay3I TRyl SES Bearioii d® ¥arttend gou | RF
0SSt ASPS YAIAKG 0SS dzaSTFdA G2 az2vySz2yS StasSz LiSlrasS S
AYF2NXYEFGA2Y YR 6SQfft GF1S AdG FNRY GKSNB® |, 2dz Oltel O2
US too!

Idea-Inspiring Resources
(Issue 201&) d by Claudia Littlefair, Editor

C.S.R.D.S. (Canadian Square & Round Dance Society) PINTEREST ACCOUNT
A pin is usually a picture that links to a page on the wé&hese pins are grouped into boards, so the effecikis &
bulletin board with pictures on it.In order to have access to this account, become a member of Pinterest: go to
www.pinterest.com and set up an account.This is freeNext step is to link to the C.S.R.D.Board:
https://www.pinterest.com/canadiansquares b2¢g @2dz2QNB Ay |yR NBIFIRe (2 320
fA1S G2 dzaS 2y I LIRaGSNE Of mdbpurgosterA i s Of A01 aO2LR AYI
Of the 38 different boards (topics) there are 4 that deal directly with promotion:

- Promo: The Best Ideg215 pins (items) - Promo: Square Dance Imagerg76 pins

- Promo: Great Websites9 pins - Promo: The Best Vide@$0 pins

CALLERLAB Knowledge Base

Looking for new recruiting ideas? Ways to advertise? Go to @®&LLERLAB Knowledge Database

http://callerlabknowledge.org If you're trying torecruit new dancersor promote our activity, you will find valuable

information here. Articles are gleaned from a wide array of sources and the database is continually updated.

There are two categories that offer information on promotion and advertising:

1 dPromoting Square Dancigg O | UcGnEhidsNaRticles pertaining to the promotion of the square dance activity in
general, as opposed to promotion of a specific event or club.

CKSAFYAyYy A 2| éategory dolebdidsties shared by callers and dancers who have tried something out anc

are willing to share their experience for the benefit of others. When a story contains an especially outstanding idea, w

KAIKEAIKG AG ASLINIGStEe a +Fy GARSEE | akinwhiclSthe ideadnins NB

tried.
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25 Resources for Free Stock Photos in 2020
(Issue 2021-3) Source: Excerpts froflog.hootsuite.cont by Tony Tran, March 25, 2019

Here's a list of online resources and websites where you'll find free stock photos for your social media posts, website,
other marketing channeldf a picture is worth a thousand words, then having a good stock photo website on hand is
crucial for any digital marketer.

z - A~

¢CKFiQa 0SOlFdzaS ada201 LK2G2a FNB  aINBIra sglre Gz2vY

- Boost engagement

- Liven up a blog or social media post

-.dZAf R @2dz2NJ 0dzaAAYySaaQa oNryR
But marketers should be careffli2 i G2 AV T NAY IS . Rwayslregpa@ tieSceative varkdJamiikighs of
others. If not, you 8k serious consequences, such as big fines and even having your website taken down.

One great way to avoid this is to use a free stock photo Steck photo sites collect images from artists and
photographers who have given permission for anyone to ukem.

CKIFIGQa sKeé ¢S Llzi (23SGKSNJ GKAa O2tftSOGA2Y 2F FTNBS :
brand.

Bonus:Get the alwaysup-to-date social media image size cheat she€he free resource includes recommended photo
dimensiondor every type of image on every major network.

1. Unsplash:Unsplash is a fantastic free stock photo resource that contains more than 850,000
highNBaz2f dziA2y AYlFI3Sad 9FOK LIK2:G2 A& &a2dz2NOSR
photographers and mediareators. Also, the images are arguably better than any paid stock photo
ASNIDAOS e2dff FAYRD® 2A0K odzaaySaasSa tA1S {|c
photos, you will be in good company.

2. Gratisography Gratisography is one of thmost interesting of the free stock photo sites due

to the quirky style of photographer Ryan McGuire who captures everything from people making
goofy faces to airborne cats. All of the photos are higgolution and royaltyfreet ready for your

use whereveryou please. The photos are organized by categorasmals, nature, objects, people, urban, and
whimsical. And new ones are added every week, which McGuire shares on Twitter and Facebook.

3.IM Freee.La CNBS A& |  aOdzNY GSR 5S0
rescdzNOSasz Fff F2N O2 Y-iveS didok pghditos
are organized by categories such as technology, education,
Y6l Gdz2NB® . dzi aid20]1 LK2G2a | NB
AA0SP ¢KSNBQa faz2z FTNBS 0Se& LA

4. Pixabay.Pixabay offers nearly half a million free images and vidé
for both personal and commercial use. All images on the site
royalty-free and covered under Creative Commons Zero (C
license, which means they can be modified and used comaligrc
online and in print.

9 RA (I 2 NIha stdzk2piicfo¥ on this page are frdsnsplash.comFor the complete article and list of 25 free stock

photo websites go tdhttps://blog.hootsuite.com/20-free-stockphoto-sitessociatmediaimages/
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*New* Canadian Society Pinterest Account
(Issue 2016) by Claudia Littlefair, Editor

G Wdza (g e®NEQ f X (i Have goB evirsditisthese words to family or friends iefiort to convince them to come
RIFEyOAy3aK 28§ 1y26 Al capenug aloodts somedgeeat Rud, frigngshahdis& Bue¢h more. Often
AG FS8S8ta tA1S 6SQNB LINBFOKAY3 (2 (GKS 6dzyO2ydSNISRE |y
¢KIGQa SEI Ot the Pieerest Accofnbtitaft Rathéll@ @aiirnoyer developed on behalf of CSRDS (Canadiz
{ljdt NB 3 w2dzyR 5Fy08 {20A8Ge0d 28 020K s+yid RIyOSNA
GKS AYyT2NX¥IFGA2Yy (KFO0DE 8388y KEPGKSRER2T 2-8idp ahBiiop &l kiads of y R
useful, practical information about our dance activity!

¢tKSNBE FINB on ao2FNRaé¢ (2 OK22aS TNERY Need fdakfor ¥ dexvSphiderdza

article?/ KSO1 2dzi GKEljdz2NERSby QB A © b2 ySSR (2 6NAGS &2
AGSya LRaiSR® .2NNB g g2NRAY3I OGKFG FLIISKHEa (G2 e2dz 21
[ SENY | 02 dal RMANI 2RNEY OB NBI RAYy3I GKNRdAdAK a2YS 2F GKS
2 GOK a42YS 2F GKS @ARS2a AfftdzadNIXdAy3a 2fR GAYS RI yOS:
5 yOS¢ YR &t N2 @A Y Qdided what atlierépions ardd angas are dodd. $#udre & Round Dancing
have an international presence.

+AaAld GKS Ga¢KSYSR {ljdzZa NB 5FyO0S 9@Syilia¢ F2N ySgs ARSI &
to make a circle skirt? a crinolinedance floor? write a press release? make a movie trailer? get started on Facebook?
2N ¢gAGGSNK 2NJ K2g G2 aljdzd NS RIyOSK +AaAld GKS al2g
FYR tNRBY2(GA2Y 27F 2dz2NJPDIAANR S2yP o BIKYSHNS S & §1 NIEKIES ytazn2
Best of all, these boards keep growing! New information is constantly being added, and new boards created whe
necessary, providing ujp-date information.

How it works: A pin is usuall a picture that links to a page on the webhese pins are grouped into boards, so the
effect is like a bulletin board with pictures on ¥.ou would need to become a member of Pinterest in order to see the
CSRDS pag®embership is easy: go www.pinterest.comand set up an accountThis is free.Once you have your
account in Pinterest, link to the CSRDS bodutths://www.pinterest.com/canadiansquaa/d b2¢g &2 dzQNB
G2 320 C2NJ SEIFYLX S AT &2dz 4SS Iy AYlF3S &2dzQR tA1S
your poster.
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Amazing Resources Created By CALLERLAB

(Issue 2014) CALLERLAB has created, and curgito create, a variety of resources available through the internet.
LT &2dz KI @Sy Qi NBASINOKSR 2y f AynéwiFaghdd inte ¢o starR-indieds ugory T 2
hundreds of hours, by a few dedicated volunteers, have produceskthialuable resource tools for callers and dancers.

TEACHING RESOURCE~vww.teaching.callerlab.org

This resource contains information to assist a caller who is teaching new calls to dancers, or tea@vingpplications

of a call to dancers.The HOME page links to Basic Part 1, Basic Part 2, and Mainstream. Each call is linked to se

pages of information:

1. Define links to the definition of the call with command examples, timing, styling and commergs. sdime
background information and a link to the Taminations website (calls demonstrated by animation).

2. Standardlinks to descriptions of the formation and arrangements considered to be Standard Applications of the call

3. Analyzelinks to Call Analysis conemts about hand usage, body flow, good preceding and following calls, and
ending formations for standard applications and a few extended.

4. Module links to Equivalents, Zeros, @es, and GeDuts that use the call.

5. Teachlinks to Teaching Tips, more teaafpisuggestions and quick quotes (can be chanted to assist dancers through
the call) and sample choreography for patter and singing calls.

6. Otherlinks to Traditional Squares, Mixers, Sicilian Circles or Contra dances that use the call.

7. Extendlinks to choregraphy for workshops on Extended Applications.

KNOWLEDGE BASE RESOURQGEww.knowledge.callerlab.org

This resource is for Modern Western Square Dance leaders, dancers and calleesknowledgebase @ivided into six

categories:

1. Promoting Square Dancingcontains articles pertaining to the promotion of the square dance activity in general, as
opposed to promotion of a specific event or club.

2. Developing Dancerscontains articles pertaining to the ragting, training, and retention of dancers. This includes
information such as how to start and operate clubs, how to hold specific square dance events, lesson plans, teachi
methods, social activities, etc.

3. Developing Callerscontains articles pertaing to the education and professional development of callers.

4. CALLERLAB Conventionsontains articles with information drawn from CALLERLAB conventions. Each conventiol
presents 40 or more hours of education, much of which has been recorded and/or dmout documents
associated with it. Since there are now hundreds of session recordings available, index articles have been placec
this category to make specific material easier to find.

5. Winning Ways Storiescollects stories shared by callers and dars who have tried something out and are willing to
share their experience for the benefit of others. When a story contains an especially outstanding idea, we highlight
ASLI NI GSte Fa Yy GARSEFE | NIAOf ST extdnwhidhBhe ideaywas triadk S O 2

6. Articles By Type

DANCE RESOURCEvww.dances.callerlab.org
This resource contains dances for use at Beginner Party Dances and Community Dances.

DANCE TYPES
9 Circle Dancg all begin in one large circle. They include No Partner Dances, Sitting Dances, Couple Dances, ¢
Mixers.

1 Contrasgenerally begin in two long facing lines with partner pairs arranged in various ways. This collection include
Proper Lines, Proper Duplanes, Improper Duple Lines, Triples, Triplets, and Becket Lines. There are also contre
that begin in other formations such as the Sicilian Circle and Mescolanza formations.

9 Lines, Trios and Groupacludes dances that begin in loose lines of solo dar@edsdances that begin with groups
of 3 or more dancers arranged in various ways.
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1 Square Danceall begin in groups of eight dancers arranged in a square. This collection includes Traditional Squal
Dance figures of various types, Quadrilles, Singindi@aiés, and Miscellaneous Ideas related to Square Dancing.

SEARCHING FOR A DANCE:
1. Dance Categoriesort the dances by type, such as Solo dances or all S

g
Circle Contras. Clicking on an option will result in a list of dances incIu

brief description. Clicking on the dance name will take you to the full dahc4 COUQ'GSQ

description, and many include an option to download a cue sheet, or copy|an 48-
paste_ ! |e532'Count

2. Tag Cloudsorts the dances by their tags. Note the word size indicates |tFf&u 64_C0unt&
number of dancesthe bigger the type, the more dances in that category.

3. Dance Resource Table of Conteritsa | &2 NIl 6t Sé Gl BQ@MWBD PadR Ly 08
columns for Dance Name, Choreographer, Dance Type, and Difficulty. _ -
K A A o DiveDosado, |eSS
CD (Community Dance) JOURNAL LINKE.SNE A a | fS\¢g 10H®R S-La-mg—ed‘— aT,> /

lists all the dances by dance type as well as the major articles in all issuesGid thésrand
Journal(or previouslyCDP Journpl Clicking on the issue date will link to a .pdSquare™™ P¢| gdies

download from the CALLERLAB website. ChainNO-miX reel Right (—)

SUPPORTING DOCUMENT®ork is underway on a collection of supporting | aft Thry Seraatesplit
documents designed to help a caller learn how to present these dances, and hQW-1t0 ~«-.mo- oo ao ~.
present Beginner Dance Parties and Community Dances.

Resources for Wording
(Issue 2016&) O by Editor Claudia Littlefair

Need pranotion ideas for the fall? Now is the time to get your information together, design your posters, ads,
ONROKdzZNBa FyR Ay@AGSasz Ay 2NRSN) G642 6S FN¥YSR FyR NBI
Convention on the September long wegk® > LJX 'y 2y | (i (BomBtihg/THBN® Y ISINER NS o RHKA 2
come away inspired with lots of practical and affordable ideas.

CKNES 2F Y& NBOSYyid aFFI@2NRAGSE 6So0arAidsS LAOlLA F2NI I G
A BC Square & Round Dance Fedematiwww.squaredance.bc.ca ® I £fA01 2V calsohoders2 (i A
downloadable material including editable posters and a promotional video.
A CALLERLAB Knowledge B#ésevw.callerlabknowledge.odg- contains a wealth of promotional information,
ideas, success stories and examples of material.
A Ontario Square & Round Dance Federatimww.squaredance.on.ga& Click ondAboug (i ICiBlyPrototion
Ideag ¢ in addition to ideas and examples, it includes thel2P Ienzél Plah T2 NJ ONBI GAy 3

database.
One of the more common tasks for promotion is writing up a news article.QY I f g 2 a & S| addStikgh y 3
g2NRAY3I (2 SELX LAY 2d2NJ I QOGAGAGE ® . 8t26 I NB Gg2 SELIXI

SOURCE: Home page of Denver Area Square & Round Rameecploradosquaredance.coin
The DAS&RDCasonprofit organization dedicated to the promotion of delighting MIND, BODY & SOUL through Square
and Round Dancing in the metro Denver area as well as the surrounding Front Range regior

Square & Round Dancing is the fun way to keep MIND & BODY thihéesan be. Learning the calls/cues keeps your
brain stimulated. Dancing keeps your body moving, and the social interactions keeps your SOUL satisfied.
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Square Dancing requires no fancy footwork, provides movement motivation and the social interaotiatesa basis for
lifelong friendships. Casual dress and comfortable foot wear is all that is needed.

Round Dancing is similar to ballroom dancing except that the couples are taught/prompted through the moves by
Round Dance Cuer just as Square Danisirigught/ prompted by a Square Dance Caller. Singles, couples and families
are encouraged to become involved in our activity. We truly hope you will come out to one of our many events to
experience for yourself the fun and friendships that many of o8 A 3 K6 2 N&R I f NI Ré Sy22e o¢

SOURCE: Ontario Square & Round Dance Faier (www.squaredance.on.ca¢ Of A O1 2y G . f AR |
Evolution of Modern Square Danciag®d

G2 KSy Yz2aid LIS2LIX S NGSSIRWIYyIORS IE SINM KSR dt YYSRAF 1St & GKAYS
LINEPANF Y&asE gKSNBE GKS& GNASR (2 AYyOGSRINSBINY B KAt i2Y IR2R S;
to be excited about square dancing meant you had to be a farldsfirme country music and dress up in traditional
dresses and duds.

But square dancing has evolved quite a bit since the days of the hoedown, coming out of the honky tonks and into tt
mainstream.

Modern square dancing has been around for a long time|vévg from various types of dancing in the United Kingdom
and continental Europe as well as North America. Modern and traditional square dancing are similar in that both involv
groups of eight, all interpreting and responding to the calls.

What sets modrn square dancing apart is that participants focus on mastering the individual steps, each of which ar
given names, rather than an entire dance. The Caller strings these steps together, with the dancers reacting to the ca
Part of the fun is not knowg what steps will be called next. No two dances are ever the same.

Not only does this evolution of square dancing make it much more exciting, it also makes it easier for the beginner 1
jump in and get involved.

Even the clothes people wear no longds fihe style long associated with square dancing. While some people enjoy
donning those traditionastyle clothes, all a participant really needs are comfortable shoes and clothing.

Not a fan of country music? Modern square dancing can employ any typesi€, from classic rock, easy listening and
classical, as long as it is-pS Y LJ2 ® ¢

Email your favorite website picks or news articleclaudia.littlefair@gmail.codm 'y R L Qf € 06 S Kih LILIe
20 KSNBE® t NBEY2GAY3 2dzNJ F OGA@AGE Aa SOSNE RIFIyOSNDRDa 22
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D. MEDIAd SOCIAL (ONLINE)

Why Facebook O6Li kesd6 Are | mportant

(Issue 20242) Source: FaceBook Page: EDSARDA Square Dance Promotetswuren Cull Norford, Feb. 18, 2024

| often see clubs advertiag dances, classes, events, and very few 'likes' to that pdsis may be true even though the
club's page has 200 or more followers or 'friends.' Did you know that the more we interact with each other's pages an
groups, the larger our 'presence’ is cocial media?

If the algorithm starts to work in our favor, then square dancing and square dance activities start being 'suggested' to
other active people who may not have ever thought of square dancifdlis is why my Cast Off 8's FB page and
Instagram ontinuously follow and Like other square dance club's pages, even if they are not close by. | will promote an
forward that club's effort through my "like." Every "like" increases the likelihood that the square dance club advertising
their event gets intasomeone's FEED (which is the content they didn't necessarily ask for, but comes their way.)

So, let's up our game! Click on Like or Love for as many other square dance clubs as ybleclnl even like the posts

for clubs on the other side of the couwtthat | may never visit. Because a rising tide lifts all boats! Social dancing is in,
just look at my posts from the Dance Flurry here in Saratoga NY this weekend. Thousands of people, young, old, babe
arms, queer, straight, and everything else, hereontra, square, swing, tango, balkan, english, west african, polka, you
name it.Let's be sure MWSD is among that mix of activities people are seeking out!

How Can Likes on Social Media Help Your Business?

(Issue #20242) Mad Marketing Pro (www.madmarketingpro.com) , December 14, 2022

More and more businesses are turning to social media as a way to connect with customers and promote their
products and serviceBut many business owners are unsure of lsmwial media can help them specifically. One of the
most important aspects of social media is building relationships with customers. When you have a strong presence ¢
social media, customers will be more likely to like your page, which can lead to iedreales and profits. In this blog
post, we will discuss how likes on social media can help your business grow!

1. Likes signal approval

Likes let you know that your customers approve of the content you are puttingibetmore likes a g
post or page recwes, the better it looks to potential customers and other businesses who mighp.
be interested in partnering with youThis is because likes show that people already enjoy what °«5;
have to offer and are likely to do so again in the future. In addition,ornsts may also be morg™==
likely to refer their friends and family if they see that you have a lot of likes. For insté@seon Instagram can improve
your brand's engagement numbeend increaseyour followers. This will help you reach more people with your
message.

2. Increase visibility

When customers like or share your content, it can help increase the visibility of your brand on social media platform:
This will enable potential customers tiiscover your products and services, as well as gain valuable insights about what
is popular among existing customefgiditionally, likes can give you a better idea of how successful certain campaigns
are and what type of content resonates best with yotiarget audience.By using this data, you can make informed
decisions about which content works best for promoting your business.

3. Foster relationships

Likes also create an opportunity for businesses to interact with their customers in a positivé/hery someone likes a

post, they are expressing approval of what was said or shared with thdinis can provide businesses with valuable
feedback and create deeper relationships between brands and their customers. Also, when people like a post on socia
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media, it can helpcreate a sense of communignd encourage dialogue between customers. Additionally, customers
may be more likely to recommend your business or produdtelf have a positive relationship with you.

4. Likes create social proof

By having more likes on social media, you can createense of trustworthinesdor potential customers.People are

more likely to purchase from a business if the content and page have been approved by people they trust. This hel,
build your reputation and can lead to more sales in the future. Additionally, when customers see that others have like
your posts or pagest validates their choice in engaging with your brand and encourages them to continue interacting
with you in the future. Also, a high number of likes can help boost your rankings on search engine results pages, mak
it easier for potential customers tiind you online.

5. Likes generate traffic

When people like your page or posts, it can lead to increased website traffic because those individuals will be more
fA1Ste 2 GArarid e&2dzNJ) ai i ShigiKeSpgcially ki & théicint prdvidds lialu@, 2ddzatesS |
them, or entertains them in some way. As these potential customers check out what you have to offer, they may b
more likely to take the next step and become paying customers. For instance, if someone likes a post abouttaoprodu
service that you offer, they may be more likely to click through to your website and make a purchase.

6. Likes give credibility

The number of likes on a post or page is often seen as an indication of its quality and reliab\ligen people see that

an item has been liked by a large number of people, it can help give your business more credibility in the eyes
potential customers. This increased trust can lead to more sales anddangcustomer relationships. In addition,
having a large number dikes can help you stand out from the competition and give customers an additional reason to
choose your business. For example, if two businesses are offering the same product, the one with more likes may
seen as the better option.

7. Likes can help w ith your marketing efforts
Using likes on social media to market your business is aeffestive method of increasing brand awareness and
engagementWith just a few clicks, you can increase visibility and drive website traffic to your sitieis
- helpsspread the word about your products or services and encourages potential customers to take action
' 'RRAGAZ2Y I ffey ¢gKSy LIS2LXS tA1S Lkada FTNBY @&2dzN
potentially lead them to check out what you have to ofi@s well. This type of viral marketing is an
affordable way for businesses to reach larger audiences without spending money on expensive advertising campaigns

8. Likes increase user engagement

When people like posts or pages on social media, it cankesp them engaged with your business. For example, if they
fA1{SR I LRad Fo2dzi | ySg LINRPRdzOG @2dzOQNB I dzy OKAy 33z
when it is released. Additionally, having likes on your page can make custoneérsofafortable interacting and
engaging with your brand in the future. This helps create relationships between customers and businesses which ¢
lead to longterm loyalty and increased sales.

In conclusion, likes on social media are an important tool fmrsinesses looking to grow their presence onlinEhey

can provide valuable feedback from customers, boost search engine rankings, generate website traffic, give credibility
your brand, and help with marketing efforts. Additionally, likes can help kespomers engaged and create positive
NEflGA2yaKALIA o0Si6SSy odzaiySaasSa FyR GKSANI Odzaid2 YSNEH
the power of likes on social media and use them to their advantage.
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What Are the Best Times to Post on Facebook in 20247
(Issue 2024-1) Excerpt from On-line Article by Werner Geyser, Last Updated: November 14th, 2023

For the complete article click here:
https://influencermarketinghub.com/bestimes-to-post-on-
facebook/#:~:text=What%20is%20the%20best%20time,from%209%20am%E2%80%933%20pm.

Operating a business Facebook account is usually very diffefeem how you run your personal Facebook account.
You don't regularly upload pictures of your drunken exploits for a start. Nor do you (usually) share multiple images ¢
your baby or child doing cute things. You have a dedicated Facebook businesshgegsibly a group), and you
make posts that you believe will be of interest to the people who follow you. Some (but certainly not all, hopefully) of
your posts may promote your brand and its product.

But unless you are paying for Facebook advertisiitgzan be hard work
keeping your brand visible on Facebookhe organic reach of Facebook
business posts is low, thanks to the current algorithm that favors posts
made by friends and family. Since July 2023, Facebook's engagement rate
for organic posts plmmeted down to 1.52% from 2.58%. Therefore you
have to do whatever it takes to make your brand visible on Facelonk

of the best strategies is to post at the best times on Facebo®kere is

little point posting when few of your potential customers domking at
Facebook, and by the time they do come online, your post will be old news.
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One way you can find the best time to post on Facebook to your social audience is to use your Facebook Ingights.
will need a Facebook page to have access to these.c#n gain access to your insights by clicking on the appropriate
link at the top of your page.

You want to see when your Facebook fans are onlilYau can do this by clicking on Posts in the lefthand menu. This
gives you a breakdown of when your fang anline, both by day and timé.ook for any spikes in the data, indicating
the times when your Facebook audience is most active.

Facebook Insights also shows you data about your most successful poster down the same page as your
audience data). Tk note of the posts that show the most engagement. You will be able to see when they were posted
You could consider posting more often at the same times.

What is the best time to post on Facebook’>

by friends and family. One of the best strategies to combat this is to post at the best times om)(ﬂaceb
According to Sprout Social research, the best times to post on Facebook are Wednesday at 11 am and 1 pm.

What is the best time to post on Facebook for maximum exposure?

As we discussed in this article, the best day to post on Facebook is Wedn&sdaie best times are 11 am and 1 pm.
You will get the most consistent engagement on weekdays from @agm. As we saw, people are more likely to take
notice of your Facebook posts mieeek, from midmorning to midafternoon. This probably reflects thapeople check
their Facebook apps during their morning tea, lunch, and afternoon tea breaks.

When is the worst time to post on Facebook?

We saw in this article that the best time to post on Facebook is during the week, particularly on a Wednesday
Surprisngly you are likely to receive most engagement during traditional working hours and the breaks around them
Conversely, the worst time to post on Facebook is on a Sunday, when you are likely to receive comparatively low
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engagement. Education brands pesfm better than most at the weekend, however. Indeed, Sprout Social found
Saturday 5 pm is a peak time for that sector.

How do | get more Facebook likes?

As always, you will get more Facebook likes {mmm if you use conventional organic methodsuying likes never does your
account any good lonterm. Some useful techniques to increase the likes for your Facebook page include:

Plan your Facebook marketigR2 y Qi R2 GKAy3a IR K20 YR NIyR2Y®

Define your target audience and only actively seek likes tioam.

Create a compelling page that attracts people.

Promote your page on other channels.

Post relevant, higiyuality content.

Engage consistently.

=A =4 =4 -4 =4

How do I know if my Facebook posts are being seen?

L 2dz OFyQil 1y2¢ ¥F2N adzNB ouspoSdi ¥ob dah detysBie Gén&alztiata fradSyaur FadeboakS
insights page, however. This will show you page, post, and video data for the mast 28 days. This gives you key metrics
your page and the posts you have made. This will show you which posts feticularly good (or bad) response. Post
Reach shows your basic post reach stats such as impressions, engaged users, consumptions, and video views.

Do hashtags do anything on Facebook?

Although Facebook has never taken to hashtags like some of therrsmwial platforms, they still have a valuable role to
play there. You can search foltsS NlY¥a Ay ClF 0S6221Qa aSIFINOK o6FNE G2 FAY
works imperfectly). Marketers often use the same branded hashtags on their éa@celges that they do in their other
social marketing. It is best only to use one or two hashtags per post, however. Research shows just one hashtag gi
optimal engagement.

About the Author:  Werner Geyser, WriterWith over 15 years in content markeyy, Werner founded Influencer
Marketing Hub in 2016. He successfully grew the platform to attract 5 million monthly visitors, making it a key site fo
brand marketers globally. His efforts led to the company's acquisition in 2020. Additionally, Wexperse has been
recognized by major marketing and tech publications, including Forbes, TechCrunch, BBC and Wired.

Hash Tags & Social Media

(Issue 20236) - Source: EDSARDA Square Dance Promoteéd_auren Cul-Nor f or d, Cast Off 80s
| wanted to talkabout hashtags as | think they are pretty cool and important and | don't see too many other clubs using
them.

A hashtag is simply a # sign followed by a word or phrageu can make up your own hashtag (for example, | made up
#castoff83 or you can use ones that already exist ¢@ielivelysquaredangeThey connect content across the whole
internet for the same hashtag. Once a hashtag exists, you can click on it aaltitbeethings 'linked' by that hashtag.

So, why do thist helps promote your content, it shows that square dance hashtags are growing in popularity and it
helps people find things. If you go to your search bar and tygeastoff8s--or you can just click on it right here, you

will see ALL the posts that this hashtag has been connected to, mostly mine, since | created the hashtag.

But if you click ortsquaredancingyou wil see various content, including mine, becausenl —
use it a lot. It basically cross references content by all creators who have used a |give
hashtag.#livelivelysquaredancés another good one.od can add tkese to ANY of your
posts in Facebook or Instagram, and it will link content.

I7
XN

'
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https://www.facebook.com/hashtag/castoff8s?__eep__=6&__cft__%5b0%5d=AZVq0-l0tukCCXzUhSr31eFGUSVD0ht0NLMvwuH5NJzQf1a3Iu7Riw2qQ_7ppqeNBg9udJ_O_qNy6JQdGcd21c24V74_hSo-TuEaeuWMgm__gzp65_GcmFDTB3iG2TcdINUT8O8Yzp0U8vzqu0FtrrWE7Phr-y2VhbjZN5b4TBJjh2XNla1zOnkaYLIPw8YjkIM&__tn__=*NK-R
https://www.facebook.com/hashtag/livelivelysquaredance?__eep__=6&__cft__%5b0%5d=AZVq0-l0tukCCXzUhSr31eFGUSVD0ht0NLMvwuH5NJzQf1a3Iu7Riw2qQ_7ppqeNBg9udJ_O_qNy6JQdGcd21c24V74_hSo-TuEaeuWMgm__gzp65_GcmFDTB3iG2TcdINUT8O8Yzp0U8vzqu0FtrrWE7Phr-y2VhbjZN5b4TBJjh2XNla1zOnkaYLIPw8YjkIM&__tn__=*NK-R
https://www.facebook.com/hashtag/castoff8s?__eep__=6&__cft__%5b0%5d=AZVq0-l0tukCCXzUhSr31eFGUSVD0ht0NLMvwuH5NJzQf1a3Iu7Riw2qQ_7ppqeNBg9udJ_O_qNy6JQdGcd21c24V74_hSo-TuEaeuWMgm__gzp65_GcmFDTB3iG2TcdINUT8O8Yzp0U8vzqu0FtrrWE7Phr-y2VhbjZN5b4TBJjh2XNla1zOnkaYLIPw8YjkIM&__tn__=*NK-R
https://www.facebook.com/hashtag/squaredancing?__eep__=6&__cft__%5b0%5d=AZVq0-l0tukCCXzUhSr31eFGUSVD0ht0NLMvwuH5NJzQf1a3Iu7Riw2qQ_7ppqeNBg9udJ_O_qNy6JQdGcd21c24V74_hSo-TuEaeuWMgm__gzp65_GcmFDTB3iG2TcdINUT8O8Yzp0U8vzqu0FtrrWE7Phr-y2VhbjZN5b4TBJjh2XNla1zOnkaYLIPw8YjkIM&__tn__=*NK-R
https://www.facebook.com/hashtag/livelivelysquaredance?__eep__=6&__cft__%5b0%5d=AZVq0-l0tukCCXzUhSr31eFGUSVD0ht0NLMvwuH5NJzQf1a3Iu7Riw2qQ_7ppqeNBg9udJ_O_qNy6JQdGcd21c24V74_hSo-TuEaeuWMgm__gzp65_GcmFDTB3iG2TcdINUT8O8Yzp0U8vzqu0FtrrWE7Phr-y2VhbjZN5b4TBJjh2XNla1zOnkaYLIPw8YjkIM&__tn__=*NK-R

TRY IT! What do you have to lose®ok forward to clicking on people's hashtags in the near futliogether, we can
go 'viral!

ForaninR S LJG K I NIHas®Ta§swhatTaey Ar&and How To Use Them EffecéivEly Of A 01 KSNBY
https://sproutsocial.com/insights/whats-hashtagqging/?fblid=IwAR2CogkKA4hrGirkJ6G7ez4etJK0J
wuwggaa8BFFCBcW1IL0s90t9acl veU

Technically Challenged?
(Issue 20236) - by Claudia Littlefair, Editor

LT @2dzQNB tA1S YSI @e2dz YAIKG FSSt F oAdG fA1S LQuasdoa K
learn a lot just to post some square dance ads on FaceBook. Hash tags, analytics, Instagram, SEO and many more t
take time and effort before they make sense to me. Thankfully there is help available. And you guedséd@®d 2 y f
Techguru, Ray Owens from Ohio has designed an amazing welbdifes://squaredancetech.com/with the goal of

G. NAYyHASAGdzME ¢ SOKy 2t 238 (2 {ljda NB 5FyOAy3IEd

If you struggle with poster design, finding good photasd images, want promotional videos, need help with website
RS&AAIYy>S 2N 2dzad ¢l yd a2YS ARSFA |yR AYyT2NYIBelbwiythe vy
G{lijd2 NBE 5 yOS ¢SOKé¢ ¢S0aAilS KSIRSNI gWNIKKSthF UKBILI oW

M SQUARE DANCE

"un TECH

WEBSITE WEBSITE PHOTOS PROMOTIONAL ARTWORK ONLINE CONVENTION VIDEO
DESIGN SHOWCASE VIDEOS VIDEOS SCHEDULES FLYERS

HOME TUTORIALS

STATE ORGANIZATIONS TESTIMONIALS CONTACT

take! He does, however, charge for website design and upkeep.

Ray recently produced two more promotional videos bringing his repertoire to 16. These are free and can be customiz
for your own group. Add them to your dlwebsite or use them as FaceBook ads.

| SQa FRRSR HAan Y2NB yS¢ AYI3ISa gKAOK (201t 2@0SNI mZnn
KFEgS G2 0SS FTGONROGdzASR G2 wlheésx FyR Oy -ydrs gmadSriracgBok |
and encourages you to up your game by creating attention getting paper flyers. Many of these are posted to give yc
examples of flyer art.

Of interest to callers, are all the education podcasts that were created during covid by GSI Calt¢rCScHA.S.S.
0/ 2NRBYl [SENYyAy3a !aaraidaglyOoS {SYAYI NI {SNARSaAa0d ¢KSNBQa

So,increase your technical skillscheck out the Square Dance Tech website.
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https://sproutsocial.com/insights/what-is-hashtagging/?fbclid=IwAR2CoqkKA4hrGirkJ6G7ez4eUK0J-wuwqqaa8BFFCBcWtIL0s9Ot9acLveU
https://sproutsocial.com/insights/what-is-hashtagging/?fbclid=IwAR2CoqkKA4hrGirkJ6G7ez4eUK0J-wuwqqaa8BFFCBcWtIL0s9Ot9acLveU
https://squaredancetech.com/

New! New!! Video Promotion Project
(Issue 2@3-6) - ARTS Dance Newsletter November 2023, www.arts -dance.org

If you are looking for a video resource to help you recruit or retain dancers we can!hEige ARTS has created videos
with information about the many benefits of dancing. Links to the videos are intended to be posted and shared
throughout the dancing community. As the videos become available links will be posted, shared and publicized.

The goal of this project to produce short (econd) videos Wich would be available via a URL link on the wdlthese
videos will support marketing & promotion of our great activity. Michael Streby has taken the lead for this project. Thes
videos provide information about the many benefits of dancing.

We are pleaed to report the first three of six 90second videos is available onlin&he videos feature Dbouglas Lee
as he discusses the many benefits of dancing.

In the first video he points to the Emotional and Psychological benefits participants gidim.enphasizes that dancing
provides exercise and positive socialization which is equally, if not more, beneficial. He notes that dancers experien
happiness.In the second video he notes that Square Dancing helps fight one of the very serious health issues
diabetes- by helping increase insulin resistante.the third video, he reports dancing helps strengthen muscles and
helps increase balanc&oth of which are VERY important as we age.

In the fourth video, Dr. Douglas Lee notes that Square Dancing higlggove the quality of life for people suffering

from early dementia.Square Dancing involves physical activity and requires participants to make mental decisions, botl
2F o KAOK KSf L) TDhoatérsisaySHatNshudire BaBce Sgvénientsiraisat hates like many good aerobic
exercises should. All the changes of direction loosen and tone up the mudukésot so severely as to cause injury. In
{ljdzZk NB 5FyOAy3ds ¢gKSYy @2dz2OQNB y2i Y20Ay3as @& 2mdae tengerinl LILJ
FAlGYySaaoé

Square Dancing may look complex to mamcers. However, new dancers learn one move at a time, practice that move,
then learn another and another. After a series of lessons, new dancers blend in with experienced dancers.

N
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Other web sites which provide important promotion & marketin

information include:

1 www.You2CanDance.Orgincludes information about the variou
forms of dancing

1 www.livelively.org - indudes a wealth of information about th
activity including where to dance
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http://www.arts-dance.org/
file:///C:/Users/Claudia/Documents/AB%20Newsletter/www.You2CanDance.Org
file:///C:/Users/Claudia/Documents/AB%20Newsletter/www.livelively.org

Changing Our Image One Post At A Time

(Issue 20236) - by Claudia Littlefair, Editor

CHOS8. 221 Aad dASR 08 KdyBRNBRA 27F K avdddviog Bosts @rFlitelaly fravafl S
around the world.What an opportunity to show an updated image of our activit! 1 Qa | f a2 FTNBS I R
reach thousands of people within minutes of posting.

Using updated, interesting images that capture thereadd | GG Sy iGA2y Ay ONBIlIasSa (GKS f

At the very least, readers see an image that conflicts with the negative image the general public have of square danci
(ie. old people who wear fluffy dresses, big belt buckles and dancbama.

TAKE A STEP... “

Into Fitness
Friendship
& Fun!

Open House
FREE to new dancers!

Sept 13, 2023, 6:45—9:00 pm
Telford House, 4907 46 St
Leduc

Sign up for classes
13 Sessions - $90/person

(Plus $20 for club membership, badge, insurance,
provincial & national registration)|

\

Dressy, casual, bus I ness, western, or square dance attire |
wl e at practices. Please wear comfortable
non-ma rld gsllo

For more info: LEDUCSQUAREDANCE.CA

Leduc Square Dance Club had an unprecedented turnout of 40+
new dancers ata recentintro dance. They advertised aggressively
thru different mediums, incluiehg a variety of FaceBook postach as
the one on the left.

In a recentFaceBookpost from the private FaceBook group,
EDSARDA Square Dance Promotors (Eastern LaScgn Cull,
Vermont shares how d€eBookads, together with other forms of
advertising, helped attract potential dancers to their club.

a{2 SEOAGSR | yR R2¢ Had 304 hefulandiorz ¢
interested dancers for Cast Off 8's free nights. To put this in
perspective for rural Rutland Vermont, the average for the years prior
to the pandemic was-b per year. Last year was 16 and we thought it

might be a fluke. 30 is unhea of for any period in the club's history (I think....) One thing | can say (in here) is that we

advertise constantly, not just in late summer/fall.

1 We 'like' and 'follow' lots of pages on FB and Instagram, including ciyic
pages (Chambers of Commercept&ies, businesses large and small,

Recreation Depts, libraries etc).

1 We ran some Facebook ads targeting certain demographics.
1 We made each free night a Facebook event so that people could click

Interested or Going and theRB reminds them.

1 We had wrd signs and flyers/postcards that matched the yard signs for vig

recognition.

1 We listed our events in papers, and calendars.
1 We also added a button to 'pre register' on our website, which | honestly nevél
thought of doing, but this gave me an oppamity to interact with about 10

SEPTEMBER IS SQUARE DANCE MONTH

FIND A CLUB NEAR YOU: WHERESTHEDANCE.COM
e 2

folks ahead of time, remind and encourage them and when we had to change the time unexpectedly, we were able to t

GKSYDE

Successful intro nights like these are encouragifigey indicate that there is, indeed, interestsquare dancing today.
By using appealing, fdoving, happy images on FaceBook posts and in other forms of advertising, we can capture the
FGGSYydAzy 2F Y2NB ldsheetib rBlae td chdally dessaddpeopl@vithb dre sghing and dhévin

Here are more examples of recent FaceBook posts that convey an u updated image of our activity

\earn to
qauare Dance
N

-~
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Free Ads on Online Buy/Sell Groups Help Fill Classes
(Issue 20233) - by Connie Sims, Line Dance Instructor

Hi, my name is Connie Sims and | thax high energy line dance class in Lacombleave taught this class or variations

of it since 1994.From 1994 to 2004, it took place in Rocky Mountain House through the Recreation Department as
group exercise cardio class using only line dancing. Theagartment did all the advertising and fee collection, all | had

to do was show up and lead the class.

When | moved to Lacombe in 2004, | also started with the rec department there, but it didn't work out as well as ir
Rocky. In 2007, line dance was putthe back burner and Ron Morgan and | turned our focus to teadjngre dance

for Red Deer and Rocky Mountain House square dance clubs. (I have been square dancing continuously since 19
During this time, I still taught line dancing at various fiorts including weddings and square dance campouts.

In 2020, after being forciblgetired, my mind turned once again to high energy line dance. | knew this time | was not
going through the rec department, and would run the class on my dlaning been inelved with publicity for the Red

| personally don't care for FacebadKook atmy home page at the most
2 times a year and until 2020 had not heard of Marketpldteowing Get your groove on ang‘:t:v.:t ki
j i L YySSRSF o S & = | & ARagister i and energizing class today to get
UKIFO L YSSRSR |a YdzOK W¥FNBESQ | R|@ g*msﬁd:x’:gnfxnﬁramg‘u@and@g}gﬂa i

""" music from country to disco and swing to rock songs you
know and love from 70’s to 90’s.

Marketplace in Februar022 for a line dance class to start in March. The High Energy Line Dance is a 5 — week 2 -
classes are 5 weeks long, antkeld a class in March, Apilay and June hour class taught by an experienced line

2022 dance instructor. Suitable for most ages.
Place: St Andrews Church gym 5226 51 Avenue
Lacombe

f Plate: Wednesdays May 24 — June 21

your body

[@]]
—
(p))

Because things were just opening up, there was lots of respds?
classes ranged from 350 participants | don't realy know at this time

how many came from posters around Lacombe or Marketplace. Altho
..... efjme: 600 to 800 PM

""" Cost: $50 for the 5-week class

. . . | Pre-registration only, sorry no drop ins
So, how did | advertise on MarketplaceRist like any other ad that is

place as an item to sell. | took a picture of the poster (pictures are Rlease call/text to register

only way an ad can be posted), put a catchy title (you know you wann@)3 396 1523 cash or etransfer
as an example, then added the details in the text box, podted to
Marketplaceand local buy/sell groupsl joined as many as | could within

the local area. At first | didn't realize Marketplace was cancelling my ad as | wasn't on Marketplace very often. The :
was still on the local buy/sell groups, but not Marketplace itself. &laee only a few of the local groups that don't allow

me to advertise. There were a few times that Marketplace did not delete the ad but | don't know why. | try not to put
the word dance or class in the title. It is enough to know that it is being viéwedthe local buy/sell groups.

I have offered 5 different sessions in the 2022/23 season, from September to June and the average number of people
ranged between 2835. Many of the participanthiave been with me since the first class, but there is always anes as

well. I only have my phone number on the poster to register and ask to either call or text me. | follow up by text and no\
by email as texting that many people was very cumbersome. | have over 200 names that have either taken one class
more.

businesses, doctor office, chiropractor and physio, nail and hair salon, and anywhere else that has a bulletin board.
BUT, as with squar dancing, the best advertising is WORD OF MOUTH.
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A Few Helpful Tips & Ideas (Excerpt s)
(Issue 20231) Source: EDSARDA Square Dance Promoters FaceBook PageE

9 RA ( 2 NIbis is b @ivate Facebook grdiap Eastern District Square & Round Dance Aatogj U.S.formed to
exchange practical tips and ideas on promoting and advertising our acBeitye of thes@leasare featured here.

[ LbYLbD Lb{¢!Dw!a ¢h ,hyw /[}.Q{ C!'/9.hhY t!DO9
(Lauren Cull Norfoddror clubs that wish to dip their toes in Ingtam, here is a pretty simple walk through. Why do you
want to do this? Because most young people have left Facebook. You won't recruit people under 40 on Facebook. Tt
are all on Instagram. You can share the same content you are putting on your clidloélapage on

your club Instagram account; in fact you can do it at the same time. More on that later. Facebook

Instagram, so you will see how these easily weave together. ]

First, download the Instagram app onto your phone and create an Instagramragdooyour own name

if you don't have one. qmmgmm

If you already have a personal Instagram account, or once you do, you'll need to create a second 'page' for your squ
dance club. You will do that in your Account settings (‘add a professional accountilYten use the exact same
name your club uses on your Facebook account. It will ask you some questions on the way and you'll be able to link it
the FB page you already hatps://blog.hootsuite.com/linkinstagramto-facebook.../...

POSTERS MADE EASY

(Monica Rollett Just wanted to share th&anvais a free tool that | use to make fliers and social media posts at work. Its
an app and a welite that has borders, shapes, and fonts all in one place. The premium version is also free to nonprofits
Canva websitehttps://www.canva.com/

Facebook Posts Pay Off
(Issue 20222) - by Claudia Littlefair

Recentlyl decided to take my own advice, and guess what? It paid dff!4 of the last 5 issues of the newsletter, |
featured articles on using social media such as FaceBook to advertise.

¢KS FITNIAOES GKFEG NBFffe AyaLA NBRe #031c biHbvi \Weé Atteacted OaliNed y
Dancers in the Middle of a Pandeqiz o6& DIFNE 9 9AftSSYy {YAUIKI 9RY2Yy G2y
information about their stadup classes on several community FaceBook pages, at zero cost! | decided tm@uhpas
NBf dzOil yOS (G2 fSINY WySg O2YLIWziSNI GKAYy3IEAQ YR YIF1S I

Who Uses FaceBook?

G! ASNE oI SBINE NBLINBaASYyd Cl 0So6221Qa tFNBSad FdzZRASYyOS
network, 26.4% ofK & LJ | G F2NX QA dzaSNJ 61 48 Ad YIREAM A6cYAf LS
I dzRA Sy OS | Nghttps:fsprautddcial.comblahts/facebooktatsfor-marketers/

hdzNJ Of dzo Qa GF NBSG YI NJ $ito us, Mt medfs2363% GImdst:89R) ofipeopld i ouc target
market can be reached through FaceBook. Not only that, but the highest group of users, 25 to 34 years, will also becol
awarethat we exist Awareness is the ailnportant first step in marketingSimply put, regardless of age, people need to
know our club exists if they are going to come to it.

Searching for the Right Image

If people were going to read my post, | would needige a captivating image or photo (a video would be even better,
0dzi L O2dzZ RYyQid FAYR 2yS L f A1 S Reatehingfor tivb éasch®neYi@ catchitie i 2 a
NBI RSNR& +FGiSyGAz2y a2 Yeé LkRaild ¢ thdie Regadv® imhidge mesT pedply Raved S
about our activity(ie. seniors wearing puffy dresses, big belt buckles, dancing to fiddle music in a barn).
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https://l.facebook.com/l.php?u=https%3A%2F%2Fblog.hootsuite.com%2Flink-instagram-to-facebook-page%2F%3Fgclid%3DCj0KCQiAzeSdBhC4ARIsACj36uFPpILKZlcKnhmQbFXx6XQ2PulCBMz-sqESwG5G1SsROZSIWyrFNQsaAoJUEALw_wcB%26fbclid%3DIwAR14ZjkwPIWEZ6793ugRPoCA9m54g_ayZp7fX_6qgEbwpHCSo7u2FyhhpLo&h=AT3ltZXxhj2Pi_zs4Dk3zh88jryjNqGtFoWIyZ-NQLQhI63hRH0YDVsI_kJZyHu1ojtG0sW9lDzi4ARSUAYQyaBeZkD2zU1NOkPw8WbEfNNCEPTwcQBIYJBeOwZ-aUcPGg&__tn__=-UK-R&c%5b0%5d=AT0136ABs38oOvbwqIZe1ZB5oYg8c9fKDcHXO4VKQo0FchpyFSo3dfj0qcAPC0aGRb4PaHOE6yd2DBk7aEbrM8FljkphNmTN5q53AaR81IMMp41Dmv783MhOxk7Qp9a4fUAGl1F_89XXSgXFDe3xxnbhB2aooVIb
https://www.canva.com/
https://sproutsocial.com/insights/facebook-stats-for-marketers/

| spent hours searching for photoBom the websites listed in issue #2021Q a | REIReDlr®< ofrde Stock
Photog ® ¢ KS 6S04aA i Sitpd//unbpla3h®dntbo $§ K& RIS& ONIR LIG A 2 y Beaddful, freeS ¢
images and photos that you can download and use for any project. Better than any roy8lty eNJ a i 2 ©O1 L
downloaded and filed away quite a few photos that looked promising.

Searching for FaceBook Groups
bSEGEZ L aSkNOKSR F¥2NJ Cl OS. 221 (ie3ped itlflrdéon
2dzNJ Of dzo Q&4 C. LJ 3 S Joup$ kd@nyther@)K I nidBled tolbecdnte
member of these groups in order to post in them. We live in Strathmore, a town of oy
13,000 plus a large surrounding area of people to draw from. | was surprised by ¥
number of FaceBook groups in our small comityuMy list of groups included:

Strathmore Active Living

Strathmore Community Bulletin & Chat

Strathmore Ask

| Love Strathmore

Strathmore Free Items

M Strathmore Events

= =4 =4 =4 =4

At the same time, | looked for and found several free online community calendarpoatetl our event in them, too.

What to Say In My Post

Now it was time to write the post. My plan was to post a different image each week, for the three weeks leading up tc
our dance. First, | designed the mpusters, ready to upload into my post, cgthen | worked on what to say. Wording
varied slightly each week.

Discover why every square dance is a
positive, energetic, fufilled experience
leaving you wanting morel! It's easy
(even for people with two left feet).
Stepby-step instructions, no experience
needed. Enjoy a variety of masi

JOIN US Wednesday, March 23rd, 7pn
Strathmore Civic Centre. Two left feet?|
This is the easiest way to get
comfortable on the dance floor. No
fancy footwork, no lead/follow partner,
and the Caller (dance instructor) tells

Enjoy music, but can't dance? Two left
feet? Try square dancing! No fancy
footwork, no lead/follow partner and
the caller (dance instructor) tells you
what to doevery step of the way.
Variety of music, too, from country to

country, Latin, rock and more. For all
ages, singles and couples. Dress is
casual, wear comfortable shoes. Most
often heard comment, "l had no idea
square dancing could be this much fun
www. StrathmoreSquareDance.com

5quar Dance

FREE EVENT

Easy! Step-by-Step Instruction  No Experience Required
All Ages o Singles & Couples

Wednesday, March 23 2022 @ 7pm

Strathmore Civic Centre, 120 Brent Boulevard

www.StrathmoreSquareDance.com

WEEK ONE: People Reach&80+

Latin to rock. If you can walk, you can
square dance. Join the fun, March 23rd

7pm.www.strathmoresquaredance.com.

Squarc Dance

FREE EVENT

Easy! Step-by-Step Instruction e No Experience Required
All Ages o Singles & Couples

Wednesday, March 23 2022 @ 7pm

Strathmore Civic Centre, 120 Brent Boulevard

www.StrathmoreSquareDance.com

WEEK 2: People Reachizd 00+
60

you what to do every step of the way.
Variety of music from country to Latin,
rock to pop. Most often heard commen
"I had no idea square dancing is this
much fun!" So meet new peoplaugh,
move, learn. Best. FUN! Ever.

WWW. StrathmoreSquareDance com

Squarc Dancc

FREE EVENT

Easy! Step-by-Step Instruction e No Experience Required
All Ages e Singles & Couples

Wednesday, March 23 2022 @ 7pm
Strathmore Civic Centre, 120 Brent Boulevard

www.StrathmoreSquareDance.com

WEEK 3: People Reachk800+


https://unsplash.com/
http://www.strathmoresquaredance.com/?fbclid=IwAR3I5ceb2fi-gGhbEfxsSCU1Utm9EQ4RbOABPc8xRiYb5CT8Eswe3LTjOaU
http://www.strathmoresquaredance.com/?fbclid=IwAR33ntyWS9_NDpn9yH7Tdrj85p8XxQ0xCPKZJw1sdEh5-J1tNXiJ5xTJzV4
https://l.facebook.com/l.php?u=http%3A%2F%2Fwww.StrathmoreSquareDance.com%2F%3Ffbclid%3DIwAR3lFIctaIroTSxT518HrGcJ-HxhgS14lc8Np4HRbWgMozgUwMkZNmGHkNM&h=AT3MYcPXpEjDtnP0kHYNhqm3d3PWG3lxCReOAMp95hNg7j1lC0iDYu4Zqvdkm_A-sEZlcnn6ONXcctxzpNESmI0b4klcZtNxbHx_Yw7ecXbWgUJTAaLHoh_y2GDl0pVT-Q&__tn__=-UK-R&c%5b0%5d=AT0mv2nXR-kgMYjAFvSgAFY7Evf5dc9MW1JPvxSLby426mbpFYBO3ABNmfQ95ATx2CeST7_hhm5dJq9JU9zmhoNhvcwNXfajLENvECmFONVdsPAu0KWMJrKHbkNGE0Jjr1JLJYOHcXTmMSAdmzGA2gSPb8jm4pQQsejDYiL4D6YG88X2RATpxMP-UCBFDB583zaDc5L-

The Results

hy CI 0S6221X GKS aLIS2L)X S NBIFOKSRé FAIdz2NBE GSffa @2dz K
many people saw my post in their newsfedtlien if nobodycame, it was rewarding to know that my posts created
significant awareness that our club exists.

The night of our intro dance arrived. We really had no idea whether anyone would come or not, but we were set up an
ready to dance for 7pm. At 6:45 peopleaded arriving. As one lady came through the door, she told me that my
FaceBook posts worked because she catndzN}y SR 2dziz 6S KIR on ySé LISMest S=
were in the 40 to 60 age range, together with several older teens and 8vdztJt Sa Ay GKSANJ HnQa
smiles on their faces, and even though we knew not everyone would return, we felt that the evening was a hug
success.

So, consider taking my advice and explore advertising on FaceBook. It just mighbfflay

Hash Tag? What is a Hash Tag?
(ssue20222)-Ex cer pt from OFacebook Primerd6 by Caller Sc

9RAG2NNRE b2GSY ¢2 NBFR |ff 2hfipsiiicSladqhiedade. & Fa/Misgellatiedus/facebakprimSrpdf 2 Y p

Hash tags are free, and they make it easy for those who are searching for specific information to find that
information. Erin just recently prepared lunch for us using mangoes and a spemialded sauce. In her post she
placed two hash tags (#mango and #remolded). When you place them in the text of your message it works like
hyperlink on a webpage that is, anyone who sees the hash tag and clicks on it will immediately receive any and all
messages on Facebook with that particular hash tag.

Below is her post complete with hash tags:
AiPrepared chicken tacos for lunch, with fresh mal
guacamole, and homemade remolded sauce... wondérfah n go #r emol ded o

All you have to do is @k on either hash tag and every post and attached communication line that contains that
particular hash tag will appear in order of placemerAnother way to search for specific Hash tags is to place them in
the search field at the top of the page and kofor the dropdown selection that contains the Hash tag and again all will
appear. Pretty cool!

To place a hash tag in your post, you have to use a pound sign (#) followed immediately by the search words that
users may want to findNo spaces or any otheymbols should appear. | will show several examples below:
5hQ{ 5hbQc{

#doghouse #dog house (
#funtimes #fun times

#squaredance #square dance

#myfriend #my friend

#friedgreentomatoes #fried green tomatoes

The next step is to come up with theght hash tag that will draw the most potential new square dancekou can use
W 3 lj dzF N2 RDyWaEX dzI NI, RewgverSnibkt lpeb@leiwho are looking for what we have to offer have no
idea that what they are looking for is Square Dancing! Ag¢ia@y, want all the benefits of square dancing, but have no
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idea where to find itHere are some suggestions:

#newdanceclass #danceclass #health #healthy #exercise
#friendship #friend #fun #music #friendliness
#fellowship #danceexercise #memoryimprovenent #improvememory

#brainworkout #mentalexercise #teamsport #danceteam #physicalexercise
#newfriends #social #socialize #meetnewfriends

#meetfriend #socialexercise #travel #dancetravel #dancefestival
#couples #singles #families #familyoriented

Here are some rules of thumb when working with hash tags/posts:
1 Place no more that three hash tags in each post.

1 Use responsive questions within each post to insure a response.
1 52y Qi NIBdibdaiifferdat subjéct.

1 Use humor to get a response.
T AtaOK LJA O dzNEB &
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Understanding Online Lingo

(ssue20215)-Ex cer ptBrfaakn toh e S bycStephen CGle Galed CALLERLAB Conv2016

Some terms used online today are sakplanatory. Others are justteange.¢ KA a fAad Aa yz2i0 02
new to social media and social networking, it will help to understand the vernacular.
Cloud Computingt KSNBE A& y2 Of2dzR® LG Aa 2yfteée az2vyS2yS SftasSqa

marketing purposes.

Creative CommonsThis is a public copyright license that gives people the ability to use and share otherwise
copyrighted material. For social media users, Creative Commons often comes into play when we are looking for imac
and phdos to accompany a social media message or blog post. Unless you are using your own images or ha
express/explicit permission, you can only share Creative Commons images. There are different levels of Creat
Commons licenses which can restrict whetherimage can be used commercially or be modified and what kind of
attribution is required.

CrowdsourcingThis is the process of leveraging an online community to assist in services, content and ideas for yol
business. Business examples include gettingr ydience to volunteer in helping translate your product or by asking
your community to contribute content for your blog.

Embedded MediaDigital media that is displayed within another piece of content, outside of its native setting. If you put
avideoAy | Llailix 22d2Q08S SYOSRRSF

Engagement{ 2 OA+ f YSRALlF Sy3rasSySyid Aa |ye & 2dz

every social media strategy. Your followers expect you to interact with them.

AYGiSNI OlAzy

Hashtag:Hashtags are armaple way to mark the topic (or topics) of social media messages and make them discoverable
to people with shared interests. On most social networks, clicking a hashtag will reveal all the public and recent
published messages that also contain that haghtdashtags first emerged on Twitter as a ueated phenomenon

and are now used on almost every other social media platform, including Facebook, Google+, Instagram, Vine a
Pinterest.

Meme: An idea, behavior, or stle that spreads from person to pessithin a culture. The word was coined to resemble
¢3SyS¢é +a Al as8Sya (KSaS (Kz2dAKda G118 2y | fAFS 2
http://knowyourmeme.com/and http://memegenerator.net/.
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Paid Social MediaThe use of social media for ad placement. The most common types of paid social media are nativ
advertisements such as Facebook Ads, Twitter Promoted Tweets, LinkedIn Sponsored Updatas] abe fmwnsored
videos.

Phishing:An attempt to fraudulently acquire sensitive information such as usernames, passwowrds, and credit car
information (and often, indirectly, money) by authent@oking electronic communication, usually email. People are
essentially being tricked into giving away their login information or money.

SEO:Search Engine Optimization is the practice of increasing the visibility of a web page in a search engine, such
Google without having to pay to have it moved to the topaolist of results. SEO refers to tactics that enhance the
search ranking of a page.

SMS:This is the text messaging service component of phone systems.

Spam:Unnecessary and repetitive social media content that clogs up the feeds of social media lséesniThas been

used to refer to junk messages since the earliest days of the internet. Its name originates with the 1970 Monty Pytho
a1Al0 6KSNB GKS g2NR GaLl Yé gl a alLklR1Sy NBLSIFGSRte G2 i
Tag:A keyword added to a social madpost with the original purpose of categorizing related content. A tag can also
refer to the act of tagging someone in a post, which creates a link to their social media profile and associates them wi
the content.

TLDRE 22 [ 2y 3T 5 AR ¥ Mid dosuBénRitbereaanz@& manyippsts and they are much longer than they
YSSR (2 0S® Yy2¢ oKIG @2dzQNB F2Ay3 (2 aleésx atre AGT |y
Troll: A social media user who makes a deliberately offensive or annoyingn@asiti the sole aim of provoking another
user or group of users. (As far away from being a nice person as someone can get.)

URL:A Uniform Resource Locator is the address and protocol used to get to a computer on the Internet. The two mo:
common protocad are http and https. The S in https stands for secure. Transmissions to and from the site are encrypte
to prevent unauthorized access.
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17 Simple Ways to Increase Facebook Engagements
(Issue 20215) Source: Excerpts from blog.hootsuite.com dby Christina Newberry, December 20, 2018
Learn how to easily increase Facebook engagement (comments, likes, shares, and more)
with these 17 tips and tactics that actually work.
Facebook engagement is any action someone takes on your Facebook Page pt
one of your msts. The most common examples are likes, comments, and shargs,
but it can also include checking in to your location or tagging you in a post.

. P8 facebook |
Facebook engagement matters because it can help extend organic reficst, _
engagement helps boost your NewseBeplacement based on the Faceboqk P ——eel
el MARKETING...
YR &4S02yRX tA18a IyR &KINBa SELRA&S & RRNXNBenih Motal and Spa &
found that each like or share extended their reach to six or seven new pabfild: (i Q& | a efpésiire & Mo ex&& (i N
cost

Finally, engagement also indicates that your audience is, well, engageti an engaged audience that wants to
interact with your brand is something every marketer should aim for.

Seventeen tips that actually work:

1. Teach, atertain, inform, or inspire
,2dzNJ CF O0S0221 | dzZRASYOS Aa y2i0 t221Ay3 F2NJ I alftSa L
They want to engage with content that will make them smile, make them think, or improve their lives in some way.
TocSI GS O2yGSyd GKIFG O2yySOGa 6AGK Flyas &2dz2Qfft ySSK

2. Get to know your audience
What you find entertaining or inspiring is not relevant.
2 KSY @2dzQNBE aSS{Ay3 Sy3al3ISYSyidsz A0Qa @&2dzNJ I dzZRASY OSQ

3. Keep it short

% The \£a§t majority qbeoplevuse,Facebook mobile deyiceesw,hopping 88% ofAthem. .

KEEP ClLOSo221Qa RIUl aKz2ga UKIFO LIS2LI S & ONRehdjusty 3
IT SHORT 1.7 second$o consume an item of content.
AND Even people browsing oncmputer only spend 2.5 secosigher content item Source: Facebook
SIMPLE The good news is that people can recall content after seeing it for just 0.25 seconds. But you need t

act fast to get their attention.
Keep your post short and sweet to capture attention quickly and entice users t@sorolling and engage.

4. Focus on quality
2 A0K LIS2LX S Y20Ay3 GKNRdJZAK Opaf ardplids, vijeoshordxt € = G KSNB QA
LF €2dzONB NYzyyAy3 2dzi 2F 2NRIAYyIE O2ydSyd G2 LRad:
content that gets your audience excited.

5. Use (great) images
Facebook posts that include a photo see higher than average engagement rates. Simple ts
work well. Facebook suggestproduct closeup or a customer photo.

6. Make a video, or broadcast live 4{
Video posts see even higher engagement than photo pagte photography, videography can
be simple and inexpensive, and you can get started using your mobile phone.
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7.

10.

11.

12.

13.

Ask a question

An interesting question is a great way to kick off an active commenggath Here are some ideas to get you started.
1 How do you [complete this action]?

1 Why do you [like this event or brand]?

1 Do you agree with [a notable statement, event, person, etc.]? ‘)

T 2KFGQa @2dzNJ FI @2NAGS OFAft Ay (K& ofl y|6K

Respond to fans
If someone taks the time to comment on one of you posts, make sure to reply. No one likes being ignored, and fan
who engage with your posts want you to engage in return.

Test everything
You know how the saying goes about what happens when you assume. On Faceb@oérdhen of opportunities
G2 tSINYy oKIG @82d2NJ Flya tA1SE YR ¢KIFIi GKS& R2y QU@

Post consistently and at the right times
Since the Facebook News Feed is based on an algorithm, your fans will not necessarily sed U2
O2y Syl GKS Y2YSygaK3YiQaldRaKEROPLRAABRE Ad 2 8®M27T |
Cr0S6221 FfI2NAIGKYDd ! yR CFOS06221 AdasStT¥ : &
post when your fans are online.

The most important thing is to post consistently, so your audiences comegpect to see -""s Pns-l-
content from you regularly. Facebook recommends posting at least two or three times per-
week.

Drive traffic from other sources

People who are already interacting with you on other channels are a great source of potential engagement. Mak
sure they know where to find you on Facebook.

Try adding a link to your Page on other social networks. Link to Facebook from your website and email signatut
Include a Facebook plugin on your blog to highlight your latest posts, or embed a post diradblpd@npost.

Fans can like the post without leaving your blog, or click the comment button to transfer over to Facebook to joir
the conversation.

52y Qi F2NBSG Fo2dzi 2FFEAYS YFOGSNAIfad LyOf dzRS ,a@n@ dzNJ
packing slips.

Get active in Facebook groups

Creating a Facebook group is a great way to get fans involved and engaged. More than 200 million people &
members of Facebook groups that they consider to be meaningful. And those meaningful intevactgyoups can
create brand loyalty and lead to engagement on your Facebook page.

Joining other relevant Facebook groups is also a great way to connect with fellow entrepreneurs and thougt
leaders in your industry.

Use Facebook Stories GR;OH S Sto
Like Instagram®2 NA Sax CI OSo0221 {G2NASA F LIISF NI | S NB

great placement for drawing eyeballs to your content. _ *

This informal way of sharing content allows you to post as often as you like, without
G2NNEAY 3 | 02dzi 23S MRt YAdysiHce pedplizNeXpdct pyofudtionbgBality to be lower on
Stories, you can be more personal andlir-moment to build a stronger personal connection with followers.
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14,

15.

16.

17.

That stronger connection builds desire to see more of your content, makitogvérs more likely to check outand
engage with the content posted on your page. In an Ipsos survey of stories users commissioned by Facebook I
62% of people said they became more interested in a brand or product after seeing it in a story.

Add a calito-action button
A calito-action button gives people Facebook engagement options beyond liking, sharing, and commenting.
Your CTA button can ask viewers to:

1 Book an appointment

1 Contact you (including through Facebook Messenger) e ?
I Waitch a video ‘l Y
9 Click throu@ to your website NTEY ) Y
9 Shop your products or see your offers 1‘(/ l l( l\
1 Download your app or play your game

9 Visit and join your Facebook Group

Get verified

t S2LA S gltyid G2 (y26 6K2 GKSE@QNB GFf{1{Ay3a (2 2yfAitySo
82dzQNB’ G(GKS NBIf RSt IyR GkKSé& Oly ¥SSt alr¥S Sy3l 3ay
After all, no one wants to be the one to like or share a post from a fake page misrepresenting a brand.

Avoid engagement bait

2 KSYy @2dzONBF K2LIAYy3I F2N f iA§¥aE K2R &R NRaANZ M SH¥A I KR
considers this engagement bait and will penalize you by downranking your posts in the Facebook algorithm.

l'a YSYlGA2ySR 16020S>s AGQa FAyS G2 | ail | ordosigaitagkSyodj dzS
ONRP&aa GKS ftAYS 4KSy e2dz Fal F2NJ I O02YYSyid (KIFId R2Sa
Boost your Facebook posts

Boosting a post is a simple form of Facebook advertising that allows you to get your post in front of mjles pe
and thereby increase your chances of engagement.
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Sound Bites: What To Say Online
(Issue 2024) - Excerpt from Article by Justin Russell, Caller, Memphis, TN, CALLERLAB Conv2015

Over the past decade, we have seen the internet just explode witheat and data. The way we receive information
has changed. Within the square dance activity, we have been behind the times for using these new features to ot
advantage. Many people in the activity have blamed technology as a reason for the declinzlinNs Rl y OA y 3
know if that statement is true, but | do know thabcial media can help us to promote, advertise, and engage both
dancers and nordancers.

Ways To Communicate Your Message

T

Email and Email NewslettersElectronic mail is the oldestay to communicate online and works much like
traditional mail that is sent from one person to one or more people. While it does deliver a message, it does no
allow people to communicate easily between one another like social sites like Facebook. Cesoemlgallers have
newsletters that dancers can subscribe to.

Forums:Either through an email list of part of a website that allows for group

discussion. Members, not just one leader, can start a discussion that others -~ REY YTk ;
can read and reply to. -E__
Blog: An onlhe journal usually written by one person. This can be used fﬁr’Q SOCIAL* Q
many different reasons depending on the writela personal diary, provide :MEDIA‘ 3 '- m
information or tutorial. ~y ‘ ‘ -@.‘
Website: A semipermanent home on the internet and a great way for

people to find you or yougroup. Websites can be as basic or complex as you

wish. Some great information to include would be: biography, schedule,

promo picture, home program information, and links.

Social Media:A user creates a profile and is granted access to the site wheyectdue view other user profiles and
connect with them. On Facebook, users can create a personal page, a group page, and even a fan page.
Youtube:Allows you to upload a video for others to discover and watch.

Newspapers:Many newspapers have gone form pap@int to digital/online editions. Articles are a great way to
promote the activity in your area and most newspapers are begging for good content and color photos.

= M"“%

Ten Important Things to Remember

1.

Have a Plan:Before you start, have a clear idea of yguirpose. Are you informing current dancers? Are you trying
to recruit nondancers? The type of information you include will vary as well as the language you use.

. Stay Focused and Be Consistefibere are a lot of websites that litter the World Wide Welavel you searched for

your favorite caller only to find out what their calling schedule was for 2009? Be sure to keep it updated with relevan
AYF2NXYEFGA2Yy® {2YS KSfLJW¥dA KAyida INB G2 LkRaid GKS ao
Y2YUKeéSZ 2N) Gazz2yeéd al 1S a4dz2NB LK2yS ydzYoSNE | NB dzLJ @
Create/Know Your Personal Brand:brand is anything that separates you from someone else. This can be a symbol,
design, name, reputation, tone, etc. Be postiand upbeat. This can get you recognition in your field and better
Oz2y il Otao aleoS AGQa I G413 tAYyS a¢KlFIyla F2N O2YAy:
your adventures. Be unigue.

Pictures REALLY Are Better Than A 1000 WdRdsearch shows th&@7% of all interactions of a Facebook page
happen on photo postsTo compare, posts with links receive 4% of all interactions. Choose a photo that is appealing
Crop and edit photos and remember who your audience will be. Tag peopl®tos as a way to share.

Call To ActionLeave your readers with a clear call to action. Try to only promote one objective at a time. You car
talk about multiple things but have a clear conclusion.
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6. Mix It Up: Try some different things to keep an audienengaged. Have a contest and offer a prize. Ask for people to
submit photos or answer a question. Poll the audience for feedback.

7. Know & Use Your Symbols:

i Hashtags:The pound sign (#) turns any words or group of words into a searchable link. #sguangdan
I/ V[ [9w[!.Z I ¢SIFOKAYy3Ihf R523a4bSé6¢NAO] AP 52y Qi dza$s
f ¢ KS &% ds used td yal out usernames in Tweets | St f 2XG6AGGSNHE t S2LX S 67
mention you in Tweets, send you a messagénk to your profile.

8. Start Slow & Run A Marathorit will take a while to build followers. This is usually a good thing because it will give
@2dz GAYS (2 FAIAAdNNB 2dzi e2dzNJ YSaalr3aSed , 2dz R2y Qi KI &
develop over time.

9.52y Qli ¢ NEB Iftydu havie Nderiidh fsdci®l media awhile, you all know that one person you try to avoid
0SOlFdzasS GKSe gAfft GoArad @2dzNJ FNY G2 GNB adGKS flFGSa
Create Awagness or start a conversation that can possibly translate into them becoming a dancer.

10Articles Online:A free way to gain exposure. Have one person in charge of writing the articles and one for taking
LIAOGdzNBad ¢KNBS (2 T2 dad)Givik tNd baskIddsifigtionlofNE grbup &ind évenk. Ricuies y
FNBE F KdAaAS LXdzad [Aald GKS RFEFYOSNBRQ yIFYSa YR sKSNB
just change the names of the dancers listed.

' About the Author: Justin Russkhas been in the square dance activity since 2001. In 2008, Tony
‘{i Oxendine and Jerry Story asked him to record for Royal Records. Currently, Justin lives in Memphis, TN ¢

%8 works full time for a local credit union. For more information, please visit hébsite www.justin
russell.com

Adding 6 Q R@uicK Read) Codes To Print Ads
(ssue201%) - EXx cer ptDifd oYo W KyrLane Joknéton, Footnotes Newsletter, Sept2017

Consider incorporating QR codes®i @ SNE>X LR aGSNBRXZ NRIFRaARS aidayas | yR
or Social Media sites.

1 QR codes are those oddoking square blocks of pixelated/digitized information.They are similar to UPC
barcodes but, instead of identifying @art number of SKU, the information that is encoded is nujt&n a web
address (URL).

T vw O2RS&a +ft2¢ lye2yS HAGK | &YFNIL LK2yS G2 aaot
corresponding web addreswithout having to write it down or memorizéfor later access.

 Download afree QRcod8 SY SNI G2 NJ | LILIX AOI GAz2y fA1S adGvw /2RSS az2y]
the generator to create a QR code for any web address with content specific to your club (like your club or counc
web page, Facebook page, or your Twitter account, or photos on Instagram or SmugMug).

 Tryitoutforyourself. 52yt 2FR | FNBS vw /2RS wSIFRSNJ I LI 6G§KSNEB
phone, and save it to your Home Screen. Then simply tathve app and point your phone at
lygd vw O2RS @&2dz ¢glyd G2 NBIRO® hyO0S @&2dz cQmifMEnse
address.

ORAG2ZNDA b2idSY | SNBQa Fy SEFYLXS 27 I vw OHRERAES ¢ of
newsletter arekept. 1
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Online Marketing Tips
(Issue 201%) - by Eric Henerlau

9 RA (i 2 NXThe fdll@vingi¥ an excerpt from the June, 2017 keynote address by caller Eric Hanerlau &t the 6€
blFidA2y Lt {ljdzt NS 5Fy0S /2y@SyiAr2WyORyHsddht SRKAAKEEQSEN
on-line tools and social media to grow your club.

Technology is available in multiple forms to help you grow square dancirfyou
are uncomfortable or unfamiliar with the variety of technologies in use, Saotheone
in your group who can step in and do some of the work. Often the caller can helg
as he or she may be using the various tools.

TWebsite. LT &2dzNJ Of dzo Qa ¢So6aAiasS Aa 2dzi 2
dzLJRIF 6 SR® LG Qa I Coflded Q8aA 3Ky2 YUS2LJI @ASa Al F
O2YAyYy3 dzLJ AY HANnncod AT @2dz R2y Qi KI
$1000, depending on how robust you want it. Several companies offer free websites and website tools ir
exchange for adversing on the side.¢ KS Of dzo Q&4 K2 YSLJ 3S &K 2 ddanRingpéolicR S &
When a visitor lands on the homepage, the site should communicate the social and fun aspects of the club,
along with when the next class will startAll other club infornation and business can be on other parts of the
site. The homepage is the most critical for a new prospect.

1 Facebook. Keep your Facebook page up to date with current and relevant club activikesebook and your
Of dzo Qa 6So0a&A0GS | Nifn ofiwvh®you dusd AnjoBeCransiddBnyJdpigingliyour class or club will
visit the website and Facebook page ficstnake sure they are attractive and inviting.

1 Email Distribution Lists.Use email group lists for communications within your club. Be cl@ad concise with
club communications so that everyone is fully informed. These emails strengthen social bonding. Your we
hosting service may provide email groups; if not, Yahoo and Google both provide this service for free.

1 Google Phone Number.Geta unique phone number for your club that you can give out to people. Google
offers phone numbers for free, and you can have any incoming call to that number redirected to a person whc
is designated to receive it. This allows the leadership in a cluthémge while still keeping the same club
phone number. It also keeps personal phone numbers private.

{ Twitter/Snapchat/Instagram. You can use these to send out news and pictures about the club, club events,
and recent activities.

1 Free or NeaiFree OnlineServices.! &S / N¥ A3aft Aadz 20t aLI G§OKE ySga

1 Groupon, Living Social and Other Wddased Coupons.Some clubs have had success in using promotional
coupons through the Internet. Explore this avenue to see if it may work for gloir.

1 Prospects Database.Once you get a person who is interested in learning to square dance, capture that
LISNE2Y Q& yYIYSKSYFAfkOAGE YR LIK2YyS ydzYoSNI I yR Lldzi
email processing tool to send out email itations to your prospects for upcoming classes.

1 Ads and Keywords.Both Google and Facebook have abilities to promote your classes when people use certair
keywords to search. Look for keywords that someone might enter that would make that person a square

dance prospect. Bid on and buy those keywords, so that when a person enters them, your ad is displayed c
the sidebar.
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Making The Right Call
(Issue20234) 0 Our Canada MbNag2023ilssue.@rticle ByeGloria Bateman, Eganville, Ontario

After some initial reservations, learning to square dance proved to be the best thing this couple ever did!

Quite a few years ago, my husband, Doug, and | screwed up our courage and, with great apprehension, entered the
local publicschool gmnasium.h dzNJ FANR G f Saadz2y ¢l & lo2dzi G2 6S3IAYyd ¢K
the workforce, | felt guilty about being away from home and our young kids. However, once we hit the dance floor tha
evening, everything changed. We weraiten with square dancing.

The only dancing we had done prior to this was a shuffle: leaning on one foot, moving a little in any direction and the
leaning on the other foot back and forth and, with any luck, in time to the music.

With square dancingthough, we were learning an actual dance: exactly what to do with our feet, where to put our
hands and where to go on the dance floofo add to the fun, we danced with six other people, a total of four couples
creating a square on the dance floor. Weeirdcted with one another as the squadance caller instructed. What a lot

of fun! We had so many laughs, got some exercise and made many friends. What more could a person ask for in
activity?

After square dancing for about six months and
loving it, we realized there is a skill to learning
all the various moves and recalling them when
the caller tells us to perform each movénly
then did we realize that we had to shake off
the fear of what people would think and that
we had to tell our family andriends what we
had been up to. We even bragged about it!

Part of the fun is that no matter where in the
world we might travel, we will be able to find

a place to squaredance ¢ we learned that
there are clubs everywherelt seemed to us
that modernday sqiare dancing had to be one
of the bestkept secrets ever! There are several
levels, so there is a challenge in learning and
performing the various moves. Perhaps that is
gKe& G2RI&Q&a 4&ljda N’ RI yQ
as a great lowmpact exercise that is a 5
wonderful workout for both the body and the
mind. It helps keep you sharp as a tack!

After family, our social life revolves around the dance community of friends we have made over the yéa.to

think, we nearly did not go into the gymnasium for thattflesson! While Doug likes most sports, especially hockey, the
only activity that appeals to me is square dancn§ 2 NJ YSZ A0 Qa A1 $SI KORWDIGO E A IS
years ago, we would have missed out on making lots of good frieqasd on all that fun!
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0 € ndithe Same Could Be Said For Square Dancing 6
(Issue 20233) - by Claudia Littlefair, Editor

Ld Gr18a YS | ft2y3 GAYS (2 6NRGS dzLJ Iy | NIGAOESST ONE
RI'yOAy 3o akef @iting Sdr<eNd oiie in graphic design, so | look at what others have done to get inspired
and to kick start my brain.

C2NJ SEIFYLX ST AT L g6lyid | FNBAK ARSEF F2NJ I LI2adGdSN RS3
like Poster My Wall:https://www.postermywall.com/or Canvahttps://www.canva.com/posters/templates/They also
have free templates, but | prefertodomyown L 2dzad ySSR | WiK2dzZa3Kd adF NI SN«

wSOSyiGtes 2y F GONRLI (42 wlRAdzYx ./ X L NBFIR | o0Affo2t
would make a good attentiogetter for a square dance poster. The other day | read an article aliokiepall in the
Costco newsletter and wrote down a few of the phrases that | really liked and could possibly use:

T o ya 2F Fdzy d¢

1 dextremely social

T € 2Gda 2F OF YI N RSNA S¢
1

1

GOdRYE GA2O0A1 f AT Ay 3Aé
oproviding a social and recreational outiet e |

Square dancevebsites and other dance websites are a great resource for inspiration and thought statterérthur
Murray Dance Centre websitelescribes the benefits of dancejhich are very similar to what is said about square

dancing. For example, one of the bemefstatesa D2 2 R RI yOAy3a A& | fAFSGAYS Ay
AYLINREGSR LISNRE2Y I LA (feA I §/ RifefifSesnIEEMIAEES/ RG ®¢é ¢ 2 dzAf R dzéS§uard (0
dancing can becoma lifetime investmentin neverendingfuna® 'y | OGA GBS a20AtLft t AFSdé

The next sentences from their website contain more phrases that | would use but probably not think of on my own:

T GLINPGARAY3I Fdzy sAGK2dzi g2NJAy3 G AGHE

T aeNENdzy R 420AFf OFf SYRI NWé

T avylF15a SESNOAAS | TFyavkEyR Syz2z2eloftS a20Alt S@8§

f afSaa SYLKIaira 2y a3d32Ay3 F2N GKS o0dNYyé¢ |yR Y2NB 2y
The Toronto Salsa Dance websitédittps://torontodancesalsa.ca/uses current and less formal wording, creating a
welcoming and reassurinmessage tothe neRIF Yy OSNXP ¢ KS FTANR G &SKAE ISARE dRE i
@2dz2NJ 6SS1Td® 2 KSNE S@OSNE Of Faa Aa | LI NI &The graphics and®pitiir€sd
are engaging and convey happiness. Thetbsite is a great example of a 24/7 marketing brochure. Again, great for
0K2dZAKG adlFrNISNE YR AYALANIGA2Yyd® ¢KS $So6aAridsS |faz K
[2yStAySaae 6488 ySEG I NI AN BIOY @2 df ®Ri ASHRRE B 1506Q 46 NIINIE
0SyS¥Aala ¢S KI @S odzi R2y QG 6NRGS | 62dzio

Lat hwe¢! b ¢ rtemcBuvaging Qlagiarisnd A ® gteakand pass off (the ideas or words of another) as one's
owné ¢ Merriam Webster Dictiona)y But lam encouraging online research for ideas and thought starters to help create
82dzNJ 26y STFFSOGAGS LINBY2UGA2YyIlt YIFIOGSNRAIfaAad ¢KSNBEQa |
literally at our fingertips.
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Square Dance Club Cuts A Rug in Pittsford
(Issue 20225) - by Mat Clouser, The Brandon Reporter, Pittsford, New York

9RAG2NNA b2GSY ¢KS F2ftft2¢6Ay3a ySeaLI LISNI I NHAOES A& | :
FNGAOES O2dz R 0S Nieazai\@msingdndian Rasyewdy td chehitd alvaréhdss welBst.

PITTSFORD Following the Spanish flu pandemic in 1918, the world saw social dancing take off as people
CharlestoS RY { KAYYASRS | yR C2E ¢NRGGSR GKSANI g1 &
Laurenb 2 NF 2 NRZ 2yS 2F GKS 2NBFYAT SNE F2N 6KS /1Fad h¥F vy
following the COVHEMm dp LI YRSYA Od G/ 2y GSYLIR2 NI NE &ljdzr NE RIFyOS Aa |
back into a lively lifestyle F G SNJ 6 KS&aS YlIyeée Y2yiGKa 2F NBalONROGSR | OG
free sessions at the Lothrop School in Pittsford.

The Club, which meets Wednesday nights at 7 p.m. from September through April, hosts a few free méetingst

of which is Sept 28 and comes with an ice cream goeiath year that are open to dancers of all stripes and levels of
experience. Couples are welcomed, but so are individuals or groups of all

sizes.

GLY FTRRAGAZ2Y (2 2dz2NJ WFSHRRI i @ SNIK 2
® eight dances for dancers who can dance at the Mainstream level, meaning
they have completed the classes and learned about 68 square dance
Y2@3SYSyida 2N wOIrffaQ &adzOK lFa FffS$S
IN) YRS ®¢

& ¢ K & Photo by Mat Clouser have holiday themes and have a party
FOGY2aLIKSNBZ¢E &dKS O2yiAYydzSR® & ¢ KSN2
often a 50/50 or basket raffle. For these thethased dances [we] often hire a caller from outside the area, so that
dancers gainE LISNA Sy OS RI yOAy3a (G2 2GKSNJ OF ff SNA ®¢

b2NF2NR a2 aleéa GKS Ofdzo YSYOSNE INB Ot2aSs NBIdA |
aA01 2N SELISNASYOAY3I KINREAKALEZ Of dzo YSYaynNr eEida o2
O2YYdzyAlle GKFIG Ay &a2yYS ¢glea 32Sa o0Se2yR 2dzad (GKS LIK®@:

Many dancers have found a camaraderie in the square dancing community. One thing club members say that ma
R2y Qi 1y26 A& GKIG YaR&NSd Behpizlofed thifklbagtloth Yain dandes of Elémentary
school square dancing, but things are done differently today.

The caller makes up calls as he goes along, and the dancers have to listen and follow thé Kais Rl y OS
YSY2NRT ORINF 2ANRAMMR aLy GKFG &% AGQa Fdzy 0SSOl dz&ws GiomaS €F
being in a walking puzzle. For folks who like a mental challenge, square dancing is awesome; it keeps you thinking
figuring out howto carryoutts OF f € a & + GSFYXé | RRSR b2NIKNRLD 4¢K
RFyOS (2® ¢KS OIFfftSNE tSGSN)I ¢20Ay>S LIAOL1a az2y3a GKFG |
G4bSs YR AYGSNBaGSR RIyYOSNE DY vz GRAS I RICRY §{ $130 & NBy &l
the first night of the class for this year. Dancers can try it for one night or sign updm&ek blocks for a discount (the
FTdz £t FSS A& P10 ®E
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Five Ways to Build Fun, Fitness and Friendship into  your Fall Routine
(Issue 20224) Source: Kelowna Capital News, September 4, 2017
ORAGZ2NRAEYbZEIBYISNBaAlG ySsga | NLAOESa OFy 6S adzoYAGGSR (
GNRAGS GKSY TNRY 40N GOKS®I 8 S5NBQaS|I VYREEBEN SR 62 s &2 @@KI O dz
start-up. Draw attention to your ad with a photo showihappypeople dancing.

Step and spin to your new favourite activity with free Westsyde Squares dance intro Sept. 13.

Fun, fithess ad friendshipg does a new activity get any better than that?

Celebrating 60 years as a club, the Westsyde Squares host a free introductory square dance session September 13 f
c 2 TYon LIY® |G (KS WeSendhmdwydancets viveSe@drber. KaineIdyKit for freé, then «
6S K2LIS 6SQft aSS @2 dwedk falDdessignStafissd & n& & KSH/ dzal KISINIMEHA RSy
aSaairzy odzAfRa 2y GKS! Pt SNIOGK IFIN2 Y VS & AdASINHES & 21 6 LBIAG 20 K

1. GET FIT WHILE HAVING FUNe science is simple: If we want to move well, we have to move. Sedentary living can
lead to a whole host of health problems, from chronic disease to difficulty with daily tasks like walking or climbinc
stairs. Despite tis, Statistics Canada reports that just over 2 in 10 adults meet the Canadian Physical Activit
Guidelines recommending 150 minutes of accumulated weekly activity. Square dancing gets you off the couch al
enjoying a lowimpact cardio activity that engagelse entire body, notes Lynda, who at one event counted 40,000
steps danced!

2. FRIENDSHIR Isolation can be one of the bigges
challenges for adults of all ages. Whether through
aSyLlie ySailze Y2@QAay3a G2
spouse, or retirement,ife changes can make meetin
new friends and building community connectio
challenging. The Westsyde Squares have a solution
that, welcoming both singles and couples, notd
member Mary Potter.

3. FUN FOR ALL AGES Square dancing attracts
enthusiasts ball ages, from competitive teens to seniofg
staying active with friends. And forget a playlist full (Photo from Intro Dance, 2022 in Stratiore.)

Red River Valleyc 1 2 R @ Qa Rl yOS .

Broadway favourites, modern pop songs and more, plus energetic callingysa6ld musician Dustin EGifford.
A QO3S 0SSy RIFEYOAY3a F2Nlon &8SIFENER® 2KSYy L ¢2NJ] SR A& yH
says.

4. NO EXPERIENCE NEEDHBry danced as a teen and enjoyed returning to the social activity, but dance experience
is not reqih NBLIRIMQ a6 @SNE | O0S&aaAoft S |, 2dz R2y Qi KIF @S (2 (yz2
Y288 (2 GKS YdzaAO® ¢KSNBQ@ yIR 4822 di yRRAVAAIR dff S SR | ih 2978 |
A1TANI AF @2dz R2y Qi gl yild G2d¢

5. TRAVECLT GNI @St LISt as ad ESSNBQ®SHE 2 (12 3BT KSINLIZ IR i K (B A\«
outdoor events in the summér, & @& [@YyRIX y2GAy3 GKS 3IANRdAzZL) KI & 4S5t
Arabia, Germany, Australia and loey. Of course, if you prefertoeBbR2 Of 2aSNJ G2 K2YSs (KI

WHAT YOU NEED TO KNOW
The cost for new dancers is $120 for 12 sessions between September 20 and December 13. All you need is comfortab

clothing and normarking shoes. Learn moat¢ westsyde.squaredance.bc.ca
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Writing A News Release
(Issue 201B5) wS OSydf e L OFYS ONRaa Fy FNILAOES FNRBY /! [[9w]
about writing a newselease. The information is still relevant tgda

1 Five points are important to a good news release: WHO, WHAT, WHEN, WHERE and WHY. If possible a sixth, |
should be included.

f It is important to get all these points in the first sentence or two, Vih&NJ & 2 dzZQNB S NR (A y 3
ONRI ROIFadAy3o® ¢tKSaS TANRG aSydSyoSa FINB OFfftSR (K¢
FYR YI18a KAY glyid (2 1y2¢ Y2NB | o02dzi @2dzNJ Of dzo Qa |

1 Now go into the details ofgur story. Each succeeding paragraph should aeofiningimportance. Professionals
OFrff GKA&A oNAGAY3a (GSOKYyAljdzS GKS GaAYOSNISR LEBNIYAREC
the first few lines. Then, if he does not leaspace or time to use the whole release he can cut it from the bottom,
GKSNB fSIFad AYLRNIFYyG RSiGFIAfa FNBE IABSYyd ¢KAA Aa 0

1 Use short words. Write short sentences, short paragraphs. Two sentences make a gagapbaia a news
release.

9 1ftgslea 3IAGS SEFIOG RIFIGS Ay + ySsa NBtSIasSy GWdzy S wmr
y2i aySEUl Y2yliKo®

9 List the address as well as the name of a meeting place. Remember, you are writing for peogtensh&now.

1 Never use a word in a news release that you would not use in everyday conversation. Never use a ten cent worc
you can think of a good five cent one.

Seven Reasons To Try Square Dancing in 2019
(Issue 2023B) ¢ by Janice Cha, Presidesf Glenview Square Dance Club

In a time when people find connecting with others a challenge, square dance could be the answer. It has made
comeback in a more vital format than ever.

Here's seven reasons why learning to square dance might be the unespé
path to new friends and adventures.

1. Brings people together Square dance (SD) is social networking IRL (in el
life). Beginning SD lessonsgiven on Tuesday eveningsoffer the time to
get to know fellow dancers and become friends. _

2. Brainbuilding: Teamwork with other dancers in your square will keep yd‘t] € -
mind sharp, focused and challengedo matter your age. ( ¥

3. Likcagam¥ {5 Aa {AY2y {l&a F2N) I Rdf&dad
solving on the fly with a team of people working together.

4. Good for stepcounters In one evening of square dancing, you might walk three to five miles. Moderaténloact
heart-healthy movement.

5. CAYS F2NJ aloe IfBFa FISSUERY F2X autAYS (2 YdzZAAOd ! at f 2y
need to be a fancy stepper to win at square dance.

6. All kinds of music You will dance to just about any song with a good beat and brisk pace, including tunes by the
Beatles, Adele, Garth Brooks, Lady Gaga, Pink, Pit Bull, and more.

7. Inclusive No need folr  LJ NIIYSNJ Ay (2RIFI&Qa &ljdad NS RIyOSo | 2dzQf f
with you.

As mentioned,Glenview Squaress offering Beginning SD lessons on Tuesday evenings. Therdlignsé to join in,

but hurry! Come Tuesday, Sept 10, at 7 pm, on the second floor of &enview Park Center, 2400 Chestnut,

Glenview.Look for the Square Dance cheok table at the top of the stairs. Questions? Contact

Janicejanice@glenviewsquares.arg

F2N
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Nine Reasons Why Listicles Work - And Why You Should Write Them!
(Issue 20223) - Excerpt from Blog Author Mason Sabre, The Partnered Pen, June 18, 2021

LQ@S o6SSy Iy 2yfAyS O02yiSyd ONBIG2NI F2NJ I RSOFRS y2
y20Sta FYyR Y2NB® LQ@S fSIENyYyaG | 24 Ay GKIFIG GAYSTE (K2
experienceL G Aa Fft | £SEFENYyAy3a OdzaNBST yR 2yS 2F (Kz2a$sS (KJ

Listicles are popular. We like to read them, and | have 9 reasons why that is and why you
5K2dA R ONBFGS GKSY AT 82dQNB Ly 2yt AyS ONB X
1.¢ KS& QNB  dddaid §ou kndvethaNaB% of people skim read the articles they open?' 3 :
fAadAO0tS Aa YdzOK SIaASNI 2 NBIFIR FyR Y2NEg /i .ﬁﬁ A1 S
facing your reader with huge chunks of text. L2

2. They pique our interestThey catch our interestMost listicles appeal to something We\.\f%
need. They hold the promise of solving problems easily, and the ones that get the most
action, are those who appear to solve the most common problems.

3. Ourbrains likelistsf AdGa YIF 1S GKAY 3aweTik oo lidhB muchaaduRybwe haveXide rise khe
the bullet journal world. If we have a list of things, we can see an end. Our brains like that.

4. ¢ KS@QNB S| ae i Ristshdake Rformafith edsierIcSdigéstd We can run them off, chleeknt and
dzy RSNB Gl YR GKSY® ¢KS gl & (GKS@QNB 2NHIyAaSR 2dzad YI ]

5 ¢ KS2@QNB S| ae liiga ldd® Ywitrothatbjock imBndloned above of text versus a list of points. If you
f2as8 @2dzNJ g1 & Ay | Of dzfINg YoINBO |RAZFH ACRHE iz (A20 (BsS (3 204 yO
back up at point 3.

6. They stand out.There is something with numbers in titles that make articles stand out to us. It has a lot to do with
the preciseness of an article title. With a liti€ GAGf ST GKS NBFRSNJ {y2é6a o6KI G
there will be X number of points to read. So the upfront reading investment is already known.

7. Minimal effort. [ A a0 A Of Sa 0S02YS L} LIzt | NJ 6 SOl dziLBts ar&ksBait and sweed i N

8. They help us remembeiin 1956, psychologist, Miller, hypothesised that we remember around 7 items, plus or minus
two. This makes it easy for us to remember lists and why they are so appealing.

9.¢ KS& QNBE S IDapendiig 8n hew\bum@teand how you structure your work, lists are easy to write. To write
GKSYZ @2dzz 2NJFG fSrad LY aAd FyR égNRGS 2dzi | tAa&ad
expand on those that make sense. Thisi®bedza S A G Qa adzOK Fy Sl aeé &aiNHzO( dzNBS

A little fun fact for you, did you know that odtumbered listicles perform better than evarumbered? They perform

up to 20% better than those articles with an even count. Numerologists suggest it couldthgetiie often have a
favourite number, and more often than not, that number is odd. As well as that, the number seven is cited as being th
most common number that comes to mind when someone is asked to pick a number between one and ten.

Conversely, othes argue odd/ dzY o SNBER tAada NS SFaASNI G2 NBYSYOSNI oS
out. Even numbers are nice, rounded and this makes them dull. To honour that, this article has 9 points instead of a ni
even 10.
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News Articles Creat e Awareness
(Issue 201%) - by Claudia Littlefair, Editor

Creating awareness that our activity exists is tlfiest step in marketing. One of the main reasons why people have
A02LIISR 22AyAy3 2dzNJ | Ol A @ AThesadkthingsiwi hatie crigdtes this RablynDadurselves2 &
by relying on wordof-mouth to fill our classes2 SQ@S Odzi ot 01 2y Fff (GKS YS{iK2R:
awareness- demos, parades, hanging posters, writing regular news articles, signage, andt hyilaong online
advertising (free community calendar postings, digital ads, advertorials).

Ly GKS Se&esa 2F GKS 3ISyISNE tARIDEAB2 6O RN Qa2 B6E2vdBa
preconceived ideg and not a nice oneabout aur activity.

Try something new!Use news articlegshroughout the dance seasothat will keep your club in front of the eyes of

your community. Next season, when you try to recruit dancers from your area, they might have the right idea of who
you are andvhat you do.

Betsy Gotta, awell y 26y /[ £t SNE aLl21S | 62 daf sqiakeldaghdng ifi Ber kelbrdteIad8ress
Fd F a5FyOSNE wWSONHZA GAy3a 9RdzOFGAYy3 YR az2iA@FiAy3IE &

G, 2dz I'yR L 1 yéngers &k regulardpbogie WS have held a variety of jobs, have different levels of
SRdzOF A2y yR Sy22é 20KSNJ ay2N¥YIFfé LI adAaySa Ay | RRAG
and different callers use a variety of music. ThépbOX K26 S@OSNE Kl a y20d &Sd Y2RAT)

Gd & & {2YS @SIFNER 32 | YSYOSNI 2F | b2NIK bSgs WSNA
about square dancing. He quoted square dancers about how much they enjoyed squarg. daach quote included
G§KS RIFIyOSNR& yI YS Theteivss alggbR croasOtonizifHafickre glidted. That fall several clubs in
the Northern New Jersey area had more people come to classes to try the square dancing activity than imspdst yea
believe that the article changed the perceptions of square dancers from a bunch oflikeled blue collar people
pretending to be hillbillies to a varied group of individuals enjoying a stimulating hobbihese new dancers found
someonethatseenit f A1 S GKSY gK2 &ljda NS RIFEyOSR: a2 (KSe& FSti
Not sure what to write? D2 (2 GKS /Yyl RAFY {ljdzZ NB 3 w2dzyR 51 yO0S
Gt NS{aljadzZk NE 51 yOAy ¢ 06 2 | NiRps:Hvwwiv.Kintemest.ga/cghddidsqubrddi A Of (SGad | 3
to get ideas and wording for your own articles.

Invite a reporter to come to your club and write about the experiencé/e had one young repter write a review that
endedwithaa ¢ KA& A& y20 2dzad +y S@SyAy3a G2 tSINY | ySg RIyYy
2F 3S RAFTFSNBYOS FyR 461 GOK ySg 02yRa 0SAy3a F2NMSR:
GKSe agAy3a GKSANI LI NIYSNER>S R2aSe R2 FyR &l aKreszs e2dz
a2YSUKAY3 &ALISOALIf v

2SS 1y26 6S KI@PS az2YSOKAy3a aLISOALE G2 2FFSNI (2 GKxMAS
on our secret. Use news articlégroughout the dance seasoto create awareness] A { S G KS f @ NR Oa A
aly 9ftSOGNAROFE .IFyR aleazr ¢S ySSR (2 tSG LIS2LIXS (y29
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Seeking Free Publicity in the Square & Round Dance Activity
(Issue 201%) - Excerpt from Presentation from SQUAREUPB.C., the marketing initiative of the

B.C. Square and Round Dance Federation by Brian Elmer April, 2013

The Press Release NN/
One of the best ways to reach a mass audience issbgking free publicity in the presdn this et
case, though, we recommend a different approach than inviting a reporter from the media to
an event.

alye GAYSasx GKAy3a FNB ST dz2ld G2 + @GArairidAay3
often prefer to focus on a human interest aspect that might not be favourable to our image and <= >
LINPOlFofe g2yQl GStft 2F GKS o0SySFAida 2F 2dzNJ RFyOS F2NJ

The Central Okanagan region has seen exceptional, favourable response fromrindtlano online media upon
submission of readyo-print press releases with accompanying photdhe online media outlets are generally
O2yaARSNBR &O2 YY dzyarditey skeryelnSitylith inews dhddvénts amfbrmation and much more, like
an ekctronic newspaper.

The method that has been followed is to write press releases in the style of a press
reporter and submit them unsolicited, strictly by-eail. A little research into your local
media web sites should reveal thenmail addresses ofheir editors. The topics have
varied from detailing a club event to the special activities of dancers.

The distribution via email is the easy part. Taking photos, gathering information about
an event and writing the release is the hard part.

In seekng free publicity, we have little control over what the media editor will actually publish, if anythingou
cannot expect 100 per cent success with every press release but persistence can gagmgubmittingDance news is
Gaz2Fld ySsoaée YRAROIE A&NI a0 AMBRISRE o0& a42YS aSNRA2dza KIF NR y!

If you wish, you can contact the various editors of your local print and electronic media sources and ask about the
preferences regarding the submission of press releases. It can't hurt to establish eetaimohship with the press.

If submitting to a newspaper, leave it to the editor to select where to place your stotyK S & Qf f 3l dAas
adzZAGFo6fS FT2NJ GKS a! o2dzi ¢26yé aSOlA2ys (KS & ¢helfrahSt ¢
page!

An important thing is to know exactly what geographic area each media outlet serves. In the case of newspapers, whe
R2 (KS& RAAGNAOdzZISK ! 3FAys (GK2asS dGKFd FINB aO02YYdzyAde
exception could be persons from the community going somewhere, in which case the story is about them and thei
SELISNASYyOSad ' faz2zy &2dz2NJ RFyOS 3INRdzZJ slyia G2 o685 a.
readers/viewers can interact with yoonentrate on the media that serves the immediate community where the
dance club operates and its members live.

Photo Submission

A selection of three to six photographs are generally attached to eaeimal press releaseEach
photo has a suggested captbn y I YAy 3 GKS LISNBR2Yy A& LA OGdzZNBR
each shot. You want your photos to relate to the subject matter of the press release.

t NEGARAY3I GKS YSRALF 2dzif Sta 6A0K aSOSNI t e pidtugeii®the case | S
of competing newspapers, they want to look a little different from each other.
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{2YSGAYSa A0Qa | aLK2:G2 NBESFasSé¢ GKIFIG Aa FdzNYyAakKSR
where a full written press reles is not appropriate. Again, the photos should be sent with suggested captions.

Resolution of Photographs: Newspapers need higher resolution photographs than online media. Photos for
newspapers are usually requested at 300 dots-inch. A photo filesize of 1 megabyte or larger should ensure that.
Pictures to be seen online can be furnished in low resolution (100 kilobytes or less). A simple approach is to issue f
LIK2dG2a Ay KAIK NBaztdziazy FyR S (K2ta&ljusinieds. R2y Qi y S¢

9RAUGZ2NRA b2GSY {2 y2¢ AGQa GAYS (2 Lilzi Ayd2 LINI
.8t26 Aa Ly IFINIAOES GKFG (221 YS Y2NB G(GKIFYy H K2dz2NAB
submitted itto2 dzNJ G 26y Qa 6SS1fe ySgall LISNI FyR K2LS¥FdzZ e (GKS
squares of dancers including 22 people who were dancing for the first time.

THI' S I'S NOT YOUR COUNTRY HO

Forget country hoedowns and fiddle mugjcoR I @ Q& aljdzZr NB RIFyOAy3 Kla S@2f SR
strong beat. It could be rock, pop, salsa, classical, techno, country,bigsdz y I YS AGZX 6SQ@S LN
says dance instructor and square dance caller Dave Littlefair.

2 KSFGf YR 2KANISNE {|ljdz NB 5|- ' O NE |
W5+ y0S 3 5354aSNIQ yAIKGa F2 NUSEESENERG0 B Gy 2a8EmMi P dzy

Wednesday, September 19th. People from 8 vyears to '_
SELISNASYOSR GKS Fdzy FyR C)Kl-t
ablagi H¢ &F AR al NAlYy wAGOKASO®
Fdzy FyR (G4KS YdzaAAO A& 3INBFGH
¢tKS YdAAO A& y20 GKS 2yfteée (KA
OKI yaSR G22d¢ AYRAOI i &faw Wha prafer theFtiaditibiddl outfits, thét EnbiSE dartcésSdress (inA
GKFEGSOSNI KSe | NB O2YTF2NIilofS 6SHNKYy3IdE

/\__

Littlefair explains that the type of square dancing taught is called Modern Western Square Dance (MWSD) which evolv
from the simpler form of @ditional square dancing. In MWSD dancers are taught a series of 68 dance steps known &
Orftftaao tKSasS OFrffta Oly 06S aeglt{SRE G2 GKS oSrHd 2F
f SFRkT2fft2¢ LI NIy SchHte theldan€edy pitkng thedé¢ dalls ®deider in @iai@verip@ler he or she
OK22aSao LiQa GKS RIYOSNEQ 2206 (2 OIF NNEBE 2dzi GKS OI ff
GLYDEFNARIOofes OFffta INBE YAaDIKADN RBYW Iz Ay OANNS O (i (281 £2 T
find the fastest way to get back to dancing and ready to do the next call. Because we need to work together as a grot
AGQa Slhaeé G2 YSSO FyR 3ISaG G2 1Y2 d&euSdal) BancadivkiSeNabyone in &he { f
NR2Yode

Sue Henderson, decided to try square dancing two years ago when she was looking for a way to blend her love for mt
GAGK | LIKeaAOlt FOGA@AGE GKIG g2dz Ry QUA yKUSNIT  GK SjNikzZ ANyS2 «
G2y RSNFdzZ = NBSFNRAYI FyR Fdzy (eSS 2F RIyOSz¢ akKS al e
RIyOS O2YYdzyAiGe A& OSNE FNASYREE FyR 6StO02YAy3adat L
G2N] 2dzi G2 dzLloSF G Ydza A Oodé

Singles or couples are welcome to come to Westmount School gym at 7pm, any Wednesday during the dance sea:
FNRY hOG20SNJ G2 ! LINARE @ /| 240G Aad PckLISNRBR2Y | yPmioria8e T A I
indoor shoes. For more information go to

www.strathmoresquaredance.coor emailstrathmoresquaredance@gmail.com
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A Lesson in Marketing

(Issue 2012) Ly G KS LINB@A2dza ! f 0o SNIF / KFGGSNI AadadzsSx | ySgal
{ljdzr NEA LYyONBIFaS o0& Hdp 5FyOSNAR Ay hyS |, SI NHE ¢ KS
GbSsgat SGAGSNERERAI PRAz6 2 Nz E A OAG& RANBOG2NI AYIljdzZANBR AF
Elmer, Chairperson of SQUAREUP B.C. (a marketing initiative of the B.C. Square & Round Dance Federation). Belc
SEOSNLIi A FTNRY . NA taiyiya lotSokgraktical meBkeéting2igsdhatXoul® Beyof benefit to all of us in
our promotion efforts.

| received an inquiry from you about accessing an advertisement for square dancing that originated in West Kelown
BC, in the Okanagan Valley. Myokgies for this delayed response but it has taken some research to identify the photo
source because the ad was created several years back.

¢tKS TR KlIa yS@OSNI oSSy | LIRAGSNI o6dzi A& | OlGdzt £ & alpaidd RA.
campaign exceeding $1,000 in valué.was never furnished without the local lesson information, so we don't have a
version where that section is blank and could be used by other clubs.

The photograph of a younger couple in a dance pose and logkah the camera is a professional copywritten photo
owned by iStock.That's an online international micro stock photography provider based in Calgary. They furnish some
photos online royalty free but the best ones tend to be at a cost. They sell thaiwgpbno a "credit" system and the one

of the dancing couple costs 3 credits or $36 CAN. See it onlir¢ @tfi LIY K K 6 6 ¢ A & (1 2 Oedulile? (i 2 d
enjoyinga-dance. There are m@y other similar photos for sale by iStock, including older and younger demographics. |
can send you my list if it interests you.

The B.C. Square & Round Dance Federation acquired the rights to use the photo as part of the graphics involvec
making a pll-up promotional screen years ago. The "Dance Dance Dance" wording in the background was created |
the designer of the screen, Papyrus Printing in Prince George, BC. When the newspaper ad was created for a men
club of the B.C. Federation, the twoaghics were again combined by the newspaper's graphics & layout department
and married with the text for the advertisement. You could purchase the photo from iStock under the "Society" anc
have a print shop recreate the ad leaving a blank space for ttad &ub information. I'll attach the "Dance" wording in
PDFormat which is actually only the upper part of the white background behind °; S EEVET AT RAAEE EXpEriehce
dancers. The print shop has to blend it. < E SESSION,
WEDSS EPT 0 b prige
Introduction to... s e

Note that this ad involved a lot of thought and skillful understanding tarket Today’s : \
segmentation:" Squ are h .
9 The heading promises "a great dance experience" and offers a "free session". Dancing T
1 The start time of the instruction is 6 pm which is much more reasonable for wor | with modern music

. e . . . * Fun, laughter, fitness
people who don't want recreational activities that run late into theesing (some | ; gt s iy '
employees today begin work at 6 am). Iéi:‘;’{;{‘;“d"i;“:"“"‘“’
 Casual attire >
1 The photo depicts a couple to which the target Baby Boomer demographic, | westbank unitea .
Church Hall » 3672 Brown Rd. I
aged 53 to 71, relates (the Boomers see themselves as up to 20 years younge| I s winsio |
i K i i exciting sm“on\‘ ollow every Wednesday
they really are). Real people looking like theyemjoying themselves beats out an L & e M
. ; . . . all to say “I'm joining the fun
graphic or artistic rendering. Learn more about demographics from the Calle|ronjeny 250769556 + ron memutien@tetus.nee
Lynda 250-763-0084 » lyndabj@shaw.ca
research of years ago. Refer to: Video: www.DancingKeepsYouYoung.ca

www.WestsideDanceFun.info

http://www.squaredance.bc.ca/jimhensleymarketingseminar Histei Y The Weatsyda Squares

f The "Today's Square Dancing" heading moves away from more tired words to imply a current activity.
9 The bulleted points stress fun, fithess, socialization, ease of learning and singles being welcome along with cas
attire. The club placing the advertising is privileged to have a young instructor (aged 25).
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http://www.istockphoto.com/…/happy-couple-enjoying-a-dance-
http://www.istockphoto.com/…/happy-couple-enjoying-a-dance-
http://www.squaredance.bc.ca/jim-hensley-marketing-seminar

1 The instructional period shown of 12 sessions is inspired by the condensed "West Coast Square Dance Progre
developed in British Columbia back in 2012. 283@dwo-hour sessions to learn the Mainstream program doesn't sell
anymore. Refer to:
http://www.westcoastsquaredance.com/index.htmCallerlab has since developed the Condensed Teaching

Method Program of 12 sessions.

9 There's a "calto-action" encouraging interested readers to phone email to say that they want to jo the fun.

i The closing portion of the ad brings reader's attention to thenfiiute promotional video produced for the B.C.
Federation called "Dancing Keeps You Young.DancingKeepsYouYoung.ead the web page title for the host
club is promotional yww.WestsideDancekn.info) to send readers to an eagsy-remember club web page that's
tailored to new dancer prospects

1 Also, there was a desire to create a media synergy by having the photo and titling on the pateen be similar to
that used in the newspaper advesiig.

1 Further to media synergy, under the B.C. Federation's SQUAREUPB.C. marketing initiative, we've been running
advertising on Facebook that utilizes the same dancing couple photo but largely asshanigicturing them from
the waist up. The "lading page" to which interested persons are sent if the ad interests them is:
www.SquareDanceFun.info

Article Marketing
(Issue 201&%)-Ex cer pt From CALLERLABOS Squarne
Writing and publishing articles is a great way to tell the story about square dancang it

will gst_ablish you as an expert on the topic. Ttas be done in a simple way, or 8 g . Dance
SOph|St|Cated way. Marketing Manual

Mar k

In Section 17 Case Studies/Repeatable Success (Square Dance Marketing Plan) there is a
story about how the Morrison Grand Squares wrote articles, really press relaasashly
and mailed or emailedhem to media outlets. That resulted in occasional stories in small
town newspapers, interviews, discussion on small town radio stations, which irrdised the awareness of the club

and their activities with the public In turn, that made businesseasore receptive to having exhibitions, and residents
more likely to consider square dancing!

Fora copy of manual go to
When you write an article, it needs to be interesting and provide useful information. Http:/callerlabknowledge
also needs to include contact information asldould always lure peopled your website org/?p=1736

or blog to get more information.

You can also publish your article in a variety of article directori@here are thousands of article directories out there,
and many of them are free! Sign up as an author for one or several of these kkB A Of S RANB Ol 2 NA S
need to choose an article marketing site, visit the site and create your profile. A Google search will show you the tc
sites.

¢2 Lzt AaK @2dzNJ F NIAOEf S6av @&2dzQf f heoklvidiistuctions.A O1 2y K¢
The more articles you write and publish, the more exposure you will gehich will drive more traffic to your blog,
your website, etc. The articles you write will stay out there, so they will work for you for a long period of time

Online Press Release Campaigns

Just as there are free article directories to publish your articles, there are free online press release sites to publish
your press releasesThese sites are a resource media companies use to research topics they pigte @ report on.
Distributing press releases does the same as article marketing, it establishes you as an expert on the topic. In me
cases, these distribution sites will send your press release on to other press release sites.
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https://l.facebook.com/l.php?u=http%3A%2F%2Fwww.DancingKeepsYouYoung.ca%2F&h=ATNVtiAA9qwgE0Ose_wl8jHm3kVMF_VcuWdb5BvftfcDLNoQBmyABhrGcEGc4c4gQsHU49oOCbb4bxEtDPLxl8bfV6dugjv_mV5VNBR08FFvFlijKyorE98jAJyb_cArBny-qkhn4_Ajs00B&enc=AZNl5QeSEbqAXR8298y5cscV-PabOgFrs9cF-AnB66ZW3n3TU2L5IdCxR8j7tvLv5UVfGDZuVWM4_tTA_lA4lwNWwK2erxCH9TlREe0NHvbYd25o1BRRbi7BP7AfFY1LWe2nHUoP-8b82hsKhYIljS9r80lRxSRNe_4c_js26xj0AQ&s=1
http://www.westsidedancefun.info/
https://l.facebook.com/l.php?u=http%3A%2F%2Fwww.SquareDanceFun.info%2F&h=ATNakEUMyGQ2tdkF-7q8kWduPcetGc_zZf3EBlLzYiyL-F3QXkU76SenMm5FQzFsGqSON73JemWYlHqDlj2YxO8K2OIW-Enc15FNVQY61zwg4femMPFwnrqS9JyonG6IRQn01f-rRxsmcR_G&enc=AZPqQktueoD-vpmUYzUzPDKHtXi3QLh1fIMHqVI-hCS08JlhK8AJAH4hICB4Ln4et98VVUmRrqRYx22id0uHjSPpLEC2e8GNQH-mXO3zBzxq0eCNmjhn6wOnNO8rxDwwPgapj5Jj7ETY-FMJmwWusuWaW7V_wzuFDQp9p0J5njZ6vg&s=1

F. MEDIAOOTHER

Talking Points for Interviews
(Issue 2019) - by Eric Henerlau, Caller, Corte Madera, California

Sometimes square dancers and callers get the opportunity to be interviewed about our actiVitg interviews could

be published in a newspaper, radio or T¥ey all have something in common: the reporters want to share a story that
they think their audience will enjoy. When these interview occasions arise, there is a great opportunity to promote
square dancing!

Many times we have seen interviews and stori¢isat present square dancing in less favorable light/hile there is
nothing wrong with this, think about what we COULD say about square dancing that makes it exciting and would wal
people to check it out! Here are some points to consider when you aedasktalk to a reporter about square dancing:

1. Emphasize the FUN that you enjoy in the activifyhink about the parts of square dancing that make you come back,
week after week. Smile and show enthusiasm! The reporters will pick up on it and noténét in
article.

2. Talk about the friends you have madespecially if you have found a spouse or lb@ign partner
through square dancing. If appropriate, talk about the various professions of members of o
club.

3. If your club does other activities outsil of dancing, mention thosePeople who read/listen to
the interview may be looking for all kinds of fun things to do.

4. Focus on the newer dancers and the joy they fdel¥ @& 2 dzZQ@S 0SSy RIYyOAy3a F2N) aS9Q
beginners can helps remember the initial excitement we felt when we started.

5. Look forward to the future.5 2 y Qi Rg St 2y (GKS LI ade 2SS it KIF@S af
how many clubs there were. Someone unfamiliar with our activity might intetpieete comments in a negative light
and be less willing to try out dancing.

6. If the reporter leads with a questionthatSSY & (GKS YA 6SNI g2dzZ Ry Qi ,Ihinkeboutt |j dz
how you can answer the question truthfully, and thgime follow-dzLJ A Y F2NX I A2y 2y K2¢ Al

The above are just suggestions. You certainly can speak freely about anything. But the opportunity to get interviewed
infrequent, and if you share the same passion about the activity we do, you can help everyone

About the Author: Calling since 1980, Eric has taugimusandsof beginners to square dance. Currently calli
for Plus and Advanced clubs in the San Francisco bay area, Eric emphasizes inclusion for everyone in the
wide variety of musicred unusual choregraphy are cornerstones of his progfant is recognized throughout thes
country as one of the premier Square Dance callers and teachers.
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The Interview
(Issue 2018) - CALLERLAB Square Dance Marketing Plan, Caller Mike Hogan

Gainll YSRAI O2@SN}Y3aS 2F aljdZa NS RIyOAy3a Aa | @OSNE g fd
activity. The more we can get this kind of positive exposure, the more open to the idea of participating the public will
be. That in turn will m&e recruiting efforts more effective. You should always be prepared to handle an interview if
one happens.

If they are coming to your dance, contact them and find out what they want. Do they want to just come to the dance”
Are they going to write aarticle on the experience? If so, what information can you provide them with? What will the
FNGAOES 6S GKSYSR 2yK L¥ AGQa KSFIftUGKZI 06S &dz2NB @& 2dz
entertainment, ask if they want to meet with thealler before or after the dance and set that up.

Do Say
1 Square dancing has modernized with new music and new dress codes.
9 Square dancing is a fun social activity with many added benefits.
1 Square dancing offers great low impact physical exercise. Duaiiltevalk 5,000 to 7,000 steps in a single evening
of dance, burning over 300 calories, all of which is lost on them because they are having too much fun.
1 Square dancing strengthens mental skills and reduces stress. Dancers must listen and reacbtantheds given
by the caller which keeps them focused and unable to worry about their daily lives. Again, all of this is lost on th
dancer because they are having too much fun.
I The (fill in name of District) is made up of (fill in number) square dag&.. dancing is simply math
clubs and (fill in number) round dance clubs. Yt the Sbilty fe schve and

execute commands & concepts
in motion while formulas are
called in random.. If you want

Do Not Say Stk to ine Dancingt

1 Do not refer to the declining population of square dancers. | s e A0

1 Do not refer to the increasing average age of square dancers.

1 Do not refer to the health benefits helping seniors.

1 Do not make any commentthat infer that square dancing is fo
seniors.

9 Do not mention alcohol.

Excuse me Captain: The Vulcan Bur

Be aware of how you or the interviewee looks for the interviewA picture is worth a thousand words. This is show
business now. This is supposed to be a fun, healthy activity ks & all ages. If you put a-y8arold overweight
FNROYAYI 62YFYy GA0GK 6KAGS KFEANI AY | OKSO]lSNBR aldzr NB
ARSI GKIFIG 6SQ@S Y2RSNYy AT SR (KIFG GKA& Aa Fdzys 2N GKI

Whether the interview is live or for an article to be produced later, keep in mind that you do not have control over what
is asked or what is written.Control what you can control! You can introduce the interviewer to dancers who are
possibly youngemr have a great story like marrying someone they met at a square dance. You can provide photos t
the interviewer ahead of time. Work ahead of time with the caller to be sure they are using a good mix of music at th
event.
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A Local Newspaper Reporter Just Showed Up
(Issue 201B) A by Mike Hogan, CALLERLAB Convention 2015

{AyOS &2dz RARYQl KI@®S | OKIyOS G2 Fral GKSY IKSIR 27F
about the activity ahead of time, do it now!Position yourself as saeone who can help them get the information they
want to write about. Introduce them to the caller. Introduce them to a club member who would be a good
spokesperson for the club and the activigyn other words, someone who visually represents what veatnto portray,
YR K2 (1y2¢ga (GKS o0SySTAda 2F (GKS FOGA@gAGe GKFG GKS@
Generally, here are some ideas about what to say:

1 Always start and end with FUNThe single most desired benefit of squal@ncing is the fun and joy that dancers
experience. Smile. Be enthusiastic. Reporters notice this.

1 Share stories about the lifelong friendshigs 2 dzZQ @S RS @St 21LISRX 2NJ aKFNB | &z
they met square dancing.

9 Share stories abat your travels and square dancinghere you travel. Travel is fun. Square dancing is fun. A story
that mixes both is a great story.

§ Talk about the membersinyourcluby R ¢ KI &G GKS& R2 F2NJ I fAQGAYy3I AT A
clubwho does something unique, like a military officer, or a doctor, or an engineer, these are professions that buc
the image of dancers only being pig farmers. (Nothing wrong with pig farmers by the way).

1 Talk about the modernization of square dancintha music is now played form laptops and the music is from all
genres of music. Give examples.

1 Talk about the underlying health benefitsf square dancing.

T LT @2dz2ONB a1 SR K2g f2y3 AlG GF1Sa G2 €SI N§I&ssofsSAIBrQ a
GKNBS fSaazya A0Qa SAGKSNI y2G FT2NJ e2dzx 2N e2dzQft 2

9 Talk about the changing dress codélell them the traditional square dance dress is still the standard, but today
many dancers come in jeans, and welcome that.

{2YS NBLRNISNB 2dzad KFI@S (2 KIFI®S (GKS RANIH L¥ AU o
A02NASas fA1S aLayQid aljdad NS RFEYOAy3a || Re8Ay3a | NIlKse 2N
are tough questions to answer, and issues we are dealing with, so answer these type of questions truthfully then follo
dzL) 6 AGK AYF2NXIGA2Y 2y K2g 6SQNB AYLINROGAY3I 2y GKSasS |

Here are a few things not to say:

Do not make reference to the declinipgpulation of square dancers.

Do not make reference to the increasing average age of square dancers.
Do not make reference to the health benefits helping seniors.

Do not make any comments that infer that square dancing is for seniors.
i Do not mention alcobl.

DFAYAY3a YSRAI O2@SNI IS 2F &dljdzr NE RIFEyOAy3a Aa I @GSNE OI
activity. The more we can get this kind of positive exposure, the more open the general public will be to participating.

That in turnwill make recruiting efforts more effective. You should always be prepared to handle an interview if one
happens. Better yet, why not proactively seek media coverage. | hope the ideas about will help you in that endeavour

= =4 =4 =4
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How To Photograph A Contra D ance

(Issue 201B) Doug Plummer of Seattle, WA, is well known in the contra dance community nationwide as that guy who takes all th
dance photos and videos and puts them all over Facebook and in a calendar. Since 2012 hephbkskel the Contradae

/' ft SYRIFENE F LINBYAdzy gttt OFtSYRIFNI GKFG OF LI dzNBow tolPHobgrapiSa G
/ 2y (NI wad paliishéd in the CDSS News (Country Dance and Song Society, www.cdss.org), Fall 2014; and is use
permission

There is no such thing as a photograph of a contra dance. The only
thing we can capture is a moment in a dance. So the first thing is to
identify that: a moment that might be captured.

l QldzZl ffesx fSGQa ol O dzZLld ¢&& TFA
given moment. When we dance, we go through a series of fleeting
SYy2iA2yad ¢KSNBQa GKS O2NRALFf =
ramp-up anticipation of a balance. The connection of an
allemande. The dramatic feeling of a wall of you convening an
receding in a great long line. The delight of a new neighbor. The
alarming stare down contest of a gypsy. The consummation of a

South Coast Folk Society contra dance, Gree lovely, long swing with your beloved partner, until you dump her for
Acres Grange Hall, Coos Bay, OR, 2014 the next dance.

D Pl . .
(Doug Plummer) When you watch a dance, those momentsidaelings have physical

expressions. There are bodies in contact and in connection that you can isolate and capture. That is the reason to hav
camera at a danaeto more deeply connect with those significant, fleeting moments full of feeling, and tdenstpp
and hold one.

So, given that, what do you do to take a photograph that holds
that ambition? The first trick is to watch for just a single momg
that you emotionally connect with. Shoot only that. Thitiyo
beats later, it comes around agaiKeep whacking away. How yo
feel inside is your signal that you might be getting closer.

Here is maybe the most important advice to becoming a bet|
LIK23G23INF LIKSNY 52y Qd adkNB
2dzald RAR® 52y Qultheldsadts df yoér shodling St
only takes you away from the moment. All that investment
getting connected with the dance, with the dancers, with the bé
and rhythm and the energy surroundirlg vand ca}rrying yOu away Contra dance, Bay Area CDSés American Week, J
look at the screen for longer than@S O2y R | YR € 2 dzQddYMCA, La Fotda, G445(Doug Plummer)
room. It takes great effort to reenter. Edit when you get home.

l'y20KSNJ GALl)Y 3SG Ot2asSe® DSG gAGKAY Sto2¢ R2RIAYI NI
a2YS2yS R2SayQli ¢yl e2dz QIKYS NBRS d2(dm f.f dziF SEK I ik GNII NIRE 88
feel you have to be a wallflower in order not to be one. Everyone notices the person trying to photograph unobtrusively
LT 82dz2QNB Ay (GKS YARR{SS &2dz RAAIl LIS N

The first thing | tell my arkshop students is, go forth and fail. You have great aspirations to capture the perfect
Y2YSyidsz YR Y2ai(dte e2dz 62y Qid® ¢KIFGQa LI NI FyR LI NOSE
GKSys &2dz 3S0 + ItAYWNVESNRAYE 82YBAKRYIl yRI 8@dz OKIFaS (KI
YFEGOGSNI I 6gKAG oKIG {AYR 2F OF YSNIY @&2dz dzaS® ¢KS LINB OS:
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Photography, especially in the digital age, is an act of great
LINR Tt A 3 Oétabsaytthat yo@ shoot/iddiscriminately and
without intention. Just the opposite. It takes a great deal of
attention and effort to stay deeply connected with the moment, and
from that connection comes the urge to click the shutter. It might
happen a lot otimes in a few seconds, particularly in the complex,
dynamic environment of a contra dance hall, as a feeling hits. |
rarely come away from an evening of photographing a dance with
FS6SNI GKIyYy (62 2N 6KNBS Kdzy RNBR
many dances.

Wasatch Wiggle, Salt Lake City, UT, 2013  And when you do sit at your computer that night, posting on
(Doug Plummer) CIFI0S0221K 52yQi LRad GKS G2 R2
are pretty good. Post only the best one. The fewer shots you post,
the better photographer people think you are. Andritleed makes you a better photographer.

Dance Signage
(Issue 20181) - Excerpts from CALLERLAB Square Dance Marketing Plan, 2018

SIGNAGE AT THE DANCE HALL

Create a large banner that can be hung on the side of your dance hall facing the street, ordieketoin the ground
outside your hall facing the street. How many dances, lessons and beginner events are held in any week across
Country? How many total cars pass these halls on the street?

If every club and caller had a banner they could deplby the street anytime they were holding an event, imagine
how many impressions would be made on drivers and passengers in these passing vehidieays put the new logo

and slogan on the banner. Possible messages might be:

T a!'YFTAyYy3 yQa ASFKMOHE | SNB ¢ 2

T a[ SEFNYy G2 {ljdzr NB 51 yOS | SNBE ¢2yA3IKGIGHE

 a{ljdza NB 5 yQ6t 6F8MBeWRYHAREHE

If your dance location has a marquee, ask to have phrases like these placed on the marquee. Ask your dance locatic
you can leave the banner up for a peridfiso you may want to add more information on the banner.

SIGNAGE AWAY FROM DANCE HALL

Banners are more expensive to have made, so do some homework and find out where you might be able to har
banners. If you have members who own businesses, maybegud hang them on their building facing the street. If
your home is close to a busy street, perhaps you could hang one on your home. Maybe your backyard backs up t
o0dzae auNBSGo® LF¥ &a23 KIFy3a | o yyS Nitedihtraffe.dzNJ FSy OS o 2 |

Once you know how many banners you can hang, get quality banners printed with messages that are not time sensiti\

Always include logo, slogan and a website on your printed material. A few basic rules of print design include:

 Donduse morethanthreefonts2 Yy S { SNAF o0F2yia adzOK a ¢AYSa w2Yly
{SNAF O6fA1S ! NAIf 2N I St@SGAOI0OE YR 2yS GKSIRtAYyS:
designers can get away witlsing more, but it is better to stick to three or less.

f  Always make sure photos are facing intothe page LIK2 G2 FIF OAy3 2FF GKS LI IS RN

T {2YS G6KAGS &LI OS¢ Aa J22RI odzi YIF1S adaNB Gl aial S
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Sgns Speak Volumes

(Issue 2015) O by Editor Claudia Littlefair

One of our chief marketing problems is that the majority of people do not know we exist! They believe that square
dancing happened sometime in the past. CALLERLAB, the international assoaiatiallers, coined the phrase:
Gb2o2ReéQa GFft1Ay3a | o2dzi Al MoS GFbuzdGrtisng mieRmaceduridglearly mlyfa
4 to 6 weeks. That means there is next to nothing about our recreation for 85% of the year.

Merv & Sandy Meyers, caller/cuer couple from Kamloops, have used { S
GSKAOf Sa Fa aGLRNIFIotS oAffoz2l NRa
of magnetic car door signs, so they can put them on whichever vehicle
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This fall they took the signs one step further. They put up a large banner on the front of the Community Centre. The
put up a doublesided — sandwich board sign in front of the building.

| . = SQUARE DANCE
LEARN IN 10 WEEKS s SR TY il & DESSERT NIGHT
G - o p

(M

| 540 SEYMOUR ST. ] .
MO EXPERIENCE OR PARTNER NETOLD

\\f\?‘ 250.376.5636 3{? ,

their lot. The previous owner had built it to advertise his business, and left it be .
when Mev and Sandy purchased the home. It was perfect for putting up ano
banner, especially since it faces a major road.

The result? 28 people came to their free dance, and 19 joined up for lessons.
attendee filled out a survey about what influenctteem to attend (some ticked more
than one answer):

Community Calendar 4 Friend Recommendegi12
5SY2 |4 §¢xKS .| &¢ Bannerat Community Cente2
Newspaper Article 8 Own Web Search4

Banner on Home Latl Van Decalg 1

ABOUT THE MEYERS
Sandy& SN aSe@SNE OFffSNJ g OdzSNJ O2dzZLJt S F2NJ WeK2Y

are very passionate about square & round dancing, having traveled as far south as Spokane, west !
Hawaii and north to Fairbanks, Alaska to dance, call & cuev 8arted square dancing in 1982 and has
been calling & teaching square dancing for 17 years in the Thompson/Shuswap region. Sandy starte
square dancing in 1978, dancing until 1986 when she took a 22 year break, happily returning in 200¢
Sandy loves @ing, and started this in 2009. She & Merv choreograph many of their own round dances. They are bot
SyliKdzaAlIaiAO o2dzi LINRBY2GAY3 aljdad NB YR NRdzyR RI yOAY
{ljdz-r NE 3 w2dzyR 51 y NS gC WSO FlyM2yAZ2 yW [2yT |h2dyli2add F y RAy 3 { SN
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G. DEMOS & EVENTS

O Experience Neededd Dances
(Issue 2024-2) - by Claudia Littlefair, Editor

Creating awareness in the community that our club exists is our number one marketnitypbecausepeople O | y Q (i
joinaclubtheyQ @S Yy S@HSNIJ KSI NR 06 2dzi @

Regardless of how many posters are hung, signboards displayed, ads placed in priihey public demos performed,
open dances held, there are many people in Strathmore and areahatie never heard of us. Or if they have, they
GKAYl Al0Qa Ay GKS LI adz dzyl ¢ NB GKFIG ¢S FINB adAatt 2L

So, we need to constantly be looking for new ways to promote, on top of also doi{lg[A GKS 2GKSNJ aid
doingtopromote.L 1 Q& AYLERNIFydG G2 NBYSYOSNI GKFG SOSNEB GAYS 4&:

S KI @S adzOOSSRSR Ay ON&Whemqr’tEeyloderNcBl;{lﬁ)ma O ¢ KL {1QA 2d7NJ :
them. caluawmmmumamnumers

A few yearsago, for several summers we held a Barn Dance with proceeds going t
local charity This ensured that a different group of people would be made aware of v
we are. The Calgary Mountain Fiddlers came out to provide the mquaiother drawing Ffdl\ﬂ ][
card. We sld watermelon, popcorn and other treats and everyone enjoyed dancing to [[EAESIEE

square dancing. They also met the members of our club and made connections. It VWaSiaEEeaias

120 Brent Boulevard, Strathmore

really fun way to attract a new group of people and to create awareness for our club. | proceeds to Strathmore Youth Gmp

This will be our third summer where we dance in our local park, every Wednesday during June, July and Aligest.
FANBO K2dzNJ A& | RSaAIylr GBR (WA yin NB él&aﬂlemlBaRI y’(WéyzS’S?\éZK
I2dzND uKNEdzEIK YI3ySi 0 FINR , > P LIZ a

6K2Q@3S NBFR 2dNJ | RA S f iy
members come out to try. When people hear oyfS
e P music and see a group dancing in the pavilion thgy<
gl yld 2 FAYR 2dzi ¢KIFIGQa 3I2Ay3a 2y d Li
AGQa || 02ydza G2 2dzNJ YSYOSNE .gK2 227

F2NP | i2 RIyO;
Rich Sbardellas a caller fromConnecticut whose specialties include Barn, Family and Community Dartash time
people attend his dances, he and his wife, Lynn, have an opportunity to promote our

activity. The following was posted on his FaceBooH SeRich $bardella Dance Caller 2 Y
January 24, 2024:

oFriends, our Barn Dances are growing, and many folks are from local Square Dance Cluk
These events are excellent ways to introduce square dancing to family and friends, and the
require no commitmets. Many folks have moved from Barn Dancing to club dancing, and
many continue to enjoy both the challenge of club dancing and the fast paced simplicity of a
barn dance. Come join us and introduce your friends to the activity you love.

You probably knowye recently started a new Barn Dance series at the Powder Mill Barn in
Enfield CT. This Saturday, January 27th 2024, is our second dance, and we are hoping to s
some old frlends and to make some new ones. A "Barn Dance" is a simple dance eveningywithneas, anon
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experience is required. WE will dance some dances in straight lines facing a partner, some in circles where we keej
maybe change partners, some squares, and possibly a waltz.

Again, no experience is necessary to attend, and no paithelecessary. Teens and above are welcomed in this
community dance, and you should be OK dancing with folks you do not know (Yet!). Admission is $10 per person $35
LISNI AYYSRALFGS T YAf @ odé

Brent Mawdsley(photo on right), caller in Surrey, BC does SO KAY3 aAYATfI N gAGK
az2yidKQ Beloy i &pbsh dated December 23, 2023rom his FaceBook pagé { |j dzt NBE 5 |
Brent: First Friday Modern Square Dance Party (Surrey/Délte)

dThank you to everyone who attended our Finstldy Modern [
Square Dance Party (Surrey/Delta) on December 1. We
another great turnout of over 100 people and enjoyed som
different dance moves and Christmas music together. We also had a photo booth with
props for some extra photo fun. The nEkist Friday Modern Square Dance Party
(Surrey/Deltawill be heldrriday, January 5, 2024

All dances will be &ennedy Hall 8870 - 120 St., Surrey, BGrom7 ¢ 9pmwith

doors open at 6:45pm.

No previous dance experience is necessary at any of these events, and everyone is welcome, including couples, si
and families (I suggest ages 8 and up).

I will use different music, daes, and a few different moves each time to provide variety for returning dancers.
Merry Christmas, Happy Holidays, and best wishes for the New(\&rang

So, this summer think of ways your club can create awareness in the community. Hold a freeotydidrbecue and
dance, find a place to dance outdoors and put up signs saying who you are, enter a float in the local parade, organize
a barn dance with a local music group. Be creative and create awareness that your club is alive and doing fine!

0 | neW You Were Going To Asko

(Issue 20177) d by Erin Byars, Cuer, California

9GSNI ALYyl 'y K2dzNJ R2Ay3 |y SEKAOAGAZY 2N RSY2yaidNI
audience? | mean, they thought it was a good show, but no one altjuconsidered that they could be part of the
wonderful world of square dancing. If you had walked among the spectators you would have heard them saying thin
fA1SY aLO t221a& LINBlGesx odzi L O2dz R y Saaé&nIwihaut andweringH £
those unasked questions.

You can work preactively by making short announcements during those few minutes when squares affermaing.
Besides being informative, it lets people know there is more dancing to come and keepdgrtmerwandering away.

2SS fazsys 6KSYSOSNI LI12aaArofSyT @2AR dzaAaAy3d (GKS g2NRa af
terms.

Here are some sample scripts:

GL 0SG @2dz 62 NNE I oWellzif yo dadvikalk, Jou camBare taBce.(1t h&lE § yiotd can walk to the
0SIG 2F GKS YdzaAOX odzi AdQa y28G NBIjdzA NBRH azald 27T a
Wdza i Fal lFye 2F GKS F2f1a @2dz aSS dzJ KSNB d¢

Gazal LIS2LX S GKAY] (KBERYBORK: I o daiTNickEI BImba jasy far Gintle FaleS aiso
for teens and youth, and some just for couples. We also have-bapable clubs. Something for everyone! In fact,
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https://www.facebook.com/groups/firstfridaymodernsquaredancepartysurreydelta/?__cft__%5b0%5d=AZVldpFONyEbfMvADGZ6QWKp-oEZTvlPSPyc3VM5-A_fhxTy5dvte7dwsO69C-cLWGoqH1sNlTV0CZhesT_lU7VeMvtGDiCvJkYDl5N0OZPINMs4COFSz_XSz3RujVU0-m-7_dYlh2Xc0XRRKyPqrSznyctmi0SsbDHUUsUVd8qVDEQqVy4iWyPQ0QtbJzkfY5rUA9yFBIKqlu8tap80bxOCSLS2Ka7H0JXeEqVkYDCGprKou2E5-aGQSmIYzBh5OwQ&__tn__=-U-UK-y-R
https://www.facebook.com/groups/firstfridaymodernsquaredancepartysurreydelta/?__cft__%5b0%5d=AZVldpFONyEbfMvADGZ6QWKp-oEZTvlPSPyc3VM5-A_fhxTy5dvte7dwsO69C-cLWGoqH1sNlTV0CZhesT_lU7VeMvtGDiCvJkYDl5N0OZPINMs4COFSz_XSz3RujVU0-m-7_dYlh2Xc0XRRKyPqrSznyctmi0SsbDHUUsUVd8qVDEQqVy4iWyPQ0QtbJzkfY5rUA9yFBIKqlu8tap80bxOCSLS2Ka7H0JXeEqVkYDCGprKou2E5-aGQSmIYzBh5OwQ&__tn__=-U-UK-y-R

dancers, how many of you met your significant other squarecidg® Raise your hands! Look how many of these
RIFYOSNE YSG GKSANI f AXRSBRFQNN NEYSNEREI 0KE RIyOS Ft 22N

G{2> e2dz GKAY]l @2dz OFyQid GF1S GAYS F2NI al ielNE hae y O,
something just foryou! @& | FFYAf& OfdzoX 6KSNB Y2YaszX RIRa FyR 1A
getting more and more grandmas and grandpas taking the grandkids square dancing every week! Would you like
spend more time with your kids, not less? Andkanhost sports, square dancing is not competiged Qa 02 2 LIS
Besides actual dancing, there is great interaction between kids and adults, helping one to mature and the others to st
e 2dzy IHE

G5AR @2dzNJ R20OG2NJ (St & 2e@zHavk yoii corsitlated yiakiBdR BiRnhesltafetlBecadse B N
seemed so boring? How about walking to music with a bunch of fun people? Many doctors recommend square danci
citing the measured, even pace of walking to the mgsiod you would be amazed jusbw many miles you can dance
AY 2yS S@GSyAyaHE

G[20Ga 2F LIS2LX S GStt YS aldzZd NB RI yOA yEtnie2ed yod alllaNSvieted T
just like you once! In fact, dancers, how many of you have been dancing one lgsaf?oRaise your hands! How many
have been dancing five years? Ten? Twenty? More than twenty? And look, all these people are dancing together
KFEF@Ay3 | 62yRSNFdzZ GAYSHE

These are just some suggestions to get you statteid best to find som2yS ¢gK2 A& 3INBFG G alL
present this material. In fact, if you choose someone other than the caller, he or she can grab some water and breatt
F2NJ I YAydziS RdzNBefal thé daSc@rS, oréevey thesspddftdrd invetlin answering questions,
interacting and smiling; especially smiling!

About the Author

Erin has been teaching and cueing since 1975. Her cueing takes her all over California, with visits to Oregon,
Idaho, Colorado, New Jersey, Arizona, Wasbm@nd, in 2007, Alaska. She is known for her engaging, upbeat s
combining excellent timing with a cheerful voice and a lively wit. Starting her career while dancing wit
Silhouettes, a teen round dance exhibition group based in Sacramentdyasheombined those experiences witf
over 40 years of instructing to provide quality workshops that are also lots of fun.

Public Exhibitions
(Issue 2018) Source: CALLERLAB Square Dance Marketing Manual

An exhibition allows us to increase awareness srjuare dancing with the spectatorsNot just that square dancing
exists in their community, but also showcase many of the features and benefits of the activity. They are easy to set u
and they have little or no cost. Your group should be activelyisg@pportunities to do exhibitions!

What will you present at an exhibitionThink of an exhibition like a television advertisement[EI=J=
When ads are created a lot of thought goes |nto what is presented and how. Who is the

exhibition. If you know this, you can tailor the exhibition to leave the appropriate |mpres
with the spectator.

la |y SELI YLX $cur gfodpideried §du &vantéditd riécruitew dancers 45 to 60

years old. You want to express how much fun the activity is, that the dress code has changedt.A

that we dance to many genres of music.

9 To do this, first try to book exhibitions where the composition of spectators is more likéky 45 to 60 years old.

1 2KSYy @2dz OlFly>s @e2dzQfft ¢lyid (G2 dzaS RIFEYOSNAR ¢K2 | NB Ay
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1 Your dancers should smile! Laugh! Have fun!
1 The caller should select music that represents different genres and that would be more appeaith60 year
old.

1 52y Q0 6SINJGNIRAGAZ2YIf &ljdzZ NB R
1 52y Qi dzaS aiadaylr3asS gAGK GKS 2fR
1 The caller should tell the spectators about the activity and how it
has changed.

You can incorporate several other marketingactics when doing
exhibitions to make them more impactful Put up a banner with your club
name, the new logo and slogan, and your website address. Print postcards
Pl or business cards with contact information and website address to hand
=, B \;} : | out. Get extra dacers who can greet spectators and answer guestions.

S S -
Here are just a f@ places to hold exhibitionsParadesC | NJ S NX2 & Coanty Hdd Stété Fajr€hurch Eventdviajor
or Minor League Baseball Gamékme ShowSraft ShowsHealth fairs.

**CAUTh bHFFF 5h bhe¢ SELISOG GKFG @&2dzQf f 3 SMvhat yob dre tigihgytd S N.
FOO2YLX AaK gAGK Fff @2dzNJ YIENJSGAYy3I STFF2NlIa Aa G2 Y2¢
the spectators at your exhibitionRA Ry Qi 1y 2¢ &ljdzz NE RIFIyOAy3 SEAAGSR Ay
anything about it, or have an outdated image of itt takes multiple positive impressions, what marketers call
GFNBljdzSyoe G2 GKS GIFNBSGES G2 ONBFGS gl NBySaa | yR O:
Think about it-- if you dance on a float in a parade, you will make one impression, good or bad, on a few thousanc
aLISOGEFG2NARES K2 R2Yy Qi dzy RSNERGFYR aljdZd NB RIyOAy3aIdc¢ 9E
awareness.Everysales effort starts with awareness, and so DO NOT stop doing exhibitions!

Summer Demos
(Issue 2018) The following excerpts are from an article in the September 2014 issue of American Sgquare _
5/ y0S alb3lriAySs OF tt SFDenonhstratiig® aefd! 5+ @S & @2 A yLdia B
Seastrom, Los Angeles, CA, who is an international caller and recording artist. Mike started dancing |n 1
and calling in 1963. He joined CALLERLAB in 1977 and over the years has served on various comm
in leadership roles, including Chairman of the Board. As a practicing dentist, calling is an avocation fo
and he says he is fortunate to have such a wonderful and understanding staff and family. His articlg
some practical suggestions and ideastmw to make dance demos successful recruiting events.

G{K2gAy3a 2dzNJ RFryOS (2 2GKSNE Aa I 3INBFG ¢gle& G2 dzJIR}I
dance form, and interest others in joining our recreation. Yet to really be eféettiusing demonstrations as a means
of bringing new dancers into our activity, it has to be done right and with a plan.

How many times has your group been out to a mall, a fair, a chili cook off or some other event? You had a great tir
doing a demonsttion, but only had limited success encouraging those in the crowd to join your next new dancer
LINEINI Y 2NJ Ot aao LO@S alLkR1Sy ¢6A0GK Ylye Ofdzm FyR I &
some demonstrations, but they hardlywer get new dancers to join their group. Many clubs have just stopped doing
them altogether.

The following suggestions are my opinions only. They come from personal experience and by talking to those wi
consistently succeed in bringing new people it SA NJ ySg RI yYyOSNJ LINPINI Yad o0& R2.
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GFrf1Ay3 062dzi GKS GAYSa 6S SyidSNIFAY LIS2LXS 6A0GK 2 dz
those events where others can see us and be excited enough to join.

1.

MUSC: Think about the age of the group you would like to target and have your caller program the demonstration
G2 6KIFG g2dA R LIISIHE G2 GKIFG 3S 3INPR dzLJo . 2dzQf f
RSY2y&aiN) GA2zy OF yoOpyoutaf taigaidy. [Fdll y}alir 216 dafickr§ aredri\their 70s and 80s and
€2dz FNB GNEBAY3I (G2 FLIWISHE G2 LIS2LXS Ay GKSANI nna |yl
like. Be realistic, but definitely consider the age and mpséferences of those you want to attract.

DRESSIf all your dancers come to the demonstration wearing their fancy square dance clothes, most of those
watching will think you are all professional dancers and that they could never be as good as ydheyravill also
immediately think that it takes lots of time to be that good and will enjoy watching you, but will not participate
when your caller asks all of you to go out and bring in volunteers to dance an easy number. It is my opinion th:
most of your group should wear clothes that your target audience would have in their own closet at that moment.
LGQ& YdzOK SIFAASNI F2NJ 82dzNJ GF NBHSGSR 3INRdzL) 2 AYlFIAYS
your dancers have on. If a coupleymur members absolutely have to wear their traditional clothes, then so be it;
but | personally feel it can have a negative effect.

NONPARTICIPATING PARTICIPANTS: 1 Y246 GKA&a az2dzyRa | ftAGGHES &Kl RexX
Of 2 (i K $caly help thg success of your demonstration. Appoint several of your own people to dress in the sam:
attire that your targeted observes would be wearing at the event. As they mingle on the outskirts of your
demonstration, it makes it look like thereeapeople watching already, so others will be more apt to stop too. It also
is a great way to get your audience to join you when the caller stops and requests some of the audience to joi
. 2 dzZNJ-LAYNZIyA OA LJF G Ay 3 LI NI A OA Linyedsydanca fThishilgs pridvidé stayidiafdiididal (
incentive for others to join. Believe me, it works. How far you go with this is up to you, but people are more likel
to join your demonstration when they see others jump at the chance.

NAMES, ADDRESSBHONE & EMAIL INFBlan a way to have people sign up for some kind of a contest or raffle.
Print tickets on your computer that has the information on your next class or new dancer event. Have the other par
of the ticket be your copy asking for namesidresses, phone numbers and email addresses. This information gives
you the ability to follow up by mail, phone, or email and contact these interested people with further information
about the next opportunity to join you. This leads us to the nexihp

HOLD A RAFFLE OR PRIZE-@NAY: Decide prior to your demonstration, what might appeal to your target
audience. Some examples are free dance lessons, movie tickets, theater tickets, tickets to a sporting event, or
theme park. Use your imagida2 y | YR (KS NBaz2daNOSa 2F GKz2aS Ay @32
opportunity to provide an incentive to get personal information. Then be sure to follow up and personally contact
those that have shown interest. These are important steps aedcatical to your success. There may be some
rules and regulations in your area dealing with prize giveaways, so check them out first.

DANCING:Be sure to have your caller keep the dancing easy and use movements that flow and look good. Yo
audiencey SSRa (2 LIAOGdNE GKSYaSt@dSa LI NLAOALIGAY3I YR
Chain the Gears, it can be a little intimidating to your observers and diminish the success of your demo. If you g
too complicated, many will think will be too hard for them to learn.

SMILE AND HAVE FUMhis point is pretty selxplanatory, but is often left out. Dancers should make eye contact
GAGK SIFOK 20KSNJIFYR gA0GK a2YS 2F (K2aS Ayyd&KkS ONRGR
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Demos at Parades, Picnics, Shopping Malls, Fairs, Etc.
(Issue 20177) &Source: www.ceder.net Article by Pat Tardiff

About the same time | had begun to unlock my repressed emotions, | discovered square dabaigyng for me
afforded me the opportunity to romp with joy and abandon.Once | overcame my embarrassment of the ‘costume'
worn for square dancing and began enjoying the joy of dancing with crinolines flaring and skirts flying, demos wel
attractive to me. | was shocked and offended the first time someone called me a 'ham'. But once | overcame my upse
| realized they were right. | was having a wonderful time and | didn't care who knew it. If that makes me a ham, so be it

What do we, as the square damcommunity, present to the general public when we do a square dance demo? | have
participated in numerous square dance demos of every sort; parades, picnics, fairs and shopping malls. One in partict
stands out as a positive experienc€his demo wasvell orchestrated. It was comprised of a cross section of dancers
from all ages- with one common denominator enthusiasm. Let's not exclude the fact that the callers involved were
lively and fun. They talked about their square dance club and dame#nspride. There was a colorful banner
prominently displayed and equally festive flyers available to be handed out to the many onlookers. | remembe
teenagers who are usually seen at a demo snickering and rolling their eyes actually smiling and kegipiagtt

In contrast, | have participated in a demo where the caller showed up in a plaid shirt, jeans and a straw hat. The only
thing missing was a fiddleLittle was said about who we were and why we were there. The group that showed up to
dance wee sour and no one smiled. The equipment being used malfunctioned which added to the overall picture o
ineptitude. | was just as glad there wasn't a banner or flyers to tell them who we were.

Too many times | have participated in demos where there was Ipanner, no flyers and the caller delivered the
information of who we were with the enthusiasm of a weather report. At the same time, dancers showed up in some
ridiculous outfits. Save your funky outfits for fun night at your home club. We know it's ttu express your
individuality, but to the general public it's just another reason to shake their heads and snicker. How do we expect t
overcome the general public's prejudice towards square dancing if we don't consider their reaction when dressing to d
a demo. Think: Would you like to be seen in a publicity poster wearing your choice for the demo? The most importal
thing to remember is to SMILE. If you aren't having fun, why would anyone else want to do it. Demos are fun, b
consider why we do #m.It's all about promoting square dancing; remember that the next time someone asks you to
participate in a demo.
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H. WELCOMING NEW DANCERS

Single In A Double World
(Issue 2024) - by Kelly Thompson

| think anytime you hear the word dance, one of tHést things that come to mind is the need for a partneExcept
for a few dance styles, the expectation is that you have a partner with you when involved in dancing.

Il AA0G2NROFE & &l dzr N R, huldue/ta dwindlidg clitb mérgberid, Br@siarelciixigih@dnd &
Y2NB dAy3dfS 1LIS2LXS INB 0SO02YAy3a Ay@g2f gSRe LG YAIKEG o
left 5 S K A $omé spuare dance clubs have as many as 50% members who are,samglenany of them take on
important roles in the club, ensuring its stability and viability. Further, square dancing is somewhat unique as a soci
dance in that it can be far more inclusive, not only for single people but also for all ages, orientation and ethnicities.

I think we all should be aware how few social activities single people can fit indery few people are single by their
own choice. Newly single people are especially apprehensive to engage socially because being suddenly single is a to
new environment. Theif NA SY RQa Kdza ol YRAKGADSE adzRRSyfte o0S02YS 41 |
single people generally change friends and activities. | would also think it is difficult, as a single person, to move to
different city to find inclusive actities to become involved in.

In square dancing, one of the easiest ways we can be inclusive is to adapt our thinking of what makes up a couple.
Instead of a couple being a man and a woman, think of a couple being the right hand dancer and left handTdescer
GKSY YI18&a Al ANNBtSOIyd AT AdGQa || YAESR O2dzL)¥ Sz (62
more women than men in a club, we need to encourage everyone to be able to dance either side. This kind of thinkir
notonlywelcomd GKS aAy3dfS RIYOSNE 0 deieryang wirssYecalse®verydndiSdiddsiopa Y
| think as a square dance club, we need to take every effort to make our activity the best experience we can for
everyone, especially single people.

Creating A Welcoming Environment At Your Club

(Issue 20235) https://loveadmincom/management/creatinep-welcomingenvironmentat-your-
club/#:~:text=Tours%20and%20taster%20sessions,make%20an%20impression%20that%20lasts

Joining a club can be daunting, even for the most outgoing petdaving a welcoming environment is importantgfnt
FNRY (GKS Y2YSyid &a2YS2yS TFTAYyRa 2dzi | o62dzi @& 2 dNg isCkeydad
reducing the barrier to participation and encourages members to become advocates of your club. Quite often thougt
clubs may unintentionally ovkrok some of the factors that create a welcoming environment.

Ly (KAa o623 6SQft 41t e2dz GKNRdZAK &2YS LINI OGAOI T 7

BEFORE JOINING

Website

Think of your website as a brochure. When prospective membisisyour website, they want to find out everything
about your club. Scan your website and see how many of the following you can tick off:

Is your messaging clear in what you do and who you target?

Are images relevant and inclusive?

Do you have a meehe committee / coaches page?

Do you have an FAQ page which addresses common questions?
Are you posting regular news updates about your club?

Can members join quickly and easily?

Social media and email

=A =4 =4 =8 =8 =8 =4
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https://loveadmin.com/management/creating-a-welcoming-environment-at-your-club/#:~:text=Tours%20and%20taster%20sessions,make%20an%20impression%20that%20lasts
https://loveadmin.com/management/creating-a-welcoming-environment-at-your-club/#:~:text=Tours%20and%20taster%20sessions,make%20an%20impression%20that%20lasts

Other touchpoints are typically your social mediaaeotts and email. If someone is interested in your club, they might
@Sy iGdz2NB 2y (2 @2dzNJ CIF 0S6221 LI 3IS 2N AaSyR @2dz 'y SYIFAf
91 Are you regularly updating your social media with content?
1 Is someone monitoring yo social media and emails?
1 Are you responding to enquiries in a friendly and timely manner?

Tours and Taster Sessions

¢2 3IAAGS LINRaLISOGAGDS Y
sessionsThisisKS FANBG GAYS
what to consider:

[«=ENN ¢}

v
1 K

@ Uy

NB | FEl @2dz2NJ 2F &2 dzNJ Of dzo =
ff SS @2dzNJ Of dzo Ay | LSS\

O

1 Do you send relevant information to prospective members ahead of tours and taster sessions?
1 Is your facility easy to find?

1 Are there notceboards and signposts in your facility?

1 Do you have disabled access? l_ !_\ E

9 Is your facility clean, well maintained and COS&oure? ir

1  Who is responsible for greeting prospective members when they arrive? OU'I'

1

Are taster sessions exclusively tailored to prospectivenbvers?
AFTER JOINING
Welcome Pack
Sending out a welcome pack when a new member signs up is the first step in making them feel like part of your club.
Ensure you get this to them straight after the point of registration, so they immediately feel acknodledgehave
enough time to absorb everything. Your welcome pack should include information like:

1 A general welcome letter from the committee

T . 2dzNJ Ot dzo Qa ol O13aINRdzyR YR KA&(2NE

1 Membership tiers and pricingdo you offer flexibility around payments?

1 Committee / coaches contact details

1 What kit members need to bring

First Day
CANBG SELSNASYyOSa Oly SAGKSNI YIF1S 2N K& lfepl welcanves and S Q.
Gl £ dzSRX GKSNBQa y2 NBIFazy 7¥F2N i «Bevandyhavé a sold priddBss dzplice to | 3
make new members feel at ease and help them settle in. What to think about:
Who is responsible for introducing new members to everyone?

Do they have an assigned buddy? ’ —
Is the rest of the team aware that thereasnew member? A o? 2)) \o\ L?f
Are you getting new members involved straight away? /l §A /) § A @ ﬂ

Is your body language open and friendly?
Are you following up with members to find out how their first day went?
Ongoing engagement

I St O02YAy3a SYy@ANRBYYSY(l R iktdgyiyoudeicih (1SnER A2 T BINIAFAY S &
consistently maintain.Here are some points to think about:
1 Are you being patient with inexperienced members?
Are you making an effort to get to know your members?
Do you ensure that there are naglies?
Are you regularly encouraging your members?
Have you invited members to join your private social media group?
1 Do you ask your members for feedback on your club?

=8 =4 =4 =4 =8 -8 =9

1
1
1
1
Every club wants to be known as the club that feels like a second hgrmagfamily. Youhave the power to implement

the ideas above and be well on your way to achieving this.
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How You Can Use Body Language to Make Others Feel Welcome
(Issue 20235) https://www.linkedin.com/advice/0/howcanyou-usebody-languagemakeothers

Body language is a powerful tool for communication, especially when you want to make others feel welcome and
comfortable.Whether you are meeting new people, hosting a social ewentorking in a team, your body language

can convey warmth, interest, and respect. In this article, you will learn how to use body language to make others feel
welcome in six simple ways.

Smile Genuinely

A smile is one of the most universal and effegtivays to show friendliness and happiness. However, not all smiles are
created equal. A genuine smile involves not only your mouth, but also your eyes and your whoke daceline smile

can make others feel more relaxed and positive around you, whiléake or forced smile can create distrust and
discomfort.

To smile genuinely, think of something that makes you happy or amused, and let your smile reach your eyes. You
also practice smiling in front of a mirror to see the difference.

Make Eye Contat

Eye contact is another key element of body language that can make others feel welEgpemeontact shows that you

are paying attention, listening, and interested in what the other person is saying or doing. Eye contact can also create
a sense of conneatn and rapport.However, too much or too little eye contact can have the opposite effect. Too much
eye contact can be intimidating or creepy, while too little eye contact can be rude or dismissive.

To make eye contact effectively, follow the 50/70 ruieaintain eye contact for 50% of the time when you are talking,
and 70% of the time when you are listening. You can also use the triangle technique: look at the other person's eye
then their nose, then their mouth, and back to their eyes. This creategwal and comfortable pattern of eye contact.

Use Open Gestures

Your gestures can also communicate a lot about your attitude and intention. Open gestures are those that expose yo
palms, chest, or torso, and indicate that you are open, confident, @eddly. Open gestures can make others feel
more welcome and invited to interact with youFor example, you can use open gestures to greet someone, such as
waving, shaking hands, or hugging (if appropriate). You can also use open gestures to show agesgmesiasm, or
appreciation, such as nodding, clapping, or giving a thumbs up.

On the other hand, avoid closed gestures, such as crossing your arms, legs, or hands, or touching your face, neck, or |
Closed gestures can signal that you are closefkrasive, or nervous, and can make others feel unwelcome or uneasy.

Lean In Slightly

Another way to use body language to make others feel welcome is to lean in slightly when you are talking or listening
them. Leaning in shows that you are engaged, @ws, and respectful of the other person. It also creates a sense of
intimacy and trust. However, be careful not to lean in too much or too fast, as this can invade the other person's
personal space and make them feel uncomfortable or threatened.

To leanin slightly, move your upper body or head a few inches closer to the other person, while keeping your lowe
body stable and your posture straight. You can also tilt your head slightly to show interest and empathy.

Mirror Their Body Language

Mirroring is asubtle and powerful way to use body language to make others feel welcome. Mirroring is when you mimic
or match the other person's body language, such as their posture, gestures, facial expressions, or tone of voic
Mirroring can create a sense of harmormand rapport, as it shows that you are in sync with the other person and that
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you understand themMirroring can also make the other person feel more comfortable and confident around you, as it
validates their feelings and opinions.

To mirror effectively pay attention to the other person's body language and try to copy it in a natural and relaxed way.
Don't overdo it or copy every move, as this can seem fake or mocking. You can also use mirroring to influence the ott
person's mood or behavior, by usipgsitive and welcoming body language yourself.

Respect Their Personal Space

The final way to use body language to make others feel welcome is to respect their personal space. Personal space is
area around a person that they consider their own andtttieey don't want others to enter without permission.
Personal space can vary depending on the culture, the situation, and the relationship between the plesgeer, in
general, most people prefer to have at least an arm's length of distance betweemthend strangers or casual
acquaintances, and more or less depending on their level of comfort and intimacy.

To respect their personal space, observe their cues and reactions, and adjust your distance accordingly. If they seerr
back away, move closery turn their body away from you, follow their lead and respect their boundaries. If they seem
to invite you closer, move forward, or turn their body towards you, reciprocate and respect their signals.

Recruitment

(Issue 20183) d by Caller Tim Marriner, South Carolina

9RAG2NRa b20SY ¢AY adlNISR Ol f timeyndl98X.ylIn addjiioroto

calling at his home club in Bluffton, South Carolina, his calling career takes him all over the world.
lAa INIAOESHI@y RNNCONASE YERS AYLERNIFYyOS 27

recruiting with all of the club members, and gives some practical ideas for advertising on a small budgé

One of the most important necessities of our activity today is the need to fipetspective new dancers. :
Unfortunately, many current dancers have grown weary looking for new people for various reasons. Existing dance
often have hounded their neighbours and friends several times to the point of being a nuisance. There aracs da
GKFGO ¢g2dd R LINBTFSNI y2i G2 KIF@S G2 aly3asSte lFyezyS Stas
want to lower their proficiency or may wish to move ahead to other forms or programs of dance, not really interested ir
recruitment o new dancers If a club determines they need to host new dancer sessions, the entire club needs to
understand their responsibilities to support the effort 100%Recruitment should not be left in just the hands of the
caller or the club officers.

First of all, recruitment should be happening all the time, not just two months prior to a starting date for new
dancers. Anyone thinking a flyer can be posted and folks will come, will be greatly disappointed. There are man
different things each member carodo advertise a new dancer session. The trick is finding what they feel the most
comfortable doing. At the very least, every club member should have access to current club business cards with
information regarding the new dancer session on the bacKhs card should be updated regularly to allow for
alternative start dates. Any time a member hands someone money, this card should be provided. These cards sho
be displayed at every dance for visitors to take or for dancers to pick up for distritygt@round.

Informational post cards are also effectiveThey can be posted on various bulletin boards at grocery stores, schools,
churches, and businesses that will allow advertising. They can also be used as a reminder mailed to anyone provid
their address for further information.

Full size paper brochures can also be developed and printed to be placed in newspaper slots or mail boxes where
allowed, or handed out door to door.Some grocery stores allow these to be stuffed in bags. Just askiridhis to

have eye catching logos, with just the right amount of details or web site reference to get someone to read the
information.
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If a club has a budget, other items of promotion could be distributed such as pens, pencils, note pads, wooden

nickek, or any other useful items that folks would enjoy. A web address, email, or phone number should be present fc
a2YS2yS (2 02yl OO0 FT2NJ Y2NB AYTF2NXNI GAZ2Yy O 20K G2RI@
as a means to promote r@ew dancer session. At a loss for words that best describes the activity, then point dancers tc
the You2CanDance.com web site for more information. Other recruitment material is available online at
CALLERLAB.Org, Abance.com, LiveLivelySquare Danoecand USDA.org.

Remember, promotional materials are only effective if they are placed in the hands of non dancers.

Billboards, yard signs, radio spots, television ads, can be effective if used in a timely manner but can be price
Newspapers often wilist new dancer information, interview a group, or cover a special event for free. Timing for all of
this is important to support a new dancer session.

Demonstrations, open house dance events are also effective ways to help promote a new dancer sgsijdace to

face reference is the best form of recruitment. Friends bringing in friends is the most effective method of recruitment
New dancers are energetic and eager to help. Usually they have access to non dancers others have not approact
Strike while the iron is hot, not a year down the road.

No matter what a club does to recruit, it is very important to follow up on the effectiveness of any promotional
methods. Without measuring the results, no improvements can be made. This wiligrgreat insight for future
promotions. Track how a perspective dancer heard of the new dancer session. Have them provide this informatic
along with an address, phone number, and email address. While they are providing information, find out a little bi
more about them, such as interests, hobbies, and jobs. This can assist with networking them with current dancers
similar backgrounds and interest. This helps with retention. It will also provide a reference of skills for future help.

It is important for each member to have a duty and a goal when it comes to recruitmeRtovide several different
means of recruitment tools members can choose to help. Measure the results and reward those that excel! The cl
must all pull together for the same gsal Anyone with other selfish motives will not provide any useful help. Get them
on board with some other chore to assist. A 1 K S@SNEB2ySQa KSfLlE 2yfteée GKSy O
through new dancers.

Thinking 060Outside the Box©
(Issue 20225) - by Claudia Littlefair, Editor

CKSNBQa y2 ljdzSadAz2zy GKIG /20AR KA KIFIR F YIF22NJ AYLI O
Fad prrH 2KSy Al O2YSa (2 LINRBY2(GA2y>S GKAY] Ay dnedehuead A R
that might be worth your while.

t NA2NJ 62 / 2@0ARI 2dzNJ 5AA0NAOG KSER | FNBES dAyUONR K2dzN
square dancing. The summer dances were the perfeetipetince the hall was booked, a ealhired, and dancers were

coming anyways. The results? Some of these new dancers came several times during the summer, and some joi
clubs for lessons in the fall.

So, what if this same idea were applied to your regular weekly danc89?B S & Aayél N®2 dkf2RIzZNd S KSf R
G625 2NJ Y2Y(GKf&d aSYOSNR 62df RyQi KIF@S (2 6FAG Y2y GK
product to offer and advertise throughout the dance season.
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0The Any Friday, Saturday or Sunday Fun Fe st 6
(Issue 20231) 6E X ¢ e r p t she No Experieoc& Dance Theme by Dave and Bonnie Henry
ORAG2NRA b2GSY /NBFGAY3 gl NSySaa GKFdG 2dz2NJ | O
This article describes the success a club has by holding montimyD@pees.

The Whirlybird Square Dance Club in Lynnwood, WA is the sponsor of the dance, and | initially suggested-a once
month student dance which became The First Friday Fun FEsé club is officeNdzy | YR L Q@S O f £ SF
&SI NRi® QNIARNEE Cdzy CSaité adrkrNISR 2dzi Fa | addzRSyid RIyO
a Half and Half dance when the new January classes started that first year. Well, we had a lot more newer dance
coming versus the Sept. students,2 L RSRAOIFIGSR SOSNE OGKANR GAL) F2NJ O
dedicated the whole program to the newest dancer in the hall. About the second or third year, experienced dancer
would ask if it would be alright if they brought their neeor their grandchild who was home on college break, or some
non-square dancing friends, etc., and so this became the beginning of texperiencenecessary designation of the
dance. Thus, our neexperiencenecessary dance was dancereated, having evlved into an entire program
dedicated to the new dancer!

More about This No Experience Dance Theme

At the very beginning of the dance, | ask those people that have never square danced before to raise their\Wand.
give them a round of applause and thathlem for coming. Then | tell them they are going to experience a lot of square
dancing, but the only thing I truly want them to remember, when it is over, is that they had a great time!

2SS aGFNI GKS S@SyAy3a 2FF sAGRIAZKEA | ¥R § 22420 EIR NI P § KK
and Promenade, and then | put the music on and start dancing through some star sequences.

The square set is followed by a line dance, or easy round dance is taught and the dance progresses frénstfese.
paced programming. The music rarely stophere is no dowstime and everything is briefly taught -&#ge-go, so they

can dance as much or as little as they want. Nobody ever must sit out because of a star tip deupbsguares or
rounds, becad S G KSNB I NBy Qi FyeH Wdzad o6S¥F2NB (GKS FTAY3IASN F2
second to the last tip), we have a light hearted hot hash hoedown competition, where the squares dance until the!
YE1S F YAadlr 1S Grfomi WhektBag hagpény, thé squéade OraiksSt up and if there is food, they line
up in the potluck line. The last square standing gets a hot hash hoedown dangle for their badge:

The competition does a few things: AND THg I
1. It creates entertainment for thosetsing out or standing in the potluck line. WINNER 13-
2. It is fun for our club dancers, too, and it gives a sense of accomplishment to the winning

square.

The competition is based on the material taught up to that point, and my goal is not to break the squaresbdbdwo
help them accomplish as much as they can with the skills that their square has as the competition gets faster & trickier.

Prior to Covid
We had never had a dance with less than 8 squares; the average was 13 squdrediall maximum is 18 squarbut the parking
f20 A& FdzZ €t G lo2dzi mc aldzZd NBad 2SS KI@S | Olidza & KlplRee!lLIS2 L.

Our dance time was from 7:300:30 with a finger food and announcement break at 9:15. When COVIDI kianaing,
and many other activities, in Washington State stopped because of a state mandate. As of the first Friday in Septemt
2021, we are up and running again. Prior to COVID,

Post Covid

When we reopened the dance program this September of 2021 ,maale a couple of changes:

1. . SOFdzaS 2F / h+L5T y2 Y2NB FT22RX IyR 0S0OldzaS 6S 6SNB
2. The last set of squares now starts at 9:30 P.M.
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The first September dance in 2021 we had less than 8 squares (we had dpbwmut 1/3 of the floor were people
experiencing square dancing for the first time which was amazihgdi 2 6 SNR& Rl yOS KIFIR y
dljdz- NS 461 & YFRS dzlJ 2F O2ttS3S adddRRSydad b208SYoSNDa F
back, and they stayed through the very last set of squares. They were laughing and giggling as they walked out the dc
As they left the November dance, they said they had other plans for December, but they would be back in Januar
5SS O0S Yo SNDA&S siubrgs@dain &kl there was at least a square of bmanddancers in attendance.

¢CKSNBE NB 2LILR2NIdzyAdiASa G2 NBONHZA G ySé LIS2LIX S Ayidz2 2
you by. It might lead to your next big classr the beginning of your new big club. Programs like The First Friday Fun
Fest can be a destination dance too, and we are proving that every month!

Good Things About Square Dancing

(Issue 20223) - by Caller/Instructor Betsy Gotta, presented at Northern New Jersey Square Dance Association
(NNJSDA) Convention, April 2018

We are involved in a great activitySquare Dancing! We must be involved, or you would not be here listening to this
speech and | would not be making the speddhr question is how camwe involve others?

Each of us needs to be an ambassador forour actiiity2 4 a2YS 2F @2dz I NS 06S02Namy 3

not good at talking to strangeBs¢ a 2 N> Y y 24 3F22R G &Sttt Ay3d {KAnymttakiggNI O
about knocking on doors like a religious group, | am talking about just being aware of opportunities to talk about ou
activities. We all have square dance tee or polo shirts, but where do we wear them? Do we wear our square dance t
shirts to a dane event or do we wear them to a baseball game? If we wear our square dance tee shirt to a ball game c
a movie, we are publicizing our activity, just by having a visible mention of square dancing. It also can help members
the public to understandthatp2 LI S 6 K2 &ljdzr NB RIFIyOS I NB aNB3IdzA I N LIS2

One of the barriers to convincing people to try square dancing is their preconceptions about the actiVitgy know that we
always dance to country music, we have to wear those funny outfitd, we are all from rural areas in the West or Midwest. You
and | know that square dancers are regular people who have held a variety of jobs, have different levels of educationyand enj
2U0KSNJ ay2NXIté LIAGAYSA Ay I RoR Rhaveir@laked ihe dresdj amtedNBhd difergnOdaled dse o S
variety of music. The public has not yet modified their preconceptions. For example, a few years ago, | was hired &gicaien b
square dance party for a group of college students from ovexs&ice | was working with younger people, | picked a variety of
music, using some rock, some modern pop, some country, etc. At the end of the dance, the group leader told me that for futur
bookings, | needed to use more country music to give the stutlentt &G NBI f ¢ &ljdzZ NB RI yO0S SEL
explanations that real squares dancers dance to a variety of music.

Some years ago, a member of an NNJSDA club wrote a human interest story about square Hangirmied square
dancers about how thg much they enjoyed square dancing. Each quote included the dancers name, age and
occupation.There was a good crosection of dancers quoted. That fall several clubs in the Northern NJ area had more
people come to classes to try the square dancing agtitvien in past years. | believe that the article changed the
perceptions of square dancers from a bunch of-lik@ded blue collar people pretending to be hillbillies to a varied
group of individuals enjoying a stimulating hobby. These new dancers faamdaome that seemed like them who
square danced, so they felt that they might enjoy square dancing.

2SS YlIé& y2id 0SS otS G2 OKFy3aS GKS Llzof AO0Qa LIS NIDED st A 2y
talk about our activity we can emphasize howell square dancing meets many human needs.

The other night on the news there was a story about how many people today feel lonely and isolated even though the
stay connected on Social Networl&quare dancing fills the need for face to face social mection. We need to meet
together to enjoy the dancing.
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This news story prompted me to check online for what people needed to have good health. One website listed th
following basic human needs:

91 Need to give and receive attention; ‘! 1
1 Need to heed the imd/body connection; FEVER T|ME
1 Need for purpose and goals; ! 5 E

1 Need for community and making a contribution; | TURN |NT.

1 Need for challenge and creativity; %E.TT':-R

1 Need for a sense of intimacy; VER’SWN oF ME

1 Need for a sense of control; k 1
9 Need for status. )

[ SG§Qa O2yaARSNI K2¢ n¥dfttods&deed®R yOAYy 3 YSSia Yl
Since dancers function in groups of 8, people can give and receive attention and feel like they have a sense
community. Since many clubs often donate to charity, the need to make a contribution is satisfied. Learning the cal

involved in the programs can satisfy the need for purpose and goals. Unfortunately, many dancers have attached stat
to what Program/Level they have achieved instead of how well they execute the calls.

Square dancing also provides mild aerobic exergiseudc plays at 124 to 126 beats per minute which means the
dancers who walk with the beats can be walking 2.5 miles per hour. Have you checked your Fithit before and after
dance? Those of us who dance on a regular basis are fitter than when we started theeregular walking. New class
members are often tired before the angels, because the new class members are not yet used to all of the walking th
takes place during a dance.

Square dancing, and the learning of calls provides mental stimulation @&sdths puzzle solving functions of the brain.
hyS 2F GKS GKAy3a GKFIG LIS2LX S FAYR 6KSy GKS@& | NB aldz
commands. This means that for the length of the tip, the dancers can forget the othdepr®land concerns that are in
their life. | do not mean to say that all tension is relieved, because many new dancers can stress about remembering t
calls and how to do them. However, the regular tensions of their lives are forgotten for a while.

If you post on social media, do you mention how much fun you had at the square dance you attended last rfght?
you have norsquare dancing Facebook friends, they will hear about your activity. Mention that the caller used music b
Bruno Mars (if you know abowsuch music) or the piratethemed decorations and/or clothing worn by the dancers.
Such a post may help change the stereotypic expectations of sguare dancing friends. At the very least, you are
communicating to others about how you love thisacvit 6 YR &2dz RARY Qi KI @S (G2 (y2c¢

Now, if you talk about all the information about square dancing that | have mentioned in this speech, you will either
bore potential dancers to death or make them run screaming from the conversatibime strategy is that if you happen

to mention that you square dance and a person responds with mild interest, make one point about how square dancin
fills a need in your lifeMy point is that we need to let the general public know what square dancingpiday and how

much we enjoy the people and the activityf nobody talks about square dancing, nobody will change their minds about
trying square dancing.
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Ohe Future of Square Dancingdéd (Excerpts)
(Issue 2012) - by Jim Mayo (Original date September 29, 2009)

We, Modern Western Square Dance (MWSD) callers and dancers, are pretty much in agreement that our activity is
not thriving. Certainly, it does not come anywhere close to the popularity it once enjoyed. There are several possibl
explanationsdr this. Summarized they are Society has changed, MWSD has changed, or some combination.

We all know that society has changed. People do not have the free time they once had, and they are much less will
to commit to anything which requires regulattendance. If we are honest, we will admit that MWSD has become
much more complicated than it was in the heyday of its popularit$o, we can agree that the way square dancing is at
present does not match the needs of today's society. Those who lowvaresglancing know it could be adapted to
whatever society needs. At some level we also know that square dancing will have to change if it is to become mo
popular. This form of dance activity will need to be easier to enter.

Those who are involved noare not much interested in trying some new form. We like it the way it is. We want clubs
with a commitment to membership. We want people to go through a course that teaches at least the 70 calls we a
know. We realize that folks cannot just "walk arid take part. They have to go through the trainghgnd we like it

that way. What we have not been willing to acknowledge is that training is not only the cla¥ge know, but don't

really say, that after class the new dancer will still not be abledance comfortably at most of the dances that will be
available. The new dancer will have to go fanother year of dances, at leasbefore they will be comfortable
dancing with folks at an open danceno matter what the advertised program.

If we madea "new" form of square dancing what could it be like? Where could it be started? Who would come? Woulc
they be people we wanted as our friends? Most of "us" are older and were brought up in a different kind of world. It"
not surprising that we do rtorecruit successfully in a new group of people. Perhaps we callers should try to find or
create a different form of square dancing that would serve folks who are not just like us. If we did that, we should no
expect today's dancers to recruit our newstomers.

If we start with a blank page and redesign square dancing to serve today's people what couldl ivbe®l suggest

that it should be easier to learn and that it should not require people to show up at every session even while they are
learning. It should provide an opportunity for folks to enjoy each other as well as the danciifier all, that was one

of the most important aspects of MWSD even though we never recognized how important it was until quite recently.

A new square dancing shld also continue to provide both physical and mental exercise. They are both popular with
our prospective new customer base. It would be good if we could find some organization to help us reach a ne
customer base. Ed Gilmore said, "Find some peapded® what you have to do to get them." Where could we look for
people? Churches are an obvious possibility. Much of what we have to offer is the kind of thing that churches stand fc
We should not expect to recruit people away from the churches. sWuld offer a program that provides a social
experience within the church. Another possibility is to look for support from community organizations; service clubs
recreation departments, YMCA or YWCA. They helped us get started 50 years ago. Od\jesicage a community
recreation facility and run it ourselves. | know of one such that has been going and growing for a couple of years.

Why isn't this happening? | think it's because we don't want square dancing that is different from what we have
created. We cling to the old model because this is what we all know and feel comfortable with.

To find that alternative we need brave callers to set out on a new courseur CALLERLAB Winning Ways material
describes some different approaches and | krmwouple of them who are surviving and thriving. | don't see many
other callers or dancers that are interested in following those pattstil we find some folks willing to break out from
the old patterns, | doubt that we will see a rebirth of interes the activity we have loved.
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About The Author 8Jim Mayo (Hampstead, NH)

Jim has been calling square dances for more than 60 years. He calls for clubs (Mainstream to Advance
home area of New England and has called at festivals, weekendslalpgl throughout North Americade is
accredited by CALLERLAB as a Caller Coach and was chairman of the Caller Training Committee and
the Caller Training Technical Supplementhe CALLERLAB Curriculum Guideline. For more than 30 years,
trained callers throughout the United States, Canada, Europe, New Zealand and Australia.

He is a member of th8ets in OrdeASD Hall of Fame, The New England Square Dance Foundation Hall of
and recipient of the CALLERLAB Milestone Award. He iautier of Step By Step Through Modern Squ e |
Dancing about the history of the modern form of square dancing.

How Conducive Is Your Hall Space?

(Issue 201&) d by Editor Claudia Littlefair

How we utilize the space we dance in can make a huge differéree G KS a2 OAlf | GY23&LKSNB
spending some time evaluating hall sgi. Is it welcoming? Is it awkward to socialize? Does the shape of your hall split
up your group?

{2YS KFrffa FNB G22 0A3 T2 NbieépsSiengedatanceditb fifherRselyeOdpaittiram thel |
new dancers. They visit with each other while the new dancers are learning to dance. They may be one club, but it fe
like two separate groups. The feeling of interconnectedness is lost ibighgpace. The solutianuse only onehalf or

less of the space. Bring the chairs up from the back of the hall.

Sometimes a small group of chairs isdetJ G2 FAff | &LISOAFAO &L} OSo LG R2
that same place @S NE 6SS{1 X aAYAfIFINI G2 OKdzZNOK 3JI2SNE ¢6K2 KI @S
group, and can unintentionally affect the club environment.

The two clubs we teach New Dancers at have significantly increased the social compdheirt@fenings simply by setting out the
lunch during the dance time. Originally, this was done because not everyone could stay late to enjoy lunch after the ddmecing
pooled lunch table is saip beside the coffee and water, and between breaks ewgro O2 Yy ANB I 1S4 I NRdzy R i
F2NJ GKS yS6 RIyOSNE (2 YSSiG YR YAE 6A0GK (GKS SELSNASY@®SRO®
R2SayQi GF{1S t2y3 0SF2NB G(KS ySg Rdithe®&Nable. 530§ domnde, adyNhcyi Bff ofel is & 2
enjoyed by those who choose to stay and socialize after the dancing.

Jerry Junck, weknown caller in Nebraska and Arizona, relates this story about the change an unplanned talge set
made. He beliees it has led to an increase in the number of dancers attending his dance.

GC2NJ 8SINA L KIR lFftglrea aSid dzlJ vyé KIff 6AGK G(Ggg2 NPRatdda¥ O
0SS0l dzaS aiGKF{G A& ¢ Kiséctioh @@ 30 fdotiwite @ren baRiadyaSawéof fourtc&lumns. Too small an area to
dance, but great for seating away from the floor.

¢tg2 aSrazya 323 Y& |OGAQGAGE RANBOG2NI RSOARSR (i aboutiShudidt G o
is what she wanted. They set two rectangular tables set end to end. Each table set seats 8 people on a side, antttheetsavé

these tables. That seats 160 people. Using my old method of chairs side by side, | couldmt meaty dancers.

What | have found is that dancers LOVE those tables. To the extent that | believe it has contributed to the growtlrafethiis d
iKSasS tlrad o2 aSlrazyao lfaz2xy LIS2LX S | NS This Na$KI@A datersSaplde 10S N
put their drinks, their bags, and plates, if we have treats, and a place to put their elbows, if nothing else. It hasdrtbeeaocial
aspect of the evening tremendously. Much easier to visit with people atmdable rather than down the line beside them on
OKF ANRDE

So, look through new eyes at your hall saep. Is there a change you could make that would benefit the club? Is there a
more welcoming way to arrange the room that would encourage socializidgraermingling? Try something new and
see where it goes.
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|. KEEPING NEW DANCERS

Respecting New Dancers
(Issue 20241) - by Claudia Littlefair, Editor

| cringe at the thought of new dancergoingto dancesoutside of their clubs.even those danceshat are purposely
designed to help new dancers hone their skills.K &8 K . SOl dzdS GKSNB Aa y2 O2y(NRf
alre 2NJR2 (2 (dKSasS yS¢ RIYOSNE® LQ@OS KSIFINR ylade 0O2Y
2NIKe | NB @2dz KSNBK¢ LQ@S 4SSy ySg RIYyOSNBR o06S &FylSR
rolled or looks of disgust directed their way.

S RE LT If a new dancer hears2positive comments and one negative comment or action,

SAMETIERE 1S i K S Bk€lf rémember the negative one forever. And sadder still, is that some

bt g new dancers never do come back because of how they were treated at these special

PEOPLE ARE PEOPLE. ,v . .
THEY LAUGH, CRY, dances where they supposedly can hone their skills.

FEEL, AND LOVE,

AND MUSIC SEEMS My husband, Dave and | have been dancing for 30&y&ar YR 5 #SQa o

TO BE THE COMMON . . . . ..
DENOMINATION v more than half that timeWe recognize that each new dancer is an individuabme

ALLTOGETHER. - ; : will take longer to learn the steps, while some catch on right away. Some are more

Al ™ capable of hearing the beat and others have no sense dhrinySome need more

b T repetition, others have excellent recall. Some have moresifidence, and some

Ut ‘ need extra encouragement and positive feedback. Some can move or hear better,
and some have limited hearing or mobility. Some are easily guided, whitesostop
dancing on the spot when lost in the square. The list of differences is as long as the

list of dancersBut whatg S Q@S S E bySrMiid Hyetagd, is that some of the€dl f £ SR WK2 LISt S& &

out to be some of the best dancers, amdten becomecore members of our clubs.
Asexperienced dancersy (il Q& t8 dEdctaddd dzLILI2 NI 0 KS ySég RIyOSNI NB3II NRf S

Just A Humble Opinion
(Issue 2024-1) Source: Square Dance Nevg Sheet, Vol 1-No.2, January 1954, Article by Al Berry, Caller

9 RA U 2 NEvan tholitiiS afticle was written 70 years agfs messages still relevant today.

When a person first starts square dancing they are usually very vocal about the fun and enjoyment that they are
getting out of gyuare dancing.

However, after dancing for awhile, some of these people begin to add a little more to their remarks wWih S S~ (i &
gra | 3JI22R &ljdzkr NBX o0dzi RAR @&2dz y20A0S GKS gl& (GKS 5
evening, EOSLJI 6 KSYy alOD226ftS 320 Ay GKS alyYS &ljdzz NB gAlGK
Sometimes it happens the other way around;hen some person feels he is being snubbed because of an unconscious
action on the part of another dancer. Two pargguares on the floor need eouple and two from the side, seeing

hands raised across the room, head tastay, bypassing the other square without even noticing them. Someone
NEYIN]la dO0KSKNB2 3 KE22RA2FT 2Nl ded/¢ & , 2dz {y2¢6 o6KIG L YSIyo

Before we ever start to say anythingéa2 dzi | y&2y S>3 ¢S &K ghhgro be detrimehadNds@uare S a
dancingE L¥ A0 Aaz GKSyYy FT2NHSO AdGde . SOl da#eSshould he Siglenobughit@ A
forget.
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What We Forget To Mention
(Issue 2024)) Souce:t NB & A R S ydiKaran BuckHeiD@ddah Newsletter, January, 2024

It is hard to believe that it is 2024 already! And that Mifinter Festival is just a few weeks away. It is looking to be a
good crowd this yeat come join the fun.

A couple ofthings that no one ever seems to remember and always forget to tell n
dancers:

1. Every caller and cuer sounds differerthey also all have different equipment and set
at a hall differently. Every hall sounds different and EVERY HALL has at legsbto
gKSNB Ad Aa OSNE RAFTFAOdA G G2 KSIFND» . - J I A
OF f £t SNk OdzSNJ AayQi f2dzR Sy2dAKkAayQd 3I22RkAayQi Of S|
dancing in a different position in a squaMoving around the hall will let you try out the sound in other spots and
you just might find out that you can hear great in a certain corner or in the middle of the hall. You might find that
you can hear better as a side or as a head. Example: in odrfimalthat | have the most difficulty hearing clearly in
the righthand front corner in the head #1 position and | hear the best when | am in the back center square in the
head #3 position.

2. There are several moves with different types of handholds/hataliches. Not every move is the same and not
every dancer thinks to be easy/quick to release hands if they have not been specifically told to do so as they lea
each move. Please remember that it is not always the new dancer who forgets todehgre ae angels who also
forget. We all need to remember to let go of hands when we need to do so.

3. The more we talk to each other in a square or as partners in a round, the less we and our fellow dancers can/will
hear.

4. The louder the conversations at the edge$sthe dance floor, the harder it is for the dancers to hear a caller/cuer.

Going further into this year and as we have the opportunity for more special dances and larger Festivals WE ALL neec
pay attention to some things.

1. Be aware of our own dancetyde. Do we each need to adjust our personal style to match with others in a square?

2. Be aware of who is in the square with yoére you in with all newer dancers? Are you in with someone who cannot
KFyRfS 60SAy3 agdzy3d 2NJ ¢ % NYARE baddgeOBEKIB! dre yoNB a siyGate Mdheye 3
not everyone is able to move at the same speed? Some squares will not be able to handle some styles of fooli
around. YOU as an individual dancer need to be able to be aware if the square you aemyntiate can handle
someone being a little crazy with their fun.

3. There will be squares in your dancing lifetime that can handle any and all wildness/crazy style/goofing around. The
will also be squares where you will have to dance completely by definitith no extra frills/flares/swings/twirls
added.Most of the time, the square you are in will be somewhere between the two extremes.

4. Round dancerg if you are dancing with someone who is not your regular partner, please try to adjust your stride
to match closer with your current partnerWe should also adjust our personal style in rounds to the level of our
current partner.

One of the most important things for everyone to remember and adjust for: we are here to have Wa.might need
to adjust our g/le so that we can accommodate others while those same others might need to adjust their style to
accommodate us. Be patient with each otlgggveryone can have an off day or a move that we struggle with (even after

all my years dancing, | have one vem@e Plus move that it will take me all night to get right). NEVER, NEVER, NEVE
Sttt az2vyS2yS GKI igthat K Be&bedt W §6 ake sufe that Soyh&onehdibps out, never comes back
and will be very negative about square/round dancingtifar rest of their lives.

We do this to have fun. We need to do our part to help make it fun for those around us. This activity is very hard to do
all by yourself.
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Calling to the 0devel of the Floor
(Issue 20236) Bob Riggs, Caller Coach, Our Side of he Mic, Summer 2023 www.squaredanceetc.com

As we call in the region, we are challenged by events where the capabilities of the dancers have a wide Yaageall

each dance using our very best skills and eigpee to call to thecapability of those who are attending. Dancers often
have attended a class, refresher workshmpreview session and believe they have achieved the desired competency.
We as callers adjusiur calling for each dance to match their cpatency. Thus, every event results in the dandszisig
thoroughly entertained. We have accomplished the goal we were hired to achieve.

However, we have continued to see and experience a slow decline in the capabilities of dancers in the agtidtyi Q &
drill a little deeper into the topic of dancer skills.

As expected, our Social Square Dance (SSD) students/newer dancers come out of class with an ability to dance th
SSD program calls from most/all of the Mainstream (MS) Standard Applicatitdast havelittle experiencedancing
these calls from standard variations (SAV) or extended application (EA) found3SEhBrogram.

o The MS dancers who have recently rejoined the activity after the pandemic, believe they can dance MS,
but lack the reaction time ér some calls when called from the less frequently used formations and
arrangements.For example: when executing a Walk & Dodge where the ladiesvalking, and the men
are dodging there will be a significant delay. Thus, when calling dai& callers mst increase the time

for dancer reaction and execution time will use maedper words to enable dancer success.

The Plus dancers who recently completed a Plus Class can dance the Plus calls from standarc
arrangements only as the typical class does naffiently provide time for them to see and understand
the calls from all 6 arrangementse have dancers who can dance tRkis tip at a MS dance where a
limited vocabulary is called. We have other dancers who eixceheir Plus and can dance a more
chdlenging Plus program such as found at Plus.com.wenbave dancers that excel in their ability to dance MS/Plus for
a variety of extended applicatidormations and arrangements, such as found at Moonlight Madness, Diamond Squares,
andRed Hot Country B$.

¢l {Z FNRBY | OFffSNR&a LISNELISOUGALBS 6S R2y Q0 KI @S {{5=%
but must either add or reduce difficulty depending on the dancers in the h@ilis makes caller preparation for a dance
very difficult. Egerienced callers can adafut the circumstances, but newer callers will find the situation very difficult.

To stabilize our dance activity, our callers and clubs must work toward improving the competency of our dancers
within their current chosen programThis means we must allodancers within each program to participate and enjoy
their program of choice. We must stop thesh to PLUS by discouraging unprepared dancers from taking Plus classes
We mustencourage our SSD dancers to stay in their groupisesjoy the pleasures of dance. We mesicourage MS
dancers to stay in their clubs and not attempt PLUS until they are truly ready.

And most of all we must provide opportunities for dancers in their program to strive to perfect their execution and
enjoyment of their program calls, i.e., continuing educatiolVe must ensurehat the activity does not lose its ability
to entertain with variety. For example, we have dansaccess if we call the sequence Swing Th8pin the Top, but
we will lose some of thdancers on the floor if we call the sequence Spin the §8wing Thru. Our activity has slowly
over the years moved from our ability to do true hash calling to one where certain sequetitég successful and
other sequences may fail.

We must encourge groups/clubs to encourage us, the callers, to include a quick teach of a call that some are having
trouble with when appropriate. This, along with continuous recruiting for nearly yeaund class opportunities, will
allow our activity to grow.
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Buildi ng For Tomorrow
(Issue 20232) - Presented by Mike Hoganat CALLERLAB Convention, April 2017

How do you keep them coming back?

Losing beginners as the transition through lessons and into your club has always been a pratdestudies have
happenedoveu KS éél NED® hyS 6Fa O2yRdzOGSR Ay GKS f14G4S cn G2
GKS 20KSNJ g1 O2yRdzOGSR Ay (KS dpnQad ¢KS NBadzZ G 2F 06
1 You will lose half of your beginners before they complete lessons.

1 You will lose half or those who complete less within two years of graduation.

Ké R2 &2dz t2al8S GKSY Rdz2NAy3I Oflaak L I~ T ixX odz
Just wanted to try a new thing but never planned to make it a permanent hobby '
Class is too long
Square dancing was harder than they thought it wdugd /
5ARY QG YI1S I O2yySOGA2y g6A0K 26KSNJ<
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1 Other responsibilities kept them from completing

)l

)l

)l

)l

Politics

5ARy QG F¥SStf GKS& FAd Ay
5ARY QG FSSt 4SSt O02YS

They were not having fun

How do you solve these problems?

Most important is thathey are havingfu® 9y i SNIF Ay (GKSY3>X R2y Qi 2dzad

Shorten class lengtfless calls followed by workshops maybe.

Try to have social time between tips to allow for connections to be made. You must educate

square angels to do this!

Give them moralance time and less teach time. This will make the dance easier.

LYLINRGDS @2dzNJ G4SFOKAYy3a ajAafftad {2YSGAYSa Ad4Qa GKS &S

Stay in touch between classes by making phone calls and sending emails. Phone calls from the caller or arclub off

will often uncover frustrations the student is having. Address those frustrations as needed.

1 There is nothing you can do if they just wanted to try it or have other responsibilities that keep them from
O2YLJ) SGAy3a Oflaad | 2dzmakethemicgni@A 1S (G KSYX o6dzi &2dz OF yQ

2Keg R2 ¢S £2a4S GKSY FFFGSNJI ANI.RdzZ 6A2yK L R2yQl (y2653 ¢

To start with, transition from class to club is difficult. Often, we graduate dancers and then ask teemedalance on a

different night, at a different location, witmany people they have never met, whetee caller calls faster, and calls

Y2@gSySyida GKS& R2y Qi GKAYy]l 0KSaae nd ©0&aht oRtBef SiktakésyARd R |

within a few months of dancing, they are asked to be ¢h#é Secrtary. Really? Really!

w»
(@
—

= =4 =4 =4 =4 =8 =9

Why else?

9 Just wanted to try a new thing but never planned to make it a permanent hobby

T /FyQi RI)/OS 2y G0KS yA3aIKG &2dz2NJ O & -

T SARY QU YI1S I 02yySOilAz2y gAGK 2 ? @ ! NJ Of d
| Other responsibilities kept them froeompleting s Q{E}

M Politics = }

1 5ARYyQi FSSt GKS® FAG Ay o) &

T 5ARYy QG FSSt ¢St O02YS ‘\/\,\/‘ é{/

1 They were not having fun ( !{k
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How do you solve these problems?

9 Firstg be aware that these problems exist.

1 Second; it is our responsibility to entertain them so gear down if you must.

1 Hdd lessons in the same location as your dance.

1 Hold lessons the same night as your dance.

1 Hold workshops before the dance to increase their floor time and expertise.

1 Invite students to your dance while they are in lessons at no charge and have a tigpthésrece.

1 Make sure they are welcome by many club members.

1 Offer them free membership for the first year.

1 Involve them with banner stealing and retrievg@this will get them dancing and make them feel welcome because
they were invited by a club member go to other dances with them.

T 52y Qi Ftal GKSY (2 KI@S Kz2al |yR Kz2ailiSaa NBaLRyaAoAf

T 52y Qi +tal GKSY (2 K2fR Iy 2FFAOS dzyiAat GKSANI 0§KANR

Making Connections
(Issue 20224) Source: Email from Dave Drinan, Dancer, Lafayette, Indiana

Square Dancing is like commission sales. Clubs must be willing to sell the product to the community.

A good salesperson shrinks the world down until they find something in common with the person that wants to
make a purchaseOnce a common denominator has been found the salesman and the customer focus on that.
Generally, this is a third person. If they both have had positive experiences with this third person, he or she becomes tl
focus of conversation and they each share experienceyg ttave had with this individual.

The salesman never talks about price before this connection is matlben they get to the price most objections can
be overcome more easily when an element of trust has been established.

What most dancers do not understal is that the club has to be able to connect with the prospective dancer in more
than one way other than square dancin@his second connection will be the element that retains dancers and makes
people look forward to coming to a dance because they krteewdther person will be there.

For example, | met a caller from Kankakee, lllinois. When | asked him what he did for a living | learned that he knew
uncle of mine that worked in the same factory. After that whenever he was calling in down Stats thiepiwould e
mail me and his wife would be my partner. This was 30 plus years ago when | was single.

IDEA: The first introductory night | want the experienced dancers to pair off with the prospective new
dancers and for 30 minutes find out as much alidbe prospective dancers as possibl€hey talk to each
other and at the end of the conversation the experienced dancer stands up and introduces the prospective
new dancer to everyone present.

This shines a light on the new dancer and as the experiedanders explains some information about the prospective
new dancers there may be other people present that have the same common interests or know someone that the
know. Ultimately, this would introduce connectivity to the club in order to retain dancers.
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Keep Those New Dancers
(Issue 2022-6) Source: Caller & Leader, Mike Seastrom, California

When new dancers walk into the door of your hall to join you for the first time, what do you think is running through
their minds?Think back, if possible, to tHest time you walked into a hall to learn to square dance. If a friend, relative,
co-worker, or neighbor brought you and introduced you to others in attendance, you were lucky. If you were
courageous enough to walk in by yourself, how you were treatedi raceived probably made a big difference in your
decision to stay or leave and never come back.

¢tKSe are GKIG ¢S 2yte 3SG 2yS OKIFyOS G2
at not only what it takes to make that first impression a positivane, but what it takes to
keep our new dancers coming back week after week and becoming new friends
members of our club.

There are a few things that already need to be in place when you open the doors for the first time to your new dancer
program.WhSy G KSNB I NB Y2NB GKIFy F F¥S¢6 YSYOSNBR 2F @2dz2NJ O
SEGNBYSte AYLERNIIydG G2 YF1S FaaraayySyida KSR 2F GAY:
done so make sure to have a weitt list of those members helping out.

Surely a person or couple will be taking names, money, and personal information of those attending as they come in tt
door, but what about the other important things going on? At least a couple of people, (ideattarasas four to six
members) need to be assigned to act as host and hostess positioned around the entrance and inside after your ne
dancers sign inThese folks are not only verbally welcoming everyone coming in the door, they are introducing
themselves.exchanging and learning names, and introducing people to one another.

Get to know your new dancers a little as individuals. Knowing some personal information about new acquaintances
helps you remember their names, because you can associate a visual otahgnage about them.lt also gives you

the opportunity to share some of that personal information with others as you introduce them, and it will in turn help
those folks who have like experiences or hobbies, to more easily converse with each oth@raTRIOA I £ {0 dzy A Y =
get a good verbal buzz going before people even start to dance and it can make the evening even more fun. Succes
clubs have done this at their regular dances for years, as a way of welcoming and getting to know their bilests w
getting their dance nights started.

¢CKFGO oNAy3Ia YS G2 y20KSNJ LRAYyIG®d® ¢NB G2 O
SPSy Ay 3 M mhay stuhdNikedndre work, but everyone likes going to a party and it will
%x ar\ : ‘ give your new dancers another reasto come back week after week. Celebrate Square Dance
Month in September, celebrate the first day of fall, celebrate Columbus Day, Halloween and on
. FYR 2y ® tdzii dzLJ a2YS aAAYLX S RSO2NYrdAzya |y
B --"; ;}7 going on. Tese are simple things that can be delegated to members of your club. Be sure to
= involve your new dancers later on down the line.

Always have food available and when possible have the food you serve go along with the theme of the party for the
evening. Fod and square dancing go together and it always seems like more of a party when there is ¥mdcan
Ifa2 dzasS GKS F22R &2dz aSNBS FT2N) 82dzNJ G4KSYSo 1| @S |
imagination, have fun with the food and émes you choose, but keep it simple so that no one feels burdened or
inconvenienced.

Bob Osgood, the long time editor of Sets In Order, Square Dance Magazine, and the caller leader that starts
IV [ [9w[! . X &l A Rlanteisfri brickd thatur Eub @and duk &ncnights are built with, but the social
Fdzy A& GKS Y2NIF NJ (KL dPaKsrheReal attehtibn tditheSletad it Makds upitRe 3cRial et N.
of your club and dance events and the extra effort will really pay dffériong run.
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Many leaders in our activity have been very careful in the last ten to twenty years to eliminate certain words from our
vocabulary that might be offensive or sound like too much work for your members and new dandarsed to think

we werejust being too picky, but | have seen this change really have an impact on my own new dancers and | no
believe that it really makes a difference.

¢KS FANBRG 2yS Aa OFfftAy3da I ySg RIEYOSN I wOftelnéwddante®&y 6 S
0SO0IdzaS GKS@QNB RIyOAy3a (GKS FTANRG GAYS GKS YdzaA O adl |
small thing, it subconsciously recognizes their accomplishment and unlike some of the other terms above, is much mo
positive.

L Ff&az2 F2dzyR (GKIFG o0& 6StO02YAy3d ySé RIFIyOSNA GKS TFANRIDG
YdzOK Y2NB LRAAGAOS AYLI OG (GKSYy 6KSYy L LINB@GA2dzate oSt
much more moivating to your new dancers to come back week after week to a dance

than (yawn) another clas3hink about it, would you rather go to a party every week

to dance or go to class?

9 \ Make each night a dance and not a close order drill or rigid event, and it add so
much to the fun.LG Q& NBIfte& Slae (2 R2 &aAy3aAiy3
’/ n GKSyaSt@Sao LGQa Fff lo2dzi GKS C! b S@SNJ
Lose phraseshl | ST &2 KSy @2dz £t SFNYy G2 NBIffe& RIy
RFEFyOS gAlKKSEEWUNSt 6y ®Ay3 FNRBRY (GKS FANAEGDG

singing with you, shouting back at you with various calls, and just plain enjoying
G2 0SS SyO2dzNI IAyId (& GKAyIEA fA1ST da, 2Kd NB R2AYy 3 &:

Try to be encouraging A i K O02YYSyida fA1ST 452y Qi @¢2NNBI 6S 46SNB |
GKI G @2dzQNB 3JI2Ay3 GKNRAdAKED® L 1y2s (KSasS (GKAy3Ia azd
encouragingcangoalan ¢+ & Ay YIF{1Ay3 @2d2NJ ySs RIFIYOSNE FSSt Y2NEB
their feelings are normal and understood by the experienced dancers and club members.

Offer some additional learning opportunities to those that need iBometimes just another walk through of a call
between tips is enough. Occasionally it really helps to schedule a separate time, in a fun and social setting (with food)
a2YS2ySQa K2dzaSs G2 RFEYOS FyR LN} OGAOS grinediin kidpitig néwsS Sy
dancers coming back instead of becoming frustrated and dropping out.

Have someone assigned to personally call those new dancers who miss a new dancer dialets.them know they

were missed and that someone was thinking about th&aw dancers will be absent less if they know, in the back of
their minds, that people miss them and know when they are not in attendance.

%L g If you have someone good enough with email and you have email addresses for your new dancers
‘.‘ opj and members, an emailan be sent out a day or two after your new dancer dance to thank
everyone for coming and list what was taugh¥.ou can also remind them about the next event,
-2 YSyidAaz2y GKS (GKSYS>I FyR Fty#& OKFy3aSa Ay GAYS
questlons dout what was taught in these emails. This short email can go a long way in connecting with your nev
dancers and club angels and is another opportunity for your new dancers to learn and remember what they wer
dancing.

Include your new dancers in as mammjub events as possibleMake them honorary members of your club right away
YR &SYR GKSY (KS Ofdzo ySsatSIGSND tdai 22dNJ ySs RIy
anniversaries and accomplishments as often as possible. Thdsest#ps can go a long way in keeping your new
dancers with your program and eventually becoming regular members in your club. Treating them like royalty is a grea
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way to make them feel good about themselves and their achievements as new dancersaarificavtay to keep them
O2YAyYy3a o6FO01® ¢KIFIGQa NBIffe gKFEG AGQa | ff Fo2dzi®d || @
program!

About the Writetike Seastrom has been dancing since 1960, and calling since 1963. He startéakohgnaing after
bet to his mother and calling when he tried te|s
first class in 1963 after borrowing money from his folks to buy a small sound system and was able taeay ti
the class was over.

committees, as well as an annual presenter for interest sessions and seminars at CALLERLAB conventions. S ed|on
the Boardfdsovernors from 1984 to 2003 and completgda tetn as the CALLERLAB Chairman of the Board
1994. He was also awarded the Milestone Award in 2001 by two of his mentors, Bob Van Antwerp and '
submits the monthly CALLERLAB Vievipoitdres t o fAAmeri can Square Dance 0
in various publications around the world.

Mike teaches, calls Basic throtiglpf@mpts contras, and also enjoys doing dance party events when his schedule allows
strong arbcate for the M@ticle Method of teaching new dancers and enjoyed a very successful program with the Valley Trailers S
club in California. Mike currently teaches for the Buckles & Bows.

Mike records for Rhythm Records, regularly doébnizal)exnd helped produce an Introduction to Contra Dancing package for
Video, with the California Contra Callers Association.

Calling has given Mike the opportunity to travel extensively in the United States, Canada, Sweden, DenmariGadstaway, (
Ri c a, New Zeal and, Australi a, and Japan. Mi kegkeho oiys thaech
in the worl d. As a practicing den trtunate to receiwd dudch tremendaus sapport dremo h
wonderful and understanding family and staff.

magazi |

Re member When &
(Issue 201%) - by Editor Claudia Littlefair

Remember when you first started learning to square dancE®r us it was 25 years ago. | ramtzer .

9.SAy3 FYFTSR G 2dz2NJ OFff SNR& LI GASyOS yR é

Te¢KFEG F2NI I t2y3 GAYS L O2dZ RyQlid NBYSY0oSNI i
could do them the following week at the nexass.

1 The first time we danced to a different calleDave and | looked at each other wondering if the caller was speaking

English.

L2t 23ATAYy3 (2 SOSNEB2yS 0S0ldaAaS L 61 a I- yS ¢ RIyOS

Thinkinglwask S NBI a2y GKS &aljdad NS oNR1S R24Yy @Sy 6KSy Al

The fast speed of the calls compared to the speed at the lessons.

Being constantly reassured and encouraged by the experienced dancers.

That the reason we kept on dancing whscause ofthe constant rassurance and encouragement by the

experienced dancers.
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Never underestimate the power of an experienced dancefheir role is vital and significant. They can be the reason
your new dancers will continue comigr not.
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They Are In The Door, Now What?
(Issue 20224) - by Roy Gotta, Keynote Speaker, Northern New Jersey Square Dance Asso April 2018

,2dz2Q@S R2yS |ff @2dzNJ YIFEN] SlAy3ad |, 2dzQ08S R2yS @&2dzNJ o685
dancers ready to join our activit)¥hat are you doing to keep them?What are you doing to make them want to
continue being a part of your club?

5dzZNAYy 3 KSNI / KFANXYIFYyQa &LISSOK Id GKAE @&°¢
A dQa ¢KFG KFLIISya ¢KSYy ¢S 3ISG hiagdddijobA y

GAUGKKS ol a TFT20dz2aSR 2y GKS OFffSNRa N
encouraging, respectful, and friendly. We as dancers and club leaders need to focus or
GK2aS alyYS FGGNROdzGSA | yR ljdzl f A ARHEA Qe

We have become so focused on the dance, the successful execution of the figures, and the quality of the callers, that
have forgotten one of the main reasons square dancing became so popular whenThdidieason is the sociability,

the fun ard friendship that made the activity so invitingSure, the music, the choreography, and the exercise with your
partner are major factors, but you need the full package to remain a viable Thé.clubs that are retaining their
members, and growing, arehbse that have realized that the appeal of square dancing is more than just the dance.

I 26 R2 ¢S FTAE (KAAK LG NBrHftfte AayQd GKIFIG KIFENRO®

Personal contactDo you know their names? Do you know what they do or did for a living? Do you know if they have
any clildren or grandchildren? Do you know where they live? Have a conversation with these people. Engage them. Nc
R2y Qi 32 oFR3ISNAY3A GKSY gAlGK |ff GKS&S ljdzSadAiazya | f¢
while, get to know tem,BE FRIENDLYhink back to when you started. Did this make a difference?

Treatment at the Dance: Did you invite them to square up with youi R2Say Qi KIF @S (2 oS
dance or class, but at least every once in a while. If a numidie established club members are doing this, it creates a
welcoming atmosphere that will make them want to come back. At the very least it will not make them not want to
come back.

Newer dancers are going to make mistakes. These are indirectly paintetb them when they are corrected while
dancing.This is negative reinforcementBe sure to comment on all the things they did correct, how well they are
doing.{ @ a2YS{iRMyAKR2ME R &I S & SAwaysday somtBng pogittvat thdiend\di tieR @ ¢
evening, they may not know exactly why, but they will have had a good time and will want to come back.
When you go square dancing, is it just to go to a club to execute some figure 3‘
hopefully listen to some good songs, and hope theko6 NJ Rl Yy OSNA R?2 ‘@
squares?0r perhaps do you go to socialize with some friends who you probably mg / >
through square dancing and still share your fondness of the square dance activity?

A couple months ago | was at a Hunterdon Flutterwheels dambés is a club that is growing and thriving. | was
impressed with something | saw. There was a dancer who is no longer able to drive or dance. | believe his wife is il
nursing home and he is in an assisted living facility. One of the club memberd piokeup and brought him to the
dance, so he could

socialize with friends and enjoy the sights and sounds of the square dance. The disabled dancer just missed being aro
KA& aljdzz NS RIyOS FNASYRaAD L gl a ATHAINGE aSRE OBKAXNXKAGQT dzd

Have you lost dancers because they no longer like to drive at night®v about offering to give them a ride to and
from the dance? We want our dancers to feel good when they leave a d&um calling and good danmj goes a

long way towards achieving this, but other aspects of the dance will also affect thes. instance, have you ever had
members of the club complain about this or that during the dance? Whether or not they are part of the discussion, this
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will affect other dancers. Maybe not directly, but negative vibes pile up, just as easily as positivéf goesfeel the
need to complain, try to do it one on one, and quietly. On the other hand, if you feel really good about something, let
lots of people knav.

Does your club have any nedancing activities?A lot of clubs have a summer picnic. Sometimes, you already have

people interested in taking lessons in the fall. Why not invite them to the picnic? How about inviting some of your non
dancing friends toil KS LA OYyAOK  2dz I NB SELRaAy3dI GKSY G2 GKS a
conversation. Does your club do any other social activities, like a bowling outing, or going to a ballgame, or a mov
night. If so, have you included your students?

Finally, after the dance, some of us sometimes go out to get a bite to eat. Sometimes some of us get together before
the dance.ls it always with the same people, or have you invited the newest members of your club? All I am really tryin
tosay here,iskK I G AGQa SlFae FT2N)dza G2 FrLtf Ayd2 FlLYATAFN LI G
go home.

We need to make a concerted effort to engage our newest members, to make them feel welcome, to make them
want to come back. Not just bease they like the dancing, but because they like the atmosphere, the sense of
community, and most of all, the people.

When Younger Dancers Come

(Issue20223) -Ex cer pt from Lisa Mintonds Post, SSD Publ i«
In response to the questions abolibw we get so many young people, | am posting the following ten guidelines that we
F2tf 26 NBIFINRAYI {{5d wSYSYOSNE AdQa y20 Fo2dzi F fAai

1. Provide a safe and welcome environment for everyone and all ages.

2. Provide them with quality entertainment andancing.

3. Get them dancing as soon as they walk in, encourage them to stay and dance the night, and return next week.

4. Encourage them to bring their friends, family, or anyone else they think might want to try it, anytime.

5. Stop calling them students, nevels, greenies, or any other isolating term and refer to them as dancers, or new
dancers.

6. Let them form their own social structure, and dance with whoever they choose. Do not assign partners or square:
just encourage them to get up and dance whenthe maésic I NIia ® wS&aLISOG GKSY AYyRAQD
them see things the way you do.

7. Stop asking them how old they are, telling them how cute they are, or saying how nice it is to see young peopl
square dancing. They are not museum pieces or gethey are people.

Treat them like any dancer you meet, regardless of their age or size.
8. Get to know them as people, learn about their interests and hobbies so
you understand their social needs, and what they want from a social activi§y.

9. Let them danceThey are not there to bring refreshments, serve as officers, run the club, or pay dues. They are
there to dance, enjoy themselves, make friends, meet a partner, get their exercise, and just pay their money an
have fun.

10. Let them know they are more than judancers, they are part of a movement to rebuild and preserve a part of the
American cultural legacy for future generations. They are also part of a new and growing SD counterculture that
cool, strong, inclusive, modern and separate from the negatigeestypes sometimes associated with traditional
square dancing.
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Thinking Fast & Slow for Square Dancers
(Issue 202%4) d by Caller Coach Calvin Campbell

Il I @S @2dz SOSNJ 1K2dZAK{G Fo62dzi ¢oKIFG KFra (2 KILLSYy 7

Thereis a book namedi ¢ KA y 1 Ay 3 Cdy Bahiel Kahfiemdn tthat&an be applied to square dance calling and
square dancing.

The human brain uses two system3he first system, Mr Kahnerman labels as

System 1.This systemd 2 LISNJ G Sa | dzii 2 Ykly (ahdOrlo tsénde of y R
\ @ @2t dzy (0 | NRouGndghielsBitedudse System 1. Once a round dancer starts a
\ memorized sequence of moves in a dance routine, such as astepy System 1
( controls most of the movements.

LS SYSTEMT | Mr. Kahnerman states that { & & i S Y es atténfioh ® Gnle @ffortful mental
activities that demand it, including complex computationsThe operations of
{eadGdSY n INB 2F0Sy 3aa20AFGSR 6A0GK &dzoaSO0GABS SELISNA

That sounds a lot like how we Modern Westerm&re Dance nowEvery time a dancer hears a caller speak a square
RFyOS a0l arx0ésxs GKS RIFEFYOSNI aSHFNOKSa GKSANI YSY2NE F2N
O2NNBOGt & dzyRSNARUGI YR GKS | LILX A Oeylake prgsenflyfoiny,Kn8y cancekedute the
Gol aA0¢é¢ O2NNBOGf e

If the dancer is an experienced dancer, their brain uses mostly System 1 because the information is firmly implanted
in their memory. If they are new dancers, they use System 2 because th&§ Sy QG NB I f f @ A dz2NB 6 K|

If they are an experienced dancer and the call is trying to kbem-on-toes then System 2 gets involved. Almost all
learning requires constant interaction between System 1 and Syst&ystem 1 does not takever until new dancers
have spent years practicing square dancing.

Modern Western Square Dancing complicates the problelodern I'f‘e:f!‘
Western Square Dancimgquires that eight team members in a square all s

understand KS RSTAYyAGA2y 27F Sladkowdeachar O¢ i kS a1y g1 @
Gaol aA0¢ Aa FLLXASR Ay (KS O2yQSEGu2F ~aKIdy GKS2 « I NB
expecting a lot from a square of dancers with varied experience and skills. . ” /i 'f' f

>

Square dancing and other team dances are only possible because the'-. &-.s =1
dancers practice togeiNJ T NBIj dzSy Gt ed ¢KSe& LINF OGA QS GKS ¢
times from dozens of formations and arrangements of dancers. a Snake!
| 26 SOSNE a2YSUKAY3a aAYLX S &dzOK Fa WNRIKG FyR €SFaG Gl
dancers.Some square dancer§l & KIF @S RAFFAOdDzZ GASa RIEYyOAYy3a WNRIAKG |y
g PSaQd 2K2 Aa GKS LISNR2Yy 2LJ1RaAiasS e2dxK 2K2 Aa (KS
different set of movements at the starting point and di#at actions to reach the ending point. The dancers need to
know how the definition applies in many different formations. All of this involves System 2.

lye Ay@2ft @SYSyild ¢AGK {2al0SY v OldzasSa aaidNBaae¢thestrass UK.
level if often high.The dancer seldom knows if what they are dancing is right or wrong for extended periods of each tip.
¢tKS RIFEYOSNJ Oy 2yfe 0S adzO0Saa¥fdzZ AT Fff (GKS RIFIYyOSNE
formations and arrangements hundreds of times over months and perhaps years. At that point, the knowledge resides
memory, and the action is carried out by System 1.
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In most other dance formats, dancers are taught a series of repeating movements, yshaled on the phrases of
music. These sequences of movements are practiced until they can be quickly recalled from the brain by System
without having to involve System 2.

Traditional Square Dances and Contra Dances work on set sequences of movenibetse are known as dance
routines or modules. They are blocks of information that are practiced, processed, and stored in the memory of thi
dancers. They can be fitted together like pieces of a puzzle to produce dances that please the mind and body.

Modern Western Square Dancing has adopted a different systéihas broken down the dance routines into many,
YIye avYrff OKdzyi1a ¢S OFff aolairodoaédad 91 OK aolairode Aa
contain several paragraphs. C&6 N&A | NB & dzLJLl24aSR G2 (y2¢6 K26 (2 YAE |y
please the mind and the body.

The mind and the body of the vast majority of people prefer to work more with System 1 actidm
dancing, the majority of dancers think déncing as blocks or modules of action rather than as collecti
of individual short movements (basics). To put it into square dance terminology, dancers like stri
commands they have danced many times much better than they like-olaige-drills.

Closeorder-drill requires the constant consultation of System 1 with System 2 to hopefully get it right. This, in turn,
OFdzaSa aiNBaazr gKAOK NBadZ 6a Ay FlLaGAIdSSd azad aljdz NS
lot.

Ascalleda > ¢S 2F0Sy KSIFNJ 20KSNJ OF f f SNBE ( [Thephrdse exgitiallyarheSnS LIA
keeping the dancers under constant stress.K I & Yl & 06S gKIF G | avlt€ LJI2LzZFGA
certainly not what most dancers wa

| 3SNJF 3S RI YyOSNE Rohihéritoes/ BhéyRire Btiessanl Svery tBriedthey get up to dandéhat they

have stored in their memory is often in direct conflict with what the caller is telling them to do. Why? Because, in 202C
many callerst SStf S@OSNE &SljdzSy0S 2F aGaol airoaé¢ Ydzad
Golairdaéd GKS RIFEYOSNI KIFHa KSINR 0ST2NB® ¢KAa
THINKING, dancers want to hear.

FAST..SLOW ¥ | § Q& -lose skuitian Modern Western Square Dancing idlikg itself off by demanding

i more from most newer dancers than they can deliver until they have had years of practice.

DANIEL a}lso AexplainAs yvhy,Awhe,n square dancipg became square Quzzle sqlving, tAheit many Qancers le
UKS NBONBIFUAZY | ydplacgnkests. 6 S Ol yQu NBONHzA U NJ
lfEt 2F GKS F102@S Aa TFTFHOde LGQa yThiokingiAai$ andz I
Slov @

KAHNEMAN

About the Author: Calvin Campbells a long time and renown square dance caller. He
written numerous articles and several boaks the subject and conducted many workshops.

Y2ali NBOSyd 0221 Aa al!ftft !02dzi a2Rdz Sa¢ o 0SS
5Fy0OS tIFINIASa F2NJ 20SNJ cn &@SIFINaR® 1S Aa J I d
F'yR G(GKS [ISdziOK2ANOT2 o Sw¢ 51 yOSNARE® / Ff KIFa 09 0 S NJ

Governors for many years and is a Mile Stone Award recipient. This is the highest
CALLERLAEAN bestow on any individual. The primary purpose of the award is to recog
outstanding and significant contributions to the field of square dancing.
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Advice for Square Angels (Helpers)
(Issue 201%) - by Bill Van Melle, Behind the Mike Newsletter, Australia, October, 2019

This article was reprinted from the September issue of NeddNates by Stephen Noseck. With classes underway in the Northern
Hemisphere and some new dancer classes starting in various areas in the Southern Hemisphere, it is a pertinent article and a
NEYAYRSNI G2 Ftf OFffSNR {2uccessPdas 2etd thrdkigh ahisJist ayiok&ep ifig mirfd 2edeh ¥ydw R
think you've heard it all before, as the success of the class depends as much on the attitude of the club as on the tddent of
students. Much of this advice is appropriate in amyusre dance situation, but it's especially so with newer danceiour Lesson
success starts here; don't blow it because of bad habits or because you did not know.

Callers, You are the Leader, do your pa8hare this with your Club and Class Coordinato

Be friendly. We want new dancers to have a good time, so please make them feel welcome. Ask them to dance wit
you, rather than letting them fend for themselves. Talk to them during the breaks.

Don't push. This is a special case of being frigndIf a class member is unsure of a call, some of you angels may
SELISNASYOS | 3aNBIG GSYWLIGlIGAzy (2 3INI6 GKS LISNES Il VR
hate to use all caps like that, but this is really important. At thy east, this is simply rude behavior. Remember, the
object is not for you to get through the sequence; it's for tiess member®o learn They don't learn by being shoved.

Do your best to be in the right position yourself, hold out your hand exelst and/or exert gentle (I repeagentle)
hand pressure consistent with the flow of the call, but never, never grab or shove. It is far better to let your square brea
down than to start shoving people around to fix it.

Squares breaking down is gref@edback to the caller (you as the Caller should see this too) about what moves the
dancers are having trouble with. If you observe others shoving people around (sometimes there are visiting angels wi|
fancy themselves good dancers by the amount of pughihey do), please take them aside after the tip and encourage
them to behave themselves.

If someone is already in the right position but is looking around frantically as if lost, the best thing you can do i@ nod ar
smile. Not that you shouldn't bersling even when the square is breaking down.

Balanced squares.If you can do so unobtrusively, attempt to balance the number of club and class members in a
square. Experienced dancers in a square help to be good examples (please do), and redueéhibedlithat one
dancer's error will take down the whole square, depriving the other dancers of practice.

The problem that arises time and again is that club members remember that it's important for class members to dance
and as result neglect to squaup at all until they're dragged from the sidelines to fill out the last square. Of course, that
square ends up being cldi®avy, while the class members in their enthusiasm have already formed vershekass
squares.

Don't let this happen get out there when the music starts! One of the best ways to achieve balance is to preferentially
ask class members to be your partner. Just thihkevery class member was partnered with a club member, we'd
automatically have balanced squares.

Class membersdve priority. Remember, they're here to learn, and so they need to dance. But many are shy, or not
completely comfortable yet asking for a dance. If you see a class member sitting out, offer to give up your spot in tf
square, especially if you're incdub-heavy square. Of course, if you all do your job of asking class members to dance
with you, we won't need to go bumping club members like this.

Don't play-caller. Sure, you can whisper small hints to people who are momentarily confused, but wtijeisain
progress, don't try to do any teaching or fixing on your own (and if you're on the sidelines, don't jump into the square
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trying to help). There's already a caller up front with a microphone, and we'd like to train new dancers to pay mttentio
to him (or her). Reserve lengthier problem solving to breask the caller for help with the move that was in question.

No frills. Never initiatea frill with a class member. In fact, don't even do them with club members during class tips.
Frillsmake dancing more fun but interfere with learning, even if a class member is not directly involved in your frill. Sav
your frills for the club tips at the end of the evening. Class members typically don't get interested in frills until Becemb
or Januay.

Examples of frills are the twirl oWeave the Ringthe highland flingdo Sa Dpand the swing in the middle @ides
Promenade Halfway RoundAnd please dance hands up, at least for the clags still the standard styling for
Mainstream and Ris in our area and across the country.

Positive? Or Negative? You Decide
(Issue 20191) - by Editor Claudia Littlefair

LG + 02y FSNByYyOSz I RIyOS 3INPCEINALI 28/SR LIS NFEI2YWS ¢ lat taSSRO!T
AYalLISOU2INy RASKISRI &2 Ay FSOGéE 20KSNIJ LIS2LIX S 6AGK yS3AFGA
had to infect three others by scowling. At the end of the game, the group was asked to identify the source of negativity
which was easy to do.

Thentheg S 61 & NBLX I @SRX odzi NBOSNESRO® hyS LISNE2Y ¢ & 32
scowling and infecting people with negativity, that person smiled and infected people with joy. The problem? At the en
of the game, nobody knew wie the joy came from; it was hard to pinpoint the source of happiness.

¢CKS LRAYGK . NAy3I (GKS aLRaAilAlidere ks\pdsitidd oredyNpeapd Wi cohandg  ( :
people will returt This is especially important at our summer dasevhere newly graduated dancers are trying their
0Said G2 NBYSYOSNIIYR RFEYOS (GKS Y2dzydlAy 2F OFffa |yR
things even further, they are hearing and dancing to other calievfien for the firsttime, and are squaring up with
RFyOSNAR GKS& R2yQlU (1y26® LG Oy 06S 208SNBKStYAy3Io

LG Ffglé&a &dNLINA&SE YS (G2 KSIENI SELISNASYOSR RI yOKewpm O
O2YLX I AyAy3ax 1 SSLI IA DA ycaAminghatli Eanfwe rRdllydakordthatR Is h&r&an alerdafiva?i
You bet! Be positive! Help them, encourage them, smile at them, give them gentle guidance, and give them hope th
through repetition (which can only be gained by coming to dances) ttegt Will get better. When something goes well,
acknowledge and celebrate with thervery person in the square is valuablewithout each person we have no
square.

Encouraging New Dancers
(Issue 2012) - by Editor Claudia Littlefair

ALL new dancers beniéffrom encouragement, patience and positive support as they learn our complex program.
Thankfully, these are gifts that all experienced dancers have to give.

During the lengthy learning period, guidance in the form of pushing and pulling, thougbtldsggespectful comments,
comparisons, evaluations, or assessments by fellow dancers can make the difference between a new dancer staying
leaving our activity. What we do and what we say can make, or break, a dancer.

To be supportive means to respetite many factors that affect how quickly a dancer will learriChese include such
things as age, mobility, floor time, lesson attendance, dance backgrouedtit®, and learning ability.
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Letter to Square Angels
(Issue 201&)d by Tim Marriner, 2014

First of all, I would like to thank you for your support.The area needs dancers like you taking an active role in
recruiting new members. The local dancing community must have new members for it to grow. The activity thrives o
the new energy beginn€@a YI yATSad o ¢tKSe NBYAYR Fff 27F dza GKIFG &

Next, | would like to remind you of your responsibilitiesThis session is for new people to learn the basics of square
dancing and not a workshop for you to attend to brush up on amdntals. If you have not been dancing on a regular
basis and are going back through to review, you really are not an angel. Having sponsored someone to attend does |
guarantee or reserve floor space for yofingels are utilized to fill the odd numberof dancers in order to complete a
square. If square number cards or a computer rotation system is being utilized, you will be added as needed and shou
follow the number indicated on the card or screen. From time to time you still may be moved ft@redq square or

may be asked to sit out to accommodate a late arriving new dancer. If numbers are not in use please allow the ne
dancers to square up first and then fill in where needed or as directed.

Lastly, this is a new dancer session, and thessdrve the right to learn properly.Please, no extra flourishes, short
cuts, or excessive talking while teaching. The goal is to provide the best possible learning environment. If a dancer he
guestion about a call, let the caller teaching know, batribt try to teach from the floor as it disrupts others. Proper
hands and positioning are essentiall We can still have fun and dance proper at the same time.

One of our main goals for the new dancer is fuWith your help, we can provide family emtainment and promote
O2YYdzyAile FStt26aKALE GKNRIdAK GKS F2€t1 NI 27F { |l dz NI
more people for our next new dancer session to perpetuate this beautiful dance herifEigenk you again for your
underganding and assistance.

About the Author : Tim was an international caller, and a Certified Caller Coach. His passion was workin
with callers to make them better, and he wrote several papers on calling that can be found on the CALLERL
website. Tim @ssed away in August, 2016.

Exceptional Learning Resources Just A Click Away
(Issue 20242) Source: North Shore Squares, Chicago

Looking for DW-TO videos for calls in the Social Square Dance, Mainstream or Plus progi@nasfiandboolwritten

in plan English explaining each @alr flash cards?

' All of theseteachingNB & 2 dzZNOSa Oly 6S F2dzy
Shore Squares websitéttps://www.northshoresquares.com/

Read more about this innovatie club thatbuilt up from zero members

to 50+ members in 18 monthsClick here for the complete story as told

by caller Bruce Holmes, Evanston, lllinois:
https://knowledge.callerlab.org/nortksshoresquareszeroto-50-in-18-

months/. Bruce shares his personal experience of square dancing, how

he ended up learning to call, and finally how using the Social Square

Dance (SSD) program helped build up the club by offerlasses 2 or 3 times a year. There were many obstacles to

2PSNO2YS |yR AYLRNIIyYy(d OKFry3Sa G2 YIFI1S f2y3a GKS gl @&

Shore area and they are all thriving.
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How May | Help?
(Issue 2012) - by Barry Clasper, Longtime Caller & Educator

To help or not to help? That is the question. Whether 'tis nobler in the mind to suffer
the confusion of others or, by meddling, save the squa(8orry, Willie).

There are situations in which we expect to be helpe8eltservice massage parlors are rare. There are other situations
in which we would prefer to handle things ourselves; "Please Daddy, it's my train!" One of the more common sources |
interpersonal conflict (academic euphemism for "fight") is the failto understand when to help and when to leave
well enough alone. This is nowhere more true than in Square Dancing, particularly at the Challenge levels.

At just about any Challenge danc@ RA G2 NDRa y 20 SY [3odényhave Bollogkhdrto fid2 A NI, Y
somebody who is upset because they've been helped, or because they haven't been helped, or because@ |r1
proffered help was spurned. Often this situation is extremely upsetting to the individuals involved. Peape
leave dances, sometimes eveilab or tape group, over what they feel to be an inappropriate ration of help.

Having spent considerable time as both a "helper" and "helpee”, sometimes concurrently, | feel | have developed son
insights which may serve to rectify this probleto, ah- help, as it were.

Herewith, then, are myHelpful Hints for Hinting Helpfully

1. Help for the Right ReasonsAsk yourself the question, "Why am | so eager to help, anyway?"
| think there are three basic answers to this question:

a. So | can display my knwledge (i.e. show off). At some time or other, we have all heard somebody expounding
A on how their superior dancing skill and expert assistance enabled a square composed entirely o
y /1@,@;\ hacks and clods (with the exception, of course, of-kpaw-who) to makeevery sequence. Such
' \f?j_'f!j | squares are usually wonders to behold; seven bewildered people surrounded by one whirling
" dervish who leaps about from place to place, individually positioning each person, hollering
instructions and cues, and providing lengthy tuédsiduring the inevitable periods of standing around.

.‘\

S,

This is not "help". This is ego gratification at the expense of seven innocent people.

b. So the square makes the sequence.
This is a better reason than the first, but still short of ideléls not the square that makes the sequence; the
people make the sequenceThis may seem a subtle difference, but it reflects an important dancing attitude. If
you allow yourself to focus on the square, you have implicitly relegated the individuals comptriging i
secondary status. This attitude may permit the intensity of help to escalate to inappropriate levels, sometimes
approaching violent crime. Since the square is of primary importance, we are willing to sacrifice individuals t
the "greater good". Who cares if Joe Klutz feels like he's been mugged, we got the allemande left didn't we?"

Which brings me to the ideal reason to offer help.

c. To show somebody the way.
It is often said that Square Dancing is a team sport. In the ideal case, eightsland a caller contribute to an
experience that is exhilarating precisely because it can only be accomplished by these nine people working
close cooperation and understanding. To the extent that some participants cannot smoothly
execute their rolesthe experience is marred. No matter how skilled you are, you cannot dance
somebody else's part and still attain that wonderful peak. It's just not the same.

-

Therefore, it's in all our interests to help those individuals in the square who are hafficglti
with their role. But our goal in helping should be to help them understand, not just to "get them

cD)
N
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through it". Someone who arrives in the correct position in a dazed and bewildered state is not likely to be any
more successful the next timeWe should strive to provide our assistance in a way that permits the person
being helped to learn. In this way, we are contributing to their development as dancers, not just the success of
single tip.

The following points serve to elaborate on howsthmay be accomplished.

2. Help at the Right Time
When | was in flying training, | was amazed at the mistakes my instructor would allow me to make. | can rememb:
asking, "Aren't you going to take control?", as the aircraft jinked and staggered its waydwer airfield in a
travesty of a final approach. His reply was always calm; "You're doing fine. A bit more power, nose down a bit
Only at the last moment would he take the controls, after letting me work my way through as marfatabn
mistakes as @ssible. It makes for an intense learning experience!

We need a few more like that in square dancing. We've all had the experience of being helped, sometimes wit
great force, at the very instant that we had it all figured out. Isn't that frustr&irgpme people will drop into help
mode the first time they see you make a mistake, or even look uncertain. Thereafter, they help you with everythin
for the rest of the tip (dance, weekend, your life).

N

It is important to give people the opportunityd do it themselvesDon't help unless: > Q
a. it's requested, or Q-4 @,
b. the person is clearly confused (so to speak), or \ 3 J g
c. the person has started to make an unrecoverable mistake. )

&

3. Help with Appropriate Force

The basic principle in offering help should be "less is betteone is best." Given this idea, | suggest the following

escalating levels of help:

a. No help at all: By far the best sort of help. Dance your own part. Be where you're supposed to be when you're
supposed to be. Give others the maximum opportunity ée gositions and formations by being precise and
correct in your own dancing. Don't take shortcuts, dance all movements completely and to the music. Whel
dancing material involving complex formations, do a surreptitious check before moving from yoto gpsure
everyone else has seen the formation. Once you leave, their task is an order of magnitude more difficult. B
firm in your use of handholds and hand pressures during the execution of calls. Limp appendages during mov

like Relay the Shadow &ollow Your Leader, can throw somebody who is unsure.

Z-r
@/ b. Point the way (discreetly): An inconspicuous gesture to indicate a direction or a target

position is often the only clue people need to handle their part of the call. No marks awarded for
flamboyarce or clever charades.

\

c. Verbal cues:Only a word or short phrase, combined with a gesture. No dissertations, just a clue.

d. Hand pressure:A nudge or a touch on the arm or shoulder to get their attention, or hand pressure to indicate a
turning direction. No blunt objects, please.

e. Laying on of hands:As an absolute last resort, grasp an arm or shoulder (gently, always gently) and move the
person into position but only if you can do it without leaving your own proper position. If you leave your
rightful spot to tend to somebody else, you may sufficiently distort the formation that others become confused.

Now you've compounded the problem!
4. Know When to Stop 0O

Just as you shouldn't help unless it's absolutely necessary, don't continue to help \shemlinger
needed. A single mistake does not necessitate a whole evening of continuous assistance.
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A tougher call to make is when you are asked to help by people whose dancing skills exceed twmifidelfice. If

you continue to help past the poinwhere they actually need it, you may be breeding a dependence that will
hamper them later. Make sure they dance everything they are capable of and provide the encouragement the
need to build their seltonfidence- but, again, gently. Encouragement isast as controversial as help (when does
encouragement become pressure?)

So much for the helpers. Being a "helpee”, however, also requires certain skills. Here is my Helpee's Handbook:

1.

6.

Admit When You Need Help

Everybody needs help sometime. If yowanfused or unsure, ask for help. You will usually find that those you ask
are more than willing to provide it.

Don't Panic i

As is the case with most pressure situations, dithering about in a panic when the square starts to iqtik

strange will accomplishathing. Instead, concentrate, examine the formation, recite the rule of the,;!A X

call, force yourself to think.

Let People Know You're in Trouble

Don't force the other dancers in the square to read your mind if you have a problem with a call.
Do or say soméiing to let them know. There should be a significant difference in your demeanor
that demarks the "I'm in deep trouble" state from the "I know what I'm doing" state. | usually just
say "Help, I'm lost". It's kind of boring but it gets the job done.

X
As a corollary to this, keep your eyes open for help that is being offered. Don't expect someone to
escort you to your position and tuck you in. You have to cooperate and be receptive.
Use Recovery Strategies
There are some easy tricks that might hedjuyecover your position even if you have no idea what just transpired:
a. Look for the hole. If you're the only one who is at sea, there is usually a hole somewhere in the formation,
conspicuous by your absence.
b. Go With the Flow. Good callers tend to usehoreography that flows. If you follow the body flow there is a
RSOSy il OKIyOS (KIFi &2dzQNBE KSIFRSR Ay NRdzAKf& GKS N
c. Be Flexible (be a girl, or head or side etclfyou find you're not where you're supposed to be, just assume your
new identty. Who knows, you may find a new thrill in life. If you keep the square going there is an excellent
chance that you will get an opportunity to fix the problem later.
d. Watch Opposites and Counterpartdf you're confused, keep an eye on your oppositeyolir opposite is also
confused (or is watching you), look for your counterpart in another square. DON'T use this as a dancin
technique. It's a recovery technique, only to be used after you've become completely lost.

Keep Dancing, Don't Stop to Analyze _—
If something happens that you don't understand, wait until the tip is finished to mull it over. Thinkir@@
about something that's over while you're still dancing is sure death. | speak from bitter personal =
experience. _-—

Say Thanks
This seems sort of obwuis but is often overlooked. Let people know you appreciate their help.

| recognize that this deliberate, reasoned approach is difficult to implement in the heat of batilénat doesn't mean,
however, that we shouldn't strive to attain the ideal. Tiext time somebody becomes upset with your attempts at

2

4
//’ ~ >
y

= = - assistance, ask yourself where you might have fallen short. The next time you feel

2 you did not receive help that you wanted, ask yourself whether you were clear in
indicating your need.In this way,we can help each other to attain new levels of
dancing pleasure.

\

120



J. PROGRAMS FOR NEW DANCERS

Witnessing Generational Change (CALLERLAB 2024 dThe Proposal)
(Issue 2028) Source: GCACall Sheet Newsletter, Spring 2024, Editorial by Allan Hurst
OverKS fFad FSg eSINERX ¢SQ@¥S asSSy | 3ISyS
2NEBFYATFGA2Y G(GKIFGQa Y2@Ay3a G2 06S8S02YS Y2N
ySg U(GKAYy3Ia O6aSOSNBIOKAY3a 2fR Aa ySg | shuake
dance calling and teaching easier.

| feel that the SSD (Social Square Dancing) program was the result of the prior and in
generations of CALLERLAB leadership working together to create an easier way to teacldagciage For the first
time, callers were handed not just a teach order, but a timed 12 vedelctured syllabus paired with teaching/check
choreography.

In a related activity, the Choreographic Applications Committee (chaired by Dottie Welchicarahaired by Doren
McBroom) ralized that a new generation of incoming callers neededoge structured and accessible set of teaching
resources.

The amazing result wattps://teaching.callerlab.org which provides the following inform&bn for every Basic,
Mainstream, Plus, and Al call:

- Definition - Teaching Choreography and Tips
- Standard Applications - Other Realted Tips
- Call Analysis - Extended Applications

- Sample Modules

If only this had been available 25+ years ago, when | veasifgy to call! Even now, as a moderately experienced caller, |
find new gems of knowledge to glean every time | access the site.

LQY |t NBFRE NB6NAGAYI YdOK 2F Y& 26y { fadp, sinfy bBdadse’tHe O
bounty of hformation available from the Teaching site is just that goodf & 2 dzZQNB | G S| OKAy 3
OKSO1 SR 2dzi (KS &AGSS danez@biBeri@ Ay I &2dNESEF YR &2 dzNJ

But this project is also a result or a reflection of the generational gadaking place insidEALLERLA®B/e have a new
generation of leadership which is computeand technologyliterate, and who understand the concepts and power of
websites and social media.

Another example of generational change: CALLERLAB Chair Tezlrhaadét a proposal that would have caused a huge
commotion a decade ago, but which seemed to be quite well received this year.

In short, he proposed that Basic, Mainstream, and Riukiree levels with highly dissimilar counts of catls
0S ay2N)YI fwhdetS & £allsh Maingreain and Plus.

plus ,a'\nstre 9 Plus
Qe
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While details need to be worked out over the coming year and presented for discussio@andA y3 | G y S
CALLERLAB convention, Ted proposed that we combine Basic and Mainstream to form a new levempalled s
Gal AyaaNBlIYe owW2y W2ySa afiROEINI AdAABNBSH I YORY 38 KD Sy INF
about 50 calls. That would kmilar to our current SSD program.

9PSNEGKAY3A StasS g2dd R Y2@S dzbD (haghe B0) tallsywdhsa similadaachiniNgrideN.J
and choreo examples to SSD.

¢CKS LRAYG 2F GKAAK C2NJ I OKFIy3Ss: GKS FTyasgSNI AayQd
RFYOSNARH:é® LyaidSFRT (KS | gndirigSNdord strucilirdd and: cprSisteht Sxplignke/far
dancers and callers.

¢CKIFIG aSO2yR LINI A& y2a G2 0SS 20SNI 221 S &pareatHone:ddaks it A
easier to train newer callers.

Specifically, make it easiecF 2 NJ y SgSNJ OFft SN&B (2 G(SIFOK OflaaSa dzaiy3
worked out better than most people seem to have expected.

There is, of course, another point to be taken into consideration. Generational knowledigavab teadt is being lost
with every caller that passes away.

Restructuring the programs to simplify teaching will also allow us to record much of that generational knowledge in a st
of structured documents that can be passed on to the next generation of callers.

l'Y20KSNJ 0SySFAG (2 O2yaARSNY { {5 gla I &k &BydstudBngRSR
Orfta Ayhtz2 (62 aSia 2F KAIKfe& R20dzySyiSR fArada sAGK

2y  dzLJbé | whyRfor kaylers $othélget them there.

CKSNB IINB adGgAftt a2vyS RSGIFAfa (G2 ¢2N] 2 dzétdined d6 thé ramdforf A -
0KS ySg SyiuNR fS@Stsx GKIFIGQa a2YSGKAyY3 (é&tyéar. Bikofdiscussiy o :
K2¢g Ylye OlFffta gAff 06S Ay (GKS aySg tf dzadé

CNI}ylfes LQY (AYR 2F NINRYQ (2 32 | (i (SKStedtting gizbk liwoaldr |
make my job (as a comparatively new club caller) far ea8isd.it would provide a standardized set of choreography

GKFIG OFfftSNAR OlFy dzaS G2 YSIFadaNBE G§KSANI RFYOSNBQ LINE 3INI
CKA& KFA F LINRPF2dzyR LRGSYyGAlrt G2 SrasS GKS 220 2F NI
forever. And thisg 2 dzf R 6S 2yS KSO1 2F | tS3r0e (G2 LIkaa 2y 0z
appreciative.

This article was reprinted courtesy of the GCA Call Sheet, technical journal for the Gay Callers Association. Informatiol
the GCA can be founudttps://www.gaycallers.org

About the Author: Allan Hurst serves on the CALLERLAB Marketing Commniiiéebas been calling since 1997, and
currently calls SSD through Advanced for three clubschrai@anto, California. He is the editor of the GCA Call Sheet, and
leads the IAGSDC History Project.
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Sopping the 0Zero to Plus in One Yearé Tr
(Issue 2024-2) Source: Social Square DancingPublic FaceBookGroup

Rod Shuping, November 9, 2023

| live in an area that the classes are and have been for a long time 0 to MuSEpt the clubs start their classes and run
until late May or June. This is not enough time to correctly teach people to dance but it is what we have and we hay
"adjusted". Generayl the classes start loosing students a few at a time depending on how good the caller is but many
get overwhelmed by the continued new calls they are expected to learn each week! By the end of the class those left a
not the strongest dancers that you Wiheet by any means! Many of the new dancers will not go to dances other than
class night!

Now lets look at SSD:

12 lessons, | give them a break between a few of the lessons so it takes around 15 weeks to complete which is a mi
less stressful experieat| suggest that they come help out in the next class and we give them dance time to practice the
entire list.If they go through the class the second time they have NO STRESS and learn the calls completely and becc
very good dancers by the end of tha®class!

Some of these dancers will be happy to just dance SSD for the rest of their time as Square Dancers but others
express a desire to move up. NOTE: Because they had a break in learning their stress levels are very low meaning
the can lean easier But as they own the basics they can learn the rest of MS in a short time. Give them another bree
and they can then learn Plus with little or no effort.

Why do we push so hard to get them to a certain level? Do we need a time line? | feel thstice more the clubs
and some callers that just don't understand and are falling to peeessure!

Jeff Palmer, Caller, Colorado Springs:
Great post Rod. Less stress and the mind/learning overload is much less and, they are dancing with the shamerlot
Having them attend the next class really helps them cement their confidence and dancing expc.ience.

Phil Rarick, Caller, Kansas
Well said. Keep in mind the average age of students today as opposed to the 70s is much higher and they simply do
learn as fast generally.

If you consider general class teaching strategies for any school system teaching progressively harder- matir,ial
english, etc.- students are taught in stages (english 101, english 102, on so on) and must show profictarey
moving on to the next clas®ur first and primary goal is to get hew dancers dancing and having fun without being
excessively repetitive, not to be master dancers.

Teaching all the way through plus in one shot is like taking SD 101, SD 102 408 &Dat once without showing
proficiency of each step before moving on to the next. The result is high levels of attrition of potential dancers either a
students or weak new dancers breaking Squares too much.

A note about weak dancers: each squar@iteam and, as a rule, square dancers are very forgiving of mistakes of others
on their team. Mixing strong and weak dancers can lead to frustration rather than growth ofdde dancers. A stair

step approach like basic, mainstream, plus with oppottasi to dance at those levels provides fun and growth
opportunities for all dancers. In a similar way the SSD program provides a reduced stress level way to get danc
dancing and growing.

Charlie Robertson, Caller, Washington State:
Rod,you speak theNHzi KHHHH ¢KS RIYyOSNA 6SIN 6KSAN) ol R3ISa GKIF
what calls they are dancing. For several years | have been doing a couple of SSD or Club 50 tips at every dance no m:

123



what theadvertised level is. None has noticed. As you know, a well prepared caller can make any list challenging,
interesting and fun.

John Harden, Caller, lllinois:

Rod, thank youThat is one of the most thoughtful and succinct descriptions of "why SSD" that | have skietine endof the day,

we Square Dance. At a dance, the caller calls to entertain the dancers. The only thing the "level" does is give tHeacadienek

for what calls he can use, and in my experience it's a loose framework anyway. There's no guarantee dkiatafe plus dancer
will be any more successful than the average SSD dancer; often it's just the opposite when the dancers have been tautitd in ju
"no stress" environment that you describe above.

A funny thing ... one of my SSD students decided dghktrio try dancing with a Plus workshop. With very little coaching she was
doing as well as, and sometimes better than, some of the "experienced" plus dancers in the Shelewer stress teaching
approach of SSD has a tendency to promote more conficken

Building For Tomorrow
(Issue 2022-2) - Excerpt from Handout by Caller Justin Russell, CALLERLAB Convention 2017

| graduated from the University of Memphis with a BA in Political Science and a minor in Sotidogyely remember

but often tell a gory of an experiment done with monkeyst KS a K2 NI @SNERA2ya 3I2Sa A
placed five monkeys into a room with a rope in the very center with fresh, beautiful bananas at the top of the rope.
Every time a monkey tried to climb thep® the scientists would use a fire hose on the monkeys and blast them down

until eventually all five monkeys just quit trying to climb the rope. e

Then, the scientists started removing one monkey at a time and replacing him with a new gj
Immediately thenew monkey would see the bananas and try to climb the rope but the other monke

would quickly pull him down. The scientists continued switching new monkeys with the old ones u ‘

the very end when all new monkeys are in the room. Without ever havingngatayed on them, they _#__

learned to never even try. If it was possible to ask the monkeys why they constantly pulled each Gthé

down, their most likely answerwouldlieL. R2y Qi (1y2¢6® LGQa 2dzal K2g y3a

Full disclosure; when | tried to look up this experiment recently, | found out it never happened. It was inspired in part
by the experiments of G.R. Stephenson as well as certain experiments with chimpanzees conducted by Wolfgang Kol
in the 1920s. But the meaning is still relevahbo many times, especially in this activity, one enthusiastic volunteer
gAff YI1S | ada3asSadAizy 2yteée (raoBSIiRAROAKI BRATERBY i
with an open mind.

Over the past two decades, with the dénk in square dancers, leaders around the country have created programs to
try and revive the activity/ ! [ [ 9w[ ! . ONBFGSR ¢l NASGO wnnn Ay GKS tF04S
One Floor Dance. Nasser Shukayr, Jerry Story and thelRiBrS + 1 £ £ S& /I ff SNRa ! aaz2O0Al
You may have also heard about The Nest, the Miyitle Program, and the Blast Class.

The reasons for all of these programs is to recruit more dancers in the activity through a different systamttie 30
@€SIN) 2f R G{SLIISYOSN) Ot FaasSa¢ GKI inthe late 905, CALLERBAB Npert yviar
$150,000 on market research. (These reports are availabhétat/www.arts-dance.com) Themarket research points
to two key factors:
1. People do not like committing to yearlong classes and they do not want costumes. (That is what Top Spinners
trying to address.)
2. No one is really running towards Modern Western Square Dancing, but for theepednal try it¢ they generally
give positive feedback.

2KFG AF 6S 0O02dAZ R RS@St 2LJ | Enteltalhdadd Socializig, Bxerdis®,leatnlSgeSoihethifg
Getting out of the House At Top Spinners, our #1 goal is to get people dandivig!are less focused on a class
graduation, finishing the Plus List, or recruiting new officers.
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Beginner Series: Twice a yeaiSeptember and February we start a 15 week beginnerserdee 32t A a pn
that you would see at most mainstreanaucers. We leave out Thars, Spin Chain Thru, etc. The class dances from 7:0(
8:00. For our first tip at 8:00, we dance at whatever level the beginners are at. As we go further into the 15 weeks, w
ask them to stay longer with the club. Once the 15 weeksoaer we tell them to dance every tip with the club. My job
then is to slowly integrate the remaining calls into their vocabulary. This does present obstacles with out of town caller
coming thru and State Festivals; however, | believe this is a bateupt for new dancers.

About the AuthorJustin Russell has been in the square dance activity since 2000, and in 2003 he attende
his first Caller School in Tyler, Texas. Justin is an active participant in National Square Dance Conventi
and CALLERLABonventions. His travels have also allowed him to call in over twenty states. Justin
OdzNNByite OFrfta TFT2N ¢2L) {LAYYSNBR Ay 9l RaAX tAai
Memphis. He travels when possible calling both Modern SquareesBascwell as Beginner (Party Night)

Dances. Justin is passionate about teaching new dancers about the activity.

About Social Square Dance (SSD)
(Issue20241) Sour ce: FaceBook Page 0Social Square Dancin

Author Ron Shuping, Caller: 1 live in an arealiat the classes are and have been for a long time 0 to Plus! In Sept
the clubs start their classes and run until late May or Jufiénis is not enough time to correctly teach people to dance
but it is what we have and we have "adjusted”. Generally the etastart loosing students a few at a time depending on
how good the caller is but many get overwhelmed by the continued new calls they are expected to learn each week! E
the end of the class those left are not the strongest dancers that you will meetyynaans! Many of the new dancers

will not go to dances other than class night!

Now lets look at SSD:

1 12 lessons, | give them a break between a few of the lessons so it takes around 15 weeks to complete which i
much less stressful experience! | suggeat they come help out in the next class and we give them dance time to
practice the entire list.

1 If they go through the class the second time they have NO STRESS and learn the calls completely and become
good dancers by the end of the 2nd class!

Some of these dancers will be happy to just dance SSD for the rest of their time as Square Dancers but others wil
express a desire to move upNOTE: Because they had a break in learning their stress levels are very low meaning the
the can learn easieBut as they own the basics they can learn the rest of MS in a short time. Give them another break
and they can then learn Plus with little or no effort.

Why do we push so hard to get them to a certain levé&® we need a time line? | feel that it is oncemnthe clubs and
some callers that just don't understand and are falling to peer pressure!

Author: Shawn Brown, Caller: It seems my last post in this group was in November of 2022. | wanted to take this
time to provide an update on the SSD communityeh@rthe TriState Corner of Pennsylvania, West Virginia & Ohio.

The SSD Community in our FiState corner continues to grow, with new dancers joining all the time.

We now have 5 SSD groups, (Including a brand new one, which | will get to in a mamekiyy closely together,
offering lessons at different points throughout the year, making it easier than ever for people to start square dancing a
any time. This accessibility is the key to success.

Each group provides SSD dancing on a weekly badishag come together to put on special dances with traveling
callers when the opportunity presents itself.
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2023 was a year of progress and a whirlwind of eventgith hard work and dedication from dancers throughout our
community, we have rebuilt our em& dance community using the SSD program. This has resulted in a significant
increase from our preCOVID numbers.

On Wednesday, January 10, 2024, a brand new SSD club opened its doors in Pittsbui8ghaAOne, held its first
open house dance and webtned over 5 squares on their first night. A little over 20 of these dancers were brand new,
experiencing our wonderful activity for the first timeThey hope to use this momentum to continue to grow
throughout the year.

Attached to this post are photos drvideo from Square One's first dance on January 10th.

Anyone can make SSD successful if you put in the effélityou need is a few clubs and callers who are willing to work
together, offer lessons multiple times per year and above all else, offer S&lihglgyear round for those dancers you
graduate.

Thank you to everyone out there who is using the SSD program and making it successful. Let's continue the progres
and success in 2024!

Are People Joining Up ?

(Issue 20225) Source: FaceBook Page: SociaSquare Dancingd For the Time Of Your Life
About: This group is focused on implementation of the Social Square Dancing program and all the
related successes and challenges, along witfsolution -based discussions about it.

QUESTIONS POSTED BY NICK & MAREYANRNER, Caller/Cuer, Williams Lake, BC:

It was predicted, a year or more ago, that after Covid, people would come flocking to the Social Square Dancil
Program, looking for a way to end their forced pandemic isolation. Did this in fact happen ahdppdning now, as
many SD clubs begin to start a new season?

Many questions go unanswered:

If your club successfully recruited new dancers to your SSD program, how did you get them through the door?
What was the age range of those who came?

Of those who ame to your first night of lessons, how many returned for the second night?

How many completed the SSD Program and are continuing to dance SSD?

How many of the callers teaching SSD were able to successfully teach the SSD progratd iveleks?

How manytook 15- 20 weeks?

How many SSD dancers chose to move on into Mainstream (and beyond) after completing SSD?

Is any one keeping track nationwide or state/area wide of how successful SSD is?

©O N O wWDdE

Up here in British Columbia, in my Region, we are about to gtarhew season. The three clubs remaining after Covid
will all be using the SSD Program for their new dancers. It would be helpful to be able to see the big picture. Can anyc
help by answering the above questions? Thanks. Nick Turner

REPLY FROM LISA\WION, Caller, Gold Rush Outlaws, Pennsylvania

That is a lot of questions | will try to answer them.

1. Yes we did experience a dramatic influx of new dancers post pandemic.

2. We advertised using a brand marketing approach rather than the traditional produdtetiag approach. We

focused orselling a social experience rather than square dancing.

The age range was very broad from 8 to 70.

4. For us, retention is about 75 percent using the SSD program. 75 to 80 percent of new dancers compete the S
program and conhue to dance with us.

w
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The average time to complete the program with us Is 6 to 8 weeks.

Here is a breakdown of the percentage of dancers that move on. 25 percent remain at SSD with no desire to mo

on. 75 percent will eventually go on to mainstream affeme time dancing the SSD program. Only about 25 percent

would ever pursue Plus.

. We are tracking the progress both regionally and nationwide. We currently have five SSD . clubs in our area th

continue to grow monthly. More and more callers are haviagcgess in other regions and are sending us updates for
our SSD video newsletter. We will be posting a new video update this month which should bring everyone up to dat

09 RAG2NIAE b2 iSY https/Sviv.youiie ZomenatdaGvazi JID8jsicY
I hope | answered most of your questions. Good luck, Lisa

New Social Square Dancing Program Proving Successful for Our Vernon, BC Club
February 25, 2023

(Issue 20232) - British Columbia Square & Round Dance Federation Facebook Post,

Members of the Star Country Squares square & round dance club of Vernon, B.C.,
KFLILXE SAGK KFE@AYy3 FTR2LIWGSR /' [[9w[! . Q&
season.hy ¢ KdNARFE& al NDK HR (XBeOKNBS I 9280 H &
programs¢ KS Of dzo Qa “R&cRek i©thdiadiBble @hdftafeiedIAllan Peterson
Salmon Arm. Allan is tutoring dancer Joe Marcotte of Vernon to learn to call.

About the Social Square Dancing Program (SSD)

calls to 54 in total, suggesting 12 to 14 instruction sessions (not less than 24 total ho
FYR O2yaARSNAY3 Al PRarticipdS &ai dafide (ihk prggrahInggt 3
having to spend more time learning additional calls.

The SSprogram is structured for busy people here in the 21st Century by limiting trzr

{l

)f3| gles, Couples &

Families Welcome!

NO EXPERIENCE
NECESSARY!

WM‘M Rec. Centre

ina A Room g
e Aoty feoa NEW DANCER'S CLASS
Vernon, BC, Canada March 2, 2023

\‘Discaver Secial Square Dancing!”
Thunday nights 7:00pm to 9:! 00

Lessons starting March 2, 20:
I'S )z Woek Program: $120 Adul Youh seouz 18)
Yoarly Memborship fee
Q ak y 250 5‘0 9877

Email r sdodes @gmll com

®

Stax Country Squanes

CALLERLASys on their Frequently Asked Questions webpage (FAQ) that, through the SSD péo§r&r- NI/ A y 3
kept short. Dancers reach Dance Mode faster. Dancers are encouraged to stay irMoaecd his crop of new dancers
can dance with the last crop of new dancers and (the) next crop of new dancers. Instead of tedicascsgop(used to

LINE AN Yao 2

i22f &

f SFENYy f2y3SNJ RFyOS
GNBYSYyR2dza NBONHzA GYSyi

Ry OAY 3

A&
2F WCNASYyRA

T dzyrahistdicalys A y
. NAY3 CNRSYI

The nearby ThompseBhuswap Square & Round Dance Association is conducting regular dances where the Soc

Square Dance Program is made availableéhtwse who have completed the instruction.
alternate the SSD program with the Mainstream program.

Their special dances often

LiQa tSINYySR GKFG GKS {GFNJ/2dzyGNB {ljdzr NB&a Ofdzm Aa C
just two irstead of three, probably because of the large effort to rent a hall, engage a caller and promote the lessons.
New Dancer Perceptions Are Important

{2YSUKAY3 y20l0fS Aa GKS OfdzoQa gl NBySaa 2F YINJ]Si
PNBY2GAY3 GKS REYOAY3a Fa GF1Ay3 LX I OS ReseardhKevedls hbw that 2 y

demographic does not perceive themselves as seniors. In promoting anything, perception is everything and needs to

carefully considered.

Thedizd A& LINBEY2(GAy3I GKS RIyOS @SydsS a (KS a¢KS z8SNyz2y
KFa y2¢6 NBONIYRSR (KS o0dAtRAY3 & a¢KS 1 FEAYF 1 OGAGA
AG 13 G2TTONRYyEKENEBNEFEY (A FT2NJ +SNYy2ys ./ NB&AARSYGA

Congratulations to the Star Country Squares of Vernon upon their success with the Social Square Dancing program! E
wishes for lots of new dancers as they undertakbial set of new dancer sessions this dance season.
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Why SSD? Wat About Mainstream ??

(Issue 20232) - by Barry Johnson, January, 2020, Source: CALLERLAB Knowledgebase

5SIYy 5SRSNXIY LIRaGdSR | ljdzSadAz2y Ay K 8foldMindes arexcgrpt idm3hat{ Ij dzI NB
dialogue between Dean and Chicago caller and SSD (Social Square Dance) instructor, Barry Johnson. For the entice article go t
https://knowledge.callerlab.org/faceboektoriesabout-usingsustainablesquaredancessd/

Dean Dederman® ®riginal Question

| have a question. | ask this with no agenda or dog in the fight, and just ask for honest answers and opimioo®wnat
getting upset or offended.!C[ [ 9 w {edchinQ &ist of basic and mainstream has been the gold standard in teaching
modern westernsquaredancing for many years. But as numbers have gone down, different lesson teaching ideas hav
been tried and dicarded. Among the ones that have come to prominence and have enjoyed some success are the AC,
(American Callers Associatiaieaching list and the Club50/SSilly question is a long one, but can

anyone explain why SSD was not presented tALCERLAB approval before presenting it as an _ =\ 2

option to replace the standard teaching list....or if it was, what were the reasons it was rejected?! @@

Where it has been presented in piecemeal fashion where some clubs...federations....state
organizations are for and anst it, do both the traditional methods and the SSD methods a“«
disservicel ask this so | can give an answer to questions posed to me by various club and association officials, as wel
for my own personal knowledge. | appreciate any opinions, anchatgki that they be given in a constructive manner.
Thank you.

4

Barry Johnson Comment #1

That's a very fair question, Dean. As you said, as numbers have gone down, different lesson teaching ideas have b
tried and discarded. Along the wayAKl ERLARS sipported experimentation: People trying to do something different,
looking for success. Some of those experiments succeeded; many showed little improvement over the norm. Yet tt
problems persisted.

In certain parts of the country (in the Rio Grande Vallepecifically) the "season” is a short on€here simply aren't
enough weeks in theanceseason to teach new dancers the full Mainstream program and give them remaining weeks
in which todancebefore they leave the valley. The callers in that area dexeahe "Club 50" program with a goal of
teaching for 12 weeks, then dancing a common program across the valley.

Why not simply use Basic®/ell, there are some popular Mainstream calls that aren't very hard to teach, and there are
some notso-popular Bagi calls (and others that are harder to teach). So why not, if they're working as a group, leave ¢
few Basic calls off the list and add in a few of the popular/easy MS calls? So they did.

The RGVRIio Grande Valleygllers weren't the only ones to look siharing the entry level programs. Callers in the San
Fernando Valley area (if | remember right) established a common teaching order that was somewhat different
Representatives of &LLERLA&d ACA negotiated a common list of 50 calls with a recommenelching order (and
CALLERLABallIs that the "Condensed Teaching Order"). Again, the goal was to look at something like 12 weeks ¢
teaching time, not 16 or 20 or 30.

Later, much later, the benefits of a shorter teach cycle began to be realized in vapaus across the countryA 12
week teach can comfortably be finished in the Septerdbecember timeframe without getting into holiday stress. A
second class can be done in Janu@pyil, and even a third class in the summer.

Not only that, we're findirg that a larger percentage of dancers graduate from adl program

than the full mainstream program(and we could spend an hour discussing *why* that happens).
AND, perhaps more importantly, being able to start a new class relatively shortly afterehieys

class gives the newly graduated (and excited!) dancers a chance to bring in their friends and stat
~— through the classes again.
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Together with yet other reasons, it looks like this type of 50 call program actually does make a meaningful positive
improvement in recruiting and retention of dancers.

So, given that success, what should happen next? How does one try to share and build on that Jinc&ERERLAB
Board of Governors has authorized a ngermanent committee to explore continued developnm of this program.

The RGV Club 50 list was chosen as a starting point. Teaching orders were developed, suggested choreography
lesson plans were created, and pathways to provide continuing education to dancers (the "with variety" and "extende
applicdions" areas).

If this program shows success in growing areas of the country, then it may be reasonabledtdrERRL ABiembers to

adopt this as their entry level programAnd we are indeed seeing successful implementations across the country, with
everydayclubs and callers (the success is not limited to exceptional callers or regions of the country with specifi
demographics, for example).

Why not just use the Basic listPhat's certainly a possibility: The approach (50 calls, 12 weeks, standard positigns

get 'em dancing- THEN improve) is the important thing, not the specific list of calls. But what the-hebly not leave

Do Paso and Allemande Thars to a little later, and bring in Scoot Back and Recycle a little bit sooner? Some tinkering \
the contents of the Basic list could very well be reasonable.

What are the downsides? In the eyes of some (perhaps many) existing dancers, this feels like a step backwards fo
them.

f "I'm a Plus dancer, and | made it from O to Plus in one year, so ofcoussS & K2 dz R O2 y i A y dz8

T aL R2ydid 61yl (2 ReayfiBS a2YS YSILate tAGGES pn
Those dancers, of course, turn out to be exceptional people: They were one of the 10% that survive the lengtf
indoctrination into the activity. Many of them haleen dancing for decades, so it seems very easy to them.

But if you look at the numbers- if you look at the way people learn-if you look at the benefits of dancing a smaller
program, you find that callers can put on higgnergy, fun dances with a sniladanceprogram and reinvigorate an

area. By letting dancers get into the activity several times each year (at least twice, if not three times!), by capturing
their excitement at its peak, we're seeing rejuvenation in areas that have been stagnanofay tinte.

Barry Johnson Comment #2 I

Shoot, hit "enter” too quickly. Anywayery few dancers are willing to step up and salét's » =S
make our activity simplef. That's been a giant hurdleAnd this is where callers "Square (‘li. f/.::

Dancing's Professional Leaddamhcome into playlf CALLERS see the benefits, if CALLERS y ' ey
the way, if CALLERS make this happeeaven at the risk of pissing off certain dancersthen ey 74

we can see the success. ’
&2

Not all callers are in favor of this, of course. Not all see a diffar between, say, a Meek class and a 2Reek class.
Except thatthe 16week classes are generally only once per year, and thevE2k class can easily be twice a year....
and right there, just off the top, you can double the number of dancers entering.

"Our angels don't want todancethat much’. Well, the answer is to get more angels, isn't it? So let's get more new
dancers, and turn them into angels faster, and that problem goes away qui¢klgan talk for a long, long time about
all of the benefitghat come out of this. But it's hard to talk maxgcade dancers into believing that a new approach
can make a difference, and some very actively oppose it.

All I can say is that it workdt works in multiple areas, it works for many reasons (some athvhre quite subtle), and
the results are worth the arguments. As callers, we're leaders... and it's time we get up an&degdfor the strong
words-- but you can tell I'm pretty passionate about this subject. And that's because of my personaésgpsnwvith it,
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and seeing how other callers in our area are having exactly the same type of sliotesaning three beginner classes
this year, and we'll graduate something like 20 to 30 new dancers. That's compared to years prior to this where we we
getting 46 new dancers per yeafo we're looking at four and five times as many new dancers coming into the club.
WOWw!

And those dancers are, on the average, a bit younger than we've been getting in the past... and those somewhat
younger folks are binging in their friends.The 12week commitment is easier for those younger folks to make, which is
one of the reasons why the average incoming age is dropping... which is another one of the benefits **grin**.

But back to some of your original question®Vhy wasn't it presented to @GLLERLAB It was presented to the Board

of Governers, and they authorized the continued development of thisexiilerimental program. And as the program
develops, the variousALLERLAEB®mMmittees and membership will considehether it looks like something to adopt as

a permanent program, or whether some of the existing lists could/should be changed, or whether the experiment
should be abandoned.

It takes time to steer a very large ship, and course should be changed aonbtyodal reasons and after serious
consideration. | really believe that is what's happening reas an organization,ALLERLAB learning whether or not
it's a good idea. | happen to think it IS a good idea, but we'll need to present convincing evideheerést of the
membership to make a changeong answer to a very good question!

Barry Johnson Comment #3

r ~ Oh, other questions that often come up from the dancers:
o o ? 1 "People won't come to our dances if we do this."
- J v "We won't be able to take our new daars anywhere else."
f\J ‘ bl "We can't take them to association dances, special weekends or conventions"

The longterm answer to all of this, if it works out this way, is to grow the support for the program
across wider areas. But in the shorter term, this hasrbeur experience:

"People won't com& Attendance at our 5€call dances has actually INCREASED, not decreased as our club members
feared. There are several reasons for this: The newcéld dancers fromother- clubs are attending our dances (woo
hoo!); some dancers that felt like they couldn't keep up with our higlesel programs have continued to dance instead

of dropping out; our own membership is growing faster because of the change; and the experienced dancers in the ar
have realized that they cestill have a fun night dancing without needing Spin the Top or Shoot the Star.

By focusing on standard arrangements first, we can get the new dancers dancing at "club speed" sooner and with mc
success, so as callers we're able to put on a highergy event... which raises the attractiveness of our dances.

"We can't take them to other clubsThat problem can be surprisingly shelived, particularly when a leading club has
success with the programif one club starts growing much faster than otheifsen others may choose to copy that
model... and it starts to grow. Inviting other callers to come in to the first club gives them experience in how to call a
that level, and that eases the transition into other places. And honestly, the newest daneeo$tem the ones least
interested in going to other clubs at first, giving more time for "continuing education" that improves their skills before
heading out.

"Can't take them to large event$ Yep. That's part of the overall picture of changk our are, we've been able to
convince our association leadership to offer SSD tips, if not-tidlhall, and it's been popular (in some cases, more
squares on the floor in that hall than in the 'big' hall). For our state convention this year, the hall thiat naymally be
Mainstream is going to be SSD full time... the convention chairman and the programming chairman both strongl
support the concept. For Nationals? Yeah... most of the newest dancers are not willing to travel to Nationals in their firs

130



year anyway, and by the time they ARE invested enough in the activity, they've probably had time for the continuin
education to bring them up to the Mainstream level.

Of course, there are always roadblocks to making change, and these are good examplas lofitdles that need to be
worked through.But they ARE solvable, and generally shouldn't be considered to be completessippers.

Now, if there are clubs that don't care about increasing the number of incoming dancers by 2 or 3 or 4 times... wel
then, the right answer may be to let that club continue exactly as they are. They'll either flourish (good for them!), stay
the same, wither away and die, or decide to change. That's entirely their prerogative, and that's -Oke NAS to
change.

Barry John son Comment #4
Sigh. | just can't stop talking about this subjeCmne other very important point about the approach. IT IS NOT AN
IMMEDIATE SILVER BULLET!

A giant contributor to the success of this program is small positive changes that compound yesanyefar. There is no
magic wand to wave that makes a huge difference from day mstead, the success builds over time as the principles
are applied season after season, year after year. It's the old "friends bring friends" approach... if you gete5 peop
through the first class, then make it easy for them to bring new friends to a second class, then THOSE friends bring m
friends for the third class... it grows over time.

But doing lessons just once per year isn't enoudghshorter class makes it easfor an excited new dancer to sweep up
a friend or few and start again "in just a few weeks". And by increasing the percentage of folks that finish, this a
compounds class over class over class until you're seeing the good results.

And if you have soeone that can't finish for some reason? "Why don't you come back and join us again in in six week
when we start again?" instead of "Gee, I'm sorry you're on vacation for 5 weeks. Will we see you again ten months fro
now?"

So, for all of my cheerleadingbout the process, it's like advertising: you don't get much result from just one
application, but if you keep doing it over and over, it works better and bette®K, | think I'm done now **big grin...**

Then And Now - Why S.S.D. Makes Sense

(Issue 20221) - by Buddy Weaver, Caller and Recording Artist. August 2021

ORAUZ2NIDA b20SY ¢KA& FINIHAOES O2YLI NB& aljdzr NBE RFEyOS Of dz

Social Square Dance Program (SSD) promotes club growth.

Recently, | stumbled on th results of a survey conducted by Jim Hilton of Hilton Audio Products in 18iffon Audio
has long been considered by many callers, particularly the professional traveling callers, to be the best sour
amplification available. Founder, Jim Hiltonwe§ A 3 Kf @ NBALISOGSR ad2dzy R YI yé LINR
to some of the biggest festivals as well as many National Conventions. The Hilton Audio survey involved maili
thousands of questionnaires and tabulating replies from all of the Unitate§ Published in October of 1970, the
results were to be compared with your own club and see if the picture looked familiar.
The average square dance club was located in a medined city with club meetings held twice a month.
1 On the average nighone more couple is needed to make seven squares, but the club is growing.
1 More than three fourths of new members come from the one beginner clagsch the club sponsors each year.
1 One third of the members have been square dancers for more than five.years

b2g SGQa LI FOS GKAA A WMAOISGuard dante cluls ardcallér2réthgbired twdhnee ¢

f SPStad ¢KS aCAThe . lFaAadaé FyR GKS G49EGSYRSR .l arxdaé

membership in a squareahce club was between ten and sixteen weel&qjuare dancing was no longer in vogue with
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the movies and magazines. In fact square dance classes were competing for a generatiodaricers who was more
content to sit at home watching TV, but in spite dfthis, square dancing was growing. The National Convention held in
Louisville, Kentucky attracted 19,452 dancers. The WASCA festival hosted in Washington, DC was solgeautrone
advance along with every single dance week at Kirkwood Lodge in Missour

So what can we take away from the 1970 survey?

1. An average club in America had seven squares as an average attendenttes true for your club today? We know
of many areas in where the average club attendance is ten to thirteen squares, so Hsiblpao meet those
averages.

2. The average club was growingnd we know from history, that growth started before 1970 and continued for
another six years. Is your club growing@ain we know of many areas today that work hard on growth, many of
those cluls dance the SSD Program where classes are held more than once alyeaSSD Program has been the
major contributor to areas that are experiencing square dance growth.

3. In 1970, three fourths of new club members came from the annual beginner cl@kistatistic points out the fact
that dancer attrition has always been with us, but clubs were sustainable through an influx of new members/new
dancers. Just like today's clubs with an average ten to thirteen square attendance, there is a steady flow of ne
members/new dancers. In my opinion, the average square dance club does not grow new members through the
new dancer program on a steady basis. Certainly, not to the level that representsahaeters of the membership.

Why is that?One reason is the & that our classes to learn the fundamentals in order to gain membership in our
square dance clubs are taking way more than ten to sixteen watst everywhere classes take almost a year and
even then the graduate is ill prepared to be a successfulddumoer.

Questions.

9 Do we believe that the average nalancer is willing to spendine more monthsn class today versus the same ron
dancer of fifty years ago?

9 Does today's new dancer crave the ninety additional calls they've never heard of, vezssete new dancer of fifty
years ago?

1 Said another way, does any ndancer want Plus instead of SSD? Mainstream instead of SSD?

The final citation from the 1970 survey shows that the dancing enthusiast, one who has been dancing for five or more
years,represented a third of the average club membership, whereas today's percentage is more than doubldtlt.

fair to say, the dancing enthusiast has far more years of dance time to master the large number of square dance ca
foisted upon the new dancfgraduate.

seven squares average attendance.

PGONROGdzO SR (12 / 2stuBlydt® paktif ydu vould Hefine thelZatdréd > L Of 2 aAy 33 2 dzNJ T dzi dzl
out of a worldwide pandemic with tools like SSBentorship of those knowledgeable in SSD, and the desire in many areas of the
countryto implement a program that looks very much like the program we used during our period of grog@88D.

We know the excuse that people today have too many distrastismo different than it was fifty years agbe only
thing different today is our entry program is too big, too long, and assumed to be part of our cultYi@i are invited
to be part of change that promotes square dance club growth.

Get more informaton about SSD by sending me an email: buddy@buddyweaver.com
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About the Author: Buddy Weaver started calling in 1977 while still in school, living in Honolulu, Hadeis a third generation
square dance caller who lives with his family in San Dieglifoi@ia. Buddy became an accredited member of
CALLERLAB in 1981 and is currently on the Board of Governors. He is active in teaching other callers and
called/conducted seminars in the United States, Japan, and Europe. Buddy has been active imrthelasme
recording industry since 1981, with over 300 vocals released. He has consolidated the major square dance labels
Blue Star, Hi Hat, and Rawhide Music into Buddy Weaver Music, copyright holder of the largest square dance mu:
library in the wold. BWM produces a weekly podcast dedicated to the perpetuation of square dancing, offering episodes for fre:
listening (streaming) or download.

SSD fer The Dancers and Callers
(Issue 20215) - by Buddy Weaver, Longtime Caller & Leader

The topic of Soeil Square Dancing (SSD) has been covered in many forangsiments for and against still appear on
social media. What is often missed is the basic setup.

The program is made up of only fifty calls so that it can be taught in twelve to fourteen wetks.not a new idea; in

fact, it is as close to the Modern Western Square Dancing (MWSD) that was enjoyed by tens of thousands of dancers
to the early seventies. A program of fifty calls taught in a matter of weeks was the hallmark of MWSD for theoflozens
years that saw square dancing not only grow but spread worldwide. As square dance clubs start to reopen in the Stat
many are embracing SSD as the new destination program, but can SSD work in your club?

FIRST STEP: ASK A QUESTION

The answer will béound by asking the questiomhy won't SSD work in your clubP S Q& SELX 2NB (1 KS
First, there are the naysayers, some of these folks don't understand the new program, some don't want change, son
will just be opposed to everything. TheteNB &2YS 2F (KSasS F2f1a oK2 KIJS a
dal AyadNBlIY 2NJtfdza 2N 6KI GSOSN) 4GKS 2fR fSOSt 0 dé

Well, respectfully, that has been proven wrong on many occasions. One only needs to look at yesterday's most popu
squaredance daf & GKF G FNB y2 t2y3aSNIAY | OGAQDPS dzaSod 52 @&2dz N
G/ NPada ¢NIAféK az2zald R2ydiGX o6SOFdzaS GKS@U@S FFRSR TNZP
they first came into being in the latgeventies. Few callers and no dancers remember these old calls, and even if they
were used, neone would know what to do with them.

In my opinion, callers are in love with square dance calls; dancers love the experidhiseoften the caller who wants
G2 K2tR 2y (2 KA& 2NJ KSNJ FI@2NRGS OFttd C2NJ SEIl YLIX S2
one caller in my area refuse to stop using it. For a while, the dancers still did the call but after a year of not hearing
used byotheOl f f SNESX ¢KSYy (KS& RIYyOSR G2 (KAa FStt26 IyR K
Ldzl Tf SR t221 @ ¢KI G OlBottbr$iNg, dagcarylova theeSperizick; tot corNtind dalidzS ¢ @

POST PANDEMIC PROBLEMS

Second, thee are some who are not prepared to change. my area, some Plus clubs have declared they will not give
up Plus. Frankly, none is forcing change on anyone, but the question | have is this: If your Plus club restarts, post
pandemic with 50% of the danceysu had prepandemic, how do you make ends meet? Do you double dues and door
fees? The only way to get new members is through a class that runs for one year, so can your club hold out that lon
What if you make it a year and don't graduate enough darcers

Change is hard and it will be forced on each of us like in the case of not having enough dancers to keep the doors
open. We can deny change is upon us, we can resist change, or we can accept it and even embrace it. There are m
Plus and many Mainstaen club in the America that have chosen to embrace change by adopting SSD, not only ftc
survive but to thrive.
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HURRY UP & WAIT

There are some club leaders who have said they will wait for dancing to resume-pastiemic, see how many
dancers come backhen make a decision about what to dd. this is you, | encourage you to not waitfailure to plan

is the same as planning to faihsk yourself, would you drive out to the middle of nowhere, running your tank of gas to
empty, with the thought that you'lwait until you get there to find out if there is any gas at all? Of course not. You would
probably have a primary plan and a contingency plan. As a professional, it is hard to see club leaders seemingly give
to let the tide either get their boats tdse or drift into the rocks. Sad.

RESOURCES ARE AVAILABLE

[ SGQa SyR 2y We ard3hduhta axgeSencg 2xirgddinary opportunities for growthe will all face
change; some will embrace it and plan for existing dancers to return comfontatilg making a great nest for new
dancers to come in and find a home. We have a great resource in the SSD pribgsaanhome club builderlt has a
proven track record with some of the most brilliant minds in square dancing, mentoring, and teaching ingplement
SSD in your home area.

We are about to see a new squaiancing world where the biggest problem will be finding a hall big enough for your
club dances. SSD is for your club

Social Square Dancing
(Issue 202%3) Source: Google Groupd Squae Dance Modules. Article by Calvin Campbell

Social Square Dancing is a new program designed for square dancers who do not want to S
time to attend 25 or 30 lessons or more to dance with their pee¢sK Sy dzYo SNJ 2 F
be taught wilbepn a0l aA0aé¢ FNRBY (GKS . 1&aax0 FyR al A
12to15weeks The complexity of material presented will be largely Standard Applications and a
examples of Extended Application. For addiéibtletails please consulthe SSD Teaching Guide and
Standard Application Document available from CALLERLAB.

| view the plan as a breath of fresh air to Modern Western Square Dancikgvay to attract a new population of
dancers. A way to get away from the present culture of fusbplving square dancing. A way for dancers to have a
choice on what and how they dance.

All of Modern Western Square Dancing is in atime crurelS  OF y Qi NBONHzA i Sy 2dzZAK ySg
who are leaving the recreation. Whenwe do @k i G KSY3X ¢S R2y Qi alLISyR Sy2dzaK
YSSR  aK2NISNI fAad 2F aolarnodaéeg G2 G§SHOK FyR S YySSR
Social Square Dancing will hopefully provide that pl&mrial Square Dancing will provide an émmnment where
RI'yOSNR O yf yKRF @8 ya (RSCGA RS ¢ KS{uk S ING BRe& Sg 2W(H (KBS &N S
there are only 15 lesson# provides a way to have more classes per year. Several areas in the U.S. have successfu
tried the program (under the name Sustainable Square Dancing) and it works.

It takes skilled square dance callers to make it woSome callers worry about providing variety. Any caller who has 30
years or more of experience has the variety. The SSD TeachawiSanother source. CALLERLAB has many documents
that can provide examples. | went through my bodk @About Modulesand | only had to eliminate about 25% of the
Modules to meet their list and I still had over 800 Modules.

Variety really has nothingp do with the terminology. It has to do with the dances that can be created using that
terminology. There are thousands and thousands of dances that can created with the calls on the SSW/Hhish
RFyYOSNAB TFAYAAKSR | (AL gyt &alleR@sedQTney Ny Yetnentb&r Mhethdt Se darkely
was fun and if they were successful in doing the dance.
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SSD will alsmot be focused on keeping the dancers tineir-toes. The type of dance they will want to dance will be
the kind that keeps thevind in their faces. This will mean the callers will have to learn timing and smoothness. Succes
will be the joy of constant movement.

Singing calls will probably need to be limited to mpening, break and closirand one or two figures. SSD dancei
want to turn off their brains and enjoy the music. Callers will be able to really match the call to the lyrics.

| foresee the return of the walkhru. If the caller wants to do a figure that might cause problems. Walk it before you
dance it. The dagers will welcome the practice @tthe success of the dancers you are after and not the average skill of
any audience.

For callers, it will be a fun time. You may have to learn some new skills, but each of these skills can be carried
forward. Youwilo S OF tf Ay3 (2 RIFEYOSNB (KIFG R2 y2i SELSOG é2d
G{GFryRFENR ! LIJX AOFrGA2ya 2F (GKS a.laAroaé¢ gAftft 0S GKS vy
into dances. In the process, you walain a lot about square dance choreography.

One of the most important elements of the SSD program will be the ability to shorten the teaching time for beginner

classesFifteenweeks of teaching time will mean up to three classes a year. It will altloveslearners to recycle back
through the next class if they fall behind for some reason.

¢SIFOKAY3 pn aolardaég Ag. MPAGLS |1 Ay BNME RJIzGIIR f Xy 08K K I INIR?
graduation, but most likely the audience attlslubs will welcome the review.

New dancers are the most enthused about getting their friends interested in square dancing about three weeks into
lessonslin SSD, classes they will only be waiting about two months or less.

Lastly, SSD clubs will be mesocial.The format is tailored for promoting social glue. A lot of the success in this area will
RSLISYR 2y (GKS OFffSNW» wSYSYGSNI GKIFIG GKS RIFEFYOSNB I NB
tested on their knowledge of square danterminology Just put the wind in their faces and let them dance.

About the Author: Calvin Campbelis a long time and renown square dance caller. He has written numerous articles and several
books on the subject and conducted many workshops. The MdStOSy & 06221 Aa a! ff 1 062dzi a?z
/| 2YYdzyAGe& 5FyO0Sa FyR .SIAYYSNI5S5FYyOS tIFNIASA F2NJ 2@0SNJandh &S
0KS FdzikK2NJ 2F a¢SIFOKAY3 bSg 5 YUERME Bodd of Gdverriors for marfy $ebrs and i¥ & Mile
Stone Award recipient. This is the highest award CALLERIDARstow on any individual. The primary purpose of the award is to
recognize outstanding and significant contributions to the field of sguncing.

Square Dancing 1970

(Issue 20225) - by Caller/Instructor Darryl Clendenin, SSD FaceBook Group, May, 2022

Granted, there is no way to turn back the hands of time. BUT if it were possivieyld you want to remake

the activity to what it was in1970?L QY &adzNB (KIF G Ylye 2F GKS NBALRYRSNA
would have been very young adults or children of various ages. That was over a half century ago.

From someone who was a very young caller in 1970 (29 years), havbas | remember.

1 It was a lot simpler All but a very few callers read cue cards for everything they called. The most challenging thing:
GKSe OFrffSR 6SNB LINRolofe atAO1fS !'LJ I 522RfSé¢ 2NJ a
same way every time.

T¢KS Ot2a8ad GKAY3 68 KIFR (2 vhiShdltyanucd Bllovet §idSets b Drer 0{ |j
Basics with selections from the Sets In Order Extended 25. There was no Plus level. Advanced and Challenge exist
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butg SNBE 3ISYySNIffeée RIFEYOSR Ay &a2YS2ySQa K2YS 2NJ 3l NI 3S
too serious, and you had to be good enough to qualify.

It generally took 1015 weeks to get through New Dancer lessoartly because everyone wasxious to get the

new people into the club and partly because they were paying caller and rent from the little bit that was charged fol
participation. The clubs typically slowed the dancing down a bit, and dropped the expectations of the material callec
to fit what the new dancers were capable of doing. There was usually just one class a year, and when it was time
start a new class, the new members from the previous class had time to get very comfortable dancing what we
called.

Attrition was not a rew thing. ¢ KS al YS O2YLX I AydGa | 62dzi NBGFAYAyYy3
LINPLR2NIGAZ2YlFffes Fo2dzi GKS & The Sverage lifeNgferting to hdwilongdosSnmeyng
danced) of a square dancer, was three to four yéaratorally there were those that are still dancing today. They are
very few in numbers. Back then, those that stuck around longer were involved in more than just the dance. Club «
area politics, becoming callers, or reasons other than just the dance ket sothe activity longer.

.Sao LG o1 a YdzOK Y & NS prétly @i éxpeéted dhat O |
G§KSNB g2dzZ R 6S I NBIf aLRGE dzO1 doodRA Y
A real sitdown, visit across the table, hot food, Potluck. No ondlyeaeeded
Fy203KSNJ YSFHEX odzi AG sl a fglea uKSq!EB
everyone was involved in the program of the club.

Ly GKS IINBI Ay 6KAOK L TwNdmre aliwigiaters\Be did Rcﬁu@rd@éncemho@s A padz& N
GKS OlItfttSNERQ 2206 ¢la G2 G§SIFIOK GKS aw2dzyR 2F GKS az2y
They were mostly TwSteps and Waltzes. with the occasional €iea worked in, eg. Folsom Prison Blues. The rounds were

quiteeasyandwrit Sy (2 FAG GKS LI NIOAOdz I NJ LIASOS 2F YdzaA O NI G§KSNJ
2 fGT €261 206 [ALAE FYR a5SaSNU . fdzSaé 6SNB GeLAOFt daRasgKI
Flrad a @aidNRogNBy O®R OdzS&aH ¢KS RIyOS gta (lFdaAKGiIx GKS OF f
tSi GKSY RIyOS (2 GKS YdaAAOd ¢KS YdzaA O OdzSR (KS RIyOSNA :
carry on a conversatiort was part of their socializing time.

_,,L_,

At that time, we had the occasional Traveling Caller come through the area and stop to call a d@heg.always
had a new movement to share with everyone. They were never too challenging, and we were allowegktat fo
when the dance was over.

/[ £t SNRQ bLardi $Sherp Bad B buaxs af them. You could subscribe to one and usually have your choice c
several or more newer moves to spring on your dancers. The workshop material and singing call figriiabtivere

02 KSfL) 82dz dzaS GKS YIFOGSNALtE® . Aff tSGSNAXE .Aff 51 @
Al aSSYSR SOSNE2YS gl & LlzotAaKAY3I | y2iS aSNBAOSO ¢
[ £t S NE?MotEcniadyand certainly not as complex as they have becamg.S OF £ ft SNAQ & OK?2
taught us to write the figures down on 3X5 index cards and read them with music as a background. It must have be
enough at the time because | was cajlind teaching for three clubs within my first two years. | really knew nothing.

At that time, we had 48 Square Dance Clubs and 48 Square Dance Callers in th& heea.were a few clubs that
KIR g2 OIFftftSNR IyR I FSadlwaked dutSToday id dut atea wWelhavy IBiclubk and®
callers. There were a few more clubs before the Pandemic.

Could we go back to what it was back thef?obably not. At least not with the programs being what, and as they are.
The current dancers arthe ones that have adjusted to the type of dancing we do these days. The type of current callers
GKFG ¢S KIFI@S FNB GKS 2ySa GKIFIG €208 AG GKS gl& AG Aac
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