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AT A GLANCE OUR STORY

MONTCLAIR OFFICIALLY LAUNCHED IN 2018.
MONTCLAIR IS A FAST-GROWING ENERGY-RELATED COMPANY THAT PRIORTO ENTERING THE OIL AND GAS TRADING MARKET, THE
OPERATES SUCCESSFULLY IN THE GULF, EAST AFRICA, SOUTH EAST CO-FOUNDERS OF THE COMPANY WERE INVOLVED IN
ASIA, CARIBEAN AND CHINA, PROVIDING LOGISTIC SERVICES FROM WORLDWIDE SHIPPING AND LOGISTICS FOR MORE THAN A
STORING, BLENDING AND DELIVERING OIL AND PETROLEUM PRODUCTS. DECADE AND HAVE ACCUMULATED THE REQUIRED

EXPERIENCE TO RUN A SUCCESSFUL BUSINESS.

THIS BACKGROUND ENABLED THEM TO SMOOTHLY TRANSIT
INTOTHE PETROLEUM MARKET, AND ADOPTING THE SAME
DRIVE FOR SUCCESS TO EXPAND THE

COMPANY SIGNIFICANTLY.

THE KEY PERSONS PROVIDED THE KEY COMPETENCY

NECESSARY TO ACCURATELY RECOGNIZE THE MARKETS, KEY
PLAYERS, AND IDENTIFY RELIABLE SUPPLIERS BY INVESTING

IN A STRONG TECHNOLOGICAL INFRASTRUCTURE REQUIRED FORTHIS
VIGOROUS BUSINESS ACTIVITY.
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YSISAND RISK. MANAGEMENTDEPAR‘I'MENTS WHO WORK UNDER
THE SUPERVISION OF MANAGEME| ITH MORE THAN TWO DE-
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ABOUTUS

MUCH OF MONTCLAIR SUCCESS CAN BE PUT DOWN TO OUR
ADHERENCE TO A POWERFUL AND EFFECTIVE WORK ETHIC.

IN SUCH A FAST PACED AND AGGRESSIVE TRADING ENVIRONMENT

WE STRIVE TO OPERATE IN A DILIGENT, CALM AND UNFLUSTERED
MANNER, SUCH THAT ALL DECISIONS MADE ARE CAREFULLY THOUGHT
THROUGH AND JUSTIFIED, AS OPPOSED TO SOLELY REACTIONARY.

WITHIN JUST FOUR YEARS OF THE COMPANY' S TRADING ACTIVITY

WE CURRENTLY OPERATE SUCCESSFULLY IN THE GULF, EAST AFRICA
SOUTH EAST ASIA, CARIBBEAN AND CHINA. WITH TRIED AND TESTED
OPERATING MODELS, OUR AVAILABILITY AND A PROVEN TRACK RECORD
IN THE MARKET, WE NOW HAVE A TREMENDOUS INCENTIVE TO EXTEND
OUR REACH ACROSS THE GLOBE.

INORDER TO ACHIEVE MONTCLAIR MISSION, WE CONSTANTLY
AND CONSISTENTLY STRIVE TO DELIVER ON OUR PROMISES INA
TIMELY AND “AS PROMISED” MANNER.

WE HAVE ALREADY BUILT A STRONG REPUTATION FOR RELIABILITY
THROUGH OUR DRIVE TO MAKE A NOTICEABLE DIFFERENCE IN THE
TRADING ENVIRONMENT TO MEET THE EVER CHANGING MARKET NEEDS

STORING, BLENDING AND DELIVERING OF OIL ARE OUR CORE ACTIVITIES WHICH SUPPORT OUR
LONG-TERM COMMITMENT TO BECOME A TRUSTFUL PARTY IN THE MARKET. WE ALREADY HAVE AN
ESTABLISHED REPUTATION IN THE SHIPPING MARKET FOR CHARTERING MULTIPLE VESSEL TYPES AND
STORING OIL PRODUCTS IN LARGE SIZE TERMINALS TO ENSURE THE SAFE AND ON-TIME DELIVERY OF
ALL OUR SHIPMENTS. MONTCLAIR UNDERSTANDS THE VOLATILITY OF THE OIL MARKET PRICES BETTER
THAN MOST, WHICH IS WHY WE HAVE AN IN HOUSE RISK MANAGEMENT TEAM DEDICATED TO HEDGE
AGAINST PRICE FLUCTUATIONS AND MITIGATE RISKS OF UNEXPECTED DEVELOPMENTS.

WE HAVE ACHIEVED TO THE CURRENT SUCCESS RELYING ON
CORE COMPETENCIES WHICH ARE:

- TWO DECADES OF VAST EXPERIENCES IN TRADING
SHIPPING, AND RISK MANAGEMENT

+ ALONG-TERM RELATIONSHIP AND A RELIABLE NETWORK IN
SUPPLY CHAIN

- PRESENCE IN THE INTERNATIONAL AND REGIONAL
MARKETS SUCH AS THE GULF, EAST AFRICA, SOUTH EAST
ASIA, CARIBBEAN AND CHINA




I VISION
MONTCLAIR HAS SET A NUMBER OF
CHALLENGING TARGETS TO BE MET BY:

+ TO BECOME ONE OF THE BIGGEST TRADING HOUSES IN THE REGION.

+ TO STRENGTHEN RELATIONSHIPS WITH EXISTING SUPPLIERS AND CLIENTS.
+TO BUILD THE REPUTATION AS ONE OF THE MOST RELIABLE AND

+ PROFESSIONAL COMPANIES IN THE MARKET.
- TO EXPAND PORTFOLIO OF PRODUCTS AND SERVICES BEYOND PETROLEUM

+ PRODUCTS, AGRICULTURAL PRODUCTS, MINING PRODUCTS AND MINERALS.
- TO SUBSTANTIALLY EXPAND THE NUMBER OF EMPLOYED ASSETS.

OURINTENTION IS TO TURN OUR CURRENT TRADING V/ :
TO OUR CLIENTS INTO A MORE MATURE AND ROBUST ONE BY ADDED INTEGRATION
OF STREAMLINED LOGISTICS AND FURTHER MITIGATION OF ANY RISKS. WE ALSO

INTEND TO PROVIDE TOTAL ACCESSIBILITY TO A WIDE RANGE OF COMMODITIES AT

ANYTIMETO ANY PLACE.




|VAI.UES

OUR COMPETITIVE VALUE IS DIRECTLY LINKED TO
OUR FOUR KEY VALUES WHICH ARE

CREATIVITY, COMPANY CULTURE, COMMITMENT
AND OUR PEOPLE.

THESE VALUES REFLECT WHAT WE BELIEVE IN
AND HOW WE ARE INSPIRED TO ACHIEVE
SUSTAINABLE LONG-TERM SUCCESS.

CREATIVITY

WE PERMANENTLY STRIVE TO FIND CREATIVE SOLUTIONS
FORTHE CHALLENGES WE FACE ON A DAILY BASIS. WE BE-
LIEVE THAT CREATIVITY OFFERS SOLUTIONS AND ADDS
VALUE TO THE SERVICES WE DELIVER TO OUR CUSTOMERS.

CREATIVITY COMBINED WITH INNOVATION OPENS NEW

HORIZONS TO EXISTING SOLUTIONS AND INVENT NEW
APPROACHES THAT WERE NOT PREVIOUSLY AVAILABLE.

OUR CULTURE

AT THE HEART OF OUR FLOURISHING BUSINESS WE HAVE
CREATED A CULTURE OF TEAMWORK, MUTUAL RESPECT, IN-
NOVATIVE THINKING, AND INTEGRITY.

WE ACKNOWLEDGE INTEGRITY AS AKEY TO FOSTER OUR
LONG-TERM STABILITY.

COMMITMENT

WE ARE HIGHLY DEDICATED TO WHAT WE ARE
COMMITTED TO OUR CUSTOMERS AND PARTNERS.
WE DO OUR BEST PRACTICES FOR UNDERTAKEN
RESPONSIBILITY TO DELIVER THE EXCELLENT
SERVICES AND FIND THE OPTIMAL SOLUTIONS
FOR QURCLIENTS.

PEOPLE

AS AGROWING COMPANY, OUR PROFESSIONAL STAFF
COME FROM A DIVERSE RANGE OF CULTURAL
BACKGROUNDSWE RECOGNIZE THAT OUR PEOPLE
ARE THE MOST VALUABLE ASSET.

THESE DIVERSITIES HAVE BROUGHT US CREATIVITY, |
NNOVATION, STRENGTH AND CAPABILITY, REFLECTED
I.!\l ) RCURRE SUCCES! ), 3




SUSTAINABILITY

CONSTRUCTING A SUSTAINABLE BUSINESS IS THE INTEGRAL PART
OF OURCOMMITMENT AND IS A KEY TO LONG-TERM
SUCCESS.

WE ARE LOOKING TO FIND THE BEST WAY TO INVEST IN THE OIL
AND PETROLEUM PRODUCTS MARKET TO BUILD A BETTER
FUTURE FORALL

WE USE OUR EXPERTISE COMBINED WITH STRATEGIC PLANNING
TO CONNECT PRODUCERS AND SUPPLIERS WITH THE
CONSUMERS AND END-USERS TO MAKE STEADY AND
SUSTAINABLE ECONOMIC GROWTH IN OUR REGION.

HAVING RESPONSIBLE MANAGEMENT THAT BELIEVES
IN CONSISTENCY AND INTEGRITY WITH INSPIRED AND

TALENTED EMPLOYEES DRIVE OUR AMBITIOUS COMPANY TO EXPLORE
BETTER OPPORTUNITIES FOR SUSTAINABILITY.WE ESSENTIALLY HAVE
CONCENTRATED ON SUPPLY CHAIN IMPROVEMENT.

WE BELIEVE THAT SUSTAINABLE INVESTMENT IN SUPPLY CHAIN
GUARANTEES TO SOURCE, BLEND AND DELIVER HIGH-QUALITY
PRODUCTS TAILORED TO SPECIFICATION REQUIRED BY OUR CUSTOMERS,
WHICH CONSEQUENTLY LEADS TO ECONOMIC GROWTH, DEVELOPS
BETTER INFRASTRUCTURE, AND IMPACTS POSITIVELY ON SOCIAL
WELLBEING AND A CLEANER ENVIRONMENT.
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MONTCLAIR OPERATES UNDERA DUAL RESPONSIBILITY
THE COMMERCIAL RESPONSIBILITY IS TO OUR CLIENTS E!
DELIVER EXACTLY WHAT IS REQUIRED AT THE PRECISI

ING THAT WE
IS NEEDED.

THIS INVOLVES DILIGENT MANAGEMENT SKILLS WHICH C(éR PRICE
EXPOSURES, ASSOCIATED BUSINESS RISKS, SOURCING RELIABLE
RESOURCES, STORAGE AND HANDLING OF PETROLEUM PRODUCTS,
PRODUCT BLENDING AND DELIVERY.
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THE SOCIAL RESPONSIBILITY RELATES TO POSITIVE IMPACT ON THE
QUALITY OF THE LIFE IN THE REGIONS SUCH AS IMPROVEMENT IN -
FINANCIAL CONDITIONS AND REMOVING BARRIERS OF ACCESS TO
FACILITIES DUE TO DISTANCE.

'WE ARE WORKING WITH THROUGH PRIMARILY HIRING EXPERT PEOPLE AND
COLLABORATING MOSTLY LOCAL SUPPLIERS, WHICH SIGNIFICANTLY ENHANCES
THE EMPLOYMENT AND STRENGTHENS THE INFRASTRUCTURE AND ECONOMY OF
THE REGIONS.




| OUR ACTIVITIES

MONTCLAIR IS A RAPIDLY-BOOMING COMPANY IN TRADING AND
DELIVERING OIL PRODUCTS AND READY TO PLAY SIGNIFICANT ROLE IN OIL
PRODUCTS TRADING MARKET.

WE DELIVER A WIDE RANGE OF PRODUCTS INCLUDING CRUDE OIL,
GASOIL, GASOLINE AND ITS DERIVATIVES, FUEL OIL, LPG, NAPHTHA,
ANDJET A-1AS WELL AS ANY BLENDED SPECIFICATIONS REQUESTED BY
QURCLIENTS.

WE CONTROL THE ENTIRE CHAIN OF THE TRADE FROM CARGO SOURCING,
STORING, BLENDING, QUALITY CONTROL, RISK MANAGEMENT, AND
DELIVERY OF PETROLEUM PRODUCTS TO OUR CLIENTS.

THIS INTEGRATED SYSTEM PROMOTES OUR TRADING FLEXIBILITY AND
EFFICIENCY IN DYNAMICALLY CHANGING THE OIL PRODUCT TRADING
MARKET.

QUR ACTIVITIES ARE ENHANCED WITH THE STRATEGIC PLANNING AND

VALUABLE INSIGHTS THAT WE OBTAIN FROM OUR EXPERT MANAGEMENT

TEAM, WHICH WORKS AS A BACK-BONE FOR OUR TRADING PLAN.
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INREFINING

LIGHTER P

DERINITION, [

AUTOMOTIVE FUELANDIET FUEL.

GASOLINE & GASOLINE
DERIVATIVES

GASOLINE OR PETROL IS A DERIVATIVE PRODUCT
OF CRUDE OIL/PETROLEUM
ITIS DERIVED DURING FRACTIONAL DISTILLATION PROCESS AND HAS A

TRANSLL

IT LIQUID FORM.

IT SNOT USEDIN ITS CRUDE FORM DIFFERENT ADDITIVES ARE ADDED LIKE
ETHANOLTO USE ITAS FUEL FOR PASSENGER VEHICLES.
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| FUEL OIL

FUEL OIL, WHICH IS DISTILLED FROM CRUDE OIL AND OFTEN LEFT AS RESI-
DUE DURING THE REFINING PROCESS, REFERS TO A RANGE OF THE LEAST
VOLATILE AND HEAVIEST OF THE COMMERCIALLY USED FUELS LE., HEAVIER
THAN GASOLINE AND NAPHTHA. IT IS ALSO KNOWN AS HEAVY OIL, MARINE
FUEL OR FURNACE OIL.

IN GENERAL TERMS, FUEL OIL IS USED TO BURN IN A FURNACE OR BOILER
FORTHE GENERATION OF HEAT OR USED IN AN ENGINE FOR
THE GENERATION OF POWER.
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JETAl

NAPHTHA
I JET Al, ATYPE OF AVIATION FUEL, IS A MIXTURE OF A VARIETY OF

NAPHTHA IS ANY OF VARIOUS VOLATILE, HIGHLY FLAMMABLE HYDROCARBONS AND OFTEN CONTAINS DIFFERENT ADDITIVES TO
LIQUID HYDROCARBON MIXTURES, MADE FROM DISTILLED DETRACT THE RISK OF ICING OR EXPLOSION DUE TO HIGH
PETROLEUM. TEMPERATURE OF ENGINES.

ITISUSED CHIEFLY AS SOLVENTS AND DILUENTS TO MAKE THE MOST COMMONLY USED JET A AND JET A-1 ARE PRODUCED TO A
HIGH OCTANE GAS, ASRAW MATERIALS FOR CONVERSION TO STANDARDIZED INTERNATIONAL SPECIFICATION. IT MAINLY USED IN

GASOLINE, AND CLEANING METALS

AVIATION INDUSTRY FOR AIRCRAFTS POWERED BY GAS-TURBINE ENGINES.




HOW WEDOIT

WE PROVIDE OUR CUSTOMERS' NEEDS FROM RELIABLE SUPPLIERS WITH
THEHIGHEST POSSIBLE QUALITY IN ACCORDANCE TO DEMANDED
SPECIFICATION,AND CONSISTENTLY STRIVE TO DELIVER THE CARGO AT THE
PROMISED PLACE ONTIME

BUSINESS MODEL

OUR PHILOSOPHY IS THE SUCCESS OF OUR COMPANY |

S DETERMINED BY THE EMPLOYEES WHO ARE MOTIVATED TO STRIVE
UNCEASINGLY FOR THE LONG-TERM SUCCESS OF THE BUSINESS,
ENHANCING MANAGEMENT QUALITY, STABILITY AND SUSTAINABILITY OF
BUSINESS THROUGH NNOVATIVE IDEAS, AND SOLID COLLABORATION WITH
OUR

ALLIANCES AND SUPPLIERS TO23 SATISFY THE DEMANDS OF OUR
CUSTOMERS FOR EVERY POSSIBLE QUANTITY WITH

PRUDENT RISK MANAGEMENT.

WE HAVE DESIGNED OUR BUSINESS MODEL WITH

CONSIDERING LONG-TERM INSIGHT, THUS; WE ARE ABLE TO CONTROL IN
THE PROPER MANNER, EXPOSED RISKTO THE BUSINESS EVEN IN VERY
VOLATILE MARKET CONDITIONS.

SOURCING, STORING, BLENDING, AND DELIVERING ARE
THE FOUR MAJOR SERVICES, CONSIDERED IN OUR
BUSINESS MODEL 5 : o

€
OUR ULTIMATE GOAL IS TO SATISEY ALL CUSTOMERS.
THEREFORE, WE ARE COMMITTED TO SOURCING OUR
CUSTOMERS ORDERS FROM THE MOST RELIABLE AND

SUSTAINABLE RESOURCES.
STORING

WE STORE OIL PRODUCTS IN OUR TANKS LOCATED IN
SPECIFIED TERMINALS IN THE CLOSEST PROXIMITY TO OUR
CUSTOMERS.

WE VALUE OUR CUSTOMERS AND THEIR SATISFACTION.

IN ORDER TO MEET TARGETED CUSTOMER' S SPECIFICATION,
WE BLEND DIFFERENT CRUDE OIL QUALITIES TO REACH
E)AEAI\'GQEJSED VISCOSITY AND DENSITY IN A COST-EFFECTIVE

DELIVERING

SHIPPING IS WELL ESTABLISHED IN OUR BUSINESS MODEL.

OUR CHARTERING CAPABILITIES ENABLE US TO DELIVER OIL

AND PETROLEUM PRODUCTS CONTINUOUSLY IN A SAFE AND
- TIMELY MANNER.




I RISK MANAGEMENT

IN GLOBAL BUSINESS EARLY AND IMMATURE ACTION FOR THE
COMMITMENTS MAY EXPOSE RISKS TO THE BUSINESS.

AT AETHER ENERGY WE HAVE PROPERLY MANAGED
EXPOSED RISKS AND SIMPLIFIED RISK MITIGATION PROCESS
BY IDENTIFICATION POSSIBLE RISKS AND MEASUREMENT OF
OUR RISK APPETITE.

THIS APPROACH HAS MAINTAINED NOTICEABLY VALUABLE
CONTRIBUTION FOR SUSTAINABLE SERVICES TO OUR

. CUSTOMERS AND WILL HAVE LATER ON. THE MAJOR RISKS
WE ARE CONSIDE NG INCLUDE:

COM PANIES HAVE BEEN CHALLENGED AND RESULTS FROM
COMMODITIES PRICES FLUCTUATIONS. OUR POLICY TO
MITIGATE THE MARKET RISK IS TO HEDGE TRADING CARGO.
WITH LARGE VOLUME ORDERS WE ADDRESS THE RISK BY
BUYING AND SELLING CARGO AT THE SAME PRICE PERIOD DUE
TO RELIABLE RELATIONSHIP BETWEEN THE COMPANY AND
THE TRADING COUNTERPARTIES ON THE BACKTO BACK BASIS.
FOR BUYING LARGE VOLUME AND SELLING RETAIL WE
MITIGATE THE RISK ON THE BACK TO BACK BASIS AS PER
RETAIL PLAN WITH THE SUPPLIERS.

IN CASE OF NOT BACKTO BACK TRADES, THE COMPANY
HEDGES THE MARKET RISK THROUGH FUTURE OR SWAP
CONTRACT.

IT IS NOTEWORTHY THAT BUYING AND SELLING LARGE
VOLUME AND BUYING LARGE VOLUME AND SELLING RETAIL
COVER 80% AND 20% OF TOTAL TURNOVER OF THE
COMPANY RESPECTIVELY.

CREDIT RISK

CREDIT RISK ARISES FROM THE LOSS THAT MAY OCCUR DUE TO FAILURE IN
PAYMENT OF ANY FINANCIAL CONTRACTS.

IN ORDER TO MITIGATE THE CREDIT RISK, AETHER ENERGY HAS A
SCREENING PROCESS THAT IS APPLICABLE FORTHE POTENTIAL
CUSTOMERS OF ANY SIZE.

QUR PROCESS MAINLY INCLUDES ASSESSING THE FINANCIAL HEALTH
OF THE CUSTOMERS THROUGH GIVING ASCORE TO THE COMPANIES
BASED ON AVAILABLE HISTORICAL FINANCIAL INFORMATION OR

 QUALITATIVE CONSIDERATIONS SUCH AS SIZE OF THE COMPANY.

COMPLIANCE & REPUTATIONAL RISK

REPUTATIONAL RISK OCCURS WHEN THE BRAND LOSES |
MINDSHARE IN THE MARKET DUE TO BAD PERFORMANCE, FAILURE )
COMMITMENT.

MONTCLAIR IS WELL AWARE ABOUT LEGAL CONSEQUENCES AND FINA
CIAL RISK EXPOSURE DUETO FAILING TOACT IN
ACCORDANCE WITH GOVERNMENTS LAWS AND REGULATIONS. -
TOMITIGATE THE RISK, THE COMPANY' S AGENTS AND EMPLOYEES ARE
WELL TRAINED TO UNDERTAKE RESPONSIBILITIES TO PROVIDE TRANSPAR-
ENCY AND REQUIRED SCREENING ON ALL TRADES.

IN CASE OF UNWANTED AND UNINTENTIONAL INCIDENTS THAT MAY
EXPOSE COMPANY TO REPUTATIONAL RISK, SWIFT ACTION TO DO COMPLI-
ANCE MAY PREVENT SEVERE DAMAGE TO BRAND' S REPUTATION.
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| PROMISE

MONTCLAIR IS COMMITTED TO [T
RESPONSIBILITY TOWARDS BUSINESS PERFORMANCE.

WE AIM TO BUILD A STRONG INFRASTRUCTURE OF
LONG-TERM RELATIONSHIPS WITH SUPPLIERS AND
CUSTOMERS.

MONTCLAIR PROMISES A BRIGHT FUTURE THROUGH
RECOGNITION AND BY PROVIDING
OPPORTUNITIESTO

ALL LEVELS OF STAFF.
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