THE GUIDED BUYER

of connecting people to the best CPG products

through consumer vot ing and award programs.



ABOUT US

We're a unique publishing company! Our " .'
specialty lies in hosting CPG consumer award I
programs and featuring the results in our
annual buyer guides, specifically tailored to

assist individuals with specialty diets. For 5 e Fce ward W 2025
nearly 15 years, readers and clients have Presentia b
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laced their trust in our process. The Gluten Free
i i ‘deritind¥/ BUYERS GUIDE

Discover the ultimate list of

community-voted top products that
will make your mouth water '
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MARKET GAP

Disruptive social media ads and other marketing campaigns
rarely reach the exact audience we provide; buyers looking for

guidance.

CUSTOMERS

92% of consumers trust recommendations from others over
different forms of advertising.

Source: Nielsen, "Global Trust in Advertising and Brand Messages"

FINANCIALS

COSTS

PROBLEM

In 2020, the market size of gluten-free foods in the United States alone
was estimated to be around $7.6 billion. Additionally, the global vegan
food market was valued at approximately $14.2 billion in 2020.

Source: Statista

Failing to register your best products can result in significant

losses in recommended product sales revenue.
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The Plant Based
Buyers Guide

CLOSE THE GAP

Our publications and awards makes consumer
buying decisions easier, no other process offers
the same features

COST SAVINGS

Our fees are a fraction of traditional publishing
costs and significantly lower than disruptive
social media campaigns.

SOLUTION
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TARGET AUDIENCE

Our target audience are those on a specialty diet.
Bottom line: We reduce your customer
acquisition costs significantly

EASY

Our registration process is quick, easy and affordable. If
you place in the top three of your respected categories,
you will have full rights to use our award seals.

No additional costs or strings attached.
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Discaver the ultimate list of
community-voted top products that
will make your mouth water

PRODUCT
OVERVIEW

UNIQUE

We are dedicated to the specialty diet market supporting; gluten
free, dairy free, low-carb and plant-based consumers.

FIRST TO MARKET

Each year we publish in November to take advantage of those looking for
advice going into the new year. 2025 guides will be available Nov 2024

TRUSTED

2025 will mark our 15% year hosting the consumer awards program.

AUTHENTIC

Consumers rely on fellow consumers and possess the ability to
discern paid influencers, collaborations, and spokespeople.



LEVERAGED RESULTS
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GLUTEN FREE BUYERS GUIDE

There's no need lor a double-lake al the ingredi th our awsard-winnin; ten free producis! Based on thouss urner voles each
year, the Givten-Free Buyers Guide highights the very best gluten-free products in G0+ catagonae. 'We're plaased to an ca that 6 ALDI-
exclusive iIveGfres products have been named winners in the 9th Annual Gliten Free Awards! We love being a faverite in the gluten-free

community!

Fomrer
PRt A
e
FE -

Flowers Foods & Subsidiaries

#:  Flowers Foods & Subsidiaries SR

’:: 5 079 foll
23h-®

Congrats to our Canyon Bakehouse team for winning big in the 2024 Gluten Free

e

Buyers Guide. The brand took home first place in four categories — bagels, bread,
buns. and rolls.

Organized by The Guided Buyer, results were determined by a survey of tens of
thousands of #glutenfree community members. Products were ranked in over 50
categories to highlight the tastiest foods available. View the full guide at:
https://a.co/d/acaYEAq.

Canyon Bakehouse
- ) (_ /‘

in Gluten-Free

Bagels, Bread,
Buns and Rolls!

*2024 Gluten Free Buyers Guide
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LEVERAGED RESULTS

SAN-J Super Coffee
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Super Coffee Vanilla Latie wins
I place in Guided Buyers Award
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LEVERAGED RESULTS

Better Batter Aleia's

AW WINNING

BISCUIT

USE CODE: NE
VALID 1/5-1,

CAN'T BE COMBINED WITH AN

ORDER NO




LEVERAGED RESULTS
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FATEE TREE BNGIR®

Baguettes, Rolls & Breadsticks
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LEVERAGED RESULTS

Wholly Gluten Free Other Products
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TWO-YEAR ACTION PLAN

Early Bird Pricing Registrations Due Voting Results Published

2024 JAN FEB MAR APR MAY JUN JUL AUG SEP ocT NOV DEC

2025 JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC

Leverage Results
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PRICING

Product Listing - $200

Half Page Ad - $300 5 Gluten Free Product Listings $1000
Full Page Ad - $600

Full Page Gluten Free Ad $600

. o . Ad Credi -$300
Advertising Credit redit

$300 Ad credit will be issued for every 5 products listed. Total $1300

March Discount (15%) -$195

Complete the registrtion fo | cndom s |
. . . . . Grand Total $1105
Complete the registration form and get listed early with huge savings.

December & January 25% Off

February 20% Off

March 15 % Off

April 10% Off START HERE
May 5% Off
Invoices must be paid in the corresponding month to receive discount https://theguidedbuyer.com/get-listed




MEET CO-FOUNDER & SALES LEADER
JOSH SCHIEFFER

https://youtu.be/o-HhCfQsRSU?si=kF80_ND9ZjNTWrgc
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THE
SUMMARY

4 BUYER
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program. Our pricing is not only highly competitive but also yields
remarkable effectiveness when compared to other marketing
strategies.

With nearly 15 years of establishing credibility in the market, we are
eager to showcase your top-notch products in our upcoming ballots
and subsequent buyer guides.

This partnership is a genuine win-win, benefiting both you and the
consumer. Should you have any inquiries, please feel free to reach out.

Best regards, Josh Schieffer

START HERE
https://theguidedbuyer.com/get-listed 15




THANK YOU

Josh Schieffer
910-597-1908

Josh@TheGuidedBuyer.com




