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Company Overview

Enrique Alvarado




PayPal is an online payment system that
allows you to send and receive money
around the world in a secure fashion as

both vendor and customer.
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Ticker Symbol: PYPL
Market Cap: $80.76B
Headquarters: San Jose, CA
Stock Price:$82.62
Revenue:$31.03B

Employee Count: 27,200
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1998

Fieldlink is established and in a
short time changed to Confinity

2000

Confinity merges with X.com,'an
online financial services company.
owned by Elon Musk

\

7~

2001
X.Com is renamed to PayPal

2015

eBay spins off PayPal into a
separate publicly traded company,
- having a second |PO

J

~

2002

eBay acquires PayPal for $1.5 Bn
in eBay stock

2002

PayPal goes public for the first
time




2020

PayPal acquires Honey for over
$4Bn

2021

PayPal becomes the first foreign
operator with 100% control of a
payment platform in China

2023

PayPal announces layoffs of 7% of
their workforce

2024

PayPal announces partnership
with Amazon to be included on
' Prime checkout
. J

Y

2024
Paypal announces partnership with
Shopify as an additional card
processor option
. J

2023

PayPal names Intuit executive Alex
Chriss as new CEO
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Revenue Breakdown

Enrique Alvarado




Other Countries
$12.5B

' PayPal ¥

United States
$17.3B
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Revenues from other value
added services
$2,914B

P PayPal EZ

Transaction

revenues
$26,857B
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ants & consumers on a
nt volume(TPV) on the

Net transaction fees charg
transaction basis based on
PayPal platform
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Partnerships
Referral fees
Subscription fees
Gateway fees

* Other services

Interest & fees earne
customer balances

loans & other assets underlying
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PayPal’s Payment Solutions

Merchants integrate with Consumers use PayPal for
A PayPal to manage their business s financial prpducts and services
and shopping tools

\/

r \

Checkout Processing Digital Wallets Merchant Services

Consumer Financial Services
Credit Cards and Fraud Protection and

PayPal
m ' PayPal Debit Cards Risk Management

P Pay Later Credit Crypto Omnichannel and

P PayPal Giving P2P  Savings Point-of-Sale Solutions
Gheorr Braintree
Shopping and Rewards Payouts
1 Dasls: Soliy  (euS y
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Apply to transactions of all types

Generally around 2.5% + fixed fee based
on currency

International transactions add an
additional % to the domestic rates of the
same kind
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Consumer Payment Gateway Merchant Acquirer Merchant
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Payflow Pro Transaction: 0.10 USD

Payflow Link Transaction: 0.10 USD

Digl'l.ﬂ'r'nécraft. ‘
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Apply to sending & receiving money as well as buying, selling
or converting crypto

Receiving: no fee — 2.9% + fixed fee
Sending: no fee - 2.9% + fixed fee
Crypto: generally 0.49 USD - 1.8%

International adds extra % or % + fixed fee
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Active accounts® (millions) Number of payment TPV (Millions of USD)

transactions $1,528,579

(Millions) $1,357,122

24,981 $1,245,879

22,349
19,348

426

426

2023 2022 2021 2023 2022 2021 2023 2022 2021




60
50
40
30
20

10

B Number of payment transactions per active account

58.7
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$28,000

627 000 $26,857
$26,000
$25,206

$25,000 y
$24,000 $23,402
$23,000 y
$22,000
$21,000

2021 2022 2023

B Transaction Revenue
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602 Partnerships
Enhance services, expands reach, drives TPV

Builds long-standing relationships between PayPal &
many massive companies

Multi-year deals spanning across a wide variety of
products and services

Directrevenue comes in undisclosed amounts
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Same partners

PayPal receives undisclosed fees when
actions are taken with the partners

through their referral directory or deal Walmart
Offe rS Save money. Live better. W

& Columbia
P PayPal T I
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Additional services & tools for merchants to

enhance consumer spending & fraud
protection

Generally $30 USD monthly fee

Digl'l.ﬂ'r'nécraft. ‘
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Buy now pay later

* Monthly or pay in 4 ranging from 0%-36% APR interest

PayPal Working capital

* Repaid as a % of your PayPal sales every 90 days

PayPal Business loan
« Weekly fixed payments

PayPal Loan builder
« Weekly fixed payments

PayPal earns interest from their APR ‘

— =]
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PayPal Debit Mastercard

» “Earns 5% cash back” which drives TPV by
encouraging spending

Customer Balances

 The money kept in PayPal customer balances is
deposited in liquid investments that provide
Interest as revenue
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$3,500
$3,000
$2,500
$2,000
$1,500
$1,000
$500
$0

2022
B Revenues from Other Value-Added Services
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$35,000
$30,000
$25,000
$20,000
$15,000
$10,000

$5.000

3 Year

6.9%

5 Year

10.8%

10 Year

12.7%

$10,842

$13,094




$16,000
$14,000
$12,000
$10,000
$8,000
$6,000
$4,000
$2,000
$0

Gross Profit

oo $13,996 $13,773 $13,704 > 2

3 Year

10 Year

3.9%

9.2%

$5,209

2014

$5,829

2015 2016 2017 2018 2019 2020 2021 2022 2023 TTM
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6,000

5,000

4,000

3,000

2,000

1,000

CAGR

3 Year

11.5%

Gross Profit $5.689

5 Year

12.7%

10 Year

12.7%

$1,268

$1,509 $1.,58

2014 2015

2016 2017 2018 2019 2020 2021 2022 2023 TT™M
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$5,000
$4,500 $4,202  $4,169 $4,24
$4,000 3 Year 3%
$3,500
$3,000
$2,500
$2,000
$1,500
$1,000

$500

$0

5 Year 13.5%

10 Year 20.7%

$41

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 TT™M
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8,000
/7,000
6,000
5,000
4,000
3,000
2,000
1,000

3 Year

4.3%

5 Year

2%

10 Year

8.5%

1,728

2014

2015

2016 2017 2018 2019 2020 2021 2022 2023 ™
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$4.50 $4.19
5.6

4.00
13 50 3 Year 2.75% $3-54

$3.00
$2.50
$2.00
$1.50
$1.00
$0.50  $0.3
$0.00

5 Year 17.56%

10 Year 27.4%

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 TTM
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1400.0

1200.0

1000.0

800.0

600.0

400.0

200.0

0.0

1224.0

1229.0

1218.0 1221.0 1203.0 1188.0 1187.0 11860 11580 o7

CAGR

3 Year

-4.78%

10240

5 Year

-2.93%

10 Year

-1.77%

2014-12 2015-12

2016-12 2017-12 2018-12 2019-12 2020-12 2021-12 2022-12 2023-12 TIM
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2014 2015

59% 59%

6% 54%

55% 55%

_— ——

2016 2017 2018 2019

—— 50%
W%

Above 40%
Threshold

2020 2021 2022 2023 TT™M
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25.0%

200% === m e e e e m e et e et rr et rrr et e, rr e — e e —r——————— - - -
15.0% 15.8%
10.0%
5.0%
0.0%
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25.0%

20.0%

15.0%

10.0%

5.2

5.0%

0.0%
2014

13.3%

2015

12.9%

2016

13.7%

2017

2018 2019

19.6%

2020

2021

2022

14.3%

14.08%

2023 TTM
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35.0%
30.0%
25.0%
20.0%
15.0%
10.0%

5.0%

0.0%

[

Above 10%
threshold

30.1%




70.0%

010 2 i
50.0%
40.0%
T 324% 3119 3120 31.3% 39:2%  824%  334%  326%  31.6%
0
30.0% —_282%  27.4%
20.0%
10.0% Less than 60%
spent on SGA
0.0%
O R O Y O Ry o Y &
T T S R A S




25%

20%

1

5% === === 5& """ " TI3% " %

0% 5349

5%

0%

2014 2015 2016 2017 2018 2019

22.77%
20.55% 21.64%

Above 15%
Threshold

2020 2021 2022 2023 TTM
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20

15

10

20.57 21.39

e i e e S el I T I

5.7

Threshold
2014 2015 2016 2017 2018 2019 2020 2021 2022 10

—Series 1

Above 15% J
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(+) Long-Term Debt 9.76B
(+) Short Term Delbt 0%
(+) Preferred Stock 0%
(+) Annualized Leases 0%

(-) Cash 7.2B
(/) TTM Net Income 4.2B
Obligation Ratio 61

P PayPal
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LT CAGR
$7,045

Sale of Consumer
37,000 3 Year 12.95% . .
e Credit Receivables
0,

$6,000 5 Year 15.91% $5,353 . 5107

$4,000

$3,000

$1.728 $1,824
$2,000
$1,000
Al AL Al Al Al W
7,0\’6 790 Q,Qq} .1979’ 197:5 <




35.0%

30.0%

25.0%

20.0%

15.0%

10.0%

5.0%

0.0%

Sale of Consumer

Credit 30.1%
Receivables
22.4%
18.6%
14.2%
v v v v v v v v )
O . A A <
D D D D D D D D




*Pay off Delbf
*Buyback Shares
*Reinvest in the B
*Buy Other Busine
*Pay Dividends

S
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6000

5000

4000

3000

2000

1000

$995

$1,006

2016

2017

$3,520

2018

$1,411 $1,635

2019 2020

2021

2022

2023

$5,385

TT™
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CAGR

3 Year -4.78%
5 Year -2.93%
10 Year -1.77%

1400.0

1224.0 1229.0 1218.0 1221.0 1203.0 1188.0 1187.0 1186.0 1455
1200.0 " 1107.0

1024.0
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4000
3500
3000
2500
2000
1500
1000

500

2014

Xoom

2015

2016

2017

|Zettle

$2,124

2018 2019

e Acquistions in Millions

$3,609

Paidy &
Honey
Science

2020

$2,763

2021

0 0

2022 2023
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Management

Emily De La Rosa




INTUIT

Joined since Sep. 2023

President & CEO

\_

/

Joined since Sep. 2022

EVP, Chief Product Officer

\_ J

Joined since Nov. 2023

EVP, Chief Financial Officer

\_ /

\Financial Services Grouy

INTUIT

Joined since Nov. 2023

EVP, General Manager-
Small Business &

— =]
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Salary Annual Incentive Plan (AIP) Long term Incentive Plan
(LTI)
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Form of Fer_fnrmance Performance Criteria Objectives
Payment Period
Alignment of salary « Compensates for expected day-to-day
. with performance is performance
Ongoing

-

evaluated on an
annual basis

« Rewards individuals' current contributions
» Reflect scope of roles and responsibilities

P PayPal




Form of Performance

Payment

Performance Criteria Objectives

‘?5%' PBRSUs One year

One year

Annual
Incentive
Plan ("AIP")

Revenue and

. « Rewards successful annual performance
Non-GAAP Operating

« Motivates achievement of short-term

Margin performance goals designed to enhance
value of PayPal

Individual = Significant equity portion to further align

Performance with stockholder interests

P PayPal




Company Performance
75% Weight

Individual
Base Target ® @ Performance AlP
== : 0y "
Salary Incentive % Revenue Non-GAAP Operating 2?"'5"0:1:WEIQ_h'[ PAYOUT
0-200% Payout Margin 0-200% Payout
0-200% Payout
b, A
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Long-Term
Incentive
Plan (“LTI")

FxX-Meutral Revenue
Compound Annual

cm% PBRSUs Three years Growth Rate ("CAGR")

5“9 RSUs

and Free Cash Flow

CAGR

Service-based
Vests over vesting; ultimate
three years value based on stock

price performance

Rewards successful achievement of three-
yvear performance goals designed to
enhance long-term value of PayPal

Intended to satisfy long-term retention
objectives

Rewards the creation of long-term value
Recognizes potential future contributions

Intended to satisfy long-term retention
objectives

P PayPal




Executive Officer Base Salary AIP (Annual Incentive LTI (Long-term
4 F:12) Incentive Plan)

Alex Chriss $1,250,000 $657,535

Jamie Miller $750,000 — —_—

Michelle Gill $750,000 e  ——
John Kim $750,000 $937,500 $8,000,000

— own ] P PayPal
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Economic Moat

Enrique Alvarado




Network Effect Niche Intangible Assets

. .




O [l

Two-Sided User Growth Ease of Use
Network
——{ awnss | P PayPal




Our Two-Sided Payments Platform
Serves Merchants and Consumers

Merchants Consumers

Power all aspects of digital checkout m /—\ @ Help people manage and move money
online and in person domestically and internationally

. : Offer credit and instaliment
Provide access 1o seamless credit & @ S et sarvions ihat &ie

solutions to enable growth accessible and cost effective
P PayPal il

Protect against fraud and improve * Facilitate simple, secure

risk management payments across devices
Offer tools and insights to attract i E Deliver flexibility with payment options
new customers and Increase sales 1 globally, across platforms and merchants

\_/
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PayPal operates a 2-sided network made of

both consumers & merchants

-

\_

~

As more consumers use
PayPal, the network
becomes more attractive for
merchants )

PayPal

e

4 )

As more merchants use
PayPal, PayPal becomes
more valuable to consumers

U J

gains an edge in combatting fraud, &

experiences growth & value increase

P PayPal




500
450
400
350
300
250
200
150
100

50

3 Year 0.2%
5 Year 7%
10 Year 10.3%
197
161 179
2014 2015 2016

Active Accounts (in millions)

2017

2018 2019

2020

426

435

426 429

2021

2022

2023 2024
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SHOPPING CART

PROCUCT

@ Merchant

SHOPPING CART

4 Merchant
ORDER SUNMARY
R wedskotal
Shpng

o [

$1TdA0
CHECKOUT
oR

[ J T Gap—

[Ty —————

P PayPal Checkout

The safer, easier way to pay

Added to Your Cart:

2item(s) in cart

Floral Embrace™-Large

Subtotal: $139.98

(Suttotal exchudes shipping, discounts and tax )

View Cart>
Continue Shopping >

Express Checkout Options

Pooned

Express Checkout Options

EXPRESS
CHECKOUT

> R

PAYMENT DETAILS

:
-
=
E=
T
P
L

Ot Totak

ww
weo
wra
ot
wa

Express Checkout Options

EXPRESS
CHECKOUT
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PayPal Conversion Other Digital Wallets
Conversion

88.7%

Source: comScore online panel, Q4 2017, Analyzed shopping behavior at 20

large merchant sites across categories, utilizing its 1 million US consumer panel,

Overall Conversion
(All Payment Types)

e
s
i

—
7~

As of 2024, this conversion rate is still
almost 90%, while the industry
average is about 50%

(source: Morningstar)

This highlights ease of use of
checkout for consumers and the
attraction for merchants, boosting the
network effect

— st ]
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E-Commerce
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PayPal Electronic Payments Market Share

Afterpay 1.2%

Amazon Pay 2.9%\

Shopify Installments 15.9%

PayPal 46.0%

Stripe 17.5%

Source: Statista
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$8B
$7B
$6B
$5B
$4B
$3B
$2B
$1B

$B

CAGR

3 Year 10.8%

5 Year 14.9%
10 Year 18%
$1.38  $1.5B
2014 2015

$6.8B
$6.2B
$5.5B
$5.0B
$4.2B
$3.4B
$3.0B
$2.4B

[] III II\

2016 2017 2018 2019 2020 2021 2022 2023 2024

B E-Commerce Sales
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Data collection
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When consumers use PayPal,
there data is collected & used
to Improve engagement and

effectiveness of products now

and in the future

PayPal builds a customer
profile that benefits
customers & in November
2024 will also benefit
merchants

Have been collecting data since 1999
Gaining over 500 PB of data on customers

P PayPal
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% Pay V/SA

PayPadl

Visa Classic

=
234 , é ))))
%000 123% Sb18 9010
@ 4000
w12/720
Hold Near Reader GULZAP‘ AHHED VISA

Lee M. Cardholder

56718 9010




$16,000
$14,000
$12,000
$10,000
$8,000
$6,000
$4,000

$2,000

$228

sQ

$1,530

PYPL

$6,000

AAPL

$14,526
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$450,000
$400,000
$350,000
$300,000
$250,000
$200,000
$150,000

- P visa

$50,000 $21,916 $25,100 $29,771 $32,700
g ]

PYPL Vv AAPL




$120,000
$108,807
$100,000
$80,000
$60,000
$40,000
P Y VISA
1
$20,000 '§ $12 363 8,693
q $7,045
ssa2 I
o L]
SQ PYPL \'/ AAPL
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90%

80%

70%

60%

50%

40%

30%

20%

10%

0%

46%

AAPL

46%

PYPL

VISA

0%




200

150

100

50

PYPL

VISA

50%

AAPL

174%
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.‘~.\;:

b “‘fﬁ

6%

21%

PYPL

28%

33%

AAPL

44%










® PayPal

Risk Factors
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Competitive Pressures Cyber Security and Hacks

Macroeconomic Pressures Regulatory Risks




« PayPal operates in the global payments industry,

yn
‘om large,

established companies to smaller, younger

which is highly competitive and d

* Highly Innovative

* Highly Regulated

« Competitors within this market ra

companies that have agility.

— =]
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* Has been collecting user data since 1999, with over
500 petabytes (100 million GBs)

« With this much information and PayPal being predominately

online, PayPal is susceptible to data breaches/hacks.

« Could be liable to the payment card Issuing banks.

* Also reliant on facilities, applications, software, and

services provided by 3" parties.

— =]
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e PayPal’s business is prone to macroeconomic

pressures, especially due to its n usiness.

 Risks Included:
« High/Higher Interest Rates
* Reduced Interest Rates
* Foreign Exchange Rates/Currency Inflation

» Geopolitical Conflicts

— =]

P PayPal




« PayPal operates in a heavily regulated industry due to

Involvement in financial services and heavy data collection

« Financial Regulatory Risks
« Evolving payment regulations

* Anti-Money Laundering (AML) and Counter-Terrorist Financing (CTF)

« Data Protection and Privacy Laws
« Al regulations is evolving
» Cross-Boarder Data Transfers

« Data protection laws in various jurisdictions

— own ] P PayPal




® PayPal

Growth Opportunities
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* Increase consumer value proposition through
enhancements to both branded and

unbranded checkouts.

* Improve checkout processes and conversion

rates

« Aiming to increase Total Payment Volume

(TPV) and number of transactions.

s ] P PayPal




* Launched August 2024

e Online checkout solution

e Fast
* Easy
e Secured

* Auto fills shopping details wherever Fastlane is available
* Targets 60% of e-commerce purchases made without branded mark
* Reduced checkout abandonment rates

* Less abandonment rates means higher transactions.

* 80% of Fastlane users convert at checkout

Fastlane v, royra

— e P PayPal




Initiative launched in September 2024

Aims to position PayPal as an all-in-one pay

Brings a comprehensive reward program to ard
users.
* 5% cashback on selected monthly sp

$1,000.

ies up to

* (Gas, groceries, etc.

Apple Wallet Integration

9:41 all T -

PayPal Debit Card

PayPal

$151.68
Available PayPal bala

Available

Activity

(5] tockcard

I O Addtoapplewatiet |75 Frmmm

iii ChangePIN
5] Request a physical card

> Report stolen digital card

s ] P PayFal




* Auto-Reload Feature
* Brand offers
* DoorDash
* Domino's
* Sephora
* Hundreds others
* With these brands, youcan getupto at

selected items.

15% cashback on

SEPHORA

DOORDASH

— =]
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* Venmo monthly active users grew 5%

 Venmo debit card

* In Q3, 30% increase in monthly active DC accounts
* Only 5% of total Venmo users are debit card USsers.

 Allows customers to spend offline/online

« Pay With Venmo

« Seamless way to pay online
* 8% of all Venmo Active Accts

* Up 20% in Q3

— =]




« PayPal wants to be an end-to-end solution for merchants

» “Revolutionizing commerce globall

« As of 2023, there were 35M merchant ts In approx.

200 markets globally.

« Offers businesses global reach and added services with: £

« PayPal Complete Payments

* Braintree

— =]




Launched in 2023

An all-in-one payment solution for SMEs

Enables transactions in about 200 countries and regions

Supports over 100 currencies

Approx. 40% of PayPal’'s SMB processing and checkout volume

In 2024, launched in new geographies
« China
 Hong Kong

— =]
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« Added and Enhanced Futures

Credit Card Processing Fees

« PayPal Vault

» Apple Pay Accepted Payment E m h ' ﬂ

$100 ~$2.00 ~$0.50 ~$1.00 ~$96.50
[ J
I n te rC h an g e P I US P I us ( I C + +) Customer Pays Issuing Bank Card Network Processors Payment Processor Goes to Merchant
(e.g.Chase) (e.g.,Visa) (e.g.,PayPal)

Interchange Fee Card Network Fee

 Buy Now, Pay Later

s ] P PayPal




 a white-label payment processor, accepting a

variety of payment methods geared to larger

enterprises
 Apple Pay, Google Pay B ra i nt re e
» Credit/Debit Cards A PayPal company

- PayPal and PayPal Credit

* Venmo (U.S. only)
« ACH Direct Debit

— =]




« Serves various large enterprises such as:
« Uber, Spotify, Airbnb, etc.

e Offers value-added services

* Payouts

Risk as a Service

Orchestration

Guest Checkout

Personalization Capabilities

Uber

— own ] P PayFal
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60.%

55.%
46 %
50.% oy 3% 4O
40.% o
29 %
30.%
21% 2% 22.%
20.% - - N B
"1'0'%'" -
10.%
0.% V.  TSCO ULTA
SPGI DG PYPL MNST BFA ADBE LULU UNP ROST  HSY
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50.%
45.%
40.%
35.%
30.%
25.%
20.%
15.%

5.%

0.%
DG  SPG

23.9%

20.7% 22.8%

UNP BF.A TSCO HSY PYPL ADBE ROST

21.4%
15.9% B B B
R D s I

6.71%
0% ¢.41% I

43.6%

37.9%
29.8%
28.6% 29 7%
MA

Vv ULTA AZO MNST LULU
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100.%

80.%
70.%
60.%
50.%

40.% 597
30% 278% -/ /0

20.%
10.%
0.%

ROST DG

36.3% 38.7%

1SCO

ULTA

53.7%
453% 7% 458% I
UNP  HSY  PYPL MNST

58.5%

LULU

59.6%

BF.A

68.7%

SPGI

88.7%

80.4% |

V. ADBE_

— e ]

P PayPal

—



80%

60%
50%
40%
30%
20%

DG 1SCO

39.6%
37.1%
26.9% 35.9%
23 0% 27 .3%
14.0% 22.9%
10.0%
10%  5.3% I I I
0% u
HSY V

ROST ULTA  PYPL LULU  BF.A° MNST ADBE  SPGCI UNP

— =]

P payPal =




60.%
50.%
40.%
30.%

20.%

24.%

ORRNSIRS
\\_,Q ®\\>~Z\$\

v
e%%g

26%  2/.%

45%
36.%
28.%
28.%
26 %
16%  28% | 4%
14.% -
1% | 14% >
10.%
10.%
10.% 8.%
4% I I
0.%

<>O oo X o"

<b
FOs
Q

55.%

@Q‘VQA

— =]

P PayPal

P
G —



$25,000

$20,000 $19,743
$15,000
$12,323
$10,000 $6,637
$3,552 $5,360
$5,000 $1.113 $1,416 $1,687 $2,072 - $4,428
$788 $1,210 $1,633 $1,846 = I
s0 W ] ] [] [] [] [] . I

BF.A TSCO ULTA DG LULU MNST HSY ROST AZO SPGI PYPL ADBE UNP

— =] P PayPal -_




20000
18000
16000
14000
12000
10000
8000
6000
4000
2000

0 ==

$406 $535

$990 $1,524 $1,690 $1,931

$1,384 $1.626 $1,699

$18,693

$12,863

$7,045
$5.144 $6,550

$5,525 I I

BF.A TSCO  ULTA  HSY MNST ROST DG LULU  AZO SPGI  UNP ADBE PYPL

— [ow=]

P PayPal

— -



180000 170000

160000
140000 126000
120000 101000
100000
80000 104 56000
60000 27200 29945 33400 o0 Sulhl
40000 28800 30556
20505

20000 5700 «003 | I I I I

0 L

BF.A- MNST  HSY  PYPL ADBE UNP LULU SPGI TSCO ULTA ROST AZO DG

— =] P PayPaI T




' PayPal

Valuation & Conclusion

Enrique Alvarado




8% 0% (3.5%) 11.5%

Base 9% 0.5% (4%) 13.5%

10% 1% (4.5%) 15.5%




Ticker: PYPL

Price: $82.62

5 Year Discounted Cash Flow
Total Return Annual
P/E Price PV 5 YRReturn  Return
Current 2024 2025 2026 2027 2028 20.0x $145.06 $86.09 75.6% 11.9%
EPS $4.19 $4.69 $5.23 $5.83 $6.51 $7.25 22.0x $159.57 $94.70 93.1% 14.1%
12% 12% 12% 12% 12% 24.0x $174.08 $103.31 110.7% 16.1%
Current 2024 2025 2026 2027 2028 20.0x $157.84 $93.67 91.0% 13.8%
EPS $4.19 $4.76 $5.40 $6.13 $6.95 $7.89 22.0x $173.63 $103.04 110.2% 16.0%
14% 14% 14% 14% 14% 24.0x $189.41 $112.41 129.3% 18.0%
Current 2024 2025 2026 2027 2028 20.0x $172.25 $102.22 108.5% 15.8%
EPS $4.19 $4.84 $5.59 $6.46 $7.46 $8.61 22.0x $189.47 $112.44 129.3% 18.1%
16% 16% 16% 16% 16% 24.0x $206.70 $122.66 150.2% 20.1%

Discount rate:

11%

P PayPal




Present Value $94.70 $103.04 $112.44

Margin of safety 13% 25% 36%

— own ] P PayPal




Total RoR Sensitivity

P/E

Est. EPS growth rate

12% 14% 16%
20.0x 13.8% 15.8%
22.0x| 14.1% 16.0% 18.1%
24.0x| 16.1% 18.0% 20.1%

' P payPal '




Ticker: PYPL

Price: $82.62 .
Reverse Discounted Cash Flow
Total Return Annual
P/E Price PV 5 YR Return Return
Current 2024 2025 2026 2027 2028 16.0x $112.97 $567.04 42.5% 7.3%
EPS $4.19 $4.65 $5.16 $5.73 $6.36 $57.06 19.4x $136.97 $81.29 72.8% 11.6%
11% 11% 11% 11% 11% 20.0x $141.21 583.80 78.2% 12.2%
[ )

PYPL must grow at a 11%
CAGR to be fairly-valued

G

J
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* High FCF company with many growth
opportunities

« Massive amounts of partnerships to lean
on

« Recommendation:
* Purchase 600 shares at market price
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Global PayPal active
accounts from 1st quarter
2010 to 2" quarter 2024

Active accounts in millions
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* https://www.paypalobjects.com/digitalassets/c/website/marketin

a/global/shared/global/media-
resources/documents/com

8.pdf

eckout Conversion 4-23-



https://www.paypalobjects.com/digitalassets/c/website/marketing/global/shared/global/media-resources/documents/comScore_Checkout_Conversion_4-23-8.pdf
https://www.paypalobjects.com/digitalassets/c/website/marketing/global/shared/global/media-resources/documents/comScore_Checkout_Conversion_4-23-8.pdf
https://www.paypalobjects.com/digitalassets/c/website/marketing/global/shared/global/media-resources/documents/comScore_Checkout_Conversion_4-23-8.pdf
https://www.paypalobjects.com/digitalassets/c/website/marketing/global/shared/global/media-resources/documents/comScore_Checkout_Conversion_4-23-8.pdf
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1. PayPal receives the customer’s payment information

2. PayPal requests approval to process the payment & reviews it using anti-fraud systems to verify &
approve the payment information

3.PayPal securely sends the information to the payment processor to complete the transaction

4.PayPal receives a transaction fee

P payPal =1

— =]




1. PayPal receives the customer’s payment information

2. PayPal reviews it & uses anti-fraud systems to verify & approve the transaction,
transferring the money into the merchant’s PayPal account

3.PayPal receives a transaction fee

The merchant has no contact with any sensitive information at any point

P PayPal [ }—
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Standard Credit & Debit Card

Alternative Payment Method 2.59%-2.99% + Fixed Fee 2.99% + Fixed Fee
Payments
PayPal Checkout 3.49% + Fixed Fee All other Commercial 3.49% + Fixed Fee
Transactions
PayPal Guest Checkout 3.49% + Fixed Fee

QR Code Transactions

QR Code with 3" party
integrator

Pay With Venmo

Send/Receive Money for
Goods & Services

2.29% + Fixed Fee

Receiving International Transactions

2.29% + 0.09USD

3.49% + Fixed Fee The fee for receiving domestic transactions
plus 1.5%
2.99%

— =]
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Donate Button 2.89% + Fixed Fee
PayPal Fundraisers (Listed . Receiving International Donations
: 2.99%
Fundraisers)
PayPal Fundraisers (Unlisted 1.5%
. No Fee
Fundraisers)
PayPal Checkout for Donations 2.89% + Fixed Fee

— own ] P PayPal
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(1§

Q™

Payment Processing Type Domestic Fee Range International Fee Range
Receiving Transactions 9%-3.49% ed Fee ere e fee for dome g %
Receiving Donations 0 Fee-2.99% ed Fee ere %
) ) ending &« RecCe g Mohey Rates O 0 4% or an ama C 0sSed O d
Sending Donations S - ) A
Receiving Charity Transactions 99% ed Fee %
Receiving Transactions using PayPal 0 "9 ~d Fee e .

Online Card Payment Services



Payment Type Domestic & International

Sending & Receiving Money Rates(5 more different

PayPal Fundraisers (Unlisted Fundraisers) rates based on Payment Method)

No Currency Conversion No Fee

All Other Donations 3-4% or an amount

Currency Conversion disclosed to you during
the transaction

P PayPal N




Payment Type International

Charity Transactions 1.99% + Fixed Fee 1.5%

' PayPal
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Advanced Credit & Debit Card
Payments

Monthly Fees

Uncaptured Authorization Transactions

Payments Advanced
Payments Pro
Payments Pro Payflow

Virtual Terminal

For Each Successful but Uncaptured
Authorization Transaction

No Fee

5 USD

30 USD

30 USD

30 USD

0.30USD

— =]

' PayPal

Co—



| e | e

29.95 USD set up fee
19.95 USD per month

Account Monitoring Service

Fraud Protection Advanced

Additional Risk Factors

Buyer Authentication Service

Card Verification Transactions

Optional Service

Optional Service

If PayPal determines that an account
receives or is likely to receive higher
amounts of customer incidents,
PayPal may increase transaction fees

Optional Service

For Each Account Verification
Request

0.07 USD pertransaction

Up to 5% per transaction

10 USD per month
0.10 USD pertransaction

0.30USD

— =]
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Purchase or Sale Amount

P tP ing T
ayment Processing Type Range

Buying with PayPal Online or All No Fee(when no currency
In-Store conversion is involved)

Buying, Selling &
Transferring 1-1000.01USD+ 0.49 USD-1.8%
Cryptocurrencies

Converting PYUSD & 1-1000.01USD+ 0.49USD-1.75%
another crypto

— =]
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Payment Processing Type Domestic Fee Range International Fee Range

Receiving Donations 0 Fee t0 2.89% ed Fee %

Sending Donations

0/ ne range N OQ D /1 OO0
Sending Transactions 0 Fee 90% ed Fee = '.
Receiving Personal Transactions 0 Fee C onversion Ratio
Withdrawing from a PayPal Personal  Fee : -

Account




Activity

Monthly Fees

Recurring Billing

Recurring Payment Tool

Buyer Authentication Service

Account Monitoring Service

Advanced Credit & Debit Card Payments

Payments Advanced

Payments Pro

Payments Pro Payflow

Virtual Terminal
Optional Service

Optional Service

Optional Service

Optional Service

T R S

No Fee

5 USD

30 USD

30 USD

30 USD
10 USD per month
30 USD per month

10 USD per month
0.10 USD per transaction

29.95 USD set up fee
19.95 USD per month




« Short term credit option to
consumers and merchants

Pay in 4 interest-free payments of
$39.50 with PayPal.

* Pay Iin 4 or Pay Monthly

« PayPal earns interest on
their APR

Purchase amount

Number of payments

Time between payments

APR

Repayment method

Purchase Protection?

Late fees

Sign-up fees

Autopay available

Payin 4!
$30 to $1,500
4 interest-free payments

Bi-weekly (1 down payment &
3 payments)

0%

Debit card, credit card,
confirmed bank account, or
PayPal Balance (not available
for autopay)

Included
None
None

Automatically enrolled at time
of purchase

Pay Monthly?
$49 to $10,000
3, 6,12, or 24 payments

Monthly

9.99% to 35.99%

Debit card, confirmed bank
account, or PayPal Balance (not
available for autopay)

Included
None
None

Optionally enroll in autopay at
time of purchase or any time
after

— st ]
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* Loan amounts up to 35% of
merchant’s annual paypal sales,
with maximum of $150,000

Time to receive funds

Minimum eligibility requirements

Credit check

How the loan is paid back

One fixed fee that's paid over the life of the

loan®

No hidden fees and no late fees

PayPal Working Capital

$1,000 to $200,000
(up to $300,000 for repeat borrowers)

Get funding in minutes if approved

* Have a PayPal Business or Premier

account for at least 90 days

e Processed at least $15,000 in PayPal

sales in the last 12 months ($20,000 for
Premier accounts)

* No outstanding PayPal Working Capital

loan

No credit check because the loan is based
on your PayPal account history

Repaid as a percentage of your PayPal
sales; minimum repayment every 90 days

v




Activity

Fraud Protection Advanced

Additional Risk Factors

Card Verification Transactions

Chargeback Protection Services

Failure to Implement Express Checkout

Optional Service

If PayPal determines that an account
receives oris likely to receive higher
amounts of customerincidents , PayPal
may increase transaction fees

For Each Account Verification Request

Chargeback Protection
Advanced Credit & Debit Card Payments

Effortless Chargeback Protection
Advanced Credit & Debit Card Payments

Fees canincrease if express checkoutis
notimplemented as required

T S R S

0.07 USD per transaction

Up to 5% per transaction

0.30 USD

0.4% per transaction

1% pertransaction

1% per transaction




LoanBuilder

« Term loans up to $500K
PayPal Business Loan

* A

PayPal Working Capital

* a

LoanBuilder Loan

Financing built for ...
your business.

Build the loan that's right for your business with

LoanBuilder, A PayPal Service. It's a fixed-term small

business loan ranging from $5,000 to $100,000 for Minimum eligibility requirements
first time borrowers and up to $150,000 for repeat

borrowers. No PayPal Business account required.

Check Eligibility

Time to receive funds

Credit check

How the loan is paid back

One fixed fee that's paid over the life of the

loan®

No hidden fees and no late fees

PayPal Business Loan

$5,000 to $100,000
(up to $150,000 for repeat borrowers)

Check eligibility and, if approved,® get
funding as soon as the next business day”

 Annual revenue of at least $33,300
¢ Business is at least nine months old
A PayPal Business account is required

Requires credit checks because the loan is
based on a full picture of your business

Weekly fixed payments are automatically
made from your bank account
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Our Information Security Program is built on a three lines of defense model integrated into our overall Enterprise Risk and Compliance Management Program (“ERCM Program”). It shares common methodologies, reporting channels, and
governance processes that apply across the ERCM Program to other legal, compliance, strategic, operational, and financial risk areas. The Program is governed by the Technology, Information Security, and Privacy Risk Management Committee and
overseen by our Board of Directors (“Board”) and its Audit, Risk and Compliance Committee (“ARC Committee”).

The three lines of defense model is designed to provide a structure for risk accountability in the first line of defense (“FLOD”), effective challenge by the second line of defense (“SLOD”), and independent risk assurance by the third line of defense
(*“TLOD”). Our Office of the Chief Information Security Officer serves as FLOD and provides operational and technical controls and capabilities to protect against cybersecurity risks. The Technology and Information Security team serves as SLOD
and provides independent oversight of our technology and cybersecurity risk mitigation practices and capabilities. As TLOD, Internal Audit independently assesses the effectiveness of our first and second line of defense organizations in managing
cybersecurity risk and independently reports the results of audits to our ARC Committee to assist it in its oversight duties.

Our Information Security Program includes:

¢+ Risk assessments designed to help identify material cybersecurity risks to our critical systems, information, products, services, and our broader enterprise Information Technology (“IT”) environment;

*  Regular testing of our systems to identify and address potential vulnerabilities;

* Integrated planning and preparedness activities supporting business continuity and operational resiliency;

«  Security teams principally responsible for managing (1) our annual eybersecurity risk assessment processes, (2) our security controls, and (3) our response to cybersecurity incidents;

* A cybersecurity incident response plan that includes procedures for responding to cybersecurity incidents;

*  24/7 monitoring and measurement of cybersecurity threats through our PayPal Cyber Defense Center (“CDC”);

¢+  The use of external service providers, where appropriate, to assess, test or otherwise assist with aspects of our security controls;

*  An information training and awareness program for our employees, contractors, incident response personnel, and senior management; and

* A third-party risk management framework designed to monitor and address risks from cybersecurity incidents of service providers, suppliers, and vendors that includes due diligence over third-party’s information security and technology
control environment at onboarding and periodically throughout the lifecycle of the relationship. In addition, our standard contractual terms require notification and communication from third parties in the event of a cybersecurity incident. We
maintain procedures to respond to, manage and mitigate third-party cybersecurity events and vulnerabilities when identified.

For a description of risks from known cybersecurity threats, including as a result of any prior cybersecurity incidents, that have materially affected or are reasonably likely to materially affect us, including our operations, business strategy, results of
operations, or financial condition, see “Item 1A. Risk Factors” under the captions “Cyberattacks and security vulnerabilities could result in serious harm to our reputation, business, and financial condition” and “Business interruptions or systems
failures may impair the availability of our websites, applications, products or services, or otherwise harm our business.”

i -
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» We face substantial and increasingly intense competition worldwide
In the global payments industry.

» We face substantial and increasinglyiintense competition worldwide
In the global payments industry.

 Changes in how consumers fund their PayPal transactions could
harm our business. r

« Our credit products expose us to additional risks.

» Changes in tax laws, exposure to unanticipated additional tax
liabilities, or implementation of reporting or record-keeping
obligations could have a material adverse effect on our business

— =] P PayPal T
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TPV mix across PayPal's payments platform

3Q'23 2Q'24 3Q'24
Prior year period Prior quarter Current quarter
FXN GROWTH 6% 6% 6%
Branded checkout
% OF TOTAL 27% 27% 27%
PSP (unbranded FXN GROWTH 32% 19% 1%
card processing) % OF TOTAL 35% 37% 36%
FXN GROWTH 8% 8% 8%
Venmo
% OF TOTAL 18% 18% 18%
FXN GROWTH (4%) 4% 5%
P2P ex-Venmo
% OF TOTAL 8% 8% 8%
Other merchant FXN GROWTH 6% 15% 16%
services % OF TOTAL 9% 10% 10%
FXN GROWTH (11%) (6%) (3%)
eBay
% OF TOTAL 2% 2% 2%
Total TPV FXN GROWTH 13% 1% 9%

©2024 PayPal Holdings, Inc.

Branded checkout TPV +6%, with
continued strength across large
enterprise platforms, marketplaces,
and international

Consistent with price-to-value
strategy, PSP TPV decelerated from
2Q while Braintree continues to
contribute to TM$ growth

Venmo TPV growing consistently,
with 4% growth in MAAs

Continuing P2P ex-Venmo TPV
growth, benefiting from increased
engagement among existing user
base

Other merchant services TPV
maintaining momentum, primarily
driven by Hyperwallet (payouts)

Percent of total may not sum to 100% due to rounding. Additional financial detail provided in Supplemental Information and definitions included on slide 27 of this presentation.

— st ]

P PayPal




	Slide 1
	Slide 2: The PayPals
	Slide 3: Gameplan
	Slide 4
	Slide 5: What is PayPal? 
	Slide 6: Company Overview
	Slide 7: 52 Week Price Chart
	Slide 8: Company History
	Slide 9: Company History
	Slide 10
	Slide 11: Operating Revenue by Geographic Region
	Slide 12: FY 2023 Revenue by Business Segment
	Slide 13: Transaction Revenues
	Slide 14: Revenues From Other Value-Added Services
	Slide 15: PayPal Solutions
	Slide 16: 3rd Party Payment Process
	Slide 17: Merchants Transaction Fees
	Slide 18
	Slide 19: Merchant Gateway Fees
	Slide 20: Consumer Transaction Fees
	Slide 21: Transaction Revenue Key Metrics
	Slide 22: Number of payment transactions per Active Account
	Slide 23: Transaction Revenue
	Slide 24: Partnerships
	Slide 25: Referral Fees
	Slide 26: Subscription & Gateway Fees
	Slide 27: PayPal Credit Loans
	Slide 28: Debit Cards & Interest
	Slide 29: Revenues from Other Value-Added Services
	Slide 30
	Slide 31: Revenue
	Slide 32: Gross Profit(in millions)
	Slide 33: Operating Income(in millions)
	Slide 34: Net Income
	Slide 35: Free Cash Flow(in millions)
	Slide 36: Earnings Per Share
	Slide 37: Shares Outstandings
	Slide 38: Gross Margin
	Slide 39: Operating Margin
	Slide 40: Net Margin
	Slide 41: Free Cash Flow Margin
	Slide 42:       Selling General & Administrative/Revenue
	Slide 43: Return on Equity
	Slide 44: Return on Invested Capital
	Slide 45: Obligation Ratio
	Slide 46
	Slide 47: Free Cash Flow in Millions
	Slide 48: Free Cash Flow Margin
	Slide 49: FCF Uses
	Slide 50: Share Repurchases in Millions
	Slide 51: Shares Outstanding
	Slide 52: Capital Expenditures in Millions
	Slide 53: Acquisitions in Millions
	Slide 54: Dividends in Millions
	Slide 55
	Slide 56: Executive Board
	Slide 57: Compensation Elements
	Slide 58: Salary
	Slide 59: Annual Incentive Plan (AIP)
	Slide 60: AIP Formula
	Slide 61: Long-Term Incentive Plan (LTI)
	Slide 62: Compensation Structure
	Slide 63
	Slide 64: Economic Moat
	Slide 65: Network Effect
	Slide 66: Two-Sided Network
	Slide 67: Two-Sided Network
	Slide 68: User Growth (in millions)
	Slide 69: Ease of Use
	Slide 70: Checkout Conversion Rate
	Slide 71: Niche
	Slide 72: Niche 
	Slide 73: E-Commerce Sales (in billions of USD)
	Slide 74: Intangible Assets
	Slide 75: Data Collection
	Slide 76
	Slide 77: PayPal’s Competitors
	Slide 78: Total Payment Volume In Billions
	Slide 79: Revenue In Millions
	Slide 80: Free Cash Flow In Millions
	Slide 81: Gross Margin %
	Slide 82: ROE %
	Slide 83: ROIC %
	Slide 84: Active Users In Millions
	Slide 85: Obligation Ratio
	Slide 86
	Slide 87: Risk Factors
	Slide 88: Competitive Pressures
	Slide 89: Cyber Security and Hacks
	Slide 90: Macroeconomic Pressures
	Slide 91: Regulatory Risks
	Slide 92
	Slide 93: The Consumer Side
	Slide 94: Fastlane
	Slide 95: PayPal Everywhere
	Slide 96: PayPal Everywhere
	Slide 97: PayPal Everywhere
	Slide 98: Venmo 
	Slide 99: The Merchant Side
	Slide 100: PayPal Complete Payments
	Slide 101: PayPal Complete Payments
	Slide 102: Braintree 
	Slide 103: Braintree 
	Slide 104
	Slide 105: 10 Year Value Bands
	Slide 106: Price to Sales Ratio
	Slide 107: Price to Earnings Ratio
	Slide 108: Price to Book Ratio
	Slide 109: Enterprise Value-to-Revenue
	Slide 110: Enterprise Value-to-EBIT
	Slide 111: Enterprise Value-to-EBITDA
	Slide 112
	Slide 113: Return on Equity%
	Slide 114: Return on Invested Capital%
	Slide 115: Gross Margin%
	Slide 116: Operating Margin%
	Slide 117: Net Margin%
	Slide 118: Net Income in Millions
	Slide 119: Free Cash Flow
	Slide 120: Number of Employees In Thousands
	Slide 121
	Slide 122: EPS Growth Rate Inputs
	Slide 123: 5 Year Discounted Cash Flow
	Slide 124: Expected Rate of Return
	Slide 125: RoR Sensitivity
	Slide 126: Reverse Discounted Cash Flow
	Slide 127: Conclusion
	Slide 128
	Slide 129
	Slide 130: User Growth
	Slide 131: Study on conversion rates
	Slide 132: PayPal’s Solutions
	Slide 133
	Slide 134
	Slide 135: PayPal Payment Processing Fees
	Slide 136: PayPal Payment Processing Fees
	Slide 137: Merchant Transaction Fees
	Slide 138: PayPal Payment Processing Fees
	Slide 139: PayPal Payment Processing Fees
	Slide 140: PayPal Payment Processing Fees
	Slide 141: PayPal Payment Processing Fees
	Slide 142: Consumer Transaction Fees
	Slide 143: Consumer Transaction Fees
	Slide 144: Subscription & Gateway Fees
	Slide 145: Buy Now Pay Later
	Slide 146: PayPal Working Capital
	Slide 147: Other Services
	Slide 148: PayPal Business Loan Types
	Slide 149: Dividend Yield
	Slide 150: Market Capital in Millions
	Slide 151: How PayPal Handles Cybersecurity 
	Slide 152: Risk Factors
	Slide 153: Fastlane
	Slide 154

