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Team Buffett
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Why META?

Great Financials Huge Scale and 
User Base 

Commitment To 
Growth

Attractive 
Pricing
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Game Plan

Speaker Segment

Reece Deitrick Company Overview

Adam Shultz Revenue Breakdown, Competitor Analysis

Christian Cadena MOAT, Risk Factors

Oscar Parga Management & Capital Allocation

Diego Bonilla IOFS, Intraportfolio Analysis

Jaiden Conrad Value Bands, Growth Opportunities, Valuation & 
Conclusion 
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Company Overview
Reece Deitrick
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Company Overview

ÅTicker: META (NASDAQ)
ÅMarket Cap: 1.62 trillion
ÅStock Price: $670
ÅEmployees: 78,450
ÅRevenue (TTM) $189,457billion 
ÅHeadquarters: Menlo Park, CA
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Fun Facts

ÅWas originally named "Thefacebook"
ÅStarted in a Harvard dorm
ÅThe name Meta from the Greek word for "beyond"
ÅOwns the largest social media family in the world
ÅDaily users of these platforms exceed 3.54 billion
ÅMeta headquarters has its own city bus system
ÅMeta headquarters is 250 acres т Universal 

Studios Hollywood is 231 acres
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Company History
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9ŸůƓċŰǃШcŔƚƣŸƖǃШ9ŸŰƣќĬ
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52 Week Performance

 $450
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$479.80
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High $796.25

Low $479.80
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Recent News
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More Recent News

20 Years of Experience 
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Revenue Breakdown
Adam Shultz
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Turning Data Into Money
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Revenue by Segments

Family of Apps

98% of Revenue

Reality Labs

2% of Revenue

Family of 
Apps
98%

Reality Labs
2%

Family of Apps Reality Labs
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Revenue by Geography

U.S. and Canada

63.21B (39%)

Asia-Pacific 

45.01B (27%)

˺̟ ̗̤̝̔̒̚ ̪̖̣̒ ˣˡˣ˥˝ ˾̖̥̒ ̝̥̗̠̣̞́̒Я̤ ̧̣̖̖̟̦̖ ̪̓ 
geographical region are as follows:

Europe

38.36B (23%)

Rest of the world 

17.92B (11%)
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Family of Apps Revenue

ÅAdvertising (98% of revenue):
Companies pay META to run ads for their products.

ÅNon-Advertising (2% of revenue):
META also earns a small amount from business messaging 
tools, creator fees, and other services.

ÅMessaging Revenue (WhatsApp):
WhatsApp makes money by selling advanced tools and 
features to businesses not by charging regular users.
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Facebook Services

ÅNews Feed
ÅGroups
ÅMarketplace
ÅWatch (video)
ÅFacebook Gaming
ÅFacebook Dating
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Instagram Services

ÅFeed
ÅStories
ÅReels
ÅShopping
ÅInstagram Shops
ÅMessaging
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WhatsApp Services

ÅMessaging
ÅWhatsApp Business API
ÅPayments
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Messenger Services

ÅMessaging
ÅBusiness messaging
ÅPayments
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Advertising Services

Meta sells highly targeted digital ads 
across all Family of Apps, including:
ÅFeed ads
ÅStories ads
ÅReels ads
ÅIn-stream video ads
ÅClick -to-message ads 

(WhatsApp/Messenger)
ÅConversion & lead-generation ads
ÅAI-driven Advantage+ campaigns
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Business Tools (B2B Services)

ÅMeta Business Suite
ÅMeta Ads Manager
ÅMeta Pixel (tracking/conversion 

tool)
ÅMeta Accounts Center
ÅWhatsApp Business API
ÅFacebook Shops + Instagram 

Shops (social commerce tools)
ÅCreator monetization tools
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Family of Apps Revenue over 5 years
(In Billions)

$86 

$116 $114 

$133 

$162 

 $85

 $95

 $105

 $115

 $125

 $135

 $145

 $155

 $165

 $175

CAGR

3 - year 12%
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Reality Labs Revenue

How Reality Labs Generates revenue

ÅHardware Sales: VR headsets like Quest and 
smart glasses like the Ray-Ban Meta are sold 
to customer which generates money for the 
business
ÅApp and content sales : A portion of the 

revenue comes from the sale of applications 
and digital content within its VR ecosystem, 
such as games and other experiences.

Meta Ray-Ban smart glasses were sold out in
most retail locations across the US after 
there release in October of 2025 
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Reality Labs (AR/VR)

Hardware:
ÅQuest 2
ÅQuest 3
ÅQuest Pro
ÅRay-Ban Meta Smart Glasses (AR-lite)

Software / Platforms:
ÅHorizon Worlds (VR social/metaverse 

platform)
ÅHorizon Workrooms (VR collaboration)
ÅVR games + apps through the Meta Quest 

Store
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Reality Labs Revenue over 4 years
(In Billions)

 $1.6

 $1.8

 $2.0

 $2.2

 $2.4

 $2.6

$2.27
$2.16

$1.90

$2.15

CAGR

3 - year -2%

Demand cooled after 
pandemic surge

Macro slowdown + no 
new hardware

Recovery driven by 
Quest 3 launch
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AI Services

ÅMeta AI (assistant across apps)
ÅLLaMA models (open -source 

foundational AI models)
ÅAI recommendations system 

(feeds, reels, ads)
ÅAI image, text, video generation 

tools
ÅAI for advertisers: Advantage+, 

targeting, automation
ÅAI-powered creator tools
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Payments & Commerce Services

ÅFacebook Pay / Meta Pay
ÅWhatsApp Pay (India, Brazil)
ÅIn-app purchases (games, 

creators, VR store)
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IOFS
Diego Bonilla
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Revenue In Millions

$17,928 
$27,638 

$40,653 
$55,838 

$70,697 
$85,965 

$117,929 $116,609 
$134,902 

$164,501 

$189,457 

 $-
 $20,000
 $40,000
 $60,000
 $80,000

 $100,000
 $120,000
 $140,000
 $160,000
 $180,000
 $200,000 CAGR

3 - year 12.1%

5 - year 18.3%

10 - year 24.5%
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Gross Profit In Millions

$15,061 
$23,849 

$35,199 
$46,483 

$57,927 
$69,273 

$95,280 $91,360 

$108,943 

$134,340 

$155,349 

 $-

 $20,000

 $40,000

 $60,000

 $80,000

 $100,000

 $120,000

 $140,000

 $160,000

 $180,000 CAGR

3 - year 11.7%

5 - year 18.4%

10 - year 24.8%
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Gross Margin %
Gross Margin = Gross Profit / Revenue

84%

86% 87%

83%
82%

81% 81%

78%

81%
82% 82%

74%

76%

78%

80%

82%

84%

86%

88%

Above 40% 
Threshold 



12/5/2025 34

SG&A to Gross Profit as a %
Sales General & Administrative Expenses 

27%

23%
21%

24%
27% 26% 25%

30%

22%

16%
14%

0%

5%

10%

15%

20%

25%

30%

35%

Below 30% 
Threshold 
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R&D To Gross Profit as a %
Research & Development

32%

25%
22% 22% 23%

27% 26%

39%
35%

33% 34%

0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

Below 60% 
Threshold 
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D&A To Gross Profit as a %
Depreciation & Amortization

13%

10%
9%

9%
10% 10%

8%
10%

10%
12% 11%

0%

2%

4%

6%

8%

10%

12%

14%

Flat on 10% 
Threshold 
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Operating Income In Millions
Operating Income = Gross Profit т Total Operating Expenses

$6,225 
$12,427 

$20,203 
$24,913 

$28,986 
$32,671 

$46,753 

$28,944 

$46,751 

$69,380 

$81,895 

 $-

 $10,000

 $20,000

 $30,000

 $40,000

 $50,000

 $60,000

 $70,000

 $80,000

 $90,000 CAGR

3 - year 14.1%

5 - year 19.1%

10 - year 27.3%

Fell due to 
weaker ad 

demand and 
Reality Labs 

losses
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Operating Margin %
Operating Margin = Operating Income / Revenue 

35%

45%
50%

45%
41%

38% 40%

25%

35%

42% 43%

0%

10%

20%

30%

40%

50%

60%

Above 10% 
Threshold 
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Tax Rate

40%

18%
23%

13%

26%

12%
17%

20%
18%

12%

30%

0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

Tax cuts and 
jobs act

One-time tax 
hit from the 

Big, 
Beautiful Bill
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Net Income In Millions
Net Income = Revenue т Expenses

$3,688 
$10,217 

$15,934 
$22,112 $18,485 

$29,146 

$39,370 

$23,200 

$39,098 

$62,360 
$58,528 

 $-

 $10,000

 $20,000

 $30,000

 $40,000

 $50,000

 $60,000

 $70,000 CAGR

3 - year 16.6%

5 - year 15%

10 - year 31.8%
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Net Margin %
Net Margin = Net income / Revenue

21%

37%
39% 40%

26%

34% 33%

20%

29%

38%

31%

0%

5%

10%

15%

20%
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30%

35%

40%

45%

Above 10% 
Threshold 
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Return On Equity (ROE)
Return On Equity = Net Income / Share Holders Equity

9%

20%
24%

28%

20%

25%

31%

19%

28%

37%

32%

0%

5%

10%

15%

20%

25%

30%

35%

40%

Above 15% 
Threshold 
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Return On Capital (ROC)
ÅĲƣƨƖŰШ§ŰШ9ċƓŔƣċũШӀШ ĲƣШfŰĦŸůĲШоШÉőċƖĲőŸũĬĲƖќƚШEƕƨŔƣǃШҼШ?ĲĤƣШ

8%

17%

21%

26%

18%

23%

32%

17%

23%

30%
26%

0%

5%

10%

15%

20%

25%

30%

35%

Above 15% 
Threshold 
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Obligation Ratio In Millions

(+) Short- and Long-term debt               (+)28834                
(+) Preferred stock                                    όҌύ         л
(+) Pension funding shortfall                 όҌύ         л
(+) Annual leases multiplied by 7         όҌύ22226
(ς) Marketable Securities                       (ς)34261
(ς) Cash                                                       ός)10187
__________________________ ______           
Divided by Annual Net Income                  рурну  Ґ 0.1years < 5yrs
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Debt Maturity Schedule In Millions

Year Total

2027 $2,750

2028 $1,500

2029 $1,000

2030 $1,000

> 5 years $22,584

~ĲƣċќƚШ?ĲĤƣШŔƚШƚƓƖĲċĬШŸƨƣШĲƻĲŰũǃ
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Capital Allocation
Oscar Parga
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Free Cash Flow

$7,797 
$11,617 

$17,483 

$15,359 

$21,212 
$23,584 

$38,993 

$19,289 

$44,068 

$54,072 

$44,841 

 $-

 $10,000

 $20,000

 $30,000

 $40,000

 $50,000

 $60,000 CAGR

3 - Year 11.5%

5 - Year 20.6%

10 - Year 21.4%
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Free Cash Flow Margin
Free Cash Flow Margin = Free Cash Flow / Revenue

43.50%

42% 43%

27.50% 30%
27.40%

33.10%

16.50%

32.70% 32.90%

23.70%

0%
5%

10%
15%
20%
25%
30%
35%
40%
45%
50%

Above 10% 
Threshold 
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Earnings Per Share

$1.29 
$3.49 

$5.39 
$7.57 $6.43 

$10.09 

$13.77 

$8.59 

$14.87 

$23.86 $22.64 

 $-

 $5

 $10

 $15

 $20

 $25

 $30 CAGR

3 - Year 15.6%

5 - Year 19.7%

10 - Year 29.7%
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What can you do with Free Cash Flow?

ÅPay off debt
ÅBuyback shares
ÅReinvest in the business
ÅBuy other business
ÅPay dividends
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Shares Outstanding In Millions

2853

2925
2956

2921
2876 2888

2859

2702

2629 2614
2572

2500
2550
2600
2650
2700
2750
2800
2850
2900
2950
3000

CAGR

3 - Year -2.9%

5 - Year -1.9%

10 - Year -0.9%
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Capital Expenditures In Millions

$2,523 $4,491 $6,733 
$13,915 $15,102 $15,163 

$18,690 

$31,186 

$27,045 

$37,256 

$62,733 

 $-

 $10,000

 $20,000

 $30,000

 $40,000

 $50,000

 $60,000

 $70,000

~ĲƣċќƚШőŔŊőĲƖШĦċƓŔƣċũШƚƓĲŰĬŔŰŊШƖĲŉũĲĦƣƚШ
intentional investment for future growth
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Acquisitions

2012
$1 billion

Instagram WhatsApp
2014

$19 billion

Oculus VR
2014

$2 billion
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Dividend Payout Ratio

2024:8.3%
TTM: 9%

Our Threshold is < 60%
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Management
Oscar Parga
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Mark Zuckerberg 

ÅFounder, Chairman, and CEO of 
Meta

Å Originally known as Facebook 
in 2004

ÅHis focus on developing social 
experiences for the metaverse

ÅHolds 342.52 mil shares of Meta



12/5/2025 57

Officers

ÅChief Financial 
Officer

ÅCFO since 2022

ÅJoined Facebook, 
2008

ÅChief Operating 
Officer
ÅJoined Facebook, 

2007
ÅCPO since 2022

ÅChief Product Officer

ÅJoined Facebook, 2005

ÅCPO since 2014

ÅLeading Family of Apps

ÅChief Tech Officer
ÅJoined Facebook 

2006
ÅEstablished 

metaverse 2017
ÅBrought in $4B/Yr to 

$40B/Yr in the past     
5 years

Susan Li Javier Olivan Chris Cox Andrew Bosworth
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CEO Compensation

ÅSalary: 0%
Å$1 to Meet Management Salary Policy 

Requirements

ÅStock: 0%
ÅOther compensation: 100%
ÅAmount: $27,219,873
ÅPersonal Security services
ÅSecurity Allowances
ÅPrivate Aircraft Usage
ÅTravel-related Facility Improvement
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ÅBase Salary: 3%
ÅStock Awards: 97%
ÅAnnual bonuses: included for 

most NEOs (except Zuckerberg)

NEO Compensation
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Compensation Structure

Types of Compensation
Base Salary Guaranteed Salary 

RSUs Restricted Stock Units 
(Primary Equity Vehicle)

PSUs ~EÑ Ш?ŸĲƚŰќƣШÖƚĲШ
Performance Stock Units for 
Executives

All Other Compensation Security, Travel, Aircraft, 
Retirement Benefits 
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Exec Stock Compensation

Key Features:
ÅMost Stock compensation is RSUs
ÅNo PSUs are granted
ÅRSUs vest on a quarterly schedule over four years

CEO Exception: 
ÅZuckerberg receives no equity grants
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Economic Moat 

Christian Cadena 
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Economic Moat 

Network Effect Intangible Assets Switching Cost 
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Network Effect т 2 Sided 

Users

More Users 
Choose 

Meta 
Platforms 

Value of 
Meta 

Increases

Content, 
Interaction,  
and Sharing, 

Increases 

Advertisers  

More Users 
Choose 

Meta 
Platforms 

Demand 
from 

Advertisers 
Increases 

Revenue 
for Meta 

Increases 
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2.6

2.8
2.9

3.1
3.2

3.5

2020 2021 2022 2023 2024 2025

Meta Family Daily Active People in Billions 
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Intangible Assets т Global Recognition    

Å~ĲƣċќƚШ[ċůŔũǃШŸŉШ ƓƓƚШċƖĲШĲůĤĲĬĬĲĬШŔŰƣŸШĬċŔũǃШ
life worldwide

ÅWhatsApp is the default messaging service for 
entire regions

ÅMeta platforms attract business because 
consumers are already there 

ÅBrand spans all age groups 

ÅMeta Apps, drive trends and communication  
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Intangible Assets т Data

Å~ĲƣċќƚШƨƚĲƖШĤċƚĲЯШƨƚĲƚШŔƣƚШċƓƓũŔĦċƣŔŸŰƚШ
free of charge. Provide Meta with an 
audience.

ÅMeta stores data on users, such as 
demographic information, 
likes/dislikes, topics of interest, which 
lets advertisers target ads. 

ÅRich, high-quality data is viewed as an 
intangible asset, that provides 
competitive advantage.
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Switching Cost

ÅAlthough Meta platforms are free, 
switching away has cost for the users 

ÅLoss of Social Status and Memories 

Å7ƨƚŔŰĲƚƚШĬĲƓĲŰĬШŸŰШ~ĲƣċќƚШċĬШƣŸŸũƚШ
and analytics 
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Competitor Analysis
Adam Shultz
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Competitors 

Digital advertising 
and AI development

Mixed Reality and 
AI development

Artificial 
Intelligence

Digital advertising 
and AI development
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Users Daily

Å3.54B people use Meta daily

ÅOver half of smartphone users

ÅFacebook leads with 2.1B users

ÅÑƽŔĦĲШÑŔťÑŸťќƚШĬċŔũǃШƨƚĲƖШĤċƚĲ

ÅLargest global social platform network
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Operating Margin % TTM
Operating Margin = Operating Income/Revenue

11.02%

31.97% 32.19%

43.23%
46.27%

0%

10%

20%

30%

40%

50%

60%

70%

Above 10% 
Threshold 
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11.06%

26.92%
30.89% 32.23%

35.71%

0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

50%

Net Margin % TTM
Net Margin = Net Income/Revenue

Above 10% 
Threshold 
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Gross Margin % TTM
Gross Margin = Gross Profit/Revenue

46.91% 50.05%
59.17%

68.76%

82.00%

0%

20%

40%

60%

80%

100%

120%
Above 40% 
Threshold 
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Return on Equity TTM

24.60% 31.76% 32.40% 35.82%

169.68%

0%

50%

100%

150%

200% Above 15% 
Threshold 
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Return on Capital TTM

12.95%

22.43%

28.02% 29.76%

38.29%

0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

50%
Above 15% 
Threshold 



12/5/2025 77

29.2x
31.3x 32.4x

34.2x
37.6x

0x

5x

10x

15x

20x

25x

30x

35x

40x

45x

50x

Price-To-Earnings TTM
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Forward Price-To-Earnings TTM
Expected earnings over the next 12 months

22.5x

29.0x 29.9x 30.8x
34.0x

10x

15x

20x

25x

30x

35x

40x

45x ~ĲƣċќƚШũŸƽШ[ŸƖƽċƖĬШÂоEШůċťĲƚШŔƣШƣőĲШĤĲƚƣШƻċũƨĲШĦŸůƓċƖĲĬШƣŸШĤŔŊШƣĲĦőШƓĲĲƖƚ
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3.4x

7.7x
9.2x

10.0x

13.2x

0x

2x

4x

6x

8x

10x

12x

14x

16x

Price-To-Sales TTM
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6.6x 8.6x 9.8x 9.9x

56.2x

0x

10x

20x

30x

40x

50x

60x

Price-To-Book TTM
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EV-To-EBIT TTM

18.8x
21.8x

25.1x
28.6x 29.3x
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30x

35x

40x
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EV-To-EBITDA TTM

15.8x 16.1x

20.6x
22.1x

29.3x

0x

5x

10x

15x

20x

25x

30x

35x

40x
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Dupont Analysis

ÅAn assessment of managerial efficiency by interpretating what 
drives returns
ÅROE = assets/equity X sales/assets X net income/sales (Dupont)
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Net Profit Margin TTM
Net income/sales  

Company Net Profit 
Margin

MSFT 35.71%

GOOG 32.23%

META 30.89%

AAPL 26.92%

AMZN 11.06%
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Asset Turnover TTM
Sales/assets 

Company Asset 
Turnover

MSFT 2.2x

META 1.6x

GOOG 1.4x

AMZN 1.1x

AAPL 0.9x
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Equity Multiplier TTM
Assets/equity 

Company Equity 
Multiplier

AAPL 4.9x

AMZN 2.0x

MSFT 1.8x

META 1.6x

GOOG 1.4x
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Obligation Ratio TTM

Company Obligation 
Ratio

AMZN 0.5x

AAPL 0.4x

META 0.1x

MSFT -0.4x

GOOG -0.5x
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Price-To-Earnings Growth Ratio TTM

Company PEG Ratio

AAPL 3.69x

MSFT 2.43x

GOOG 1.92x

AMZN 1.84x

META 1.29x

Meta shows the strongest 
value with the lowest PEG 
ratio
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Risk Factors

Christian Cadena 


