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Why META?

Huge Scale and
User Base

Great Financials

Commitment To Attractive
Growth Pricing
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Game Plan

Reece Deitrick Company Overview
Adam Shultz Revenue Breakdown, Competitor Analysis
Christian Cadena MOAT, Risk Factors
Oscar Parga Management & Capital Allocation
Diego Bonilla IOFS, Intraportfolio Analysis
Jaiden Conrad Value Bands, Growth Opportunities, Valuatior
Conclusion
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Company Overview

Reece Deitrick
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ATicker: META (NASDAQ)
AMarket Cap: 1.62 trillion
AStock Price: $670
AEmployees: 78,450

ARevenue (TTM) 889,457 billion
AHeadquarters: Menlo Park, CA
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Fun Facts

AWas originally named Thefacebook
AStarted in a Harvard dorm

ADaily users of these platforms exceed 3.54 bill
AMeta headquarters has its own city bus system

AMeta headquarters is 250 acreg Universal
Studios Hollywood is 231 acres
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52 Week Performance

$796.25

Low $479.80
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$479.80

$796.25
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Recent News

TICKER: SMETA
TICKER: $SMETA, $GO0G, $GOOGL

META WON'T HAVE TO BREAK META SIGNS $10 BILLION
OFF WHATSAPP, INSTAGRAM CLOUD SERVICES DEAL

IN HISTORIC ANTITRUST WIN WITH GOOGLE

yahoo/finance PHOTO: GETTY IMAGES yahoo/finance
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More Recent News

20 Years of Experience

b BUSINESS BULLS

He has designed:

- Face ID interface

- Apple Watch

«i0S updates

- Vision Pro

- Sleek Liquid Glass devices

F =
L
W 7

Meta's Zuckerberg plans
deep cuts for metaverse

ik MARK ZUCKERBERG JUST
| PONCHED APPLE'S HEAD OF
USER INTERFACE DESIGN

C+80
NS

LX)
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Revenue Breakdown

Adam Shultz
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Turning Data Into Money

The feed provides an infinite scroll User data fuels the
to keep users entertained. x Facebook algorithm.

Q\

@)

Facebook sells targeted
ads to businesses.

Ads generate likes, comments
& shares on the feed.
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Revenue by Segments

Reality Labs
2%

Family of Apps () Metaq

98% of Revenue 0 @ @ @ @

Lo

Family of

Reality Labs Apps
D: -< 98%

2% of Revenue

m Family of Apps m Reality Labs
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Revenue by Geography

L L xbx a0 LA,
geographical region are as follows:
U.S. and Canada Asia-Pacific Europe Rest of the world
63.21B (39%) 45.01B (27%) 38.36B (23%) 17.92B (11%)

-3

W

»
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Family of Apps Revenue s

A Advertising (98% of revenue): 3
Companies pay META to run ads for their products. o £

A Non-Advertising (2% of revenue): i =~
META also earns a small amount from business messaging & bt
tools, creator fees, and other services. I8 ‘ |

A Messaging Revenue (WhatsApp): N =
WhatsApp makes money by selling advanced tools and 7~ -" T .
features to businesses not by charging regular users.  facebook L )

@ Advertise [{

.

4 business
™ here
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ANews Feed
AGroups
AMarketplace

AWatc
AFace
AFace

N (video)
nook Gaming

nook Dating

12/5/2025

facebook

00 Meta

Email or phone Password Forgot Account?

Texas Lutheran University

12K followers « 38 following

Posts About Reels Photos

Intro Texas Lutheran University
oh-@

Texas Lutheran University—small classes,

A Bulldog Meets a Coyote: TLU alum Kanetra Hights was recently
personalized attention, and the cutest bulldog

5 honored by the San Antonio Spurs for her leadership and hard work in
YOUYEeveRSeen: her community, being named a 2025/20... See more

I Page - School

Q 1000 W Court St., Seguin, TX, United States,
Texas

€, (830) 372-8000

24 marcom@tlu.edu
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Instagram Services

00 Meta

AFeed

AStories

AReels
AShopping
Alnstagram Shops
AMessaging

19



WhatsApp Services

[] : g ; N S . ’
Messagin 5 \ 2 Crats
) ‘ S >o°‘h Q \ Events updates
% Tappable reactions

AWhatsApp Business API o~

8| Document scanning
on iPhone

] A o .
P m ¥ o¥® o & Calls
a. e n tS r 4 A & e @ Pinch to zoomin  [M¥
/7 9 o G2, A . video calls y
. 2 x0' o B = :A'.,.
= y wt $E o {© Updates
% , | Voice message

transcripts

on Channels w
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@ Facebook Messenger

AMessaging
ABusiness messaging
APayments

That's great! What kind of

climbing have you been
working on?

12/5/2025 0Q Meta 21



Advertising Services

Meta sells highly targeted digital ads
across all Family of Apps, including:

AFeed ads =
AStories ads Facebook AQvertising S%gvl\idgfj
AReeIS ads ‘ j ::::pﬂ '?';g%m
Aln-stream video ads J wonvieons
ey Y : ./ Ongoing Management .f
AClick -to-message ads i P 7 idcomerson
(WhatsApp/Messenger)

AConversion & lead -generation ads

AAl-driven Advantage+ campaigns

12/5/2025 0Q Meta 22



D

Business Tools (B2B Services) ‘2"

AMeta Business Suite
AMeta Ads Manager

AMeta Pixel (tracking/conversion
tool)

AMeta Accounts Center
AWhatsApp Business API

AFacebook Shops + Instagram
Shops (social commerce tools)

ACreator monetization tools
12/5/2025 0Q Meta 23




Family of Apps Revenue over 5

(In Billions) yi

$175
$165

$155 CAGR

$145 3-year =
$135

$125
$115
$105
$95
$85

$162

$133

$116 $114
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Reality Labs Revenue

How Reality Labs Generates revenue

AHardware Sales: VR headsets like Quest and
smart glasses like the RayBan Meta are sold
to customer which generates money for the
business

AApp and content sales : A portion of the I
revenue comes from the sale of applications Meta RayBan smart glasses were sold out in
and digital content within its VR _eCOSyStem’ most retail locations across the US after
such as games and other experiences. there release in October of 2025

12/5/2025 0Q Meta 25



Reality Labs (AR/VR)

Hardware:

A Quest 2

A Quest 3

A Quest Pro

A Ray-Ban Meta Smart Glasses (ARlite)

Software / Platforms:

A Horizon Worlds (VR social/metaverse
platform)

A Horizon Workrooms (VR collaboration)

A VR games + apps through the Meta Quest
Store

12/5/2025 0QMeta 26
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Reality Labs Revenue over 4 years gy’

@

14

(In Billions) S

CAGR
$2.6

3 -year -2%

$2.4
$2.27

$2.2 $2.16 $2.15

$2.0 Demand cooled after $1.90 .
pandemic surge Recovery driven by
$1.8 Macro slowdown + no Quest 3 launch
new hardware

$1.6

N v ‘D D
Z SV SV Vv
> > P o>
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Al Services

AMeta Al (assistant across apps)

ALLaMAmodels (open -source
foundational Al models)

AAIl recommendations system
(feeds, reels, ads)

AAl image, text, video generation
tools

AAI for advertisers: Advantage+,
targeting, automation

AAl-powered creator tools

12/5/2025 QO Meta

< 6. Warren Buffett

)

Prosper with proven investment
strategies

What are the key rules to follow
when investing?

My top 5 rules:

1. Never lose money.

2. Never forget rule #1.

3. Invest with a margin of safety.
4. Focus on value, not price.

5. Be business-like, not emotional.
These rules have guided me well.
Would you like me to elaborate?

28



(3

.
Payments & Commerce Services il

AFacebook Pay / Meta Pay
- AWhatsApp Pay (India, Brazil)

_OoMstapay Aln-app purchases (games,
creators, VR store)

00 Meta Pay

12/5/2025 0QMeta 29



IOFS

Diego Bonilla
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Revenuen witions

$200,000 CAGR $189,457

$180,000 3-year 12.1%

160,000
5 S-year 18.3%
$140,000

24.5%

$120,000
$100,000
$80,000
$60,000
$40,000
$20,000

10-year

12/5/2025 0Q Meta 31



Gross Profitin mitions

$180,000 CAGR
$160,000 $155,349
’ 3 -year 11.7%
$140.000 $134,340
’ S -year 18.4% $108.943
$120,000 10-year 24.8% ’
$100,000 $95,280 g91,36
$80.000 $69,273
$57,927
$60,000 $46,483
$40,000
$20000 $15.061
$_
& © A ® o N N 0% ) D D
N N N N N o v oV v v
O O O . A S . T A
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Gross Margin %

Gross Margin = Gross Profit / Revenue

0
88% 86% 87%

86%
84%/
84% 3%

82%

82%

80%

/8%

Above 40%
76% Threshold
74%
& © A ® o N N 0% 5 ™ QD
N N N N N Q% & Q% & & A
D A O O . A G G S <
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SG&A to Gross Profiis a % v

Sales General & Administrative Expenses T

35%
0 30%
30% 27% 27% 26%
0
25% 23% 24%
21%
20%
15%
10%
" Below 30%
Threshold
0%
) © A % > S N N
N N & a3 K q' - y
o > o> S o S < p

12/5/2025 Mot )



[/
\

< W

R&D To Gross Profds a %

Research & Development

45%
40% 39%
0
3% 34%
35% 320 b

30% e . 27%  26%
25% 22% 22% O _—
20%
15%

10%

. Below 60%
oY% Threshold
0%
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14%
12%
10%
8%
6%
4%
2%

0%

13%

\~J ©
N N
O
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D&A To Gross Profais a %

Depreciation & Amortization

12% 11%

0
10%  10% o0 0%
8%

Flat on 10%
Threshold




Operating Incomaen wiions

Operating Income = Gross ProfitTotal Operating Expenses

$90,000 CAGR Fell due to $81,895

$80.000 _ weaker ad
3-year 14.1% demand and $69,380

$70,000 g5_year 19.1% Reality Labs

$60,000 10- year 27 304 losses

$50,000 $46,753 $46,75

$40,000

$30,000

$20,000

$10,000

$-

o © A ® o N N O 0 ™ Q
& S S N & Q> W yA o ¥ Q
O R R T G G G A AT
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Operating Margin %

Operating Margin = Operating Income / Revenue

60%

50%
50%
42% 43%

40%
40% —

35%

30% 25%
20%
Above 10%
10% Threshold
0%
& © A ® ) N N 9% 0 ™ D
N N N N N Q% & Q% & & A
D A O O . A G G S <
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Tax Rate

. "
45% 40% One time tax
40% hit from the

Big,
35% Beautiful Bill 30%
30% jobs ac

25%
20%
15%
10%
5%
0%

18%
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Net Incomein witions

Net Income = Revenu& Expenses

;
$70,000 CAGR $62,360

$60,000 3-year 16.6%
S -year 15%

10-year 31.8% $39,370 $39,098

$58,528

$50,000

$40,000

$30.000 $29,146

$22,112 410 48

$20,000
$10,000 g3 g8

12/5/2025 0Q Meta 40



Net Margin %

Net Margin = Net income / Revenue

45%
399, 40%

40% 37% 38%
350 34%
30% 26%
25% 5106
20%
15%
10% Above 10%
5% Threshold
0%
&S (19'(,\ A S A A K &



Return On EquitfyROE) ;

)

Return On Equity = Net Income / Share Holders Equity

o 37%
35%
30%
25%
20%
15%
10%

5%

0%

Above 15%
Threshold
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Return On Caplta(ROC) :

Aldgel UWsUW9 ¢ GRq ¢ G Wl L |Jo1Lufu1=rYu|j"Lﬂo

35% 3204

30%

25%

20%

15%

10%

5% Above 15%

Threshold

0%
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ODbligation Ration witions

(+) Short and Longterm debt (+)28834

(+) Preferred stock

(+) Pension funding shortfall 0Obo
(+) Annual leases multiplied by 7 22226 Obov

(¢) Marketable Securities (34261

(¢) Cash ¢)10187

Divided by Annual Net Income 0.1years < 5yrs

12/5/2025 0Q Meta 44



Debt Maturity Schedulen wiions

2027 $2,750
2028 $1,500
2029 $1,000
2030 $1,000
> 5 years $22,584

~Jagckt W?2UAHqWRY LW
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Capital Allocation

Oscar Parga

P L

33828632 A

@ aew
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Free Cash Flow

$60,000 CAGR $54,072

3-Year 11.5%

$50,000 . $44,068 $a4.841
5-Year 20.6% $38,993
$40,000 10-Year 21.4%
$30,000 $23,58
$21,212
$20.000 $17,483
$11,617 —— — $19.289
$-
3 0 % 9 % % \J g i ig &
s ¢ ¢ ¢ ¢ © & & ¢ & <
CA I S R R R R R A
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Free Cash Flow Margin

Free Cash Flow Margin = Free Cash Flow / Revenue %

50%

45% 42% 43%
40% 43.50%
35%

30%

25%

33.10% 32.70% 32.90%

WO%
20%

15% 16.50% Above 10%

10% Threshold
5%
0%
NV NV NV NV NV NV NV NV NV NV N

, o ,\'
N N N
S

30%

27.50% 27.40%
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Earnings Per Share

$30 CAGR

$25 3-Year 15.6% $23.86  ¢55 64
5-Year 19.7%
$20 10-Year 29.7%
$15
$10
$5
$_
% © ® ) N o ™
& & &S & s VS A K &
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What can you do with Free Cash Flowﬁ‘

APay off debt

ABuyback shares
AReinvest in the business
ABuy other business
APay dividends

12/5/2025 0QMeta 50



Shares Outstandingh wiions

3000 2056

2950 2925 2921
2888
2850

2800
CAGR
2750

; -2 Q0 2702
2700 3-Year 2.9%
2650 5-Year -1.9% 2629 2614
2600 10-Year -0.9% 2572
2550
2500 -
NG % % % % % % Vv Vv N D
'&"/ '&,’» N,,\,"z '3,,'» '&,'» ‘19,'» ‘1?"'» ‘{y'» < ‘{P,'» o N &
DT ST O O . S A S >
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$70,000

$62,733
$60.000 ~Jagckt WE6RNGEWI WHeE GRaed Wt GUUT RUNDWI Ind I at LW
intentional investment for future growth
$50,000
$40,000 $37,25
$31,186
$30,000
27,045
$20,000 $13,915 $15,102 $15,163 3
$10,000 $2 503 $4,491 $6,733
5. —
& & & & & & & & &v & D
s f & ¢ & & & ¢ ¢ ¢ <
D A R T A AT T
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Acquisitions

®] € oculus

Instagram Oculus VR WhatsApp
2012 2014 2014
$1 billion $2 billion $19 billion
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Dividend Payout Ratio

2024:8.3%
TTM: 9%

Our Threshold is < 60%

12/5/2025 0Q Meta 54



Management

Oscar Parga
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Mark Zuckerberg

AFounder, Chairman, and CEO of
Meta

A Originally known as Facebook
In 2004

AHis focus on developing social
experiences for the metaverse

AHolds 342.52 mil shares of Meta

12/5/2025 0QMeta 56



A Chief Financial
Officer

A CFO since 2022

A Joined Facebook,
2008

12/5/2025

Officers

A Chief Operating A Chief Product Officer A Chief Tech Officer

Officer _ _
. A Joined Facebook, 2005 A %Sg‘gd Facebook
A Joined Facebook,

2007 A CPO since 2014 A Established

A PO 209 A Leading Eamily of A metaverse 2017
since eading Family Ot APPS — z arouanht in $4B/Yr to

$40BJ/Yr in the past
S years

00O Meta 57



ASalary: 0%

A$1 to Meet Management Salary Policy
Requirements

AStock: 0%

AOther compensation: 100%

AAmount: $27.219,873

A Personal Security services

A Security Allowances

A Private Aircraft Usage

A Travel-related Facility Improvement

12/5/2025 0QMeta 58



NEO Compensation

NEO
3%

ABase Salary: 3%
AStock Awards: 97%

AAnnual bonuses: included for
most NEOs (except Zuckerberq)

97%
Salary = Stock

12/5/2025 0Q Meta 59



Compensation Structure

Types of Compensation
lg $ )

Base Salary Guaranteed Salary
/\’ RSUs Restricted Stock Units
(Primary Equity Vehicle)
¢ PSUs ~EN W?YWt Uk qudt
&' Performance Stock Units for
Executives

All Other Compensation Security, Travel, Aircratft,
Retirement Benefits

12/5/2025 0QMeta 60



__

Exec Stock Compensation ik

Key Features:
AMost Stock compensation is RSUs

ANo PSUs are granted
ARSUs vest on a quarterly schedule over four years

CEO Exception:
AZuckerberg receives no equity grants
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Economic Moat

FLOP DFOD

Christian Cadena
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Economic Moat

Network Effect Intangible Assets Switching Cost
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Network EffectT 2 Sided

Advertisers

More Users
Choose
Meta
Platforms

Value of _ Demand
Meta Interaction, from
Increases and Sharing, Advertisers
Increases Increases



7
B

=7
N[>
2 L4)
re

Meta Family Daily Active People in Billions&¥’

LR

3.5
3.2
3.1
2.9
2.8
2.6 I I

2020 2021 2022 2023 2024 2025
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V
Intangible Assetst Global Recognition .)

A~Jqgckt W[ ¢cORO! WYnW GGt
life worldwide

A WhatsApp is the default messaging service for
entire regions

A Meta platforms attract business because
consumers are already there

A Brand spans all age groups

A Meta Apps, drive trends and communication
12/5/2025 00 Meta




Intangible Assetst Data

A~1Jgckt Wet IJI WHet KIdALWe 4
free of charge. Provide Meta with an

audience. Allow Instagram
to track your
AMeta stores data on users, such as | activity across
demographic information, other companies

likes/dislikes, topics of interest, which

lets advertisers target ads. to measure

advertising activity

ARich, hi?h-quality data is viewed as an m
Intangible asset, that provides
competitive advantage.

12/5/2025 Q0 Meta



Switching Cost

davesather

AAlthough Meta platforms are free,

switching away has cost for the users T

Posts followers following

Dave Sather
Dave Sather

ALoss of Social Status and Memories

Posts Reels

i B (&

Delete account?

A72t RUIJY Y W W3GIUT wy ouw
and analytics

Cancel Delete
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Competitor Analysis

Adam Shultz
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Competitors

amazon
wﬂﬁ
Digital advertising Mixed Reality and Artificial Digital advertising
and Al development Al development Intelligence and Al development



Users Dally

A 3.54B people use Meta daily
A Over half of smartphone users
A Facebook leads with 2.1B users

ANs RBIJDWNRt NYt Kkt Wl ¢ R

(-]

A Largest global social platform network
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Operating Margin % TTM

Operating Margin = Operating Income/Revenue

70%

60%

Above 10%
50% Threshold

N

s 46.27%
0
. GO g Ie 43.23%
40%
31.97% 32.19%
30%
20% amazon

11.02%
N -
0%
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50%
45%
40%
35%
30%
25%
20%
15%
10%

5%

0%

Net Margin % TTM

Net Margin = Net Income/Revenue

L]
Above 10% 7 m GO gle
Threshold ' 35 71%
20.92%
amazon
11.06%
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. Tt
Gross Margin % TTM &V

: )
Gross Margin = Gross Profit/Revenue %

m A\

0
120% Above 40%
Threshold
100%

Go 9|€ 82.00%
80% 2 amazon
S 68.76%
50 59.17%
° 46.91% 50.05%
40%
20%

0%

12/5/2025 0Q Meta 4



Return on Equity TTM

200% Above 15%
Threshold 169.68%

150%

100%
|
B Google

amazon m

0
50% 31 76% 32 40% 35.82%

24.60%

v N
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50%
45%
40%
35%
30%
25%
20%
15%
10%

5%

0%

Above 15%
Threshold

amazon

12. 95%

12/5/2025

Return on Capital TTM

22.43%

Google
28.02% i
00 Meta

38.29%

76



950x
45X
40x
35X
30x
25X
20X
15x
10x

SX

Ox

29.2x
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Price-To-Earnings TTM

GO gle amazon
31.3x 32.4X
00 Meta

34.2X

77



Forward PriceTo-Earnings TTM ()‘

: <
Expected earnings over the next 12 months =5

45 ~Jg¢ckt WaYs W[ YIscll WAoEWGCEt It WRaq a6 IJWHIIY o]yjzcuau
40x N Google amazon
35x . 34.0x

30.8x

30x 29 Ox 29.9x
25X 22.5x

20x

15x

10x




16X
14x
12x
10x
8X
6X
4x
2X
Ox

amazon

3.4x

12/5/2025

Price-To-Sales TTM

Google

1. 7X

92X I

00 Meta
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Price-To-Book TTM

60x
50x
40x
30x

amazon m
20x

10x 6.6X

I e
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EVVTO-EBIT TTM

40X

35x
amazon

7\
25.1x

25X Go gle 21.8x
20X 18.8x

15x
10x

5x

Ox



EVVIO-EBITDA TTM

40x

35X

o .. Google
25X 22.1x

amazon 20 6X

20X
15. 8x 16.1x

15x

10x

5x

Ox




Dupont Analysis

AAn assessment of managerial efficiency by interpretating what
drives returns

AROE = assets/equity X sales/assets X net income/sales (Dupont)
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Net Profit Margin TTM

- )
Net income/sales

Net Profit Margin increasing = becoming more profitable l‘

Company | Net Profit
Margin

MSFT 35.71%
G006 32.23%
META —_—
AAPL 26.92%
AMZN 11.06%

12/5/2025 . )



Asset Turnover TTM

Sales/assets

Asset Turnover increasing = assets are being used more effeciently to generate sales l‘

Company Asset
Turnover

MSFT 2.2X
META 1.6x
GOOG 1.4x
AMZN 1.1x
AAPL 0.9x
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Equity Multiplier TTM

Assets/equity

Equity Multiplier increasing = using more debt to boost returns l'

Company Equity
Multiplier

AAPL 4.9x
AMZN 2.0x
MSFT 1.8x
META 1.6x
GOOG 1.4x
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Obligation Ratio TTM

Company | Obligation
Ratio

AMZN
AAPL
MSFT
GOOG

00 Meta

0.5x
0.4x
-0.4x
-0.5x

87



Price-To-Earnings Growth Ratio TTM =¥

Meta shows the strongest

val_ue with the lowest PEG AAPL 3.69x
ratio MSFT 2.43x
GOOG 1.92x
AMZN 1.84x
META 1.20x
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Risk Factors

RISK FACTORS

Christian Cadena

12/5/2025



